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NEW YORK TIMES BESTSELLER • The instant classic about why some ideas thrive, why others die, and how to improve your idea’s
chances—essential reading in the “fake news” era. Mark Twain once observed, “A lie can get halfway around the world before the truth can
even get its boots on.” His observation rings true: Urban legends, conspiracy theories, and bogus news stories circulate effortlessly.
Meanwhile, people with important ideas—entrepreneurs, teachers, politicians, and journalists—struggle to make them “stick.” In Made to Stick,
Chip and Dan Heath reveal the anatomy of ideas that stick and explain ways to make ideas stickier, such as applying the human scale
principle, using the Velcro Theory of Memory, and creating curiosity gaps. Along the way, we discover that sticky messages of all kinds—from
the infamous “kidney theft ring” hoax to a coach’s lessons on sportsmanship to a vision for a new product at Sony—draw their power from the
same six traits. Made to Stick will transform the way you communicate. It’s a fast-paced tour of success stories (and failures): the Nobel
Prize-winning scientist who drank a glass of bacteria to prove a point about stomach ulcers; the charities who make use of the Mother Teresa
Effect; the elementary-school teacher whose simulation actually prevented racial prejudice. Provocative, eye-opening, and often surprisingly
funny, Made to Stick shows us the vital principles of winning ideas—and tells us how we can apply these rules to making our own messages
stick. BONUS: This edition contains an excerpt from Chip Heath and Dan Heath's Switch.
For courses in Introduction to Communication A five-principles approach that helps students build practical communication skills Revel(TM)
Communication: Principles for a Lifetime was designed to address the biggest challenge when teaching Introduction to Communication: how
to present the variety of fundamental theory and skills without overwhelming learners. By organizing the text around five key principles of
communication, authors Steven Beebe, Susan Beebe, and Diana Ivy help students to see the interplay among communication concepts,
skills, and contexts. The 7th Edition has been updated with new coverage of social media communication strategies, more videos integrated
into the chapter, and the transition of previously static figures into interactive content. Revel is Pearson's newest way of delivering our
respected content. Fully digital and highly engaging, Revel replaces the textbook and gives students everything they need for the course.
Informed by extensive research on how people read, think, and learn, Revel is an interactive learning environment that enables students to
read, practice, and study in one continuous experience - for less than the cost of a traditional textbook. NOTE: This Revel Combo Access
pack includes a Revel access code plus a loose-leaf print reference (delivered by mail) to complement your Revel experience. In addition to
this access code, you will need a course invite link, provided by your instructor, to register for and use Revel.
The Fifth Edition of the award-winning Environmental Communication and the Public Sphere is the first comprehensive introduction to the
growing field of environmental communication. This groundbreaking book focuses on the role that human communication plays in influencing
the ways we perceive the environment. It also examines how we define what constitutes an environmental problem and how we decide what
actions to take concerning the natural world. The updated and revised Fifth Edition includes recent developments, such as water protectors
and the Dakota Access Pipeline, the Flint Water Crisis, and the March for Science, along with the latest research and developments in
environmental communication.
The Problems Book helps students appreciate the ways in which experiments and simple calculations can lead to an understanding of how
cells work by introducing the experimental foundation of cell and molecular biology. Each chapter reviews key terms, tests for understanding
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basic concepts, and poses research-based problems. The Problems Book has be
Successful Nonverbal Communication: Principles and Applications demonstrates how knowledge of nonverbal messages can affect
successful communication in the real world. This extensive revision describes nonverbal cues and their desirable and non-desirable functions
while offering original tests for measuring and developing nonverbal communication skills. This text draws students into the material through
helpful applications of the latest nonverbal communication research and through current examples of celebrities, sports and politicians.
Significant updates are found in the chapters on tactile communication, personal appearance, political debates, intercultural communication
and virtual contexts. The highlight of this rewrite is the cutting-edge scholarship that is seamlessly interwoven throughout the text.
REVEL™ for Communicating in Small Groups: Principles and Practices balances the principles of small group communication with real-world
applications. With an emphasis on practical examples, technology, and ethical collaboration, REVEL for Communicating in Small Groups
helps readers enhance their performance in groups and teams, while giving them insight into why group and team members communicate as
they do. REVEL is Pearson’s newest way of delivering our respected content. Fully digital and highly engaging, REVEL offers an immersive
learning experience designed for the way today's students read, think, and learn. Enlivening course content with media interactives and
assessments, REVEL empowers educators to increase engagement with the course, and to better connect with students. NOTE: REVEL is a
fully digital delivery of Pearson content. This ISBN is for the standalone REVEL access card. In addition to this access card, you will need a
course invite link, provided by your instructor, to register for and use REVEL.
An Introduction to Political Communication explores the relationship between politics, the media and democracy in the UK, the USA and other
contemporary societies. Brian McNair examines how politicians, trade unions, pressure groups, non-governmental organizations and terrorist
organizations make use of the media. Separate chapters look at political media and their effects, the work of political advertising, marketing
and public relations and the communication practices of organizations at all levels, from grassroots campaigning through to governments and
international bodies. Recent developments covered in the new edition include: * the re-election of New Labour in 2001 * the changes in
government information and communication policy introduced by the Blair administration since 1997 * the 2000 election of George W. Bush in
the United States * the NATO interventions in Kosovo and the former Yugoslavia * the implications for international political communication of
September 11 * the emergence of Al-Quaida and the war on terror.
The new South African edition of Tubbs and Moss offers examples, applications and cases tailored to the local market whilst retaining the
successful focus on the principles and contexts of communication studies. The authors link theory and research with fundamental concepts
and create plentiful opportunities for students to apply their understanding and develop useful communication skills. The new edition is fully
updated with the most up to date reseach and examples, with a strong focus on cultural diversity, technology and local applications.

Marketing in the digital age poses major challenges for traditional and established practices of communication. To help
readers meet these challenges Principles of Integrated Marketing Communications: An Evidence-based Approach
provides a comprehensive foundation to the principles and practices of integrated marketing communications (IMC). It
examines a variety of traditional and digital channels used by professionals to create wide-reaching and effective
campaigns that are adapted for the aims of their organisations. This edition has been thoroughly revised and each
chapter includes: case studies of significant and award-winning
campaigns from both Australian and international brands
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that illustrate the application of explored concepts; discussion and case study questions that enable readers to critically
evaluate concepts and campaigns; a managerial application section that illustrates how concepts can be applied
effectively in a real situation; a 'further thinking' section that expands knowledge of advanced concepts and challenges
readers to think more broadly about IMC.
NOTE: You are purchasing a standalone product; MyCommunicationLab does not come packaged with this content. If
you would like to purchase both the physical text and MyCommunicationLab, search for ISBN-10: 0134126890 /
ISBN-13: 9780134126890. That package includes ISBN-10: 0133753824 / ISBN-13: 9780133753820 and ISBN-10:
0133882942 / ISBN-13: 9780133882940. MyCommunicationLab should only be purchased when required by an
instructor. For courses in Introduction to Communication that take a mainstream rather than a survey approach A fiveprinciples approach that helps students build practical communication skills Communication: Principles for a Lifetime was
designed to address the biggest challenge when teaching Introduction to Communication: how to present the variety of
fundamental theory and skills without overwhelming learners. By organizing the text around five key principles of
communication, authors Steven Beebe, Susan Beebe, and Diana Ivy help students to see the interplay among
communication concepts, skills, and contexts. The sixth edition retains this successful five-principles framework, and
adds updated content and a new learning architecture that better helps students build, and use, strong communication
skills -- in the course and beyond. Also available with MyCommunicationLab® MyCommunicationLab for the Introduction
to Communication course extends learning online, engaging students and improving results. Media resources with
assignments bring concepts to life, and offer students opportunities to practice applying what they've learned. And
MediaShare offers an easy, mobile way for students and instructors to interact and engage with speeches, visual aids,
group projects, and other files. Please note: this version of MyCommunicationLab does not include an eText.
Communication: Principles for a Lifetime, Sixth Edition is also available via REVEL(tm), an immersive learning
experience designed for the way today's students read, think, and learn.
This volume presents an overview of computer-based simulation models and methodologies for communication systems.
Topics covered include probability, random, process, and estimation theory and roles in the design of computer-based
simulations.
Written by leading scholar and award-winning teacher Julia T. Wood, INTERPERSONAL COMMUNICATION:
EVERYDAY ENCOUNTERS, 8e relates theory and skills directly to students' everyday interactions as it delivers a solid
introduction to interpersonal communication. Completely up to date, the new Eighth Edition integrates the latest
communication research, including findings from more than 125 new sources. Reflecting the author's expertise in gender
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and social diversity, the text includes an unparalleled focus on diversity. The new edition also features increased
coverage of social media and an expanded emphasis on ethical choices. It addresses such timely issues as emotional
intelligence and forgiveness, interracial relationships, safe sex, ways to deal with abuse from intimates, race-related
differences between conflict styles, and the power of language. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Praised for its teachability, Thinking Through Communication provides an excellent, balanced introduction to basic
theories and principles of communication, making sense of a complex field through a variety of approaches. In an
organized and coherent manner, Thinking Through Communication covers a full range of topics- from the history of
communication study to the methods used by current communication scholars to understand human interaction. The text
explores communication in a variety of traditional contexts: interpersonal, group, organizational, public, intercultural,
computer-mediated communication and the mass media. This edition also offers new insights into public speaking and
listening. This text can be used successfully in both theory- and skills-based courses. Written in a clear, lively style,
Trenholm's overall approach-including her use of examples and interesting illustrations-helps both majors and nonmajors alike develop a better understanding of communication as a field of study and an appreciation for ways in which
communication impacts their daily lives.
THE ESSENTIAL HANDBOOK FOR EFFECTIVELY COMMUNICATING ENVIRONMENTAL, SAFETY, AND HEALTH
RISKS, FULLY REVISED AND UPDATED Now in its sixth edition, Risk Communication has proven to be a valuable
resource for people who are tasked with the responsibility of understanding how to apply the most current approaches to
care, consensus, and crisis communication. The sixth edition updates the text with fresh and illustrative examples,
lessons learned, and recent research as well as provides advice and guidelines for communicating risk information in the
United States and other countries. The authors help readers understand the basic theories and practices of risk
communication and explain how to plan an effective strategy and put it into action. The book also contains information on
evaluating risk communication efforts and explores how to communicate risk during and after an emergency. Risk
Communication brings together in one resource proven scientific research with practical, hands-on guidance from
practitioners with over 30 years of experience in the field. This important guide: Provides new examples of
communication plans in government and industry, use of social media, dealing with "fake news," and new digital tools for
stakeholder involvement and crisis communications Contains a new chapter on partnerships which covers topics such as
assigning roles and expectations, ending partnerships, and more Presents real-world case studies with key lessons all
risk communicators can apply. Written for engineers, scientists, professors and students, land use planners, public health
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practitioners, communication specialists, consultants, and regulators, the revised sixth edition of Risk Communication is
the must-have guide for those who communicate risks.
Leadership: A Communication Perspective has been at the forefront of university and college leadership courses for
nearly three decades, providing a compelling, authoritative introduction to leadership as a communication-based activity.
The new edition continues the tradition of excellence with an up-to-date treatment of theory and research combined with
practical, real-world advice for improving communication competence and leadership effectiveness. Relevant: The
authors profile contemporary leaders and organizations like Alibaba’s Jack Ma, Zappos’ Tony Hsieh, Facebook’s
Sheryl Sandberg, Uber, The Container Store, Airbnb, Chipotle, the Waffle House, Nordstrom, and Google. Their
presentation balances current scholarship and trends with historical perspectives to provide a fuller understanding of the
study and practice of leadership. Comprehensive: Leadership and followership are examined in multiple contexts,
including organizational leadership, public leadership, and leadership in groups and teams. Topics new to this edition
include transcendent followership, the leadership skills approach, team coaching, escalation of commitment, invisible
leadership, cultural intelligence, trigger events, and resilience. Full-featured: Self-Assessments measure readers’
perceptions of personal leadership skills, communication style, cultural intelligence, motivation to lead, and more. Case
Studies examine leadership situations and pose thoughtful questions that prompt students to apply their experiences and
understandings. Research Highlights summarize seminal and recent scholarship. Chapter Takeaways reinforce important
concepts and action steps. Application Exercises offer abundant opportunities to explore, practice, and reflect on chapter
content. Cultural Connections discuss leadership expectations and behaviors in other cultures. Leadership on the Big
Screen correlates chapter concepts with the themes of popular films and documentaries.
Strategic communication methods that support the development of ethical and effective managers at all levels of
business. For professors who know students need effective communication skills to be successful in the business world,
this text provides a strategic, yet practical view of managerial communication. In this fourth edition, three dozen case
studies are provided to help students see how their new skills would work in a real setting. A new chapter has also been
added on Persuasion, examining the science behind influencing decision making in others. Management Communication
in Transition; Communication and Strategy; Communication Ethics; Speaking; Writing; Persuasion; Technology; Listening
and Feedback; Nonverbal Communication; Intercultural and International Communication; Conflict Management;
Business Meetings; Meeting the Media Effective communication can make or break an individual career or an entire
business. By developing powerful techniques to get their message across, students can learn to turn ideas into action
and success.
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NOTE: You are purchasing a standalone product; MyCommunicationLab does not come packaged with this content. If
you would like to purchase both the physical text and MyCommunicationLab, search for ISBN-10: 0134126890 /
ISBN-13: 9780134126890. That package includes ISBN-10: 0133753824 / ISBN-13: 9780133753820 and ISBN-10:
0133882942 / ISBN-13: 9780133882940. MyCommunicationLab should only be purchased when required by an
instructor. For courses in Introduction to Communication that take a mainstream rather than a survey approach A fiveprinciples approach that helps students build practical communication skills Communication: Principles for a Lifetime was
designed to address the biggest challenge when teaching Introduction to Communication: how to present the variety of
fundamental theory and skills without overwhelming learners. By organizing the text around five key principles of
communication, authors Steven Beebe, Susan Beebe, and Diana Ivy help students to see the interplay among
communication concepts, skills, and contexts. The sixth edition retains this successful five-principles framework, and
adds updated content and a new learning architecture that better helps students build, and use, strong communication
skills — in the course and beyond. Also available with MyCommunicationLab® MyCommunicationLab for the Introduction
to Communication course extends learning online, engaging students and improving results. Media resources with
assignments bring concepts to life, and offer students opportunities to practice applying what they’ve learned. And
MediaShare offers an easy, mobile way for students and instructors to interact and engage with speeches, visual aids,
group projects, and other files. Please note: this version of MyCommunicationLab does not include an eText.
Communication: Principles for a Lifetime, Sixth Edition is also available via REVEL™, an immersive learning experience
designed for the way today's students read, think, and learn.
Principles of CommunicationsSystems, Modulation, and NoiseJohn Wiley & Sons Incorporated
Electrical and computer engineers need to understand the most current technologies in the field. In order to provide the
latest information, the sixth edition presents a new chapter that explores the principles of digital data transmission without
the complicating factor of performance in noise. It exposes readers to digital data transmission techniques earlier in the
book so that they can appreciate the characteristics of digital communication systems before learning about probability
and stochastic processes. They’ll also find expanded forward error correction code examples and new MATLAB
problems. Electrical and computer engineers will benefit from this completely up-to-date resource.
This book provides a cohesive introduction to much of the vast body of knowledge central to the problems of
communication engineering.
"Principles of Electronic Communication Systems" is an introductory course in communication electronics for students
with a background in basic electronics. The program provides students with the current, state-of-the-art electronics
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techniques used in all modern forms of electronic communications, including radio, television, telephones, facsimiles, cell
phones, satellites, LAN systems, digital transmission, and microwave communications. The text is readable with easy-tounderstand line drawings and color photographs. The up-to-date content includes a new chapter on wireless
communications systems. Various aspects of troubleshooting are discussed throughout..
To support the broadening spectrum of project delivery approaches, PMI is offering A Guide to the Project Management
Body of Knowledge (PMBOK® Guide) – Sixth Edition as a bundle with its latest, the Agile Practice Guide. The PMBOK®
Guide – Sixth Edition now contains detailed information about agile; while the Agile Practice Guide, created in partnership
with Agile Alliance®, serves as a bridge to connect waterfall and agile. Together they are a powerful tool for project
managers. The PMBOK® Guide – Sixth Edition – PMI's flagship publication has been updated to reflect the latest good
practices in project management. New to the Sixth Edition, each knowledge area will contain a section entitled
Approaches for Agile, Iterative and Adaptive Environments, describing how these practices integrate in project settings. It
will also contain more emphasis on strategic and business knowledge—including discussion of project management
business documents—and information on the PMI Talent Triangle™ and the essential skills for success in today's market.
Agile Practice Guide has been developed as a resource to understand, evaluate, and use agile and hybrid agile
approaches. This practice guide provides guidance on when, where, and how to apply agile approaches and provides
practical tools for practitioners and organizations wanting to increase agility. This practice guide is aligned with other PMI
standards, including A Guide to the Project Management Body of Knowledge (PMBOK® Guide) – Sixth Edition, and was
developed as the result of collaboration between the Project Management Institute and the Agile Alliance.
This updated and revised edition offers a broad yet rigorous introduction to communication theory. Contains an excellent
account of noise effects in analog and digital communication systems followed by introductory treatments of detection,
estimation, information and coding theory. New to this edition: sections on trellis-coded modulation and carrier
reconstruction; material on interference demonstrating the difference between linear and nonlinear systems; updates on
optical communication links and feedback channels. Features scores of new examples and problems as well as
computer exercises using mathematics packages such as MATLAB® and MathCad® to facilitate students' understanding
of concepts and applications.
Comprehensive in scope and contemporary in coverage, this text explores modern digital and data communications
systems, microwave radio communications systems, satellite communications systems, and optical fiber communications
systems.
Listening takes an experiential approach to listening instruction, providing extensive applications and cases within the context of a
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sound theoretical framework. The text encourages students to view listening as a process involving six interrelated components
which are developed along the parallel dimensions of theory and skill building. Within the unifying theoretical framework of the
HURIER model, students develop an understanding of the listening process and gain powerful listening skills. The fifth edition
continues to explore the impact of culture, technology, and globalization, and raises timely ethical questions to promote students’
consideration of the responsibilities associated with listening in today’s complex world. Self-assessment, activities, and case
studies further distinguish this engaging text. Students will readily recognize the important role listening plays in helping them
achieve their personal and professional goals while they become more engaged and informed citizens.
The renowned communications theorist Robert Gallager brings his lucid writing style to the study of the fundamental system
aspects of digital communication for a one-semester course for graduate students. With the clarity and insight that have
characterized his teaching and earlier textbooks, he develops a simple framework and then combines this with careful proofs to
help the reader understand modern systems and simplified models in an intuitive yet precise way. A strong narrative and links
between theory and practice reinforce this concise, practical presentation. The book begins with data compression for arbitrary
sources. Gallager then describes how to modulate the resulting binary data for transmission over wires, cables, optical fibers, and
wireless channels. Analysis and intuitive interpretations are developed for channel noise models, followed by coverage of the
principles of detection, coding, and decoding. The various concepts covered are brought together in a description of wireless
communication, using CDMA as a case study.
The Law of Journalism and Mass Communication, Sixth Edition, by Robert Trager, Susan Dente Ross, and Amy Reynolds offers a
clear and engaging introduction to media law with comprehensive coverage and analysis of key cases for future journalists and
media professionals. You are introduced to key legal issues at the start of each chapter, building your critical thinking skills before
progressing to real-world landmark cases that demonstrate how media law is applied today. Contemporary examples, emerging
legal topics, international issues, and cutting-edge research all help you to retain and apply principles of media law in practice. The
thoroughly revised Sixth Edition has been reorganized and shortened to 12 chapters, streamlining the content and offering
instructors more opportunities for classroom activities. This edition also goes beyond the judiciary—including discussions of tweets
and public protests, alcohol ads in university newspapers, global data privacy and cybersecurity, libel on the internet, and free
speech on college campuses—to show how the law affects the ways mass communication works and how people perceive and
receive that work.
Sections on important areas such as spread spectrum, cellular communications, and orthogonal frequency-division multiplexing
are provided. * Computational examples are included, illustrating how to use the computer as a simulation tool, thereby allowing
waveforms, spectra, and performance curves to be generated. * Overviews of the necessary background in signal, system,
probability, and random process theory required for the analog and digital communications topics covered in the book.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
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packaged with the bound book. Updated in its 6th edition, Working in Groups provides readers with practical strategies, built on
theory and research, for communicating and working successfully in groups. The authors use the guiding principle of balance while
looking at both how groups work and how to work in groups. This accessible and user-friendly text gives readers the tools to apply
group communication theories, methods, and skills—helping them become more effective and ethical group members.
The third edition of Media Law and Ethics features a complete updating of all major U.S. Supreme Court cases and lower court
decisions through 1998; more discussion throughout the book on media ethics and the role of ethics in media law; and an updated
appendix that now features a copy of the U.S. Constitution, new sample copyright and trademark registration forms, and the
current versions of major media codes of ethics, including the new code of the Society of Professional Journalists. Extensively
updated and expanded chapters provide: *more detailed explanations of the legal system, the judicial process, and the relationship
between media ethics and media law; *new cases in this developing area of the law that has attracted renewed attention from the
U.S. Supreme Court; *the new Telecommunications Act and the Communications Decency Act; *a discussion of
telecommunications and the Internet; *new developments in access to courts, records, and meetings such as recent court
decisions and statutory changes; and *more information about trademark and trade secret laws and recent changes in copyright
laws, as well as major court decisions on intellectual property. The book has also been updated to include new developments in
obscenity and indecency laws, such as the Communications Decency Act, and the U.S. Supreme Court decision in Reno vs.
ACLU. In addition, the instructor's manual includes a listing of electronic sources of information about media law, sample exams,
and a sample syllabus.
This work has been selected by scholars as being culturally important, and is part of the knowledge base of civilization as we know
it. This work was reproduced from the original artifact, and remains as true to the original work as possible. Therefore, you will see
the original copyright references, library stamps (as most of these works have been housed in our most important libraries around
the world), and other notations in the work. This work is in the public domain in the United States of America, and possibly other
nations. Within the United States, you may freely copy and distribute this work, as no entity (individual or corporate) has a
copyright on the body of the work. As a reproduction of a historical artifact, this work may contain missing or blurred pages, poor
pictures, errant marks, etc. Scholars believe, and we concur, that this work is important enough to be preserved, reproduced, and
made generally available to the public. We appreciate your support of the preservation process, and thank you for being an
important part of keeping this knowledge alive and relevant.
Written as a companion to Zelezny's COMMUNICATIONS LAW, Sixth Edition, textbook, CASES IN COMMUNICATIONS LAW,
Sixth Edition, presents cases that will familiarize communications students with authoritative judicial reasoning on key principles of
communications law. Most of the cases are from the U.S. Supreme Court and stand as precedents that all other courts in the
nation must follow. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
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Principles of Electronic Communication Systems 4th edition provides the most up-to-date survey available for students
taking a first course in electronic communications. Requiring only basic algebra and trigonometry, the new edition is
notable for its readability, learning features and numerous full-color photos and illustrations. A systems approach is used
to cover state-of-the-art communications technologies, to best reflect current industry practice. This edition contains
greatly expanded and updated material on the Internet, cell phones, and wireless technologies. Practical skills like testing
and troubleshooting are integrated throughout. A brand-new Laboratory & Activities Manual provides both hands-on
experiments and a variety of other activities, reflecting the variety of skills now needed by technicians. A new Online
Learning Center web site is available, with a wealth of learning resources for students.
Transform your students into smart, savvy consumers of the media. Mass Communication: Living in a Media World
(Ralph E. Hanson) provides students with comprehensive yet concise coverage of all aspects of mass media, along with
insightful analysis, robust pedagogy, and fun, conversational writing. In every chapter of this bestselling text, students will
explore the latest developments and current events that are rapidly changing the media landscape. This newly revised
Sixth Edition is packed with contemporary examples, engaging infographics, and compelling stories about the ways mass
media shape our lives. From start to finish, students will learn the media literacy principles and critical thinking skills they
need to become savvy media consumers.
Business Data Communications, 6/e, is ideal for use in Business Data Communications, Data Communications, and
introductory Networking for Business courses. Business Data Communications, 6/e,covers the fundamentals of data
communications, networking, distributed applications, and network management and security. Stallings presents these
concepts in a way that relates specifically to the business environment and the concerns of business management and
staff, structuring his text around requirements, ingredients, and applications. While making liberal use of real-world case
studies and charts and graphs to provide a business perspective, the book also provides the student with a solid grasp of
the technical foundation of business data communications. Throughout the text, references to the interactive, online
animations supply a powerful tool in understanding complex protocol mechanisms. The Sixth Edition maintains Stallings'
superlative support for either a research projects or modeling projects component in the course. The diverse set of
projects and student exercises enables the instructor to use the book as a component in a rich and varied learning
experience and to tailor a course plan to meet the specific needs of the instructor and students.
Aimed at students of public relations, this second edition provides practical writing instruction for those preparing to enter
the public relations profession. It uses a process approach to address a variety of writing formats and circumstances.
The revised and updated sixth edition of em style="mso-bidi-font-style: normal;"Satellite Communications Systems
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contains information on the most recent advances related to satellite communications systems, technologies, network
architectures and new requirements of services and applications. The authors – noted experts on the topic – cover the
state-of-the-art satellite communication systems and technologies and examine the relevant topics concerning
communication and network technologies, concepts, techniques and algorithms. New to this edition is information on
internetworking with the broadband satellite systems, more intensive coverage of Ka band technologies, GEO high
throughput satellite (HTS), LEO constellations and the potential to support the current new broadband Internet services
as well as future developments for global information infrastructure. The authors offer details on digital communication
systems and broadband networks in order to provide high-level researchers and professional engineers an authoritative
reference. The companion website provides slides for instructors to teach and for students to learn. In addition, the book
is designed in a user-friendly format.
Offering many worked examples and end of chapter problems, this new edition is a comprehensive introduction to optical
fiber communications and single mode fiber properties and types. It features coverage of optical fiber couples and
wavelength division multiplexing devices, optical amplifiers, active integrated optic devices, and coherent transmission.
For electrical and electronic engineers.
In this updated edition of the successful Public Relations Handbook, a detailed introduction to the theories and practices
of the public relations industry is given. Broad in scope, it; traces the history and development of public relations,
explores ethical issues which affect the industry, examines its relationships with politics, lobbying organisations and
journalism, assesses its professionalism and regulation, and advises on training and entry into the profession. It includes:
interviews with press officers and PR agents about their working practices case studies, examples, press releases and
illustrations from a range of campaigns including Railtrack, Marks and Spencer, Guinness and the Metropolitan Police
specialist chapters on financial public relations, global PR, business ethics, on-line promotion and the challenges of new
technology over twenty illustrations from recent PR campaigns. In this revised and updated practical text, Alison Theaker
successfully combines theoretical and organisational frameworks for studying public relations with examples of how the
industry works in practice.
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