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Marketing 10 Edicion Philip Kotler
"Using the most current concepts, up-to-date data, and a wide range of examples, this authoritative text illustrates how
excellent management strategies lead to unsurpassed marketing success."--Page 4 of cover.
"Strategic Thinking: An Executive Perspective provides an overview of the major issues in strategy development for
corporate executive programs and for practice-oriented executive MBA programs. Any book on such a vast subject as
strategy must make compromises and trade-offs. This book is no exception. The choices of what to include, where, and
at what level of depth were guided by the book's primary objective as a companion volume to case analysis in an
executive setting with a global outlook."--BOOK JACKET.
Understand the next level of marketing The new model for marketing-Marketing 3.0-treats customers not as mere
consumers but as the complex, multi-dimensional human beings that they are. Customers, in turn, are choosing
companies and products that satisfy deeper needs for participation, creativity, community, and idealism. In Marketing 3.0,
world-leading marketing guru Philip Kotler explains why the future of marketing lies in creating products, services, and
company cultures that inspire, include, and reflect the values of target customers. Explains the future of marketing, along
with why most marketers are stuck in the past Examines companies that are ahead of the curve, such as S. C. Johnson
Kotler is one of the most highly recognized marketing gurus, famous for his "4 P's of Marketing" In an age of highly aware
customers, companies must demonstrate their relevance to customers at the level of basic values. Marketing 3.0 is the
unmatched guide to getting out front of this new tide sweeping through the nature of marketing.
Este oportuno libro sobre la T-R-A-N-S-M-U-TA-C-I-Ó-N (transformación por la vía de evolución acelerada )
COMPETITIVA, desarrolla un nuevo enfoque y un novedoso método sobre como cuantificar uno de los conceptos más
importantes de la economía. El libro no solo aclara la confusión creada alrededor de las múltiples interpretaciones que
se ha dado al término competitividad sino que lleva al lector, paso-a-paso a medir la competitividad de cualquier tipo de
organización (que cumpla con el requisito de poseer un objetivo y tener una estrategia para lograrlo) sobre la base de
solo tres variables. Partiendo de ellas, el método Borametz (bautizado en honor al antiguo árbol japonés de la
competitividad) calcula el Índice Estratégico de la Competitividad de 25 empresas multinacionales, 16 países y 23
ciudades. Además presenta cerca de 250 notas de éxitos y fracasos de empresas en su desarrollo transmutacional.
For graduate and undergraduate courses in marketing management. A Succinct Guide to 21st Century Marketing
Management Framework for Marketing Management is a concise, streamlined version of Kotler and Keller's fifteenth
edition of Marketing Management , a comprehensive look at marketing strategy. The book's efficient coverage of current
marketing management practices makes for a short yet thorough text that provides the perfect supplement for
incorporated simulations, projects, and cases. The Sixth Edition approaches the topic of marketing from a current
standpoint, focusing its information and strategy on the realities of 21st century marketing. Individuals, groups, and
companies alike can modernize their marketing strategies to comply with 21st century standards by engaging in this
succinct yet comprehensive text.
Este libro hace que el camino de aprender y enseñar marketing sea más productivo y agradable que nunca. El enfoque
dinámico y actual de esta undécima edición logra un equilibrio eficaz entre la profundidad de la cobertura y la facilidad
para aprender.
Since 1969, Philip Kotler's marketing text books have been read as the marketing gospel, as he has provided incisive and valuable advice on
how to create, win and dominate markets. In KOTLER ON MARKETING, he has combined the expertise of his bestselling textbooks and
world renowned seminars into this practical all-in-one book, covering everything there is to know about marketing. In a clear, straightforward
style, Kotler covers every area of marketing from assessing what customers want and need in order to build brand equity, to creating loyal
long-term customers. For business executives everywhere, KOTLER ON MARKETING will become the outstanding work in the field. The
secret of Kotler's success is in the readability, clarity, logic and precision of his prose, which derives from his vigorous scientific training in
economics, mathematics and the behavioural sciences. Each point and chapter is plotted sequentially to build, block by block, on the
strategic foundation and tactical superstructure of the book.
Esta obra permite conocer en profundidad los temas más relevantes en materia de márketing y aborda las más recientes ideas y
aproximaciones al mercado. Con ello, pretende facilitar la comprensión de situaciones complejas y cambiantes y llevar a cabo iniciativas de
marketing realmente efectivas.
A Down-to-Earth Approach James Henslin shares the excitement of sociology in Essentials of Sociology: A Down-to-Earth Approach, 11/e.
With his acclaimed "down-to-earth" approach and personal writing style, the author highlights the sociology of everyday life and its relevance
to students' lives. With wit, personal reflection, and illuminating examples, Henslin stimulates students' sociological imagination so they can
better perceive how the pieces of society fit together. In addition to this trademark down-to-earth approach, other distinctive features include:
comparative perspectives, the globalization of capitalism, and visual presentations of sociology. MySocLab is an integral part of the Henslin
learning program. Engaging activities and assessments provide a teaching a learning system that helps students see the world through a
sociological lens. With MySocLab, students can develop critical thinking skills through writing, explore real-world data through the new Social
Explorer, and watch the latest entries in the Core Concept Video Series. Revel from Pearson is a new learning experience designed for the
way today's students read, think, and learn. Revel redesigns familiar and respected course content and enriches it for today's students with
new dynamic, rich-media interactives and assessments. The result is improved student engagement and improved learning. Revel for Henslin
will be available for Fall 2014 classes. This program will provide a better teaching and learning experience-for you and your students. It:
Personalizes Learning with MySocLab: MySocLab is an online homework, tutorial, and assessment program. It helps students prepare for
class and instructor gauge individual and class performance. Explores a A Down-to-Earth Approach: This title highlights the sociology of
everyday life and its relevance to students' lives. Improves Critical Thinking: Features throughout help build critical thinking skills.
Understands Social Change: An important theme of the text, social change over time, examines what society was previously like, how it has
changed, and what the implications are for the present and future. ALERT: Before you purchase, check with your instructor or review your
course syllabus to ensure that you select the correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title,
including customized versions for individual schools, and registrations are not transferable. In addition, you may need a CourseID, provided
by your instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering
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products may not be included when purchasing or renting from companies other than Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access codes that are purchased from sellers other than
Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to purchase.
Analyzes the marketing strategies used by the Japanese and other Far Eastern countries to penetrate United States markets and offers
marketing counterstrategies for the next wave of Japanese competition
Esta texto, resalta en todos sus apartes la importancia del marketing para las organizaciones de hoy, comoquiera que su función está
enmarcada dentro del compromiso de lograr crecimiento para las compañías, como resultado de la satisfacción de las necesidades del
mercado, con productos o servicios estructurados para tal fin. Para cumplir con este compromiso, los ejecutivos de marketing deben
desarrollar de manera sistemática un proceso de actividades, que incluye la evaluación del entorno (micro y macro), la evaluación interna de
la empresa, la identificación del segmento objetivoy su perfil, la definición de la estratregía para el posicionamiento, la identificación e
implementación de programas estratégicos (mezcla de marketing) y la evaluación de resultados, entre otras; aspectos estos que hacen parte
de la esencia de este libro. Entrega al estudiante las bases para el entendimiento de las diferentes teorías del marketing que tratará durante
su proceso académico, para luego aplicarlas en su ejercicio profesional, a docentes entregarles un texto que fortalezxa sus conocimientos y
sirva de guía que ayude a su labor académica, y a miembros de departamentos de mercadeo de las empresas, ponerlos en capacidad de
ser innovadores en la creación de valores y soluciones a los problemas de los mercados.
This easy to use resource opens windows to the world of marketing through cases that are vibrant and engaged, links that allow you to
explore topics in more detail and content to encourage relating theory to practice. Recognizing the importance of ongoing technological and
social developments and the increasing connectedness of consumers that has profound implications for the way marketing operates and
students learn, the 5th edition demystifies key technologies and terminology, demonstrating where and how emerging digital marketing
techniques and tools fit in to contemporary marketing planning and practice. The new edition has been fully updated to include: New case
studies and examples, offering truly global perspectives. Even more content on digital marketing integrated throughout, including key issues
such as social media, mobile marketing, co-creation and cutting-edge theory. A new and fully streamlined companion website, featuring a
range of resources for students and lecturers. Focus boxes throughout the text such as Global, Research, B2B and Ethical - all with a greater
emphasis on digital communication - reinforce key marketing trends and relate theory to practice. Each chapter also ends with a case study
revolving around topics, issues and companies that students can relate to. The new edition comes packed with features that can be used in
class or for self-directed study.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN. Several
versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual schools, and registrations
are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not be included when purchasing or renting from
companies other than Pearson; check with the seller before completing your purchase. Used or rental books If you rent or purchase a used
book with an access code, the access code may have been redeemed previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a previously
redeemed code. Check with the seller prior to purchase. -- Stay on the cutting-edge with the gold standard text that reflects the latest in
marketing theory and practice. Marketing Management is the gold standard marketing text because its content and organization consistently
reflect the latest changes in today's marketing theory and practice. Remaining true to its gold-standard status, the fourteenth edition includes
an overhaul of new material and updated information, and now is available with mymarketinglab-Pearson's online tutorial and assessment
platform. 0133764044 / 9780133764048 Marketing Management Plus 2014 MyMarketingLab with Pearson eText -- Access Card Package
Package consists of: 0132102927 / 9780132102926 Marketing Management 0133766721 / 9780133766721 2014 MyMarketingLab with
Pearson eText -- Access Card -- for Marketing Management
Marketing guru Philip Kotler and global marketing strategist Milton Kotler show you how to survive rough economic waters With the
developed world facing slow economic growth, successfully competing for a limited customer base means using creative and strategic
marketing strategies. Market Your Way to Growth presents eight effective ways to grow in even the slowest economy. They include how to
increase your market share, develop enthusiastic customers, build your brand, innovate, expand internationally, acquire other businesses,
build a great reputation for social responsibility, and more. By engaging any of these pathways to growth, you can achieve growth rates that
your competitors will envy. Proven business and marketing advice from leading names in the industry Written by Philip Kotler, the major
exponent of planning through segmentation, targeting, and position followed by "the 4 Ps of marketing" and author of the books Marketing
3.0, Ten Deadly Marketing Sins, and Corporate Social Responsibility, among others Milton Kotler is Chairman and CEO of Kotler Marketing
Group, headquartered in Washington, DC, author of A Clear-sighted View of Chinese Marketing, and a frequent contributor to the China
business press
Up-to-the-minute examples of market-leading companies--and strategists--in action Strategy that is both creative and pragmatic is today's
number one competitive edge. It has been the driving force behind the success of firms, such as McDonald's and Microsoft, and executives
like Sam Walton and Jack Welch. Mastering Strategy examines best practices and examples from these and other companies, CEOs, and
academics, and details how executives can benchmark them to overcome new questions and problems in today's harder-faster-smarter
world. From achieving market leadership to managing change, today's business leaders must not only stay atop the latest trends, but also
understand and improve the core issues that drive their organizations. By distilling scores of resources into one powerful volume, authors
Jeffrey Rigsby and Guy Greco have produced a guidebook for creating new and exciting corporate strategy. Examples include: Strategies of
corporations such as Nike and Proctor & Gamble Insights of CEOs from Bill Hewlett to Ray Kroc Wisdom of thought leaders from Warren
Bennis to Robert Kaplan
Revised edition of the authors' Marketing, [2017]
Actualmente, las empresas venden bienes y servicios a través de una amplia variedad de canales directos e indirectos y los especialistas de
marketing están explorando nuevas formas de comunicación. Los clientes están diciendo a las empresas qué tipo de productos o servicios
desean y cuándo, dónde y cómo quieren comprarlos. Cada vez más ellos informan a otros consumidores lo que piensan sobre empresas y
productos específicos, utilizando el correo electrónico, los blogs, los podcasts y otros medios digitales para hacerlo. Esta nueva edición
refleja los cambios en la disciplina del marketing que se han producido en los últimos años. Dirección de marketing se basa en las fortalezas
fundamentales de las ediciones anteriores, que en conjunto lo distinguen de todos los demás libros de la materia: - Orientación empresarial.
El libro se centra en las decisiones más importantes que enfrentan los gerentes de marketing y la alta dirección en sus esfuerzos por
armonizar los objetivos, las capacidades y los recursos de la organización con las necesidades y las oportunidades del mercado. - Enfoque
analítico. Dirección de marketing presenta herramientas y marcos conceptuales para analizar los problemas recurrentes en la dirección de
marketing. Los casos y ejemplos ilustran los principios, las estrategias y las prácticas de marketing eficaces. - Perspectiva multidisciplinaria.
El libro se basa en los ricos hallazgos de varias disciplinas científicas (economía, ciencias de la conducta, teoría de la administración y
matemáticas) para crear los conceptos y herramientas fundamentales que se aplican directamente a los desafíos del marketing. Page 2/5
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Aplicaciones universales. El libro aplica el pensamiento estratégico al espectro completo del marketing: productos, servicios, personas,
lugares, información, ideas y causas; mercados de consumo e industriales; organizaciones con y sin fines de lucro; empresas nacionales y
extranjeras; empresas grandes y pequeñas; fabricantes e intermediarios; e industrias de alta y baja tecnología. - Cobertura amplia y
equilibrada. Dirección de marketing cubre todos los temas que un gerente de marketing bien informado necesita comprender para llevar a
cabo un marketing estratégico, táctico y administrativo.
Aborda los conocimientos teo?ricos pra?cticos desde los antecedentes de la mercadotecnia hasta nuestros di?as. Permite al estudiante
conocer el marco teo?rico en el que se basa la actividad del mercadeo con un lenguaje sencillo y con la aplicacio?n de conceptos utilizados,
presenta las tendencias actuales de los mercados y permite visualizar a la mercadotecnia como una labor propositiva ya que los estudiantes
podra?n aplicar sus recomendaciones en la formulacio?n de estrategias para la comercializacio?n y el desarrollo del plan mercadolo?gico.

NOTE: You are purchasing a standalone product; MyMarketingLab does not come packaged with this content. If you
would like to purchase both the physical text and MyMarketingLab search for ISBN-10: 0134058496/ISBN-13:
9780134058498 . That package includes ISBN-10: 0133856461/ISBN-13: 9780133856460 and ISBN-10:
0133876802/ISBN-13: 9780133876802. For undergraduate and graduate courses in marketing management. The gold
standard for today's marketing management student. Stay on the cutting-edge with the gold standard text that reflects the
latest in marketing theory and practice. The world of marketing is changing everyday-and in order for students to have a
competitive edge, they need a textbook that reflects the best of today's marketing theory and practices. Marketing
Management is the gold standard marketing text because its content and organization consistently reflect the latest
changes in today's marketing theory and practice. The Fifteenth edition is fully integrated with MyMarketingLab and is
updated where appropriate to provide the most comprehensive, current, and engaging marketing management text as
possible. Also available with MyMarketingLab (TM) MyMarketingLab is an online homework, tutorial, and assessment
program designed to work with this text to engage students and improve results. Within its structured environment,
students practice what they learn, test their understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts.
An introduction to marketing concepts, strategies and practices with a balance of depth of coverage and ease of learning.
Principles of Marketing keeps pace with a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition. Real local and international examples bring
ideas to life and new feature 'linking the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including revised, integrative concept maps at the
start of each chapter, end-of-chapter features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.
This book offers the most current applied, resourceful and exciting text for the introductory marketing course.
For undergraduate principles of marketing courses. This ISBN is for the bound textbook, which students can rent through
their bookstore. An introduction to marketing using a practical and engaging approach Marketing: An Introduction shows
students how customer value -- creating it and capturing it -- drives effective marketing strategies. The 14th Edition
reflects the major trends and shifting forces that impact marketing in this digital age of customer value, engagement, and
relationships, leaving students with a richer understanding of basic marketing concepts, strategies, and practices.
Through updated company cases, Marketing at Work highlights, and revised end-of-chapter exercises, students are able
to apply marketing concepts to real-world company scenarios. This title is also available digitally as a standalone
Pearson eText, or via Pearson MyLab Marketing which includes the Pearson eText. These options give students
affordable access to learning materials, so they come to class ready to succeed. Contact your Pearson rep for more
information.
Marketing has changed forever—this is what comes next Marketing 4.0: Moving from Traditional to Digital is the muchneeded handbook for next-generation marketing. Written by the world's leading marketing authorities, this book helps you
navigate the increasingly connected world and changing consumer landscape to reach more customers, more effectively.
Today's customers have less time and attention to devote to your brand—and they are surrounded by alternatives every
step of the way. You need to stand up, get their attention, and deliver the message they want to hear. This book
examines the marketplace's shifting power dynamics, the paradoxes wrought by connectivity, and the increasing subculture splintering that will shape tomorrow's consumer; this foundation shows why Marketing 4.0 is becoming imperative
for productivity, and this book shows you how to apply it to your brand today. Marketing 4.0 takes advantage of the
shifting consumer mood to reach more customers and engage them more fully than ever before. Exploit the changes that
are tripping up traditional approaches, and make them an integral part of your methodology. This book gives you the
world-class insight you need to make it happen. Discover the new rules of marketing Stand out and create WOW
moments Build a loyal and vocal customer base Learn who will shape the future of customer choice Every few years
brings a "new" marketing movement, but experienced marketers know that this time its different; it's not just the rules that
have changed, it's the customers themselves. Marketing 4.0 provides a solid framework based on a real-world vision of
the consumer as they are today, and as they will be tomorrow. Marketing 4.0 gives you the edge you need to reach them
more effectively than ever before.
This accessible overview helps learners master the basic principles and practices of modern marketing in an enjoyable
and practical way. Its coverage balances upon three essential pillars—(1) theory and concepts; (2) practices and
applications; and (3) effective learning tools. A four-part organization details topics under the headings of: understanding
marketing and the marketing management process, assessing opportunities in a dynamic marketing environment,
developing marketing strategy and the marketing mix, and extending marketing. For individuals interested in taking an
intriguing, discovery-filled journey to the business of marketing—in sales forces, retailing, advertising, research, or any
other
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La venta directa es un sistema de venta basado en la comercialización de productos fuera de un establecimiento
comercial. La empresa de venta directa facilita productos de calidad y los pone en manos del cliente. Como tal, supone
una oportunidad de negocio para miles de per-sonas que buscan una oportunidad de ganancia, una forma de trabajo o
una relación con el cliente diferente. ¿Qué tiene de especial esta fórmula en la que cientos miles de personas están
involucradas, y de laque se benefician, tan solo en España, millones de clientes? Este libro ayuda a entender los
conceptos afines a la venta directa y se sumerge en la relación comercial para ofrecer al lector, un análisis riguroso e
ilustrado de la venta directa en España. Este es un libro recomendado para vendedores, comerciales, estudiantes y
todos aquellos interesados en la relación humana cliente-vendedor
For undergraduate courses on the Principles of Marketing. An introduction to the world of marketing using a proven,
practical, and engaging approach Marketing: An Introduction shows students how customer value--creating it and
capturing it--drives every effective marketing strategy. Using an organization and learning design that includes real-world
examples and information that help bring marketing to life, the text gives readers everything they need to know about
marketing in an effective and engaging total learning package. The Thirteenth Edition reflects the latest trends in
marketing, including new coverage on online, social media, mobile, and other digital technologies, leaving students with a
richer understanding of basic marketing concepts, strategies, and practices. Also Available with MyMarketingLabTM This
title is also available with MyMarketingLab--an online homework, tutorial, and assessment program designed to work with
this text to engage students and improve results. Within its structured environment, students practice what they learn,
test their understanding, and pursue a personalized study plan that helps them better absorb course material and
understand difficult concepts. NOTE: You are purchasing a standalone product; MyMarketingLab does not come
packaged with this content. If you would like to purchase both the physical text and MyMarketingLab search for:
0134472497 / 9780134472492 Marketing: An Introduction Plus MyMarketingLab with Pearson eText -- Access Card
Package Package consists of: 013414953X / 9780134149530 Marketing: An Introduction 0134132351 / 9780134132358
MyMarketingLab with Pearson eText -- Access Card -- for Marketing: An Introduction
Successful social marketing holds the power to change the world. For almost two decades, Social Marketing: Behavior
Change for Social Good has been the definitive guide for designing and implementing memorable social marketing
campaigns. Bestselling authors Nancy R. Lee and Philip Kotler present a proven 10 Step Strategic Social Marketing
Planning Model and guides students and practitioners through each stage of the process. The new Sixth Edition is
packed with more than 25 new cases and dozens of new examples related to today's most pressing social problems
including the opioid epidemic, climate change, youth suicide, and more. The new edition also includes significantly
expanded coverage of social media. Whether you are on a mission to improve public health, protect the environment, or
galvanize their community, you will find Social Marketing an invaluable resource.
A systematic guide for the planning and implementation of programs designed to bring about social change Social
Marketing, Third Edition, is a valuable resource that uses concepts from commercial marketing to influence social action.
It provides a solid foundation of fundamental marketing principles and techniques then expands on them to illustrate
principles and techniques specific to practitioners and agencies with missions to enhance public health, prevent injuries,
protect the environment, and motivate community involvement. New to the Third Edition Features many updated cases
and includes current marketing and research highlights Increases focus on international cases and examples Provides
updated theory and principles throughout Intended Audience: Recognized as the definitive textbook on Social Marketing
for students majoring in public health, public administration, public affairs, environmental studies, and business, this book
also serves as an ongoing reference and resource for practitioners. Contributors Alan Andreasen Georgetown University,
Foreword Carol Bryant University of South Florida, “VERBÔ Summer Scorecard” Carol Cone Cone LLC, “Go Red for
Women” Robert Denniston Office of National Drug Control Policy, “Above the Influence: A National Youth Anti-Drug
Media Campaign” Rob Donovan Curtin University, Western Australia, “Freedom From Fear: Targeting Male Perpetrators
of Intimate Partner Violence” Sue Eastgard Youth Suicide Prevention Center, “Youth Suicide Prevention” Jeff French
National Social Marketing Centre, “Marketing Social Marketing in England” Gerard Hastings Institute for Social
Marketing, University of Stirling, UK, “A Fat Chance Pays Off” Steven Honeyman Population Services International,
“Social Franchising of Family Planning Service Delivery: A Rising Sun in Nepal.” Francois Lagarde Social Marketing
Consultant, “E-Health Network in Canton Switzerland” Jim Lindenberger University of South Florida, “USDA Food
Stamp Media Campaign” Lynne D. Lotenberg Social Marketing Consultant, “Using Storytelling to Deliver Health
Messages in Rwanda” Doug McKenzie-Mohr Environmental Psychologist, “Turn It Off: Canada's Anti-Idling Campaign”
Patricia McLaughlin American Legacy Foundation, "truth® Campaign" Jim Mintz Centre of Excellence for Public Sector
Marketing, “Is Your Family Prepared?”, Public Safety Canada Gregory R. Niblett AED, “Jordan Water Efficiency
Program” Bill Novelli AARP, “Don't Vote: Until You Know Where theCandidate Stands” Michael Rothschild University of
Wisconsin, “Road Crew: Reducing Alcohol Impaired Driving” Beverly Schwartz Ashoka, “USDA Food Stamp Media
Campaign” William A. Smith AED, “Save the crabs. Then eat 'em.” Shelly Spoeth Centers for Disease Control and
Prevention, “African-American Women HIV Testing Campaign” K. Vijaya Health Promotion Board, Singapore,
“Recognition & Rewards Program for Healthier Eating Establishments”
MarketingMarketingPrinciples of Marketing
Rediscover the fundamentals of marketing from the best in the business In Marketing 5.0, the celebrated promoter of the
“Four P’s of Marketing,” Philip Kotler, explains how marketers can use technology to address customers’ needs and
make a difference in the world. In a new age when marketers are struggling with the digital transformation of business
and the changing behavior of customers, this book provides marketers with a way to integrate technological and business
model evolution with the dramatic shifts in consumer behavior that have happened in the last decade. Following the
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pattern presented in his bestselling Marketing X.0 series, Philip Kotler covers the crucial topics necessary to understand
modern marketing, including: · Artificial Intelligence for marketing automation · Agile marketing · “Segments of one”
marketing · Contextual technology · Facial recognition and voice tech for marketing · The future of Customer Experience
(CX) · Transmedia storytelling · The “Whatever-Whenever-Wherever” service delivery · “Everything-As-A-Service”
business model · Internet of Things and blockchain for marketing · Virtual and augmented reality marketing · Corporate
activism Perfect for traditional and digital marketers, as well as students and teachers of marketing and business,
Marketing 5.0 reinvigorates the field of marketing with actionable recommendations and unique insights.
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