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Tele-AAC: Augmentative and Alternative Communication Through Telepractice is the first comprehensive resource guide to Tele-AAC. TeleAAC is the use of telepractice specifically for providing services to individuals using augmentative and alternative communication (AAC). This
text establishes Tele-AAC as a new service delivery model and promotes safe, efficacious, evidence-based, and ethical telepractice for
individuals who need AAC systems. The goal is to provide readers with fundamental information about policy and service delivery of AAC
services via telepractice to enable clinical practice. The text details the specific technical components unique to Tele-AAC service delivery,
and how the technology, personnel, and service delivery practices may vary across settings and populations. It offers didactic and casebased content for speech-language pathologists across all levels, from introductory to advanced. Chapters are included that clarify and define
the term Tele-AAC, highlight the procedures used while providing assessment and intervention via Tele-AAC, identify ethical and cultural
considerations while providing Tele-AAC, and demonstrate its application in a variety of settings. The content has been enriched by the input
and knowledge offered by leaders from both telepractice and AAC disciplines, and offers readers the right combination of foundational
information and principles to help form a base of understanding for practitioners engaging in Tele-AAC. The field of Tele-AAC is evolving and
will transform as the technology changes and advances. This text provides a threshold of understanding from which the field and practitioners
can grow.
This authoritative guide has been completely revised and expanded with over 90% new material in a new step-by-step format. It details how,
when, and why therapists can make best use of each chapter in Mind Over Mood, Second Edition (MOM2), in individual, couple, and group
therapy. Christine A. Padesky's extensive experience as a CBT innovator, clinician, teacher, and consultant is reflected in 100+ pages of
compelling therapist–client dialogues that vividly illustrate core CBT interventions and management of challenging dilemmas. Fully updated,
the book offers research-based guidance on the use of MOM2 to treat anxiety disorders, depression, anger, guilt, shame, relationship
problems, and personality disorders. Invaluable therapy tips, real-life scenarios, and troubleshooting guides in each chapter make this the
essential MOM2 companion for novice and experienced therapists alike. Reproducible Reading Guides show how to sequence MOM2
chapters to target specific moods. First edition title: Clinician’s Guide to Mind Over Mood. New to This Edition *Detailed instructions on how,
when, and why to use each of MOM2’s 60 worksheets. *Expanded coverage illustrating effective use of thought records, behavioral
experiments, and imagery. *Shows how to flexibly tailor MOM2 to address particular anxiety disorders, using distinct principles and protocols.
*Incorporates evidence-based practices from positive psychology, motivational interviewing, and acceptance and commitment therapy.
*Updated practice guidelines throughout, based on current clinical research. *More content on using MOM2 for therapist self-study and in
training programs and classrooms. *Free supplemental videos on the author's YouTube channel provide additional clinical tips and discuss
issues in practicing, teaching, and learning CBT. See also Mind Over Mood, Second Edition: Change How You Feel by Changing the Way
You Think.
Most women have a nonstop chorus of criticism in their heads — voices not unlike those of the mean girls lurking in the hallways and locker
rooms of junior high schools everywhere. The grown-up versions of those teenage taunts — such as “But taking care of myself is sel?sh” and
“The world is against me” — zap motivation, sabotage happiness, and keep women in a stressed, “never enough” mind-set. Here, like a best
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buddy and street-wise big sister, coach Amy Ahlers helps women talk back. Her witty, wise, and cut-to-the-chase format arms women with
the “Take that!” insights they wish they had handy when someone puts them down — even if that someone is the person in the mirror. Ahlers
doesn’t offer long-winded self-therapy or simplistic happy talk; she serves up straight talk that helps women know, feel, and tell themselves
the truths that can transform their deepest inner thoughts — and their lives.
The new memoir from the author of Riding the Bus with My Sister describes the unexpected emotional journey resulting from her and her
husband's decision to renovate their small, historic home.
Love is the surprising emotion that company builders cannot afford to ignore. Genuine, heartfelt devotion and loyalty from customers — yes,
love — is what propels a select few companies ahead. Think about the products and companies that you really care about and how they make
you feel. You do not merely likethose products, you adore them. Consider your own emotions and a key insight is revealed: Love is central to
business. Nobody talks about it, but it is obvious in hindsight. Lovability: How to Build a Business That People Love and Be Happy Doing It
shares what Silicon Valley-based author and Aha! CEO Brian de Haaff knows from a career of founding successful technology companies
and creating award-winning products. He reveals the secret to the phenomenal growth of Aha! and the engine that powers lasting customer
devotion — a set of principles that he pioneered and named The Responsive Method. Lovability provides valuable lessons and actionable
steps for product and company builders everywhere, including: • Why you should rethink everything you know about building a business •
What a product really is • The magic of finding what your customers truly desire • How to turn business strategy and product roadmaps into
customer love • Why you should chase company value, not valuation • Surveys to measure your company’s lovability Brian de Haaff has
spent the last 20 years focused on business strategy, product management, and bringing disruptive technologies to market. And in
preparation for writing this book, he interviewed well-known startup founders, product managers, executives, and CEOs at hundreds of name
brand and agile organizations. Their experiences, along with headline-grabbing case studies (both inspiring successes and cautionary tales),
will help readers discover how to build something that matters. Much has been written about how entrepreneurs build innovative products and
successful businesses, but the author's message is original and refreshing. He convincingly explains that there is a better path forward — a
people-first way grounded in love. In a business world that has increasingly emphasized hype over substance and get-big-at-any-cost
thinking over profitable and sustainable growth, it's time for a new recipe for company success. ?Insightful, thought-provoking, and sometimes
controversial, Lovability is the book that you turn to when you know there has to be a better way.
Two caterpillars were crawling along a tree branch one day when a butterfly flew overhead. One caterpillar said to the other, "You will never
get me up in one of those things." Shift Happens! is about personal alchemy and inner transformation. Some people "go" through life; and
other people "grow" through life. Shift Happens! celebrates your unlimited potential to grow, blossom, and evolve-in spite of everything. It is a
book of hope. The term personal alchemy describes the ability to take a piece of dirt, roll it around a few times, and fashion it into a pearl.
This is what an oyster does. Personal alchemy is what your grandmother called turning lemons into lemonade. It is what old wizards
described as turning straw into gold. Shift Happens! is about staying open all hours for miracles. Success, love, and happiness are only ever
one thought away at most. One new perception, one fresh thought, one act of surrender, one change of heart, one leap of faith, can change
your life forever.
“I have long thought that what the Buddha taught can be seen as a highly developed science of mind which, if made more accessible to a lay
audience, could benefit many people. I believe that Dr. Weiss’s book, in combining such insights with science and good business practice,
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offers an effective mindfulness based program that many will find helpful.” --His Holiness, the Dalai Lama A practical guide to bringing our
whole selves to our professional work, based on the author’s overwhelmingly popular course at the Stanford Graduate School of Business. In
today’s workplace, the traditional boundaries between "work" and "personal" are neither realistic nor relevant. From millennials seeking
employment in the sharing economy to Gen Xers telecommuting to Baby Boomers creating a meaningful second act, the line that separates
who we are from the work we do is blurrier than ever. The truth is, we don’t show up for our jobs as a portion of ourselves—by necessity, we
bring both our hearts and our minds to everything we do. In How We Work, mindfulness expert and creator of the perennially-waitlisted
Stanford Business School course "Leading with Mindfulness and Compassion" Dr. Leah Weiss explains why this false dichotomy can be
destructive to both our mental health and our professional success. The bad news, says Weiss, is that nothing provides more opportunities
for negative emotions—anxiety, anger, envy, fear, and paranoia, to name a few—than the dynamics of the workplace. But the good news is that
these feelings matter. How we feel at and about work matters—to ourselves, to the quality of our work, and ultimately to the success of the
organizations for which we work. The path to productivity and success, says Weiss, is not to change jobs, to compartmentalize our feelings,
or to create a false "professional" identity—but rather to listen to the wisdom our feelings offer. Using mindfulness techniques, we can learn
how to attend to difficult feelings without becoming subsumed by them; we can develop an awareness of our bigger picture goals that orients
us and allows us to see purpose in even the most menial tasks. In How We Work, Weiss offers a set of practical, evidence-based strategies
for practicing mindfulness in the real world, showing readers not just how to survive another day, but how to use ancient wisdom traditions to
sharpen their abilities, enhance their leadership and interpersonal skills, and improve their satisfaction.
This revised edition features two new chapters, an index, and a redesigned interior. Intended as a resource for churches and individuals, this
practical book identifies the reasons why marriages fail and suggests ways a person can help strengthen the marriages of friends or family
members.
Explores how evolutionary psychology has begun to identify the prehistoric origins of human behavior and discusses how those discoveries
have influenced the way consumer spending is viewed and controlled by companies, retailers, and marketers.
BONUS: This edition contains a Where the God of Love Hangs Out discussion guide. Love, in its many forms and complexities, weaves
through this collection by Amy Bloom, theNew York Times bestselling author of Away. Bloom’s astonishing and astute stories illuminate the
mysteries of passion, family, and friendship. A young woman is haunted by her roommate’s murder; a man and his daughter-in-law confess
their sins in the unlikeliest of places; two middle-aged, married friends find themselves surprisingly drawn to each other, risking all for their
love but never underestimating the cost. Propelled by Bloom’s dazzling prose, unmistakable voice, and generous wit, Where the God of Love
Hangs Out takes us to the margins and the centers of people’s emotional lives, exploring the changes that come with love and loss.
Shares stories, conversations, meditations, and poetry meant to inspire a personal inquiry into the nature of love.
Who is God? What is God's relation to the world? How is God disposed towards us? What does God ask of us? These questions are not
mere intellectual puzzles. They matter for us. A disinterested theology would be no theology at all, for we are fundamentally, at our very core,
invested in God. God is the one who concerns us most deeply. Put differently, any theology worth the name is, as Miroslav Volf has put it,
theology "for a way of life." We ask theological questions as those whose lives depend on the God whose character we try to articulate in the
answers--and also in the asking. How we ask and answer these questions gives shape to our lives. In this volume, published in Volf's honor,
leading Christian, Jewish, and Muslim theological scholars reflect on the shapes flourishing human life takes in light of God. Considering
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concrete questions--from how to talk about suffering to the value of singing in congregational worship--in light of their deep theological
commitments, the contributors exemplify the kind of theological reflection our cultures so deeply need. Contributors to this volume: Matthew
Croasmun Ryan McAnnally-Linz Marianne Meye Thompson David H. Kelsey Michael Welker Christoph Schwobel Alon Goshen-Gottstein
Reza Shah-Kazemi Jurgen Moltmann Natalia Marandiuc Nancy Bedford Nicholas Wolterstorff Lidija Matosevi? Ivan Sar?evi? Linn Marie
Tonstad
From Michael Ondaatje: an electrifying new novel, by turns thrilling and deeply moving -- one of his most vividly rendered and compelling
works of fiction to date. In the early 1950s, an eleven-year-old boy boards a huge liner bound for England. At mealtimes, he is placed at the
lowly "Cat's Table" with an eccentric and unforgettable group of grownups and two other boys. As the ship makes its way across the Indian
Ocean, through the Suez Canal, into the Mediterranean, the boys find themselves immersed in the worlds and stories of the adults around
them. At night they spy on a shackled prisoner -- his crime and fate a galvanizing mystery that will haunt them forever. Looking back from
deep within adulthood, and gradually moving back and forth from the decks and holds of the ship to the years that follow the narrator unfolds
a spellbinding and layered tale about the magical, often forbidden discoveries of childhood and the burdens of earned understanding, about a
life-long journey that began unexpectedly with a sea voyage.
Your customers have come a long way since Value-Added Selling was published twenty-five years ago. More knowledgeable, proactive, and
price conscious, they regularly scour the Internet for low prices and have come to expect much more for each dollar they spend. Now, Tom
Reilly has updated his sales classic to address a marketplace where slashing deals has become the standard response to buyers’ addictions
to bargain-basement prices. Used to great success for more than two decades and through every type of economy, Reilly’s pioneering valueadded sales method operates according to two simple rules: Add value, not cost; sell value, not price. It’s the only way to protect your profit
margins with today’s customers. Value-Added Selling provides the strategies and tactics you need to not only close more sales but to
improve repeat business by understanding buyers’ needs from their perspective— and defining “value” accordingly. Reilly then helps you:
Build a master plan that clearly directs your selling efforts Create sales tools that help you communicate your value Develop and execute
effective value-added sales calls Connect with and sell to decision makers at the highest levels Increase customer retention by continuously
creating new value There’s nothing stopping you from joining the armies of salespeople who choose to compete on price. You can always
lower your price and land a few sales. But at what cost? If you want to sell more products or services, more profi tably, to more people, you
must resist this temptation and begin focusing on value. Use Value-Added Selling to consistently deliver meaningful value to your customers,
compete at a higher level than your competition, and protect your profi ts in any kind of economy.
This book presents methodological approaches that can help explore the ways in which people develop emotional attachments to historic
urban places. With a focus on the powerful relations that form between people and places, this book uses people-centred methodologies to
examine the ways in which emotional attachments can be accessed, researched, interpreted and documented as part of heritage scholarship
and management. It demonstrates how a range of different research methods drawn primarily from disciplines across the arts, humanities
and social sciences can be used to better understand the cultural values of heritage places. In so doing, the chapters bring together a series
of diverse case studies from both established and early-career scholars in Australia, China, Europe, North America and Central America.
These case studies outline methods that have been successfully employed to consider attachments between people and historic places in
different contexts. This book advocates a need to shift to a more nuanced understanding of people’s relations to historic places by situating
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emotional attachments at the core of urban heritage thinking and practice. It offers a practical guide for both academics and industry
professionals towards people-centred methodologies for urban heritage conservation.
Provides daily meditations and exercises for singles to help create deep and lasting love relationships
A New York Times Book Review Editors' Choice Inspired by her account in The New Yorker of adopting a profoundly troubled dog named
Buster, acclaimed author Cathleen Schine's The New Yorkers is a brilliantly funny story of love, longing, and overcoming the shyness that
leashes us. On a quiet little block near Central Park, five lonely New Yorkers find one another, compelled to meet by their canine
companions. Over the course of four seasons, they emerge from their apartments, in snow, rain, or glorious sunshine to make friends and
sometimes fall in love. A love letter to a city full of surprises, The New Yorkers is an enchanting comedy of manners (with dogs!) from one of
our most treasured writers.
#1 NEW YORK TIMES BESTSELLER • When we deny our stories, they define us. When we own our stories, we get to write the ending.
Look for Brené Brown’s new podcast, Dare to Lead, as well as her ongoing podcast Unlocking Us! Social scientist Brené Brown has ignited a
global conversation on courage, vulnerability, shame, and worthiness. Her pioneering work uncovered a profound truth: Vulnerability—the
willingness to show up and be seen with no guarantee of outcome—is the only path to more love, belonging, creativity, and joy. But living a
brave life is not always easy: We are, inevitably, going to stumble and fall. It is the rise from falling that Brown takes as her subject in Rising
Strong. As a grounded theory researcher, Brown has listened as a range of people—from leaders in Fortune 500 companies and the military to
artists, couples in long-term relationships, teachers, and parents—shared their stories of being brave, falling, and getting back up. She asked
herself, What do these people with strong and loving relationships, leaders nurturing creativity, artists pushing innovation, and clergy walking
with people through faith and mystery have in common? The answer was clear: They recognize the power of emotion and they’re not afraid
to lean in to discomfort. Walking into our stories of hurt can feel dangerous. But the process of regaining our footing in the midst of struggle is
where our courage is tested and our values are forged. Our stories of struggle can be big ones, like the loss of a job or the end of a
relationship, or smaller ones, like a conflict with a friend or colleague. Regardless of magnitude or circumstance, the rising strong process is
the same: We reckon with our emotions and get curious about what we’re feeling; we rumble with our stories until we get to a place of truth;
and we live this process, every day, until it becomes a practice and creates nothing short of a revolution in our lives. Rising strong after a fall
is how we cultivate wholeheartedness. It’s the process, Brown writes, that teaches us the most about who we are. ONE OF GREATER
GOOD’S FAVORITE BOOKS OF THE YEAR “[Brené Brown’s] research and work have given us a new vocabulary, a way to talk with each
other about the ideas and feelings and fears we’ve all had but haven’t quite known how to articulate. . . . Brené empowers us each to be a
little more courageous.”—The Huffington Post
The 2011 John Bowlby Memorial Conference, 'From Broken Attachments to Earned Security - The Role of Empathy in Therapeutic Change',
focused on what needs to take place to facilitate empathy and attunement and ultimately the achievement of earned security. The confernce
posed the challenge of how to re-establish a secure sense of self, mutuality, and the capacity for inter/intra-subjectivity when difficulties in
empathy and attunement exist as a result of relational trauma. This can be between parent and child, within adult relationships, between
client and therapist, or in organisational contexts. The outstanding collection of papers in this volume make a significant contribution to the
field of attachment and our understanding of how child rearing affects each aspect of our lives, from the interpersonal to the organisational
and societal. Each paper moves beyond the academic and theoretical to provide answers to the many difficult questions raised at the
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conference.
A woman deals with a strange and persistent sense of everything being slightly off, which may or may not be related to her scientist
husband's pet project, a "causality violation device" that might actually be working.
From the New York Times bestselling author of The Unhoneymooners and the “delectable, moving” (Entertainment Weekly) My Favorite HalfNight Stand comes a modern love story about what happens when your first love reenters your life when you least expect it… Sam Brandis
was Tate Jones’s first: Her first love. Her first everything. Including her first heartbreak. During a whirlwind two-week vacation abroad, Sam
and Tate fell for each other in only the way that first loves do: sharing all of their hopes, dreams, and deepest secrets along the way. Sam
was the first, and only, person that Tate—the long-lost daughter of one of the world’s biggest film stars—ever revealed her identity to. So when
it became clear her trust was misplaced, her world shattered for good. Fourteen years later, Tate, now an up-and-coming actress, only thinks
about her first love every once in a blue moon. When she steps onto the set of her first big break, he’s the last person she expects to see.
Yet here Sam is, the same charming, confident man she knew, but even more alluring than she remembered. Forced to confront the man
who betrayed her, Tate must ask herself if it’s possible to do the wrong thing for the right reason… and whether “once in a lifetime” can come
around twice. With Christina Lauren’s signature “beautifully written and remarkably compelling” (Sarah J. Maas, New York Times bestselling
author) prose and perfect for fans of Emily Giffin and Jennifer Weiner, Twice in a Blue Moon is an unforgettable and moving novel of young
love and second chances.
Rand Fishkin, the founder and former CEO of Moz, reveals how traditional Silicon Valley "wisdom" leads far too many startups astray, with
the transparency and humor that his hundreds of thousands of blog readers have come to love. Everyone knows how a startup story is
supposed to go: A young, brilliant entrepreneur has a cool idea, drops out of college, defies the doubters, overcomes all odds, makes billions,
and becomes the envy of the technology world. This is not that story. It's not that things went badly for Rand Fishkin; they just weren't quite
so Zuckerberg-esque. His company, Moz, maker of marketing software, is now a $45 million/year business, and he's one of the world's
leading experts on SEO. But his business and reputation took fifteen years to grow, and his startup began not in a Harvard dorm room but as
a mother-and-son family business that fell deeply into debt. Now Fishkin pulls back the curtain on tech startup mythology, exposing the ups
and downs of startup life that most CEOs would rather keep secret. For instance: A minimally viable product can be destructive if you launch
at the wrong moment. Growth hacking may be the buzzword du jour, but initiatives can fizzle quickly. Revenue and growth won't protect you
from layoffs. And venture capital always comes with strings attached. Fishkin's hard-won lessons are applicable to any kind of business
environment. Up or down the chain of command, at both early stage startups and mature companies, whether your trajectory is riding high or
down in the dumps: this book can help solve your problems, and make you feel less alone for having them.
People who have been damaged, thrown away, marginalized, or traumatized are more capable of apprehending social patterns, precisely
because they’ve needed to be aware and vigilant about how the world works. For too long, those who rely on long-held rights and
entitlement have claimed that others are biased about the very topics on which they have expertise. Damaged Like Me is a series of essays
and stories that reveal a complex social landscape. It shows how possible and vital it is to build roads to a more equitable and loving
collective culture that includes body sovereignty, racial justice, gender equity/liberation, and much more. It does so by relying on the insights
and approaches to knowledge production of those on the receiving end of inequity and violence, those whose “objectivity” on issues of
oppression has been consistently maligned despite their having the most to teach us.
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You don't have to be a super-parent to be a hero to your kids. All it takes is love, motivation and a workable plan. Josh McDowell and Dick
Day offer a six-point, biblically-based plan for positive parenting that will set you on the path to being a hero to your child.

The book that Inc. says "every entrepreneur should read" and an FT Book of the Month selection... How did the movie The
Shawshank Redemption fail at the box office but go on to gross more than $100 million as a cult classic? How did The 48 Laws of
Power miss the bestseller lists for more than a decade and still sell more than a million copies? How is Iron Maiden still filling
stadiums worldwide without radio or TV exposure forty years after the band was founded? Bestselling author and marketer Ryan
Holiday calls such works and artists perennial sellers. How do they endure and thrive while most books, movies, songs, video
games, and pieces of art disappear quickly after initial success? How can we create and market creative works that achieve
longevity? Holiday explores this mystery by drawing on his extensive experience working with businesses and creators such as
Google, American Apparel, and the author John Grisham, as well as his interviews with the minds behind some of the greatest
perennial sellers of our time. His fascinating examples include: • Rick Rubin, producer for Adele, Jay-Z, and the Red Hot Chili
Peppers, who teaches his artists to push past short-term thinking and root their work in long-term inspiration. • Tim Ferriss, whose
books have sold millions of copies, in part because he rigorously tests every element of his work to see what generates the
strongest response. • Seinfeld, which managed to capture both the essence of the nineties and timeless themes to become a
modern classic. • Harper Lee, who transformed a muddled manuscript into To Kill a Mockingbird with the help of the right editor
and feedback. • Winston Churchill, Stefan Zweig, and Lady Gaga, who each learned the essential tenets of building a platform of
loyal, dedicated supporters. Holiday reveals that the key to success for many perennial sellers is that their creators don’t
distinguish between the making and the marketing. The product’s purpose and audience are in the creator’s mind from day one.
By thinking holistically about the relationship between their audience and their work, creators of all kinds improve the chances that
their offerings will stand the test of time.
Having clear boundaries is essential to a healthy, balanced lifestyle. A boundary is a personal property line that marks those things
for which we are responsible. In other words, boundaries define who we are and who we are not. Boundaries impact all areas of
our lives: Physical boundaries help us determine who may touch us and under what circumstances -- Mental boundaries give us
the freedom to have our own thoughts and opinions -- Emotional boundaries help us to deal with our own emotions and disengage
from the harmful, manipulative emotions of others -- Spiritual boundaries help us to distinguish God's will from our own and give us
renewed awe for our Creator -- Often, Christians focus so much on being loving and unselfish that they forget their own limits and
limitations. When confronted with their lack of boundaries, they ask: - Can I set limits and still be a loving person? - What are
legitimate boundaries? - What if someone is upset or hurt by my boundaries? - How do I answer someone who wants my time,
love, energy, or money? - Aren't boundaries selfish? - Why do I feel guilty or afraid when I consider setting boundaries? Dr. Henry
Cloud and Dr. John Townsend offer biblically-based answers to these and other tough questions, showing us how to set healthy
boundaries with our parents, spouses, children, friends, co-workers, and even ourselves.
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Architectural Designfor Traditional Neighborhoodsoffers simple concepts that will helpdevelopers and builders quicklygrasp the
basic ideas behind traditional neighborhood plattingand block-face design. At the sametime, designers must adapt to themethods
and materials best suitedto production builders, who buildmost of our nation's housing.Our guidelines help designers andplanners
work within the limitationsof the construction industry whiletaking advantage of building materialinnovations that add value to
TNDs.
Dr Cheong Koon Hean, CEO of the Housing and Development Board (2010-Present) was the Institute of Policy Studies' 5th S R
Nathan Fellow for the Study of Singapore. This book contains edited versions of the three IPS-Nathan Lectures she gave between
March and April 2018, and highlights of her dialogue with the audience.Climate change, an ageing population, anti-globalisation
sentiments the world over, technological disruption, and social media all pose unique problems and opportunities to cities. Dr
Cheong examines how cities deal with their urban challenges to create a better life for their citizens. In particular, what are the
considerations needed to plan and develop Singapore in the face of rapid change and uncertainty, given our constraints as a small
city-state with an open economy?The IPS-Nathan Lectures series was launched in 2014 as part of the S R Nathan Fellowship for
the Study of Singapore. The S R Nathan Fellow delivers a series of lectures during their term to advance public understanding and
discussion of issues of critical national interest.
A profile of eccentric genius inventor Clarence Birdseye chronicles how his innovative fast-freezing process revolutionized the food
industry and American agriculture. By the best-selling author of Salt: A World History. 35,000 first printing.
Madeline Levine has been a practicingpsychologist for twenty-five years, but it was only recently that she began to observe a new
breed of unhappy teenager. When a bright, personable fifteen-year-old girl, from a loving and financially comfortable family, came
into her office with the word empty carved into her left forearm, Levine was startled. This girl and her message seemed to embody
a disturbing pattern Levine had been observing. Her teenage patients were bright, socially skilled, and loved by their affluent
parents. But behind a veneer of achievement and charm, many of these teens suffered severe emotional problems. What was
going on? Conversations with educators and clinicians across the country as well as meticulous research confirmed Levine's
suspicions that something was terribly amiss. Numerous studies show that privileged adolescents are experiencing epidemic rates
of depression, anxietydisorders, and substance abuse—rates that are higherthan those of any other socioeconomic group ofyoung
people in this country. The various elements of a perfect storm—materialism, pressure to achieve, perfectionism, disconnection—are
combining to create a crisis in America's culture of affluence. This culture is as unmanageable for parents—mothers in particular—as
it is for their children. While many privileged kids project confidence and know how to make a goodimpression, alarming numbers
lack the basic foundation of psychological development: an authentic sense of self. Even parents often miss the signs of significant
emotional problems in their "star" children. In this controversial look at privileged families, Levine offers thoughtful, practical advice
as she explodes one child-rearing myth after another. With empathy and candor, she identifies parenting practices that are toxic to
healthy self-development and that have contributed to epidemic levels of depression, anxiety, and substance abuse in the most
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unlikely place—the affluent family.
Delta of Dead River sets out to rescue her family from a ruthless dictator rising to power in the Wastes and discovers a secret that
will reshape her world in this postapocalyptic Western mashup for fans of Mad Max and Gunslinger Girl. Delta of Dead River has
always been told to hide her back, where a map is branded on her skin to a rumored paradise called the Verdant. In a wasteland
plagued by dust squalls, geomagnetic storms, and solar flares, many would kill for it--even if no one can read it. So when raiders
sent by a man known as the General attack her village, Delta suspects he is searching for her. Delta sets out to rescue her family
but quickly learns that in the Wastes no one can be trusted--perhaps not even her childhood friend, Asher, who has been missing
for nearly a decade. If Delta can trust Asher, she just might decode the map and trade evidence of the Verdant to the General for
her family. What Delta doesn't count on is what waits at the Verdant: a long-forgotten secret that will shake the foundation of her
entire world.
Livable Cities from a Global Perspective offers case studies from around the world on how cities approach livability. They address
the fundamental question, what is considered "livable?" The journey each city has taken or is currently taking is unique and
context specific. There is no such thing as a one-size-fits-all approach to livability. Some cities have had a long history of
developing livability policies and programs that focus on equity, economic, and environmental concerns, while other cities are
relatively new to the game. In some areas, government has taken the lead while in other areas, grassroots activism has been the
impetus for livability policies and programs. The challenge facing our cities is not simply developing a livability program. We must
continually monitor and readjust policies and programs to meet the livability needs of all people. The case studies investigate
livability issues in such cities as Austin, Texas; Helsinki, Finland; London, United Kingdom; Warsaw, Poland; Tehran, Iran; Salt
Lake City, United States; Rio de Janeiro, Brazil; Sydney, Australia; and Cape Town, South Africa. The chapters are organized into
such themes as livability in capital city regions, livability and growth and development, livability and equity concerns, livability and
metrics, and creating livability. Each chapter provides unique insights into how a specific area has responded to calls for livable
cities. In doing so, the book adds to the existing literature in the field of livable cities and provides policy makers and other
organizations with information and alternative strategies that have been developed and implemented in an effort to become a
livable city.

Friendship is hard for Fluffy, a kitten so precious that anyone who looks at her explodes! Meet Fluffy—an adorable kitten.
So adorable, in fact, that anyone who sees her will spontaneously explode into balls of sparkles and fireworks. KABOOM!
Poof. Poor Fluffy doesn’t want anyone to get hurt, but everything she tries, even a bad haircut, just makes her cuter! So
Fluffy runs away someplace no one can find her. Find out if there’s any hope for Fluffy in this funny and subversive story
about self-acceptance and finding friendship in unlikely places.
Good love relationship isn't really that important. In fact, it uses up a lot of time you could spend thinking about yourself . .
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. and doing things all alone or with your drunken, loser friends. That's why Ben Stein has written How to Ruin Your Love
Life. Following up on the wild success of his pioneering ''do-the-opposite-of-what-I-say''self-help book, How to Ruin Your
Life, he now brings you, in 35 easy to follow steps, ways to definitively and absolutely . . . ruin your love life. Learn from
this book and for heaven's sake, do the opposite right now.
The mutual love affair between people and their place is one of the most powerful influences in our lives, yet rarely
thought of in terms of a relationship. As cities begin thinking of themselves as engaged in a relationship with their
citizens, and citizens begin to consider their emotional connections with their places, we open up new possibilities in
community, social and economic development by including the most powerful of motivators-the human heart-in our toolkit
of city-making.The book explores what makes cities lovable, what motivates ordinary citizens to do extraordinary things
for their places and how some cities, such as New Orleans, Detroit, and Cleveland are using that energy to fill in the gaps
that "official" city makers have left as resources have disappeared. Meet those amazing people who are truly "in love"
with their cities and learn how they are key to the future development of our communities. Praise for the book: What
Kageyama has done is to introduce the vital piece into the urban discussion-- the matter of love; the piece without which
all city building must fail, for "love" the corner stone of civic citizenship. It takes some bravura and acumen to champion
the subject of love in the urban forum that wants to quantify, when only love qualifies and justifies the discussion of cities.
Mr. Kageyama goes one step further. He provides precious indicators. Many city thinkers will follow suit, but for the time
being, this is the essential book. Pier Giorgio Di Cicco Poet Laureate Emeritus, Toronto, Ontario Author of Municipal
Mind: Manifestos for The Creative City For the Love of Cities succeeds in putting an exclamation point on the exceptional
value of deepening the relationship that city dwellers feel for their neighborhoods by adding amenities such as parks,
outdoor cafes, art galleries, trees, flowers and even sidewalks to create a meaningful sense of place. It also explores the
often hidden added value of creative entrepreneurs in creating a sense of place that attracts, nurtures and retains
citizens. The book is a love note from Author Peter Kageyama to cities everywhere that will prompt you to more closely
examine your own relationship with where you live, work and play. Diane Egner Publisher and Managing Editor, 83
Degrees Media Former Book Editor, The Tampa Tribune For the Love of Cities is a must read for city changemakers. Jeff
Slobotski Silicon Prairie News & Founder, Big Omaha Peter has captured something very important... love. When we
love a city, we are committed to it, we engage with it, we care for it, we give our best to it. A city that is loved also gives
back. It makes those who live there feel enriched. And so you have a virtuous cycle. Charles Landry Author of The
Creative City: A Toolkit for Urban Innovators and The Art of City Making
' 50 Years of Urban Planning in Singapore is an accessible and comprehensive volume on Singapore''s planning
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approach to urbanization. Organized into three parts, the first section of the volume, ''Paradigms, Policies, and
Processes'', provides an overview of the ideologies and strategies underpinning urban planning in Singapore; the second
section, ''The Built Environment as a Sum of Parts'', delves into the key land use sectors of Singapore''s urban planning
system; and the third section, ''Urban Complexities and Creative Solutions'', examines the challenges and considerations
of planning for the Singapore of tomorrow. The volume brings together the diverse perspectives of practitioners and
academics in the professional and research fields of planning, architecture, urbanism, and city-making.
Contents:Paradigms, Policies & Processes:The Early Years of Nation-Building: Reflections on Singapore''s Urban History
(Alan F C Choe)Planning & Urbanisation in Singapore: A 50-Year Journey (Liu Thai Ker)Economic Planning for
Productivity, Growth, and Prosperity (Philip Yeo)Environmental Planning for Sustainable Development (Tan Yong
Soon)The Built Environment as a Sum of Parts:Planning to Overcome the Constraints of Scarcity (Ng Lang)Making
Singapore a Liveable and Sustainable City: Our Urban Systems Approach (Khoo Teng Chye and Remy Guo)The
Evolution of HDB Towns (Cheong Koon Hean)Transportation: Mobility, Accessibility, and Connectivity (Mohinder
Singh)Industry Planning in Singapore (Tang Hsiao Ling)Greening Singapore: Past Achievements, Emerging Challenges
(Tan Puay Yok)50 Years of Urban Planning & Tourism (Pamelia Lee)Shaping Singapore''s Cityscape Through Urban
Design (Goh Hup Chor & Heng Chye Kiang)Urban Complexities & Creative Solutions:Conserving Urban Heritage:
Remembering the Past in a Developmental City-State (Lily Kong)Public Housing and Community Development: Planning
for Urban Diversity in a City-State (Tan Ern Ser)Era of Globalisation: Singapore''s New Urban Economy and the Rise of a
World Asian City (Ho Kong Chong)Towards Greater Sustainability and Liveability in an Urban Age (Heng Chye Kiang and
Yeo Su-Jan)Perspectives on the Future of Urban Planning in SingaporeChallenges for a New Era (Peter Ho) Readership:
Urban planning, architecture, and urban conservation and heritage practitioners; introductory-level urban studies, public
policy, and urban administration students; and members of the general public interested in learning more about the
history of urban planning in Singapore over the past 50 years. '
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