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This book explores two combined approaches (strategy and accounting) from a cross-disciplinary perspective in order to improve knowledge of value creation in various contexts. Existing
studies on this topic have generally adopted a purely account-based or strategy-oriented approach to address this issue. However, this book draws upon a number of well-defined theoretical
and empirical backgrounds and methodologies. Since the 1980s, many changes have occurred and companies have increasingly focused their strategies on value creation. Consequently,
new strategic directions have emerged, especially for managerial accounting. Management accounting and alignment with strategy could thus improve performance. This book encourages
further thought and reflection on these issues which should be pursued in the future as firms face new challenges associated with the acceleration of digital transformation.
This book is designed to meet the needs of CFOs, accounting and financial professionals interested in leveraging the power of data-driven customer insights in management accounting and
financial reporting systems. While academic research in Marketing has developed increasingly sophisticated analytical tools, the role of customer analytics as a source of value creation from
an Accounting and Finance perspective has received limited attention. The authors aim to fill this gap by blending interdisciplinary academic rigor with practical insights from real-world
applications. Readers will find thorough coverage of advanced customer accounting concepts and techniques, including the calculation of customer lifetime value and customer equity for
internal decision-making and for external financial reporting and valuation. Beyond a professional audience, the book will serve as ideal companion reading for students enrolled in
undergraduate, graduate, or MBA courses.
A less-expensive grayscale paperback version is available. Search for ISBN 9781680922936. Principles of Accounting is designed to meet the scope and sequence requirements of a twosemester accounting course that covers the fundamentals of financial and managerial accounting. This book is specifically designed to appeal to both accounting and non-accounting majors,
exposing students to the core concepts of accounting in familiar ways to build a strong foundation that can be applied across business fields. Each chapter opens with a relatable real-life
scenario for today's college student. Thoughtfully designed examples are presented throughout each chapter, allowing students to build on emerging accounting knowledge. Concepts are
further reinforced through applicable connections to more detailed business processes. Students are immersed in the "why" as well as the "how" aspects of accounting in order to reinforce
concepts and promote comprehension over rote memorization.
This book is an adaptation of the successful US text "Cost Management" by Hilton, Maher and Selto, written specifically for an international audience. Major improvements include: Diverse
and truly international examples of organizations - Examples used throughout the book are from all over the world and represent manufacturing, retail, not-for-profit, and service firms in many
different countries. Completely restructured and rewritten text - The book has been rewritten, restructured and also shortened significantly to align content closer with international courses.
Integral use of spreadsheets - Spreadsheet software is used for explaining techniques and making applications more realistic. In depth research - Summaries of international research studies
that address important cost management issues have been updated and more references to recent research findings have been added. Intuitive explanation of accounting - The authors show
directly how events impact the balance sheet and profit and loss account
Managerial cost accounting is the financial and managerial tool that is used to estimate the organizational cost of products and services in business and government. In recent decades, cost
accounting in the United States and other advanced industrial countries has been dominated by discussions of Activity Based Costing or ABC. While ABC can be shown to produce a more
accurate estimate of cost than older and more basic types of cost accounting, ABC is not used extensively in many governments. We argue that this recent focus on ABC has stifled
examination and discussion of how government cost accounting is being used and how it could be used in practice. The study of cost accounting practice reveals an important and
underexplored area of financial management in government. Given the scandals that cost accounting estimates can create and that different types of cost accounting can create different
estimates of cost it may be reasonable to ask whether the cost accounting exercise is worth it? Cost Accounting in Government: Theory and Applications addresses these unusual and
unusually important topics through a series of studies of different government cost accounting practices. The first section of the book presents two chapters on the history and basic elements
of cost accounting. The second section of the book provides further discussion and case studies of actual cost accounting practices in the main areas that cost accounting has been used in
government: benchmarking the performance of government services, rate setting, grant overhead cost recovery, and cost management. The last two chapters discuss cost accounting
practices in Europe and the future of cost accounting. These cases span local and federal governments and provide a much needed context to the study of cost accounting in government.
Aimed at academics, researchers and policy makers in the fields of Accounting, Public Administration, and Government Studies, Cost Accounting in Government: Theory and Applications
seeks to address the practical and theoretical gap in government cost accounting research with case studies of different public agencies that are using cost accounting for different purposes.
The case studies illustrate that different purposes for cost accounting create unique and interesting cost accounting practices. The case studies provide useful examples of actual cost
accounting systems that can inform both research and instruction
The emphasis of MANAGERIAL ACCOUNTING, 6e is on teaching students to use accounting information to best manage an organization. In a practice Hilton pioneered in the first edition,
each chapter is written around a realistic business or focus company that guides the reader through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and
Manufacturing companies, Hilton offers a clear, engaging writing style that has been praised by instructors and students alike. As in previous editions, there is significant coverage of
contemporary topics such as activity-based costing, target costing, the value chain, customer profitability analysis, and throughput costing while also including traditional topics such as joborder costing, budgeting and performance evaluation.
Practical Managerial Accounting: Concepts and Tools Supporting Business Strategypresents students with a new approach to managerial accounting focused on three broad areas within the
discipline and profession: planning, evaluation, and decision-making. The text introduces a breadth of new tools that help to illustrate fundamental managerial accounting concepts such as
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cost-volume-profit, variance analysis, time-value-of money, and cost flows. The book begins with an overview of the different ways in which accounting information is organized, providing
readers with critical foundational knowledge on the ways in which financial and managerial accounting are related and why they differ. Later chapters address forecasting, cost-volume-profit
analysis, product costing, and evaluation. Three chapters are dedicated to decision-making with an emphasis on making decisions on the basis of capacity, not time. The text closes with a
chapter on creating value, which introduces students to DuPont analysis, the concept of Economic Value Added, value chain analysis, manufacturing cycle efficiency, and the idea of customer
lifetime value. Innovative in approach and full of detailed examples, Practical Managerial Accounting provides students with modern tools to grasp the mechanics of managerial accounting and
fresh approaches to managerial accounting responsibilities. This text is written in a clear, engaging style, making it ideal for introductory managerial accounting courses at both the
undergraduate and graduate level. John Brooks Peacock is a Certified Public Accountant and a faculty member at Oregon State University, where he teaches courses in financial accounting,
managerial accounting, and external reporting. He is the owner of CPA Worx, LLC, a firm that helps clients take control of their lives and businesses and increase their incomes and quality of
life. He has presented workshops and seminars on accounting and tax issues, financial management, fraud, business start-ups, and valuation issues across the United States. He earned his
bachelor's degree in accounting and his MACC from Brigham Young University. Chris Akroyd is a Certified Practicing Accountant (CPA Australia) and an assistant professor at Oregon State
University, where he teaches accounting courses in managerial accounting and cost management. He earned his master's degree in commerce from the University of New South Wales in
Australia, his M.B.A. from Kobe University in Japan, and his Ph.D. in accounting and finance from the University of Auckland in New Zealand. Dr. Akroyd has carried out and presented his
research on management accounting, performance measurement, and control both within the United States and internationally in Australia, New Zealand, the United Kingdom, Japan, and
Denmark.
Value creation is at the heart of an economic enterprise, defining its capability to serve customers and generate profits and growth. This fact has led to an ever-increasing set of tools and
techniques that start with customers, focusing on serving their preferences from the very inception of a product until its disposal. And this data is required to implement a value creation
approach that has its roots in the Management Accounting System (MAS). The resulting model is called the Value-based Cost Management System (VCMS). If you or any manager want to
take the lessons you learned in product development, process management, and marketing, this book will help you extend this knowledge to your MAS. This book makes this transformation
both logical and easy to implement, with a focus on the new types of information that can be garnered when the MAS is modified to fit the value creation approach. The authors of the book will
provide, upon request, a simplified automated data collection template that will ease the implementation process.
Managerial AccountingCreating Value in a Dynamic Business EnvironmentManagerial Accounting: Creating Value in a Dynamic Business EnvironmentMcGraw-Hill Education
The emphasis of Managerial Accounting, 12th edition, is on teaching students to use accounting information to best manage an organization. Consistent with the practice Hilton pioneered in
the first edition, each chapter is written around a realistic business or focus company that guides the reader through the topics of that chapter. Known for balanced examples of Service, Retail,
Nonprofit and Manufacturing companies, Hilton/Platt offers a clear, engaging writing style that has been praised by instructors and students alike. The 12th edition of Managerial Accounting
offers significant coverage of contemporary topics such as activity-based costing, target costing, the value chain, customer profitability analysis, and throughput costing while also including
traditional topics such as job-order costing, budgeting and performance evaluation.
This book serves as a guide to strategic management accounting. It introduces new and useful concepts on how to collect, analyse, and evaluate options to enable managers to steer
corporate directions and write strategic plans for the long-term success of the corporation. Starting with basic techniques and the latest strategic management approaches, the book then
presents cases that show the techniques employed step by step. By demonstrating how easily the ideas can be translated into action, it is a valuable resource for business practitioners, as
well as for students taking advanced management accounting courses.
Explains what business numbers mean and why they matter, and addresses issues that have become more important in recent years, including questions about the financial crisis and
accounting literacy.
Fundamentals of Taxation emphasizes a hands-on approach to tax education. It's a Taxation textbook designed to expose beginning tax students to tax law, but to also teach the practical
intricacies involved in the preparation of tax forms and tax returns. To train tomorrow's tax preparers to handle the complex U.S. tax law, the Fundamentals of Taxation textbook and Connect
author team have devised four primary teaching advantages: Organized to closely follow the IRS tax forms. Actual tax forms are incorporated throughout the text, giving students the
opportunity to understand the principles behind tax law while they learn how to work with clients to obtain the information they will need to complete tax forms. Proper reporting of tax issues
are illustrated. The authors present a tax issue, discuss the legal requirements, illustrate the proper tax form placement, and show the completed form in the text, mixing practical and legal
implications of tax preparation. Integration of an individual income tax software package (TaxACT). The authors supplement the text with citations of relevant tax authorities, such as the
Internal Revenue Code, Treasury Regulations, Revenue Rulings, Revenue Procedures, and court cases.
Revised edition of the authors's Managerial accounting, 2014.
The guide all MBAs and exec ed students need. If you're enrolled in an MBA or executive education program, you've probably encountered a powerful learning tool: the business case. But if
you're like many people, you may find interpreting and writing about cases mystifying and time-consuming. In The Case Study Handbook, Revised Edition, William Ellet presents a potent new
approach for efficiently analyzing, discussing, and writing about cases. Early chapters show how to classify cases according to the analytical task they require (making a decision, performing
an evaluation, or diagnosing a problem) and quickly establish a base of knowledge about a case. Strategies and templates, in addition to several sample Harvard Business School cases, help
you apply the author's framework. Later in the book, Ellet shows how to write persuasive case-analytical essays based on the process laid out earlier. Examples of effective writing further
reinforce the methods. The book also includes a chapter on how to talk about cases more effectively in class. Any current or prospective MBA or executive education student needs this guide.
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Thought-provoking and accessible in approach, this updated and expanded second edition of the Managerial Accounting: Creating Value in a Dynamic Business Environment provides a userfriendly introduction to the subject, Taking a clear structural framework, it guides the reader through the subject's core elements. A flowing writing style combines with the use of illustrations
and diagrams throughout the text to ensure the reader understands even the most complex of concepts. This succinct and enlightening overview is a required reading for advanced graduatelevel students. We hope you find this book useful in shaping your future career. Feel free to send us your enquiries related to our publications to info@risepress.pw Rise Press
Never HIGHLIGHT a Book Again! Includes all testable terms, concepts, persons, places, and events. Cram101 Just the FACTS101 studyguides gives all of the outlines, highlights, and
quizzes for your textbook with optional online comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanies: 9781259163487. This item is printed on demand.
The emphasis of Managerial Accounting, 10th edition is on teaching students to use accounting information to best manage an organization. In a practice Hilton pioneered in the first edition,
each chapter is written around a realistic business or focus company that guides the reader through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and
Manufacturing companies, Hilton/Platt offers a clear, engaging writing style that has been praised by instructors and students alike. As in previous editions, there is significant coverage of
contemporary topics such as activity-based costing, target costing, the value chain, customer profitability analysis, and throughput costing while also including traditional topics such as joborder costing, budgeting and performance evaluation.
The emphasis of Managerial Accounting, 8e is on teaching students to use accounting information to best manage an organization. In a practice Hilton pioneered in the first edition, each chapter is written
around a realistic business or focus company that guides the reader through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and Manufacturing companies, Hilton offers
a clear, engaging writing style that has been praised by instructors and students alike. As in previous editions, there is significant coverage of contemporary topics such as activity-based costing, target
costing, the value chain, customer profitability analysis, and throughput costing while also including traditional topics such as job-order costing, budgeting and performance evaluation.
Never HIGHLIGHT a Book Again! Includes all testable terms, concepts, persons, places, and events. Cram101 Just the FACTS101 studyguides gives all of the outlines, highlights, and quizzes for your
textbook with optional online comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanies: 9780078025662. This item is printed on demand.
This textbook incorporates the newest technology to facilitate the learning process, saving valuable time for you and your students. The fourth edition continues to provide the core topics for the course,
highlighting personal examples to help students relate to the material.
The emphasis of Managerial Accounting, Global Edition, 9e is on teaching students to use accounting information to best manage an organization. In a practice Hilton pioneered in the first edition, each
chapter is written around a realistic business or focus company that guides the reader through the topics of that chapter. This new Global Edition now highlights international focus and contrast companies.
Known for balanced examples of Service, Retail, Nonprofit and Manufacturing companies, Hilton/Platt offers a clear, engaging writing style that has been praised by instructors and students alike. As in
previous editions, there is significant coverage of contemporary topics such as activity-based costing, target costing, the value chain, customer profitability analysis, and throughput costing while also including
traditional topics such as job-order costing, budgeting and performance evaluation.
Integrated Reporting is having a profound impact on corporate thinking and reporting. Value is being assessed on the basis of the sources of value creation used by an organisation and not through a financial
lens alone. In Chief Value Officer: Accountants Can Save the Planet, Mervyn King, a global corporate governance and reporting leader, challenges some of the systemic issues preventing organisations from
managing in an integrated value-creation way.The shareholder-centric governance model, currently favoured by most companies, will not result in changes to corporate behaviour that can create value in a
sustainable manner. The book, therefore, firmly places the accountant in the position of changemaker the finance professional today should be more of a value officer than a financial officer. Consequently,
the Chief Finance Officer should be known as the Chief Value Officer.This book explains this new approach. It encapsulates the essential reasons for adopting integrated reporting, explains its application to
date and proposes the next steps needed to achieve change that will improve business, social and environmental sustainability.
This new Southern African edition of Kim Langfield-Smith and Helen Thorne's best-selling Australian Management Accounting text explains the contemporary role of management accounting in organisations
- supporting a company's quest for enhancing shareholder and customer value. The effective management of resources, both financial and non-financial, is essential to creating value. Retaining the strategic
approach and comprehensive coverage but thoroughly adapted for Southern Africa, Management Accounting Southern African edition is suitable for the one- or two-semester undergraduate course, and is
ideal for use over two years of study.

The easy way to master a managerial accounting course Are you enrolled in a managerial accounting class and finding yourself struggling? Fear not! Managerial Accounting For Dummies is
the go-to study guide to help you easily master the concepts of this challenging course. You'll discover the basic concepts, terminology, and methods to identify, measure, analyze, interpret,
and communicate information in the pursuit of an organization's goals. Tracking to a typical managerial accounting course and packed with easy-to-understand explanations and real-life
examples, Managerial Accounting For Dummies explores cost behavior, cost analysis, profit planning and control measures, accounting for decentralized operations, capital budgeting
decisions, ethical challenges in managerial accounting, and much more. Covers the key concepts and tools needed to communicate accounting information for managerial decision-making
within an organization Plain-English explanations of managerial accounting terminology and methods Tracks to a typical college-level managerial accounting course Managerial Accounting
For Dummies makes it fast and easy to grasp the concepts needed to score your highest in a managerial accounting course.
Managerial Accounting places an emphasis on teaching students to use accounting information to best manage an organisation, focus on critical thinking. Connect is the easy-to-use
assignment and digital learning solution that empowers students to achieve better outcomes and instructors to become more efficient. New! SmartBook 2.0 identifies and closes knowledge
gaps through a continually adapting reading and questioning experience that helps students master the key concepts in the chapter.
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