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Experts in public relations, marketing, and communications have created the
most comprehensive textbook specifically for Canadian students and instructors.
Logically organized to lead students from principles to their application—and
generously supplemented with examples and case studies—the book features
chapters on theory, history, law, ethics, research methods, planning, writing,
marketing, advertising, media, and government relations, as well as digital,
internal, and crisis communications. Chapters open with learning objectives and
conclude with lists of key terms, review and discussion questions, activities, and
recommended resources. Fundamentals of Public Relations and Marketing
Communications in Canada will be essential in post-secondary classes and will
serve as a valuable reference for established professionals and international
communicators working in Canada. Contributors: Colin Babiuk, Sandra L. Braun,
Wendy Campbell, John E.C. Cooper, Marsha D’Angelo, Ange Frymire Fleming,
Mark Hunter LaVigne, Danielle Lemon, Allison G. MacKenzie, Sheridan McVean,
Charles Pitts, David Scholz, Jeff Scott, Charmane Sing, Amy Thurlow, Carolyne
Van Der Meer, Ashleigh VanHouten, Cynthia Wrate, and Anthony R. Yue.
Sponsor: Hill + Knowlton Strategies
For undergraduate principles of marketing courses. This ISBN is for the bound
textbook, which students can rent through their bookstore. An introduction to
marketing using a practical and engaging approach Marketing: An Introduction
shows students how customer value -- creating it and capturing it -- drives
effective marketing strategies. The 14th Edition reflects the major trends and
shifting forces that impact marketing in this digital age of customer value,
engagement, and relationships, leaving students with a richer understanding of
basic marketing concepts, strategies, and practices. Through updated company
cases, Marketing at Work highlights, and revised end-of-chapter exercises,
students are able to apply marketing concepts to real-world company scenarios.
This title is also available digitally as a standalone Pearson eText, or via Pearson
MyLab Marketing which includes the Pearson eText. These options give students
affordable access to learning materials, so they come to class ready to succeed.
Contact your Pearson rep for more information.
Canadian Parties in Transition examines the transformation of party politics in
Canada and the possible shape the party system might take in the near future.
With chapters written by an outstanding team of political scientists, the book
presents a multi-faceted image of party dynamics, electoral behaviour, political
marketing, and representative democracy. The fourth edition has been
thoroughly updated and includes fifteen new chapters and several new
contributors. The new material covers topics such as the return to power of the
Liberal Party, voting politics in Quebec, women in Canadian political parties,
political campaigning, digital party politics, and municipal party politics.
Grewal Marketing, Fourth Canadian Edition, focuses on the core concepts and
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tools that marketers use to create value for customers. Current and engaging
Canadian examples integrated throughout the text define how companies and
successful entrepreneurs create value for customers through branding,
packaging, pricing, retailing, service, and advertising.
"What does everyone in the modern world need to know? [The author's] answer
to this most difficult of questions uniquely combines the hard-won truths of
ancient tradition with the stunning revelations of cutting-edge scientific research.
[The author discusses] discussing discipline, freedom, adventure and
responsibility, distilling the world's wisdom into 12 practical and profound rules for
life"-Now readers can master the principles of macroeconomics with the help of the
most popular introductory book in economics today that is widely used around
the world -- Mankiw’s BRIEF PRINCIPLES OF MACROECONOMICS, 8E. With
its clear and engaging writing style, this book emphasizes only the material that
readers are likely to find most interesting about the economy, particularly if they
are studying economics for the very first time. Reader discover interesting
coverage of the latest relevant macroeconomic developments with real-life
scenarios, useful economic facts, and clear explanations of the many ways
macroeconomic concepts play a role in the decisions that individuals make every
day. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
This special edition of Greg Mankiw’s intermediate macroeconomics textbook
takes the same approach that made the parent text a bestseller, but with
coverage shaped to address fiscal policy, monetary/exchange-rate policy, deficit
reduction, and other critical economic issues from the uniquely Canadian
perspective. Like Mankiw’s Macroeconomics, the Canadian edition teaches
fundamentals by relating theoretical concepts to big issues and policy debates,
but illustrates those ideas and discussions with examples and cases from
Canada, as well as research by Canadian economists.
The landmark project management reference, now in a new edition Now in a
Tenth Edition, this industry-leading project management "bible" aligns its
streamlined approach to the latest release of the Project Management Institute's
Project Management Body of Knowledge (PMI®'s PMBOK® Guide), the new
mandatory source of training for the Project Management Professional (PMP®)
Certificat-ion Exam. This outstanding edition gives students and professionals a
profound understanding of project management with insights from one of the bestknown and respected authorities on the subject. From the intricate framework of
organizational behavior and structure that can determine project success to the
planning, scheduling, and controlling processes vital to effective project
management, the new edition thoroughly covers every key component of the
subject. This Tenth Edition features: New sections on scope changes, exiting a
project, collective belief, and managing virtual teams More than twenty-five case
studies, including a new case on the Iridium Project covering all aspects of
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project management 400 discussion questions More than 125 multiple-choice
questions (PMI, PMBOK, PMP, and Project Management Professional are
registered marks of the Project Management Institute, Inc.)
Far-Out! follows the life of four best friends; Nick, Jason, Franklin and Yumi, as
they face their toughest challenge yet, the 8th Grade!
This book is not available as a print inspection copy. To download an e-version
click here or for more information contact your local sales representative. Get 12
months FREE access to an interactive eBook when purchasing the paperback*
Previous edition winner of the British Book Design and Production Award for
"Best Use of Cross Media 2014" This easy to use resource allows students to
switch from digital to the print text and back again, opening windows to the world
of marketing through cases that are vibrant and engaged, links that allow
students to explore topics in more detail and content to encourage relating theory
to practice. Recognizing the importance of ongoing technological and social
developments and the increasing connectedness of consumers that has profound
implications for the way marketing operates and students learn, the 4th edition
demystifies key technologies and terminology, demonstrating where and how
emerging digital marketing techniques and tools fit in to contemporary marketing
planning and practice. The new edition welcomes a new 3rd author and has been
fully updated to include: 31 New case studies (including 5 new end of chapter
and 26 new ‘focus boxes’), featuring a greater number of case studies from
digital/social media marketing, Uber and the sharing economy, Google and
crowdsourcing and Amazon’s drone delivery service. Even more content on
digital marketing integrated throughout, including key issues such as social
media, mobile marketing, co-creation, cutting edge theory. A fully updated and
streamlined interactive eBook led by student feedback. Focus boxes throughout
the text such as Global, Consumer, B2B and Ethical - all with a greater emphasis
on digital communication - reinforce key marketing trends and relate theory to
practice. Each chapter also ends with a case study revolving around topics,
issues and companies that students can relate to such as Taylor Swift taking on
Spotify. The new edition comes packed with features that can be used in class or
uploaded onto a course management system and which students can use in their
own self-directed study. Furthermore, the book is complemented by a FREE
interactive eBook with access to web links, video links, SAGE journal articles,
MCQ’s, podcasts and flashcards, allowing access on the go and encouraging
learning and retention whatever the learning style. Suitable as core reading for
undergraduate marketing students. *Interactivity only available through
Vitalsource eBook included as part of paperback product (ISBN
9781526426321). Access not guaranteed on second-hand copies (as access
code may have previously been redeemed).
Tourism is the world's largest industry. In the past decade it is the naturalresource-based sector that has experienced the greatest growth. In particular,
adventure, cultural and ecotourism (ACE tourism): for example, skiing, whitePage 3/9
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water rafting, whale watching, festivals and fairs. This book provides an in-depth
overview of the different operations of ACE tourism. It draws on theory from
recreation and leisure studies, tourism, marketing, and environmental
management to demonstrate the importance of effective program planning. This
is especially significant as industry competition becomes more intense in this
growth sector.
The tourism market is fiercely competitive. No other market place has as many
brands competing for attention, and yet only a handful of countries account for
75% of the world’s visitor arrivals. The other 200 or so are left to fight for a share
of the remaining 25%. Therefore, destination marketers at city, state and national
levels have arguably, a far more challenging role than other services or
consumer goods marketers. Destination Marketing: an integrated marketing
communication approach focuses on the five core tenets of integrated marketing
communications. These embody both the opportunities and challenges facing
Destination Marketing Organisations (DMOs), and are: 1. Profitable customer
relationships; 2. Enhancing stakeholder relationships; 3. Cross-functional
processes; 4. Stimulating purposeful dialogue with customers; and 5. Generating
message synergy The author seeks to provide a rationale for DMOs; to develop a
structure, roles and goals of DMOs; to examine the key challenges and
constraints facing DMOs; to impart a destination branding process; to develop a
philosophy of integrated marketing communications; to lead the emergence of
visitor and stakeholder relationship management; and to set forth options for
performance measurement.
4LTR Press solutions give students the option to choose the format that best
suits their learning preferences. This option is perfect for those students who
focus on the textbook as their main course resource. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
For courses in Sales and Personal Selling. Extensive, real-world applications,
carefully integrated with current personal selling concepts. Selling Today:
Partnering to Create Value helps students understand the value of developing
their personal selling skills by exposing them to a careful integration of personal
selling academic theory and real-world applications. And with the largest number
of “learn by doing” materials available in any personal selling text,
Manning/Ahearne/Reece offers instructors a variety of teaching tools to
strengthen the learning process. As the developed nations of the world transition
from a production focus to a sales-and-service focus, this cutting-edge new
edition prepares students to succeed as members of a new generation of
businesspeople. For courses in Sales and Personal Selling. Extensive, real-world
applications, carefully integrated with current personal selling concepts. Selling
Today: Partnering to Create Value helps students understand the value of
developing their personal selling skills by exposing them to a careful integration
of personal selling academic theory and real-world applications. And with the
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largest number of “learn by doing” materials available in any personal selling
text, Manning/Ahearne/Reece offers instructors a variety of teaching tools to
strengthen the learning process. As the developed nations of the world transition
from a production focus to a sales-and-service focus, this cutting-edge new
edition prepares students to succeed as members of a new generation of
businesspeople.
Consumer behaviour is more than buying things; it also embraces the study of
how having (or not having) things affects our lives and how possessions
influence the way we feel about ourselves and each other - our state of being.
The 3rd edition of Consumer Behaviour is presented in a contemporary
framework based around the buying, having and being model and in an
Australasian context. Students will be engaged and excited by the most current
research, real-world examples, global coverage, managerial applications and
ethical examples to cover all facets of consumer behaviour. With new coverage
of Personality and incorporating real consumer data, Consumer Behaviour is
fresh, relevant and up-to-date. It provides students with the best possible
introduction to this fascinating discipline.
Principles of Management is designed to meet the scope and sequence
requirements of the introductory course on management. This is a traditional
approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of
Management course covers many management areas such as human resource
management and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of management, so an
additional benefit of this text is that specialists in a variety of areas have authored
individual chapters.
This new edition balances the theoretical and the practical for advanced
undergraduates, those specialising in financial services at postgraduate level,
individuals undertaking professional courses such as those offered by the IFS
School of Finance, and employees working within the financial services sector.
Ennew & Waite draw from global business cases in both B2B and B2C
marketing, taking a unique approach in terms of structure by splitting discussion
between marketing for acquisition and marketing for retention. This fully updated
and revised second edition features: A revised approach to the industry in the
light of the global financial crisis, including ethical considerations, consumer
confidence issues, and new approaches to regulation New sections on ecommerce and its impact on customer relationships New case studies and
vignettes A new companion website to support teaching, including PowerPoint
slides, test bank questions, additional cases and cameo video mini-lectures.
Financial Services Marketing 2e will help the student and the practitioner to
develop a firm grounding in the fundamentals of financial services strategy,
customer acquisition and customer development. Reflecting the realities of
financial services marketing in an increasingly complex sector, it provides the
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most up-to-date, international and practical guide to the subject available.
An introduction to marketing within the context of the international tourism
industry. Focusing on core marketing theory and practice, this text takes a critical
approach to encourage greater depth of learning and includes topics of current
interest, such as relationship marketing. Student learning is reinforced by the
provision of numerous cases, mini-cases, summaries, reflection points, questions
and exercises.
Note: If you are purchasing an electronic version, MyMarketingLab does not
come automatically packaged with it. To purchase MyMarketingLab, please visit
www. MyMarketingLab.com or you can purchase a package of the physical text
and My MyMarketingLab by searching for ISBN 10: 0133815722 / ISBN 13:
9780133815726. The second edition of Think Marketing makes learning and
teaching marketing more effective, easier, and more enjoyable than ever. Its
streamlined approach strikes a careful balance between depth of coverage and
ease of learning. The second edition's brand new design enhances student
understanding. And when combined with our online homework and personalized
study tool, Think Marketing ensures that you will come to class well prepared and
leave class with a richer understanding of basic marketing concepts, strategies,
and practices.
An introduction to marketing concepts, strategies and practices with a balance of
depth of coverage and ease of learning. Principles of Marketing keeps pace with
a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition.
Real local and international examples bring ideas to life and new feature 'linking
the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including
revised, integrative concept maps at the start of each chapter, end-of-chapter
features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.
This systematically organized text, now in its second edition, gives an in-depth
analysis of the multidimensional aspects of strategic marketing. Comprising a
harmonious blend of theoretical aspects and real-world applications, the book
presents the framework that governs a firm's strategic decisions in the area of
marketing. Divided into five parts, the text attempts to provide an explanation and
critical analysis of the core concepts that have driven the growth and
development of the subject for decades. At the same time, emerging concepts
that would shape the scope of the subject have also been highlighted. The book
is specifically written for the students who pursue academic and professional
programmes in marketing, management and business studies. KEY FEATURES
• Provides case studies in the context of Indian business at the end of each
chapter to reinforce the understanding of the theory. • Comprises glossary of
terms in addition to chapter-end summary, exercises and references. •
Emphasizes self-study approach by explaining complex issues in a simple and
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student-friendly manner. NEW TO THE SECOND EDITION • Entirely revamped
and updated to make the book an effective teaching and learning resource. •
New chapters on ‘Service Marketing Strategies’, ‘Global Marketing Strategies’
and ‘Internal Marketing: A Tool for Implementation’. • Inclusion of several new
sections throughout the text as per the latest development in the field. TARGET
AUDIENCE • Marketing MBA • (Specialisation–Marketing)
This textbook explores the fundamental principles of marketing applied to tourism
and hospitality businesses, placing special emphasis on SMEs in the
international tourism industry. It includes examples from a wide range of
destinations, from emerging markets to high-income countries. Taking a
comprehensive approach, the book covers the whole spectrum of tourism and
hospitality marketing including destination marketing, marketing research,
consumer behaviour, and digital and social media marketing. Practical in focus, it
gives students the tools, techniques, and underlying theory required to design
and implement successful tourism marketing plans. Chapters contain in-depth
case studies, including companies like Marine Dynamics Shark Tours (South
Africa), Reality Tours & Travel (Mumbai, India), and Makeover Tours (Turkey).
Thematic case studies include ‘Halal Tourism in Southeast Asia’, and
‘Marketing and Branding Rwanda’. These illustrate key concepts and theory,
with definitions, key summaries, and discussion questions providing further
insights. This textbook is ideal for undergraduate and postgraduate students
looking for a comprehensive text with a practical orientation.
This book provides students of marketing with everything they need to
understand and prepare a comprehensive marketing plan. Written in Dr. Wong's
vivid and interesting style, and furnished with examples for new products and
services, this book helps students to demystify the ingredients of an approved
marketing plan. Advance Praise for Approved Marketing Plans for New Products
and Services Dr. Ken Wong's latest work exemplifies the unassuming and
straightforward style he is so famous for. Ken has obviously worked very hard to
make things easy for the reader. The work is a step-by-step, logical, detailed and
multi-faceted approach to writing the all-important Marketing plan. Maurice
Williams, PMC, Former Chief Marketing Officer, SingPost, Singapore This book
helps people to prepare the blueprint of a marketing plan. I learnt a lot from this
book and this is a must read for anyone who wants to successfully plan for
marketing their products or services. Thanks Professor Ken Wong for bringing
out such an excellent textbook. Rajen Kumar Shah, Chartered Accountant, DISA,
Aditya Birla Group, India
Our top selling introductory accounting product Accounting Principles helps
students succeed with its proven pedagogical framework, technical currency and
an unparalleled robust suite of study and practice resources. It has been praised
for its outstanding visual design, excellent writing style and clarity of presentation.
The new eighth edition provides more opportunities to use technology and new
features that empower students to apply what they have learned in the classroom
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to the world outside the classroom.
MARKETING: THE CORE, 2/e by Kerin, Berkowitz, Hartley, and Rudelius
continues the tradition of cutting-edge content and student-friendliness set by
Marketing 8/e, but in a shorter, more accessible package. The Core distills
Marketingâ€™s 22 chapters down to 18, leaving instructors just the content they
need to cover the essentials of marketing in a single semester. Instructors using
The Core also benefit from a full-sized supplements package. The Core is more
than just a "baby Kerin"; it combines great writing style, currency, and
supplements into the ideal package.
Forestry has long been in a rather favourable position in offering a valuable raw
material source in high demand. However, with rapidly changing end-user
demands and cost competitiveness within the forest and wood chain as a whole,
the industry is needing to adapt. Explaining entrepreneurial action as part of a
chain of comprehensive value-added processes leads to a new perception of
forest production and wood processing. This book applies the main concepts of
modern managerial science to the world of forestry and is the perfect book for
students studying forestry and wood processing, as well as entrepreneurs and
managers within the sector. Topics are covered from an entrepreneurial
perspective and include perspectives from accounting, finance, economics,
supply chain management, marketing and strategy.
For undergraduate courses on the Principles of Marketing. An introduction to the
world of marketing using a proven, practical, and engaging approach Marketing:
An Introduction shows students how customer value--creating it and capturing
it--drives every effective marketing strategy. Using an organization and learning
design that includes real-world examples and information that help bring
marketing to life, the text gives readers everything they need to know about
marketing in an effective and engaging total learning package. The Thirteenth
Edition reflects the latest trends in marketing, including new coverage on online,
social media, mobile, and other digital technologies, leaving students with a
richer understanding of basic marketing concepts, strategies, and practices. Also
Available with MyMarketingLabTM This title is also available with
MyMarketingLab--an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts. NOTE: You are
purchasing a standalone product; MyMarketingLab does not come packaged with
this content. If you would like to purchase both the physical text and
MyMarketingLab search for: 0134472497 / 9780134472492 Marketing: An
Introduction Plus MyMarketingLab with Pearson eText -- Access Card Package
Package consists of: 013414953X / 9780134149530 Marketing: An Introduction
0134132351 / 9780134132358 MyMarketingLab with Pearson eText -- Access
Card -- for Marketing: An Introduction
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A comprehensive resource of physical education games designed to help
children in grades K-8 develop the skills important to performing a wide variety of
team and lifetime sports.
Algebra is tough. We think all kids say that so we came up with a workbook that
targets learners from Grades 6-8. The purpose of this workbook is to challenge a
student's understanding of algebra by using age-appropriate examples.
Encourage your child to use this book as a reviewer or as an introduction to the
subject. So what are you waiting for? Secure a copy today!
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