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InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and Topic Centers. InfoWorld also celebrates people, companies, and projects.
This third edition of Total Relationship Marketing confirms it as a classic text on the subject of relationship marketing and CRM, areas which have become accepted – and debated – parts of
marketing but are currently undergoing dramatic change. A major contribution to marketing thought internationally, this seminal title presents a powerful in-depth analysis of relational
approaches to marketing where the three words relationships, networks and interaction are king. The book effects a dramatic shift in the fundamentals of marketing thought, with the author’s
refined model of thirty relationships, the 30Rs, presenting a sophisticated and cogent challenge to the traditional 4Ps schema. Previous editions were widely praised as breakthrough texts in
the field, combining incisive and searching analysis with an accessible and pragmatic approach to putting the theory to work. This third edition is the first book on relationship marketing and
CRM to integrate the ongoing evolution in marketing through the service-dominant logic, lean consumption and the customer’s value chain, the augmented role of the customer in value
creation, the increasing importance of customer-to-customer (C2C) interaction, network-based many-to-many marketing, and marketing accountability and metrics. It addresses both the high
tech, information technology aspects of marketing and the high touch, human aspects. Further, customer-centricity is suggested to be broadened to balanced centricity, a trade-off between the
needs of all stakeholders of a network of relationships. Examples, cases, concepts and references have been updated. Highly informative, practical in style and packed with illustrations from
real companies, Total Relationship Marketing is an essential resource for all serious marketing practitioners as well as undergraduate and postgraduate students.
You can achieve your business dream. Beat the odds as you learn from the best - including Henry Ford, Steve Jobs, and Bill Gates - and turn your idea into an amazing and profitable
enterprise. The Business Book helps you over the hurdles facing every new business, such as finding a gap in the market, securing finance, employing people, and creating an eye-catching
brand. It is a plain-speaking visual guide to 80 of the most important commerce theories including chaos theory, critical path analysis, market mapping, and the MABA matrix. Its graphics and
flow diagrams demystify complicated concepts and explain the ideas of seminal business thinkers, such as Malcolm Gladwell's "tipping point" or Michael Porter's "five forces". It shows that you
can succeed with stories of rags-to-riches entrepreneurs, including the founders of Hewlett-Packard, who began their global enterprise from their garage. Whether you are a student, a CEO, or
a would-be entrepreneur, The Business Book will inspire you and put you on the inside track to making your goal a reality. Series Overview: Big Ideas Simply Explained series uses creative
design and innovative graphics along with straightforward and engaging writing to make complex subjects easier to understand. With over 7 million copies worldwide sold to date, these awardwinning books provide just the information needed for students, families, or anyone interested in concise, thought-provoking refreshers on a single subject.
This guide is designed for musicians and music professionals who wish to hone their knowledge of the music business. It is intended as a practical tool to help composers, performers and all
those involved in the music world get into the specifics of the management of their intellectual property rights. The guide aims to provide instructive advice on how to build a successful career
in music in both developed and developing countries, by generating income from musical talent.
Apple embraced co-creation to enhance the speed and scope of its innovation, generating over $1 billion for its App-Store partner-developers in two years, even as it overtook Microsoft in
market value. Starbucks launched its online platform MyStarbucksIdea.com to tap into ideas from customers and turbocharged a turnaround. Unilever turned to co-creation for redesigning
product lines such as Sunsilk shampoo and revitalized growth. Nike achieved remarkable success with its Nike+ co-creation initiative, which enables a community of over a million runners to
interact with one another and the company, increasing its market share by 10 percent in the first year. Co-creation involves redefining the way organizations engage individuals—customers,
employees, suppliers, partners, and other stakeholders—bringing them into the process of value creation and engaging them in enriched experiences, in order to —formulate new breakthrough
strategies —design compelling new products and services —transform management processes —lower risks and costs —increase market share, loyalty, and returns In this pathbreaking book,
Venkat Ramaswamy (who coined the term co-creation with C. K. Prahalad) and Francis Gouillart, pioneers in working with companies to develop co-creation practices, show how every
organization—from large corporation to small firm, and government agency to not-for-profit—can achieve “win more–win more” results with these methods. Based on extraordinary research and
the authors’ hands-on experiences with successful projects in co-creation at dozens of the world’s most exciting organizations, The Power of Co-Creation illustrates with detailed examples
from leading firms such as those above, as well as from Cisco, GlaxoSmithKline, Amazon, Jabil, Predica, Wacoal, Caja Navarra, and many others, how enterprises have used a wide range of
“engagement platforms”—and how they have even restructured internal management processes—in order to harness the power of co-creation. As the authors’ wealth of examples make vividly
clear, enterprises can no longer afford to view customers and other stakeholders as passive recipients of their products and services but must learn to engage them in defining and delivering
enhanced value. Co-creation goes beyond the conventional “process view” of quality, re-engineering, and lean thinking, and is the essential new mind-set and practice for boosting sustainable growth, productivity, and profits in the future.
Aiming to bridge the gap between theory and application, this work focuses on strategic management.
Follows teams of Juniper Networks engineers as they solve specific client problems related to new and emerging network platform architectures.
For more than 40 years, Computerworld has been the leading source of technology news and information for IT influencers worldwide. Computerworld's award-winning Web site (Computerworld.com), twicemonthly publication, focused conference series and custom research form the hub of the world's largest global IT media network.
This Handbook presents a theory of Business Interest Associations and fifteen empirical country by country case studies in the EU. The book is organized into three main parts. Part I develops a theory of
business associations which centres on firm size as the key explanatory variable. Part II consists of country studies covering the EU-15, which are written along strictly comparable lines of analysis. Part III
contains the cross-nationally comparative analysis. The book will make essential reading for researchers working in organization studies, industrial relations, industrial sociology and political science, as well
as practioners in related fields.
For more than 20 years, Network World has been the premier provider of information, intelligence and insight for network and IT executives responsible for the digital nervous systems of large organizations.
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Readers are responsible for designing, implementing and managing the voice, data and video systems their companies use to support everything from business critical applications to employee collaboration
and electronic commerce.
A practical and accessible overview of the fundamentals of business finance--now in its third edition. Managers are constantly expected to make decisions that reflect a full understanding of the financial
consequences. In the absence of formal training, few people are prepared for the responsibilities of dealing with management reports, budgets, and capital proposals, and find themselves embarrassed by
their lack of understanding. This book is a practical guide to understanding and managing financial responsibilities. Each chapter examines actual tasks managers have to do, from "how to assemble a
budget," "how to read variances on a report," to "how to construct a proposal to invest in new equipment," exploring the principles that can be applied to each task, illustrating practical ways these principles
are used, and providing guidance for implementation. Guide to Financial Management will help readers understand financial jargon, financial statements, management accounts, performance measures,
budgeting, costing, pricing, decision-making, and investment appraisal. This third edition has been fully revised and expanded with detailed examples from 100 leading businesses around the world.
The authors bring readers more of the practical tips and tricks that made the first edition a runaway hit. Completely revised and updated, this version includes over 30 new hacks, major overhauls of over 30
more, and timely adjustments and touch-ups to dozens of other hacks.
Mankind is using a greater variety of metals in greaterquantities than ever before. As a result there is increasing globalconcern over the long-term availability of secure and adequatesupplies of the metals
needed by society. Critical metals, whichare those of growing economic importance that might be susceptibleto future scarcity, are a particular worry. For many of thesewe have little information on how they
are concentrated in theEarth’s crust, how to extract them from their ores, and howto use, recycle and dispose of them effectively and safely. Published with the British Geological Survey, the CriticalMetals
Handbook brings together a wealth of knowledge oncritical metals and provides a foundation for improving the futuresecurity and sustainability of critical metal supplies. Written byinternational experts, it
provides a unique source of authoritativeinformation on diverse aspects of the critical metals, includinggeology, deposits, processing, applications, recycling,environmental issues and markets. It is aimed at a
broadnon-specialist audience, including professionals and academicsworking in the exploration and mining sectors, in mining financeand investment, and in mineral processing and manufacturing. Itwill also
be a valuable reference for policy makers concerned withresource management, land-use planning, eco-efficiency, recyclingand related fields.
As the demand for higher bandwidth has lead to the development of increasingly complex wireless technologies, an understanding of both wireless networking technologies and radio frequency (RF)
principles is essential for implementing high performance and cost effective wireless networks. Wireless Networking Technology clearly explains the latest wireless technologies, covering all scales of wireless
networking from personal (PAN) through local area (LAN) to metropolitan (MAN). Building on a comprehensive review of the underlying technologies, this practical guide contains ‘how to’ implementation
information, including a case study that looks at the specific requirements for a voice over wireless LAN application. This invaluable resource will give engineers and managers all the necessary knowledge to
design, implement and operate high performance wireless networks. · Explore in detail wireless networking technologies and understand the concepts behind RF propagation. · Gain the knowledge and skills
required to install, use and troubleshoot wireless networks. · Learn how to address the problems involved in implementing a wireless network, including the impact of signal propagation on operating range,
equipment inter-operability problems and many more. · Maximise the efficiency and security of your wireless network.

Over the last few years, interest in the industrial applications of AI and learning systems has surged. This book covers the recent developments and provides a broad perspective of the key
challenges that characterize the field of Industry 4.0 with a focus on applications of AI. The target audience for this book includes engineers involved in automation system design, operational
planning, and decision support. Computer science practitioners and industrial automation platform developers will also benefit from the timely and accurate information provided in this work.
The book is organized into two main sections comprising 12 chapters overall: •Digital Platforms and Learning Systems •Industrial Applications of AI
Achieving state-of-the-art excellence and attaining the cost reductions associated with outstanding logistics efforts is an obvious gain in terms of competitive edge and profitability. As logistics
tools evolve in comprehensiveness and complexity, and the use of these new tools becomes more pervasive, maintaining a position of leadership in logistics functions also becomes
increasingly difficult. And in spite of its importance not only to the bottom line but also to the functionality of your operations, logistics improvement often lags industry requirements. Taking a
unique engineering approach, the Logistics Engineering Handbook provides comprehensive coverage of traditional methods and contemporary topics. The book delineates basic concepts and
practices, provides a tutorial for common problems and solution techniques, and discusses current topics that define the state of the logistics market. It covers background information that
defines engineering logistics, activities and implementation, transportation management, enabling technologies, and emerging trends. Each chapter includes either a brief case study overview
of an industrially motivated problem or a tutorial using fabricated data designed to highlight important issues. Presentation, organization, and quality of content set this book a part. Its most
distinctive feature is the engineering focus, instead of the more usual business/supply chain focus, that provides a mathematically rigorous treatment without being overly analytical. Another
important characteristic is the emphasis on transportation management, especially freight transportation. The section on emerging and growing trends makes the handbook particularly useful
to the savvy logistics professional wishing to exploit possible future trends in logistics practice. The handbook is a one-stop shopping location for logistics engineering reference materials
ranging from basics to traditional problems, to state-of-the-market concerns and opportunities.
This book constitutes the thoroughly refereed post-proceedings of the 7th ERCIM Workshop on User Interfaces for All, held in Paris, France, in October 2002. The 40 revised full papers
presented were carefully reviewed and selected during two rounds of refereeing and revision. The papers are organized in topical sections on user interfaces for all: accessibility issues, user
interfaces for all: design and assessment, towards an information society for all, novel interaction paradigms: new modalities and dialogue style, novel interaction paradigms: accessibility
issues, and mobile computing: design and evaluation.
Today’s Web 2.0 applications (think Facebook and Twitter) go far beyond the confines of the desktop and are widely used on mobile devices. The mobile Web has become incredibly popular
given the success of the iPhone and BlackBerry, the importance of Windows Mobile, and the emergence of Palm Pre (and its webOS platform). At Apress, we are fortunate to have Gail
Frederick of the well-known training site Learn the Mobile Web offer her expert advice in Beginning Smartphone Web Development. In this book, Gail teaches the web standards and
fundamentals specific to smartphones and other feature-driven mobile phones and devices. Shows you how to build interactive mobile web sites using web technologies optimized for
browsers in smartphones Details markup fundamentals, design principles, content adaptation, usability, and interoperability Explores cross-platform standards and best practices for the mobile
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Web authored by the W3C, dotMobi, and similar organizations Dives deeps into the feature sets of the most popular mobile browsers, including WebKit, Chrome, Palm Pre webOS, Pocket IE,
Opera Mobile, and Skyfire By the end of this book, you’ll have the training, tools, and techniques for creating robust mobile web experiences on any of these platforms for your favorite
smartphone or other mobile device.
This comprehensive guide details available internetworking alternatives. It provides the reader with the most current technologies for WANS and teaches how to effectively implement these
technologies on a network.
Kingdom of Nokia tells a fascinating story of corporatism in Finland. How did the mobile phone giant Nokia make the Finnish elite willing to serve the interests of the company? Nokia became
a global player in mobile communications in the 1990s, and helped establish Anglo-Saxon capitalism in Finland. Through its success and strong lobbying, the company managed to capture
the attention of Finnish politicians, civil servants, and journalists nationwide. With concrete detailed examples, Kingdom of Nokia illustrates how Nokia organised lavishing trips to journalists
and paid direct campaign funding to politicians to establish its role at the core of Finnish decision-making. As a result, the company influenced important political decisions such as joining the
European Union and adopting the euro, and further, Nokia even drafted its own law to serve its special interests. All this in a country considered one of the least corrupt in the world.
The Anarchist Cookbook will shock, it will disturb, it will provoke. It places in historical perspective an era when "Turn on, Burn down, Blow up" are revolutionary slogans of the day. Says the
author" "This book... is not written for the members of fringe political groups, such as the Weatherman, or The Minutemen. Those radical groups don't need this book. They already know
everything that's in here. If the real people of America, the silent majority, are going to survive, they must educate themselves. That is the purpose of this book." In what the author considers a
survival guide, there is explicit information on the uses and effects of drugs, ranging from pot to heroin to peanuts. There i detailed advice concerning electronics, sabotage, and surveillance,
with data on everything from bugs to scramblers. There is a comprehensive chapter on natural, non-lethal, and lethal weapons, running the gamut from cattle prods to sub-machine guns to
bows and arrows.

A cogent analysis of the development in orthodoxy that is often described as 'the swing to the Right', a rupture with pre-existing attitudes and patterns of behaviour that has had
major consequences not only for Jewish society but also for the nature of Jewish spirituality. The consequent enshrinement of texts as the sole source of authenticity is explored
in depth, along with its implications for religious performance, religious education, and the scope of religion in the political arena.
The Rough Guide to the iPhone is your ultimate companion to the iPhone. This slick Rough Guide unlocks the myriad of secrets of this extraordinary device, from powering-up
the first time and customising your home screen, to sending SMS messages to multiple recipients. Plus, keep your finger on the pulse with up-to-the-minute information on all the
coolest apps available to download from the iTunes App Store and news of what’s hot in the world of iPhone accessories. The Rough Guide to the iPhone is the ultimate guide to
the decade’s definitive gadget, whether you already have an iPhone or are thinking of buying one, this is the book for you.
In this updated edition of the successful Public Relations Handbook, a detailed introduction to the theories and practices of the public relations industry is given. Broad in scope,
it; traces the history and development of public relations, explores ethical issues which affect the industry, examines its relationships with politics, lobbying organisations and
journalism, assesses its professionalism and regulation, and advises on training and entry into the profession. It includes: interviews with press officers and PR agents about their
working practices case studies, examples, press releases and illustrations from a range of campaigns including Railtrack, Marks and Spencer, Guinness and the Metropolitan
Police specialist chapters on financial public relations, global PR, business ethics, on-line promotion and the challenges of new technology over twenty illustrations from recent
PR campaigns. In this revised and updated practical text, Alison Theaker successfully combines theoretical and organisational frameworks for studying public relations with
examples of how the industry works in practice.
“I have found this book to be a very useful classroom text, as well as a great Linux resource. It teaches Linux using a ground-up approach that gives students the chance to
progress with their skills and grow into the Linux world. I have often pointed to this book when asked to recommend a solid Linux reference.” —Eric Hartwell, Chair, School of
Information Technology, ITT Technical Institute The #1 Fedora and RHEL resource–a tutorial AND on-the-job reference Master Linux administration and security using GUIbased tools, the command line, and Perl scripts Set up key Internet servers, step by step, including Samba, Apache, sendmail, DNS, LDAP, FTP, and more Master All the
Techniques You Need to Succeed with Fedora™ and Red Hat® Enterprise Linux® In this book, one of the world’s leading Linux experts brings together all the knowledge you
need to master Fedora or Red Hat Enterprise Linux and succeed with it in the real world. Best-selling author Mark Sobell explains Linux clearly and effectively, focusing on skills
you’ll actually use as a user, programmer, or administrator. Now an even more versatile learning resource, this edition adds skill objectives at the beginning of each chapter.
Sobell assumes no prior Linux knowledge. He starts at the beginning and walks you through every topic and task that matters, using easy-to-understand examples. Step by step,
you’ll learn how to install and configure Linux, navigate its graphical user interface, provide file/print sharing, configure network servers, secure Linux desktops and networks,
work with the command line, administer Linux efficiently, and even automate administration with Perl scripts. Mark Sobell has taught hundreds of thousands of Linux and UNIX
professionals. He knows every Linux nook and cranny–and he never forgets what it’s like to be new to Linux. Whatever you want to do with Linux–now or in the future–you’ll find
it here. Compared with the other Linux books out there, A Practical Guide to Fedora™ and Red Hat® Enterprise Linux®, Sixth Edition, delivers Complete, up-to-the-minute
coverage of Fedora 15 and RHEL 6 State-of-the-art security techniques, including up-to-date firewall setup techniques using system-config-firewall and iptables, and a full
chapter on OpenSSH (ssh) Coverage of crucial topics such as using su and sudo, and working with the new systemd init daemon Comprehensive coverage of the command line
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and key system GUI tools More practical coverage of file sharing using Samba, NFS, and FTP Superior coverage of automating administration with Perl More usable, realistic
coverage of Internet server configuration, including Apache (Web), sendmail, NFSv4, DNS/BIND, and LDAP, plus new coverage of IPv6 More and better coverage of
system/network administration tasks, including network monitoring with Cacti Deeper coverage of essential administration tasks–from managing users to CUPS printing,
configuring LANs to building a kernel Complete instructions on keeping Linux systems up-to-date using yum And much more, including a 500+ term glossary and comprehensive
indexes
In less than three decades, Nokia emerged from Finland to lead the mobile phone revolution. It grew to have one of the most recognizable and valuable brands in the world and
then fell into decline, leading to the sale of its mobile phone business to Microsoft. This book explores and analyzes that journey and distils observations and learning points for
anyone keen to understand what drove Nokia's amazing success and sudden downfall. With privileged access to Nokia's senior managers over the last twenty years followed by
a more concerted research agenda from 2015, the authors describe and analyze, the various stages in Nokia's journey. The book describes leaders making strategic and
organizational decisions, their behavior and interactions, and how they succeeded and failed to inspire and engage their employees. Perhaps most intriguingly, it opens the
proverbial 'black box' of why and how things actually happen at the top of organizations. Why did things fall apart? To what extent were avoidable mistakes made? Did the world
around Nokia change too fast for it to adapt? And, did Nokia's success contain the seeds of its failure?
Supply Chain Strategy and Financial Metrics is a step-by-step guide to balancing the triangle of service, cost and cash which is the essence of supply chain management. Supply
chains have become increasingly strategy-driven, and this Supply Chain Triangle approach puts the supply chain at the heart of the strategy discussion instead of seeing it as a
result. Supply Chain Strategy and Financial Metrics fully reflects the 'inventory' or 'working capital' angle and examines the optimisation of the supply chain and Return on Capital
Employed. Including case studies of Barco, Casio and a selection of food retail companies, this book covers building a strategy-driven KPI dashboard, target setting and financial
benchmarking. Regular examples and diagrams illustrate how different types of strategies lead to different trade-offs in the Supply Chain Triangle. This ground-breaking text links
supply chain, strategy and finance through financial metrics, therefore creating value for the shareholder. Online supporting resources include worksheets covering basic financial
concepts such as cash flow and working capital, with example data sets and guidelines/exercises to make it interactive.
500 Vital Data on Earnings, Dividends, and Share Prices Exclusive Analysts' Stars Recommendations Key Income and Balance Sheet Statistics Company Addresses, Telephone
Numbers, and Names of Key Corporate Officers The Standard & Poor's 500 Index is the most watched index in America--if not the world. Whether you're an individual investor
looking to make a smart stock purchase, an executive researching corporate competitors, or a job seeker looking for concise and up-to-the-minute overviews of potential
employers, you'll find the critical, often hard-to-find information you need in Standard & Poor's 500 Guide, 2010 Edition. Easy to use and packed with market intelligence on all
500 of the companies listed in the S&P 500 Index, this authoritative reference includes: Information on the bluest of blue chip stocks, from Abbott Labs and GE to Microsoft and
Yahoo! Summaries of each company's business activity, sales history, and recent developments Earnings and dividends data, with three-year price charts Exclusive Standard &
Poor's Quality Rankings (from A+ to D) New introduction by David M. Blitzer, Ph.D., Managing Director & Chairman of the Index Committee, Standard & Poor's In addition,
unique at-a-glance detail: Stocks with A+ Quality Rankings Companies with five consecutive years of earnings increases--a key indicator of strong long-term performance!
Companies with 10 consecutive years of increasing dividends Put the comprehensive, updated data and analysis expertise of the world’s premier securities information firm at
your fingertips, with Standard & Poor's 500 Guide, 2010 Edition. Standard & Poor's, a division of The McGraw-Hill Companies, Inc., is the nation's leading securities information
company. It provides the respected Standard & Poor's ratings and stock rankings, advisory services, data guides, and the most closely watched and widely reported gauges of
stock market activity—the S&P 500, S&P MidCap 400, S&P SmallCap 600, and S&P Super Composite 1500 stock price indices. Divisions of Standard & Poor's operate
independently of each other. Standard & Poor's, S&P, S&P 500 are registered trademarks of Standard & Poor's Financial Services LLC.
The Most Complete, Easy-to-Follow Guide to Ubuntu Linux The #1 Ubuntu server resource, fully updated for Ubuntu 10.4 (Lucid Lynx)-the Long Term Support (LTS) release many companies will rely on for
years! Updated JumpStarts help you set up Samba, Apache, Mail, FTP, NIS, OpenSSH, DNS, and other complex servers in minutes Hundreds of up-to-date examples, plus comprehensive indexes that
deliver instant access to answers you can trust Mark Sobell's A Practical Guide to Ubuntu Linux®, Third Edition, is the most thorough and up-to-date reference to installing, configuring, and working with
Ubuntu, and also offers comprehensive coverage of servers--critical for anybody interested in unleashing the full power of Ubuntu. This edition has been fully updated for Ubuntu 10.04 (Lucid Lynx), a
milestone Long Term Support (LTS) release, which Canonical will support on desktops until 2013 and on servers until 2015. Sobell walks you through every essential feature and technique, from installing
Ubuntu to working with GNOME, Samba, exim4, Apache, DNS, NIS, LDAP, g ufw, firestarter, iptables, even Perl scripting. His exceptionally clear explanations demystify everything from networking to
security. You'll find full chapters on running Ubuntu from the command line and desktop (GUI), administrating systems, setting up networks and Internet servers, and much more. Fully updated JumpStart
sections help you get complex servers running--often in as little as five minutes. Sobell draws on his immense Linux knowledge to explain both the "hows" and the "whys" of Ubuntu. He's taught hundreds of
thousands of readers and never forgets what it's like to be new to Linux. Whether you're a user, administrator, or programmer, you'll find everything you need here--now, and for many years to come. The
world's most practical Ubuntu Linux book is now even more useful! This book delivers Hundreds of easy-to-use Ubuntu examples Important networking coverage, including DNS, NFS, and Cacti Coverage of
crucial Ubuntu topics such as sudo and the Upstart init daemon More detailed, usable coverage of Internet server configuration, including Apache (Web) and exim4 (email) servers State-of-the-art security
techniques, including up-to-date firewall setup techniques using gufw and iptables, and a full chapter on OpenSSH A complete introduction to Perl scripting for automated administration Deeper coverage of
essential admin tasks-from managing users to CUPS printing, configuring LANs to building a kernel Complete instructions on keeping Ubuntu systems up-to-date using aptitude, Synaptic, and the Software
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Sources window And much more...including a 500+ term glossary Includes DVD! Get the full version of Lucid Lynx, the latest Ubuntu LTS release!
The mobile Web is still evolving, and this is an exciting time of early development, but some hurdles still need to be overcome. This Library Technology Reports examines the various components of the
mobile web and explores how they can and have been utilized by librarians. In the Report, author and library-technology blogger Ellyssa Kroski outlines the components of the mobile Web the users, devices,
the operating systems, the services, the content and illuminates the research tracking how users currently engage with information on the World Wide Web via their mobile devices. Kroski also details several
library mobile initiatives and provides a "how to" chapter for libraries interested in developing a mobile experience for their users.
SPORTS AND ENTERTAINMENT MARKETING. 3E incorporates feedback from instructors across the country and has expanded by three chapters. The popular sports and entertainment topics continue to
be the foundation for teaching marketing concepts. Each marketing function is incorporated throughout the text and is highlighted with an icon to indicate how it is used in the marketing process. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Provides tips and techniques on wireless networking, covering a variety of topics, including wireless standards, Bluetooth, hardware, antennas, and wireless security.
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