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Customer demands for individual attention and specialized products are transforming commerce at every stage. Today's
highstakes economy requires market-savvy sales and operations planning to keep pace with service demands and response
times. This book helps organizations transition from outdated supply-driven processes to new market-driven models.
This important reference title provides comprehensive, up-to-date coverage of elite entrepreneurs of new China and contains 100
substantial profiles of top overseas returnees who have made noteworthy contributions to Chinese society in general and
economic development in particular since the reform era began in 1978.
Taking an international perspective, the authors examine the theoretical and practical aspects of lifelong learning. A number of
issues and key areas of debate are addressed in different national and international contexts and case studies are provided from
countries including Hong Kong.
This volume is an attempt to capture the essence of the state-of-the-art of intelligent agent technology and to identify the new
challenges and opportunities that it is or will be facing. The most important feature of the volume is that it emphasizes a multifaceted, holistic view of this emerging technology, from its computational foundations OCo in terms of models, methodologies, and
tools for developing a variety of embodiments of agent-based systems OCo to its practical impact on tackling real-world problems.
Contents: Formal Agent Theories; Computational Architecture and Infrastructure; Learning and Adaptation; Knowledge Discovery
and Data Mining Agents; Distributed Intelligence; Agent Based Applications. Readership: Graduate students in computer science
and engineering, academics/lecturers, researchers, software/systems engineers, IT engineers and industrialists."
A collection of controversial essays touches upon an array of issues, from marriage equality and conspiracy theories to animal
rights.
Indexes are arranged by geographic area, activities, personal name, and consulting firm name.

This dissertation presents tool-supported process for designing Work by Following a Service-Dominant Logic. The tools
supported by the design process are the following: The Service-Dominant Strategy Canvas, The Service-Dominant
Business Model Radar, the Business Service Composition Blueprint and the Business Services Catalogue.
This title provides a thorugh overview of the issues high-tech marketers must address, and provides a balance between
conceptual discussions and examples; small and big business; products and services; and consumer and business-tobusiness marketing contexts.
If competition in business benefits customers, can the ultimate pricing - the zero price - benefit the seller and the buyer?
The Mind Share Market explores aiming for adoption and revenue, how to monetize free products and their role in
society. Three models enable these strategies. Tying relies on selling two indissociable offerings. Freemium makes a
product or service available at no cost while others are monetized. Two-sided markets, or multi-sided markets, create a
platform of interaction between distinct and complementary users. Pujol presents methods to monetize free products and
the challenges in making this work commercially. Through the domains of open source, education and technology, Mind
Share Markets play a central role in business and in life. In economics, they turn classic marketing based on messaging
into productive marketing based on value sharing. There, mindshare becomes a currency. In life, they reduce scarcity by
making the essential available and affordable to all, enabling everyone the same access, no matter their financial
wealth.**************************************"Pujol unearths the secret sauce fueling today's dot com darlings and shows
how these business models can be applied to virtually any industry" -- Apruva Pratap, vice president of Global Strategy,
InterContinental Hotels Group"For anyone new to free versus paid business strategies, not reading this book would be
like jumping out of an airplane without a parachute" -- Marc Fleury, founder of JBoss and OpenRemote"Pujol presents a
radical way of looking at pre-sales: Marketing is fragile unless it is productive. Marketers can gain robustness by simply
adding value - before anything is sold, to their message" -- Marten Mickos, CEO of Eucalyptus Systems and former CEO
of MySQL"A masterful work turning a practitioner's experience into actionable business logic, and just great story telling"
-- Marshall Van Alstyne, professor at Boston University & researcher at MIT"I have long been a believer that "Free is a
great way to get paid." Pujol demonstrates exactly how this works in The Mind Share Market."-- Fred Wilson, venture
capitalist at Union Square Ventures"Hitting on the topic from strategic to practical, The Mind Share Market belongs on the
desk of all Web entrepreneurs and online marketing professionals."-- Sam Niccolls, lead online marketing strategist at
Foundry Interactive"The Mind Share Market is a blueprint for entrepreneurs to build, serve and monetize business
communities, a place where both free users and paying customers are kings." -- Patrik Backman, CEO, Open Ocean
Capital"Insightful and captivating - a Must Read for anyone launching or managing free and paid products."-- Mark
Burton, Chairman of the Board at Zend Technologies, Board Member at Infobright, Mulesoft and Jaspersoft"My company
makes money using the Freemium model. I can directly relate to the ideas that Pujol presents in The Mind Share Market
and see immediate opportunities to improve our business."-- Rohit Nadhani, founder and CEO, Webyog"We are in the
middle of a Strategic Inflection Point that is profoundly changing how products are priced and sold. The Mind Share
Market will help you understand all aspects of this SIP so you can craft a strategy to compete effectively in the brave new
world that is unfolding as you read these words. " -- John Doggett, senior lecturer at the McCombs School of
Business"Pujol has put together a framework for the new economy which is both engaging and educational. It's the first
publication I've encountered that both shares the stories of, and explains the science behind, what's becoming the
founding principle of so many new enterprises."-- James Farmer, founder and CEO, Edublogs
Volume 2 of Advances in Carbon Management Technologies has 21 chapters. It presents the introductory chapter again,
for framing the challenges that confront the proposed solutions discussed in this volume. Section 4 presents various
ways biomass and biomass wastes can be manipulated to provide a low-carbon footprint of the generation of power, heat
and co-products, and of recovery and reuse of biomass wastes for beneficial purposes. Section 5 provides potential
carbon management solutions in urban and manufacturing environments. This section also provides state-of the-art of
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battery technologies for the transportation sector. The chapters in section 6 deals with electricity and the grid, and how
decarbonization can be practiced in the electricity sector. The overall topic of advances in carbon management is too
broad to be covered in a book of this size. It was not intended to cover every possible aspect that is relevant to the topic.
Attempts were made, however, to highlight the most important issues of decarbonization from technological viewpoints.
Over the years carbon intensity of products and processes has decreased, but the proportion of energy derived from
fossil fuels has been stubornly stuck at about 80%. This has occurred despite very rapid development of renewable fuels,
because at the same time the use of fossil fuels has also increased. Thus, the challenges are truly daunting. It is hoped
that the technology choices provided here will show the myriad ways that solutions will evolve. While policy decisions are
the driving forces for technology development, the book was not designed to cover policy solutions.
This is an accessible introduction to the theory and practice of strategic management in the public sector.
This book examines planning as the critical influence on performance at work and in organizations. Bridging theory and
practice, it unites cutting-edge research findings from cognitive science, social psychology, industrial and organizational
psychology, strategic management, and entrepreneurship, and describes the practical applications of these research
findings for practitioners interested in improving planning performance in organizations.
"The objectives of the proposed book are to provide techniques and tools appropriate for building application portfolios and
develop strategies that increase financial performance"--Provided by publisher.
Strategic execution drives business success. This book covers strategy from the ground up, explaining what strategy is, how to put
together a strategic plan, what tools and resources are necessary to execute it, and how to measure results. The Harvard
Business Essentials series is designed to provide comprehensive advice, personal coaching, background information, and
guidance on the most relevant topics in business. Whether you are a new manager seeking to expand your skills or a seasoned
professional looking to broaden your knowledge base, these solution-oriented books put reliable answers at your fingertips.
Professional BuilderIntelligent Agent TechnologyResearch and DevelopmentWorld Scientific
With the proper management, knowledge-based resources (human capital, relational capital, structural capital) aim to contribute to
the creation of a competitive advantage not only for companies and institutions, but also for nations and economic regions.
Intellectual Capital Strategy Management for Knowledge-Based Organizations brings together new perspectives on the knowledgebased view of strategy management as it considers the role of companies, organizations, and nations in the storage and
measurement of their knowledge. This book is useful for industry leaders, practitioners, academics and scholars interested in
emerging aspects of knowledge management and industry services.
A look at business model innovation's crucial role in today's global business environment . Showing organizations how business
model innovation should be a key focus area in today's global economy, this book features cases from businesses around the
globe that have developed customized business models and achieved spectacular levels of performance. Case examples from
well-known innovation leaders IKEA, Apple, Tata, SHARP, Saudi Aramco, De Beers, Telefonica, Valero Energy, LEGO, and
Proctor & Gamble Shows businesses how to get beyond traditional business models to take better advantage of emerging
opportunities Coauthored by former CEO of SAP AG, the world's largest provider of enterprise software Filled with interviews with
key executives, this book reveals the role of technology in driving and enabling changes to fundamental facets of a business.
Companies around the world are innovating their business models with tremendous results. IT-Driven Business Models shows
interested organizations how they can start the process.
One of the most striking phenomena of China’s remarkable economic growth is that its huge volume of exports are becoming hightech. China is now the world's largest Information and Communication Technology (ICT) exporter, having overtaken Japan and the
European Union in 2003 and the United States in 2004. China's ICT industry is also the largest manufacturing sector within the
Chinese economy. This book examines how China has attained this leading position and presents one of the first accounts of
China’s ICT development model with specific reference to the experiences of East Asian 'tigers'. It shows how the development of
the industry was military-driven before 1978, and how subsequently Chinese policymakers, struggling with domestic market reform
and challenged by trade liberalisation and globalisation, managed to push through ICT development strategies. Overall, it
discusses the debates between policymakers as to the most appropriate economic development strategy for 'catching-up' and
demonstrates how China moved away from the across-the-board protectionist and interventionist industrial policies pursued by
many developing countries, but has not wholeheartedly followed the neo-liberal free trade and market polices favoured by the
World Bank, WTO and IMF. By doing so, it sheds light on the limitations of China’s strategies moving forward, and identifies policy
lessons for other developing countries.
The ACADEMY OF INTERNATIONAL BUSINESS (UK and Ireland Chapter) Published in association with the UK and Ireland
Chapter of the Academy of International Business. In line with the 45th AIB-UKI conference, this edited collection brings together
fresh perspectives on international business strategy, with a focus on the challenges faced by multinational enterprises (MNEs) in
today’s changing commercial and political landscape. With a diverse range of contributors from varying international backgrounds,
this book discusses the different strategies employed by MNEs, and analyses how they cope with the current global business
environment. An extremely useful read for those studying globalisation and MNEs, this book provides an interdisciplinary and
timely approach to international business strategy.
What We Learned in the Rainforest presents a surprising new business principle: by applying strategies and practices gleaned
from nature-by emulating what it once sought to conquer-business can adapt rapidly to changing market conditions and attain
greater and more sustainable profits. With clear, direct language and dozens of real-world examples, Kiuchi and Shireman show
how a company can become a complex living system that doesn't merely balance competing interests but truly integrates them.
Examples from leading companies include: How Coca-Cola CEO Doug Daft uses diversity to drive sales How Intel founder Gordon
Moore creates profit by design How Bill Coors builds businesses on the theory that "all waste is lost profit" How Shell profits as an
industrial ecosystem What Weyerhaeuser and activists learned from each other How Dow earns 300% returns, and Dupont builds
market share with eco-effectiveness, and more This book shows that the old model of business-the machine model that pitted
business against nature-is growing obsolete. In the emerging economy, businesses excel when they emulate what they once
sought to conquer. They maximize performance as they become like nature, like a complex living system. By moving beyond the
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industrial machine model, and applying the dynamic principles of the rainforest instead, business can learn how to create more
profit than ever, and to do so more sustainably. Written by two would-be "arch enemies"-a hard-nosed CEO of a major corporation
and a dedicated environmentalist-this book doesn't just balance competing interests, it integrates them into a truly revolutionary
new paradigm. Kiuchi and Shireman present numerous real-world examples from leading companies-business strategies and
management practices that maximize business performance by all measures: economic, social, and environmental. They illustrate
the powerful business model provided by nature for driving innovation, increasing profit, spurring growth, and ensuring
sustainability.
Conventional wisdom on strategy is no longer a reliable guide. InEssential Advantage, Booz & Company's Cesare Mainardi and
Paul Leinwand maintain that success in any market accrues to firms with coherence: a tight match between their strategic direction
and the capabilities that make them unique. Achieving this clarity takes a sharpness of focus that only exceptional companies have
mastered. This book helps you identify your firm's blend of strategic direction and distinctive capabilities that give it the "right to
win" in its chosen markets. Based on extensive research and filled with company examples--including Amazon.com, Johnson &
Johnson, Tata Sons, and Procter & Gamble--Essential Advantage helps you construct a coherent company in which the pieces
reinforce each other instead of working at cross-purposes. The authors reveal: Why you should focus on a system of a few
aligned capabilities How to identify the "way to play" in your market How to design a strategy for well-modulated growth How
to align a portfolio of businesses behind your capability system How your strategy clarifies growth, costs, and people decisions
Few companies achieve a capability-driven "right to win" in their market. This book helps you position your firm to be among them.
Taking a developmental approach, this book critically reviews Vietnam's reform process and shows how the country’s reform
agenda is still dominated by a ‘developmental orthodoxy’ inspired by a post-Washington consensus. The author argues that a
wider debate is needed in order to give national policy makers the full spectrum of alternatives to support well-informed policy
decisions. In particular, the book indicates that two issues central for any analysis of the Vietnamese development reform process
are substantially underdeveloped in the current scientific debate: the experience of the East Asian developmental state and the
question of socialism. Presenting a way of thinking about Vietnam that goes beyond the orthodox, the book sets out the various
paradigms through which the Vietnamese economy can be analyzed. This is a welcome addition to the literature and will appeal to
both practitioners working in the field and the academic community in Southeast Asian studies, economics and development.
Market-Oriented Product Innovation differs from most other titles, written either from a marketing or technical perspective, by
giving a holistic view of the product innovation process. It has a product perspective, written from a managerial point of view,
recognizing that product innovation, or new product development, is a discipline of its own. It is concerned with managing the
products (goods and services) through their life cycle, integrating marketing knowledge and technological expertise, with the aim of
getting satisfied customers. The book also gives a thorough treatment of the human and cultural aspects of product innovation by
focusing on the change processes needed for the development of a market-oriented culture.
Includes section "Books and reports."

This volume contains 11 thoroughly refereed and revised papers detailing recent advances in research on designing
trading agents and mechanisms for agent-mediated e-commerce. They were originally presented at the Joint Workshop
on Trading Agent Design and Analysis (TADA 2012) and Agent-Mediated Electronic Commerce (AMEC 2012) co-located
with AAMAS 2012 in Valencia, Spain, in June 2012. The increasing reliance on software agents has created a range of
pressing new research challenges, including the design of appropriate agent decision algorithms, approaches for
predicting the complex behaviors and interactions of multiple agents, including the computation of equilibria, and the
engineering of protocols and mechanisms that ensure electronic markets behave in a stable manner or fulfill other
desirable criteria. Drawing upon a diverse range of scientific disciplines, including computer science, economics, artificial
intelligence, operations research and game theory, the papers collected in this volume represent a cross-section of
recent research and cover topics such as strategies for individual trading agents, the design of markets and interaction
protocols between agents, and a variety of applications.
Are you concerned about the state of current housing provision? Worried about further decline in the years ahead?
Decent Homes for All addresses fundamental questions about the current housing crisis; examining its history and
evolution. The first text on the housing-planning interface, it explores the relationship between planning and housing
supply, focusing on housing supply, the quality and form of residential development, affordability and sustainability and
the changing nature of planning itself. The questions covered include: Why have we moved away from state housing
provision? How might the current crisis in housing affordability be addressed through planning policy? Why has recent
debate broadened to encompass the idea of ‘sustainable communities’? How will we deliver quality, affordable housing
in the future? What role should the planning system play in delivering decent homes in the years ahead? This
comprehensive narrative provides students, planners and researchers with a valuable account of the evolving
relationship between planning and housing to aid contextual understanding and suggest how current issues might evolve
in the future.
This book offers insights, knowledge and perspectives on Asian brands and branding as a strategic tool and provides a
comprehensive framework for understanding Asian branding strategies and Asian brands, including success stories and
challenges for future growth and strengths. The book includes theoretical frameworks and models and up-to-date case
studies on Asian brands
This proceedings set contains selected Computer, Information and Education Technology related papers from the 2014
International Conference on Computer, Intelligent Computing and Education Technology (CICET 2014), held March
27-28, 2014 in Hong Kong. The proceedings aims to provide a platform for researchers, engineers and academics as
well as industry professionals from all over the world to present their research results and development activities in
Computer Science, Information Technology and Education Technology.
This text presents an accessible introduction to the most significant problems facing Indonesia and raises issues for
further investigations. It addresses such questions as: how has Indonesia managed to remain one country?; and is there
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a truly national Indonesian culture?
Through 18 chapters, this book draws on policy lessons from successful countries that have managed to overcome
political economy constraints and reach upper-middle-income emerging market economy status to examine how Senegal
can achieve per capita growth rates of four to five percent per year over a 20-year period, as well as lessons for other lowincome countries. Contributors working in academia, civil society, and government in Senegal, as well as at the World
Bank, in peer countries like Mauritius, Morocco, and Seychelles, and the International Monetary Fund, address creating a
sound, balanced, and efficient fiscal framework through new revenue-raising measures, expenditure rationalization, and
more efficient public investment; promoting an inclusive and deeper financial sector; relieving constraints on doing
business and promoting private investment, including foreign direct investment; and achieving high, sustained, and
inclusive growth. They discuss Senegal's macroeconomic environment and what it means to be an upper-middle-income
emerging market economy, including the country's industrial framework, the Plan Senegal emergent growth targets, and
dimensions of inclusive growth; revenue mobilization, public expenditure efficiency and rationalization, and debt
sustainability; ways to make Senegal's financial system more stable, deeper, and more inclusive in the context of the
West African Economic and Monetary Union; aspects of structural reform in the country and ways to implement reforms
to achieve growth; and social inclusion and protection in Senegal.
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