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Total quality management (TQM), reengineering, the workplace of the twenty-first
century--the 1990s have brought a sense of urgency to organizations to change
or face stagnation and decline, according to Enhancing Organizational
Performance. Organizations are adopting popular management techniques,
some scientific, some faddish, often without introducing them properly or
adequately measuring the outcome. Enhancing Organizational Performance
reviews the most popular current approaches to organizational change--total
quality management, reengineering, and downsizing--in terms of how they affect
organizations and people, how performance improvements can be measured,
and what questions remain to be answered by researchers. The committee
explores how theory, doctrine, accepted wisdom, and personal experience have
all served as sources for organization design. Alternative organization structures
such as teams, specialist networks, associations, and virtual organizations are
examined. Enhancing Organizational Performance looks at the influence of the
organization's norms, values, and beliefs--its culture--on people and their
performance, identifying cultural "levers" available to organization leaders. And
what is leadership? The committee sorts through a wealth of research to identify
behaviors and skills related to leadership effectiveness. The volume examines
techniques for developing these skills and suggests new competencies that will
become required with globalization and other trends. Mergers, networks,
alliances, coalitions--organizations are increasingly turning to new intra- and interorganizational structures. Enhancing Organizational Performance discusses how
organizations cooperate to maximize outcomes. The committee explores the
changing missions of the U.S. Army as a case study that has relevance to any
organization. Noting that a musical greeting card contains more computing power
than existed in the entire world before 1950, the committee addresses the impact
of new technologies on performance. With examples, insights, and practical
criteria, Enhancing Organizational Performance clarifies the nature of
organizations and the prospects for performance improvement. This book will be
important to corporate leaders, executives, and managers; faculty and students
in organizational performance and the social sciences; business journalists;
researchers; and interested individuals.
An innovative textbook that provides a concise explanation of the foundations of
modern macroeconomic theory and its methods.
This book offers insights into the educational dimensions of climate change and
promotes measures to improve education in this context. It is widely believed that
education can play a key role in finding global solutions to many problems related
to climate change. Indeed, education as a process not only helps young people
to better understand and address the impact of global warming, but also fosters
better attitudes and behaviours to aid efforts towards mitigating climate change
and adapting to a changing environment. But despite the central importance of
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education in relation to climate change, there is a paucity of publications on this
theme. Against this background, the book focuses on the educational aspects of
climate change and showcases examples of research, projects and other
initiatives aimed at educating various audiences. It also provides a platform for
reflections on the role education can play in fostering awareness on a changing
climate. Presenting a wide range of valuable lessons learned, which can be
adapted and replicated elsewhere, the book appeals to educators and
practitioners alike.
In recent years, the agenda to support trade growth has moved beyond trade
policy to embrace a wider set of 'behind the border' issues, focused on
establishing an environment conducive to the emergence of firms that are
competitive in both export and domestic markets. At the operational level,
policymakers are increasingly requesting analytical support to understand the
factors impacting competitiveness in current traded sectors, along with the
prospects for diversification. In this context, the International Trade Department
(PRMTR) has developed a Trade Competitiveness Diagnostic Toolkit (TCD). The
TCD is a simple guide that facilitates a systematic assessment of a country's
position, performance, and capabilities in export markets. The TCD combines
quantitative analysis - including comparison of the country against global
averages, regional and income-level peers - with an emphasis on in-depth,
qualitative analysis, focusing on in-country interviews with key stakeholders
across trade value chains. The TCD includes two components: 1.Trade
Outcomes Analysis: a quantitative and qualitative analysis of historical trade
organised around four components: 1.) the intensive margin, with a focus on the
level and growth of exports as well as market share performance; 2.) the
extensive margin, including diversification of both products and markets; 3.) the
quality margin, focusing on the quality or sophistication of exports; and 4.) the
sustainability margin, including the participation and survival of firms in export
markets. 2. Competitiveness Diagnostics: cover a broad set of factors that impact
trade performance, organized around three themes: 1.) The incentive framework
for trade, including an analysis of trade and investment policy, and the business
regulatory environment; 2.) Factor inputs, productivity, and trade costs, including
issues of labor, technical efficiency, access to inputs and backbone services, and
trade and logistics; and 3.) Proactive policies to support trade, including
standards, export promotion, and spatial industrial policies like clusters and
economic zones. The toolkit will be of particular interest to economists at
development banks and donor agencies, government practitioners involved in
analyzing trade performance, and academics and researchers in the area of
trade and development economics
Explores the process of globalization and the impact this has on international
business organizations. The text presents a framework to analyse the economic,
political, legal, financial, technological, socio-cultural and ecological
environments, thereby outlining the factors which affect the everyday business of
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organizations.
The volume is conceived as a self-learning material as it includes the keys to
most activities although it needs to be supported by the instructor in the
classroom, trying to emphasise the written and oral communicative necessities of
the international business world.
This book introduces a coherent perspective on the self-regulatory career metacapacities that individuals, as career agents, need to successfully manage their
career development in a boundaryless occupational world. Enriched by empirical
data and case studies by subject specialists in the fields, it serves as a cuttingedge benchmark for specialists, professionals and post-graduate students in the
careers field to study. This book allows an in-depth view of the most recent
research trends on the critical psycho-social constructs influencing the
adaptation, adaptivity, adaptability and employability of individuals in a turbulent,
uncertain and chaotic work world. In addition, it offers the practising professional
new perspectives of career constructs and measures to consider in career
counseling and guidance for the contemporary career.
The technological revolution has reached around the world, with important
consequences for business, government, and the labor market. Computer-aided
design, telecommunications, and other developments are allowing small players
to compete with traditional giants in manufacturing and other fields. In this
volume, 16 engineering and industrial experts representing eight countries
discuss the growth of technological advances and their impact on specific
industries and regions of the world. From various perspectives, these
distinguished commentators describe the practical aspects of technology's reach
into business and trade.
Fascinating and compelling in equal measure this volume presents a critical
examination of the multilayered relationships between engineering and business.
In so doing the study also stimulates ethical reflection on how these relationships
either enhance or inhibit strategies to address vital issues of our time. In the
context of geopolitical, economic, and environmental tendencies the authors
explore the world that we should want to create and the role of the engineer and
the business manager in this endeavor. Throughout this volume the authors
identify periods of alignment and periods of tension between engineering and
business. They look at focal points of the engineering-business nexus related to
the development of capitalism. The book explores past and present movements
to reshape, reform, or reject this nexus. The volume is informed by questions of
importance for industry as well as for higher education. These are: What kinds of
conflict arise for engineers in their attempts to straddle both professional and
organizational commitments? How should professionals be managed to avoid a
clash of managerial and professional cultures? How do engineers create value in
firms and corporations? What kinds of tension exist between higher education
and industry? What challenges does the neoliberal entrepreneurial university
pose for management, faculty, students, society, and industry? Should
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engineering graduates be ready for work, and can they possibly be? What kinds
of business issues are reflected in engineering education curricula, and for what
purpose? Is there a limit to the degree of business hybridization in engineering
degree programs, and if so, what would be the criterion for its definition? Is there
a place in engineering education curricula for reflective critique of assumptions
related to business and economic thinking? One ideal of management and
control comes to the fore as the Anthropocene - the world transformed into an
engineered artefact which includes human existence. The volume raises the
question as to how engineering and business together should be considered,
given the fact that the current engineering-business nexus remains embedded
within an economic model of continual growth. By addressing macro-level issues
such as energy policy, sustainable development, globalization, and social justice
this study will both help create awareness and stimulate development of selfknowledge among practitioners, educators, and students thereby ultimately
addressing the need for better informed citizens to safeguard planet Earth as a
human life supporting system.
Summary: "This book brings together case study examples in the fields of
sustainability, sustainable development, and education for sustainable
development"-Copyright © 2017, ICLEL Conferences All rights reserved by ICLEL Conferences
Advances of information and communications technologies have created new forces in
managing organizations. These forces are leading modern organizations to reassess
their current structures to become more effective in the growing global economy. This
Proceedings is aimed at the challenges involved in effective utilization and
management of technologies in contemporary organizations.
Tourism is much more than an economic sector, it is also a social, cultural, political, and
environmental force that drives societal change. Understanding, responding to, and
managing this change will inevitably require knowledge workers who are able to
address a range of problems associated with tourism, travel, hospitality, and the
increasingly complex operating environment within which they exist. The purpose of this
Handbook is to provide an insightful and authoritative account of the various issues that
are shaping the higher educational world of tourism, hospitality and events education
and to highlight the creative, inventive and innovative ways that educators are
responding to these issues. It takes as its central focus a dynamic curriculum space
shaped by internal and external factors from global to local scales, a variety of values
and perspectives contributed by a range of stakeholders, and shifting philosophies
about education policy, pedagogy and teaching practice. A benchmark for future
curriculum design and development, it critically reviews the development of conceptual
and theoretical approaches to tourism and hospitality education. The Handbook is
composed of contributions from specialists in the field, is interdisciplinary in coverage
and international in scope through its authorship and content. Providing a systematic
guide to the current state of knowledge on tourism and hospitality education and its
future direction this is essential reading for students, researchers and academics in
Tourism, Hospitality, Events, Recreation and Leisure Studies.
The International Handbook of Curriculum Research is the first collection of reports on
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scholarly developments and school curriculum initiatives worldwide. Thirty-four essays
on 28 nations, framed by four introductory chapters, provide a panoromic
An in-depth, single-volume resource on current standards, research, practice, and
education in the field Organizations worldwide are experiencing increased pressure
from investors, lawmakers, and regulators to improve their corporate governance,
business sustainability and corporate culture. The profit -with-purpose concept is
gaining momentum in the business and investment communities in promoting creation
of shared value for all stakeholders. Corporations are expected to generate required
financial returns for shareholders and have desired social and environmental impacts
while conducting their business ethically. Additionally, the social, ethical, and
environmental performance of corporations are subject to intense scrutiny in today’s
business environment. More than ever before, society is holding public companies
accountable for their business activities and their financial reporting process. As
colleges and universities continue to develop relevant curriculum, the importance of
ethical conduct, business sustainability, and corporate governance is receiving
increased attention from the general public, regulators, accounting professionals, and
academics. Business Sustainability, Corporate Governance, and Organizational Ethics
is a contemporary examination of emerging educational topics that continue to gain
acceptance in business schools around the globe in training and preparing the most
ethical and competent future business leaders. Divided into four modules, this
authoritative book first covers three introductory chapters. The second module presents
business sustainability, sustainability principles, theories, standards as well as
sustainability factors of performance in all five economic, governance, social, ethical
and environmental dimensions, sustainability reporting and assurance, sustainability
risk assessment, and sustainability research and education. The third module explores
corporate governance—including its oversight, managerial, compliance, advisory,
auditing, and monitoring functions—and discusses its integration with accounting
research and business curricula. The importance of business, professional, and
workplace ethics, and corporate culture is illustrated in the book’s final module.
Reflecting the most current information in the field, this book: Addresses the latest
revisions to the AACSB Accreditation Standards Discusses the role business schools
play in providing coverage of business sustainability, corporate governance and
organizational ethics education Covers five dimensions of business sustainability
performance: economic, governance, social, ethics, and environmental (EGSEE) and
sustainability reporting and assurance Provides a framework for discussing important
functions of corporate governance such as oversight, managerial, compliance, auditing,
advisory and monitoring Discusses current trends in organizational ethics research and
education Business Sustainability, Corporate Governance, and Organizational Ethics is
an important resource for business students, financial, managerial accounting and
auditing students, corporations and their directors and executives, regulators,
researchers, and those in relevant areas of academia.
The new edition of this bestselling textbook provides a comprehensive introduction to
the business environment, coherently integrating cross-disciplinary topics from
sociology, politics and economics. Truly international in approach the book encourages
students to explore multiple perspectives and scenarios to prepare them for the highly
globalised business operations of today. Thoroughly updated with topical discussion of
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both SMEs and large MNCs, a core principle remains the book's application to
business. Enhanced by Janet Morrison's characteristically clear, authoritative writing
style, and an unrivalled range of learning features, the book offers all the tools to
support skills development, critical thinking and academic engagement. Ideal for
undergraduate and MBA modules on the Business Environment or Business Contexts,
the book is also be suitable for International Business modules that aim to offer an
introduction to the issues of global economics, in the context of other environments.
New to this Edition: - Revised structure, framing different business environments before
exploring the dynamics of competition, to better align with module outlines - All new
case study type specifically exploring the changing business environment - Increased
emphasis on SMEs and born-global organizations
Edited by: Dr. Radwan A. Kharabsheh, The Hashemite University, Amman, Jordan.
PRINT version of the proceedings of the International Conference on Innovation and
Entrepreneurship ICIE 2013 hosted by The Hashemite University in cooperation with
The Arab Administrative Development Organization, Amman, Jordan on the 4-5 March
2013. This is a single volume with 199 pages.
As tourism matures as an academic subject and the number of tourism higher
education providers continues to expand world-wide, there is an increasing interest in
its educational aspects. At the same time the development of research into education
issues related to tourism means that there is now a developing literature on the subject.
This international handbook offers a timely evaluation of the sate of the art of tourism
higher education. The book brings together expert contributors from around the world to
present current thinking and practice about what is now a major element of education
provision world-wide. It is structured round four key themes: - Curriculum - International
perspective - Teaching, learning and assessment - Resources, progression and quality
Its global survey of tourism education offers a comprehensive basis for comparative
review. In addition to setting out the development and current provision of tourism
education it also addresses cutting edge issues such PhD education, non-formal
education, cultural issues in learning, research and teaching, e-learning and eassessment. It offers practical advice for the design, delivery, evaluation and resourcing
of courses and concludes with a reflective agenda of issues for the future.
The Routledge International Handbook of Higher Education for Sustainable
Development gives a systematic and comprehensive overview of existing and
upcoming research approaches for higher education for sustainable development. It
provides a unique resource for researchers engaged in the field of higher education for
sustainable development by connecting theoretical aspects of the range of relevant
methodologies, showing the interdisciplinary aspects of the research field and
illustrating the breadth of research directions. With a team of international authors from
leading universities in research and teaching in higher education for sustainable
development this Handbook brings together a broad range of research approaches and
shows how these approaches are reflected in the research practice in higher education
for sustainable development. Key topics include: Research Paradigms and
Methodologies Ongoing and Future Directions of Research Meta-Analysis and Reviews
Policy and Politics Challenges for Implementation Action Research and
Transdisciplinary Perspective Gender, Diversity and Post-Colonial Perspectives
Operationalising Competencies Outcome-Oriented Research Curriculum Change
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Organisational Change and Organisational Learning Community and Partnerships
University Appraisal Systems and Indicators Evaluation Approaches Engaging
Academic Teachers Good Practice Learning and Teaching Transformative Leadership
and Change Strategies This Handbook is an invaluable research and teaching tool for
all those working in higher education for sustainable development.
Rarely, if ever, have business schools experienced change as far-reaching and
powerful as during the current wave of globalization. Understanding these changes,
and their implications, was the charge given to an AACSB Task Force on Globalization
of Management Education. In this comprehensive report, the Task Force explores
broad globalization trends in management education that command the attention of any
individual or institution striving to navigate in today's environment. Then, by exploring
individual business school strategies, it provides valuable insights into how business
schools can and should respond. The report aims to encourage and guide business
schools to embrace globalization in ways that are mission-appropriate, manageable
given available resources, and meaningful to the stakeholders being served. For
organizations serving business schools, it will be a catalyst for action that elevates and
improves business schools' capabilities. Readers will be left with the conviction that
great opportunities exist for business schools to move from keeping pace with the
sweeping changes of globalization, to leading the way.
In recent times, there has been an unprecedented increase in awareness of environmental
issues by businesses around the globe. The extent to which this awareness has been created
hinges significantly on the customer's perception of businesses' responses to environmental
issues such as climate change, global warming, effects of business-gas-emissions on the
ozone layer, etc. The growth of some businesses, and indeed the whole industrial society, has
been based on the confidence reposed in human ingenuity and its ability to develop new
technologies to meet human needs and, more recently, to solve the climate and environmental
problems brought about by previous technological developments, particularly those used by
businesses and giant industrial houses. In essence, the question that all the above brings to
the fore is, should the approach of businesses to these objectives of continued and sustainable
growth be at the expense of our climate or the environment? One of the primary reasons why
businesses use more nuclear power plants for their energy supplies today is to combat global
warming and climate change, as nuclear power is said to be relatively free of carbon
emissions. Business Administration for Students & Managers covers various topics traversing
eight major subject areas in Business Administration, including: * The International Business
Environment * Human Resource Management * Financial Management and Marketing
Management * Managing Operations and Information Communication Technology * Business
Process Reengineering and Logistics Supply Chain Management This approach is intended to
bring together, for the benefit of all students and managers of businesses, all the major
business topics/functions under one umbrella. Business Administration for Students &
Managers is intended for the first international business courses of study at both the
undergraduate and the Master of Business Administration (MBA) levels. It holds the key to the
efficient business or management remits of business personnel such as Chief Executive
Officers, Managing Directors, General Managers, Company Secretaries and Corporate Board
of Directors. Others include the functional managers of businesses or organisations such as
Finance, Environmental Protection, Information Technology, Human Resource, Production,
Marketing and Operations managers.
Small and medium-sized enterprises (SMEs) dominate the market in terms of sheer number of
organisations; yet, scholarly resource materials to assist in honing skills and competencies
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have not kept pace. This well renowned textbook guides students through the complexities of
entrepreneurship from the unique perspective of marketing in SME contexts, providing a clear
grounding in the principles, practices, strategies, challenges, and opportunities faced by
businesses today. SMEs now need to step up to the terrain of mobile marketing and consumergenerated marketing and utilise social media marketing tools. Similarly, the activities of various
stakeholders in SME businesses like start-up accelerators, business incubators, and
crowdfunding have now gained more prominence in SME activities. This second edition
advances grounds covered in the earlier edition and has been fully updated to reflect this new,
dynamic business landscape. Updates include: A consideration of social media imperatives on
SME marketing; Discussion of forms of capital formation and deployment for marketing
effectiveness, including crowdfunding; Updated international case studies drawn from diverse
backgrounds; Hands-on practical explorations based on real-life tasks to encourage deeper
understanding. This book is perfect for students studying SMEs, Marketing and Enterprise at
both advanced undergraduate and postgraduate levels, as well as professionals looking to
obtain the required knowledge to operate their businesses in this increasingly complex and
turbulent marketing environment.
This collected volume of essays offers glimpses of the future of university education. While
universities consider the spirit of theoretical exchange and intellectual pursuit to be a defining
trait of their identity, this book argues that this heritage is disappearing under the influence of
the short-term demands of societies and markets. Universities used to be sites of dissent, civil
courage and societal conscience, but have now instead become little more than pseudobusinesses, rendering them incapable of remaining critical or independent. However, with
more people going to university every year, there is a strong resistance to the notion that the
university as a collegial and critical institution is dead, among academics as well as the
broader public. With contributions from scholars across the world, this edited collection
explores the ramifications of marketization on universities, and provides glimpses of what
higher education will look like in the future. It will be of great interest to teachers and students
in higher education, as well as policy makers and those interested in the current and future
state of higher education.
3rd International Conference on Lifelong Education and Leadership for ALL-ICLEL 2017Prof.
Dr. Osman Titrek, Prof. Dr. Paulo Alberto da SILVA PEREIRA, Res. Assist. Gozde SEZENGULTEKIN
This book challenges universities to rethink their missions and to re-structure courses,
research programs, and campus life in terms of sustainability. The author offers valuable
theoretical and practical resources for students, teachers, researchers, and administrators who
seek sustainability in higher education. Sustainability is explored as an outcome and a process
of learning, and also as a catalyst for educational change and institutional innovation.
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