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Geared toward both postgraduate and final-year undergraduate students, this book is ideal for
those studying Marketing, Marketing with eCommerce, Media and Multimedia Marketing,
Business Studies, eBusiness and Business Information Systems, and for MBAs. It can also be
used for related units in Engineering- and Social Studies-based programmes. Students
following the CIM's Professional Diploma Module, Marketing Communications, will also benefit
from this book, as well as those taking stand-alone professional B2B Marketing seminars.
This volume provides a foundation in digital accounting by covering such fundamental topics
as accounting software, XBRL (eXtensible Business Reporting Language), and EDI. The
effects of the Internet and ERP on accounting are classified and presented for each accounting
cycle, along with a comprehensive discussion of online controls.
Market research has never been more important. As organizations become increasingly
sophisticated, the need to profile customers, deliver customer satisfaction, target certain
audiences, develop their brands, optimize prices and more has grown. Lively and accessible,
Market Research in Practice is a practical introduction to market research tools, approaches
and issues. Providing a clear, step-by-step guide to the whole process - from planning and
executing a project through to analyzing and presenting the findings - it explains how to use
tools and methods effectively to obtain reliable results. This fully updated third edition of Market
Research in Practice has been revised to reflect the most recent trends in the industry. Ten
new chapters cover topical issues such as ethics in market research and qualitative and
quantitative research, plus key concepts such as international research, how to design and
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scope a survey, how to create a questionnaire, how to choose a sample and how to carry out
interviews are covered in detail. Tips, and advice from the authors' own extensive experiences
are included throughout to ground the concepts in business reality. Accompanied by a range of
online tools, templates, surveys and guides, this is an invaluable guide for students of research
methods, researchers, marketers and users of market research. Online resources include a
range of tools, templates, surveys and guides.
Consumer Behaviour: A European Perspective 6th Edition by Michael R. Solomon, Gary J.
Bamossy, Søren T. Askegaard and Margaret K. Hogg Now in its sixth edition, Consumer
Behaviour: A European Perspective provides a fully comprehensive, lively and engaging
introduction to the behaviour of consumers in Europe and around the world. This text offers a
cutting-edge overview of consumer behaviour and is ideal for second and third year
undergraduates as well as master's students. The book links consumer behaviour theory with
the real-life problems faced by practitioners in many ways: Marketing opportunity, Marketing
pitfalls and Multicultural dimensions boxes throughout the text illustrate the impact consumer
behaviour has on marketing activities. Consumer behaviour as I see it boxes feature marketing
professionals talking about the relevance of consumer behaviour issues to their everyday work.
Brand new Case studies about European companies and topics give deep insights into the
world of consumer behaviour. New coverage of sustainable consumption, emerging
technologies, social media and online behaviour is woven throughout this edition. Online
materials including multiple-choice questions and links to useful websites are available on the
book's website at www.pearsoned.co.uk/solomon About the authors Michael R. Solomon,
Ph.D., joined the Haub School of Business at Saint Joseph’s University in Philadelphia as
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Professor of Marketing in 2006, where he also serves as Director of the Center for Consumer
Research. He is also Professor of Consumer Behaviour at the Manchester Business School,
The University of Manchester. In addition to this book, he is also the co-author of the widely
used textbook, Marketing: Real People, Real Decisions. Gary J. Bamossy, Ph.D., is Clinical
Professor of Marketing at the McDonough School of Business, Georgetown University, in
Washington D.C. Søren Askegaard, Ph.D., is Professor of Marketing at the University of
Southern Denmark, Odense. Margaret K. Hogg ,Ph.D., is Professor of Consumer Behaviour
and Marketing in the Department of Marketing at Lancaster University Management School.
It is not lost on commercial organisations that where we live colours how we view ourselves
and others. That is why so many now place us into social groups on the basis of the type of
postcode in which we live. Social scientists call this practice “commercial sociology”. Richard
Webber originated Acorn and Mosaic, the two most successful geodemographic
classifications. Roger Burrows is a critical interdisciplinary social scientist. Together they chart
the origins of this practice and explain the challenges it poses to long-established social
scientific beliefs such as: the role of the questionnaire in an era of “big data” the primacy of
theory the relationship between qualitative and quantitative modes of understanding the
relevance of visual clues to lay understanding. To help readers evaluate the validity of this form
of classification, the book assesses how well geodemographic categories track the emergence
of new types of residential neighbourhood and subject a number of key contemporary issues to
geodemographic modes of analysis.
This new edition balances the theoretical and the practical for advanced undergraduates, those
specialising in financial services at postgraduate level, individuals undertaking professional
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courses such as those offered by the IFS School of Finance, and employees working within the
financial services sector. Ennew & Waite draw from global business cases in both B2B and
B2C marketing, taking a unique approach in terms of structure by splitting discussion between
marketing for acquisition and marketing for retention. This fully updated and revised second
edition features: A revised approach to the industry in the light of the global financial crisis,
including ethical considerations, consumer confidence issues, and new approaches to
regulation New sections on e-commerce and its impact on customer relationships New case
studies and vignettes A new companion website to support teaching, including PowerPoint
slides, test bank questions, additional cases and cameo video mini-lectures. Financial Services
Marketing 2e will help the student and the practitioner to develop a firm grounding in the
fundamentals of financial services strategy, customer acquisition and customer development.
Reflecting the realities of financial services marketing in an increasingly complex sector, it
provides the most up-to-date, international and practical guide to the subject available.
This book makes a forthright case for a shift in policy focus from 'community cohesion' to the
broader notion of social cohesion, and is distinctive and innovative in its focus on evaluation. It
constitutes an extremely valuable source both for practitioners involved in social cohesion
interventions and for researchers and students studying theory-based evaluation and the policy
areas highlighted (housing, intergenerational issues, the recession, education,
communications, community development).
The Talent Management Handbook explains how organizations can identify and get the most
out of “high-potential people” by developing and promoting them to key positions. The book
explains: 1. A system for integrating three human resources “building blocks”: organizational
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competencies, performance appraisal, and forecasting employee/manager potential 2. Six
human resources conditions necessary for organization excellence 3. How to link your
employee assessment process to career planning and development The Talent Management
Handbook will help you design career plans that boost employee morale, as well as create and
sustain excellence in your organization. It is full of simple, efficient, easy-to-follow methods for
assessing, planning, and developing high-value people to meet your organization’s current
and future needs. And it will help you combine your organization’s diverse human resources
activities into a single, cogent system. Featuring best practices from leading companies as well
as contributions from field experts who hold top positions in such leading HR consultancies as
AON Consulting, The Hay Group, Hewitt Associates, Right Management Consulting. Sibson
Consulting, and Towers Perrin, The Talent Management Handbook is an authoritative resource
for creating and maintaining excellence in your organization through people management.
Since the signing of the Good Friday Agreement in 1998 — the formal end-point of the thirtyyear modern ‘Troubles’ — contemporary visual artists have offered diverse responses to postconflict circumstances in Northern Ireland. In Ghost-Haunted Land — the first book-length
examination of post-Troubles contemporary art — Declan Long highlights artists who have
reflected on the ongoing anxieties of aftermath. This wide-ranging study addresses
developments in video, photography, painting, sculpture, performance and more, offering
detailed analyses of key works by artists based in Ireland and beyond — including 2014 Turner
Prize winner Duncan Campbell and internationally acclaimed filmmaker and photographer
Willie Doherty. ‘Post-Troubles’ contemporary art is discussed in the context of both local
transformations and global operations — and many of the main points of reference in the book
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come from broader debates about the place and purpose of contemporary art in today’s world.

GIS and the Social Sciences offers a uniquely social science approach on the theory
and application of GIS with a range of modern examples. It explores how human
geography can engage with a variety of important policy issues through linking together
GIS and spatial analysis, and demonstrates the importance of applied GIS and spatial
analysis for solving real-world problems in both the public and private sector. The book
introduces basic theoretical material from a social science perspective and discusses
how data are handled in GIS, what the standard commands within GIS packages are,
and what they can offer in terms of spatial analysis. It covers the range of applications
for which GIS has been primarily used in the social sciences, offering a global
perspective of examples at a range of spatial scales. The book explores the use of GIS
in crime, health, education, retail location, urban planning, transport, geodemographics,
emergency planning and poverty/income inequalities. It is supplemented with practical
activities and datasets that are linked to the content of each chapter and provided on an
eResource page. The examples are written using ArcMap to show how the user can
access data and put the theory in the textbook to applied use using proprietary GIS
software. This book serves as a useful guide to a social science approach to GIS
techniques and applications. It provides a range of modern applications of GIS with
associated practicals to work through, and demonstrates how researcher and policy
makers alike can use GIS to plan services more effectively. It will prove to be of great
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interest to geographers, as well as the broader social sciences, such as sociology,
crime science, health, business and marketing.
This easy to use resource opens windows to the world of marketing through cases that
are vibrant and engaged, links that allow you to explore topics in more detail and
content to encourage relating theory to practice. Recognizing the importance of ongoing
technological and social developments and the increasing connectedness of
consumers that has profound implications for the way marketing operates and students
learn, the 5th edition demystifies key technologies and terminology, demonstrating
where and how emerging digital marketing techniques and tools fit in to contemporary
marketing planning and practice. The new edition has been fully updated to include:
New case studies and examples, offering truly global perspectives. Even more content
on digital marketing integrated throughout, including key issues such as social media,
mobile marketing, co-creation and cutting-edge theory. A new and fully streamlined
companion website, featuring a range of resources for students and lecturers. Focus
boxes throughout the text such as Global, Research, B2B and Ethical - all with a
greater emphasis on digital communication - reinforce key marketing trends and relate
theory to practice. Each chapter also ends with a case study revolving around topics,
issues and companies that students can relate to. The new edition comes packed with
features that can be used in class or for self-directed study.
Materials for Architects and Builders provides a clear and concise introduction to the
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broad range of materials used within the construction industry and covers the essential
details of their manufacture, key physical properties, specification and uses.
Understanding the basics of materials is a crucial part of undergraduate and diploma
construction or architecture-related courses, and this established textbook helps the
reader to do just that with the help of colour photographs and clear diagrams
throughout. This new edition has been completely revised and updated to include the
latest developments in materials research, new images, appropriate technologies and
relevant legislation. The ecological effects of building construction and lifetime use
remain an important focus, and this new edition includes a wide range of energy saving
building components.
The third edition of Market-Led Strategic Change builds on the massive success of the
previous two editions, popular with lecturers and students alike, presenting an
innovative approach to solving an old problem: making marketing happen! In his witty
and direct style, Nigel Piercy has radically updated this seminal text, popular with
managers, students, and lecturers alike, to take into account the most recent
developments in the field. With a central focus on customer value and creative strategic
thinking, he fully evaluates the impact of electronic business on marketing and sales
strategy, and stresses the goal of totally integrated marketing to deliver superior
customer value. "Reality Checks" throughout the text challenge the reader to be
realistic and pragmatic. The book confronts the critical issues now faced in strategic
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marketing: · escalating customer demands driving the imperative for superior value ·
totally integrated marketing to deliver customer value · the profound impact of electronic
business on customer relationships · managing processes like planning and budgeting
to achieve effective implementation At once pragmatic, cutting-edge and thoughtprovoking, Market-Led Strategic Change is essential reading for all managers, students
and lecturers seeking a definitive guide to the demands and challenges of strategic
marketing in the 21st century.
CONSUMER BEHAVIOR combines a foundation in key concepts from marketing,
psychology, sociology, and anthropology with a highly practical focus on real-world
applications for today's business environment. The new edition of this popular,
pioneering text incorporates the latest cutting-edge research and current business
practices, including extensive coverage of social media influences, increased consumer
power, emerging neuroscience findings, and emotion in consumer decision making. In
addition, the Sixth Edition includes an increased emphasis on social responsibility and
ethics in marketing. With even more real-world examples and application exercises,
including new opening examples and closing cases in every chapter, CONSUMER
BEHAVIOR provides a thorough, yet engaging and enjoyable guide to this essential
subject, enabling students and professionals alike to master the skills they need to
succeed. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
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The fifth edition of Marketing Strategy and Management builds upon Michael Baker's
reputation for academic rigor. It retains the traditional, functional (4Ps) approach to
marketing but incorporates current research, topical examples and case studies,
encouraging students to apply theoretical principles and frameworks to real-world
situations.
Covering the applied managerial perspective of the travel industry, this book looks at
the core disciplines and the application of theory to practice. Considering individual and
corporate social responsibility, it teaches effective managerial skills by reviewing legal
frameworks, quality management and marketing, financial management, and the
management of shareholders and stakeholders. It discusses current trends such as
sustainability and governmental emission targets against a background of the needs of
a commercial business to innovate and increase profits. A valuable tool for both
students and those working in the travel industry, this new edition includes new content,
a revised structure and all-new international case studies.
This book is for managers and would-be managers who need to upgrade their
knowledge of digital marketing. Told from the perspective of marketing strategy, it puts
digital marketing in the context of rm strategy selection. The rst step in digital marketing
is to understand your company and your brand. The second step is to put content and
keywords on your website so that they can be found in search. Third, use the other
delivery platforms of digital marketing, e-mail, social, and mobile, to deploy that content
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to the customer. The nal topics in the book focus on the importance of data
management and privacy. The author discusses how to develop a database and to
create an organization that puts data quality at its center. These practices are as critical
to digital marketing success as the delivery platforms. Without quality data, no digital
marketing program can be successful.
Marketing Strategy and ManagementMacmillan International Higher Education
This comprehensive textbook considers all of the key business, management and
technical issues of e-Business, examining and explaining how technologies can help
organizations in both the public and private sectors conduct business in new ways.
After addressing the changing nature of the e-Economy and the impact of the dot.com
'bubble' of the late 1990s, Eckersley, Harris and Jackson go on to analyse key software
developments and the impact these have had on organizational practices. They then
outline the legal and ethical frameworks of e-Business, and consider how companies
use various e-commerce tools to enter new markets. Finally, they trace the progress
public sector organizations have made in adopting e-Business practice. This is an
accessible, jargon-free and focused textbook that offers readers both a technical and
managerial overview of the issues surrounding e-Business. It uses illustrative cases
and discussion questions to help students and managers in organizations not only to
familiarize themselves with e-Business but also to equip themselves with the skills to
challenge and analyze the changing business environment.
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Growing up with Swedish and Norwegian grandparents with a dash of Danish thrown in
for balance, Eric Dregni thought Scandinavians were perfectly normal. Who doesn’t
enjoy a good, healthy salad (Jell-O packed with canned fruit, colored marshmallows,
and pretzels) or perhaps some cod soaked in drain cleaner as the highlights of
Christmas? Only later did it dawn on him that perhaps this was just a little strange, but
by then it was far too late: he was hooked and a dyed-in-the-wool Scandinavian
himself. But what does it actually mean to grow up Scandinavian-American or to live
with these Norwegians, Swedes, Finns, Danes, and Icelanders among us? In Vikings in
the Attic, Dregni tracks down and explores the significant—and quite often
bizarre—historic sites, tales, and traditions of Scandinavia’s peculiar colony in the
Midwest. It’s a legacy of the unique—collecting silver spoons, a suspicion of flashy
clothing, shots of turpentine for the common cold, and a deep love of rhubarb pie—but
also one of poor immigrants living in sod houses while their children attend college, the
birth of the co-op movement, the Farmer–Labor party, and government agents spying
on Scandinavian meetings hoping to nab a socialist or antiwar activist. For all the tales
his grandparents told him, Dregni quickly discovers there are quite a few they neglected
to mention, such as Swedish egg coffee, which includes the eggshell, and Lutheran
latte, which is Swedish coffee with ice cream. Vikings in the Attic goes beyond the lefse,
lutefisk, and lusekofter (lice jacket) sweaters to reveal the little-known tales that lie
beneath the surface of Nordic America. Ultimately, Dregni ends up proving by example
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why generations of Scandinavian-Americans have come to love and cherish these tales
and traditions so dearly. Well, almost all of them.* * See lutefisk.
Companies need more than just web analysts and data-savvy marketers to be
successful–they need action heroes! While most of us never battle evil scientists or
defuse nuclear warheads, successful web analysts benefit from the same attributes that
fictional action heroes embody. As a web analyst, your main goal is to improve your
organization’s online performance. You can become an “action hero” by translating
analysis insights into action that generates significant returns for your company. How
you approach analysis is critical to your overall success. In this book, web analytics
expert Brent Dykes addresses the unique challenges facing analysts and online
marketers working within small and large companies, teaching you how to move
beyond reporting and toward analysis to drive action and change. Taking a principlebased rather than a tool-specific approach, Brent introduces you to the Action Hero
Framework that breaks down the analysis process into three key stages: Prioritize
(what to analyze), Analyze (how to analyze), and Mobilize (how to drive action). And he
reinforces these topics with real-world examples and practical tips from seasoned
analysts at leading companies. Defines the type of environment in which action heroes
thrive–not just survive–as well as how to defeat the villains of web analytics that stand
in the way Arms web professionals with a strategic framework for executing online
analysis, as well as an arsenal of analysis techniques Reveals how companies need to
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be both data-driven and action-agile to drive business value from web analytics For
more action hero resources and information, check out the book’s companion site at
www.Analyticshero.com. "The ideas in this book will take you days (or even weeks) to
work your way through, and they fly in the face of the emotional approach to marketing.
The question is: would you rather have your competition lead the way with data and
science when it comes to reaching your market, or are you going to go first? That's how
it is with action heroes--no guts, no glory." -Seth Godin Author We Are All Weird "Don't
let the jaunty, breezy style of this book throw you off. Brent successfully - and
entertainingly - packs years of experience into these pages along with case studies and
insightful help on getting the most out of web analytics, adding value to your company
and boosting your career trajectory." -Jim Sterne Founder of eMetrics Marketing
Optimization Summit, author of "Social Media Metrics" and Chairman of the Digital
Analytics Association
Expert Facebook advertising techniques you won't find anywhereelse! Facebook has
exploded to a community of more than half a billionpeople around the world, making it a
deliciously fertile playgroundfor marketers on the cutting edge. Whether you want to
leverageFacebook Ads to generate "Likes," promote events, sell products,market
applications, deploy next-gen PR, ,this unique guide is theultimate resource on
Facebook's wildly successful pay-per-clickadvertising platform. Featuring clever
workarounds, unprecedentedtricks, and little-known tips for triumphant Facebook
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advertising,it’s a must-have on the online marketer’s bookshelf.Facebook advertising
expert Marty Weintraub shares undocumentedhow-to advice on everything from
targeting methods, advancedadvertising techniques, writing compelling ads, launching
acampaign, monitoring and optimizing campaigns, and tons more. Killer Facebook Ads
serves up immediately actionable tips &tactics that span the gambit. Learn what
Facebook ads are good for, how to set goals,and communicate clear objectives to your
boss and stakeholders. Master highly focused demographic targeting on
Facebook'ssocial graph. Zero in on relevant customers now. Get extraordinary advice
for using each available adelement—headline, body text, images, logos,
etc.—formaximum effect How to launch a Facebook advertising campaign and
crucialmonitoring and optimizing techniques Essential metrics and reporting
considerations Captivating case studies drawn from the author's extensiveFacebook
advertising experience, highlighting lessons fromchallenges and successes Tasty
bonus: a robust targeting appendix jam-packed withamazing targeting combos Packed
with hands-on tutorials and expert-level techniquesand tactics for executing an effective
advertising campaign, thisone-of-a-kind book is sure to help you develop, implement,
measure,and maintain successful Facebook ad campaigns.
The financial industry is under constant pressure to improve profits, attract and retain
high-value clients, and maintain brand equity. The Financial Services Marketing
Handbook gives marketing and sales professionals the information they need to
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produce maximum value from each marketing dollar. Anyone in the financial industry
can benefit from this book, from senior corporate management and product developers
to independent financial advisers and salespeople. Case studies illuminate the
innovations of industry leaders such as Merrill Lynch, Fidelity, Bank of America, and
Capital One and, perhaps more tellingly, analyze marketing initiatives that failed. These
case studies are integrated into a review of the keystones of marketing
strategy—segmentation, positioning, branding, situational analysis, and tactical
planning—all leading to a step-by-step overview on constructing a market plan. A
chapter is devoted to each of the specific tools of the marketer, from advertising, public
relations, personal selling, and sponsorships, to the Internet, event marketing, customer
relationship management, and much more. The Financial Services Marketing
Handbook gives marketers and sales professionals the tools they need to survive and
thrive, whether they are independent entrepreneurs or work within commercial banks,
investment banks, credit card companies, hedge funds, mutual funds, insurance firms,
and other financial institutions.
Based on the bestselling Marketing by Baines, Fill, Rosengren, and Antonetti,
Fundamentals of Marketing is the most relevant, concise guide to marketing, combining
the most essential theories with a global range of practitioner insights.
An anatomy of failed-state Britain, by the author of A Guide to the New Ruins of Great
Britain. In A Guide to the New Ruins of Great Britain, Owen Hatherley skewered New
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Labour’s architectural legacy in all its witless swagger. Now, in the year of the Diamond
Jubilee and the London Olympics, he sets out to describe what the Coalition’s
altogether different approach to economic mismanagement and civic irresponsibility is
doing to the places where the British live. In a journey that begins and ends in the
capital, Hatherley takes us from Plymouth and Brighton to Belfast and Aberdeen, by
way of the eerie urbanism of the Welsh valleys and the much-mocked splendour of
modernist Coventry. Everywhere outside the unreal Southeast, the building has
stopped in towns and cities, which languish as they wait for the next bout of selfdefeating austerity. Hatherley writes with unrivalled aggression about the disarray of
modern Britain, and yet this remains a book about possibilities remembered, about
unlikely successes in the midst of seemingly inexorable failure. For as well as trash,
ancient and modern, Hatherley finds signs of the hopeful country Britain once was and
hints of what it might become.
In a revealing study of how digital dossiers are created (usually without our knowledge),
the author argues that we must rethink our understanding of what privacy is and what it
means in the digital age, and then reform the laws that define and regulate it. Reprint.
This unique book breaks original ground in management and organization studies by
drawing on over 21?2 years of ethnographic study in a major UK international airport
group. Much has been written about the ‘McDonaldisation’ or ‘Disneyization’ of
society, but few have been attentive to what the author terms ‘Loungification of
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society’. A minor mode of organization, but one whose effects are likely to become
ever more profound, this study shows how management and organization is itself being
reconstructed and reshaped by way of loungification. Drawing on critical management
studies, actor-network theory, and debates in contemporary anthropology around the socalled ontological turn, Reconstructing Organization enacts a veritable experiment in
business and management studies. Who are these coming loungers? What do they
want? Can we manage them? Or will they soon capture us with their talking chairs and
‘crinicultural’ politics?

This highly original book is an ethnographic noir of how Big Data profits from
patient private health information. The book follows personal health data as it is
collected from inside healthcare and beyond to create patient consumer profiles
that are sold to marketers. Primarily told through a first-person noir narrative,
Ebeling as a sociologist-hard-boiled-detective, investigates Big Data and the
trade in private health information by examining the information networks that
patient data traverses. The noir narrative reveals the processes that the data
broker industry uses to create data commodities—data phantoms or the marketing
profiles of patients that are bought by advertisers to directly market to
consumers. Healthcare and Big Data considers the implications these “data
phantoms” have for patient privacy as well as the very real harm that they can
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cause.
Widely praised for its balanced treatment of computer ethics, Ethics for the
Information Age offers a modern presentation of the moral controversies
surrounding information technology. Topics such as privacy and intellectual
property are explored through multiple ethical theories, encouraging readers to
think critically about these issues and to make their own ethical decisions.
Creative Arts Marketing third edition is a long-awaited update of a classic and
influential text. A ground-breaking book when first published, it covers the core
concepts of marketing and management as they apply to the arts and heritage
industries with a depth that is still unrivalled. With an emphasis on global case
studies, practical examples and discussion questions and an author team that
draws from rich and varied experiences in the arts management sector, the book
serves as a text for students as much as it is a practitioner's guide to industry
best practice. Extensively revised to reflect the dramatic changes to this industry,
this edition integrates organizational and management subject matter, reflecting
the marketing function’s deeper involvement in broad organizational issues. This
fully updated and revised third edition features: Audience diversity and audience
development The impact of digital technologies on the industry An exploration of
the increasingly complex relationship between public and private funding for the
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arts Ethics and sustainability issues for arts marketers Cultural policy changes in
the industry Including a brand new companion website, complete with materials
for tutors and students for the first time, the return of this important text will be
welcomed by students, tutors and professionals in the arts.
Drayton Bird's Commonsense Direct and Digital Marketing needs no introduction
to marketers and direct marketers. It is not only seen as the authority on direct
marketing execution, but is also widely appreciated for its engaging, no-nonsense
style. The latest edition takes the book into new territory - the field of digital
marketing. It gives the marketer the tools, techniques and structure needed to
produce effective and profitable marketing across the direct marketing spectrum
-from simple letter to focused web-based campaigns. For anyone involved in
direct marketing, from junior marketer to senior manager, this book provides not
just the structure for success but also an energising insight into the techniques
behind some of the world's most successful direct marketing campaigns.
Scholars from a range of disciplines interrogate terms relevant to critical studies
of big data, from abuse and aggregate to visualization and vulnerability. This
pathbreaking work offers an interdisciplinary perspective on big data,
interrogating key terms. Scholars from a range of disciplines interrogate concepts
relevant to critical studies of big data--arranged glossary style, from from abuse
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and aggregate to visualization and vulnerability--both challenging conventional
usage of such often-used terms as prediction and objectivity and introducing
such unfamiliar ones as overfitting and copynorm. The contributors include both
leading researchers, including N. Katherine Hayles, Johanna Drucker and Lisa
Gitelman, and such emerging agenda-setting scholars as Safiya Noble, Sarah T.
Roberts and Nicole Starosielski.
EBOOK: Principles and Practice of Marketing
Going beyond current books on privacy and security, Unauthorized Access: The
Crisis in Online Privacy and Security proposes specific solutions to public policy
issues pertaining to online privacy and security. Requiring no technical or legal
expertise, the book explains complicated concepts in clear, straightforward
language. The authors—two renowned experts on computer security and
law—explore the well-established connection between social norms, privacy,
security, and technological structure. This approach is the key to understanding
information security and informational privacy, providing a practical framework to
address ethical and legal issues. The authors also discuss how rapid
technological developments have created novel situations that lack relevant
norms and present ways to develop these norms for protecting informational
privacy and ensuring sufficient information security. Bridging the gap among
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computer scientists, economists, lawyers, and public policy makers, this book
provides technically and legally sound public policy guidance about online privacy
and security. It emphasizes the need to make trade-offs among the complex
concerns that arise in the context of online privacy and security.
The Predictive Retailer is a retail company that utilizes the latest technological
developments to deliver an exceptional personalized experience to each and
every customer. Today, technology such as AI, Machine Learning, Augmented
Reality, IoT, Real-time stream processing, social media, and wearables are
altering the Customer Experience (CX) landscape and retailers need to jump
aboard this fast moving technology or run the risk of being left out in the cold.
The Predictive Retailer reveals how these and other technologies can help shape
the customer journey. The book details how the five types of analyticsdescriptive, diagnostic, predictive, prescriptive, and edge analytics-affect not only
the customer journey, but also just about every operating function of the retailer.
An IoT connected retailer can make its operations smart. Connected devices can
help with inventory optimization, supply chain management, labor management,
waste management, as well as keep the retailer's data centers green and its
energy use smart. Social media is no longer a vanity platform, but rather it is a
place to both connect with current customers as well as court new ones. It is also
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a powerful branding channel that can be utilized to both understand a retailer's
position in the market, as well as a place to benchmark its position against its
competitors. Today, technology moves at break-neck speed and it can offer the
potential of anticipatory capabilities, but it also comes with a confusing variety of
technological terms--Big Data, Cognitive Computing, CX, Data Lakes, Hadoop,
Kafka, Personalization, Spark, etc., etc. The Predictive Retailer will help make
sense of it all, so that a retail executive can cut through the confusing
technological jargon and understand why a Spark-based real-time stream
processing data stream might be preferable to a TIBCO Streambase one, or an
IBM Streaming Analytics one. This book will help retail executives break through
the technological clutter so that they can deliver an unrivaled customer
experience to each and every patron that comes through their doors.
Heritage Marketing is a new and clearly written textbook that systematically
addresses the principles of marketing as applied to the heritage sector. The
'heritage industry' and its growing importance internationally is defined, as is how
it links with the study of modern tourism The book then goes on to look in detail
at the marketing issues that arise from the particular management, educational
and cultural aspects of heritage. The book is: * A clear introduction for students
and professionals * Packed with examples and cases from around the world *
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The most up to date and comprehensive text of its kind As heritage tourism
continues to grow, so the management and marketing of heritage resources will
grow more important to governments, councils and managers. This book is the
ideal way for all those new to the area to understand the fundamental principles
and best practice in the sector. * First serious text on a new marketing niche *
Text is underpinned by a rich range of international examples/cases * Full
lecturer support
Market-leading ADVERTISING, PROMOTION, AND OTHER ASPECTS OF
INTEGRATED MARKETING COMMUNICATIONS, 9th Edition discusses all
aspects of marketing communications, from time-honored methods to the newest
developments in the field. Comprehensive treatment of the fundamentals focuses
on advertising and promotion, including planning, branding, media buying, sales,
public relations, and much more. Emerging topics get special attention in this
edition, such as the enormous popularity of social media outlets, online and
digital practices, viral communications, and personal selling, along with all of their
effects on traditional marketing. Revised to make ADVERTISING, PROMOTION,
AND OTHER ASPECTS OF INTEGRATED MARKETING COMMUNICATIONS,
9th Edition the most current I.M.C. text on the market, chapters address mustknow changes to environmental, regulatory, and ethical issues, as well as
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Marcom insights, place-based applications, privacy, global marketing, and of
course, memorable advertising campaigns. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
The 21st century has born witness to myriad changes in the way the world is
secured from the many emergencies that continually threaten to disrupt it. This
book concentrates on two such changes. First, it takes stock of the everincreasing development and diversification of data and digital technologies that
security organisations have at their disposal. Secondly, it examines how these
digital devices have fostered a new direction in which security agencies primarily
conceive of emergencies as so many risks of the future. Emergency governance
has undergone what might be called an anticipatory turn here, with digitally
rendered and imagined scenes of future contingency becoming cause and
justification for intervention in the here and now. Rather than scrutinising this turn
at its most spectacular heights in the domains, for instance, of warfare or counterterrorism, the book explores the facilitation of risk governance through digital
technologies in a more quotidian incarnation; namely by tracing the steps that the
United Kingdom’s Fire and Rescue Service (FRS) take to govern fire
emergencies whose potential has been identified but have yet to unfold. Delving
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into the FRS, the book maps out a digital infrastructure that includes various
software, institutional processes, multiple forms of risk calculation but also human
beings, relations and consciousness and an array of material spaces in which
these things exist. Accentuated here is how these components assemble to
produce projections of future emergencies on a number of sensorial registers.
This infrastructure is shown, in turn, to inform and shape a catalogue of refined
modes of action through which interventions on future emergencies are made in
the present. Engaging in depth with this infrastructure, the FRS provides an
understanding of risk as a lived relation, risk as an organisational ethos whose
liveliness is founded upon and reverberates through the relations existing
between those people and things operating in the FRS to make sense of
potential fire emergencies. Using the concept of lived relation as a foundation,
the book develops a critical understanding of anticipatory governance by
grasping its resonance with issues emanating in the wider field of security,
showing how security figures as a set of practices that rely upon and cultivates
affective conditions, that enrols the force of elements like fire into its institutional
arrangement, that draw on an array of knowledges to exercise power and, in the
process, that instantiate new forms of subjectivity.
In today’s modern climate, education and learning take place in multiple and
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diverse spaces. Increasingly, these spaces are both physical and virtual in
nature. Access to and use of information and communication technologies, and
the emergence of knowledge-based economies necessitate an understanding of
the plurality of spaces (such as homes, workplaces, international space and
cyberspace) in which learning can take place. The spaces of policy making with
respect to education are also being transformed, away from traditional centres of
policy formation towards the incorporation of a wider range of actors and sites.
These changes coincide with a more general interest in space and spatial theory
across the social sciences, where notions of simultaneity and diversity replace
more modernist conceptions of linear progress and development through time.
This volume proffers a unique perspective on the transformation of education in
the 21st century, by bringing together leading researchers in education, sociology
and geography to address directly questions of space in relation to education and
learning. This collection of essays: examines the changing and diverse spaces
and concepts of education (occurring simultaneously at different scales and in
different parts of the world) explores where education and learning take place
discusses how spaces of education vary at different stages (compulsory
schooling, tertiary and higher education, adult education and workplace learning)
inspects the ways in which the meanings attached to education and learning
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change in different national and regional contexts. Changing Spaces of
Education is an important and timely contribution to a growing area of concern
within the social sciences and amongst practitioners and policy-makers, reflecting
an urgent need to understand the ways in which both education and learning are
being reconfigured, not just nationally, but also internationally and transnationally.
It is essential reading for final-year undergraduates, postgraduates and
researchers in geography, sociology, education and policy studies, with an aim,
too, of informing policy and practice in this area.
Written for students studying market research at both undergraduate and
postgraduate levels, this book provides a comprehensive commentary on this
increasingly important subject. It includes a CD-ROM containing valuable SNAP
and XSIGHT Software demos, to enhance understanding of quantitative and
qualitative aspects of marketing research.
Brassington and Pettitt's Essentials of Marketing is the indispensable introduction
to the subject for all students taking a short or one-semester Marketing module whatever their background. The second edition retains the lively writing style and
authority of the authors' Principles of Marketing, and highlights the links between
theory and practice by using fresh and topical case studies drawn from real-life,
whilst focussing on the most important concepts and theories of Marketing.
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Essentials of Marketingalso boasts an unrivalled selection of online learning
resources at www.pearsoned.co.uk/brassington, which includes multiple choice
questions that test your learning and help monitor your progress, video interviews
with top Marketing Managers, answering your questions on how they use the
theories of marketing every day in their professional lives, a full online Glossary
explaining the key terms of the subject, and weblinks for every chapter that help
take your learning further! Dr Frances Brassington is Senior Lecturer in Retail
Management and Marketing at Oxford Brookes University Dr Stephen Pettitt is
Deputy Vice-chancellor of the University of Bedfordshire
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