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The Encyclopedia of Social Media and Politics explores how the rise of social
media is altering politics both in the United States and in key moments,
movements, and places around the world. Its scope encompasses the disruptive
technologies and activities that are changing basic patterns in American politics
and the amazing transformations that social media use is rendering in other
political systems heretofore resistant to democratization and change. In a time
when social media are revolutionizing and galvanizing politics in the United
States and around the world, this encyclopedia is a must-have reference. It
reflects the changing landscape of politics where old modes and methods of
political communication from elites to the masses (top down) and from the
masses to elites (bottom up) are being displaced rapidly by social media, and
where activists are building new movements and protests using social media to
alter mainstream political agendas. Key Features This three-volume A-to-Z
encyclopedia set includes 600 short essays on high-interest topics that explore
social media’s impact on politics, such as “Activists and Activism,” “Issues and
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Social Media,” “Politics and Social Media,” and “Popular Uprisings and Protest.”
A stellar array of world renowned scholars have written entries in a clear and
accessible style that invites readers to explore and reflect on the use of social
media by political candidates in this country, as well as the use of social media in
protests overseas Unique to this book is a detailed appendix with material
unavailable anywhere else tracking and illustrating social media usage by U.S.
Senators and Congressmen. This encyclopedia set is a must-have general, nontechnical resource for students and researchers who seek to understand how the
changes in social networking through social media are affecting politics, both in
the United States and in selected countries or regions around the world.
Social media has many advantages for professional communication – but it also
carries considerable risks, including legal pitfalls. This book equips students and
communication professionals with the knowledge and skills to help minimise the
risks that can arise when they post or host on social media. It offers them
strategies for taking advantage of the opportunities of social media while also
navigating the ethical, legal, and organisational risks that can lead to audience
outrage, brand damage, expensive litigation and communication crises. The book
uses stakeholder theory and risk analysis tools to anticipate, identify, address
and balance these opportunities and risks. It takes a global approach to risk and
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social media law, drawing on fascinating case studies from key international
jurisdictions to explain and illustrate the basic principles. Whether you are a
corporate communicator, social media manager, journalist, marketer, blogger or
student you will find this book an essential addition to your professional library as
the first reference point when social media and legal risks arise.
Media Production Agreements is an invaluable reference tool for film, television
and video producers and has been written specifically for all those involved in the
media industry. Providing legal information and sound advice on the structuring
of deals and negotiated agreements, this authoritative guide identifies potential
pitfalls in the drafting and arrangement of contracts and proposals. Media
Production Agreements contains legal agreements which independent producers,
writers and all those involved in the film and television industry are faced with at
the outset of a project. Typical agreements and sample contracts are presented
in the text and practical explanatory notes provide clarification, caveats and
advice. Contracts and agreements discussed include: * option and literary
purchase * writer's and director's agreement * co-production agreement *
distribution agreement * location agreement * non-disclosure agreement *
release from a living person * release for extras * name product and logo release
agreement * licence to reproduce still photographs.
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Investigative Journalism is a critical and reflective introduction to the traditions
and practices of investigative journalism. Beginning with a historical survey, the
authors explain how investigative journalism should be understood within the
framework of the mass media. They discuss how it relates to the legal system,
the place of ethics in investigations and the influence of new technologies on
journalistic practices.
Publisher Description
Buying and Clearing Rights is the first work to consider the difficulties of rights
clearances in all forms of media. It offers practical advice on how to plan, clear
and pay for rights. Covering such areas as co-production and the co-financing of
contracts, multimedia, text, pictures, footage, software, moral rights and
production paperwork, this book will be of use to producers, directors, suppliers
of creative material and distributors as well as academics and media studies
students.
Electronic Media Law is written for mass media students, not for future lawyers,
so the text is straightforward and explains "legalese." The author covers First
Amendment law, political broadcasting rules, broadcast content regulations, FCC
rules for station operations, cable regulation, media ownership rules, media
liability lawsuits, intrusive newsgathering methods, media restrictions during
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wartime, libel, privacy, copyright, advertising law, freedom of information,
cameras in the court, and privilege.
Supplies an in-depth commentary on EU media law, with detailed analysis of all
important legislation and court decisions. It leads European lawyers with vast
knowledge and practical experience of media law provide detailed expert
commentary.
This is a unique, comprehensive and authoritative guide to media education in all its
aspects - the key concepts, resources, research findings, movements, issues, debates,
educators and organizations that characterize the subject. Presented in an easy-to-use,
A-Z format, the entries constitute an invaluable one-stop resource for media educators
and education students at all levels in this broad, interdisciplinary subject area.
Billions of minutes a month are spent globally on social media. This raises not only
serious legal issues, but also has a clear impact on everyday commercial activity. This
book considers the significant legal developments that have arisen due to social media.
It provides an expert explanation of the issues that practitioners and businesses need
to consider, as well as the special measures that are required in order to minimise their
exposure to risk. The content is highly practical, and not only explores the law related to
social media, but also includes useful aids for the reader, such as flow charts,
checklists and case studies. Various categories and channels of social media are
covered in this book, alongside the legal classification of different social networks.
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Social media is also considered in the context of human rights law by evaluating the
implications this has had upon the development of civil and criminal law when pursuing
a civil remedy or criminal prosecution in relation to online speech. As part of these
discussions the book deals specifically with the Defamation Act 2013, the
Communications Act 2003, the Computer Misuse Act 1990 and the Contempt of Court
Act 1988 among other key issues such as seeking Injunctions and the resulting privacy
implications. Finally, the author also pays careful consideration to the commercial
aspects raised by social media. The reader will find reference to key cases and
regulatory guidance notes and statutes including, the Data Protection Act 1998
(including the draft Data Protection Regulation), user privacy, human rights, trading and
advertising standards, special rules for FCA regulated bodies and social media
insurance. This book is an invaluable guide for private practice and in-house
practitioners, business professionals, academics and post-graduate students involved
in the law surrounding social media.
More people write for The Associated Press than for any newspaper in the world, and
writers-nearly two million of them-have bought more copies of The AP Stylebook than
of any other journalism reference. It provides facts and references for reporters, and
defines usage, spelling, and grammar for editors. There are separate sections for
journalists specializing in sports and business, and complete guidelines for how to write
photo captions, file copy over the wire, proofread text, handle copyrights, and avoid
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libel. This edition of The AP Stylebook keeps pace with world events, common usage,
and AP procedures.
This book is both an introductory text and reference guide to the main issues facing
journalists today, including social media, fake news, and regulators. The text covers the
law of the United Kingdom – including Scots and Northern Irish devolved legislation –
as well as human rights and EU laws. This book covers essential areas such as:
privacy, confidentiality, freedom of expression and media freedom, defamation,
contempt of court, regulation of the print press and broadcast regulation as well as
discussions on fake news and how to regulate online harm. There is a section on
intellectual property law, covering mainly copyright. Court reporting and how to report
on children, young people and victims of sexual offences receive particular attention in
this book with relevant cases in user-friendly format. The engaging writing style is
aimed to enthuse students, practitioners and lecturers with plenty of examination and
practice materials. The text is packed with extensive learning aids including case
studies, boxed notes, sample examination questions, appendices of statutes and cases
and a glossary. It is intended as a complete course textbook for students and teachers
of journalism, media, communications and PR courses, focusing on diploma courses,
NCTJ examinations and broadcast journalism courses such as the BJTC. The book’s
international focus would also make it ideal reading for journalists from across the world
who are working in the UK. The book presumes no prior legal knowledge.
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A User's Guide to Data Protection, 2nd edition covers all the compliance issues that
organisations need to be aware of in order to successfully comply with the UK data
protection rules and regulations, along with a full assessment of the EU Data Protection
Regulations and their impact on UK practice. Since the previous edition there have
been a number of significant developments such as: -The new UK and EU data
protection regime -New requirements of the General Data Protection Regulation
(GDPR) -New rights, principles and definition -Increasing uses, data collections and
business models surrounding personal data -New technologies -Enhanced rights and
obligations -Significant fines as a percentage of worldwide turnover -Significant case
law including: Google Spain 'Right to be Forgotten' case; Schrems EU-US Safe
Harbour; DRI; Vidal-Hall; Tamiz; Mosley; Weltimmo; Barbulescu; Snowden issues; etc
-Increasing litigation and cases regarding data protection and damages -Classes
actions and representative bodies -Increasing levels of fines from the ICO and in an
increasing variety of breach circumstances with directors as well as companies being
fined by ICO -Individuals, including private investigators, being prosecuted for DP
offences -Advertising and marketing -The new tools of compliance and risk reduction,
risk assessments, consultations, codes of conduct, certification, -Data breaches and
data loss -Security and reactions to data breach -Employee monitoring -Apps -Data
portability -Right to be Forgotten -Notification of security breaches -Privacy by
Design/Data Protection by Design (PbD/DPbD) A User's Guide to Data Protection, 2nd
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edition, is a practical and comprehensive analysis of current law and procedure which is
presented in a clear and accessible reference style. Table of Contents Part 1: How to
Comply Part 2: Inward Facing Data Protection Part 3: Outward Facing Data Protection
Part 4: The New GDPR Regime Part 5: Particular Issues (Series: A User's Guide to.)
[Subject: Data Protection, Copyright Law, Patent Law]
Demonstrates the practical realities of media law Explains Complicated Legal Issues in
a Clear, Concise Manner - The text is a reference guide organized into five sections
that group conduct by the potential kinds of liability or legal issues that might arise. This
emphasis on behavior rather than legal theory allows non-lawyers to more easily apply
legal principles to real life conduct. Charts and graphs summarize key points and help
readers see how concepts are related. Incorporates Contemporary Cases and Issues Relevant cases are discussed throughout and are used to illustrate how key principles
are applied in real-life scenarios. Chapter 20 solely focuses on how the Internet has
affected publishing and the law. Provides Case Citations - For those who wish to
explore the case law for each topic in full, a Table of Citations is provided Text +
MySearchLab ValuePack: ValuePack ISBN-10: 0133803333 ValuePack ISBN-13:
9780133803334
Researching for the Media: Television, Radio and Journalism is an essential guide to
researching for the media industry. It explains the role of the researcher and journalist
within radio, television and journalism exploring key areas of what to expect in the job.
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Researching for the Media: Television, Radio and Journalism offers advice and
instruction on practical, ethical and legal issues which affect anyone working in these
industries. Beginning with suggestions on how to think up ideas and how to devise
treatments, through to general research methods and techniques and guidance on
working on location at home and abroad, it uses real examples of good and bad
practice from the industry. Written by an experienced researcher, writer and producer,
Researching for the Media includes: Tips on finding contributors from contestants,
experts and specialists through to audiences and celebrities How to find photographs,
picture and film clips and the ethical and legal issues involved Advice on finding and
using music and copyright issues How the media uses the internet and social media
such as Twitter, Facebook, Instagram A discussion of risk assessment, codes of
conduct, ethical behaviour and legal and safety issues A glossary of media terms,
further reading and a list of helpful websites. Discover more at www.adeleemm.com
Featuring specially commissioned chapters from experts in the field of media and
communications law, this book provides an authoritative survey of media law from a
comparative perspective. The handbook does not simply offer a synopsis of the state of
affairs in media law jurisprudence, rather it provides a better understanding of the
forces that generate media rules, norms, and standards against the background of
major transformations in the way information is mediated as a result of democratization,
economic development, cultural change, globalization and technological innovation.
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The book addresses a range of issues including: Media Law and Evolving Concepts of
Democracy Network neutrality and traffic management Public Service Broadcasting in
Europe Interception of Communication and Surveillance in Russia State secrets, leaks
and the media A variety of rule-making institutions are considered, including
administrative, and judicial entities within and outside government, but also entities
such as associations and corporations that generate binding rules. The book assesses
the emerging role of supranational economic and political groupings as well as nonWestern models, such as China and India, where cultural attitudes toward media
freedoms are often very different. Monroe E. Price is Director of the Center for Global
Communication Studies at the Annenberg School for the University of Pennsylvania
and Joseph and Sadie Danciger Professor of Law and Director of the Howard M.
Squadron Program in Law, Media and Society at the Cardozo School of Law. Stefaan
Verhulst is Chief of Research at the Markle Foundation. Previously he was the cofounder and co-director, with Professor Monroe Price, of the Programme in
Comparative Media Law and Policy (PCMLP) at Oxford University, as well as senior
research fellow at the Centre for Socio Legal Studies. Libby Morgan is the Associate
Director of the Center for Global Communication Studies at the Annenberg School for
the University of Pennsylvania.

We are all journalists and publishers now: at the touch of a button we can send
our words, sounds and images out to the world. No matter whether you're a
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traditional journalist, a blogger, a public relations practitioner or a social media
editor, everything you publish or broadcast is subject to the law. But which law?
This widely used practical guide to communication law is essential reading for
anyone who writes or broadcasts professionally, whether in journalism or
strategic communication. It offers a mindful approach to assessing media law
risks so practitioners can navigate legal and ethical barriers to publishing in
mainstream and social media. This sixth edition has been substantially revised to
reflect recent developments in litigation, and the impact of national security laws
and the rising gig economy where graduates might work in the news media, PR,
new media start-ups, or as freelancers. It covers defamation, contempt,
confidentiality, privacy, trespass, intellectual property, and ethical regulation, as
well as the special challenges of commenting on criminal allegations and trials.
Recent cases and examples from social media, journalism and public relations
are used to illustrate key points and new developments. Whether you work in a
news room, in public relations or marketing, or blog from home, make sure you
have The Journalist's Guide to Media Law at your side. 'Whether you're an MSM
editor or reporter, a blogger, a tweeter or a personal brand, this book might save
your bacon.' - Jonathan Holmes, former ABC Media Watch host 'The leading text
book from which most journos learned their law' - Margaret Simons, associate
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professor in journalism, Monash University
A User's Guide to Patents, Fifth Edition provides guidance on the areas of
European and UK patent law and procedure that are most important in day-today practice. This new edition sets out how patents can be obtained, exploited
and enforced and addresses wider public policy aspects of patents and their
economic significance, as well as past and likely future trends that affect legal
practitioners. It is essential reading for IP practitioners, solicitors and barristers,
patent attorneys, in-house lawyers, management executives and inventors.
Unique selling points: Explains how patents can be exploited and enforced by
reference to the most recent UK and EPO case law Identifies and discusses the
different patent law issues that can arise in specific industrial sectors Full
tabulation of all English patent validity and infringement decisions given after full
trial since 1997 Addresses wider public policy aspects of patents and their
economic significance, as well as past and likely future trends in the field, both in
Europe and internationally The following relevant developments are included:
The new UK law as to infringement by equivalents following Actavis v Lilly (UKSC
2017) The degree to which new types of plant, produced by using certain modern
biotechnological techniques, can be patented in the light of the exclusion for
'products obtained by essentially biological processes' and the ongoing
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controversy as to this between the EPO, the EPO Boards of Appeal and the EU
The developing case law in the UK and the EPO on plausibility in the context of
insufficiency and obviousness The Unjustified Threats Act 2017 and other
procedural developments, such as those involving Arrow type declarations of
obviousness Developments in standards related patent litigation, as in Unwired
Planet v Huawei (Patents Court 2017, CA 2018)
This second edition of No other Way To Tell It defines the form, analyses its
codes and conventions, and reviews contrasting histories in America and British
practice - taking into account new developments since the first edition. These
include television’s radically new ecology; with factual formats a growth area.
Docudrama in film has also burgeoned recently, partly because the industries
themselves have grown closer and partly because of continued interest in the
lives of the famous and of those in the news. International co-production now
exploits many different screening opportunities and possibilities, with the result
that docudrama and become a cinematic as well as televisual staple. Docudrama
is not only popular with audiences; it also causes constant flurries of commentary
and controversy. Concerns about ‘borders’ and ‘boundaries’, a questioning of
documentary’s claim to represent the real, doubts about the popular audience’s
ability to cope with new approaches to the ideas of witness, testimony and
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confession, authenticity and truth - all fuel the debate. This new edition situates
docudrama and its ongoing debates within a newly vibrant and still highly
contentious field of practice. This book will interest readers - academic and
general - with an interest in fact-based drama in film, theatre and television
A User's Guide to Copyright is intended as a guide and a reference work on all
aspects of copyright, including ownership, transmission, and licensing. This book
also deals with the more straightforward copyright problems that arise and
explores copyright law as it applies to certain organizations, businesses, and
people for whom copyright plays an important part in their daily life, from
publishers and printers to libraries, schools, music industry, film industry,
television and radio stations, computer software and firmware, and character
merchandising. This book is comprised of 29 chapters divided into two sections
and begins with an overview of copyright law, paying particular attention to the
basic rules of copyright, statutes and statutory instruments, and Copyright Act
1956. The reader is then introduced to copyright works encompassing literature,
drama, music, and the arts as well as sound recordings, cinematograph films,
and television and radio broadcasts. The following chapters discuss the concept
of originality, breach of confidence, and publication in relation to copyright.
Infringement of copyright is also considered, along with exceptions and defenses
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to copyright actions; the law on industrial designs; and the uses of copyright in
fields such as publishing, music, libraries, performing arts, and architecture. This
monograph is designed to assist people whose work involves them in day-to-day
dealings with copyright.
Are you ready if a client wishes to make a data protection claim, or needs to
defend one? This work is a first port of call, providing clear guidance through the
complex web of data protection issues and regulation in relation both to internal
issues affecting employees, agents and contractors as well as external issues
concerning customers, prospective customers and users across all data
interface. GDPR was implemented nearly two years ago. Some of the important
new updates include: - impact of the GDPR and UK GDPR; - the new data fines
and sanctions regime; - updates on relevant cases from UK, EU and elsewhere; impact and potential impact in UK of EU cases and guidance; - assessment of
new and current official guidance; - influences of ICO in new environment; status check on UK-EU data transfers and relations; - UK data protection legal
changes after Brexit day.
With a foreword by Justice Ruth Bader Ginsburg of the U.S. Supreme Court. An
Engaging, Accessible Guide to the Bill of Rights for Everyday Citizens. In The Bill
of Rights: A User's Guide, award-winning author and constitutional scholar Linda
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R. Monk explores the remarkable history of the Bill of Rights amendment by
amendment, the Supreme Court's interpretation of each right, and the power of
citizens to enforce those rights. Stories of the ordinary people who made the Bill
of Rights come alive are featured throughout. These include Fannie Lou Hamer,
a Mississippi sharecropper who became a national civil rights leader; Clarence
Earl Gideon, a prisoner whose handwritten petition to the Supreme Court
expanded the right to counsel; Mary Beth Tinker, a 13-year-old whose protest of
the Vietnam War established free speech rights for students; Michael Hardwick, a
bartender who fought for privacy after police entered his bedroom unlawfully;
Suzette Kelo, a nurse who opposed the city's takeover of her working-class
neighborhood; and Simon Tam, a millennial whose 10-year trademark battle for
his band "The Slants" ended in a unanimous Supreme Court victory. Such people
prove that, in the words of Judge Learned Hand, "Liberty lies in the hearts of men
and women; when it dies there, no constitution, no law, no court, can save it."
Exploring the history, scope, and meaning of the first ten amendments-as well as
the Fourteenth Amendment, which nationalized them and extended new rights of
equality to all-The Bill of Rights: A User's Guide is a powerful examination of the
values that define American life and the tools that every citizen needs.
This book provides a clear and concise explanation of media law principles. It
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focuses on the practical aspects of how to protect oneself from claims and how to
evaluate the likelihood of a successful claim
A user’s guide to understanding contemporary free speech issues in the United
States Americans today are confronted by a barrage of questions relating to their
free speech freedoms. What are libel laws, and do they need to be changed to
stop the press from lying? Does Colin Kaepernick have the right to take a knee?
Can Saturday Night Live be punished for parody? While citizens are grappling
with these questions, they generally have nowhere to turn to learn about the
extent of their First Amendment rights. The Fight for Free Speech answers this
call with an accessible, engaging user’s guide to free speech. Media lawyer Ian
Rosenberg distills the spectrum of free speech law down to ten critical issues.
Each chapter in this book focuses on a contemporary free speech question—from
student walkouts for gun safety to Samantha Bee’s expletives, from Nazis
marching in Charlottesville to the muting of adult film star Stormy Daniels— and
then identifies, unpacks, and explains the key Supreme Court case that provides
the answers. Together these fascinating stories create a practical framework for
understanding where our free speech protections originated and how they can
develop in the future. As people on all sides of the political spectrum are
demanding their right to speak and be heard, The Fight for Free Speech is a
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handbook for combating authoritarianism, protecting our democracy, and bringing
an understanding of free speech law to all.
Prominent privacy law experts, regulators and academics examine contemporary legal
approaches to privacy from a comparative perspective.
"Social media has become the online meeting place. People now communicate on an
unparalleled scale. Covering 34 countries, this text provides a useful snapshot of the
issues that permeate virtual life. This text will aid lawyers when looking for where to
begin when faced with a problem in this fast moving arena." Stephen Mason, barrister,
academic and author International Handbook of Social Media Laws is the only title
currently available to address social networking laws at an international level. It clearly
explains each of the main legal issues and developments across various legal
jurisdictions to ensure that a company's social media presence can be fully compliant
with the law of each country. It covers all aspects of the law from a UK and international
perspective by offering country report chapters that highlight the legal issues, cases
and rules in each jurisdiction. Reviews “I was simply riveted ... [expert contributors] of a
very high order indeed ... so much more than a worthy compendium of SM laws and
cases. It simply brings the whole subject alive ... [it] not merely describes what is going
on. It makes you think. That is why this book is so valuable ...” The Rt. Hon. Professor
Sir Robin Jacob. Foreword. “Social media has become the online meeting place.
People now communicate on an unparalleled scale. Covering 34 countries, this text
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provides a useful snapshot of the issues that permeate virtual life. This text will aid the
lawyer, student, journalist and others when looking for where to begin when faced with
a problem in this fast moving arena.” Stephen Mason. Barrister, International expert
and author on electronic evidence and electronic signatures. “In one wide-ranging
volume, Lambert and the country reporters demonstrate that law can not only keep up
with technological change, but can in fact stay well ahead by anticipating upcoming
questions. This comprehensive comparative reference will be invaluable for lawyers
and students serious about the widespread legal impact of social software, and the
myriad ways in which different legal regimes react to these new and growing
challenges.” Professor Joshua Fairfield. Washington and Lee University School of Law.
The Internet offers amazing and at times bewildering choices, especially when it comes
to online social media. This volume is your guiding star, shedding expert light not only
on the legal perspectives of issues cropping up, but also on what we can expect the
future to hold. An essential work for everyone in the field! Viktor Mayer-Schönberger.
Professor Oxford Internet Institute, internet and law expert, author of the bestselling
book Delete: The Virtue of Forgetting in the Digital Age.
The Right to be Forgotten is one of the most publicised areas of the GDPR and has
received massive worldwide publicity following judicial and legal developments in
Europe. Individual data regulators have increased powers and importance in dealing
with RtbF rights for individuals, and it is more important than ever for them to be up to
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date. The new, second edition, is fully updated to include: - the increasing importance
of the role of RtbF in relation to media content (newspapers and television media in
particular). - the evolving jurisprudence in terms of RtbF generally, especially in light of
increased understanding of the GDPR RtbF and the landmark Google Spain RtbF case.
- the recent Google France case. - the potential for group actions, class actions, and
litigation funding, in relation to RtbF issues
Social media platforms like Facebook, Twitter, Instagram, YouTube, and Snapchat
allow users to connect with one another and share information with the click of a mouse
or a tap on a touchscreen—and have become vital tools for professionals in the news
and strategic communication fields. But as rapidly as these services have grown in
popularity, their legal ramifications aren’t widely understood. To what extent do
communicators put themselves at risk for defamation and privacy lawsuits when they
use these tools, and what rights do communicators have when other users talk about
them on social networks? How can an entity maintain control of intellectual property
issues—such as posting copyrighted videos and photographs—consistent with the
developing law in this area? How and when can journalists and publicists use these
tools to do their jobs without endangering their employers or clients? Including two new
chapters that examine First Amendment issues and ownership of social media
accounts and content, Social Media and the Law brings together thirteen media law
scholars to address these questions and more, including current issues like copyright,
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online impersonation, anonymity, cyberbullying, sexting, and live streaming. Students
and professional communicators alike need to be aware of laws relating to defamation,
privacy, intellectual property, and government regulation—and this guidebook is here to
help them navigate the tricky legal terrain of social media.
The EU's General Data Protection Regulation created the position of corporate Data
Protection Officer (DPO), who is empowered to ensure the organization is compliant
with all aspects of the new data protection regime. Organizations must now appoint and
designate a DPO. The specific definitions and building blocks of the data protection
regime are enhanced by the new General Data Protection Regulation and therefore the
DPO will be very active in passing the message and requirements of the new data
protection regime throughout the organization. This book explains the roles and
responsiblies of the DPO, as well as highlights the potential cost of getting data
protection wrong.
This book critically examines the long established tradition of adapting classic novels to
film or TV screen, encompassing novelists from Jane Austen to Michael Ondaatje. The
early cinema ransacked literature for stories suitable for retelling in moving pictures,
and as the art of the cinema matured, and cinematography, music, special effects and
sound were improved, the art of dramatization began to produce high quality versions
of respected novels. The authors in this book analyze a wide variety of literary
dramatizations.
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How we can evade, protest, and sabotage today's pervasive digital surveillance by
deploying more data, not less—and why we should. With Obfuscation, Finn Brunton and
Helen Nissenbaum mean to start a revolution. They are calling us not to the barricades
but to our computers, offering us ways to fight today's pervasive digital surveillance—the
collection of our data by governments, corporations, advertisers, and hackers. To the
toolkit of privacy protecting techniques and projects, they propose adding obfuscation:
the deliberate use of ambiguous, confusing, or misleading information to interfere with
surveillance and data collection projects. Brunton and Nissenbaum provide tools and a
rationale for evasion, noncompliance, refusal, even sabotage—especially for average
users, those of us not in a position to opt out or exert control over data about ourselves.
Obfuscation will teach users to push back, software developers to keep their user data
safe, and policy makers to gather data without misusing it. Brunton and Nissenbaum
present a guide to the forms and formats that obfuscation has taken and explain how to
craft its implementation to suit the goal and the adversary. They describe a series of
historical and contemporary examples, including radar chaff deployed by World War II
pilots, Twitter bots that hobbled the social media strategy of popular protest
movements, and software that can camouflage users' search queries and stymie online
advertising. They go on to consider obfuscation in more general terms, discussing why
obfuscation is necessary, whether it is justified, how it works, and how it can be
integrated with other privacy practices and technologies.
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Beginning with Thomas Edison's aggressive copyright disputes and concluding with
recent lawsuits against YouTube, "Hollywood's Copyright Wars" follows the struggle of
the film, television, and digital media industries to influence and adapt to copyright law.
Though much of Hollywood's engagement with the law occurs offstage, in the larger
theater of copyright, many of Hollywood's most valued treasures, from Modern Times
(1936) to Star Wars (1977), cannot be fully understood without appreciating their legal
controversies. Peter Decherney shows that the history of intellectual property in
Hollywood has not always mirrored the evolution of the law and recounts these
extralegal solutions and their impact on American media and culture.
First Published in 1994. Routledge is an imprint of Taylor & Francis, an informa company.
Comprehensive guide to the law for magazine journalists, editors and managers, the book
addresses the special needs of the magazine industry and explains how laws affecting the
media are applied.
The SAGE Guide to Key Issues in Mass Media Ethics and Law is an authoritative and rigorous
two-volume, issues-based reference set that surveys varied views on many of the most
contentious issues involving mass media ethics and the law. Divided into six thematic sections
covering information from contrasting ethical responsibly and legal rights for both speech and
press, newsgathering and access, and privacy to libelous reporting, business considerations,
and changing rules with social media and the Internet, the information in this guide is extremely
relevant to a variety of audiences. This guide specifically focuses on matters that are likely to
be regular front-page headlines concerning topics such as technological threats to privacy,
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sensationalism in media coverage of high-profile trials, cameras in the courtroom, use of
confidential sources, national security concerns and the press, digital duplication and
deception, rights of celebrities, plagiarism, and more. Collectively, this guide assesses key
contentious issues and legal precedents, noting current ethical and legal trends and likely
future directions. Features: Six thematic sections consist of approximately a dozen chapters
each written by eminent scholars and practitioners active in the field. Sections open with a
general Introduction by the volume editors and conclude with a wrap-up “Outlook” section to
highlight likely future trends. Chapters follow a common organizational outline of a brief
overview of the issue at hand, historical background and precedent, and presentation of
various perspectives (pro, con, mixed) to the issue. “See also” cross references guide readers
to related chapters and references and further readings guide users to more in-depth
resources for follow-up. This reference guide is an excellent source for the general public,
students, and researchers who are interested in expanding their knowledge in mass media and
the ethics and law surrounding it.
The third edition of Media Law and Ethics features a complete updating of all major U.S.
Supreme Court cases and lower court decisions through 1998; more discussion throughout the
book on media ethics and the role of ethics in media law; and an updated appendix that now
features a copy of the U.S. Constitution, new sample copyright and trademark registration
forms, and the current versions of major media codes of ethics, including the new code of the
Society of Professional Journalists. Extensively updated and expanded chapters provide:
*more detailed explanations of the legal system, the judicial process, and the relationship
between media ethics and media law; *new cases in this developing area of the law that has
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attracted renewed attention from the U.S. Supreme Court; *the new Telecommunications Act
and the Communications Decency Act; *a discussion of telecommunications and the Internet;
*new developments in access to courts, records, and meetings such as recent court decisions
and statutory changes; and *more information about trademark and trade secret laws and
recent changes in copyright laws, as well as major court decisions on intellectual property. The
book has also been updated to include new developments in obscenity and indecency laws,
such as the Communications Decency Act, and the U.S. Supreme Court decision in Reno vs.
ACLU. In addition, the instructor's manual includes a listing of electronic sources of information
about media law, sample exams, and a sample syllabus.
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