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Networking With The Affluent
In an era of skyrocketing tuition and concern over whether college is “worth it,” Paying
for the Party is an indispensable contribution to the dialogue assessing the state of
American higher education. A powerful exposé of unmet obligations and misplaced
priorities, it explains in detail why so many leave college with so little to show for it.
The New York Times bestselling author of The Millionaire Next Door shares proven
strategies and expert advice on successfully entering the affluent market. No one
knows the rich like the author and business theorist Thomas Stanley. In this book,
Stanley explains what it takes to reach, persuade, and market to this highly targeted
audience. Stanley discusses the unique perspectives of wealthy individuals, revealing
the needs and desires any marketing campaign needs to address in order to be
successful with them. Stanley then outlines several highly effective ways to meet those
needs, including how to attract wealthy customers through word-of-mouth
recommendations from their friends, family, and business associates. Marketing to the
Affluent covers: Myths and realities about the affluent Understanding what the affluent
want Finding “overlooked” millionaires Positioning yourself as an expert “No one better
illuminates the who, where, and how of the affluent market than Tom Stanley.”—J.
Arthur Urciuoli, Director of Marketing, Merrill Lynch
The chilling Saga of Darren Shan, the ordinary schoolboy plunged into the vampire
world.
From the mid-90s to the present, television drama with religious content has come to
reflect the growing cultural divide between white middle-America and concentrated
urban elites. As author Charlotte E. Howell argues in this book, by 2016, television
narratives of white Christianity had become entirely disconnected from the religion they
were meant to represent. Programming labeled 'family-friendly' became a euphemism
for white, middlebrow America, and developing audience niches became increasingly
significant to serial dramatic television. Utilizing original case studies and interviews,
Divine Programming investigates the development, writing, producing, marketing, and
positioning of key series including 7th Heaven, Friday Night Lights, Rectify,
Supernatural, Jane the Virgin, Daredevil, and Preacher. As this book shows, there has
historically been a deep ambivalence among television production cultures regarding
religion and Christianity more specifically. It illustrates how middle-American television
audiences lost significance within the Hollywood television industry and how this in turn
has informed and continues to inform television programming on a larger scale. In
recent years, upscale audience niches have aligned with the perceived tastes of
affluent, educated, multicultural, and-importantly-secular elites. As a result, the
televised representation of white Christianity had to be othered, and shifted into the
unreality of fantastic genres to appeal to niche audiences. To examine this effect,
Howell looks at religious representation through four approaches - establishment,
distancing, displacement, and use - and looks at series across a variety of genres and
outlets in order to provied varied analyses of each theme.
The bestselling author of The Millionaire Next Door reveals easy ways to build real
wealth With well over two million of his books sold, and huge praise from many media
outlets, Dr. Thomas J. Stanley is a recognized and highly respected authority on how
the wealthy act and think. Now, in Stop Acting Rich ? and Start Living Like a Millionaire,
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he details how the less affluent have fallen into the elite luxury brand trap that keeps
them from acquiring wealth and details how to get out of it by emulating the working rich
as opposed to the super elite. Puts wealth in perspective and shows you how to live
rich without spending more Details why we spend lavishly and how to stop this
destructive cycle Discusses how being "rich" means more than just big houses and
luxury cars A defensive strategy for tough times, Stop Acting Rich shows readers how
to live a rich, happy life through accumulating more wealth and using it to achieve the
type of financial freedom that will create true happiness and fulfillment.
Brings together summaries of seventeen essential marketing classics in a single
volume and includes Purple Cow by Seth Godin, Relationship Marketing by Regis
McKenna, and The Tipping Point by Malcolm Gladwell. 20,000 first printing.
Are all film stars linked to Kevin Bacon? Why do the stock markets rise and fall sharply
on the strength of a vague rumour? How does gossip spread so quickly? Are we all
related through six degrees of separation? There is a growing awareness of the
complex networks that pervade modern society. We see them in the rapid growth of the
Internet, the ease of global communication, the swift spread of news and information,
and in the way epidemics and financial crises develop with startling speed and intensity.
This introductory book on the new science of networks takes an interdisciplinary
approach, using economics, sociology, computing, information science and applied
mathematics to address fundamental questions about the links that connect us, and the
ways that our decisions can have consequences for others.
Networks in the Global Village examines how people live through personal
communities: their networks of friends, neighbors, relatives, and coworkers. It is the first
book to compare the communities of people around the world. Major social differences
between and within the First, Second, and Third Worlds affect the opportunities and
insecurities w
How do the rich get rich? An updated edition of the “remarkable” New York Times bestseller,
based on two decades of research (The Washington Post). Most of the truly wealthy in the
United States don’t live in Beverly Hills or on Park Avenue. They live next door. America’s
wealthy seldom get that way through an inheritance or an advanced degree. They bargainshop for used cars, raise children who don’t realize how rich their families are, and reject a
lifestyle of flashy exhibitionism and competitive spending. In fact, the glamorous people many
of us think of as “rich” are actually a tiny minority of America’s truly wealthy citizens—and
behave quite differently than the majority. At the time of its first publication, The Millionaire
Next Door was a groundbreaking examination of America’s rich—exposing for the first time the
seven common qualities that appear over and over among this exclusive demographic. This
edition includes a new foreword by Dr. Thomas J. Stanley—updating the original content in the
context of the financial crash and the twenty-first century. “Their surprising results reveal
fundamental qualities of this group that are diametrically opposed to today’s earn-andconsume culture.” —Library Journal
Finally – A Networking Book for Introverts! The sequel to Pollard’s international bestseller The
Introvert’s Edge: How the Quiet and Shy Can Outsell Anyone, selected by BookAuthority as
the #2 “Best Introvert Book of All Time” and listed by HubSpot as one of the “Most HighlyRated Sales Books of All Time.” Introverts across the world have been sold a lie: One of the
biggest myths that plagues the business world today is that our ability to network depends on
having the “gift-of-gab.” This is nonsense. You don’t have to be outgoing to be successful at
networking. You don’t have to become a relentless self-promoter. In fact, you don’t have to
act like an extrovert at all. The truth is, introverts make the best networkers . . . when armed
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with a plan that lets them be their authentic selves. Matthew Pollard, an introvert himself,
draws on over a decade of research and real-world examples to provide an actionable
blueprint for introverted networking. In this paradigm-shifting book, you’ll discover how to:
Overcome your fear and discomfort when networking Turn networking into a repeatable
system Leverage your innate introverted strengths Target and connect with top influencers
Leverage the power of virtual and social networking Whether you’re a small business owner
struggling to make a living or a professional who’s hit a career plateau, The Introvert’s Edge
to Networking is your path to a higher income and a rolodex of powerful connections.
Distinguishing the qualities that separate the prosperous from everyone else, the author mixes
statistical data and lively anecdotes to plumb the secrets behind generating wealth. Reprint.
They go by many names: helicopter parents, hovercrafts, PFHs (Parents from Hell). Drawing
on a wealth of eye-opening interviews with parents across the country, Margaret K. Nelson
cuts through the stereotypes and hyperbole to examine the realities of what she terms
"parenting out of control". Situating this phenomenon within a broad sociological context, she
finds several striking explanations for why today's prosperous and well-educated parents are
unable to set realistic boundaries when it comes to raising their children. Analyzing the goals
and aspirations parents have for their children as well as the strategies and technologies they
use to reach them, Nelson discovers fundamental differences among American parenting
styles that expose class fault lines, both within the elite and between the elite and the middle
and working classes. Today's parents are faced with unprecedented opportunities and dangers
for their children, and are evolving novel strategies to adapt to these changes--this lucid and
insightful work provides an authoritative examination of what happens when these new
strategies go too far.
From the New York Times bestselling author of The Millionaire Next Door,Networking With the
Affluent explores effective tactics for strengthening relationships with wealthy prospects and
clients, as well as their advisors-and generating new business among this highly exclusive
target market. Networking with the wealthy is not like networking with the less-affluent. Dr
.Stanley provides a proven road map for building trust, securing interest, and forging profitable
relationships with wealthy audiences-including tactics for boosting your credibility and assuring
continued loyalty among wealthy customers. This book is essential reading material for anyone
whose target market includes the affluent.
The New York Times bestselling coauthor of Sex at Dawn explores the ways in which
“progress” has perverted the way we live—how we eat, learn, feel, mate, parent, communicate,
work, and die—in this “engaging, extensively documented, well-organized, and thoughtprovoking” (Booklist) book. Most of us have instinctive evidence the world is ending—balmy
December days, face-to-face conversation replaced with heads-to-screens zomboidism, a
world at constant war, a political system in disarray. We hear some myths and lies so
frequently that they feel like truths: Civilization is humankind’s greatest accomplishment.
Progress is undeniable. Count your blessings. You’re lucky to be alive here and now. Well,
maybe we are and maybe we aren’t. Civilized to Death counters the idea that progress is
inherently good, arguing that the “progress” defining our age is analogous to an advancing
disease. Prehistoric life, of course, was not without serious dangers and disadvantages. Many
babies died in infancy. A broken bone, infected wound, snakebite, or difficult pregnancy could
be life-threatening. But ultimately, Christopher Ryan questions, were these pre-civilized
dangers more murderous than modern scourges, such as car accidents, cancers,
cardiovascular disease, and a technologically prolonged dying process? Civilized to Death “will
make you see our so-called progress in a whole new light” (Book Riot) and adds to the timely
conversation that “the way we have been living is no longer sustainable, at least as long as we
want to the earth to outlive us” (Psychology Today). Ryan makes the claim that we should start
looking backwards to find our way into a better future.
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"This book examines the impact of digital identities on our day-to-day activities from a range of
contemporary technical and socio-cultural perspectives while allowing the reader to deepen
understanding about the diverse range of tools and practices that compose the spectrum of
online identity services and uses"--Provided by publisher.
Praise for SELLING LUXURY “Geneviève and Robin have brought together their talents to
create a book that gives all Sales Ambassadors the fundamentals in selling and building
customer loyalty.” —Hamida Belkadi, CEO, De Beers Diamond Jewellers, USA “Selling Luxury
is filled with ways of exceeding each client’s expectations through offering a service that
surprises and delights.” —Aaron Simpson, Group Executive Chairman, Quintessentially What
does it take to sell high-end luxury creations to the richest clients in the world? In Selling
Luxury, Robin Lent and Geneviève Tour, with thirty years of combined experience, share their
savoir-faire. You’ll also pick up tips from multi-million dollar luxury sales professionals who will
help you understand the complexities of the universe of luxury. Selling Luxury will show you
how a salesperson can acquire Sales Ambassador status by offering the impeccable service
associated with the world’s most prestigious brands.
Whenever home staging consultants face challenging times, either economically or personally,
the need for deeper, fresh, compelling business tactics and strategies becomes more
necessary, even vital for survival for some. Home Staging in Tough Times brings together
some of the most cutting edge marketing strategies in the home staging industry ever put in
print, teaching readers how to think and operate "outside the box" and meet the challenges of
the times with a deep passion, a high ethical standard and well-deserved hope. Readers will
be introduced to a host of practical tips, ideas and concepts never before published by Barbara
Jennings, national best selling author in the industry and Director of the Academy of Staging
and Redesign. Jennings doesn't just give theory, but she makes the more difficult applications
for readers, filling her pages with a multitude of examples, forms, sample letters, sample
promotional articles, encouragement, creativity and so much more. Her easy going
conversational style is personable and makes for a pleasant read. Learn how you can ratchet
up your profits from your home staging business, generate more clients in new and unusual
ways that work especially well in down markets and keep your business prospering no matter
what circumstances currently surround you. Jennings has written 13 books for the home
staging and interior redesign industry and has trained thousands globally through her
certification courses.
Take charge of your financial future and improve your overall well being In today's
unpredictable economy, the best way to ensure financial security is to build your own business.
You can neither count on nor control your employer's success, but you can depend on your
own creativity and solid work ethic to achieve prosperity. The Affluent Entrepreneur empowers
you to identify your innermost marketable passion, and then turn that passion into your
profession by becoming a successful business, regardless of your background, experience, or
level of education. Provides you with 20 proven principles to achieve success faster than you
ever imagined Propels existing entrepreneurs toward reaching the next level with their
business Offers proven advice from an author who has been featured in major newspapers
such as USA TODAY, The New York Times, the Denver Post, and the Chicago Sun-Times, as
well as on hundreds of radio stations If you're tired of depending on others for your success
and well being, The Affluent Entrepreneur gives you the edge you need to launch and grow
your own business and create your own long-term financial freedom and security.
Is the millionaire next door still out there today? The latest research from Dr. Thomas J.
Stanley and his daughter, Dr. Sarah Stanley Fallaw, confirms that, yes, the millionaire next
door is alive and well. And he’s achieving his financial objectives much the same way he
always has: by living below his means, being a contrarian in a maelstrom of hyperconsumption, and being disciplined in reaching his financial goals. The book examines wealth
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in America 20 years after Dr. Stanley’s groundbreaking work on self-made affluence. While a
new generation of household financial managers are being inundated with the proliferation
financial advice, The Next Millionaire Next Door provides readers with an analysis of what it
takes to achieve wealth with data-based conclusions and evidence from those who have built
wealth on their own over the last two decades. In this current work, the authors detail how
specific decisions, behaviors, and characteristics align with the discipline of wealth building,
covering areas such as consumption, budgeting, careers, investing, and financial management
in general. Through case studies, survey research, and a careful examination of quantitative
studies of wealth, the authors illustrate what it takes to achieve financial success today,
regardless of market conditions or rising costs.
Change Your Habits, Change Your Life is the follow-up to Tom Corleys bestselling book "Rich
Habits." Thanks to his extensive research of the habits of self-made millionaires, Corley has
identified the habits that helped transform ordinary individuals into self-made millionaires.
Success no longer has to be a secret passed down among only the elite and the wealthy. No
matter where you are in life, "Change Your Habits, Change Your Life" will meet you there, and
guide you to success. In this book, you will learn about:
Here is a fresh, intriguing, and, above all, authoritative book about how our sometimes hidden
positions in various social structures—our human networks—shape how we think and behave,
and inform our very outlook on life. Inequality, social immobility, and political polarization are
only a few crucial phenomena driven by the inevitability of social structures. Social structures
determine who has power and influence, account for why people fail to assimilate basic facts,
and enlarge our understanding of patterns of contagion—from the spread of disease to financial
crises. Despite their primary role in shaping our lives, human networks are often overlooked
when we try to account for our most important political and economic practices. Matthew O.
Jackson brilliantly illuminates the complexity of the social networks in which we are—often
unwittingly—positioned and aims to facilitate a deeper appreciation of why we are who we are.
Ranging across disciplines—psychology, behavioral economics, sociology, and business—and
rich with historical analogies and anecdotes, The Human Network provides a galvanizing
account of what can drive success or failure in life.
A blueprint for thriving in your job and building a career by applying the lessons of Silicon
Valley’s most innovative entrepreneurs. LinkedIn cofounder and chairman Reid Hoffman and
author Ben Casnocha show how to accelerate your career in today’s competitive world. The
key is to manage your career as if it were a start-up business: a living, breathing, growing startup of you. Why? Start-ups—and the entrepreneurs who run them—are nimble. They invest in
themselves. They build their professional networks. They take intelligent risks. They make
uncertainty and volatility work to their advantage. These are the very same skills professionals
need to get ahead today. This book isn’t about cover letters or resumes. Instead, you will learn
the best practices of Silicon Valley start-ups, and how to apply these entrepreneurial strategies
to your career. Whether you work for a giant multinational corporation, a small local business,
or launching your own venture, you need to know how to: * Adapt your career plans as you
change, the people around you change, and industries change. * Develop a competitive
advantage to win the best jobs and opportunities. * Strengthen your professional network by
building powerful alliances and maintaining a diverse mix of relationships. * Find the unique
breakout opportunities that massively accelerate career growth. * Take proactive risks to
become more resilient to industry tsunamis. * Tap your network for information and intelligence
that help you make smarter decisions. A revolutionary new guide to thriving in today's fractured
world of work, the strategies in this book will help you survive and thrive and achieve your
boldest professional ambitions. The Start-Up of You empowers you to become the CEO of
your career and take control of your future.
Dr. Stanley shows how to push the "hot buttons" of the people you've found to improve your
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closing percentage . . . . and income. This essential resource reveals the three most important
things you can do to land affluent prospects.
The New York Times–bestselling author of The Millionaire Next Door reveals the spending and
saving habits of financially successful women. Millionaire Women Next Door presents a variety
of groundbreaking concepts involving the personality, lifestyle, motives, beliefs, and spending
habits of economically successful American businesswomen. Most of these women report
being raised in nurturing family environments. They were trained not only to succeed financially
but also to be generous in giving to noble causes. Stanley asks, “How did these
businesswomen become millionaires? They did it by doing more of the key activities and
achieving better results than most of their male counterparts.” Praise for Thomas J. Stanley’s
The Millionaire Mind “A very good book that deserves to be well read.” —The Wall Street
Journal “Worth every cent . . . It’s an inspiration for anyone who has ever been told that he
wasn’t smart enough or good enough.” —Associated Press “A high IQ isn’t necessarily an
indicator of financial success . . . Stanley tells us that the typical millionaire had an average
GPA and frugal spending habits—but good interpersonal skills.” —Entertainment Weekly “Ideas
bigger than the next buck.” —Orlando Sentinel

This book is designed to change the way we think about racial inequality. Long
after the passage of civil rights laws and now the inauguration of our first black
president, blacks and Latinos possess barely a nickel of wealth for every dollar
that whites have. Why have we made so little progress? Legal scholar Daria
Roithmayr provocatively argues that racial inequality lives on because white
advantage functions as a powerful self-reinforcing monopoly, reproducing itself
automatically from generation to generation even in the absence of intentional
discrimination. Drawing on work in antitrust law and a range of other disciplines,
Roithmayr brilliantly compares the dynamics of white advantage to the unfair
tactics of giants like AT&T and Microsoft. With penetrating insight, Roithmayr
locates the engine of white monopoly in positive feedback loops that connect the
dramatic disparity of Jim Crow to modern racial gaps in jobs, housing and
education. Wealthy white neighborhoods fund public schools that then turn out
wealthy white neighbors. Whites with lucrative jobs informally refer their friends,
who refer their friends, and so on. Roithmayr concludes that racial inequality
might now be locked in place, unless policymakers immediately take drastic
steps to dismantle this oppressive system.
Key strategies for running a family office for fund managers Understanding the
basics of the family office industry is essential if you want to succeed in
establishing a successful fund for a wealthy family. That's where The Family
Office Book comes in. Outlining key strategies for family offices, from what a
family office is to how the industry operates, and important global differences, the
book is packed with interviews with experts from leading family offices. Providing
readers with need-to-know tips and tools to succeed, The Family Office Book
gives current and future practitioners everything they need to know about this
popular segment of the financial industry. Includes investment criteria, presented
as a roadmap showing how several family offices are allocating capita Outlines
strategies for fund managers of all types, including mutual funds, real estate
funds, private equity, and hedge funds on raising capital in this field Features
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interviews with the most famous and sought after family offices to give real-life
examples of successful family offices in action A comprehensive and reliable
resource, The Family Office Book details exactly how family offices are choosing
investment managers and why, and how, to break into the industry.
Social capital theorists have shown that some people do better than others in
part because they enjoy larger, more supportive, or otherwise more useful
networks. But why do some people have better networks than others?
Unanticipated Gains argues that the practice and structure of the churches,
colleges, firms, gyms, childcare centers, and schools in which people happen to
participate routinely matter more than their deliberate "networking." Exploring the
experiences of New York City mothers whose children were enrolled in childcare
centers, this book examines why a great deal of these mothers, after enrolling
their children, dramatically expanded both the size and usefulness of their
personal networks. Whether, how, and how much the mother's networks were
altered--and how useful these networks were--depended on the apparently trivial,
but remarkably consequential, practices and regulations of the centers. The
structure of parent-teacher organizations, the frequency of fieldtrips, and the
rules regarding drop-off and pick-up times all affected the mothers' networks.
Relying on scores of in-depth interviews with mothers, quantitative data on both
mothers and centers, and detailed case studies of other routine organizations,
Small shows that how much people gain from their connections depends
substantially on institutional conditions they often do not control, and through
everyday processes they may not even be aware of. Emphasizing not the
connections that people make, but the context in which they are made,
Unanticipated Gains presents a major new perspective on social capital and on
the mechanisms producing social inequality.
Research shows that people who are connected to others tend to be happier and
healthier. In The CEOs of Networking, Heidi Torres outlines how building
connections and networking can jumpstart your career and help you build trusted
relationships. She explains the evolution of networking, shares the principles of
networking, and teaches readers how to leverage networking into new career
opportunities. Through stories, interviews, and time-tested ideas, Torres shares
guidance on connecting and building relationships without having it feel like work.
She describes how to start conversations and deepen connections through
research and follow up. In this book you will learn: Why networking is a
continuous process. How to take the fear or dread out of networking. How
volunteering to help others can lead to opportunities for career growth. What
scavenger hunting and networking have in common. Ultimately, The CEOs of
Networking is a handbook to take the stress of networking and transform it into
netfriending and netplaying. By connecting, engaging and taking advantage of
the opportunities to serve, you will learn how to have better relationships that
improve your life and the lives of those around you.
The Fair Housing Act of 1968 outlawed housing discrimination by race and
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provided an important tool for dismantling legal segregation. But almost fifty
years later, residential segregation remains virtually unchanged in many
metropolitan areas, particularly where large groups of racial and ethnic minorities
live. Why does segregation persist at such high rates and what makes it so
difficult to combat? In Cycle of Segregation, sociologists Maria Krysan and Kyle
Crowder examine how everyday social processes shape residential stratification.
Past neighborhood experiences, social networks, and daily activities all affect the
mobility patterns of different racial groups in ways that have cemented
segregation as a self-perpetuating cycle in the twenty-first century. Through
original analyses of national-level surveys and in-depth interviews with residents
of Chicago, Krysan and Crowder find that residential stratification is reinforced
through the biases and blind spots that individuals exhibit in their searches for
housing. People rely heavily on information from friends, family, and coworkers
when choosing where to live. Because these social networks tend to be racially
homogenous, people are likely to receive information primarily from members of
their own racial group and move to neighborhoods that are also dominated by
their group. Similarly, home-seekers who report wanting to stay close to family
members can end up in segregated destinations because their relatives live in
those neighborhoods. The authors suggest that even absent of family ties,
people gravitate toward neighborhoods that are familiar to them through their
past experiences, including where they have previously lived, and where they
work, shop, and spend time. Because historical segregation has shaped so many
of these experiences, even these seemingly race-neutral decisions help reinforce
the cycle of residential stratification. As a result, segregation has declined much
more slowly than many social scientists have expected. To overcome this cycle,
Krysan and Crowder advocate multi-level policy solutions that pair inclusionary
zoning and affordable housing with education and public relations campaigns that
emphasize neighborhood diversity and high-opportunity areas. They argue that
together, such programs can expand the number of destinations available to lowincome residents and help offset the negative images many people hold about
certain neighborhoods or help introduce them to places they had never
considered. Cycle of Segregation demonstrates why a nuanced understanding of
everyday social processes is critical for interrupting entrenched patterns of
residential segregation.
Networking with the Affluent and their AdvisorsRosetta Books
Since the popularisation of the internet, low-income Brazilians have received little
government support to help them access it. In response, they have largely selffinanced their digital migration. Internet cafés became prosperous businesses in
working-class neighbourhoods and rural settlements, and, more recently, families
have aspired to buy their own home computer with hire purchase agreements. As
low-income Brazilians began to access popular social media sites in the
mid-2000s, affluent Brazilians ridiculed their limited technological skills, different
tastes and poor schooling, but this did not deter them from expanding their online
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presence. Young people created profiles for barely literate older relatives and
taught them to navigate platforms such as Facebook and WhatsApp
Offers a step-by-step financial success program that is concise, easy to
understand and apply.
Expert guidance for CPAs who want to become marketing savvy,improve profits,
and gain satisfaction This updated Second Edition demonstrates how combining
the power oftrust with the power of persuasion can help CPAs sell theirservices
more effectively. Each chapter develops a key concept ofmarketing or selling
that's easy to follow and shows how to applythe concepts to any CPA practice.
Through a step-by-step approachto developing and mastering a stronger
marketing and salespresence, this book focuses on how to dramatically enhance
thereader's growth potential. It presents real-world examples from topCPA
rainmakers and other marketing and management gurus, includingTom Peters.
This updated second edition offers interviews coveringSarbanes-Oxley and the
new accounting rules. Troy Waugh, CPA (Nashville, TN), is founder, President,
and CEO ofThe Rainmaker Academy, a comprehensive three-year
leadership,client service, and practice development training program for CPAs.
Praise for The Financial Numbers Game "So much for the notion 'those who can,
do-those who can't, teach.' Mulford and Comiskey function successfully both as
college professors and real-world financial mercenaries. These guys know their
balance sheets. The Financial Numbers Game should serve as a survival manual
for both serious individual investors and industry pros who study and act upon
the interpretation of financial statements. This unique blend of battle-earned
scholarship and quality writing is a must-read/must-have reference for serious
financial statement analysis." --Bob Acker, Editor/Publisher, The Acker Letter
"Wall Street's unforgiving attention to quarterly earnings presents ever increasing
pressure on CFOs to manage earnings and expectations. The Financial Numbers
Game provides a clear explanation of the ways in which management can
stretch, bend, and break accounting rules to reach the desired bottom line. This
arms the serious investor or financial analyst with the healthy skepticism required
to drive beyond reported results to a clear understanding of a firm's true
performance." --Mark Hurley, Managing Director, Training and Development,
Global Corporate and Investment Banking, Bank of America "After reading The
Financial Numbers Game, I feel as though I've taken a master's level course in
financial statement analysis. Mulford and Comiskey's latest book should be
required reading for anyone who is serious about fundamentally analyzing
stocks." --Harry Domash, San Francisco Chronicle investing columnist and
investment newsletter publisher
Achieve annual returns of 25% or more with a well-designed angel portfolio
Written by David S. Rose, the founder of Gust—the global platform that powers
the world of organized professional angel investing—Angel Investing is a
comprehensive, entertaining guide that walks readers through every step of the
way to becoming a successful angel investor. It is illustrated with stories from
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among the 90+ companies in which David has invested during a 25 year career
as one of the world’s most active business angels and includes instructions on
how to get started, how to find and evaluate opportunities, and how to pursue
and structure investments to maximize your returns. From building your
reputation as a smart investor, to negotiating fair deals, adding value to your
portfolio companies and helping them implement smart exit strategies, David
provides both the fundamental strategies and the specific tools you need to take
full advantage of this rapidly growing asset class. He details the advantages of
joining an angel group, explains how seed and venture funds can help leverage
an investor’s resources, and reveals how recent regulatory changes and new
online platforms are making startup investing accessible to millions of Americans.
Making money is no longer about sitting back and reading stock listings, David
says. It is now about being part owner of an exciting startup that can be fun and
financially rewarding. Angel Investing teaches investors how to carefully select
and manage investments, establish a long term view, and approach angel
investing as a serious part of an alternative asset portfolio while also enjoying
being an integral part of an exciting new venture.
Shows how changes in work, family structure, women's roles, and other factors
have caused people to become increasingly disconnected from family, friends,
neighbors, and democratic structures--and how they may reconnect.
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