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Building on his pathbreaking, award-winning bestseller, Relevance Lost, H. Thomas Johnson presents a devastating
critique of the top-down hierarchical accounting systems that have dominated American corporations since the 1950s. In
Relevance Regained, Johnson shows exactly how "managing by remote control" through results-oriented accounting
information has obstructed the real business objective: to reduce process variation and lead times for the purpose of
obtaining and keeping satisfied customers. The failure of most American businesses to be competitive and profitable, he
contends, is their reliance on management accounting information to control people's actions and productivity. Costfocused imperatives from on high must be replaced, Johnson asserts, with information systems that link actions with
imperatives of global competition. Self-managing work teams, according to Johnson, must own problem-solving
information to reduce variation, delays, and excess in processes. Johnson prescribes the necessary changes in
management principles that must replace the outdated style associated with the industrial revolution. Responsiveness to
customers—not accounting costs—and flexibility—reducing lead times and removing constraints—are necessary for
sustained competitive excellence and long-term profitability. Johnson discusses the radical overhauls of companies, such
as General Electric's work-outs/"best practices" program and Harley-Davidson's work simplification programs, and shows
how these strong commitments to new strategies maximize a company's most important assets: people and time. To be
globally competitive, he claims, a company's work must be directed toward selling to customers, not just selling products.
Discover how to use managerial economics to both diagnose and solve business problems with this breakthrough text,
designed specifically for MBA learners like you. Froeb/McCann/Ward/Shor's MANAGERIAL ECONOMICS, 4E offers a
succinct, fast-paced, yet challenging, approach full of invaluable insights from cover to cover. This edition incorporates
less math and fewer technical models, graphs and figures than traditional managerial economics books while
emphasizing the real decisions that today's managers face on a daily basis. Current, interactive applications place you in
the roles of decision maker within a variety of real business scenarios, making this book an excellent ongoing resource
for your business career. The latest updates throughout this lively edition keep you abreast of the most recent economic
developments and current economic challenges worldwide. With MANAGERIAL ECONOMICS, 4E you learn how to
apply economic theory to even the most formidable business challenges. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Your company is turning in regular profits every year, and its market share is only getting bigger. Competitors can’t touch
you. So why is your stock price so sluggish? The answer is as simple as it is cruel: investors aren’t interested in history,
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and they already know you’re profitable and competitive—that knowledge is baked into your stock price. The hard reality
is that a competitive advantage just isn’t enough. Investors want companies to surprise them with unexpected value,
which means that you can outperform market expectations only if you as a leader know how to find, create, and deliver a
series of multiple competitive advantages. This is why a corporate theory is so important. A good corporate theory
provides a compass for those at the strategic helm, guiding their decisions about what assets and activities to pursue,
what investments to make, and what strategies to adopt. Behind every long-term corporate success story lies a basic
theory about how that company creates value. In Beyond Competitive Advantage, strategy professor Todd Zenger
describes what makes a great corporate theory and helps readers understand the many tensions and trade-offs they’ll
face as they apply the theory to meet the challenge of market expectations. Based on years of research and analysis,
Beyond Competitive Advantage provides managers and executives with a framework for both sustaining value and
creating growth.
A less-expensive grayscale paperback version is available. Search for ISBN 9781680922936. Principles of Accounting is
designed to meet the scope and sequence requirements of a two-semester accounting course that covers the
fundamentals of financial and managerial accounting. This book is specifically designed to appeal to both accounting and
non-accounting majors, exposing students to the core concepts of accounting in familiar ways to build a strong
foundation that can be applied across business fields. Each chapter opens with a relatable real-life scenario for today's
college student. Thoughtfully designed examples are presented throughout each chapter, allowing students to build on
emerging accounting knowledge. Concepts are further reinforced through applicable connections to more detailed
business processes. Students are immersed in the "why" as well as the "how" aspects of accounting in order to reinforce
concepts and promote comprehension over rote memorization.
Wiley CMAexcel LEARNING SYSTEM EXAM REVIEW 2016 PART 2: Financial Decision Making Covers all 2016 exam
changes Includes access to the Online Test Bank, which contains over 1,050 multiple-choice questions Features sample
essay questions, knowledge checks, exam tips, and practice questions Multiple-choice question feedback helps CMA
candidates focus on areas where they need the most work Helps candidates prepare a solid study plan with exam tips
Focuses on important ratios and other analytical tools used to evaluate an organization’s financial health Examines key
concepts in corporate finance Reviews fundamental information about the decision-making process Feature section
examines Financial Statement Analysis, Corporate Finance, Decision Analysis, Risk Management, Investment Decisions,
and Professional Ethics Based on the CMA body of knowledge developed by the Institute of Certified Management
Accountants (ICMA®), Wiley CMAexcel Learning System Exam Review 2016 features content derived from the exam
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Learning Outcome Statements (LOS). Passing the CMA exam on your first attempt is possible. We’d like to help.
This text provides a comprehensive, but concise introduction to software engineering. It adopts a methodical approach to solving
software engineering problems proven over several years of teaching, with outstanding results. The book covers concepts,
principles, design, construction, implementation, and management issues of software systems. Each chapter is organized
systematically into brief, reader-friendly sections, with itemization of the important points to be remembered. Diagrams and
illustrations also sum up the salient points to enhance learning. Additionally, the book includes a number of the author’s original
methodologies that add clarity and creativity to the software engineering experience, while making a novel contribution to the
discipline. Upholding his aim for brevity, comprehensive coverage, and relevance, Foster’s practical and methodical discussion
style gets straight to the salient issues, and avoids unnecessary topics and minimizes theoretical coverage.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. Project Management: Process, Technology and Practice provides readers with theoretical
concepts, applications, the newest technology concepts, a variety of tools and processes, and practical insights to help them
understand how to successfully manage projects in a wide variety of industries including software development, information
technology, construction, government, pharmaceutical, manufacturing, and R&D. This first edition is packed with learning aids, realtime projects, and tools to provide plenty of hands-on practice and to prepare readers for both the PMP and CAPM certification
exams.
Environmental engineers continue to rely on the leading resource in the field on the principles and practice of water resources
engineering. The second edition now provides them with the most up-to-date information along with a remarkable range and depth
of coverage. Two new chapters have been added that explore water resources sustainability and water resources management for
sustainability. New and updated graphics have also been integrated throughout the chapters to reinforce important concepts.
Additional end-of-chapter questions have been added as well to build understanding. Environmental engineers will refer to this text
throughout their careers.
Strategic Marketing Management (5th edition) offers a comprehensive framework for strategic planning and outlines a structured
approach to identifying, understanding, and solving marketing problems. For business students, the theory advanced in this book
is an essential tool for understanding the logic and the key aspects of the marketing process. For managers and consultants, this
book presents a conceptual framework that will help develop an overarching strategy for day-to-day decisions involving product
and service design, branding, pricing, promotions, and distribution. For senior executives, the book provides a big-picture
approach for developing new marketing campaigns and evaluating the success of ongoing marketing programs.
Presents the essential concepts in thirty-four brief stories. Drawing on his experience as a medical researcher, Vickers blends
explanations and humor with minimal math, to help readers understand and interpret the statistics they read every day. --from
publisher description
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Managerial AccountingFinancial & Managerial Accounting for MBAsFinancial and Managerial Accounting Form MBA'sIngramFinancial and
Managerial Accounting for MBAsIngramEarnings ManagementEmerging Insights in Theory, Practice, and ResearchSpringer Science &
Business Media
This book is a study of earnings management, aimed at scholars and professionals in accounting, finance, economics, and law. The authors
address research questions including: Why are earnings so important that firms feel compelled to manipulate them? What set of
circumstances will induce earnings management? How will the interaction among management, boards of directors, investors, employees,
suppliers, customers and regulators affect earnings management? How to design empirical research addressing earnings management?
What are the limitations and strengths of current empirical models?
The Ethics of Management: A Multidisciplinary Approach combines economic outcomes, legal requirements, and ethical principles to provide
an explicit three-part framework to analyze problems faced by today's businesses.
In Competition in Telecommunications, Jean-Jacques Laffont and Jean Tirole analyze regulatory reform and the emergence of competition in
network industries using the state-of-the-art theoretical tools of industrial organization, political economy, and the economics of
incentives.The book opens with background information for the reader who is unfamiliar with current issues in the telecommunications
industry. The following sections focus on four central aspects of the recent deregulatory movement: the introduction of incentive regulation;
one-way access; the special nature of competition in an industry requiring two-way access; and universal service, in particular, the use of
engineering models to compute subsidies and the design of universal service auctions.
This MBA and advanced undergraduate text focuses on managing information technology within organizational settings. Following an
introduction to IT, hardware, software, and networking, examples are presented of three major types of IT applications: organizational
systems, managerial support systems,

Breitbart.com editor Jerome Hudson delivers the red pills his readers know him for, showing you the facts, statistics, and analysis
that the mainstream media have worked so hard to hide Description: If you heard that one president deported more people than
any other president, started the program of family separation, and did nothing to stop Russia’s election meddling, how many of
them would guess it was Obama? In 50 Things They Don’t Want You to Know Jerome Hudson dives deeply into the things
Americans are not supposed to realize. Many of our most hotly debate topics are shaped by Davos power brokers, woke college
professors, TV talking heads, social media activists and feckless Washington swamp monsters who want you to only follow their
narrative. Your teachers, your politicians, and your local paper are not likely to ever tell you: Racial minorities fare far better in the
absence of race-based affirmative action policies. Latinos make up a little more than 50% of the Border Patrol, according to 2016
data. The U.S. settled more refugees in 2017 than any other nation. Between 2011 and 2016, the IRS documented 1.3 million
identity thefts by Illegal aliens. Half of federal arrests are immigration-related. Welfare recipients in 34 states earn more than a
person making minimum wage. Taxpayers doled out $2.6 billion in food stamps to dead people in less than two years. 1,700
private jets flew to Davos to discuss the impact of global warming. Google could swing an election by secretly adjusting its search
algorithm, and we would have no way of knowing. Once you’re done reading 50 Things They Don’t Want You to Know, you’ll
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never trust the powers that be to give you the whole truth again.
For intermediate and financial accounting courses at the MBA and undergraduate level, or a supplement to financial statement
analysis texts. This collection of financial accounting cases is designed to help students become financial statement users. Each
case utilizes financial statement information (balance sheet, income statement, statement of cash flow and/or footnotes) and a
number of topical questions. Students use the financial statement information to infer and interpret the economic events underlying
the numbers. Related articles taken from business publications accompany some cases, and information from the articles is
incorporated into the case question material. Also available the Pearson Custom Case Program.
The Sports Management Toolkit is a practical guide to the most important management tools and techniques available to those
working in the sport and leisure industries. Designed to bridge the gap between the classroom and the workplace, it includes ten
free-standing chapters, each of which provides a detailed introduction to best practice in one of the core sports management
disciplines. Written in a clear and straightforward style, and free of management jargon, the book covers all the key functional
areas of contemporary sports management, including: marketing performance management risk management human resource
management project management finance. Each chapter includes a detailed, step-by-step description of the key tools and
techniques and their application; a ‘real world’ case study to demonstrate the technique in action, plus an extensive guide to
further resources and a series of self-test questions. The final chapter offers an extended, integrated case-study, demonstrating
how all the key management techniques are combined within the everyday operation of a successful sport or leisure organization.
This book is essential reading for all students of sport and leisure management, and for all managers looking to improve their
professional practice.
A complete study solution for Part 2 of the CMA exam Consisting of Part 2 of the CMA Exam plus one-year access to an online
test bank with 1,100 multiple-choice questions, Wiley CMAexcel Learning System consists of key formulas and knowledge checks
at the end of each topic, as well as study tips and practice questions providing candidates with what they need to pass the CMA
Exam. Also included is one year of access to the CMA Test Bank containing over 1,100 questions. Covers all 2015 exam changes
Provides students with access to IMA-approved study materials Includes access to Part 2 of the IMA Test Bank containing over
1,100 multiple-choice questions Provides all the knowledge needed to pass Part 2 of the CMA Exam Includes sample essay
questions that have appeared on previous exams, knowledge checks, study tips, and practice questions Be fully prepared to pass
the CMA Exam with the study solution found in Wiley CMAexcel Learning System and Part 2 Online Test Bank.
This is the fourth in a series publishing the best contributions on environmental management accounting (EMA) from around the
world. This volume brings together international examples of leading thinking and practice in this rapidly developing area. This is
the most comprehensive volume to date covering theory, practice and case studies on sustainability accounting and reporting. It
covers tools, frameworks, concepts as well as case studies and empirical analysis.
Covers all 2017 exam changes Text matches Wiley CMAexcel Review Course content structure LOS index in Review Course for easier crossPage 5/6
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references to full explanations in text Includes access to the Online Test Bank, which contains 1,000 multiple-choice questions and 5 sample
essays Multiple-choice question feedback helps CMA candidates focus on areas where they need the most work Prepare for the actual CMA
exam with Section Practice Tests and a cumulative Part 1 exam Assess your progress with knowledge check questions/answers and sample
essay questions Helps candidates prepare a solid study plan with exam tips Feature section examines the topics of External Financial
Reporting Decisions; Planning, Budgeting, and Forecasting; Performance Management; Cost Management; and Internal Controls Based on
the CMA body of knowledge developed by the Institute of Certified Management Accountants (ICMA), Wiley CMAexcel Learning System
Exam Review 2017 features content derived from the exam Learning Outcome Statements (LOS).
Having an accurate assessment of company expenditures is a key to staying in business. Activity-based management (ABM) is the only
system that offers the tools to correctly assess the outflow involved in a tightly knit supply chain and enables understanding not only of the
total cost of ownership (TCO), but also how these costs should be allocated. Supply Chain Cost Control Using Activity-Based Management
discusses the competitive advantage that cost analysis and management can bring to companies within a supply chain. Addressing a number
of strategies to evaluate the total cost inherent in a customer-supplier relationship, this book uses TCO, activity-based costing (ABC), and
ABM to analyze and control supply chain costs. It employs industry survey data to examine whether these techniques are being used in real
life, which factors affect their usage in the supply chain, and whether they are producing results. Combining survey results with game theory,
the authors suggest cost reduction strategies for competitive environments and predict the outcomes of these strategies. This cost-effective
system helps businesses remain competitive and profitable. Supply Chain Cost Control Using Activity-Based Management shows the
importance of partnerships in applying ABM principles to suppliers and demonstrates the positive results that ABM can have on elements of
the TCO.
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