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This book offers readers a deeper understanding of the
Cyberspace, of how institutions and industries are
reinventing themselves, helping them excel in the
transition to a fully digitally connected global economy.
Though technology plays a key part in this regard,
societal acceptance is the most important underlying
condition, as it poses pressing challenges that cut across
companies, developers, governments and workers. The
book explores the challenges and opportunities involved,
current and potential future concepts, critical reflections
and best practices. It addresses connected societies,
new opportunities for governments, the role of trust in
digital networks, and future education networks. In turn,
a number of representative case studies demonstrate the
current state of development in practice.
The challenges to humanity posed by the digital future,
the first detailed examination of the unprecedented form
of power called "surveillance capitalism," and the quest
by powerful corporations to predict and control our
behavior. In this masterwork of original thinking and
research, Shoshana Zuboff provides startling insights
into the phenomenon that she has named surveillance
capitalism. The stakes could not be higher: a global
architecture of behavior modification threatens human
nature in the twenty-first century just as industrial
capitalism disfigured the natural world in the twentieth.
Zuboff vividly brings to life the consequences as
surveillance capitalism advances from Silicon Valley into
every economic sector. Vast wealth and power are
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accumulated in ominous new "behavioral futures
markets," where predictions about our behavior are
bought and sold, and the production of goods and
services is subordinated to a new "means of behavioral
modification." The threat has shifted from a totalitarian
Big Brother state to a ubiquitous digital architecture: a
"Big Other" operating in the interests of surveillance
capital. Here is the crucible of an unprecedented form of
power marked by extreme concentrations of knowledge
and free from democratic oversight. Zuboff's
comprehensive and moving analysis lays bare the
threats to twenty-first century society: a controlled "hive"
of total connection that seduces with promises of total
certainty for maximum profit -- at the expense of
democracy, freedom, and our human future. With little
resistance from law or society, surveillance capitalism is
on the verge of dominating the social order and shaping
the digital future -- if we let it.
Microsoft’s Windows Phone 7 handsets have injected a
new vibrancy into the smartphone marketplace and
provided bold new opportunities for the Microsoft
development community. Take advantage of these
opportunities with Beginning Windows Phone App
Development, written specifically to help you learn the
skills you’ll need to develop rich, functional apps for the
Windows Phone 7 platform. Authors Henry Lee and
Eugene Chuvyrov cover the very latest developments in
the field—including the extended APIs offered in the new
Mango platform update—so you'll have timely, accurate
information at your fingertips. Beginning Windows Phone
App Development starts with the basics, walking you
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through the process of downloading and setting up the
right development tools, including Visual
Studio,Expression Blend, Silverlight SDK, and Windows
Phone SDK. It then takes you step-by-step though the
development process as you build and deploy a working
application, complete with a sophisticated user interface.
Finally, you'll receive step-by-step instructions on
packaging and selling your applications through the
Windows Phone Marketplace.
Advertise Your Business Today with Tomorrow’s
Strategies If you run a small business, then Facebook is
your new best friend. Facebook can help you find new
customers, promote brand loyalty, and turn awareness
into sales. But the internet changes quickly. To take
advantage of everything Facebook has to offer, you’ll
need the newest tools and the most reliable techniques.
That’s why Arnel Leyva and Natalie Law created
Facebook Marketing for Small Business. Facebook
Marketing for Small Business is your concise guide to
the Facebook marketing strategies that are working for
today’s biggest and most successful companies. Leyva
and Law will show you how to apply sophisticated
marketing techniques to your own small business—and
how to profit from them. With: • Step-by-step instructions
and full-color screenshots • Handy guide to optimize
your Facebook business page • Tools for creating
Facebook ads and tracking your results • Real-life
examples of Facebook marketing success stories • Pro
tips for using Instagram, Twitter, promotions,
sweepstakes, and e-commerce Facebook Marketing for
Small Business gives you everything you need to
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improve your online marketing today.
"The author's experience with grief after the sudden
death of her husband, combined with social science on
resilience"-This collection highlights and extends contemporary
women's and gender studies by presenting theoretical
analyses and innovative research conceptualizations,
applications and methodologies via a diverse variety of
popular-in-the-classroom topics, such as changing
masculinities; comedic/dramatic portrayals of ethnicity
and discrimination; stigma and differences within
mainstream media gender stereotypes; intersections of
gendered and sexual identities in social media and
fundamental institutions. These topics emphasize
relevant issues and nuances within popular culture,
identities and perceptions and social problems and
illustrate the breadth of gender studies and its
applications, while the diverse methodologies like
historical comparisons; ethnographic, demographic and
statistical analyses, demonstrate its epistemology. Each
chapter remains solidly founded in gender theory while
making significant innovative contributions to the overall
field.
"Trenchant and intelligent." --The New York Times As
seen/heard on NPR, New Yorker Radio Hour, The New
York Book Review Podcast, PBS Newshour, CNBC, and
more. A New York Times Book Review Editors' Choice A
New York Times Notable Book of 2019 From a rising star
at The New Yorker, a deeply immersive chronicle of how
the optimistic entrepreneurs of Silicon Valley set out to
create a free and democratic internet--and how the
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cynical propagandists of the alt-right exploited that
freedom to propel the extreme into the mainstream. For
several years, Andrew Marantz, a New Yorker staff
writer, has been embedded in two worlds. The first is the
world of social-media entrepreneurs, who, acting out of
naïvete and reckless ambition, upended all traditional
means of receiving and transmitting information. The
second is the world of the people he calls "the gate
crashers"--the conspiracists, white supremacists, and
nihilist trolls who have become experts at using social
media to advance their corrosive agenda. Antisocial
ranges broadly--from the first mass-printed books to the
trending hashtags of the present; from secret gatherings
of neo-Fascists to the White House press briefing
room--and traces how the unthinkable becomes
thinkable, and then how it becomes reality. Combining
the keen narrative detail of Bill Buford's Among the
Thugs and the sweep of George Packer's The
Unwinding, Antisocial reveals how the boundaries
between technology, media, and politics have been
erased, resulting in a deeply broken informational
landscape--the landscape in which we all now live.
Marantz shows how alienated young people are led
down the rabbit hole of online radicalization, and how
fringe ideas spread--from anonymous corners of social
media to cable TV to the President's Twitter feed.
Marantz also sits with the creators of social media as
they start to reckon with the forces they've unleashed.
Will they be able to solve the communication crisis they
helped bring about, or are their interventions too little too
late?
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A ground-breaking exploration of the changing nature of
trust and how to bridge the gap from where you are to
where you need to be. Trust is the most powerful force
underlying the success of every business. Yet it can be
shattered in an instant, with a devastating impact on a
company’s market cap and reputation. How to build and
sustain trust requires fresh insight into why customers,
employees, community members, and investors decide
whether an organization can be trusted. Based on two
decades of research and illustrated through vivid
storytelling, Sandra J. Sucher and Shalene Gupta
examine the economic impact of trust and the science
behind it, and conclusively prove that trust is built from
the inside out. Trust emerges from a company being the
“real deal”: creating products and services that work,
having good intentions, treating people fairly, and taking
responsibility for all the impacts an organization creates,
whether intended or not. When trust is in the room, great
things can happen. Sucher and Gupta’s innovative
foundation for executing the elements of
trust—competence, motives, means, impact—explains how
trust can be woven into the day-to-day and the long term.
Most importantly, even when lost, trust can be regained,
as illustrated through their accounts of companies across
the globe that pull themselves out of scandal and
corruption by rebuilding the vital elements of trust.
Nothing gives life to a design like color. It has the ability
to instantly transform the look and feel of a graphic by
appealing to our preferences and emotions. In printing,
there are two main color systems that are used in
producing color in print, CMYK and PMS. CMYK, or four
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color process, is a subtractive color model which works
by masking colors on a light background. PMS, or
Pantone Matching System, is used for producing spot
colors accurately. Together they are able to achieve
almost any desired effect through complementary
systems. This book demystifies their use while providing
a breathtaking display of color in print by some of the
worlds most talented designers.
Your visual, step-by-step guide to search engine
optimization, from an Internet marketing expert
Techniques and best practices for search engine
optimization are constantly evolving. This visual guide to
SEO is fully updated with information on the latest and
most effective ways to move your website up in the
search engine rankings. Internet marketing guru
Kristopher Jones, a frequent keynote speaker at
interactive marketing conferences, explains all the key
concepts in a visual format so you can see how they
work and what to do. Learn about keyword generation,
internal linking, URL structure, content creation, using
social media, and more. More than 70 percent of
businesses today have websites; search engine
optimization is a vital factor in growing a business by
gaining new customers while increasing business from
existing customers This two-color book is the only guide
to search engine optimization that is presented in a
visual format Presents search engine marketing
principles including keyword generation, on-site
optimization involving website structure, internal linking,
URL structure, content creation, off-site optimization,
social media optimization and more Author is a popular
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keynote speaker and panelist at interactive marketing
and technology conferences Search Engine
Optimization: Your visual blueprint for effective Internet
marketing, Third Edition helps visual learners master and
maximize SEO techniques.
This book offers critical perspectives on the digital
‘iconic’, exploring how the notion of the iconic is reappropriated and re-made online, and the consequences
for humanity and society. Examining cross-cultural case
studies of iconic images in digital spaces, the author
offers original and critical analyses, theories and
perspectives on the notion of the ‘iconic’, and on its
movement, re-appropriation and meaning making on
digital platforms. A carefully curated selection of case
studies illustrates topics such as phantom memory;
martyrdom; denigration and pornographic recoding;
digital games as simulacra; and memes as ‘artification’.
Situating the notion of the iconic firmly within
contemporary cultures, the author takes a thematic
approach to investigate the iconic as an unstable and
unfinished phenomenon online as it travels through
platforms temporally and spatially. The book will be an
important resource for academics and students in the
areas of media and communications, digital culture,
cultural studies, visual communication, visual culture,
journalism studies and digital humanities.
This book examines the impact of the "Big Five"
technology companies – Apple, Alphabet/Google,
Amazon, Facebook and Microsoft – on journalism and
the media industries. It looks at the current role of
algorithms and artificial intelligence in curating how we
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consume media and their increasing influence on the
production of the news. Exploring the changes that the
technology industry and automation have made in the
past decade to the production, distribution and
consumption of news globally, the book considers what
happens to journalism once it is produced and enters the
media ecosystems of the internet tech giants – and the
impact of social media and AI on such things as fake
news in the post-truth age. The audience for this book
are students and researchers working in the field of
digital media, and journalism studies or media studies
more generally. It will also be useful to those who are
looking for extended case studies of the role taken by
tech giants such as Facebook and Google in the fake
news scandal, or the role of Jeff Bezos in transforming
The Washington Post. The full title is available Open
Access from the following site: www.taylorfrancis.com.
A timely and innovative examination of the EU data
protection regime, this book challenges existing
assumptions about data protection and expounds a clear
vision for the future of this crucial and contentious area
of law.
What does responsibility mean in International Relations
(IR)? This handbook brings together cutting-edge
research on the critical debates about responsibility that
are currently being undertaken in IR theory. This
handbook both reflects upon an emerging field based on
an engagement in the most crucial theoretical debates
and serves as a foundational text by showing how deeply
a discussion of responsibility is embedded in broader
questions of IR theory and practice. Contributions cover
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the way in which responsibility is theorized across
different approaches in IR and relevant neighboring
disciplines and demonstrate how responsibility matters in
different policy fields of global governance. Chapters with
an empirical focus zoom in on particular actor
constellations of (emerging) states, international
organizations, political movements, or corporations, or
address how responsibility matters in structuring the
politics of global commons, such as oceans, resources,
or the Internet. Providing a comprehensive overview of
IR scholarship on responsibility, this accessible and
interdisciplinary text will be a valuable resource for
scholars and students in many fields including IR,
international law, political theory, global ethics, science
and technology, area studies, development studies,
business ethics, and environmental and security
governance.

Expert Facebook advertising techniques you won't
find anywhereelse! Facebook has exploded to a
community of more than half a billionpeople around
the world, making it a deliciously fertile playgroundfor
marketers on the cutting edge. Whether you want to
leverageFacebook Ads to generate "Likes," promote
events, sell products,market applications, deploy
next-gen PR, ,this unique guide is theultimate
resource on Facebook's wildly successful pay-perclickadvertising platform. Featuring clever
workarounds, unprecedentedtricks, and little-known
tips for triumphant Facebook advertising,it’s a musthave on the online marketer’s bookshelf.Facebook
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advertising expert Marty Weintraub shares
undocumentedhow-to advice on everything from
targeting methods, advancedadvertising techniques,
writing compelling ads, launching acampaign,
monitoring and optimizing campaigns, and tons
more. Killer Facebook Ads serves up immediately
actionable tips &tactics that span the gambit. Learn
what Facebook ads are good for, how to set
goals,and communicate clear objectives to your boss
and stakeholders. Master highly focused
demographic targeting on Facebook'ssocial graph.
Zero in on relevant customers now. Get
extraordinary advice for using each available
adelement—headline, body text, images, logos,
etc.—formaximum effect How to launch a Facebook
advertising campaign and crucialmonitoring and
optimizing techniques Essential metrics and
reporting considerations Captivating case studies
drawn from the author's extensiveFacebook
advertising experience, highlighting lessons
fromchallenges and successes Tasty bonus: a
robust targeting appendix jam-packed withamazing
targeting combos Packed with hands-on tutorials
and expert-level techniquesand tactics for executing
an effective advertising campaign, thisone-of-a-kind
book is sure to help you develop, implement,
measure,and maintain successful Facebook ad
campaigns.
Great new edition covers what you need to know for
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successful Facebook marketing Facebook keeps
evolving, and so does the social mediasphere. Even
if you have a Facebook marketing strategy, have you
taken into consideration Pinterest? Spotify?
Foursquare? Facebook Marketing All-in-One For
Dummies, 2nd Edition does. This detailed resource
not only reveals how to create successful Facebook
marketing strategies, it also shows you how to
incorporate and use the entire social network to its
full potential. Covers the tools, techniques, and apps
you need to know to create successful Facebook
marketing campaigns Nine minibooks cover the
essentials: Joining the Facebook Marketing
Revolution; Claiming Your Presence On Facebook;
Adding the Basics; Building, Engaging, Retaining,
and Selling; Understanding Facebook Applications;
Making Facebook Come Alive; Advanced Facebook
Marketing Tactics; Facebook Advertising;
Measuring, Monitoring, and Analyzing Explores the
new Timeline design for Pages, changes to
Facebook Insights, new apps to incorporate into your
strategy, and more Facebook Marketing All-in-One
For Dummies, 2nd Edition is the perfect resource for
any marketer who wants to build or refine a social
media marketing presence that includes Facebook.
The widespread uptake of digital platforms – from
YouTube and Instagram to Twitch and TikTok – is
reconfiguring cultural production in profound,
complex, and highly uneven ways. Longstanding
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media industries are experiencing tremendous
upheaval, while new industrial formations – livestreaming, social media influencing, and podcasting,
among others – are evolving at breakneck speed.
Poell, Nieborg, and Duffy explore both the processes
and the implications of platformization across the
cultural industries, identifying key changes in
markets, infrastructures, and governance at play in
this ongoing transformation, as well as pivotal shifts
in the practices of labor, creativity, and democracy.
The authors foreground three particular industries –
news, gaming, and social media creation – and also
draw upon examples from music, advertising, and
more. Diverse in its geographic scope, Platforms and
Cultural Production builds on the latest research and
accounts from across North America, Western
Europe, Southeast Asia, and China to reveal crucial
differences and surprising parallels in the trajectories
of platformization across the globe. Offering a novel
conceptual framework grounded in illuminating case
studies, this book is essential for students, scholars,
policymakers, and practitioners seeking to
understand how the institutions and practices of
cultural production are transforming – and what the
stakes are for understanding platform power.
Whatever the reason for not eating dairy, Living
Dairy-Free For Dummies provides readers with the
most up-to-date information on a dairy-free diet and
lifestyle and will empower them to thrive without
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dairy while still getting the calcium, vitamin D and
nutritional benefits commonly associated with dairy
products. Living Dairy-Free For Dummies: Is a
lifestyle manual, going beyond just recipes to
present a full nutritional evaluation of what dairy-free
life is like Contains more than 50 dairy-free recipes,
along with how to set up a dairy-free kitchen and tips
for eating out and remaining dairy-free Presents
alternatives to dairy so readers can continue getting
the nutritional value and tastes of dairy, without the
side effects
Want to make money online? Then ignore social
media at your own risk. Social media is vital if you
want to your business to thrive, and though you
can’t control the conversations, you can influence
them. This book will teach you how. If mismanaged,
social media can create more noise than signal. It
can be a time and energy suck—for you and your
audience. Or worse still, it can become an echo
chamber for negative PR. If done well, guerrilla
social media marketing can help you persuade,
command attention, establish dialogue, differentiate
yourself, capture new markets, and outmaneuver the
competition—all on a shoestring budget. Whether
you’re selling digital goods and services, physical
goods, or local services, this book has the answers.
Strategize and optimize your social presence in
ways you didn’t know were possible Drive more
clicks and sales with better-performing Facebook
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ads Develop remarkable content with viral potential
Manage your online reputation, instead of letting it
manage you Integrate social media into your SEO
strategy, and vice versa Leverage online influencers
to promote your brand, and become an influencer
yourself
Practical REST on Rails 2 Projects is a guide to
joining the burgeoning world of open web
applications. It argues that opening up your
application can provide significant benefits and
involves you in the entire process—from setting up
your application, to creating clients for it, to handling
success and all its attendant problems. This book is
the essential resource for anyone who wants to
make their web application a full participant in the
new Internet This book is intended for
intermediate–to–advanced Rails developers—people
who use Rails regularly for sites and applications
more complicated than the prototypical
roll–your–own blog In particular, it's targeted at Rails
developers who want to be good Web 2.0
citizens—sharing the functionality of their app with
other sites to the betterment of everyone Application
projects include iPhone, Facebook, and REST for
the enterprise
Can it, pickle it, and store it with confidence. If you
can boil water, you can make your own delectable
jams and jellies, try your hand at fresh-pack pickling,
and jar savory sauces. Ball Canning Back to Basics
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focuses on the building-block techniques and easy,
classic recipes every canner should know. The book
begins with in-depth information on water bath
canning, the equipment you need, and food safety
guidance. Each preserving method is thoroughly
explained with beginner-friendly tutorials and step-bystep photographs highlighting key steps. Learn to
capture the sweet, ripe flavors of your favorite fruits
and vegetables with 100 approachable, versatile
recipes for the modern pantry. Packed with simple
variation ideas for low-sugar and flavor change-ups,
and time-tested tips from the most trusted authority
in home canning, this handy guide delivers
everything you need to successfully master home
canning safely and deliciously.
This book brings together three important dimensions of our
everyday lives. First is digital—the online ecosystem of
information providers and tools, from websites, blogs,
discussion forums, and targeted email campaigns to social
media, video streaming, and virtual reality. Second,
influence—the most effective ways people can be persuaded,
in order to shape their beliefs in ways that lead them to
embrace one set of beliefs and reject others. And finally,
warfare—wars won by the information and disinformation
providers who are able to influence behavior in ways they find
beneficial to their political, social, and other goals. The book
provides a wide range of specific examples that illustrate the
ways people are being targeted by digital influencers. There
is much more to digital influence warfare than terrorist
propaganda, "fake news," or Russian efforts to manipulate
elections: chapters examine post-truth narratives, fabricated
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"alternate facts," and brainwashing and disinformation within
the context of various political, scientific, security, and societal
debates. The final chapters examine how new technical tools,
critical thinking, and resilience can help thwart digital
influence warfare efforts.
If you license or publish images, this guide is as
indispensable as your camera. It provides specific information
on the legal rights of photographers, illustrators, artists,
covering intellectual property, copyright, and business
concerns in an easy-to-read, accessible manner. The
Copyright Zone, Second Edition covers: what is and isn’t
copyrightable, copyright registration, fair use, model releases,
contracts and invoices, pricing and negotiation, and much
more. Presented in a fun and easy to digest style, Jack
Reznicki and Ed Greenberg, LLC help explain the need-toknow facts of the confusing world of legal jargon and
technicalities through real world case studies, personal
asides, and the clear writing style that has made their blog
Thecopyrightzone.com and monthly column by the same
name in Photoshop User magazine two industry favorites.
The second edition of this well-reviewed text has almost
doubled in size to ensure that every legal issue you need to
know about as a photographer or artist is covered and
enjoyable to learn!
Running a Facebook contest is an inexpensive way to
achieve measurable results for your Facebook marketing
goals. Facebook contests not only give you a great way to
find new followers and customers, keep your existing ones
engaged, and improve your organic reach, but they can help
you turn your social media audience into brand ambassadors.
In this book, you will learn: - Why use Facebook Contests for
your Facebook Business Page - Difference between an
OnPage Contest and using a Contest App - Examples of
Facebook Contests - Understanding Facebook's Promotional
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Guidelines - Why having a purpose for your Facebook
Competition is essential - Which Contest will work best for
your Facebook Page, sweepstakes, or contests. - and much
more
Media scholarship has responded to a rapidly evolving media
environment that has challenged existing theories and
methods while also giving rise to new theoretical and
methodological approaches. This volume explores the state
of contemporary media research. Focusing on Intellectual
Foundations, Theoretical Perspectives, Methodological
Approaches, Context, and Contemporary Issues, this volume
is a valuable resource for media scholars and students.
DIVDIVFrom China to Facebookistan, the Internet has
transformed global commerce. A cyber-law expert argues that
we must free Internet trade while simultaneously protecting
consumers./div/div
A fully updated paperback edition that includes coverage of
the key developments of the past two years, including the
political controversies that swirled around Facebook with
increasing intensity in the Trump era. If you wanted to build a
machine that would distribute propaganda to millions of
people, distract them from important issues, energize hatred
and bigotry, erode social trust, undermine respectable
journalism, foster doubts about science, and engage in
massive surveillance all at once, you would make something
a lot like Facebook. Of course, none of that was part of the
plan. In this fully updated paperback edition of Antisocial
Media, including a new chapter on the increasing recognition
of--and reaction against--Facebook's power in the last couple
of years, Siva Vaidhyanathan explains how Facebook
devolved from an innocent social site hacked together by
Harvard students into a force that, while it may make personal
life just a little more pleasurable, makes democracy a lot more
challenging. It's an account of the hubris of good intentions, a
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missionary spirit, and an ideology that sees computer code as
the universal solvent for all human problems. And it's an
indictment of how "social media" has fostered the
deterioration of democratic culture around the world, from
facilitating Russian meddling in support of Trump's election to
the exploitation of the platform by murderous authoritarians in
Burma and the Philippines. Both authoritative and trenchant,
Antisocial Media shows how Facebook's mission went so
wrong.
"Bad yan!" sabi ng ilan. Dapat daw iwasan ang Internet. Pero
halos lahat ng bagay sa buhay natin ay ginagawa online.
Tulad ng--- Catching up with family and friends — online
Researching for school reports — online Checking weather
updates and traffic reports — online Bank transactions — online
Shopping — online Listening to music and watching films -online Watching porn -- BAWAL! Mukhang wala na tayong
kawala sa pagiging online. So how do we tame the great
beast called the Internet? Learn from New Media guru Mighty
Rasing kung paano i-maximize ang social media and online
technology para mapabuti ang lahat ng aspects ng buhay mo.
Itinuturo din niya how to avoid or deal with the online dangers
tulad ng cyberbullying, pornography, at identity theft. So ano
pang hinihintay mo? GET A LIFE . . . ONLINE!
A gripping insight into the digital debate over data ownership,
permanence and policy “This is going on your permanent
record!” is a threat that has never held more weight than it
does in the Internet Age, when information lasts indefinitely.
The ability to make good on that threat is as democratized as
posting a Tweet or making blog. Data about us is created,
shared, collected, analyzed, and processed at an
overwhelming scale. The damage caused can be severe,
affecting relationships, employment, academic success, and
any number of other opportunities—and it can also be long
lasting. One possible solution to this threat? A digital right to
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be forgotten, which would in turn create a legal duty to delete,
hide, or anonymize information at the request of another user.
The highly controversial right has been criticized as a
repugnant affront to principles of expression and access, as
unworkable as a technical measure, and as effective as trying
to put the cat back in the bag. Ctrl+Z breaks down the debate
and provides guidance for a way forward. It argues that the
existing perspectives are too limited, offering easy forgetting
or none at all. By looking at new theories of privacy and
organizing the many potential applications of the right, law
and technology scholar Meg Leta Jones offers a set of
nuanced choices. To help us choose, she provides a digital
information life cycle, reflects on particular legal cultures, and
analyzes international interoperability. In the end, the right to
be forgotten can be innovative, liberating, and globally viable.
Digital-era technologies lead organizations to become
technology takers, the equivalent of economic "price takers."
To be a technology taker is to assent to the behavior
transforming benefits of modern technologies. This playbook
offers technology takers tactics to manage change, create
value, and exploit the digital era’s strategic opportunities.
Grow your customer base with games! Gamification is the
practice of adding elements of gameplay into marketing
materials to better engage customers. In Gamification
Marketing For Dummies, you’ll learn to use this proven
strategy to capture the attention of your target markets and
boost your results using valuable gamification data. Games
are fun! That’s why gamification is so successful—customers
will jump at the chance to play and win your customdeveloped marketing game. You’ll connect with your
customers and create lasting memories. Whether or not you
are digitally savvy, this book will teach you the basics of
gamification, from choosing the right game to capturing the
user behavior data that the game generates. Use games to
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increase customer engagement and marketing results Learn
how to choose or commission the right games for your market
Plan and execute a successful gamification strategy Learn
from data generated inside your game for valuable market
insights From simple strategies like customer loyalty
programs to complex, branded, social game apps, this book
will point in the direction of gamification that works for you.
Practice Nurses play an important and pivotal role in
healthcare providing a range of interventions and services to
patients in General Practice and Primary Care settings. While
most Practice Nurses work in GP surgeries and doctor led
clinics, others are working as autonomous practitioners in
community practices and nurse led centres. Practice Nurses
are presented with an ever increasing range of conditions and
patient needs as the role is constantly changing and evolving.
The extended roles and range of clinical skills which may be
provided by a Practice Nurse depend on the needs of the
patient and the qualifications, skills, competencies and scope
of practice of each individual Practice Nurse (NMBI, 2015).
Practice Nurses have a responsibility to ensure that they are
suitably qualified, skilled and competent in carrying out each
clinical procedure and intervention that they undertake.
Developing guidelines for clinical practice is an important part
of the Practice Nurse role, but the task of researching,
developing and producing guidelines is time-consuming, and
it can be difficult to find the information required as and when
needed. Practice Nursing: Clinical Guidelines and Procedures
in Practice written by a Practice Nurse, and based on local
and national guidelines, provides a comprehensive overview
and a step by step guide for nurses carrying out a wide range
of clinical procedures in practice. The book contains over 100
clinical guidelines and procedures with illustrations, tables,
charts and diagrams. In producing these clinical guidelines,
the author hopes that this book will prove useful as a
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resource and reference guide for other nurses in general
practice and primary care settings.
Business Ethics: Best Practices for Designing and Managing
Ethical Organizations, Second Edition focuses on how to
create organizations of high integrity and superior
performance. Author Denis Collins shows how to design
organizations that reinforce ethical behavior and reduce
ethical risks using his unique Optimal Ethics Systems Model
that outlines how to hire and train ethical employees, make
ethical decisions, and create a trusting, productive work
environment. Taking a practical approach, this text is packed
with tips, strategies, and real-world case studies that profile a
wide variety of businesses, industries, and issues. New to
This Edition: Premium Ethical Dilemma videos located in the
Interactive eBook challenge students to practice their ethical
reasoning and ethical decision-making skills. New case
studies tackle complex ethical issues through real-world
companies such as the NFL, Wells Fargo, Exxon Mobil, and
Volkswagen. New chapter-opening ethical dilemmas based
on real situations allow students to grapple with the grey
areas of business ethics. Optimal Ethics System Check-Up
surveys summarize the best practices discussed in the
chapter to allow students to assess, benchmark, and
continuously improve their own organization. Ethics in the
News activities profile real-world events such as United
Airlines’ removal of a passenger on an overbooked flight to
challenge students to think critically about how they would
respond in a particular situation. Up for Debate features
highlight contentious issues that students encounter in real
life (such as Facebook privacy).
FROM CONSTANT CRISIS TO SUSTAINABLE SUCCESS
BETTER CONTENT MEANS BETTER BUSINESS. Your
content is a mess: the website redesigns didn’t help, and the
new CMS just made things worse. Or, maybe your content is
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full of potential: you know new revenue and cost-savings
opportunities exist, but you’re not sure where to start. How
can you realize the value of content while planning for its longterm success? For organizations all over the world, Content
Strategy for the Web is the go-to content strategy handbook.
Read it to: Understand content strategy and its business
value Discover the processes and people behind a successful
content strategy Make smarter, achievable decisions about
what content to create and how Find out how to build a
business case for content strategy With all-new chapters,
updated material, case studies, and more, the second edition
of Content Strategy for the Web is an essential guide for
anyone who works with content.
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