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Marketing Management Mullins
8th Edition
Presenting a managerial approach to the study of
organisational behaviour, with an emphasis on improving
working performance through a better understanding of
human resources, this book contains summaries, review
questions, and assignments.
Marketing Strategy, 8e is a focused, succinct text which
can be used on its own or packaged with a case book. It
covers the concepts and theories of creating and
implementing a marketing strategy and offers a focus on
the strategic planning process and marketing’s
cross/inter-functional relationships. This text
distinguishes itself from competitors by maintaining a
strong approach to strategic decision making. The eighth
edition helps students integrate what they have learned
about analytical tools and the 4P’s of marketing within a
broader framework of competitive strategy. Four key and
relevant trends that are sweeping the world of marketing
theory and practice are integrated throughout this new
edition.
Turning Simple Disciplines into Massive Success &
Happiness
Allowing the reader to learn how and why the world's
leading marketers are growing customer share, this text
shows how to successfully increase the amount of
business from loyal customers.
The goal of marketing is simple: attract customers who
will purchase your product. Getting there, though, isn't so
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easy. Real marketing success involves a strong
foundation in everything from planning, advertising, and
publicity to Internet strategies, database management,
and more. Enter Marketing DeMystified. Addressing
every step of the process in plain English, it helps you
master all the tools at your disposal to cultivate strong
brand awareness, maximize profits, and build lasting
customer loyalty. Featuring realworld examples, end-ofchapter quizzes, and a final exam, Marketing
DeMystified is the fuel you need to power up your
marketing machine and start producing results. This fast
and easy guide covers: Marketing’s four Ps . . . plus
three—planning, positioning, and people Tactics for
organizing a research-driven campaign Strategies for
leading a marketing team Techniques for branding from
the inside out Case studies of marketing successes and
failures Simple enough for a novice or student, but
challenging enough for a veteran marketing manager,
Marketing DeMystified is the most thorough and simple
shortcut to decoding key marketing concepts and
principles.
Strategic Marketing Management (5th edition) offers a
comprehensive framework for strategic planning and
outlines a structured approach to identifying,
understanding, and solving marketing problems. For
business students, the theory advanced in this book is
an essential tool for understanding the logic and the key
aspects of the marketing process. For managers and
consultants, this book presents a conceptual framework
that will help develop an overarching strategy for day-today decisions involving product and service design,
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branding, pricing, promotions, and distribution. For senior
executives, the book provides a big-picture approach for
developing new marketing campaigns and evaluating the
success of ongoing marketing programs.
A thorough reference on database administration
outlines a variety of DBA roles and responsibilities and
discusses such topics as data modeling and
normalization, database/application design, change
management, database security and data integrity,
performance issues, disaster planning, and other
essentials. Original. (Advanced)
The most important book on antitrust ever written. It
shows how antitrust suits adversely affect the consumer
by encouraging a costly form of protection for inefficient
and uncompetitive small businesses.
This text has been developed in response to changing
customer & curriculum needs. Many instructors are
looking for a concise text for this course, one that offers
a solid core for the course but allows time to add other
topics, materials, etc.
Marshall/Johnston's Marketing Management, 2e has
taken great effort to represent marketing management
the way it is actually practiced in successful
organisations today. Given the dramatic changes in the
field of marketing, it is a sure bet that the job of leading
marketing manager's contributions to the organisation
and its customers, clients, and partners has changed at
the same level. Yet, no marketing management book on
the market today fully and effectively captures and
communicates to students how marketing management
is really practiced in the 21st century business world.
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Clearly, it is time for an updated approach to teaching
and learning within the field. Marketing Management 2e
is designed to fulfill this need.
This is the eBook of the printed book and may not
include any media, website access codes, or print
supplements that may come packaged with the bound
book. The art and science of compensation practice.
Strategic Compensation: A Human Resource
Management Approach illustrates the art and science of
compensation practice and its role in promoting a
company’s competitive advantage. The seventh edition
was thoroughly revised, and now includes current
statistics and a new chapter offering the latest
information to compensation professionals.
The state of the art The world of business never stands
still. Today¿s dominant force is tomorrow¿s sideshow.
Fashions change and best practice evolves. For
managers one certainty endures; the more you know the
higher you go. From crafting strategies to delivering
results, questions of management will always be too
varied, perplexing and challenging to yield a single
answer. They are best explored with the help of many
perspectives. The third edition of the Financial Times
Handbook of Management encapsulates this world of
management thinking, reflecting what matters to
managers in organizations in the first decade of the new
century. A compelling and comprehensive companion to
management¿s big ideas, brilliant minds and better
ways, the Handbook is packed with intelligent writing to
bring management alive for the thinking executive. The
Financial Times Handbook of Management captures the
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state of this indispensable, inspiring, invigorating and
essential art: The thinkers: Including Igor Ansoff, Chris
Argyris, Warren Bennis, James Champy W Edwards
Deming, Peter Drucker; Henri Fayol, Sumantra Ghoshal,
Marshall Goldsmith, Lynda Gratton, Gary Hamel,
Charles Handy, Phil Hodgson and Randall White, John
Kay, Chan Kim and Renée Mauborgne, Philip Kotler,
Ted Levitt, John Micklethwait & Adrian Wooldridge,
Henry Mintzberg, Rosabeth Moss Kanter, John Mullins,
Kjell Nordström and Jonas RidderstrSle, Kenichi Ohmae,
Richard Pascale, Tom Peters, Michael Porter, CK
Prahalad, Edgar Schein, Hermann Simon, Jonathan
Story, Don Sull, Fons Trompenaars, Bruce Tulgan,
Elizabeth Weldon, Jerry Windand many more. The
foundations: Strategy and competition Globalization
Managing Human Resources Operations and Service
Marketing Finance Organization Ideas, information and
knowledge Entrepreneurship Ethics The Skills: Managing
globally Leading Managing change Communicating
Managing yourself and your career Making it happen
Developing and learning
The classic, bestselling marketing guide, updated for the
digital era Marketing For Dummies, 5th Edition is the
ultimate handbook for boosting your business. Whether
you're a small mom-and-pop shop, a local nonprofit, or a
mid-size business looking to grow, the right marketing
approach can make your company or organization stand
out from the crowd. This book shows you how to find,
reach, and engage with your customers in a way that
brings in business. This new edition, updated to align
with the latest marketing revolution, introduces you to
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essential techniques including search engine, guerilla,
global, and behavior marketing. You'll learn where to find
your people, and how to give them what they want—how
they want it—using behavioral techniques. You'll discover
inexpensive online marketing and promotion tools,
proving that budget doesn't have to be an
insurmountable obstacle. You'll find up-to-date marketing
plans, resources, and examples throughout to help you
get out there and get your business noticed today!
Today's marketing treats every aspect of customer
interaction—including customer service and the product
itself—as an opportunity to grow. This book shows you
how to harness the power of these techniques to drive
traffic, boost sales, and move your business forward.
Turn web visibility into real-world traffic and sales Reach
the right people at the right time Develop a cohesive
marketing plan for any budget Source locally, market
dynamically, and connect with your community Whether
you're looking for fundamental marketing skills, seeking
guidance on social media and analytics, or need a fullblown comprehensive web marketing strategy, this book
has you covered. Marketing For Dummies, 5th Edition
helps you open the door to a new, more successful
phase of business.
From the Foreword. In 1949, while I was visiting Ezra
Pound who was a political prisoner at St. Elizabeth's
Hospital, Washington, D.C. (a Federal institution for the
insane), Dr. Pound asked me if I had ever heard of the
Federal Reserve System. I replied that I had not, as of
the age of 25. He then showed me a ten dollar bill
marked ""Federal Reserve Note"" and asked me if I
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would do some research at the Library of Congress on
the Federal Reserve System which had issued this bill.
Pound was unable to go to the Library himself, as he
was being held without trial as a political prisoner by the
United States government. After he was denied
broadcasting time in the U.S., Dr. Pound broadcast from
Italy in an effort to persuade people of the United States
not to enter World War II. Franklin D. Roosevelt had
personally ordered Pound's indictment, spurred by the
demands of his three personal assistants, Harry Dexter
White, Lauchlin Currie, and Alger Hiss, all connected
with Communist espionage.
Now in a revised and expanded fourth edition, this definitive
reference and text has more than 50% new material,
reflecting a decade of theoretical and empirical advances.
Prominent researchers describe major theories and review
cutting-edge findings. The volume explores how personality
emerges from and interacts with biological, developmental,
cognitive, affective, and social processes, and the
implications for well-being and health. Innovative research
programs and methods are presented throughout. The
concluding section showcases emerging issues and new
directions in the field. New to This Edition *Expanded
coverage of personality development, with chapters on the
overall life course, middle childhood, adolescence, and early
adulthood. *Three new chapters on affective processes, plus
chapters on neurobiology, achievement motivation, cognitive
approaches, narcissism, and other new topics. *Section on
cutting-edge issues: personality interventions, personality
manifestations in everyday life, geographical variation in
personality, self-knowledge, and the links between personality
and economics. *Added breadth and accessibility--42 more
concise chapters, compared to 32 in the prior edition.
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Handbook on ERISA Litigation cuts through complicated
statutory provisions and tells you which ERISA claims are
recognized by which courts and how to litigate them. Helpful
litigation checklists and forms are provided on key aspects of
ERISA litigation as well as hundreds of citations to leading
federal and state cases. Every major claim area under ERISA
is covered: Fiduciary liability Violation of ERISA reporting and
notification requirements ERISA discrimination claims and
related statutory claims Plan termination claims Overfunded
and underfunded plans Tax litigation Claims by the U.S.
Department of Labor and the Pension Benefit Guaranty
Corporation (PBGC) The Handbook helps you to counsel
clients more knowledgeably and to litigate ERISA disputes
more effectively by identifying the issues, presenting litigation
strategies, and reducing the time needed to prepare
pleadings and briefs. In one, easy-to-read volume, you'll find
expert analysis of: The structure and scope of ERISA, so you
can easily determine whether and in what fashion ERISA is
relevant to the resolution of a dispute Exceptions to ERISA
and preemption issues, keeping you fully apprised of the
extent to which ERISA can be used by or against you,
particularly with respect to preemption laws The procedural
rules of the road, providing you with practical insights into
jurisdictional, venue, standing, discovery, and evidentiary
issues, and how these may affect the outcome of your cases
Handbook on ERISA Litigation has been updated to include:
The U.S. Supreme Court's 2013 decision in U.S. Airways v.
McCutchen addressing important issues regarding (1) the
supremacy of ERISA plan terms over unjust enrichment or
other equitable principles and (2) the common fund rule
providing a default rule where a plan is silent on the allocation
of attorneys' fees when the plan seeks reimbursement of
amounts paid to a participant from a third-party tortfeasor
Updated case surveys by circuit Cases addressing the
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teachings of CIGNA Corp. v. Amara (U.S. 2011) with respect
to forms of available relief under ERISA Developments in
preemption analysis as applied to a variety of state laws and
claims Continuing developments that address claims of
fiduciary breach in connection with employer "stock drop" and
401(k) plan fee and "revenue-sharing" claims
This Value Pack consists of Organisational Behaviour:
Individuals, Groups and Organisation, 3/e by Brooks plus
Organisational Behaviour: Individuals, Groups and
Organisation/Management, 1/e; 1/e (ISBN: 9781405883443)
An introduction to marketing concepts, strategies and
practices with a balance of depth of coverage and ease of
learning. Principles of Marketing keeps pace with a rapidly
changing field, focussing on the ways brands create and
capture consumer value. Practical content and linkage are at
the heart of this edition. Real local and international examples
bring ideas to life and new feature 'linking the concepts' helps
students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning
design including revised, integrative concept maps at the start
of each chapter, end-of-chapter features summarising ideas
and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for
applying skills.
You have a new venture in mind. And you've crafted a
business plan so detailed it's a work of art. Don't get too
attached to it. As John Mullins and Randy Komisar explain in
Getting to Plan B, new businesses are fraught with
uncertainty. To succeed, you must change the plan in real
time as the inevitable challenges arise. In fact, studies show
that entrepreneurs who stick slavishly to their Plan A stand a
greater chance of failing-and that many successful
businesses barely resemble their founders' original idea. The
authors provide a rigorous process for stress testing your
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Plan A and determining how to alter it so your business
makes money, solves customers' needs, and endures. You'll
discover strategies for: -Identifying the leap-of-faith
assumptions hidden in your plan -Testing those assumptions
and unearthing why the plan might not work -Reconfiguring
the five components of your business model-revenue model,
gross margin model, operating model, working capital model,
and investment model-to create a sounder Plan B. Filled with
success stories and cautionary tales, this book offers real
cases illustrating the authors' unique process. Whether your
idea is for a start-up or a new business unit within your
organization, Getting to Plan B contains the road map you
need to reach success.
'Developing Management Skills' teaches students the ten
essential skills all managers should possess in order to be
successful. These skills are grouped into personal skills,
interpersonal skills and group skills, so students can see how
certain skills are related to others.
The eighth edition of Marketing Management: A Strategic
Decision-Making Approach, concentrates on marketing
decision-making, rather than mere description of marketing
phenomena. By providing specific tools and decision
frameworks, it prepares its readers to hit the ground running
and contribute tangibly to the marketing efforts of firms large
and small. Drawing on its authors' wealth of entrepreneurial
and executive experience, along with their thought-leading
research, the book provides an abundance of real-life
examples of marketing decisions - both good and not-sogood - from around the world in companies ranging from
entrepreneurial start-ups to multi-national giants. This edition
continues to be the most current and internet-savvy book
available, injecting the latest developments in internet-based
communication and distribution technology into every chapter.
M: Advertising 2e was created with students' and professors'
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needs in mind. It explores the core principles that drive
advertising, using a lively voice that goes beyond academic
theory. The authors' goal was to present advertising as it is
actually practiced and make the fundamentals accessible and
relevant to the student's “real life.“ This approach truly
transcends the conceptual and propels students into an
exciting and practical dimension. Students receive a cost effective, easy to read, focused text complete with study
resources to help them review for tests and apply chapter
concepts. Professors receive a text that contains all the
pertinent information - yet in a more condensed format that is
easier to cover by students. McGraw-Hill Connect
assignments are provided to utilise the power of the web,
providing application of concepts for students and
automatically grade materials to support instructors.
Strategic Management is a core strategy textbook, covering
all the major topics particularly from a global perspective. It
delivers comprehensive coverage of the subject in an easy-toread style with extensive examples and a range of free
support material that will help you learn actively and
effectively. This eighth edition of Strategic Management
builds on proven strengths ... · over 70 short case studies to
provide easily accessible illustrations of strategy in practice
and additional cases available online to provide more indepth examples of recent strategic decisions involving Sony,
Apple and industry sectors · a continuous contrast between
prescriptive and emergent views of strategy to highlight the
key debates within the discipline · emphasis on practice
throughout with features to help you turn theory into practice ·
major international strategy cases from Europe, Africa, China,
India, Middle East and the Americas · clear exploration of the
key concepts · comprehensive, logical structure to guide you
through this complex subject · Specialist chapters on
public/third sector strategy, green strategy and sustainability,
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entrepreneurial strategy and international and global strategy
New for the eighth edition: - Dynamic capabilities and
resource renewal explored in a revised and updated chapter Emergent strategy completely revised in two new chapters,
one focusing on innovation, and technology and the other
exploring knowledge and learning - New material on
innovation and strategy in uncertain environments - Case
studies from large and small organisations from Google,
Spotify and Cadbury to Snapchat, Uber and green energy
companies with 14 new cases and many cases updated This
new edition also includes a wealth of free, online, openaccess learning resources. Use these materials to enhance
and test your knowledge to improve your grades. Online
resources include web based cases with indicative answers,
chapter based support material, long cases and multiplechoice questions. Richard Lynch is Emeritus Professor of
Strategic Management at Middlesex University, London. He is
an active researcher, lecturer and consultant, particularly in
the area of global strategy and sustainable strategy.
"A thesaurus that works as hard as you do . . . you'll wonder
how you ever managed without it." -- Advertising Age Listing
more than 2,500 high-powered words, phrases, and slogans,
Words That Sell is the ultimate reference for anyone who
needs instant access to the key words that make the
difference in selling. Arranged by category for handy
reference, it covers everything from "snappy transitions" to
"knocking the competition," from "grabbers" to "clinchers."
There are 62 ways to say "exciting" alone; 57 variations on
"reliable"! Whether you are selling ideas or widgets, Words
That Sell guarantees the expert sales professional an
expanded, rejuvenated repertoire and the novice a feeling of
confidence. Features: Cross-referencing of word categories to
stimulate creative thinking Advice on targeting words to your
specific market Tips on word usage A thorough index A
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concise copywriting primer A special section on selling
yourself The first real improvement to the thesaurus since
Roget, Words That Sell is an indispensable guide to helping
you find great words fast.
Management: An Introduction provides a comprehensive
account of the themes and functions of management. Aimed
at the first-time student of the subject, this is an accessible
and academically rigorous text which brings the topic to life
with a wide range of appealing and readily identifiable
examples.
MARKETING STRATEGY, 6e, International Edition edition
emphasizes teaching students to think and act like marketers.
It presents strategy from a perspective that guides strategic
marketing management in the social, economic, and
technological arenas in which businesses function
today--helping students develop a customer-oriented market
strategy and market plan. Its practical approach to analyzing,
planning, and implementing marketing strategies is based on
the creative process involved in applying marketing concepts
to the development and implementation of marketing
strategy. An emphasis on critical thinking enables students to
understand the essence of how marketing decisions fit
together to create a coherent strategy. Well-grounded in
developing and executing a marketing plan, the text offers a
complete planning framework, thorough marketing plan
worksheets, and a comprehensive marketing plan example
for students to follow.
Marketing Management: A Strategic Decision-Making
Approach 6th Edition concentrates on strategic decision
making. This approach sets Mullins apart from other texts
which place greater emphasis on description of marketing
phenomena rather than on the strategic and tactical
marketing decisions that managers and entrepreneurs must
make each and every day. This 6th Edition continues to be
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the most current and internet-savvy book available, injecting
the latest developments in internet-based communication and
distribution technology into every chapter. Also, an entire
chapter (Chapter 15) is devoted to the development of
marketing strategies for the new economy. The author
team’s rich entrepreneurial, marketing management, and
consulting experience spans a broad variety of
manufacturing, service, software, and distribution industries
provides an abundance of real-world, global perspectives.
ROAD TEST YOUR IDEA BEFORE YOU LAUNCH YOUR
LEAN START-UP Thinking about starting a new business?
Stop! Is there a genuine market for your idea? Do you really
want to compete in that industry? Are you the right person to
pursue it? No matter how talented you are or how much
capital you have, if you’re pursuing a fundamentally flawed
opportunity then you’re heading for failure. So before you
launch your lean start-up, take your idea for a test drive and
make sure it has a fighting chance of working. Now in its fifth
edition, The New Business Road Test is the essential
handbook for anyone wanting to launch a start-up. The new
and fully updated case studies – Ella's Kitchen, Whole Foods,
eBay and more – and ‘seven domains’ framework will help
you avoid impending disaster and enhance your chances of
achieving your entrepreneurial dreams. This book will help
you answer the live-or-die questions: · Are the market and
industry attractive? · Does the opportunity offer both customer
benefits as well as competitive and economic sustainability? ·
Can you deliver the results you seek? The accompanying app
(available on iTunes and Android) makes it easy to assemble
all the evidence you need for your road test, wherever you
are. www.newbusinessroadtest.com

Marketing ManagementA Strategic Decision-Making
Approach
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The contemporary economic landscape features the
prevalence of the service sector in economic
systems, the pervasive servitisation of
manufacturing, innovations in traditional business
models and new value creation models, thanks to
the new possibilities offered by the web, ICT and
other enabling technologies. In this evolving context,
this book provides qualified contributions on the topic
of service science from a managerial perspective. A
multidisciplinary perspective is adopted, dealing with
both the structural–technological and
dynamic–relational aspects of managing complexity.
In addressing the contribution that service science
can make to business value creation, this book
covers relevant issues such as product servitisation,
business modelling, value cocreation with
customers, performance measures and the role of
ICT. It also presents some innovative experiences of
management models in service organisations
operating in the environmental, energy and healthcare sectors. This book aims to enhance the value of
the results of research intertwined with the
development of a new training curriculum started
four years ago at the Scuola Superiore Sant'Anna of
Pisa (Italy) with the evolution of the "Master in
Management of Innovation" into the new "Master in
Management, Innovation and Service Engineering"
(MAINS).
This book is an account of the management and
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environmental aspects of marketing a major airline,
at a time of rapid growth in the aviation industry. It
brings out the problems involved in marketing a
service as distinct from a commodity, and highlights
the special aspects which flow from government
interest in aviation and the peculiarities of the
aviation market. Other chapters cover market
research, an analytical review of airline pricing and
co-operative agreements between airlines, as well
as product planning and the marketing processes
once the schedules are on sale.
Starting your own business is a daunting task. No
matter how talented you are, no matter how much
capital you have, no matter how good your business
plan is, if you're pursuing a fundamentally flawed
opportunity you're heading for failure. So before
spending time and money on a new enterprise it's
vital to know if your idea is actually going to work in
practice. The New Business Road Test shows you
how to avoid the obvious mistakes that everyone
else makes. The new edition of this best-selling book
features: * *A new version of the 7 domains model.
*Updated case studies that reflect the changes that
have happened in the last four years. *Chapter 13
has been rewritten to make the Industry Analysis
Checklist more understandable. *A new author run
companion website for readers to access extra
information. The third edition of The New Business
Road Test will show you how to honestly assess
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your idea so that you can ensure your business is
built on a winning concept. Building on lessons
learned by real entrepreneurs and international
companies including Nike, Tesco and Starbucks,
and using his unique seven domains model of
attractive opportunities, John Mullins will show you
how to avoid the obvious mistakes that everyone
else makes and make sure that your business
stands a fighting chance of success.
Whether the topic is understanding e-business, six
sigma, workplace violence, knowledge workers,
Internet job searches, or visionary leadership,
Stephen Robbins and David DeCenzo cover it
thoroughly and in a way that truly captures the
issues facing managers in the twenty-first century.
Its not enough just to know about managementyou
have to possess the skills to match! With Robbins
and DeCenzos new edition, youll learn so much
about the real world of management, including: *Why
Amazon.com is revolutionizing the book-selling
industry *How SiloCaf, a coffee bean processing
plant, uses sophisticated technologically-based
controls to enhance productivity and ensure
consistent quality in its work *Why companies like
London Fog are struggling to survive *How teams at
Hewlett-Packard redesigned a production process,
cut waste, controlled costs, and increased
productivity *New techniques that can make a
university more efficient and responsive to its
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students
Marketing Strategy, 8e is a focused, succinct text
which can be used on its own or packaged with a
case book. It covers the concepts and theories of
creating and implementing a marketing strategy and
offers a focus on the strategic planning process and
marketing's cross/inter-functional relationships. This
text distinguishes itself from competitors by
maintaining a strong approach to strategic decision
making. The eighth edition helps students integrate
what they have learned about analytical tools and
the 4P's of marketing within a broader framework of
competitive strategy. Four key and relevant trends
that are sweeping the world of marketing theory and
practice are integrated throughout this new edition.
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