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This book is a great textbook for college and university students who want to learn more about project management as well as for
practitioners in the field.
This sixth edition of Agribusiness Management provides students and managers with a fundamental understanding of the key concepts
needed to successfully manage agribusinesses in a rapidly changing, high-tech, consumer-oriented, and uncertain world. The text uses four
specific approaches to help readers develop and enhance their capabilities as agribusiness managers. First, it offers a contemporary focus
that reflects the issues that agribusiness managers face today and are likely to face tomorrow. Second, the book presents conceptual
material in a pragmatic way with illustrations and examples that will help the reader understand how a specific concept works in practice.
Third, the book has a decision-making emphasis, providing contemporary tools that readers will find useful when making decisions in the
contemporary business environment. Finally, Agribusiness Management offers a pertinent set of discussion questions and case studies that
will allow the reader to apply the material covered in real-world situations. This edition has been updated throughout with new examples and
data, as well as additional material on succession planning and managing human resources. This book is an ideal text for all courses on
management in the agribusiness industry. The work is fully supported by a Companion Website which provides users with additional
materials such as multiple choice questions, discussion questions, and PowerPoint slides for each chapter.
The all-inclusive guide to exceptional project management that is trusted by hundreds of thousands of readers—now updated and revised The
Fast Forward MBA in Project Management: The Comprehensive, Easy to Read Handbook for Beginners and Pros, 6th Edition is a
comprehensive guide to real-world project management methods, tools, and techniques. Practical, easy-to-use, and deeply thorough, this
book gives you the answers you need now. You'll find cutting-edge ideas and hard-won wisdom of one of the field's leading experts, delivered
in short, lively segments that address common management issues. Brief descriptions of important concepts, tips on real-world applications,
and compact case studies illustrate the most sought-after skills and pitfalls you should watch out for. This sixth edition now includes: A brandnew chapter on project quality A new chapter on managing media, entertainment, and creative projects A new chapter on the project
manager’s #1 priority: leadership A new chapter with the most current practices in Change Management Current PMP certification study tips
Readers of The Fast Forward MBA in Project Management also receive access to new video resources available at the author’s website.
The book teaches readers how to manage and deliver projects on-time and on-budget by applying the practical strategies and concrete
solutions found within. Whether the challenge is finding the right project sponsor, clarifying project objectives, or setting realistic schedules
and budget projections, The Fast Forward MBA in Project Management shows you what you need to know, the best way to do it, and what to
watch out for along the way.
Since 1993, the Information Security Management Handbook has served not only as an everyday reference for information security
practitioners but also as an important document for conducting the intense review necessary to prepare for the Certified Information System
Security Professional (CISSP) examination. Now completely revised and updated and in its fifth edition, the handbook maps the ten domains
of the Information Security Common Body of Knowledge and provides a complete understanding of all the items in it. This is a ...must have...
book, both for preparing for the CISSP exam and as a comprehensive, up-to-date reference.
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ALERT: The Legacy WileyPLUS platform retires on July 31, 2021 which means the materials for this course will be invalid and unusable. If
you were directed to purchase this product for a course that runs after July 31, 2021, please contact your instructor immediately for
clarification. This package includes a registration code for the WileyPLUS course associated with Exploring Management, 6th Edition, along
with a three-hole punched, loose-leaf version of the text. Please note that the loose-leaf print companion is only sold in a set and is not
available for purchase on its own. Before you purchase, check with your instructor or review your course syllabus to ensure that your
instructor requires WileyPLUS. For customer technical support, please visit http://www.wileyplus.com/support. WileyPLUS registration cards
are only included with new products. Used and rental products may not include WileyPLUS registration cards. Exploring Management
supports teaching and learning of core management concepts by presenting material in a straightforward, conversational style with a strong
emphasis on application. With a focus on currency, high-interest examples and pedagogy that encourages critical thinking and personal
reflection, Exploring Management is the perfect balance between what students need and what instructors want.
Hospitality Marketing Management, 6th Edition explores marketing and themes unique to hospitality and tourism. The 6th edition presents
many new ideas along with established marketing principles, exploring not only the foundations of marketing in the hospitality world but also
new trends in the industry.
This book presents a chronological approach to managing small, medium, and large projects, and is suitable for all majors, including
business, engineering, healthcare, and more.
"Today, companies are competing in a very different environment than they were only a few years ago. Rapid changes such as a globally
interconnected environment, the Internet, big data analytics, advances in technology, and sustainability imperatives have required businesses
to adapt their standard practices. Operations management (OM) is the critical function through which companies can succeed in this
competitive landscape. Operations management concepts are not confined to one department. Rather, they are far-reaching, affecting every
functional aspect of the organization. Whether studying accounting, finance, human resources, information technology, management,
marketing, or purchasing, students need to understand the critical impactoperations management has on any business"-Tourism Management: managing for change is a complete synthesis of tourism, from its beginnings through to the major impacts it has on
today's global community, the environment and economy. Provocative and stimulating, it challenges the conventional thinking and generates
reflection, thought and debate. This bestselling book is now in its third edition and has been fully revised and updated to include complete set
of brand new case studies, a new four colour page design to enhance learning and improved online companion resources packed with must
have information to assist in learning and teaching. Tourism Management covers the fundamentals of tourism, introducing the following key
concepts: * The development of tourism * Tourism supply and demand * Sectors involved: transport, accommodation, government * The
future of tourism: including forecasting and future issues affecting the global nature of tourism In a user-friendly, handbook style, each chapter
covers the material required for at least one lecture within a degree level course. Written in a jargon-free and engaging style, this is the
ultimate student-friendly text, and a vital introduction to this exciting, ever-changing area of study. The text is also accompanied by a
companion website packed with extra resources for both students and lecturers, including learning outcomes for each chapter, multiple
choice questions, links to sample chapters of related titles and journal articles for further reading, as well as downloadable PowerPoint
materials ad illustrations from the text. Accredited lecturers can request access to download additional material by going to
http://textbooks.elsevier.com to request access.
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The seventh edition of Operations and Supply Chain Management for MBAs is the definitive introduction to the fundamental concepts of
supply chain and operations management. Designed specifically to meet the needs of MBA students, this market-leading book offers clear
presentation of topics such process planning and design, capacity and location planning, schedule and inventory management, and
enterprise resource planning. A strategic, conceptual approach helps readers comprehend the contemporary issues they will soon be facing
in industry. This concisely-formatted volume enables instructors to customize their courses for the unique requirements of MBA programs.
Each chapter integrates material directly into the textrather than sidebars, highlights, and other pedagogical devicesto achieve a smooth,
easy-to-read narrative flow. Carefully selected questions prompt discussions that complement the mature, more experienced nature of MBA
students, while case studies and supplementary materials illustrate key concepts and practices. Topics such as outsourcing and global
sourcing, the role of information technology, and global competitiveness strategies assist students to understand working and competing in
the globalized economy.
Strategic Management is a core strategy textbook, covering all the major topics particularly from a global perspective. It delivers
comprehensive coverage of the subject in an easy-to-read style with extensive examples and a range of free support material that will help
you learn actively and effectively. This eighth edition of Strategic Management builds on proven strengths ... · over 70 short case studies to
provide easily accessible illustrations of strategy in practice and additional cases available online to provide more in-depth examples of recent
strategic decisions involving Sony, Apple and industry sectors · a continuous contrast between prescriptive and emergent views of strategy to
highlight the key debates within the discipline · emphasis on practice throughout with features to help you turn theory into practice · major
international strategy cases from Europe, Africa, China, India, Middle East and the Americas · clear exploration of the key concepts ·
comprehensive, logical structure to guide you through this complex subject · Specialist chapters on public/third sector strategy, green strategy
and sustainability, entrepreneurial strategy and international and global strategy New for the eighth edition: - Dynamic capabilities and
resource renewal explored in a revised and updated chapter - Emergent strategy completely revised in two new chapters, one focusing on
innovation, and technology and the other exploring knowledge and learning - New material on innovation and strategy in uncertain
environments - Case studies from large and small organisations from Google, Spotify and Cadbury to Snapchat, Uber and green energy
companies with 14 new cases and many cases updated This new edition also includes a wealth of free, online, open-access learning
resources. Use these materials to enhance and test your knowledge to improve your grades. Online resources include web based cases with
indicative answers, chapter based support material, long cases and multiple-choice questions. Richard Lynch is Emeritus Professor of
Strategic Management at Middlesex University, London. He is an active researcher, lecturer and consultant, particularly in the area of global
strategy and sustainable strategy.
Ancillary package available upon adoption.
Samson/Daft/ Donnet's Fundamentals of Management is a robust foundation text providing a balance of broad, theoretical content with
accessible language for students. This sixth edition features a new author on the team and contains updates to content based on recent
research. Along with current management theory and practice, the text integrates coverage of innovation, entrepreneurship, agile workplaces,
social media and new technology throughout. The book is rich with experiential exercises, self-assessment activities, challenges and cases
for students to engage with, developing multiple skills. Examples within the text are both local and global, with a new focus on a 'skills
approach', and each part of the text concludes with a contemporary continuing case study, focussing on car company, Toyota, as it faces
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managerial challenges and opportunities in the region The text covers the four key management functions: Planning, Organising, Leading,
and Controlling, conveying to students the elements of a manager's working day.
Now in its sixth edition, this highly-regarded book is designed as an introductory text on the principles of diagnosis, staging and treatment of
tumours. The new edition: Includes up-to-date information on the most recent techniques and therapies available Emphasises the importance
of multidisciplinary teamwork in the care of cancer patients Highlights frequent dilemmas and difficulties encountered during cancer
management Features the important contributions of a new author Professor Daniel Hochhauser Contains a brand-new two-colour design As
with previous editions, the first part of the book is devoted to the mechanisms of tumour development and cancer treatment. This is followed
by a systematic account of the current management of individual major cancers. For each tumour there are details of the pathology, mode of
spread, clinical presentation, staging and treatment with radiotherapy and chemotherapy. This accessible and practical resource will be
invaluable to trainees in oncology, palliative care and general medicine, as well as specialist nurses, general practitioners, medical students,
and professions allied to medicine. This title is also available as a mobile App from MedHand Mobile Libraries. Buy it now from Google Play
or the MedHand Store.

Introduce the most important theories and views in strategic management today with this concise, yet fully complete, text.
Harrison/St. John's FOUNDATIONS IN STRATEGIC MANAGEMENT, Sixth Edition, addresses the most recent changes
in today's business environment, including many topics that other strategic management texts often miss. The book
thoroughly addresses the traditional economic process model and the resource-based model, as well as the stakeholder
theory. This valuable text builds on a traditional theoretical foundation by using engaging examples from many of today's
leading firms to demonstrate principles and applications. This edition continues to highlight strategizing in the global
arena as well as more focused coverage of stakeholder management. This brief, well-rounded text functions as an
indispensable resource for your immediate and long-term success in strategic management. Available with InfoTrac
Student Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Do you want to be a Certified Project Manager? This book combines operational and human skills into flexible, proactive
framework. It focuses on the human element that is critical to project implementation and completion. It also provides an
intuitive five-step approach for collecting the necessary information to plan, schedule, and control a project. Also features
examples, case studies, and analysis for each phase of a typical project, to ensure that each project you manage meets
its goals on time and on budget. Provides proven guidelines for managing projects from both the operational and
behavioral standpoint.
Keeping pace with the rapidly evolving field of sport management, Contemporary Sport Management, the authoritative
introductory text in the field, returns with a thoroughly updated seventh edition. Over 50 contributors with a diverse array
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of cultural and educational backgrounds deliver a complete and contemporary overview of the field, presented in full color
for a visually engaging read. With a simplified structure to reflect current demands of the profession and addressing all
the Common Professional Component topics outlined by the Commission on Sport Management Accreditation (COSMA),
Contemporary Sport Management, Seventh Edition With HKPropel Access, is organized into three parts. Part I,
Introduction to Sport Management, provides an overview of the field and leadership concepts associated with it. Part II,
Sport Management Sites, details the major settings in which many sport management careers are carried out, including
new content on sport participation across the life span. In part III, Sport Management Functions, readers will learn about
the key functional areas of sport management, including sport marketing, sport communication, sport facility and event
management, and more, with new content on sales as a career path. New and updated content throughout this edition
allows students to stay on the leading edge of the field: Discussion of the evolution of esports, fantasy sports, and sport
betting Content covering emerging technologies in sport management, including streaming, artificial intelligence (AI),
augmented reality (AR), and virtual reality (VR) New case study sidebars with short-answer questions Recommended
Case Studies in Sport Management journal articles for each chapter, designed to promote critical thinking and
demonstrate understanding of chapter content Related student learning activities and recommended articles are now
delivered through HKPropel. These supplemental materials are designed to increase student engagement and enhance
understanding of chapter content. With more than 200 activities, including comprehension activities, web activities, and
Day in the Life activities tied to professional profiles, students will be challenged to think critically about sport
management as both a field of study and a vibrant professional environment with a variety of career paths, and they will
develop insight into issues they will encounter in their careers. Chapter quizzes are also included and can be assigned by
instructors. Contemporary Sport Management, Seventh Edition, will broaden students’ understanding of sport
management issues, emphasizing critical thinking, ethics, and diversity while providing students with an introduction to all
the aspects of the field they need to know as they prepare to enter the profession. Note: A code for accessing HKPropel
is not included with this ebook but may be purchased separately.
M: Management by Bateman/Snell is the fastest growing Principles of Management textbook on the market.
Bateman/Snell is written from the ground up to be brief, lean, and flexible enough to enable you to cover just the topics
you want at the level of depth you want, while still maintaining the integrity of the content. Plus, it does not inherit
outdated examples from a hardback derivative. With market-leading teaching support and the most up to date content
available, M: Management represents the best value available in the brief Principles of Management market. What sets
Bateman/Snell apart? An unrivaled mixture student-focused current content and the best teaching support around.
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Uniquely organized around the AONE competencies, this trusted resource gives you an easy-to-understand, in-depth
look at today’s most prevalent nursing leadership and management topics. Coverage features the most up-to-date,
research-based blend of practice and theory related to topics such as: the nursing professional's role in law and ethics,
staffing and scheduling, delegation, cultural considerations, care management, human resources, outcomes
management, safe work environments, preventing employee injury, and time and stress management. UNIQUE!
Chapters divided according to AONE competencies for nurse leaders, managers, and executives. Research Notes in
each chapter summarize relevant nursing leadership and management studies and highlight practical applications of
research findings. Case Studies at the end of each chapter present real-world leadership and management situations
and illustrate how key concepts can be applied to actual practice. Critical Thinking Questions at the end of each chapter
present clinical situations followed by critical thinking questions to help you reflect on chapter content, critically analyze
the information, and apply it to the situation. NEW! Full-color design makes content more vivid and realistic. NEW!
Chapter on Communication and Care Coordination covers these integral topics. NEW! Updates to critical thinking
exercises, case studies, research notes, and references offer the most current information. NEW! Updated sections on
Current Issues and Trends reflect the latest topics in the field. NEW! Relevant Web Sites boxes provide authoritative
resources for additional research.
"Using the most current concepts, up-to-date data, and a wide range of examples, this authoritative text illustrates how
excellent management strategies lead to unsurpassed marketing success."--Page 4 of cover.
Principles and Practice of Sport Management, Third Edition, provides students with solid fundamental information on
what they need to do to be successful in the sport industry. Updated and expanded, this best-selling text offers a unique
blend of information on the foundations and principles on which sport management operates as well as how to apply
those foundations and principles to the sport industry. The authors, all well-renowned professors in sport management or
sport administration, have produced a text that is thorough, practical, and lively, and which lays the groundwork for
students as they study and prepare for successful careers in sport management.
To support the broadening spectrum of project delivery approaches, PMI is offering A Guide to the Project Management Body of
Knowledge (PMBOK® Guide) – Sixth Edition as a bundle with its latest, the Agile Practice Guide. The PMBOK® Guide – Sixth
Edition now contains detailed information about agile; while the Agile Practice Guide, created in partnership with Agile Alliance®,
serves as a bridge to connect waterfall and agile. Together they are a powerful tool for project managers. The PMBOK® Guide –
Sixth Edition – PMI's flagship publication has been updated to reflect the latest good practices in project management. New to the
Sixth Edition, each knowledge area will contain a section entitled Approaches for Agile, Iterative and Adaptive Environments,
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describing how these practices integrate in project settings. It will also contain more emphasis on strategic and business
knowledge—including discussion of project management business documents—and information on the PMI Talent Triangle™ and the
essential skills for success in today's market. Agile Practice Guide has been developed as a resource to understand, evaluate, and
use agile and hybrid agile approaches. This practice guide provides guidance on when, where, and how to apply agile approaches
and provides practical tools for practitioners and organizations wanting to increase agility. This practice guide is aligned with other
PMI standards, including A Guide to the Project Management Body of Knowledge (PMBOK® Guide) – Sixth Edition, and was
developed as the result of collaboration between the Project Management Institute and the Agile Alliance.
What can the past tell you about modern management practice? A lot more than you might think. By tracing the origin and
development of modern management concepts, you can develop a more logical, coherent picture of the present state of
management practice, and a deeper understanding of the analytical and conceptual tools of the trade. "The History of
Management Thought, Fifth Edition," presents the unfolding story of the lives and times of major figures in the field, as well as the
enduring themes and influential ideas that have helped shape management thought--from its earliest, pre-industrial beginnings to
modern theories. Throughout this comprehensive history, author Daniel Wren profiles significant eras, and analyzes various trends
and movements. Now updated and revised, this Fifth Edition reflects the impact of technology and changing market conditions.
Features Presents new sections on technology, discussing its impact on management thought. Covers recurring issues in
business ethics, corporate governance, and corporate responsibility. Includes expanded explanations of developments in
organizational theory and strategic management. Provides a solid foundation in the history of management thought in a
chronological framework.
For MBA level Marketing Management and/or Marketing Strategy courses, or a capstone undergraduate marketing course.
Strategic, applied, and performance-oriented. While most textbooks in this area stress concepts and theory, Market-Based
Management, 4e, incorporates a more strategic and applied approach. External performance metrics of a business are
emphasized and actual measurement tools are provided. Its streamlined organization makes it ideal for courses in which outside
cases and readings will be assigned.
This resource offers a comprehensive framework for strategic planning and outlines a structured approach to identifying,
understanding, and solving marketing problems. For business students, this book is an essential tool for understanding the logic
and the key aspects of the marketing process. For managers and consultants, it presents a conceptual framework that will help
develop a strategy for day-to-day decisions.
This new edition focuses on preparing your students to assume the role as a significant member of the health-care team and
manager of care, and is designed to help your students transition to professional nursing practice. Developed as a user-friendly
text, the content and style makes it a great tool for your students in or out of the classroom. (Midwest).
Exploring Management supports teaching and learning of core management concepts by presenting material in a straight-forward,
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conversational style with a strong emphasis on application. With a focus on currency, high-interest examples and pedagogy that
encourages critical thinking and personal reflection, this text is the perfect balance between what students need and what
instructors want.
Michael J. Worth’s student-friendly best-seller, Nonprofit Management: Principles and Practice, Fifth Edition, provides a broad,
insightful overview of key topics affecting governance and management of nonprofit organizations. Worth covers the scope and
structure of the nonprofit sector, leadership of nonprofits, managing the nonprofit organization, fundraising, earned income
strategies, financial management, nonprofit lobbying and advocacy, managing international and global organizations, and social
entrepreneurship. Written specifically for students, this applied text balances research, theory, and practitioner literature with
current cases, timely examples, and the most recent data available. New to the Fifth Edition New cases related to accountability
and governance highlight new approaches to recent controversies and risks to nonprofits. Cases include the Wounded Warriors
Project, Sweet Briar College, 4-H, Housing First, the Chan-Zuckerberg Initiative, the National Audubon Society, and an expanded
study of governance issues at the Hershey Trust. Expanded discussions of risk management offer new insights on developing
strategy, building capacity, and managing risk. New social networks and social media content provides students with practical
strategies for using social media when fundraising and marketing. A new comprehensive case on the Girl Scouts of the USA
recounts reforms undertaken by this iconic organization and current challenges it faces. The chapter on financial management has
been substantially revised to reflect new requirements for nonprofit financial statements issued by the Financial Accounting
Standards Board in 2016, as well as an expanded discussion of audits. An updated chapter on fundraising includes information on
the Tax Cuts and Jobs Act passed in December 2017, which has implications for charitable giving. New references at the end of
every chapter guide readers to relevant cases in the Appendix, making it easy for instructors to incorporate the cases into
classroom discussions.
MANAGEMENT OF INFORMATION SECURITY, Fourth Edition gives readers an overview of information security and assurance using both
domestic and international standards, all from a management perspective. Beginning with the foundational and technical components of
information security, this edition then focuses on access control models, information security governance, and information security program
assessment and metrics. The Fourth Edition is revised and updated to reflect changes in the field, including the ISO 27000 series, so as to
prepare readers to succeed in the workplace. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Management, 6th Edition (Schermerhorn et al.) provides an engaging, immersive and personalised learning experience for students. With
media and interactives embedded at the point of learning, it is designed to close the relevance gap between management education and
industry by empowering students to think critically and draw connections between management theory and its application in real-world
contexts. Available as a full colour printed textbook with an interactive eBook code, this title enables every student to master concepts and
succeed in assessment. Lecturers are supported with an extensive, easy-to-use teaching and learning package.
Management: An Introduction provides a comprehensive account of the themes and functions of management. Aimed at the first-time student
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of the subject, this is an accessible and academically rigorous text which brings the topic to life with a wide range of appealing and readily
identifiable examples.
Successful project management requires organization, skill, and a systematic approach to ensure that projects are delivered on time, and on
budget. Idiot's Guides: Project Management, 6th Edition is updated to reflect all of the latest project management methodologies for anyone
who is looking to avoid the chaos that can ensue if project leaders don't possess the necessary understanding of the right principles and
practices. Readers of this new edition will benefit newly added sample PMP prep exam questions at the end of each chapter, as well as
newly organized, updated content that aligns with the knowledge areas as the PMI (Project Management Institute) defines them. The book
covers the 5th Edition of the PMBOK (Project Management Body of Knowledge).
This third edition prepares entrepreneurs for the rewards and pitfalls of this career choice. It explores a new theme on how to effectively
manage a start-up company. Focus on Real Entrepreneurs sections highlight how entrepreneurs position their companies to meet the various
marketing, financial, and technological challenges. Management Track sections present key management issues while following the
development of a real company. Entrepreneurs will also find real situations and examples on which they can practice the broad range of skills
required to start and build a company in today's complex world.
The contemporary workplace is ever changing. In many countries the effects of economic globalization has seen the rise in zero-hour
contracts, the erosion of trade union power and income inequality. In addition, high-performance work systems, business ethics and
environmental sustainability are now creating tremendous challenges in many organizations. These developments play out amongst differing
national and international contexts. This fluid and diverse environment makes it even more important to understand the myriad of different
theories underpinning human resource management and to explore its impact on organizations, managers and workers. This engaging
textbook provides an essential introduction to both the ‘how’ and ‘why’ of human resource management; it looks at the way organizations
manage human capability, but also exposes the tensions inherent in the employment relationship, encouraging the reader to reflect critically
on the realities of contemporary HRM. Building on the success of the previous five editions, this new edition includes: Two new chapters on
Ethics in HRM and Green HRM New ‘HRM as I see it’ video interviews with real life HR managers sharing their experiences on managing
people in organizations, accessible through a new interactive ebook New ‘HRM and Globalization’ features discussing the particular
challenges faced by international organizations New ‘HRM in Practice’ features exploring practical implementation of HR theories Coverage
of contemporary themes such as line managers’ roles in HRM, bullying, diversity and inequality Over 100 new references, bringing the
discussion right up to date An extensive online resource centre with further teaching and learning materials, accessible at
www.palgravehighered.com/bg-hrm-6e.
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