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This open access book explores the global challenges and experiences related to digital entrepreneurial activities, using carefully
selected examples from leading companies and economies that shape world business today and tomorrow. Digital
entrepreneurship and the companies steering it have an enormous global impact; they promise to transform the business world
and change the way we communicate with each other. These companies use digitalization and artificial intelligence to enhance the
quality of decisions and augment their business and customer operations. This book demonstrates how cloud services are
continuing to evolve; how cryptocurrencies are traded in the banking industry; how platforms are created to commercialize
business, and how, taken together, these developments provide new opportunities in the digitalized era. Further, it discusses a
wide range of digital factors changing the way businesses operate, including artificial intelligence, chatbots, voice search,
augmented and virtual reality, as well as cyber threats and data privacy management. “Digitalization mirrors the Industrial
Revolution’s impact. This book provides a complement of perspectives on the opportunities emanating from such a deep seated
change in our economy. It is a comprehensive collection of thought leadership mapped into a very useful framework. Scholars,
digital entrepreneurs and practitioners will benefit from this timely work.” Gina O’Connor, Professor of Innovation Management at
Babson College, USA “This book defines and delineates the requirements for companies to enable their businesses to succeed in
a post-COVID19 world. This book deftly examines how to accomplish and achieve digital entrepreneurship by leveraging cloud
computing, AI, IoT and other critical technologies. This is truly a unique “must-read” book because it goes beyond theory and
provides practical examples.” Charlie Isaacs, CTO of Customer Connection at Salesforce.com, USA "This book provides digital
entrepreneurs useful guidance identifying, validating and building their venture. The international authors developed new
perspectives on digital entrepreneurship that can support to create impact ventures.” Felix Staeritz, CEO FoundersLane, Member
of the World Economic Forum Digital Leaders Board and bestselling author of FightBack, Germany
Providing a balance betwen theory and practice, this guide to retail management includes useful career information and takes a
strategic approach to decision making.
Management Information Systems provides comprehensive and integrative coverage of essential new technologies, information
system applications, and their impact on business models and managerial decision-making in an exciting and interactive manner.
The twelfth edition focuses on the major changes that have been made in information technology over the past two years, and
includes new opening, closing, and Interactive Session cases.
The 4th Edition of Management Information Systems promotes active learning like no other text in the market. Each chapter is
comprised of tightly coupled concepts and section-level student activities that transport your students from passively learning
about IS to doing IS in a realistic context.
NOTE: You are purchasing a standalone product; MyMISLab does not come packaged with this content. If you would like to
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purchase both the physical text and MyMISLab search for ISBN-10 :013405847X/ISBN-13: 9780134058474 . That package
includes ISBN-10: 0133898164/ISBN-13: 9780133898163 and ISBN-10: 0133974529/ ISBN-13: 9780133974522 . For
undergraduate and graduate Management Information Systems courses. An in-depth exploration of how businesses successfully
manage information In its Fourteenth Edition , Management Information Systems: Managing the Digital Firm continues to define
courses in Management Information Systems. Designed for business school students, the text provides insight into how today's
businesses leverage information technologies and systems to achieve corporate objectives. Providing comprehensive and
integrative coverage of essential new technologies and information system applications, as well their impact on business models
and managerial decision-making, Management Information Systems increases student engagement and enhances learning
through vivid examples. In this new edition, students will find the most up-to-date, relevant information about information systems
used by today’s businesses–capturing students’ attention no matter their industry or vertical of interest. With the help of this text,
students will build skills sought after in today’s workplace. Later on, they will be able to understand, participate in, and eventually
lead management discussions and drive decisions about their firm’s information systems. Also available with MyMISLab
MyMISLab is an online homework, tutorial, and assessment program designed to work with this text to engage students and
improve results. Within its structured environment, students practice what they learn, test their understanding, and pursue a
personalized study plan that helps them better absorb course material and understand difficult concepts.
Management Information SystemsManaging the Digital FirmPrentice Hall
With its exciting introduction of the Harley-Davidson focus company theme, this book continues to provide a solid, enduring
foundation of the tools of modern theory while at the same time developing the logic behind their use. The “10 Principles of
Finance” (formerly “Axioms” ) provide the framework, or “the big picture” of finance, which ties the major concepts of the book
together.A six-part organization covers the scope and environment of financial management, valuation of financial assets,
investment in long-term assets, capital structure and dividend policy, working-capital management, and special topics in finance,
and special topics in finance.For an enduring understanding of the basic tools and fundamental principles upon which finance is
based.
Principles of Management is designed to meet the scope and sequence requirements of the introductory course on management.
This is a traditional approach to management using the leading, planning, organizing, and controlling approach. Management is a
broad business discipline, and the Principles of Management course covers many management areas such as human resource
management and strategic management, as well behavioral areas such as motivation. No one individual can be an expert in all
areas of management, so an additional benefit of this text is that specialists in a variety of areas have authored individual chapters.

The information and digital age is shaped by a small number of multinational enterprises from a limited number of
countries. This volume covers the latest insight from the International Business discipline on prevailing trends in business
model evolution. It also discusses critical issues of regulation in the new information and digital space.
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For undergraduate and graduate MIS courses. An in-depth look at how today's businesses use information technologies.
Many businesses look for candidates who know how to use information systems, making a general understanding of
information systems an asset to any business student. Laudon and Laudon continue to define the MIS course for all
business majors by emphasizing how business objectives shape the application of new information systems and
technologies.
The revised 13th edition of the essential reference for the prescribing of drugs for patients with mental health disorders
The revised and updated 13th edition of The Maudsley Prescribing Guidelines in Psychiatry provides up-to-date
information, expert guidance on prescribing practice in mental health, including drug choice, treatment of adverse effects
and how to augment or switch medications. The text covers a wide range of topics including pharmacological
interventions for schizophrenia, bipolar disorder, depression and anxiety, and many other less common conditions. There
is advice on prescribing in children and adolescents, in substance misuse and in special patient groups. This worldrenowned guide has been written in concise terms by an expert team of psychiatrists and specialist pharmacists. The
Guidelines help with complex prescribing problems and include information on prescribing psychotropic medications
outside their licensed indications as well as potential interactions with other medications and substances such as alcohol,
tobacco and caffeine. In addition, each of the book’s 165 sections features a full reference list so that evidence on which
guidance is based can be readily accessed. This important text: Is the world’s leading clinical resource for evidencebased prescribing in day-to-day clinical practice and for formulating prescribing policy Includes referenced information on
topics such as transferring from one medication to another, prescribing psychotropic medications during pregnancy or
breastfeeding, and treating patients with comorbid physical conditions, including impaired renal or hepatic function.
Presents guidance on complex clinical problems that may not be encountered routinely Written for psychiatrists,
neuropharmacologists, pharmacists and clinical psychologists as well as nurses and medical trainees, The Maudsley
Prescribing Guidelines in Psychiatry are the established reference source for ensuring the safe and effective use of
medications for patients presenting with mental health problems.
For one-semester, undergraduate/graduate level courses in Organizational Behavior. This title is a Pearson Global
Edition. The Editorial team at Pearson has worked closely with educators around the world to include content which is
especially relevant to students outside the United States. Vivid examples, thought-provoking activities—get students
engaged in OB. George/Jones uses real-world examples, thought- and discussion-provoking learning activities to help
students become more engaged in what they are learning. This text also provides the most contemporary and up-to-date
account of the changing issues involved in managing people in organizations. The sixth edition features new cases,
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material addressing the economic crisis, and expanded coverage of ethics and workplace diversity. Accompanied by
mymanagementlab! See the hands in the air, hear the roar of discussion–be a rock star in the classroom.
mymanagementlab makes it easier for you to rock the classroom by helping you hold students accountable for class
preparation, and getting students engaged in the material through an array of relevant teaching and media resources.
Visit mymanagementlab.com for more information.
This book describes the setup of digital enterprises and how to manage them, focusing primarily on the important
knowledge and essential understanding of digital enterprise management required by managers and decision makers in
organizations. It covers ten essential knowledge areas of this field: • Foundation of Digital Enterprise • Technology
Foundation and Talent Management for Digital Enterprise • Digital Enterprise Strategy Planning and Implementation •
B2C Digital Enterprise: E-tailing • B2C Digital Enterprise: E-Services • B2B Digital Enterprise and Supply Chain • Digital
Platforms • Digital Marketing and Advertising • Digital Payment Systems • Mobile Enterprise Overall, this text provides
the reader with the basics to understand the rapid development of digitization, facilitated by the dramatic advancements
in digital technologies, extensively connected networks, and wider adoption of computing devices (especially mobile
devices), as more and more organizations are realizing the strategic importance of digitization (e.g., sustainable growth
of the organization, competitive advantage development and enhancement) and are embarking on digital enterprise.
The fifth edition of Modern Database Management has been updated to reflect the most current database content
available. It provides sound, clear, and current coverage of the concepts, skills, and issues needed to cope with an
expanding organisational resource. While sufficient technical detail is provided, the emphasis remains on management
and implementation issues pertinent in a business information systems curriculum.
Introduce your students to strategic management with the market-leading text that sets the standard for the course area.
Written by respected scholars who have taught strategic management at all educational levels, Hitt, Ireland, and
Hoskisson's latest edition provides an intellectually rich, yet thoroughly practical, analysis of strategic management. The
classic industrial organization model is combined with a resource-based view of the firm to provide students with a
complete understanding of how today's businesses establish competitive advantages and create value for stakeholders.
Cutting-edge research is presented with a strong global focus, featuring more than 500 emerging and established
companies. All-new opening cases introduce chapter concepts and mini cases offer new contexts of study. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
Directed primarily toward undergraduate CIS/MIS college/university majors, this text also provides practical content to
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current and aspiring industry professionals. Management Information Systems provides comprehensive and integrative
coverage of essential new technologies, information system applications, and their impact on business models and
managerial decision making in an exciting and interactive manner. Note: This is the standalone book, if you want the
book/access card order the ISBN below: 0133130789 / 9780133130782 Management Information Systems Plus
MyMISLab with Pearson eText -- Access Card Package Package consists of: 0133050696 / 9780133050691
Management Information 13/e 0133058328 / 9780133058321 myMISlab with Pearson eText -- Access Card -- for
Management Information Systems
Introduction to Business covers the scope and sequence of most introductory business courses. The book provides detailed
explanations in the context of core themes such as customer satisfaction, ethics, entrepreneurship, global business, and managing
change. Introduction to Business includes hundreds of current business examples from a range of industries and geographic
locations, which feature a variety of individuals. The outcome is a balanced approach to the theory and application of business
concepts, with attention to the knowledge and skills necessary for student success in this course and beyond.
Open this book and step into America's court system! With Neubauer and Fradella's best-selling text, you will see for yourself what
it is like to be a judge, a prosecutor, a defense attorney, and more. This fascinating and well-researched text gives you a realistic
sense of being in the courthouse--you will quickly gain an understanding of what it is like to work in and be a part of the American
criminal justice system. This concept of the courthouse "players" makes it easy to understand each person's important role in
bringing a case through the court process. Throughout the text, the authors highlight not only the pivotal role of the criminal courts
but also the court's importance and impact on society as a whole.
Remarkable change is the new reality of International Business. The accelerating cross-border flow of products, services, capital,
ideas, technology and people are driving businesses--large and small--to internationalise. International Business 1st Australasian
edition: the New Realities is a rigorous resource which motivates and prepares future managers to operate in multi-national
settings, by delivering a teaching system that works. Based on the authors’ collective teaching and working experience–as well as
discussions with practitioners, students, and faculty staff—this is a complete teaching and learning system where cases, exercises
and management skill builders are seamlessly integrated and matched to the topics in each chapter. Case studies from a wide
variety of markets relevant to Australasian businesses, including ASEAN countries (e.g. Singapore, Malaysia, Indonesia) as well
as China, India, Japan, South Korea, Pakistan, Europe and the Middle East, provide a real-world perspective to theories and
examine the latest trends in international business. For undergraduate students majoring in international business or postgraduate courses in international business.
This market-leading text takes a pragmatic approach emphasizing the strategic role of human resources. Comprehensive,
research-basedcoverage includes all major topics identified on the Human Resource Certification Institutes Content Outline.
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Coverage includes aglobal chapter, expanded coverage of diversity, new material on performance management, and current hot
topics such as self-directedwork teams, shamrock organization, broadbanding, competency-based pay systems, job security,
violence in the workplace, and howorganizational commitment affects production, quality, and service.
For more than 60 years, this text has led the way in preparing students for a lifetime of listening to great music and understanding
its cultural and historical context. The Thirteenth Edition builds on this foundation with NEW coverage of performance and musical
style. NEW tools help students share their deepening listening skills and appreciation in writing and conversation.
Which kinds of companies will thrive and which will get crushed by the powerful forces in the global business landscape now at
work? This groundbreaking new guide will help you adapt and change your business to thrive among digital giants, including
Google, Facebook, and Amazon. Drawing on considerable original research and case studies from Wang’s acclaimed firm,
Constellation Research, this groundbreaking guide reveals which kinds of companies will thrive and which will get crushed by the
powerful forces now at work. Ultimately, you will understand how the business world is changing in the face of extreme competition
and, most importantly, you will learn how to adapt now to stay relevant and in demand. Everybody Wants to Rule the World will
help you: Understand the power of Data-Driven Digital Networks and how they have driven the most successful companies of our
time. Learn how extreme consolidation is changing the global business landscape and what this means for businesses of all types
and sizes in terms of understanding where you fit in the value chain. Gain insights into what innovative companies are doing right
now to position themselves in this new reality. Take your business from status quo to market leader.
Long at the forefront of the course and now in its Eleventh Edition, AMERICAN CORRECTIONS has been a trusted resource for
introducing students to the dynamics of corrections in a way that captures their interest and encourages them to enter the field.
Complete with valuable career-based material, insightful guest speakers, illuminating real-world cases, and uniquely even-handed
treatment of institutional and community sanctions, the text examines the U.S. correctional system from the perspectives of both
the corrections worker and the offender, providing students with the most well-rounded, balanced introduction to corrections
available. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
Ethics for Today This is a pragmatic, hands - on, up - to - date guide to determining right and wrong in the business world. Joseph
Weiss integrates a stakeholder perspective with an issues - oriented approach so students look at how a business's actions affect
not just share price and profit but the well - being of employees, customers, suppliers, the local community, the larger society,
other nations, and the environment. Weiss uses a wealth of contemporary examples, including twenty - three customized cases
that immerse students directly in recent business ethics dilemmas and ask them to consider how they would resolve them. The
recent economic collapse raised ethical issues that have yet to be resolved - there could not be a better time for a fully updated
edition of Weiss's classic, accessible blend of theory and practice. New to the Sixth Edition! New Cases! Fourteen of the twenty three cases in this book are brand new to this edition. They touch on issues such as cyberbullying, fracking, neuromarketing, and
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for - profit education and involve institutions like Goldman Sachs, Google, Kaiser Permanente, Walmart, Ford, and Facebook.
Updated Throughout! The text has been updated with the latest research, including new national ethics survey data, perspectives
on generational differences, and global and international issues. Each chapter includes recent business press stories touching on
ethical issues. New Feature! Several chapters now feature a unique Point/Counterpoint exercise that challenges students to argue
both sides of a contemporary issue, such as too - big - to - fail institutions, the Boston bomber Rolling Stone cover, student loan
debt, online file sharing, and questions raised by social media.
This text emphasizes the three major driving forces behind e-commerce: technological change, business development, and social issues, to
provide a coherent conceptual framework for understanding the field.
For undergraduate courses on the Principles of Marketing. An introduction to the world of marketing using a proven, practical, and engaging
approach Marketing: An Introduction shows students how customer value--creating it and capturing it--drives every effective marketing
strategy. Using an organization and learning design that includes real-world examples and information that help bring marketing to life, the
text gives readers everything they need to know about marketing in an effective and engaging total learning package. The Thirteenth Edition
reflects the latest trends in marketing, including new coverage on online, social media, mobile, and other digital technologies, leaving
students with a richer understanding of basic marketing concepts, strategies, and practices. Also Available with MyMarketingLabTM This title
is also available with MyMarketingLab--an online homework, tutorial, and assessment program designed to work with this text to engage
students and improve results. Within its structured environment, students practice what they learn, test their understanding, and pursue a
personalized study plan that helps them better absorb course material and understand difficult concepts. NOTE: You are purchasing a
standalone product; MyMarketingLab does not come packaged with this content. If you would like to purchase both the physical text and
MyMarketingLab search for: 0134472497 / 9780134472492 Marketing: An Introduction Plus MyMarketingLab with Pearson eText -- Access
Card Package Package consists of: 013414953X / 9780134149530 Marketing: An Introduction 0134132351 / 9780134132358
MyMarketingLab with Pearson eText -- Access Card -- for Marketing: An Introduction
Accounting Information Systems: Basic Concepts and Current Issues, Third Edition, provides an interdisciplinary presentation of the
fundamental accounting topics and information technology of AIS. It is written in a manner intended to develop professional judgment and
critical thinking skills so students are prepared to be successful and effectively communicate with accountants and general managers whether
their careers take them into public accounting, the corporate world, governmental and not-for-profit accounting, or another practice.
An in-depth look at how today's businesses use information technologies. Many businesses look for candidates who know how to use
information systems, making a general understanding of information systems an asset to any business professional. Laudon and Laudon
emphasize how business objectives shape the application of new information systems and technologies. The ninth edition focuses on
currency and cutting-edge topics.
In this latest edition of Sales Force Management, Mark Johnston and Greg Marshall continue to build on the tradition of excellence
established by Churchill, Ford, and Walker, increasing the book’s reputation globally as the leading textbook in the field. The authors have
strengthened the focus on managing the modern tools of selling, such as customer relationship management (CRM), social media and
technology-enabled selling, and sales analytics. It’s a contemporary classic, fully updated for modern sales management practice.
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Pedagogical features include: Engaging breakout questions designed to spark lively discussion Leadership challenge assignments and minicases to help students understand and apply the principles they have learned in the classroom Leadership, Innovation, and Technology
boxes that simulate real-world challenges faced by salespeople and their managers New Ethical Moment boxes in each chapter put students
on the firing line of making ethical choices in sales Role Plays that enable students to learn by doing A selection of comprehensive sales
management cases on the companion website A companion website features an instructor’s manual, PowerPoints, and other tools to
provide additional support for students and instructors.
This text contains a wealth of pedagogical features to facilitate student comprehension, which aid in reviewing and reinforcing key concepts,
as well as promoting problem-solving skills.
"Management Information Systems, 17th edition has been thoroughly updated to cover the latest industry and technology changes that
impact the course"-The landmark project management reference, now in a new edition Now in a Tenth Edition, this industry-leading project management "bible"
aligns its streamlined approach to the latest release of the Project Management Institute's Project Management Body of Knowledge (PMI®'s
PMBOK® Guide), the new mandatory source of training for the Project Management Professional (PMP®) Certificat-ion Exam. This
outstanding edition gives students and professionals a profound understanding of project management with insights from one of the bestknown and respected authorities on the subject. From the intricate framework of organizational behavior and structure that can determine
project success to the planning, scheduling, and controlling processes vital to effective project management, the new edition thoroughly
covers every key component of the subject. This Tenth Edition features: New sections on scope changes, exiting a project, collective belief,
and managing virtual teams More than twenty-five case studies, including a new case on the Iridium Project covering all aspects of project
management 400 discussion questions More than 125 multiple-choice questions (PMI, PMBOK, PMP, and Project Management Professional
are registered marks of the Project Management Institute, Inc.)

Financial Accounting Theory and Analysis: Text and Cases, 13th Edition illustrates how accounting standards impact the daily
decisions of accounting professionals. This authoritative textbook shows how accounting theory explains why particular companies
select certain accounting methods over others, and predicts the attributes of firms by analyzing their accounting methods. The text
examines empirical research relevant to various theories of accounting and the uses of accounting information, including the
fundamental analysis model, the efficient markets hypothesis, the behavioral finance model, the positive accounting theory model,
the human information processing model, and the value creation model. Enabling students to develop an informed perspective on
accounting theory, the text reviews the development and current state of accounting theory and summarizes current disclosure
requirements for various financial statement items. The new edition has been fully revised to reflect current methods of accounting
education, including the incorporation of ethics into the curriculum, the analysis of a company’s quality of earnings and
sustainable income, the use of the internet as a source of information, the international dimensions of accounting, and more.
Designed for undergraduate and graduate accounting majors, the text aligns with the latest curriculum changes in the CPA exam.
The authors know information systems knowledge is essential for creating competitive firms, managing global corporations &
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providing useful products & services to customers. One of the central new themes in the revision focuses on helping managers
make better decisions about technology to achieve maximum value.
Presents the comprehensive framework of analytical techniques to help a firm analyze its industry as a whole and predict the
industry's future evolution, to understand its competitors and its own position ...
For undergraduate courses in Risk Management and Insurance. This title is a Pearson Global Edition. The Editorial team at
Pearson has worked closely with educators around the world to include content which is especially relevant to students outside the
United States Complete and current coverage of major risk management and insurance topics. Principles of Risk Management
and Insurance is the market-leading text for this course, ideal for undergraduate courses and students from a mix of academic
majors. Focusing primarily on the consumers of insurance, this text blends basic risk management and insurance principles with
consumer considerations. This edition addresses the unprecedented events that have occurred in today's economy, highlighting
the destructive presence of risk to students.
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