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A designer’s deep dive into seven science fiction films, filled with “gloriously esoteric nerdery [and] observations as witty
as they are keen” (Wired). In Typeset in the Future, blogger and designer Dave Addey invites sci-fi movie fans on a
journey through seven genre-defining classics, discovering how they create compelling visions of the future through
typography and design. The book delves deep into 2001: A Space Odyssey, Star Trek: The Motion Picture, Alien, Blade
Runner, Total Recall, WALL·E, and Moon, studying the design tricks and inspirations that make each film transcend mere
celluloid and become a believable reality. These studies are illustrated by film stills, concept art, type specimens, and
ephemera, plus original interviews with Mike Okuda (Star Trek), Paul Verhoeven (Total Recall), and Ralph Eggleston and
Craig Foster (Pixar). Typeset in the Future is an obsessively geeky study of how classic sci-fi movies draw us in to their
imagined worlds.
The definitive, bestselling book on the origins and development of nationalism...
In this groundbreaking book David Roberts sets out to demonstrate the centrality of the total work of art to European
modernism since the French Revolution. The total work of art is usually understood as the intention to reunite the arts
into the one integrated whole, but it is also tied from the beginning to the desire to recover and renew the public function
of art. The synthesis of the arts in the service of social and cultural regeneration was a particularly German dream, which
made Wagner and Nietzsche the other center of aesthetic modernism alongside Baudelaire and Mallarmé. The history
and theory of the total work of art pose a whole series of questions not only to aesthetic modernism and its utopias but
also to the whole epoch from the French Revolution to the totalitarian revolutions of the twentieth century. The total work
of art indicates the need to revisit key assumptions of modernism, such as the foregrounding of the autonomy and
separation of the arts at the expense of the countertendencies to the reunion of the arts, and cuts across the neat
equation of avant-gardism with progress and deconstructs the familiar left-right divide between revolution and reaction,
the modern and the antimodern. Situated at the interface between art, religion, and politics, the total work of art invites us
to rethink the relationship between art and religion and art and politics in European modernism. In a major departure from
the existing literature David Roberts argues for twin lineages of the total work, a French revolutionary and a German
aesthetic, which interrelate across the whole epoch of European modernism, culminating in the aesthetic and political
radicalism of the avant-garde movements in response to the crisis of autonomous art and the accelerating political crisis
of European societies from the 1890s forward.
From the prizewinning author of HHhH, “the most insolent novel of the year” (L’Express) Paris, 1980. The literary critic
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Roland Barthes dies—struck by a laundry van—after lunch with the presidential candidate François Mitterand. The world of
letters mourns a tragic accident. But what if it wasn’t an accident at all? What if Barthes was . . . murdered? In The
Seventh Function of Language, Laurent Binet spins a madcap secret history of the French intelligentsia, starring such
luminaries as Jacques Derrida, Umberto Eco, Gilles Deleuze, Michel Foucault, Judith Butler, and Julia Kristeva—as well
as the hapless police detective Jacques Bayard, whose new case will plunge him into the depths of literary theory
(starting with the French version of Roland Barthes for Dummies). Soon Bayard finds himself in search of a lost
manuscript by the linguist Roman Jakobson on the mysterious “seventh function of language.” A brilliantly erudite
comedy that recalls Flaubert’s Parrot and The Name of the Rose—with more than a dash of TheDa Vinci Code—The
Seventh Function of Language takes us from the cafés of Saint-Germain to the corridors of Cornell University, and into
the duels and orgies of the Logos Club, a secret philosophical society that dates to the Roman Empire. Binet has written
both a send-up and a wildly exuberant celebration of the French intellectual tradition.
Logoism is an inspirational reference for contemporary logo design, a guide to the latest innovations as well as a
precursor to coming trends. Over 1,500 cutting-edge logos were selected and divided into six groups based on their
styles and characters - symbol, type, symbol and type, form, ensemble, and retro. Whether they consist purely of
symbols or/and letters, apply retro aesthetics or vintage styles, were designed with multiple variations or draw inspiration
from geometric structures, all are brilliant examples of the form from designers around the globe.
It has been said that Will Burtin (1908-1972) was to graphic design what Albert Einstein was to physics.Burtin pioneered
important contributions to international typography and visual design. He is best known as the world leader in using
design to interpret science; as a proponent of 'clean', uncluttered sans-serif typography; and for his large-scale threedimensional models, which carried the craft and the art of display to new heights. His walk-through models included a
human blood cell (1958) and brain functions (1960). His major achievement, his clarity and ingenuity with models and
graphics' made complex information easy to assimilate.Early success in his native Germany brought Burtin unwelcome
attentions from Nazi leaders courting his services. He fled with his Jewish wife to the United States. Within months he
won the prestigious contract to create the Federal Works Agency exhibit for the 1939 New York World's Fair. The
wartime Office of Strategic Services drafted Burtin to create Air Force gunnery manuals, cutting recruits' training from six
months to six weeks. In 1945, with the U.S. still at war, Fortune magazine lobbied to extract Burtin from the Army in order
to appoint him Art Director. By the late 1950s he was designing the walk-through exhibits for which he is renowned.The
first monograph on Burtin, Design and Science illustrates his leadership in five fields: using graphics to visualize science
and information (pre-war); corporate identity (from the mid-1940s); multimedia (which he called 'Integration', from 1948);
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large-scale scientific visualization in 3-D (from 1958, foreshadowing computer-assisted virtual environments, i.e. CAVEspace); and, with others, promoting Helvetica in North America. Illustrations of Burtin's work that have never before been
published make this invaluable book essential reading for design professionals and all those interested in design,
visualization, imaging and information technology.
A guide to the practice of researching for graphic design projects. It explains key theories; examines the importance of
audience, communication theory, semiotics and semantics.
Esquire. Ford Motors. Burton Snowboards. The Obama Administration. While all of these brands are vastly different, they
share at least one thing in common: a teeny, little bit of Aaron James Draplin. Draplin is one of the new school of
influential graphic designers who combine the power of design, social media, entrepreneurship, and DIY aesthetic to
create a successful business and way of life. Pretty Much Everything is a mid-career survey of work, case studies,
inspiration, road stories, lists, maps, how-tos, and advice. It includes examples of his work—posters, record covers,
logos—and presents the process behind his design with projects like Field Notes and the “Things We Love” State
Posters. Draplin also offers valuable advice and hilarious commentary that illustrates how much more goes into design
than just what appears on the page. With Draplin’s humor and pointed observations on the contemporary design scene,
Draplin Design Co. is the complete package for the new generation of designers.
This collection of 47 tales from Gustav Schwab's seminal anthology of Greek myths stages the illustrious exploits of Heracles, Jason,
Odysseus, and a host of heroes. Through the masterful drawings of Clifford Harper and artworks from the leading figures of the Golden Age
of Illustration, including Walter Crane, Arthur Rackham, and Virginia...
"Rabaté's strength is that he does not treat modernism as a monolith. The study's originality is in its close examination of several 'key' themes
in several 'key' texts, almost all of which he reads autobiographically. . . . It is the pattern of these themes as well as the psychoanalytic
method that holds these essays together. The result is a fresh look not at modernism as a whole, but at some central themes and images of
the modernists."--S. E. Gontarski, Crosscurrents Series Editor Jean-Michel Rabaté, the eminent French Joycean, combines psychoanalytical
and philosophical concepts in rereading the history of modernity to give a more precise meaning to the term "modernism." Rabaté focuses
throughout on a single theme, the ghostly nature of modernity. In writing a history of the concept of modernity with the awareness that the
radically new has often been subject to the effects of the return of the repressed, Rabaté analyzes the notion of loss in various fields: in
Freudian aesthetics of color, in literary history, and in philosophy. The postmodernist fascination with a lost object allows a reconsideration of
the boundaries of such terms as "modernism" and "postmodernism." The conclusion ties together all these motifs, from Joyce to Barthes,
together and shows their theoretical basis in Marx's criticism of ideology and in Freud's consideration of mourning. From the analysis of
"color" as an unthinkable object of discourse to an aesthetics of the unpresentable, Rabaté points to the possibility of an "ethics of mourning,"
which would seem capable of overcoming the dead end of history whose ending condemns it to eternal repetition. This work will appeal to a
wide community of scholars. Its strong French and continental emphasis has application in literary studies, particularly English, French, and
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comparative studies.
Principles of Two-Dimensional Design
Sahib is a magnificent history of the British soldier in India from Clive to the end of Empire, making full use of personal accounts from the
soldiers who served in the jewel in Britain’s Imperial Crown.
An analysis of the invasion of our personal lives by logo-promoting, powerful corporations combines muckraking journalism with
contemporary memoir to discuss current consumer culture
Paul Rand: Modernist Design illuminates Rand's role as a major figure at the epicenter of twentieth-century art and design. This book is a
compendium of essays, tributes, interviews, dialogues, photographic reproductions, contextual timeline, extensive bibliography, and
impressions of Rand's impact on modern communication practice and theory. We know Paul Rand through the advertising, editorial,
publishing, institutional, identity, corporate, and intellectual legacy he left behind. For him, modernism was a way of life and a belief form, not
a style. Like the European proponents, he understood the tenets of modernism as those which could be employed to better human
experience in the modern world. He gave life to his art, definition to graphic design, and a reputation to a discipline in need of the evocation of
enduring quality. Rand's contemporaries, students, and friends knew a man of even more extraordinarily cultivated and diverse talents and
interests. He was an early voice in proposing the essence of modernist theories in visual communication. Rand was both ruthlessly pragmatic
and a visionary. Paul Rand: Modernist Design adds to the growing literature on Paul Rand, helping to place him in the proper context within a
century of innovative art, design, architecture, science, and technology.
No Words Posters is a collection of nearly 200 posters by over 100 designers from around the world. Milani has selectively gathered a visual
repertoire of images that transcend the written word to deliver a unique perspective on social issues.ARMANDO MILANI is a member of the
Alliance Graphique Internationale (AGI) and president of Milani Design, with offices located in Milan and Provence. His previously published
books include: Double Life, From the Eye to the Heart: 50 logos/50 posters and 50 Poems of Lawrence Ferlinghetti and 50 Images of
Armando Milani. In 2003, Milani's poster design War/Peace was selected for international distribution by the United Nations.
'The next time you are tempted to design a logo, take a look at this book. Chances are, it has already been done. By raising the bar, this
wonderful resource will make better designers of all of us.' – Michael Bierut of Pentagram Design, on the first edition of Logo This bestselling
logo bible has provided graphic designers with an indispensable reference source for over a decade, and over 300 new logos have been
added to this fully revised and updated edition. All the logos are grouped into categories such as crosses, stars, crowns, animals, and people,
and are shown in black and white to emphasize the visual form of the logos. This offers designers a ready resource to draw upon in the
research phase of identity projects. Logos are also indexed alphabetically by name of designer, and by industrial sector for ease of use.

Symbols play an integral role in branding programs. This book explores the visual language of symbols according to their most
basic element: form. Over 1,300 symbols from all over the world are here categorized by visual type, divested of all agendas,
meanings, and messages that might be associated with them so that the effectiveness of their composition and impact can be
assessed without distraction and so that the reader can enjoy them as a pictorial language in their own right. Every symbol is
captioned with information on who it was designed for, who designed it, when, and what the symbol stands for. These sections are
interspersed with short but detailed case studies featuring classic examples of symbols still in use, and exceptional examples of
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recently designed symbols. This comprehensive volume is an indispensable resource for designers working on identity systems,
and an engaging showcase of this exciting field. Now in a compact format.
"Up-to-date coverage of all aspects of education"--Cover.
Revealing the techniques used for preparing food which ranges from the otherworldly to the sublime, 'Modern Cuisine' is a sixvolume guide for anyone who is passionate about the art and science of cooking.
In this splendidly illustrated book, graphic designer R. Roger Remington and art historian Barbara Hodik profile the careers and
contributions of nine men who shaped American graphic design from the 1930s to the 1950s: Mehemed Fehmy Agha, Alexey
Brodovitch, Charles Coiner, William Golden, Lester Beall, Will Burtin, Alvin Lustig, Ladislav Sutnar, and Bradbury Thompson. The
book explores each designer's milieu, education, personal philosophy of design, body of work, client relations, and problem-solving
approaches. The more than 200 illustrations, 55 in color, are drawn from almost every medium of graphic expression, including
posters, advertisements, magazines, book jackets, business graphics, and signage. Both authors teach at Rochester Institute of
Technology. R. Roger Remington is professor of graphic design and Barbara J. Hodik is professor of art history.
There are a lot of books out there that show collections of logos. But David Airey’s “Logo Design Love” is something different: it’s
a guide for designers (and clients) who want to understand what this mysterious business is all about. Written in reader-friendly,
concise language, with a minimum of designer jargon, Airey gives a surprisingly clear explanation of the process, using a wide
assortment of real-life examples to support his points. Anyone involved in creating visual identities, or wanting to learn how to go
about it, will find this book invaluable. - Tom Geismar, Chermayeff & Geismar In Logo Design Love, Irish graphic designer David
Airey brings the best parts of his wildly popular blog of the same name to the printed page. Just as in the blog, David fills each
page of this simple, modern-looking book with gorgeous logos and real world anecdotes that illustrate best practices for designing
brand identity systems that last. David not only shares his experiences working with clients, including sketches and final results of
his successful designs, but uses the work of many well-known designers to explain why well-crafted brand identity systems are
important, how to create iconic logos, and how to best work with clients to achieve success as a designer. Contributors include
Gerard Huerta, who designed the logos for Time magazine and Waldenbooks; Lindon Leader, who created the current FedEx
brand identity system as well as the CIGNA logo; and many more. Readers will learn: Why one logo is more effective than another
How to create their own iconic designs What sets some designers above the rest Best practices for working with clients 25
practical design tips for creating logos that last
It has often been argued that the arrival of the early-20th-century avant-gardes and modernisms coincided with an in-depth
exploration of the materiality of art and writing. The European historical avant-gardes and modernisms excelled in their attempts to
establish the specificity of media and art forms as well as in experimenting with the hybridity of the materials of their multiple
disciplines. This third volume of the series European Avant-Garde and Modernism Studies sheds light on the full range and import
of this aspect in avant-garde and modernist aesthetics across all art forms and throughout the 19th and 20th centuries. The
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book’s contributions, written by experts from some 20 countries, seek to answer the following questions: What sort of objects and
material, works and media help us to properly grasp the avant-garde and modernist “aesthetics of matter”? How were affects,
emotions and sensory and bodily experiences transferred and transformed in the experiment with matter? How were “immaterial”
things such as concepts of time changed in this aesthetic moment? What “material meanings” were disseminated in the cultural
transfer and translation of objects? How did subsequent avant-gardes deal with the “aesthetics of matter” in their response to
historical predecessors?
The Designer’s Dictionary of Color provides an in-depth look at 30 colors key to art and graphic design. Organized by spectrum, in
color-by-color sections for easy navigation, this book documents each hue with charts showing color range and palette variations.
Chapters detail each color’s creative history and cultural associations, with examples of color use that extend from the artistic to
the utilitarian—whether the turquoise on a Reid Miles album cover or the avocado paint job on a 1970s Dodge station wagon. A
practical and inspirational resource for designers and students alike, The Designer’s Dictionary of Color opens up the world of
color for all those who seek to harness its incredible power.
In an innovative and invigorating exploration of the complex relations between women and the modern, Rita Felski challenges
conventional male-centered theories of modernity. She also calls into question those feminist perspectives that have either
demonized the modern as inherently patriarchal, or else assumed a simple opposition between men's and women's experiences of
the modern world. Combining cultural history with cultural theory, and focusing on the fin de siecle, Felski examines the gendered
meanings of such notions as nostalgia, consumption, feminine writing, the popular sublime, evolution, revolution, and perversion.
Her approach is comparative and interdisciplinary, covering a wide variety of texts from the English, French, and German
traditions: sociological theory, realist and naturalist novels, decadent literature, political essays and speeches, sexological
discourse, and sentimental popular fiction. Male and female writers from Simmel, Zola, Sacher-Masoch, and Rachilde to Marie
Corelli, Wilde, and Olive Schreiner come under Felski's scrutiny as she exposes the varied and often contradictory connections
between femininity and modernity. Seen through the lens of Felski's discerning eye, the last fin de siecle provides illuminating
parallels with our own. And Felski's keen analysis of the matrix of modernism offers needed insight into the sense of cultural crisis
brought on by postmodernism.
The novel since the nineteenth century has displayed a thorny ambivalence toward the question of having children. In its representation of
human vitality it can seem to promote the giving of life, but again and again it betrays a nagging doubt about the moral implications of
procreation. The Novel and the Problem of New Life identifies this tension as a defining quality of the modern British and European novel.
Beginning with the procreative-skeptical writings of Flaubert, Butler, and Hardy, then turning to the high modernist work of Lawrence, Woolf,
and Huxley, and culminating in the postwar fiction of Lessing and others, this book chronicles the history of the novel as it came to
accommodate greater misgivings about the morality of reproduction. This is the first study to examine in literature a problem that has long
troubled philosophers, environmental thinkers, and so many people in everyday life.
"Thinking with Type is to typography what Stephen Hawking's A Brief History of Time is to physics."—I Love Typography The best-selling
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Thinking with Type in a revised and expanded second edition: Thinking with Type is the definitive guide to using typography in visual
communication. Ellen Lupton provides clear and focused guidance on how letters, words, and paragraphs should be aligned, spaced,
ordered, and shaped. The book covers all typography essentials, from typefaces and type families, to kerning and tracking, to using a grid.
Visual examples show how to be inventive within systems of typographic form, including what the rules are, and how to break them. This
revised edition includes forty-eight pages of new content with the latest information on: • style sheets for print and the web • the use of
ornaments and captions • lining and non-lining numerals • the use of small caps and enlarged capitals • mixing typefaces • font formats and
font licensing Plus, new eye-opening demonstrations of basic typography design with letters, helpful exercises, and dozens of additional
illustrations. Thinking with Type is the typography book for everyone: designers, writers, editors, students, and anyone else who works with
words. If you love font and lettering books, Ellen Lupton's guide reveals the way typefaces are constructed and how to use them most
effectively. Fans of Thinking with Type will love Ellen Lupton's new book Extra Bold: A Feminist, Inclusive, Anti-racist, Nonbinary Field Guide
for Graphic Designers.
This is the first book to study the middlebrow novel in France. Middlebrow is a derogatory word that connotes blandness, mediocrity and a
failed aspiration to 'high' culture. However, when appropriated as a positive term to denote that wide swathe of literature between the
challenging experimentalism of the high and the formulaic drive of the popular, it enables a rethinking of the literary canon from the point of
view of what most readers actually read, a criterion curiously absent from dominant definitions of literary value. Since women have long
formed a majority of the nation's reading public, this perspective immediately feminises what has always been a very male canon. Opening
with a theorisation of the concept of middlebrow that mounts a defence of some literary qualities disdained by modernism, the book then
focuses on a series of case studies of periods (the Belle Époque, inter-war, early twenty-first century), authors (including Colette, Irène
Nemirovsky, Françoise Sagan, Anna Gavalda) and the middlebrow nature of literary prizes. It concludes with a double reading of a single
text, from the perspective of an academic critic, and from that of a middlebrow reader.
First published in 1982, this book provides a descriptive and comparative study of some of the fundamental structural aspects of modernist
poetic writing in English, French and German in the first decades of the twentieth century. The work concerns itself primarily with basic
structural elements and techniques and the assumptions that underlie and determine the modernist mode of poetic writing. Particular
attention is paid to the theories developed by authors and to the essential ‘principles of construction’ that shape the structure of their poetry.
Considering the work of a number of modernist poets, Theo Hermans argues that the various widely divergent forms and manifestations of
modernistic poetry writing can only be properly understood as part of one general trend.
Global South Modernities: Modernist Literature and the Avant-Garde in Latin America examines the seminal influence that Latin American
writers had on the style, subject matter, and ideology of literature in the Global South from 1900 to the late 1930s. Gorica Majstorovic
challenges the historical and racial logic of interwar Latin American literary studies by introducing the solidarity relations between the global
decolonial movements and placing anti-imperialism, Blackness, and indigeneity at the center of decolonial analysis. Following Mignolo, de
Sousa Santos, and Cheah, the texts under analysis subvert the processes of European colonial worlding and show modernity itself as
pluralized. Drawing on these works, Majstorovic bridges the gap between aesthetics and politics while shifting the focus onto the Latin
American transnational modernist networks and situating the analysis within the theoretical frameworks of the Global South. While examining
the idea of globality through its different conceptualizations (cosmopolitanism, immigration, and travel), Majstorovic analyzes avant-garde
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magazines of the 1920s, Mexican petrofiction, urban proletarian, and decolonial travel narratives of the 1930s, calling into question
modernism’s usual framing as an Anglo-American interwar phenomenon. Majstorovic constructs a new genealogy of Latin American
literature by examining the asymmetrical relations within its multiple modernities and offers a new understanding of Latin American interwar
literature through the lens of the Global South.
For all those who thought digital heralded the end of an era: illustration is alive and kicking, and new tools have given the art renewed vigor
and the illustrator greater stamina. Steven Heller and Julius Wiedemann present a snapshot of "the new golden age of illustration," rounding
up 100 of the most talented artists around the world. We dare...
First published in 1961 and out of print for more than forty years, visual design in -action is the summation of the influential graphic design
theories and principles developed by Czech-born designer Ladislav Sutnar. A pioneering modernist in graphic design and typography, Sutnar
brought his avant-garde design principles to the United States and became one of the most influential designers of the 1940s and 1950s. This
book, a facsimile of the rare first edition, includes a new introduction by Steven Heller and shows how Sutnar's innovative approach to
graphic design prefigured the informational structures now employed in contemporary web design.
The most recent body of paintings of this New York-based artist, featuring the artist's examination of consumer culture in his handmade, "doit- yourself " aesthetic. This is the first publication to focus exclusively on the roughly hewn paintings by Tom Sachs (b. 1966), tracing his
interest in combining cultural icons and corporate logos with a handcrafted aesthetic. Mining the American landscape for iconography, Sachs
investigates themes of corporate and cultural identity--such as consumerism, branding, cultural dominance, and technological
development--to explore the achievements, failures, and inherent contradictions of contemporary society. In addition to the essay by David
Rimanelli and twenty-two plates, there is a conversation with the artist and an extensive chronology. Sachs's meticulously handcrafted
paintings depict such diverse topics as the Reese's candy bar, Fanta logo, Family Guy, Air Force One, Krusty O's cereal box, and the
American flag; all modern icons that document successes and failures of the American experience and the ambiguities and contradictions
inherent in its society and culture.
Looking at the relationship between modernity and the rise of charismatic leaders, Agnes Horvath uses 'threshold' situations to trace the
conditions out of which political regimes developed. The focus on rationalism and structure has led to a systematic neglect of uncertain liminal
moments, which gave new direction to societies and cultures.
Robert Motherwell was by far the most intellectual and articulate of the Abstract Expressionists. This book, written by a friend of the artist, the
well-known writer and critic Mary Ann Caws, examines Motherwell’s way of thinking and writing in relation to his paintings. The artist,
American by birth, yet simultaneously American and European in his way of visualizing and vocalizing artistic and philosophical traditions,
always worked between these two poles, and it is this tension that imbues his œuvre with its particular intensity. The author bases her analysis
of Motherwell on the artist’s own writings and readings, as well as on extensive conversations and interviews with him. She considers his
work and interests in relation to those of other Abstract Expressionists as well as to the work of the Surrealists. Her book highlights his deep
attraction to France and French literature and art, and his concern with the idea of elegy and the tragedy of the Spanish Civil War. His
singularly American spirit provided him with a manner of painting and thinking unique among the Abstract Expressionists, as well as with a
distinctive and highly personal filter through which to interpret his fascination with European literature and history.
In this first full-length assessment of Edith Sitwell to appear in forty-five years, the contributors argue strongly to establish Sitwell firmly in the
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center of British modernism. The essays here trace her many achievements in poetry, autobiography, novel writing, criticism, and avantgarde art and performance to analyze the ways in which her literary production and social networks fostered an outpouring of iconoclastic
creativity and to suggest new ways of understanding the English interwar arts culture.
'Identity: Chermayeff & Geismar & Haviv' showcases a body of work spanning 60 years from the seminal New York design firm founded in
1957 by Ivan Chermayeff and Tom Geismar. The firm's contribution to design has shaped the way corporate identity programs influence
culture. The book features over 100 case studies from the firm's previous and current clients, including Chase Bank, NBC, PanAm, PBS, and
many more. Also included are interviews with Tom Geismar and Sagi Haviv, plus written contributions from Milton Glaser, John Maeda, and
others.
DIVArgues that the writers of the 30s and 40s--Hemingway, Ayn Rand, John Dos Passos, Gertrude Stein, Richard Wright, Wallace Stevens
et al. -- identified and understood the formal problems of literary modernism through an idea of the social and an idiom of s/div
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