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This volume shows how ICT (information and communications technology) can play the role of a driver of business process reengineering
(BPR). ICT can aid in enabling improvement in BPR activity cycles as it provides many components that enhance performance that can lead
to competitive advantages. IT can interface with BPR to improve business processes in terms of communication, inventory management,
data management, management information systems, customer relationship management, computer-aided design, computer-aided
manufacturing (CAM), and computer-aided engineering. This volume explores these issues in depth.
FOUNDATIONS OF BUSINESS, 4E gives readers the comprehensive preparation they'll need to succeed in today's competitive business
world. By providing a brief survey of business, including management and organization, marketing, social media and e-business, information
systems, accounting, and finance, this text introduces the reader to core business practices. In addition, the authors address other important
concepts such as ethics and social responsibility, forms of ownership, small business concerns and entrepreneurship, and international
business. This edition is filled with cutting-edge content, including up-to-date information on the economic crisis, social networking,
competition in the global marketplace, and the green movement, as well as suggestions on how to manage a business in the midst of
economic ups and downs. An abundance of study aids also is available within the text and on the student companion website to help you
achieve success in the course and in today's competitive business world. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
The journey to financial freedom starts here! Kapoor/Dlabay/Hughes/Hart's market-leading Personal Finance provides practical guidance on
how students can achieve peace of mind with regard to their financial situation. It provides many financial planning tools to help students
identify and evaluate choices as well as understand the consequences of decisions in terms of opportunity costs. And now, McGraw-Hill
Connect empowers students by continually adapting to deliver precisely what they need, when they need it, and how they need it, so your
class time is more engaging and effective.
Gain a thorough understanding of essential marketing principles with Pride and Ferrell's visually engaging, inviting MARKETING. This
popular, proven presentation helps you develop the knowledge and decision-making skills to succeed in today's competitive business
environment. In-depth coverage highlights fundamental marketing concepts and strategies while practical applications and real-world
examples emphasize the latest in social networking, digital marketing, social and environmental responsibility, globalization, entrepreneurship
and marketing in times of transition. This new edition also features expanded coverage of business markets and buying behavior, marketing
channels and supply-chain management, retailing, personal selling and marketing analytics. MARKETING is essential for career success no
matter what your background. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Student Achievement Series: Foundations of Business provides a brief survey of the major functional areas of business including
management, marketing, accounting, finance, and information technology, as well as core topics such as ethics and social responsibility,
forms of ownership, small business, and international business. The Student Achievement Series was developed in partnership with over 600
teachers and students from across the country to meet the learning, study, and assessment goals necessary for student success. Through
extensive research and focus groups conducted with a diverse cross-section of students, Cengage Learning presents a groundbreaking
solution for skills mastery, understanding, and retention. Feedback from students has been instrumental in all aspects of development--from
design and pedagogy to testing and assessment to title and packaging. These elements culminate in a textbook program that reflects the way
students learn and study best. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
A Comparative History of Commerce and Industry, Volume I offers a subjective review of how the cultural, social and economic institutions of
commerce and industry evolved in industrialized nations to produce the institution we now know as business enterprise.
The recent pursuits emerging in the realm of big data processing, interpretation, collection and organization have emerged in numerous
sectors including business, industry and government organizations. Data sets such as customer transactions for a mega-retailer, weather
monitoring, intelligence gathering, quickly outpace the capacities of traditional techniques and tools of data analysis. The 3V (volume,
variability and velocity) challenges led to the emergence of new techniques and tools in data visualization, acquisition, and serialization. Soft
Computing being regarded as a plethora of technologies of fuzzy sets (or Granular Computing), neurocomputing and evolutionary
optimization brings forward a number of unique features that might be instrumental to the development of concepts and algorithms to deal
with big data. This carefully edited volume provides the reader with an updated, in-depth material on the emerging principles, conceptual
underpinnings, algorithms and practice of Computational Intelligence in the realization of concepts and implementation of big data
architectures, analysis, and interpretation as well as data analytics. The book is aimed at a broad audience of researchers and practitioners
including those active in various disciplines in which big data, their analysis and optimization are of genuine relevance. One focal point is the
systematic exposure of the concepts, design methodology, and detailed algorithms. In general, the volume adheres to the top-down strategy
starting with the concepts and motivation and then proceeding with the detailed design that materializes in specific algorithms and
representative applications. The material is self-contained and provides the reader with all necessary prerequisites and augments some parts
with a step-by-step explanation of more advanced concepts supported by a significant amount of illustrative numeric material and some
application scenarios to motivate the reader and make some abstract concepts more tangible.
Business, First Canadian Edition, is a digital learning solution for the Introduction to Business course that presents concepts in a way that
resonates with the needs of today's learners. In response to the feedback gathered through a variety of focus groups and reviews by
Canadian students and educators, NELSON has built an innovative digital learning experience that contains the comprehensive content
instructors require, delivered in an engaging manner for students. Within MindTap, students are encouraged to learn the core concepts
through readings; interactive, media-rich activities; and concept videos. Students then can apply what they have learned through scenariobased application activities and review quizzes. Their work culminates in a business plan that is built as they move through the content.
Business, First Canadian Edition, engages students to learn, provides the opportunity to apply their knowledge, and ultimately builds
confidence leading to student success.
Focus on Personal Finance is a brief, 14-chapter book, covering the critical topics in Personal Finance courses. This 4-color, paperback text
is designed and written to appeal to a range of ages, life situations, and levels of financial literacy. A unique aspect of this text is its active
approach. This text will not only get your students thinking about their current situation and financial goals, but also encourage them to put
these in writing to use as a guide and revise over the course of their lives. New for this edition, sections are oriented around specific actionitems for students. The more a student involves themselves in the assessments, exercises and worksheets provided, the more they will
discover about their current habits and how to improve them for greater financial freedom. Students have many different financial goals, but
none are more important than having a basic understanding of financial issues and peace of mind with regard to their decisions. The ultimate
goal of Focus on Personal Finance is to get students to this point as a first step to achieving the many financial goals they have set for
themselves.
PRODUCT ONLY AVAILABLE WITHIN CENGAGE UNLIMITED.
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Endorsed by the Imperial War Museum, this book provides the answers to many questions relating to the Britain at war experience, by using
facsimiles of actual documents and memorabilia from the time: photos, paintings, propaganda, regulations, and witness accounts.
Managers are people who steer organizations towards meeting their objectives effectively and efficiently. Modern-day managers need to
understand contemporary issues in management to achieve these objectives. Spread over nine parts, Business Organization and
Management: Text and Cases addresses these issues in simple and student-friendly language, and explains concepts through rich diagrams
and examples.
"... an important intervention in the conversation around social and ecological sustainability that draws on both micromarketing and
macromarketing scholarship to help the reader understand the challenges with illustrations from insightful cases both from emerging and
developed economies. This compilation should be essential reading for the discerning student of sustainable consumption and production." -Professor Pierre McDonagh, Associate Editor, Journal of Macromarketing (USA); Professor of Critical Marketing & Society, University of
Bath, UK Experts in the field of economics, management science, and particularly in the marketing domain have always been interested in
and acknowledged the importance of sustaining profitable businesses while incorporating societal and environmental concerns; however, the
level of existing literature and availability of teaching cases reflect a dearth of real case studies, especially those focused on marketing for
social good. This book of actual case studies will address that need. In addition, this book is important and timely in providing a case book for
instructors (those in both industry and academia) to help them in teaching and training the next generation of leaders through corporate
training and universities. Currently, marketing for social good is increasingly becoming a part of most curriculums under the umbrella of
different titles, such as social marketing, green marketing, and sustainability marketing. The relevance of these studies is increasing across
the globe. This book is composed of long and short real cases with varying complexity in different sectors. This case book will also cover
some review articles for an overview of the recent developments in the study area. With these case studies, collections of questions, teaching
materials, and real-life marketing scenarios, this book offers a unique source of knowledge to marketing professionals, students, and
educators across the world. The main objective of this case book is to understand the applicability of marketing science (marketing for social
good context, such as social marketing and sustainability marketing) in internet marketing related to e-buying behavior and e-WOM. In
addition, it illustrates the various types of existing marketing practices that are relevant from both theoretical and practical points of view in
this electronic era, as well as discussing other non-electronic marketing practices and focusing on consumer buying behavior. As a result,
marketing managers can treat their customers according to their desired value. This book particularly explores the possibilities and
advantages created by social marketing and sustainability marketing through the presentation of thorough review articles and case studies.
This case book helps corporate training centers and universities with compact teaching reference materials in their relevant courses.
Delve into the core of ethics today in your course with the latest practical, applied coverage found in Ferrell/Fraedrich/Ferrell's BUSINESS
ETHICS 2009 UPDATE. Whether you use this book as a supplement or primary text in your undergraduate or graduate course, the
accessible, up-to-date approach provides unmatched insights into the complex environment in which contemporary managers make ethical
decisions. The book's solid managerial framework and new updates highlight the latest developments in ethics and how they relate to overall
ethics concepts, processes, and best practices used throughout successful business ethics programs. Your students see how ethics can play
a critical role in key strategic business decisions. Captivating new cases and engaging examples reflect today's most recent business
developments and crises. Rather than focusing on intellectual reasoning alone or a philosophical discussion of ideas, the book's proven
learning features help students prepare and practice confronting the types of actual ethical dilemmas they will face in today's business world.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.

Master the human relation skills you need to become successful in today's workplace with one of the most widely used human
relations texts available. EFFECTIVE HUMAN RELATIONS incorporates hundreds of examples of real human relations issues and
practices in successful companies. This comprehensive 13th edition explores goal- setting, the root causes of negative attitudes,
the use of personal branding and social media in the job market, emotional intelligence, positive psychology and happiness, and
how companies create a dynamic company cultures. Self-assessments and self-development opportunities throughout the book
teach you to assume responsibility for improving your personal skills and competencies. This text will help you gain the insights,
knowledge and relationship skills you need to deal successfully with the wide range of people-related challenges in business
today. It is a text you can continue to refer to throughout your life! Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
The book has been designed topic and subtopic-wise, keeping the students’ needs in mind. The current edition has certain unique
features: This book is strictly as per the latest CBSE syllabus and covers complete matter as per the NCERT book. After every
topic, objective type questions and case studies are given based on the latest CBSE Sample Paper (2020). (Hints of their answers
are given at the end of each chapter.) At the end of each chapter, 40 objective type questions (20 MCQs + 10 Fill in the blanks +
10 True/False) are given along with answers at the end. Keywords of each topic are given at the end of each topic, to help
students to solve case studies. A flow chart of each chapter is given at the end to recap the topics covered in that chapter. Quick
revision is given to revise all the topics in short time. At the end of each chapter, questions asked in last 7 years' board exam are
given, so that the student may get an idea of what types of questions are expected from this chapter. (Hints of answers of these
questions are also given). Case Studies are framed by using words strictly from the NCERT. A solved sample paper of CBSE
2020 is also given. Guidelines for project are also given. A sample project on Marketing Management is also given. The Subject
Matter is presented in simple language, in points, and along with diagrams, so that the student may find it easy to understand.
Exam Board: Edexcel Level: GCSE Subject: Business First Teaching: September 2017 First Exam: June 2019 Endorsed for
Edexcel Let Ian Marcouse successfully steer you through the new specification with his proven and popular approach to Business;
clear content coverage is enhanced by numerous real-life examples to create a course that engages, motivates and develops
every student. - Breaks down the content of the 2017 specification into clear, accessible explanations of important concepts and
theories - Helps students apply their knowledge to a range of real business examples, issues and contexts, supported by 'Talking
Points' that encourage critical and commercial thinking - Improves quantitative, investigative, analytical and evaluation skills
through end-of-chapter exercises - Builds students' confidence approaching their exams as they practise calculation, short answer
and extended-writing questions with stimulus materials - Boosts students' vocabulary and supports revision with definitions of key
terminology for each topic
Gain a solid understanding of business today and what it takes to become a better employee, more informed consumer, and even
a successful business owner with the best-selling FOUNDATONS OF BUSINESS, 5E. This up-to-date, comprehensive survey of
business highlights forms of business ownership, management and organization, human resources management, marketing,
social media and e-business, information systems, accounting, and finance. Core topics and special features examine ethics and
social responsibility, small business and entrepreneurship, and global issues, while new coverage addresses cutting-edge topics,
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such as the impact of social media in business, the economic recovery and remaining economic issues, international business,
green and socially responsible business, and sustainability. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Build the solid foundation you need to succeed in today's competitive business world and in your personal life with
Pride/Hughes/Kapoor’s FOUNDATIONS OF BUSINESS, 6E. Up-to-date coverage highlights important topics such as forms of
business ownership, management and organization, human resource management, marketing, e-business, information systems,
accounting and finance. You examine how a nation's economy affects both individuals and business, ethics and social
responsibility, small business and entrepreneurship, and the global environment. New cutting-edge coverage addresses the
impact of social media on business, international business, green and socially responsible business, and sustainability. You learn
to become a better employee, more informed consumer and even a successful business owner with FOUNDATIONS OF
BUSINESS, 6E. Important Notice: Media content referenced within the product description or the product text may not be available
in the ebook version.
An alphabetical listing of common figures of speech, along with their definitions and origins.
One key for success for an entrepreneur is to obtain sales (revenue) and profits as quickly as possible upon launching the venture.
Entrepreneurial Marketing focuses on this and the essential elements of success in order to achieve these needed sales and
revenues and then grow the company. The authors build a comprehensive, state-of-the-art picture of entrepreneurial marketing
issues, providing major theoretical and empirical evidence that offers a clear, concise view of the field.Through an international
approach that combines both theoretical and empirical knowledge on entrepreneurship and marketing, this book informs and
enhances an entrepreneurs' creativity, their ability to bring innovations to the market and their willingness to face risk and change
the world. Key components addressed include: identifying and selecting the market, determining the consumer needs costeffectively, executing the basic elements of the marketing mix (product, price, distribution, and promotion) and competing
successfully in the domestic and global markets by implementing a sound marketing plan. Numerous illustrative examples bring
the content to life. The mix of theoretical content, examples, empirical analyses and case studies, make this book an excellent
resource for students, professors, researchers, practitioners, and policymakers all over the world.

Introduction to Business covers the scope and sequence of most introductory business courses. The book provides
detailed explanations in the context of core themes such as customer satisfaction, ethics, entrepreneurship, global
business, and managing change. Introduction to Business includes hundreds of current business examples from a range
of industries and geographic locations, which feature a variety of individuals. The outcome is a balanced approach to the
theory and application of business concepts, with attention to the knowledge and skills necessary for student success in
this course and beyond.
Ethical Dilemmas in the Creative, Cultural and Service Industries enhances professional ethical awareness and supports
students' development of skills for ethical decision-making in these growing sectors. It focusses on the shaping of
personal and professional values, and dealing with the moral and ethical issues that (future) professionals may encounter
in practice. Including a multitude of varied and interdisciplinary case studies, this textbook adopts an applied ethical
approach which enables the student to combine basic ethical theory with relevant and ‘real-life’ cases. Major ethical
issues such as CSR, ethical leadership, human rights, fraud, employee rights and duties, new technology and (social)
entrepreneurship are addressed. This will be invaluable reading for students studying tourism, hospitality, leisure, events,
marketing, healthcare, logistics, retail and game development. It will also be a suitable resource for in-company training
of practitioners already working in this wide range of domains.
This book discusses a six-step transformation cycle in which the tasks of innovation management – ranked according to
their relevance for companies – are placed in a systematic order. Presenting an in-depth discussion on innovation and
transformation, the authors delve into strategic themes such as business models and strategic positioning, which are
fundamental to the innovation process. It also describes the underlying processes and roles of innovation management,
and the required organizational structures. Following process organization and organizational structure, the authors
highlight how the appropriate human resource strategy should look and the manner of personnel selection or
development to be implemented. The authors also provide tools and systems that are assigned to specific employees
working with innovation management; these deal with innovation audit, knowledge management, idea management,
financing and budgeting innovations, marketing and property rights. The book also sheds light on how the effectiveness
of the innovation process can be monitored using indicator systems. This is a handy resource for managers looking for a
structured strategy and how to implement it to achieve optimal innovation management and reap its benefits.
Written by authors who have an extensive track record teaching the Introduction to Business course, the twelfth edition of
this best-selling text features an up-to-date, comprehensive survey of the functional areas of business: management and
organization, human resource management, marketing, information systems and accounting, and finance and
investment. Core topics highlighted within these areas include ethics and social responsibility, small business concerns
and entrepreneurship, and global issues. New coverage in this edition closely examines cutting-edge topics like the
impact of social media on business, the economic crisis, green and socially responsible business, and sustainability. In
addition to updating and revitalizing the content, the entire supplemental package has been revised so it is the most
accessible and instructor and student friendly in the market.
The tenth edition of this best-selling introductory text features an up-to-date, comprehensive survey of the functional
areas of business: management, marketing, accounting, finance, and information technology. Core topics highlighted
within these areas include ethics and social responsibility, forms of business ownership, small business concerns, and
international issues. New coverage in this edition more closely examines cutting-edge topics like the 2008 economic
crisis, green business,and sustainability. In addition to updating and revitalizing the content, the authors have redesigned
the entire textbook program to highlight its strengths as the most accessible and student friendly program on the market.
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The new online resources no longer require a passkey and put students on the path to success and mastery through
premium online study content, including ACE Plus practice tests, flashcards, MP3 audio chapter summaries and quizzes,
interactive games, and Career Snapshots.
BusinessCengage Learning
INTRODUCTION TO BUSINESS, 11E, International Edition is a best-selling introductory text featuring an up-to-date,
comprehensive survey of the functional areas of business: management, marketing, accounting, finance, and information
technology. This edition closely examines cutting-edge topics like the impact of the economic crisis and political climate
on business, green and socially responsible business, and sustainability. INTRODUCTION TO BUSINESS, 11E,
International Edition delivers on expanded choice, increased engagement and improved outcomes by offering innovative
custom and technology options that meet the needs of your course. Increase student engagement and improve
outcomes by incorporating one of our digital products into your course.
Written by authors who have an extensive track record teaching the Introduction to Business course, the twelfth edition of this bestselling text features an up-to-date, comprehensive survey of the functional areas of business: management and organization,
human resource management, marketing, information systems and accounting, and finance and investment. Core topics
highlighted within these areas include ethics and social responsibility, small business concerns and entrepreneurship, and global
issues. New coverage in this edition closely examines cutting-edge topics like the impact of social media on business, the
economic crisis, green and socially responsible business, and sustainability. A new Personal Apps feature within each chapter
provides examples to illustrate main text concepts. BUSINESS 12e is designed to help you achieve career and business success.
Available with InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Written by authors with an extensive track record in teaching business, the Europe, Middle East and Africa Edition of this
bestselling volume features an up-to-date and comprehensive survey of the functional areas of business, including management,
human resources, marketing, accounting, finance and investment. Brimming with real examples that address ethics and social
responsibility, sustainable practice, small business and entrepreneurship, global issues, and the increasing role of social media,
this landmark text provides an engaging and authoritative introduction to business.
Primary School English Grammar & Composition (PSEGC) and Middle School English Grammar & Composition (MSEGC) is a set
of two books designed to be used as a prequel to the highly popular English grammar reference book, High School English
Grammar & Composition. Both PSEGC and MSEGC provide ample guidance and practice in sentence building, correct usage,
comprehension, composition and other related areas so as to equip the learners with the ability to communicate effectively in
English.
The new edition of the Great Writing series provides clear explanations, extensive models of academic writing and practice to help
learners write great sentences, paragraphs, and essays. With expanded vocabulary instruction, sentence-level practice, and
National Geographic content to spark ideas, students have the tools they need to become confident writers. Updated in this
Edition: Clearly organized units offer the practice students need to become effective independent writers. Each unit includes: Part
1: Elements of Great Writing teaches the fundamentals of organized writing, accurate grammar, and precise mechanics. Part 2:
Building Better Vocabulary provides practice with carefully-selected, level-appropriate academic words. Part 3: Building Better
Sentences helps writers develop longer and more complex sentences. Part 4: Writing activities allow students to apply what they
have learned by guiding them through writing, editing, and revising. Part 5: New Test Prep section gives a test-taking tip and timed
task to prepare for high-stakes standardized tests, including IELTs and TOEFL. The new guided online writing activity takes
students through the entire writing process with clear models for reference each step of the way. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
BUSINESS, 11E is a best-selling introductory text featuring an up-to-date, comprehensive survey of the functional areas of
business: management, marketing, accounting, finance, and information technology. This edition closely examines cutting-edge
topics like the impact of the economic crisis and political climate on business, green and socially responsible business, and
sustainability. BUSINESS, 11E delivers on expanded choice, increased engagement and improved outcomes by offering
innovative custom and technology options that meet the needs of your course. Increase student engagement and improve
outcomes by incorporating one of our digital products into your course: CengageNOW, CourseMate, WebTutor, Interactive
Business Plan, MikesBikes Simulation or Course360. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
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