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Culture pervades consumption and marketing activity in ways
that potentially benefit marketing managers. This book
provides a comprehensive account of cultural knowledge and
skills useful in strategic marketing management. In making
these cultural concepts and frameworks accessible and in
discussing how to use them, this edited textbook goes
beyond the identification of historical, socio-cultural and
political factors and their effects on market outcomes. It builds
understanding of the cultural symbols, world views, and
practices at the heart of organizations and consumer
collectives to better comprehend their relationships in
markets. This book highlights the benefits that managers can
reap from applying interpretive cultural approaches across the
realm of strategic marketing activities including: market
segmentation, product and brand positioning, market
research, pricing, product development, advertising, and retail
distribution, among others. With global contributions
grounded in the authors’ primary research with companies
such as General Motors, Camper, Prada, Mama Shelter,
Kjaer Group, Hom, and the Twilight Community, this edited
volume delivers a truly innovative marketing textbook.
Marketing Management: A Cultural Perspective brings a
timely and relevant learning resource to marketing students,
lecturers, and managers across the world.
Get a thorough review of vital research issues! Fundamentals
of Business Marketing Research examines recent
industrial/business research, evaluates its current
effectiveness, and offers suggestions for future use. This
unique book includes and is based on "Business Marketing: A
Twenty Year Review," a thorough study of industrial/business
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research from 1978-1997 with critical commentary from a
distinguished panel of business academics and the response
of the study's authors. The combination of critiques, insights,
and viewpoints will challenge you to think beyond the
traditional role of B2B marketing into a future that's anything
but business as usual. Through an unusual format that gives
you access to critical academic analysis, Fundamentals of
Business Marketing Research presents a comprehensive
review of vital research areas, including marketing to
businesses/institutions/governments; buyer-seller
relationships; computer use for business marketing; industrial
segmentation; channel management and development;
physical distribution; advertising; and public relations. The
book's give-and-take is equally focused on areas that have
traditionally received a larger share of the research effort
(organizational buyer behavior, business marketing strategy
and planning, industrial selling and sales management) and
those that have taken a back seat in terms of research
attention (computers and ethical business marketing). The
original study, its criticisms, and the authors' subsequent
assessment spotlight major themes, individual contributions,
and future trends in major topic areas, including: business
marketing strategy organizational buying behavior and
purchasing management business marketing research
methodology products/services pricing management issues
distribution/logistics and supply chain management promotion
Fundamentals of Business Marketing Research is equally
effective as a practical guide for professionals and
researchers, and as an academic text for doctoral studies.
'I believe that 'emotion' is where it's at' Tom Peters For far too
long, emotions have been ignored in favour of rationality and
efficiency, but breakthroughs in brain science have revealed
that people are primarily emotional decision-makers. Many
companies have not yet accepted that fact, much less acted
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on it. In this fully revised edition, Emotionomics will help you
to understand emotions in terms of business opportunities both in the marketplace and in the workplace. In today's
highly competitive marketplace where many products look
alike, it is the emotional benefit that can make the difference.
At the same time, companies with engaged, productive work
forces will undoubtedly achieve competitive advantage. Dan
Hill's book draws on insights gathered through facial coding,
the single best viable means of measuring and managing the
emotional response of customers and employees, to help you
to leverage emotions for business success in terms of
branding, product design, advertising, sales, customer
satisfaction, leadership and employee management.
Emotions matter and Emotionomics will help you to step
closer to customers and employees, but step ahead of your
competitors.
With digital media becoming ever more prevalent, it is
essential to study policy and marketing strategies tailored to
this new development. In this volume, contributors examine
government policy for a range of media, including digital
television, IPTV, mobile TV, and OTT TV. They also address
marketing strategies that can harness the unique nature of
digital media’s innovation, production design, and
accessibility. They draw on case studies in Asia, North
America, and Europe to offer best practices for both policy
and marketing strategies.
Now in full color throughout, this engaging, up-to-date,
chronological introduction presents human prehistory within a
framework of themes, issues, and debates. Featuring a
consistent chapter format and an appropriate level of detail
for students with no previous exposure to archaeology, it also
offers outstanding pedagogy, including maps, timelines
(interactive on the companion Online Learning Center
website), chapter summaries, and lists of key terms.
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Designed to prepare upper-level undergraduate and graduate
business students for work in the exciting field of global sales
management, this text focuses upon the managerial and
cross-cultural aspects necessary for leading the global sales
force.
This book focuses on principles and practices in digital wine
marketing. By providing a global overview of social media and
e-commerce strategies and practices in the wine business,
this book allows readers to understand how consumers and
producers deal with these modern communication and selling
platforms.
Cavaiola and Colford's CASES IN CRISIS INTERVENTION
explores key topics in crisis intervention with practical cases,
serving as an excellent, application-oriented tool for students
in the helping professions. Topics and settings in CASES IN
CRISIS INTERVENTION include domestic violence, child
maltreatment, bereavement, school crises and workplace
crises. The range of examples will help prepare students with
the information they need to succeed in professional practice.
Each chapter begins with discussion questions to help foster
critical thinking in students. In addition, the text contains an
overview of recent crisis data and research, helping to
contextualize the case featured in each chapter. CASES IN
CRISIS INTERVENTION can be used as a stand-alone text
for any crisis intervention course, or it can be used as a
companion to Cavaiola and Colford's A PRACTICAL GUIDE
TO CRISIS INTERVENTION. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.

Experience, Leadership, Innovation. This edition of
Marketing continues a tradition of leading the market
with contemporary, cutting-edge content presented
in a conversational student-oriented style, supported
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by the most comprehensive, innovative, and useful
supplement package available. This author team is
committed to (1) building on past experiences as
authors, (2) continuing their leadership role in
bringing new topics and perspectives to the
classroom, and (3) focusing on pedagogical
innovation that truly responds to new teaching and
learning styles. This text and package is designed to
meet the needs of a wide spectrum of faculty—from
the professor who just wants a good textbook and a
few key supplements, to the professor who wants a
top-notch fully integrated multimedia program.
Marketing utilizes a unique, innovative, and effective
pedagogical approach developed by the authors
through the integration of their combined classroom,
college, and university experiences. The elements of
this approach have been the foundation for each
edition of Marketing and serve as the core of the text
and its supplements as they evolve and adapt to
changes in student learning styles, the growth of the
marketing discipline, and the development of new
instructional technologies.
For sophomore-level courses in Assembly Language
Programming in Computer Science, Embedded
Systems Design, Real-Time Analysis, Computer
Engineering, or Electrical Engineering curricula.
Requires prior knowledge of C, C++, or Java. This
text is useful for Computer Scientists, Computer
Engineers, and Electrical Engineers involved with
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embedded software applications. This book is
intended to provide a highly motivating context in
which to learn procedural programming languages.
The ultimate goal of this text is to lay a foundation
that supports the multi-threaded style of
programming and high-reliability requirements of
embedded software. It presents assembly the way it
is most commonly used in practice - to implement
small, fast, or special-purpose routines called from a
main program written in a high-level language such
as C. Students not only learn that assembly still has
an important role to play, but their discovery of multithreaded programming, preemptive and nonpreemptive systems, shared resources, and
scheduling helps sustain their interest, feeds their
curiosity, and strengthens their preparation for
subsequent courses on operating systems, real-time
systems, networking, and microprocessor-based
design.
4LTR Press solutions give students the option to
choose the format that best suits their learning
preferences. This option is perfect for those students
who focus on the textbook as their main course
resource. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
Marketing 10/e by Kerin, Hartley and Rudelius
continues a tradition of leading the market with
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contemporary, cutting-edge content presented in a
conversational student-oriented style, supported by
the most comprehensive, innovative, and useful
supplement package available. This text and
package is designed to meet the needs of a wide
spectrum of faculty—from the professor who just
wants a good textbook and a few key supplements,
to the professor who wants a top-notch fully
integrated multimedia program. Marketing utilizes a
unique, innovative, and effective pedagogical
approach developed by the authors through the
integration of their combined classroom, college, and
university experiences. The elements of this
approach have been the foundation for each edition
of Marketing and serve as the core of the text and its
supplements as they evolve and adapt to changes in
student learning styles, the growth of the marketing
discipline, and the development of new instructional
technologies. The distinctive features of the
approach are illustrated below: High Engagement
Style - Easy-to-read, interactive, writing style that
engages students through active learning
techniques. Personalized Marketing - A vivid and
accurate description of businesses, marketing
professionals, and entrepreneurs—through cases,
exercises, and testimonials—that allows students to
personalize marketing and identify possible career
interests. Marketing Decision Making – The use of
extended examples, cases, and videos involving
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people making marketing decisions. Integrated
Technology - The use of powerful technical
resources and learning solutions. Traditional and
Contemporary Coverage - Comprehensive and
integrated coverage of traditional and contemporary
concepts. Rigorous Framework - A pedagogy based
on the use of Learning Objectives, Learning
Reviews, Learning Objectives Reviews, and
supportive student supplements.
With its clear and engaging writing style, BRIEF
PRINCIPLES OF MACROECONOMICS, Seventh
Edition, continues to be one of the most popular
books on economics available today. Mankiw
emphasizes material that you are likely to find
interesting about the economy (particularly if you are
studying economics for the first time), including reallife scenarios, useful facts, and the many ways
economic concepts play a role in the decisions you
make every day. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
Presenting some of the most significant research on
the modern understanding of luxury, this edited
collection of articles from the Journal of Brand
Management explores the complex relationships
consumers tie with luxury, and the unique
characteristics of luxury brand management.
Covering the segmentation of luxury consumers
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worldwide, the specificity of luxury management, the
role of sustainability for luxury brands and major
insights from a customer point of view, Advances in
Luxury Brand Management is essential reading for
upper level students as well as scholars and
discerning practitioners.
Addressing the immensely important topic of
research credibility, Raymond Hubbard’s
groundbreaking work proposes that we must treat
such information with a healthy dose of skepticism.
This book argues that the dominant model of
knowledge procurement subscribed to in these
areas—the significant difference paradigm—is
philosophically suspect, methodologically impaired,
and statistically broken. Hubbard introduces a more
accurate, alternative framework—the significant
sameness paradigm—for developing scientific
knowledge. The majority of the book comprises a
head-to-head comparison of the "significant
difference" versus "significant sameness"
conceptions of science across philosophical,
methodological, and statistical perspectives.
For courses in Marketing Strategy, Marketing
Management, and Strategic Marketing. The premier
marketing strategy and management casebook in
the world.
What is the job of a "criminal profiler" really like? We
see these roles played out nightly on tv shows and in
the news, but how does law enforcement today
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actually use empirical data to correctly assess
behaviour and help solve crimes, particularly serial
crimes? Criminal and Behavioral Profiling, written by
well-established authors Curt and Anne Bartol,
presents a realistic and empirically-based look at the
theory, research, and practice of modern criminal
profiling, or, as it?s more professionally termed,
behavioural analysis or behavioural investigative
analysis. Designed for use in a variety of criminal
justice and psychology courses, the book delves into
the process of identifying distinctive behavioural
tendencies, geographical locations, demographic,
and biographical descriptors of offenders, and
personality traits, based on characteristics of the
crime. Timely literature and case studies from the
rapidly growing international research in criminal
profiling help students understand the best practices,
major pitfalls, and psychological concepts that are
key to this process.
This concise clinical companion to the thirteenth
edition of Brunner and Suddarth's Textbook of
Medical-Surgical Nursing presents nearly 200
diseases and disorders in alphabetical format,
allowing rapid access to need-to-know information
on the most common clinical problems nurses are
likely to encounter. The content is completely crossreferenced to the main text. Pages are tabbed
alphabetically for speedy reference.
Marketing: The Core is a more brief, 18-chapter
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version of the Kerin/Hartley Marketing 14e product,
the most rigorous and robust program on the market.
The Core 8e also continues to demonstrate the
authors’ commitment to engagement, leadership,
and innovation: Engagement in class-tested, active
learning activities to help instructors illustrate
textbook concepts as well as examples throughout
featuring real people, cases and companies
throughout. Media-enhanced PPT slides, alternate
cases, and a 5,000+ item test bank are included in
the comprehensive instructor resource suite.
Leadership in leading, current content and
conversational writing style, with new emphasis on
marketing metrics and data-driven decision-making,
with hyperlinked assignments throughout to easily
correlate activities. Innovation in outcomes-oriented
Connect®, a highly reliable, easy-to-use homework
and learning management solution that embeds
learning science and award-winning adaptive tools to
improve student results.
This book explores the multi-sensorial world of winetasting language, with a specific focus on
communicative dynamics between winemakers and
ordinary consumers in the context of online
commerce. Promotional tasting notes of labelled
wines from Campania—a Southern Italian region
famous worldwide for its unique wine tradition—in
their Italian and English version, are analysed to
pursue the twofold aim of identifying the most
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common knowledge domains from which wine
professionals draw new words from, and assessing
the degree of terminological harmonisation between
these descriptions and national/international
terminological standards. Translation strategies put
into use to promote Italian wines to the wider Englishspeaking audience are also discussed. The book
provides a snapshot of wine language and is
addressed to linguists and other academics, as well
as members of the wine community and ordinary
wine drinkers.
Marketing Management: A Contemporary
Perspective provides a fresh new perspective on
marketing from some of the leading researchers in
Europe. The book offers students and practitioners
the comprehensive coverage they need to make the
right decisions to create and implement highly
successful marketing strategies. This exciting new
edition includes updated cases and combines
scholarly international research with relevant and
contemporary examples from markets and brands
across the world. The authors combine their
experience as researchers and industry consultants
to provide the conceptual and theoretical
underpinning of marketing and empirical research,
helping students to understand how marketing
concepts can be applied and implemented. The book
covers a full range of industries including business-tocustomer, business-to-business, services marketing,
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retailing and international marketing from companies
around the globe.
James Halderman and James Linder are experts in
their field. Their book is designed to help students
studying for qualifications in Engine Performance
and Drivability, Fuel Emissions System and
Automotive Principles.
Organizational Development (OD) consultants often
face dilemmas when they market their services
because there is a gap between clients’ expectation
and the actual role of OD consultants. This book is
about how to overcome that dilemma by finding
effective marketing strategies for a different
approach to consulting. Marketing Organization
Development: A How-To Guide for OD Consultants
focuses on the challenges faced by internal and
external consultants in marketing and selling their
services. By distinguishing between performance
consulting and Organization Development (OD)
consulting, this book demonstrates why marketing
and selling OD consulting services are unique. This
book meets not only unique OD consultants’ needs
by reflecting the philosophical background of OD and
unique marketing challenges but the needs of
Human Resource Development (HRD) managers’
need who are interested in promoting or selling their
change interventions within their organizations. This
comprehensive book: Reviews important terms and
popular tools used in the marketing process and
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outlines the many roles a consultant must fill to
obtain and keep the business (i.e., marketer,
salesperson, brand manager, account management)
.Describes the criteria for self-evaluation as an OD
consultant. It examines how to identify your
strengths and the competencies you need to develop
based on OD competencies. Provides an
introduction to actionable steps and resources for
organization development, change management,
and performance management consultants to
evaluate unmet needs and opportunities through a
niche market for consulting services. Covers how to
communicate value to your target customers and
how to brand your service. Describes various
channels of OD marketing such as viral, word of
mouth, and social media marketing. . Reviews
selling tactics for l your consulting service and
discusses the importance of having a defined sales
process to which you adhere.
This groundbreaking text is the most complete and
detailed book devoted to middle-range theories and
their applications in clinical nursing research. The
book thoroughly explains the process of selecting an
appropriate theory for a particular nursing research
study and sets forth criteria for critiquing theories.
Each chapter includes examples of research using
middle-range theories, definitions of key terms,
analysis exercises, reference lists, and relevant
Websites. Instruments are presented in appendices.
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New features of this edition include analysis
questions for all theories; new chapters on learning
theory and physiologic middle-range theories; "Part"
introductions to frame the selection process for each
middle-range theory chosen; and a glossary of
terms.
This book contains the full proceedings of the 2015
Academy of Marketing Science Annual Conference
held in Denver, Colorado. Marketing has become
ubiquitous: it doesn’t matter who you are, where you
are or what you are doing, you cannot escape it. In
these times of instantaneous news, information and
entertainment, everyone is exposed to messages
from the moment they awake until the minute they
drift off to sleep. America spends the most money in
the world on advertising and other marketing
communication. So, it could be said that marketing is
America’s pastime, as much so as the classics:
baseball, hot dogs, and apple pie. Under the theme
of “ Celebrating America’s Pastimes: Baseball, Hot
Dogs, Apple Pie and Marketing”, this volume
discusses all of the good things that marketing can
do. Showcasing research from academics, scholars
and practitioners from around the world, this volume
provides insight and strategies that will help
marketers move forward and focus on the positive
that marketing can provide to consumers,
stakeholders and society. Founded in 1971, the
Academy of Marketing Science is an international
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organization dedicated to promoting timely
explorations of phenomena related to the science of
marketing in theory, research, and practice. Among
its services to members and the community at large,
the Academy offers conferences, congresses and
symposia that attract delegates from around the
world. Presentations from these events are
published in this Proceedings series, which offers a
comprehensive archive of volumes reflecting the
evolution of the field. Volumes deliver cutting-edge
research and insights, complimenting the
Academy’s flagship journals, Journal of the
Academy of Marketing Science (JAMS) and AMS
Review. Volumes are edited by leading scholars and
practitioners across a wide range of subject areas in
marketing science.
This best-selling, brief introduction to marketing
teaches students marketing using a customer value
framework. The ninth edition includes new and
expanded material on Integrated Marketing
Communication, social networks, measuring and
managing return on marketing, creating customer
value, building and managing customer
relationships, marketing accountability and return on
investments, and direct and online marketing. For
marketing professionals who believe customer
valueis the driving force behind every marketing
strategy.
A successful marketing department has the power to
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make or break a business. Today, marketing
professionals are expected to have expertise in a
myriad of skills and knowledge of how to remain
competitive in the global market. As companies
compete for international standing, the value of
marketing professionals with well-rounded
experience, exposure, and education has
skyrocketed. Global Perspectives on Contemporary
Marketing Education addresses this need by
considering the development and education of
marketing professionals in an age of shifting markets
and heightened consumer engagement. A
compendium of innovations, insights, and ideas from
marketing professors and professionals, this title
explores the need for students to be prepared to
enter the sophisticated global marketplace. This
book will be invaluable to marketing or business
students and educators, business professionals, and
business school administrators.
This text provides a comprehensive survey of the
research findings and theories of adolescent
development, and shows how this information can
be applied to help adolescents meet the challenges
they face as they grow into adulthood.
Developmental implications of ethnic, cultural, and
socioeconomic differences are integrated into every
chapter, and similarities and differences between
early and late adolescent development are
discussed throughout the text.
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The academic standard for texts on motivation in
educational settings. Clear and engaging, Motivation
in Education: Theory, Research, and Applications,
Fourth Edition presents the major motivation
theories, principles, and research findings in
sufficient detail to help students understand the
complexity of motivational processes, and provide it
provides extensive examples of the application of
motivational concepts and principles in educational
settings. From reviews of Motivation in Education: "I
find it essential that students have access to such
strong representations of the basic theories and
work in the field of motivation. . . . This book goes a
long way toward reinforcing the voices of experts
who make data-driven decisions about how to foster
motivation. . . . There are no available books [on
motivation] as excellently crafted as this one."
--Theresa A. Thorkildsen, University of Illinois at
Chicago "This book is certainly the most
comprehensive treatment of motivation. There are
several others I have perused but they often take a
certain approach to motivation whereas this book
covers ALL approaches. The authors present a very
complete and unbiased treatment of the literature."
--Daniel H. Robinson, University of Texas
Examine microeconomic theory as a way of looking
at the world as MICROECONOMICS: AN INTUITIVE
APPROACH WITH CALCULUS, 2E builds on the
basic economic foundation of individual behavior.
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Each chapter contains two sections. The A sections
introduce concepts using intuition, conversational
writing, everyday examples, and graphs with a focus
on mathematical counterparts. The B sections then
cover the same concepts with precise, accessible
mathematical analyses that assume one semester of
single-variable calculus. The book offers flexible
topical coverage with four distinct paths: a non-game
theory path through microeconomics, a path
emphasizing game theory, a path emphasizing
policy issues, or a path focused on business.
Readers can use B sections to explore topics in
greater depth. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
This book focuses on business firms as catalysts
and agents of social and economic change, and
explores the argument that sustainable development
is the perfect opportunity for businesses to
strengthen the evolving notion of corporate social
responsibility, while achieving long-term growth
through innovation, research and development.
This core text distills Marketing's 22 chapters down
to 18, leaving instructors the content they need to
cover the essentials of marketing in a single
semester. Up-to-date and classic examples are
included that students should be able to relate to
typical marketing decisions.
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Streamline your studying and get the grade you want
with PRINCIPLES OF SUPPLY CHAIN
MANAGEMENT: A BALANCED APPROACH,
Second Edition. With this textbook, you’ll learn from
real case studies, as well as games--like The Beer
Game Supply Chain Management Simulation--how
to understand and apply supply chain management.
The coverage in this text uses a broad brush to
encompass OM, purchasing, and logistics with a
supply chain management focus, covering a great
deal of content that isn’t currently available
elsewhere. The book guides you through how all
aspects of supply chain activity are accomplished
effectively and efficiently. It brings you the real world
of supply chain management. The authors break
down supply chain issues into purchasing,
operations, and logistics. This is one of the most--if
not the most--balanced supply chain management
texts available, and it follows a natural flow through
the supply chain. The well-organized chapters
include excellent case studies, demonstrating the
practical application of supply chain management in
the workplace. Profiles throughout the text reinforce
the studies, and help to reinforce your learning. This
second edition also includes a number of new cases,
in addition to the previous 15 cases, all packaged on
the Student CD. Each of the 14 chapters includes
revised and updated Supply Chain Management in
Action opening features, e-Business Connection
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features, Global Perspective features, and company
examples to ensure that current supply chain
management issues are covered in depth. Important
Notice: Media content referenced within the product
description or the product text may not be available
in the ebook version.
[Administration (référence électronique)].
This edited volume expands on Morgan's
organizational metaphors through the lens of faith to
illuminate organizational function. Part I uses
metaphor to illustrate dysfunctional organizations,
including the impact of dysfunction upon
organizational trust, performance, and longevity. Part
II examines the progression from a dysfunctional
organization to one that exhibits functionality. Finally,
the last section discusses healthy organizations.
Metaphors used in this book include Pygmalion
organizations, organizational zombies, and
organizations as vineyards. This book offers new
metaphors that can be applied in organizational
theory.
MARKETING: THE CORE, 2/e by Kerin, Berkowitz,
Hartley, and Rudelius continues the tradition of
cutting-edge content and student-friendliness set by
Marketing 8/e, but in a shorter, more accessible
package. The Core distills Marketingâ€™s 22
chapters down to 18, leaving instructors just the
content they need to cover the essentials of
marketing in a single semester. Instructors using The
Page 21/22

Download Free Marketing Kerin Hartley Rudelius
11th Edition Test Bank
Core also benefit from a full-sized supplements
package. The Core is more than just a "baby Kerin";
it combines great writing style, currency, and
supplements into the ideal package.
MarketingMcGraw-Hill Education
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