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In every industry, there are companies that take off. They effortlessly hire talented people,
attract loyal customers, create cool products and make lots of money. These companies seem
to stand out and scale up quickly with support from investors, partners and the media. Sadly,
most companies don't perform this way. Most entrepreneurs aren't building anything of value.
They work hard, make sacrifices, struggle, dream, plan and strive, but in the end, it doesn't pay
off. This book sets out a method for building a business that becomes a valuable asset. It
focuses you on transforming your organisation into something scalable, digital, fun and
capable of making an impact. It's time to, stand out, scale up and build a business that has a
life of its own. Start now by reading this book.
What You Need to Know About Project Management Project Management is all about getting
things done without spending too much or taking too long. But when you start hearing things
like man-days, PSOs and stakeholders, it just makes it difficult to understand. So what do you
really need to know about project management? Find out: Why setting clear goals matters How
to estimate absolutely everything. How to get things back on track after they’ve gone wrong
How to track big projects Why work/life balance matters when you’re running a big project This
clear and simple approach will mean you’ll never panic when faced with a big project again.
Read More in the Want You Need to Know Series and Get to Speed on the Essentials... Fast.
TAKE YOUR SHOT is the story about Russ Hibbert. Russ is a hard worker, dedicated to his
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wife and children, and building a career as a golf professional. But one day he wakes up and
realises his business is going nowhere. A chance meeting with a business coach, David, leads
to a dramatic change and an opportunity, for Russ, to design the business that he always
wanted, and start on his own entrepreneurial journey. This book is ultimately an answer to the
question: "How can I make more money, attract more clients, and grow my business?" TAKE
YOUR SHOT will teach you: - To change your perceptions of your own business so that you
get out of your own way - To set a brave goal, develop a strong desire to overcome obstacles,
and the activities required to achieve your goal - How to build desirable products, price those
products confidently and demonstrate value to prospects - How to get the business and life
you've always dreamed of, increased prosperity, and to have fun Russ ends up entering the
world of entrepreneurship all thanks to the clear and concise direction from his Business
Coach, David. "Well... Robin has smashed it out the park (or off the green, if you prefer ) with
his second book. It's a relatable story, which I'm sure will resonate with everyone. What I love
is that Robin has picked out the key learnings about pricing and productisation, and weaved
them into the story so that everyone can benefit. Fantastic." Carl Reader - Author of The
Startup Coach and Serial Entrepreneur
* Our summary is short, simple and pragmatic. It allows you to have the essential ideas of a big
book in less than 30 minutes. *As you read this summary, you will discover that the key to the
majority of successful businesses has been to be hyper-attractive. With this concept, the
author describes a business that has more demand than it can offer. In this book, he describes
how to get the attention of consumers in a world where information is swarming and everyone
has little time for it. *You will also learn : how to shape a market to your liking so you don't have
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to reach out to everyone; how to attract quality customers by becoming an influential person in
your industry; how to stand out from the competition to offer a highly profitable product. *Some
companies don't need to go to the customer, the customer comes to them, it's a phenomenon
called "hyper-attraction". This book explains how to achieve this. It starts by making sure that
your offer will genuinely serve people, and by demonstrating that you love what you do. *Buy
now the summary of this book for the modest price of a cup of coffee!
This parenting book shows you how to make magical Montessori memories - every day. This
beautiful, modern Montessori book for parents outlines the key principles of this parenting
approach and shows you how you can easily apply this at home. It provides a valuable starting
point for parents to help them create a family life inspired by the ethos of Montessori. This
practical parenting guide makes Montessori accessible to every parent and child, regardless of
time pressures and resources. It includes: - Outlines of the Montessori principles clearly and
succinctly: respect, freedom, curiosity, creativity, responsibility and independence. - Examples
on how to apply these principles to everyday life - with sections on breakfast time,
school/daycare drop off, school/daycare pick up, playtime, meal times, homework time, bath
time and bedtime. - Demonstrations of how to apply Montessori techniques to an older child
new to Montessori and how to flex and build on the techniques as your child grows up.
Montessori is a unique educational philosophy created by Maria Montessori that fosters the
growth of the whole child. From enjoying nature together to free time and weekends, every
aspect of family life is an opportunity for meaningful engagement with your child. Montessori
For Every Family offers you pragmatic, real-life advice, suitable for children of all ages,
showing you how easy and natural it is to create a nourishing and empowering environment at
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home for everyone. Even if your child won't go to a Montessori school, a Montessori home can
still be an invaluable bridge to reinforcing your child's natural curiosity and setting the
foundation for lifelong learning. This is the only Montessori book that recognizes that most
parents don't have the time and resources to overhaul their lives to fully embrace a parenting
philosophy, but instead need practical, immediate guidance that is effective.
Science starts to get interesting when things don't make sense. Even today there are
experimental results that the most brilliant scientists can neither explain nor dismiss. In the
past, similar anomalies have revolutionised our world: in the sixteenth century, a set of celestial
irregularities led Copernicus to realise that the Earth goes around the sun and not the reverse.
In 13 Things That Don't Make Sense Michael Brooks meets thirteen modern-day anomalies
that may become tomorrow's breakthroughs. Is ninety six percent of the universe missing? If
no study has ever been able to definitively show that the placebo effect works, why has it
become a pillar of medical science? Was the 1977 signal from outer space a transmission from
an alien civilization? Spanning fields from chemistry to cosmology, psychology to physics,
Michael Brooks thrillingly captures the excitement and controversy of the scientific unknown.
A NEW YORK TIMES NOTABLE BOOK • From an award-winning journalist, a poignant and
gripping immersion in the life of a young, homeless single mother amid her quest to find
stability and shelter in the richest city in America LONGLISTED FOR THE PEN/JEAN STEIN
BOOK AWARD • “Riveting . . . a remarkable feat of reporting.”—The New York Times Camila
is twenty-two years old and a new mother. She has no family to rely on, no partner, and no
home. Despite her intelligence and determination, the odds are firmly stacked against her. In
this extraordinary work of literary reportage, Lauren Sandler chronicles a year in Camila’s
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life—from the birth of her son to his first birthday—as she navigates the labyrinth of poverty and
homelessness in New York City. In her attempts to secure a safe place to raise her son and
find a measure of freedom in her life, Camila copes with dashed dreams, failed relationships,
the desolation of abandonment, and miles of red tape with grit, humor, and uncanny resilience.
Every day, more than forty-five million Americans attempt to survive below the poverty line.
Every night, nearly sixty thousand people sleep in New York City-run shelters, 40 percent of
them children. In This Is All I Got, Sandler brings this deeply personal issue to life, vividly
depicting one woman's hope and despair and her steadfast determination to change her life
despite the myriad setbacks she encounters. This Is All I Got is a rare feat of reporting and a
dramatic story of survival. Sandler’s candid and revealing account also exposes the murky
boundaries between a journalist and her subject when it becomes impossible to remain a
dispassionate observer. She has written a powerful and unforgettable indictment of a system
that is often indifferent to the needs of those it serves, and that sometimes seems designed to
fail. Praise for This Is All I Got “A rich, sociologically valuable work that’s more gripping, and
more devastating, than fiction.”—Booklist “Vivid, heartbreaking. . . . Readers will be moved by
this harrowing and impassioned call for change.”—Publishers Weekly “A closely observed
chronicle . . . Sandler displays her journalistic talent by unerringly presenting this dire situation.
. . . An impressive blend of dispassionate reporting, pungent condemnation of public welfare,
and gritty humanity.” —Kirkus Reviews
Learn how to get your business oversubscribed in a crowded marketplace to make your
business stand out and get people lining up to do business with you Are you constantly
chasing customers? Why does it seem like some businesses have their customers begging to
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purchase their goods or services? Think about it for a moment. When a new iPhone is
released, why do customers camp overnight to be the first through the door? In cities with
thousands of great restaurants, why do some restaurants require reservations months in
advance? Why is it that some consultants, accountants, lawyers and healthcare professionals
can charge exponentially more than others? In the modern marketplace, consumer options are
virtually endless, intense competition is rife and so much is given away for free online. Often
businesses are left scrambling to attract enough customers to make a small profit. Yet the
opposite is true for a small number of businesses that do things differently—customers chase
them. They have buyers who gladly queue up, pay more, and eagerly wait for the chance to
hand over their money for the next thing. How do these businesses do it? More importantly,
how can you become one of them? Oversubscribed is the guide to transforming your business
into one which customers fight over! Author Daniel Priestley, a successful entrepreneur who
has built and sold businesses around the world, shares proven, real-world methods that will not
only grab customers’ attention, but will also have them lining up to buy from you. This
invaluable guide will teach you how to drive demand for your products or services far beyond
supply and will dramatically increase the success of your business. Now in its second edition,
this updated version offers new insights and motivating examples that are right for the 2020s.
This book will show you: The principles and philosophies Oversubscribed businesses live by
that are often the opposite of what most businesses do Specific steps for getting into the mind
of your customer so they only want to buy from your business How to structure campaigns and
product launches that systematically get your business Oversubscribed How to implement a
process of signalling to market, and collect signals back from market to build up desire and
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demand for your products and services The new edition of Oversubscribed: How to get people
lining up to do business with you is a must-read for entrepreneurs, marketers, business leaders
and owners, team managers, and business students.

“Fascinating....Loaded with perceptive and provocative comments on Shakespeare’s
plots, characters, and contemporary analogs.” —Justice John Paul Stevens, Supreme
Court of the United States “Kenji Yoshino is the face and the voice of the new civil
rights.” —Barbara Ehrenreich, author of Nickled and Dimed A Thousand Times More
Fair is a highly inventive and provocative exploration of ethics and the law that uses the
plays of William Shakespeare as a prism through which to view the nature of justice in
our contemporary lives. Celebrated law professor and author Kenji Yoshino delves into
ten of the most important works of the Immortal Bard of Avon, offering prescient and
thought-provoking discussions of lawyers, property rights, vengeance (legal and
otherwise), and restitution that have tremendous significance to the defining events of
our times—from the O.J. Simpson trial to Abu Ghraib. Anyone fascinated by important
legal and social issues—as well as fans of Shakespeare-centered bestsellers like Will in
the World—will find A Thousand Times More Fair an exceptionally rewarding reading
experience.
The Money Chimp is a book especially written for 18-25s on managing money. This
book is designed to help readers become debt-free within 90 days.
The newest addition to Partners In Leadership's accountability series that began with
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the classic The Oz Principle. The Oz Principle has sold more than a million copies since
it debuted in 1994, establishing it as the go-to reference on workplace accountability
throughout the world. By embracing its practical and invaluable advice, tens of
thousands of companies have improved their organizational accountability -- the key to
achieving and sustaining exceptional results. Now, the team at Partners In Leadership
is applying thirty years of proven success to a whole new concept: Propeller. This book
presents a modern take on accountability, while remaining faithful to the elegantly
simple premise: When people take personal ownership of their organization's priorities
and accept responsibility for their own performance, they become more engaged and
perform at a higher level. With all new examples and stories, Propeller builds on the
The Oz Principle's legacy to inspire the next generation of readers to tap the incredible
power of personal, team, and organizational accountability.
Don't fight for customers, let them fight over you! Have you ever queued for a
restaurant? Pre-ordered something months in advance? Fought for tickets that sell out
in a day? Had a hairdresser with a six-month waiting list? There are people who don't
chase clients, clients chase them. In a world of endless choices, why does this happen?
Why do people queue up? Why do they pay more? Why will they book months in
advance? Why are these people and products in such high demand? And how can you
get a slice of that action? In Oversubscribed, entrepreneur and bestselling author
Daniel Priestley explains why...and, most importantly, how. This book is a recipe for
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ensuring demand outstrips supply for your product or service, and you have scores of
customers lining up to give you money. Oversubscribed: Shows leaders, marketers,
and entrepreneurs how they can get customers queuing up to use their services and
products while competitors are forced to fight for business Explains how to become
oversubscribed, even in a crowded marketplace Is full of practical tips alongside
inspiring examples to alter our mindsets and get us bursting with ideas Is written by a
successful entrepreneur who's used these ideas to excel in the ventures he has
launched
Have you ever queued for a restaurant? Pre-ordered something months in advance?
Fought for tickets that sell out in a day? Had a hairdresser with a six-month waiting list?
There are people who don't chase clients, clients chase them. In a world of endless
choices, why does this happen? In this book, entrepreneur and author Daniel Priestley
explains why and, most importantly, how. This is a recipe for ensuring demand outstrips
supply for your product or service, and you have scores of customers lining up to give
you money
A no-nonsense, implementable handbook for taking part in the Entrepreneur Revolution
We are living in revolutionary times; times with an impact as significant and far-reaching
as the previous Industrial Revolution was to the Agricultural Age. Technological shifts
have allowed micro-businesses to compete with large corporations. Small business can
now have a global footprint, can be structured in low tax environments, move products
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anywhere in the world, and access unprecedented levels of support. Entrepreneur
Revolution means taking the initiative to do something that you love, something that
you’re good at, and something that will make you money. This masterclass in gaining
an entrepreneurial mindset will show how to change the way you think, the way you
network, and the way you make a living. Includes new statistics, activities, case studies,
and research Takes a look at how the brain can affect the entrepreneurial mindset
Offers new ideas for entrepreneurs starting a new business Helps you shake off old
ideas and make a great, independent leap forward This inspiring and practical book
shows you how to break free from The Industrial Revolution mindset, quit working so
hard, follow your dream—and make a fortune along the way.
SELL TO THOSE WHO SPEND: Market to the Affluent THE SCARY TRUTH: The
middle-class consumer population—and their buying power—is massively shrinking.
Customers are buying less and in fewer categories. THE SILVER LINING: It takes no
more work to attract customers from the explosively growing Mass-Affluent, Affluent,
and Ultra-Affluent populations eager to pay premium prices in return for exceptional
expertise, service, and experiences. Millionaire maker Dan S. Kennedy, joined by
branding experts Nick Nanton, J.W. Dicks and team, show you how to re-position your
business, practice, or sales career to attract customers or clients for whom price is NOT
a determining factor. Learn how to sell to those who will always be spending. • Practical
Strategies Revealed: Ritz-Carlton, Disney, Harrah’s Entertainment, Dove, AARP, Dr.
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Oz, Starbucks, Williams-Sonoma, DeBeers, the health and wellness industry and many
other fascinating and diverse true-life examples • E-Factors: 10 surprising Emotional
Buy Triggers the affluent find irresistible • Stop Selling Products and Services: Learn
how selling aspirations and emotional fulfillment is more profitable • StorySelling™:
Learn how to scale the affluents’ “sales wall” • Million-Dollar Marketing System: Stepby-step blueprint comparable to those developed for six-figure clients, ready for do-ityourself use
Chronic Pleasure helps readers who are overwhelmed easily, incessantly fatigued, and
constantly in pain by providing them with the tools to feel vibrant, more energized, and
happier. After struggling with chronic pain and incessant fatigue, Karen Lorre used her
knowledge of the Law of Attraction and the mind-body connection to live with vibrant,
youthful energy, and a tranquil mind. In Chronic Pleasure, Karen covers all the steps
she discovered that allow her life to be easier, richer, happier, more intuitive, and more
fun. She helps readers discover the secrets to wake up feeling good and keep feeling
good all day by showing them the “missing piece” that gives boundless energy and
relief from pain. Chronic Pleasure is for those who are ready to tap into the vibrant
energy and chronic pleasure that one’s body and emotions crave.

The eagerly awaited sequel to the worldwide bestseller How to Build a MultiLevel Money Machine from Direct Selling icon and Hall of Famer Randy Gage
Randy Gage revolutionized the Direct Selling profession with the bestselling
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phenomenon How to Build a Multi-Level Money Machine, translated into more
than 20 languages. Now he’s at it again with the long-waited sequel: Direct
Selling Success. This all-new book is the ultimate textbook on creating success
in the business. You’ll learn everything from choosing the right company, finding
the best candidates, becoming a rock star recruiter—to advanced skills like
making powerful presentations, becoming a leader, and creating a leadership
factory on your team. Since Randy’s previous book took the profession by storm,
there have been significant changes to the business that demand a fully up-todate sequel: Regulatory oversight of the industry has increased dramatically, it’s
now much trickier to make simple product or income claims, and distributors are
hungry for the right information on how to get it done. The business model has
gained widespread public acceptance—it’s now common for industry companies
to secure naming rights for sports arenas and sponsor major league teams. Even
Warren Buffet and Forbes Magazine promote the business. More and more
people are taking on side hustles and are considering or already in the
business.Maybe the biggest change is the impact of e-commerce, social media,
and mobile apps on the business today. Randy’s up-to-the-minute book explains
how you can become successful in this new environment. The need for expert,
proven guidance on the Direct Selling and Network Marketing profession has
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never been greater than right now. Direct Selling Success will help you: Choose
the best company for you Locate the best candidates Become a Rock Star
recruiter Design your system to create maximum duplication Employ the latest ecommerce and social media marketing techniques to grow your business
Conduct powerful persuasive presentations Become a positive, dynamic leader
for your team The Direct Selling industry continues to experience robust growth.
The opportunity to generate passive income and create complete financial
freedom is immense under current conditions. Direct Selling Success is a musthave resource for anyone who wants to build a team of customers and
distributors that will generate residual income for years to come.
The "membership" business models of Netflix, Weight Watchers, and other
industry giants revealed—and how you can use them to lead your company to the
top of the food chain For decades, consumers and businesses have joined clubs,
bought products and accessed services using a subscription model. But it has
only been in recent years that the model has been transformed and perfected
through massive changes in technology. The Membership Economy shows how
nimble companies that focus on ongoing, formal relationships over one-time
transactions are thriving. By renting, lending, or offering access instead of just
"ownership," organizations can leapfrog industry leaders. In terms of strategic
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business models, this is one that allows for breakthrough growth. With great case
studies from American Express, LinkedIn, CrossFit, SurveyMonkey, and more,
this book will show you how to radically rethink how your organization can build
loyalty, viral growth, and recurring revenue.
Shortlisted for the 2020 Business Book Awards I Am My Brand is a toolkit for
personal brand success. Featuring dynamic female brand builders from around
the world, the book is a woven tapestry of personal brand advice with storytelling
and support that offers a practical guide for female entrepreneurs, freelancers
and executives. I Am My Brand explores the techniques used by different women
across cultures to build their personal brand, as well as the challenges they faced
and their paths to overcoming them. Focused on the skills needed to succeed,
their stories – coupled with the author's expertise – will support readers on their
own journey to brand success and self-empowerment in work and life. The book
is written in a down-to-earth style, with light entertainment and real-life
anecdotes, providing insights into how to create, package and grow your
personal brand. Written by one of the most influential female brand builders in the
UK, I Am My Brand is a testament to the power of being a woman and illustrates
what it takes to build a powerful female brand in today's male dominated
business world.
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Some people live a life that touch only a few, while others have an impact that
reverberates throughout the world for decades and even centuries. Those Who
Made a Difference features inspiring stories about extraordinary people. While
there are plenty of villains who’ve had an impact, the author focuses on those
who left the world a better place. The individuals highlighted include: Dwight L.
Moody, who started an evangelism school that became so popular that even
President Abraham Lincoln attended. His growing ministry became a church:
Moody Church, which the author attended while on a business trip. Alexei A.
Navalny, who has waged a courageous campaign to replace Russian President
Vladimir Putin, who has done all he can to disgrace and hurt him. Ben Carson,
who became the youngest chief of pediatric neurosurgery in the United States at
age 33. He prayed before every operation and received more than sixty honorary
doctorate degrees. The book features scores of others, too, such as William
Farel, Mikhail Gorbachev, Norman Rockwell, Jan Hus, John Calvin, Gary Rose,
Jimmy Doolittle, Mary K. Beard, and many others, showing how ordinary people
with a purpose can—and will—make a difference.
Over half of Millennials are freaked out by their finances. Luckily, with Millennial
Money Makeover readers now have a guide to help them navigate the financial
issues of their time. Certified public accountant Conor Richardson offers a
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refreshingly helpful and elegantly designed program to tackle essential money
matters. Millennial Money Makeover takes readers on a six-step journey to
transform their financial life and set them up for lifelong success. From learning
how to pay off student loans insanely fast to optimizing a financial ecosystem,
Millennial Money Makeover teaches readers how to reclaim their financial future
and jump-start the path to the rich life. Built for readers in their twenties and
thirties, this book gives Millennials a proven playbook. Learn new hacks like how
using robo-advisors can increase your returns and how leveraging delayed
gratification when buying your first home can save you thousands. Whether you
are planning a passion budget, figuring out how to finally purchase that big-ticket
item, or thinking about taking your first dip into investing, Conor will show you the
way.
Deliver Big-Picture Marketing Plans for Pennies on the Dollar Successful
marketing expert and copywriter Robert W. Bly cuts through the clutter of shortlived marketing techniques and trendy gimmicks to reveal the critical steps you
need to cross over from business owner to marketplace competitor. Dishing bitesized lessons, supported by in-chapter exercises and end-of-chapter actions, Bly
coaches you in creating an effective marketing plan that produces the results of
an expensive marketing consultant without the hefty cost. Learn how to: Develop
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a clear business vision Position your business and services strategically
Research your market and target your ideal client Integrate online and offline
marketing Put measurements in place to assess marketing tactics Create an
effective implementation schedule Review and troubleshoot for future success
and growth Whether embarking on a new venture or reviving your current
business plan, this practical handbook provides the next steps toward business
success and survival.
The retail market in the UK is worth more than £400 billion annually and employs
over 3 million workers, while in the US 29 million people create over USD $4
trillion of revenue through the industry. Despite the challenge to establish stores
and big-box retailers, there's a rapid increase in the number of retail start-ups and
consistent growth in the independent sector. From beard shops and barbers,
through cafes and coffee shops, to 'retailment' concept stores and boutique
consumer-focused experiences, the specialist retail sector is booming. The Retail
Start-Up Book provides clear guidance and advice on how to develop a winning
retail strategy that seamlessly merges online and offline tactics. Introducing the
science of shopping and how to understand customer behaviours and needs, it
explores the essential steps of developing a business plan, marketing and
promoting a business and advising on buying and visual merchandising. Building
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on years of retail experience nationally and internationally, in large groups and
with independent retailers, The Retail Start-Up Book meticulously provide
invaluable practical insights to help new retailers hit the floor running, or more
established organizations grow their business and nurture their profits.
A miraculous journey into the afterlife and transformation back into unconditional
love. Are you searching for a story of divine healing and transformation? In Soul
of a Spirit Warrior, Gianna Mauceri will take you through her textured journey
after a traumatic accident took her from the grasp of a broken, barely alive body
into the depths of the unseen, angelic realms of the afterlife. She emerged into a
state of healing to be born again. Gianna weaves together a canvas that comes
alive and transports you out of present space and time and into a whole new
world. By walking you hand-in-hand through her journey, this will become your
journey with her. By sharing her story, Gianna invites you to courageously crack
open the wounds that yearn to be healed, reawakening what you already know to
be true just below the initial layers of personality and ego that are entrenched in
the world. In Soul of a Spirit Warrior, you will witness the tragic, the beautiful, the
scary, and the otherworldly. Gianna will guide you through the layers of your
universe back to a purified expression of self that is wholeheartedly raw, real, and
in alignment. More than anything, Gianna will give you hope that life is more
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beautiful than it is painful. You will laugh, you will cry, and you will undoubtedly
be transformed by the end of Soul of a Spirit Warrior.
Priestley details how anyone can become a key person of influence within his or her
industry in a very short time.
Evolving from the premise that customers have always behaved more like cats than
Pavlov's dogs, Waiting for Your Cat to Bark? examines how emerging media have
undermined the effectiveness of prevailing mass marketing models. At the same time,
emerging media have created an unprecedented opportunity for businesses to redefine
how they communicate with customers by leveraging the power of increasingly
interconnected media channels. Bryan and Jeffrey Eisenberg don't simply explain this
shift in paradigm; Waiting for Your Cat to Bark? introduces Persuasion Architecture™ as
the synthetic model that provides business with a proven context for rethinking
customers and retooling marketers in a rewired market. Readers will learn: Why many
marketers are unprepared for today's increasingly fragmented, in-control, always-on
audience that makes pin-point relevance mandatory How interactivity has changed the
nature of marketing by extending its reach into the world of sales, design,
merchandizing, and customer relations How Persuasion Architecture™ allows
businesses to create powerful, multi-channel persuasive systems that anticipate
customer needs How Persuasion Architecture™ allows businesses to measure and
optimize the return on investment for every discreet piece of that persuasive system
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"There's some big thinking going on here-thinking you will need if you want to take your
work to the next level. 'Typical, not average' is just one of the ideas inside that will
change the way you think about marketing." ?Seth Godin, Author, All Marketers Are
Liars "Are your clients coming to you armed with more product information than you or
your sales team know? You need to read Waiting for Your Cat to Bark? to learn how
people are buying in the post-Internet age so you can learn how to sell to them." ?Tom
Hopkins, Master Sales Trainer and Author, How to Master the Art of Selling "These
guys really 'get it.' In a world of know-it-all marketing hypesters, these guys realize that
it takes work to persuade people who aren't listening. They've connected a lot of the
pieces that we all already know-plus a lot that we don't. It's a rare approach that
recognizes that the customer is in charge and must be encouraged and engaged on
his/her own terms, not the sellers. Waiting for Your Cat to Bark? takes apart the
persuasion process, breaks down the steps and gives practical ways to tailor your
approaches to your varying real customers in the real world. This book is at a high level
that marketers better hope their competitors will be too lazy to implement." ?George
Silverman, Author, The Secrets of Word of Mouth Marketing: How to Trigger
Exponential Sales Through Runaway Word of Mouth "We often hear that the current
marketing model is broken-meaning the changes in customers, media, distribution, and
even the flatness of the world make current practices no longer relevant. Yet few have
offered a solution. This book recognizes the new reality in which we operate and
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provides a path for moving forward. The authors do an outstanding job of using
metaphors to help make Persuasion Architecture clear and real-life examples to make it
come alive. Finally, someone has offered direction for how to market in this new era
where the customer is in control." ?David J. Reibstein, William Stewart Woodside
Professor, Wharton Business School of the University of Pennsylvania and former
Executive Director, Marketing Science Institute "If you want to learn persistence, get a
cat. If you want to learn marketing, get this book. It's purrfect." ?Jeffrey Gitomer, Author,
The Little Red Book of Selling
Challenges show we need to allow others to support us, personally and professionally,
yet it isn't easy or natural for many. Sharing vulnerability with the right people, in the
right way, allows us to enhance not just our sense of wellbeing but also our creativity,
productivity, mental resilience and the likelihood of achieving our goals.
"Friday, the Thirteenth" by Thomas William Lawson. Published by Good Press. Good
Press publishes a wide range of titles that encompasses every genre. From well-known
classics & literary fiction and non-fiction to forgotten?or yet undiscovered gems?of world
literature, we issue the books that need to be read. Each Good Press edition has been
meticulously edited and formatted to boost readability for all e-readers and devices. Our
goal is to produce eBooks that are user-friendly and accessible to everyone in a highquality digital format.
A super practical guide to building a successful business by spending ninety minutes a
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day on the stuff that really matters. Have you got a brilliant business idea, but are not
sure how to find the time to start making it a reality? Or perhaps you have your dream
up and running but you need help to grow? Join best-selling author and multi-award
winning entrepreneur, Nigel Botterill, and his co-author Martin Gladdish, as they explore
the history, wisdom and uncanny natural phenomena that surrounds each 90 minute
chunk of time that we live in and equip you with the tools to think big, grow fast and
build your successful business in those 90–minute chunks! Build Your Business in 90
Minutes A Day reveals lessons from the true stories of everyday entrepreneurs who
dedicate 90 minutes a day to building their success. Woven amongst these inspirational
tales are the remarkable accounts of world-changing events from English history, space
and popular culture, that were determined in just 90 minutes. Amidst pages of startling
science fact surrounding this magical number, you will learn just how powerful it can be
when applied to your life. An hour and a half will never seem quite the same again.
Nigel has built eight separate million pound+ businesses from scratch and won a shed
full of awards in the process. No one knows better than him what it takes to build big
businesses fast! Designed to be read in just 90 minutes (plus a few extra bits) Packed
with tools to help you think big, grow fast and build a successful business A mixture of
wisdom, teaching and success stories from Nigel Botterill and the entrepreneurs he has
helped
After enlightenment, the Buddha delivered his first discourse to five disciples in Deer
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Park, India. Known as the Four Noble Truths, this lesson forms the foundation and
essence of all the Buddha's teachings. It contains all the necessary information and
instruction for us to become free from suffering and gain insight into the truth of
enlightenment. The First Discourse of the Buddha includes a history of the Buddha's
life, background on Buddhism, and a contemporary translation of and commentary on
the Four Noble Truths.
Are you raising entrepreneurial kids? Every parent wants their kid to have a happy and
successful future. The problem is they aren't sure how to prepare them for this rapidly
evolving world. Life used to be easy. Go to school, pass your exams, get a good job
and the rest flows from there. Today it's not so simple. The concept of work is
changing. Chances are, your kid won't get a job, they will create one. Now more than
ever, entrepreneurial skills are fundamental to their prosperity and wellbeing. Schools
don't teach these skills; will you? This book introduces the four pillars of raising
entrepreneurial kids: mindset, skills, experiences and coaching, to ensure they thrive
whatever their future holds. It will equip you to: - Instil a mindset of positivity and
resourcefulness - Explore opportunities to learn invaluable skills - Discover eye-opening
experiences among the everyday - Develop new ways of thinking and overcoming
obstacles - Learn from inspiring people and be the best role model possible How to
Raise Entrepreneurial Kids is packed with thought-provoking, actionable ideas to have
fun exploring the concepts with your family.
Page 23/27

Download Free Oversubscribed How To Get People Lining Up To Do
Business With You
A leading behavioral economist reveals the tools that will improve our decision making
on screens Office workers spend the majority of their waking hours staring at screens.
Unfortunately, few of us are aware of the visual biases and behavioral patterns that
influence our thinking when we’re on our laptops, iPads, smartphones, or
smartwatches. The sheer volume of information and choices available online, combined
with the ease of tapping "buy," often make for poor decision making on screens. In The
Smarter Screen, behavioral economist Shlomo Benartzi reveals a tool kit of
interventions for the digital age. Using engaging reader exercises and provocative case
studies, Benartzi shows how digital designs can influence our decision making on
screens in all sorts of surprising ways. For example: • You’re more likely to add bacon
to your pizza if you order online. • If you read this book on a screen, you’re less likely
to remember its content. • You might buy an item just because it’s located in a screen
hot spot, even if better options are available. • If you shop using a touch screen, you’ll
probably overvalue the product you’re considering. • You’re more likely to remember a
factoid like this one if it’s displayed in an ugly, difficult-to-read font. Drawing on the
latest research on digital nudging, Benartzi reveals how we can create an online world
that helps us think better, not worse.
Most entrepreneurs start a business to get freedom, do meaningful work, on their terms. Sadly,
most end up feeling overwhelmed, working long hours and not paying themselves enough. No
more! This proven Leverage methodology outlined in the eight 'Activators' in this book works to
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grow your business to a million or more a year, while giving you your life back. It is a powerful
model based on two decades of experience and tens of millions of dollars in results each year
for those who've applied it. You've invested so much. You deserve your big payday and
exquisite quality of life.
NEW YORK TIMES BESTSELLER • From the Pulitzer Prize–winning critic comes an
impassioned critique of America’s retreat from reason We live in a time when the very idea of
objective truth is mocked and discounted by the occupants of the White House. Discredited
conspiracy theories and ideologies have resurfaced, proven science is once more up for
debate, and Russian propaganda floods our screens. The wisdom of the crowd has usurped
research and expertise, and we are each left clinging to the beliefs that best confirm our
biases. How did truth become an endangered species in contemporary America? This decline
began decades ago, and in The Death of Truth, former New York Times critic Michiko Kakutani
takes a penetrating look at the cultural forces that contributed to this gathering storm. In social
media and literature, television, academia, and politics, Kakutani identifies the
trends—originating on both the right and the left—that have combined to elevate subjectivity over
factuality, science, and common values. And she returns us to the words of the great critics of
authoritarianism, writers like George Orwell and Hannah Arendt, whose work is newly and
eerily relevant. With remarkable erudition and insight, Kakutani offers a provocative diagnosis
of our current condition and points toward a new path for our truth-challenged times.
Every industry revolves around Key People of Influence. People think it takes decades of hard
work, academic qualifications and good luck to become a Key Person of Influence. This book
shows that there is a strategy for fast-tracking your way to the inner circle of the industry you
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love. Your ability to succeed depends on your ability to influence.
What if the real key to a richer and more fulfilling career was not to create and scale a new
start-up, but rather, to be able to work for yourself, determine your own hours, and become a
(highly profitable) and sustainable company of one? Suppose the better—and smarter—solution
is simply to remain small? This book explains how to do just that. Company of One is a
refreshingly new approach centered on staying small and avoiding growth, for any size
business. Not as a freelancer who only gets paid on a per piece basis, and not as an
entrepreneurial start-up that wants to scale as soon as possible, but as a small business that is
deliberately committed to staying that way. By staying small, one can have freedom to pursue
more meaningful pleasures in life, and avoid the headaches that result from dealing with
employees, long meetings, or worrying about expansion. Company of One introduces this
unique business strategy and explains how to make it work for you, including how to generate
cash flow on an ongoing basis. Paul Jarvis left the corporate world when he realized that
working in a high-pressure, high profile world was not his idea of success. Instead, he now
works for himself out of his home on a small, lush island off of Vancouver, and lives a much
more rewarding and productive life. He no longer has to contend with an environment that
constantly demands more productivity, more output, and more growth. In Company of One,
Jarvis explains how you can find the right pathway to do the same, including planning how to
set up your shop, determining your desired revenues, dealing with unexpected crises, keeping
your key clients happy, and of course, doing all of this on your own.
Win More Business Awards! Gain a proven award-winning process, how to find awards to
enter, what evidence to gather and tips for maximum entry standout. Learn what judges are
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looking for and how to maximise PR. From a multi-award winner and professional bid writer,
who has helped clients win opportunities valued at over £3.5bn.
David E. Gumpert maintains that writing a business plan not only takes too much time, but
distracts entrepreneurs from tasks that mean more to potential investors, like preparing a
presentation, developing a Web site, obtaining publicity, and making sales. You'll learn a totally
new approach to starting and building a business and impressing investors
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