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Professor McNabb has produced an excellent overview of the management
challenges facing public utilities in the 21st century. His description of the
evolution, changes, and challenges of different types of utilities is insightful. What
makes this book uniquely valuable is his addressing the variety of utility
management responsibilities including human resources, information services,
and strategic planning in a single volume. I recommend it highly. Jeffrey
Showman, Washington Utilities and Transportation Commission, US An
introduction to the current issues and challenges facing managers and
administrators in the investor and publicly owned utility industry, this engaging
volume addresses management concerns in three sectors of the utility industry:
electric power, natural gas, and water and wastewater systems. Beginning with a
brief overview of the historical development of the industry, the author looks at
policy issues and discusses management ethics. He then examines a number of
the major challenges in these organizational functions: management and
leadership, planning, marketing, accounting and finance, information technology,
governance, and human resources. In the final section of the volume he looks at
issues specific to each of the three industry sectors. Accessible and
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comprehensive, this thoughtful exploration of the various issues facing managers
in public utilities in the new century will prove a useful overview for students of
business and economics, utility staff, and directors of local utility governing
boards.
This work considers the economic policy dinosaurs which apparently went into
extinction in the 1980s. They are: the move from "classical" regulation to
deregulation; the move from public enterprise to privatization; the move from
Keynesian to "monetarist" macroeconomic policy; the shift from rapid growth in
government spending and staffing to stabilization and cutbacks; the move from
progressive income tax structures towards "flatter taxes"; and the shift from
progressive-era public administration to "new public management". None of
these major policy shifts were predicted by economists or other mainstream
social scientists. The author compares the actual changes with previously
established theoretical accounts of what makes policy shift and explores how far
the changes can be understood in terms of the power of ideas, the power of
interests, the effect of changing social contexts and "self-destructive" dynamics of
public policy.
Outlines a model of human resource management, discusses employee
participation, reward systems, and competency, and shows how to make
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personnel policies an integral part of a business's overall strategy.
Ethical Issues in Accounting offers a comprehensive and accessible introduction
for students and teachers of business studies and accountancy as well as the
practicing accountant. The book covers the ethical implications of several
aspects of accounting: * ethics and taxation * creative accounting * ethics in
accounting regulation * ethical dilemmas in the public sector * whistleblowing *
various aspects of social accounting, including environmental accounting. The
fitness of the accounting profession as guardians of accounting and auditing
ethics is also discussed in detail.
This book tells the story of Commodore through first-hand accounts by former
Commodore engineers and managers. Reliving the early years of an icon in the
personal computer revolution turns out to be a fascinating and improbably
hilarious journey. This gripping tale of ambition, greed, and inspired engineering
gives readers a front row seat at the dawn of the personal computer. Engineers
and managers relate their experiences through personal first-hand accounts,
vividly recalling the most important moments of Commodore's entry into
computers in 1976 until its demise in 1994. The Commodore years are
tumultuous, owing to their volatile founder, Jack Tramiel. He pushes his team to
extreme limits, demanding that they almost kill themselves to meet his lofty
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expectations. Against all odds, his engineers deliver more color, more character,
and more value than either Apple or IBM. While other companies receive more
press, Commodore sells more computers. They cut a path of destruction through
the competition, knocking out Sinclair, Tandy, Texas Instruments, and Atari and
almost mortally wounding Apple. Unfortunately, Tramiel's cut throat tactics also
prove to be his undoing. He uses up his managers and employees like
disposable ink cartridges, producing the highest employee turnover rate in the
industry.
Understand the next level of marketing The new model for marketing-Marketing
3.0-treats customers not as mere consumers but as the complex, multidimensional human beings that they are. Customers, in turn, are choosing
companies and products that satisfy deeper needs for participation, creativity,
community, and idealism. In Marketing 3.0, world-leading marketing guru Philip
Kotler explains why the future of marketing lies in creating products, services,
and company cultures that inspire, include, and reflect the values of target
customers. Explains the future of marketing, along with why most marketers are
stuck in the past Examines companies that are ahead of the curve, such as S. C.
Johnson Kotler is one of the most highly recognized marketing gurus, famous for
his "4 P's of Marketing" In an age of highly aware customers, companies must
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demonstrate their relevance to customers at the level of basic values. Marketing
3.0 is the unmatched guide to getting out front of this new tide sweeping through
the nature of marketing.
HRM is a core element in public service organizations, whose employees are
often their most valuable resource. This outstanding book tackles the subject
head on, bringing together cutting-edge research from a range of respected
international authors.
Most of Chester Barnard’s career was spent in executive practice. A Mount
Hermon and Harvard education, cut off short of the bachelor’s degree, was
followed by nearly forty years in the American Telephone & Telegraph Company.
His career began in the Statistical Department, took him to technical expertness
in the economics of rates and administrative experience in the management of
commercial operations, and culminated in the presidency of the New Jersey Bell
Telephone Company. He was not directly involved in the Western Electric
experiments conducted chiefly at the Hawthorne plant in Cicero, but his
association with Elton Mayo and the latter’s colleagues at the Harvard Business
School had an important bearing on his most original ideas. Barnard’s executive
experience at AT&T was paralleled and followed by a career in public service
unusual in his own time and hardly routine today. He was at various times
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president of the United Services Organization (the USO of World War II), head of
the General Education Board and later president of the Rockefeller Foundation
(after Raymond Fosdick and before Dean Rusk), chairman of the National
Science Foundation, an assistant to the Secretary of the Treasury, a consultant
to the American representative in the United Nations Atomic Energy Committee,
to name only some of his public interests. He was a director of a number of
companies, a fellow of the American Association for the Advancement of Science
and of the American Academy of Arts and Sciences. He was a lover of music and
a founder of the Bach Society of New Jersey.
Choose kindness This little book will help you find time every day for small acts of
kindness and love. With innovative tips and a collection of inspiring quotations, it will be
your guide to spreading goodwill and gratitude all year round.
Since 1969, Philip Kotler's marketing text books have been read as the marketing
gospel, as he has provided incisive and valuable advice on how to create, win and
dominate markets. In KOTLER ON MARKETING, he has combined the expertise of his
bestselling textbooks and world renowned seminars into this practical all-in-one book,
covering everything there is to know about marketing. In a clear, straightforward style,
Kotler covers every area of marketing from assessing what customers want and need in
order to build brand equity, to creating loyal long-term customers. For business
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executives everywhere, KOTLER ON MARKETING will become the outstanding work in
the field. The secret of Kotler's success is in the readability, clarity, logic and precision
of his prose, which derives from his vigorous scientific training in economics,
mathematics and the behavioural sciences. Each point and chapter is plotted
sequentially to build, block by block, on the strategic foundation and tactical
superstructure of the book.
This is textbook for university students and a manual for professionals. It gives an indepth treatment of the theory and application of Cost-Benefit Analysis, using an
integrated approach where the financial, economic, stakeholder and risk analyses are
carried out in a single integrated project model. Fully developed case examples are
presented for both public and public private partnership investment expenditures.
This book, based on Transport and Urban Development COST Action TU1208,
presents the most advanced applications of ground penetrating radar (GPR) in a civil
engineering context, with documentation of instrumentation, methods and results. It
explains clearly how GPR can be employed for the surveying of critical transport
infrastructure, such as roads, pavements, bridges and tunnels and for the sensing and
mapping of underground utilities and voids. Detailed attention is also devoted to use of
GPR in the inspection of geological structures and of construction materials and
structures, including reinforced concrete, steel reinforcing bars and pre/post-tensioned
stressing ducts. Advanced methods for solution of electromagnetic scattering problems
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and new data processing techniques are also presented. Readers will come to
appreciate that GPR is a safe, advanced, non destructive and noninvasive imaging
technique that can be effectively used for the inspection of composite structures and
the performance of diagnostics relevant to the entire life cycle of civil engineering
works.
Full of relevant and easy-to-find information about Web page design, this book is the
perfect companion for those eager to create outstanding Web pages. This "For
Dummies" edition describes how to merge content and design with Web publishing
software.
Entrepreneurship and small businesses are the basis for economic development all
over the world. They play an important role in employment, income and societal
changes, particularly in transition economies. The systemic social and economic
changes which underlined the early stage of transition created the conditions for the
development of entrepreneurship and small firms. This book employs various strands of
theories of entrepreneurship, theories of growth of the firm and the new institutional
economics approach in order to develop a more integrated framework for the
investigation of the determinants of entrepreneurial activity and small business growth
in the transition and post-conflict economy of Kosova. (Imprint: Nova Press)
The Europeanization of National Policies and Politics of Immigration is the first cuttingedge volume presenting a comparative empirical investigation on the impact of the EU
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on migration policy at national level. Revealing striking differences, this collection
examines traditional member states, new member states as well as non-member
states.
This text covers the concepts and theories of creating and implementing a marketing
strategy, and offers a focus on the strategic planning process and marketing's
interfunctional relationship.
The bestselling author of Nickel and Dimed goes back undercover to do for America's ailing
middle class what she did for the working poor Barbara Ehrenreich's Nickel and Dimed
explored the lives of low-wage workers. Now, in Bait and Switch, she enters another hidden
realm of the economy: the shadowy world of the white-collar unemployed. Armed with a
plausible résumé of a professional "in transition," she attempts to land a middle-class
job—undergoing career coaching and personality testing, then trawling a series of EST-like boot
camps, job fairs, networking events, and evangelical job-search ministries. She gets an image
makeover, works to project a winning attitude, yet is proselytized, scammed, lectured,
and—again and again—rejected. Bait and Switch highlights the people who've done everything
right—gotten college degrees, developed marketable skills, and built up impressive
résumés—yet have become repeatedly vulnerable to financial disaster, and not simply due to
the vagaries of the business cycle. Today's ultra-lean corporations take pride in shedding their
"surplus" employees—plunging them, for months or years at a stretch, into the twilight zone of
white-collar unemployment, where job searching becomes a full-time job in itself. As
Ehrenreich discovers, there are few social supports for these newly disposable workers—and
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little security even for those who have jobs. Like the now classic Nickel and Dimed, Bait and
Switch is alternately hilarious and tragic, a searing exposé of economic cruelty where we least
expect it.
"Information Systems for Business and Beyond introduces the concept of information systems,
their use in business, and the larger impact they are having on our world."--BC Campus
website.
Examines influence of Arendt's and Strauss' background in pre-World War II Germany on their
perception of American democracy.
This third edition of Teaching and the Case Method is a further response to increased national
and international interest in teaching, teachers, and learning, as well as the pressing need to
enhance instructional effectiveness in the widest possible variety of settings. Like its
predecessors, this edition celebrates the joys of teaching and learning at their best and
emphasizes the reciprocal exchange of wisdom that teachers and students can experience. It
is based on the belief that teaching is not purely a matter of inborn talent. On the contrary, the
knowledge, skills, and attitudes that make for excellence in teaching can be analyzed,
abstracted, and learned. One key premise of Teaching and the Case Method is that all
teaching and learning involve a core of universally applicable principles that can be discerned
and absorbed through the study and discussion of cases.
As world population grows, and more people move to cities and suburbs, they place greater
stress on the operating system of our whole planet. But urbanization and increasing densities
also present our best opportunity for improving sustainability, by transforming urban
development into desirable, lower-carbon, compact and walkable communities and business
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centers. Jonathan Barnett and Larry Beasley seek to demonstrate that a sustainable built and
natural environment can be achieved through ecodesign, which integrates the practice of
planning and urban design with environmental conservation, through normal business
practices and the kinds of capital programs and regulations already in use in most
communities. Ecodesign helps adapt the design of our built environment to both a changing
climate and a rapidly growing world, creating more desirable places in the process. In six
comprehensively illustrated chapters, the authors explain ecodesign concepts, including the
importance of preserving and restoring natural systems while also adapting to climate change;
minimizing congestion on highways and at airports by making development more compact, and
by making it easier to walk, cycle and take trains and mass transit; crafting and managing
regulations to insure better placemaking and fulfill consumer preferences, while incentivizing
preferred practices; creating an inviting and environmentally responsible public realm from
parks to streets to forgotten spaces; and finally how to implement these ecodesign concepts.
Throughout the book, the ecodesign framework is demonstrated by innovative practices that
are already underway or have been accomplished in many cities and suburbs—from Hammarby
Sjöstad in Stockholm to False Creek North in Vancouver to Battery Park City in Manhattan, as
well as many smaller-scale examples that can be adopted in any community. Ecodesign
thinking is relevant to anyone who has a part in shaping or influencing the future of cities and
suburbs – designers, public officials, and politicians.
This is an accessible source of definitions of words, terms, and phrases that are encountered
in the fields of human resource management, personnel, and industrial relations.
Strategic Marketing: planning and control covers contemporary issues by exploring current
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developments in marketing theory and practice including the concept of a market-led
orientation and a resource/asset-based approach to internal analysis and planning. The text
provides a synthesis of key strategic marketing concepts in a concise and comprehensive way,
and is tightly written to accommodate the reading time pressures on students. The material is
highly exam focused and has been class tested and refined. Completely revised and updated,
the second edition of Strategic Marketing: planning and control includes chapters on
'competitive intelligence', 'strategy formulation' and 'strategic implementation'. The final
chapter, featuring mini case studies, has been thoroughly revised with new and up to date
case material.
Truly global in scope and ambition, the 21st Century Public Manager addresses key trends,
challenges, and opportunities facing public managers across contexts and regimes. This
accessible textbook aims to inspire public managers in rethinking their roles, skills, and values
as they enter a VUCA world—one characterized by volatility, uncertainty, complexity, and
ambiguity. It is written for aspiring and current public managers in graduate schools and
executive education programs.

Mobile is impacting heavily on our society today. In this book, Nicoletti analyzes the
application of mobile to the world of financial institutions. He considers future
developments and the possible use of mobile to help the transformation in products,
processes, organizations and business models of financial institutions globally.
Understanding MARC BibliographicMachine-readable CatalogingStrategic Marketing:
Planning and ControlRoutledge
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How do we objectively measure scientific activities? What proportion of economic
activities should a society devote to research and development? How can public-sector
and private-sector research best be directed to achieve social goals? Governments and
researchers from industrial countries have been measuring science and technology for
more than eighty years. This book provides the first comprehensive account of the
attempts to measure science and technology activities in Western countries and the
successes and shortcomings of statistical systems. Godin guides readers through the
historical moments that led to the development of statistics on science and technology
and also examines the socio-political dynamics behind social measurement. This
enlightening account will be of interest to students and academics investigating science
measurement as well as policy makers working in this burgeoning field.
Provides a short and concise look at the field. * Presents information that will have an
international appeal.
This volume, published in association with the UK chapter of the Academy of
International Business , again contains a number of contributions from leading
academics. The book looks at the environmental influences on internationalisation and
considers the strategic options available to firms.
"Using the most current concepts, up-to-date data, and a wide range of examples, this
authoritative text illustrates how excellent management strategies lead to unsurpassed
marketing success."--Page 4 of cover.
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Drawing on recent advances in the social sciences, this volume shows how rigorous,
theory-based empirical research can help improve the management of public policies
and programs—and how better governance can lead to better performance. These
original essays demonstrate how better data and improved statistical techniques have
allowed researchers to construct more complex models of governance processes and
thereby assess the effects of many variables on policy and program outcomes. They
present useful research results that illuminate such issues as automatic grade
advancement in public schools, management of federally-funded job-training programs,
reducing welfare caseloads, and management of welfare-to-work programs. Illustrating
a range of theoretical and methodological possibilities, this book shows how more
sophisticated research in public management can help improve government
performance.
THE ULTIMATE CRASH COURSE IN DIGITAL MARKETING The digital age is
here—and it’s developing rapidly. Regardless of your industry, sector, or geography,
you need to understand the power of digital strategies to market your brand, reach your
audience, and broaden your framework for success. This comprehensive, all-in-one
guide combines the collective insights of top digital marketers, consultants, and
academics—each one an expert in his or her field. With the proven techniques of
Strategic Digital Marketing, you’ll be able to: Plan, strategize, and implement a
complete marketing campaign that best suits you and your company. Use social media
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like Facebook and Twitter to not only engage your target audience, but get real results.
Improve your website and supersize your media presence through liquid content,
mobile apps, engaging videos, social contests, and more. Develop a logical and
balanced approach to digital, using the proper tools, to measure and maximize return
on investment (ROI). Reshape your management framework and redesign your
company for digital-era growth, functionality, and success. These are the same markettested strategies Fortune 500 companies are using to take advantage of the exciting
new opportunities that only digital media provides. You’ll discover the 10 traits of digital
leadership, the six habits of highly-successful firms, and the one true goal of digital
marketing. You’ll read first-hand accounts of social media in action—and follow realworld case studies of the hottest companies trending today. You’ll also find need-toknow information on red-button subjects like emerging mobile technologies, legal
guidelines for digital marketing, search engine optimization, and so much more. Digital
media has changed the world as we know it. Strategic Digital Marketing will change the
way you live, work, grow . . . and succeed.
Lively account of how people power has shaped British history -- from Peterloo to the Poll tax
and beyond.
Reveals the behind-the-scenes story of the downfall of Apple Computer, a tale of incredible
technological inventiveness undercut by corporate ineptitude and internal competition featuring
a bruising portrait of the company's co-founder, Steve Jobs.
This book has been written for experienced managers and students in postgraduate programs,
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such as MBA or specialized Masters programs. In a systematic yet concise manner, it
addresses all major issues companies face when conducting business across national and
cultural boundaries, including assessing and selecting the most promising overseas markets,
evaluating market entry alternatives, examining the forces that drive adaptation versus
standardization of the marketing mix. It looks at the various global marketing challenges from a
strategic perspective and also addresses topics not usually found in international marketing
texts, such as aligning marketing strategies with global organizational structures, managing the
relationship between national subsidiaries, regional headquarters and global headquarters, as
well as corporate social responsibility challenges, and pertinent future trends that are likely to
affect global business.
Humanistic Marketing is a response to the currently growing mega-trend call for rethinking
marketing. The book organizes current thinking around the problems of marketing theory and
practice as well as solutions and ways forward, providing a diverse exploration of the position
of marketing in the face of challenges for societal transformation.
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