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Here is a complete reference guide to the activities that identify various stages of
archival practice. Among the environmental topics to be addressed from a
practitioner’s standpoint are legal, regulatory, political, economic, organizational
culture, professional, social, and ethical influences.
Health Professionals' Education in the Age of Clinical Information Systems,
Mobile Computing and Social Networks addresses the challenges posed by
information and communication technology to health professionals’ education,
and the lessons learned from field experiences and research. This book is
divided in three parts: "the changing landscape of information and communication
technology in health care", in which it discusses how information and
communication technology is transforming health care and the implications of
these changes for health professions education; "experiences from the field", with
real-life examples of health professionals’ education in and for the digital era;
and "evaluation of students and programs", addressing the use of technology to
assess learners as well as the complexity of evaluating programs to enhance
competence in an information technology-rich health care world Written by
leading researchers from different parts of the world, the book is a valuable
source for educators and professionals who are active or wish to be part of the
health informatics field. Brings an in-depth understanding and background on the
challenges for education of the health professions brought by information and
communication technology Provides real-life examples on how technology is
used in healthcare and how it can be used in education Presents valuable
information in a visually appealing format with tables and figures
Tools for navigating today's hyper-connected, rapidly changing, and radically
contingent white water world. Design Unbound presents a new tool set for having
agency in the twenty-first century, in what the authors characterize as a white
water world—rapidly changing, hyperconnected, and radically contingent. These
are the tools of a new kind of practice that is the offspring of complexity science,
which gives us a new lens through which to view the world as entangled and
emerging, and architecture, which is about designing contexts. In such a practice,
design, unbound from its material thingness, is set free to design contexts as
complex systems. In a world where causality is systemic, entangled, in flux, and
often elusive, we cannot design for absolute outcomes. Instead, we need to
design for emergence. Design Unbound not only makes this case through theory
but also presents a set of tools to do so. With case studies that range from a new
kind of university to organizational, and even societal, transformation, Design
Unbound draws from a vast array of domains: architecture, science and
technology, philosophy, cinema, music, literature and poetry, even the military. It
is presented in five books, bound as two volumes. Different books within the
larger system of books will resonate with different reading audiences, from
architects to people reconceiving higher education to the public policy or defense
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and intelligence communities. The authors provide different entry points allowing
readers to navigate their own pathways through the system of books.
Innovation principles to bring about meaningful and sustainablegrowth in your
organization Using a list of more than 2,000 successful innovations,including
Cirque du Soleil, early IBM mainframes, the Ford Model-T,and many more, the
authors applied a proprietary algorithm anddetermined ten meaningful
groupings—the Ten Types ofInnovation—that provided insight into innovation. The
TenTypes of Innovation explores these insights to diagnosepatterns of innovation
within industries, to identify innovationopportunities, and to evaluate how firms
are performing againstcompetitors. The framework has proven to be one of the
mostenduring and useful ways to start thinking abouttransformation. Details how
you can use these innovation principles to bringabout meaningful—and
sustainable—growth within yourorganization Author Larry Keeley is a world
renowned speaker, innovationconsultant, and president and co-founder of Doblin,
the innovationpractice of Monitor Group; BusinessWeek named Keeley one of
sevenInnovation Gurus who are changing the field The Ten Types of Innovation
concept has influenced thousands ofexecutives and companies around the world
since its discovery in1998. The Ten Types of Innovation is the first
bookexplaining how to implement it.
This book constitutes revised selected papers from the First Annual Privacy
Forum, APF 2012, held in Limassol, Cyprus, in October 2012. The 13 revised
papers presented in this volume were carefully reviewed and selected from 26
submissions. They are organized in topical sections named: modelling; privacy
by design; identity management and case studies.
Explains how companies must pinpoint business strategies to a few critically
important choices, identifying common blunders while outlining simple exercises
and questions that can guide day-to-day and long-term decisions.
"Messrs. Gow and Kells have made an invaluable contribution, writing in an
amused tone that nevertheless acknowledges the firms' immense power and the
seriousness of their neglect of traditional responsibilities. 'The Big Four' will
appeal to all those interested in the future of the profession--and of capitalism
itself." —Jane Gleeson-White, Wall Street Journal With staffs that are collectively
larger than the Russian army and combined revenues of over $130 billion a year,
the Big Four accounting firms—Deloitte, PricewaterhouseCoopers, Ernst & Young,
and KPMG—are a keystone of global commerce. But leading scholar Ian Gow and
award-winning author Stuart Kells warn that a house of cards may be about to
fall. Stretching back to the Medicis in Renaissance Florence, this book is a
fascinating story of wealth, power, and luck. The founders of the Big Four lived
surprisingly colorful lives. Samuel Price, for example, married his own niece.
Between the world wars, Nicholas Waterhouse collected postage stamps while
also hosting decadent parties in his fashionable London home. All four firms have
endured major calamities in recent decades. There have been hundreds of court
cases and legal prosecutions for failed audits, tax scandals, and breaches of
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independence. The firms have come so close to “extinction level events” that
regulators have required them to prepare “living wills.” And today, the Big Four
face an uncertain future—thanks to their push into China, their vulnerability to
digital disruption and competition, and the hazards of providing traditional
services in a new era of transparency. This account of the past, present, and
likely future of the Big Four is essential reading for anyone perplexed or
fascinated by professional services, working or considering working in the
industry, or simply curious about the fate of the global economy.
Have you ever struggled to feel worthy at work? Do you know or lead people who do?
When Amelia Dunlop first heard the phrase "elevating the human experience" in a
leadership team meeting with her boss, she thought, "He is crazy if he thinks we will
ever say those words out loud to each other much less to a potential client." We've
been conditioned to separate our personal and professional selves, but work is
fundamental to our human experience. Love and worth have a place in work because
our humanity and authentic identities make our work better. The acknowledgement of
our intrinsic worth as human beings and the nurturing of our own or another's growth
through love ultimately contribute to higher performance and organizational growth.
Now as the Chief Experience Officer at Deloitte Digital, a leading Experience
Consultancy, Amelia Dunlop knows we must embrace elevating the human experience
for the advancement and success of ourselves and our organizations. This book
integrates the findings of a quantitative study to better understand feelings of love and
worth in the workplace and introduces three paths that allow individuals to create the
professional experience they desire for themselves, their teams, and their clients. The
first path explores the path of the self, an inward path where we learn to love ourselves
when we show up for work, and examines the obstacles that hinder us. The second
path centers around learning to love and recognize the worth of another in our lives,
adding to the worth we feel and providing a source of meaning to our lives. The third
path considers the community of work and learning to love and recognize the worth of
those we meet every day at work, especially for those who may be systematically
marginalized, unseen, or unrepresented. Drawing on her own personal journey to find
love and worth at work in her twenty-year career as a management consultant, Amelia
also weaves together insights from philosophers, theologians, and sociologists with the
stories of people from diverse backgrounds gathered during her research. Elevating the
Human Experience: Three Paths to Love and Worth at Work is for anyone who has felt
the struggle to feel worthy at work, as well as for those who have no idea what it may
feel like to struggle every day just to feel loved and worthy, but love people and lead
people who do. It’s a practical approach to elevating the human experience that will
lead to important conversations about values and purpose, and ultimately, meaningful
change.
Virtually all organisations collect, use, process and share personal data from their
employees, customers and/or citizens. In doing so, they may be exposing themselves
to risks, from threats and vulnerabilities, of that data being breached or compromised
by negligent or wayward employees, hackers, the police, intelligence agencies or thirdparty service providers. A recent study by the Ponemon Institute found that 70 per cent
of organisations surveyed had suffered a data breach in the previous year. Privacy
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impact assessment is a tool, a process, a methodology to identify, assess, mitigate or
avoid privacy risks and, in collaboration with stakeholders, to identify solutions.
Contributors to this book – privacy commissioners, academics, consultants,
practitioners, industry representatives – are among the world’s leading PIA experts.
They share their experience and offer their insights to the reader in the policy and
practice of PIA in Australia, Canada, New Zealand, the United Kingdom, the United
States and elsewhere. This book, the first such on privacy impact assessment, will be
of interest to any organisation that collects or uses personal data and, in particular, to
regulators, policy-makers, privacy professionals, including privacy, security and
information officials, consultants, system architects, engineers and integrators,
compliance lawyers and marketing professionals. In his Foreword, surveillance studies
guru Gary Marx says, “This state-of-the-art book describes the most comprehensive
tool yet available for policy-makers to evaluate new personal data information
technologies before they are introduced.” This book could save your organisation many
thousands or even millions of euros (or dollars) and the damage to your organisation’s
reputation and to the trust of employees, customers or citizens if it suffers a data breach
that could have been avoided if only it had performed a privacy impact assessment
before deploying a new technology, product, service or other initiative involving
personal data.
A guide to putting cognitive diversity to work Ever wonder what it is that makes two
people click or clash? Or why some groups excel while others fumble? Or how you, as
a leader, can make or break team potential? Business Chemistry holds the answers.
Based on extensive research and analytics, plus years of proven success in the field,
the Business Chemistry framework provides a simple yet powerful way to identify
meaningful differences between people’s working styles. Who seeks possibilities and
who seeks stability? Who values challenge and who values connection? Business
Chemistry will help you grasp where others are coming from, appreciate the value they
bring, and determine what they need in order to excel. It offers practical ways to be
more effective as an individual and as a leader. Imagine you had a more in-depth
understanding of yourself and why you thrive in some work environments and flounder
in others. Suppose you had a clearer view on what to do about it so that you could
always perform at your best. Imagine you had more insight into what makes people tick
and what ticks them off, how some interactions unlock potential while others shut
people down. Suppose you could gain people’s trust, influence them, motivate them,
and get the very most out of your work relationships. Imagine you knew how to create a
work environment where all types of people excel, even if they have conflicting
perspectives, preferences and needs. Suppose you could activate the potential benefits
of diversity on your teams and in your organizations, improving collaboration to achieve
the group’s collective potential. Business Chemistry offers all of this--you don’t have to
leave it up to chance, and you shouldn’t. Let this book guide you in creating great
chemistry!
As the recent Tiger Woods scandal illustrates, brand reputation is more precarious than
ever before. True and false information spreads like wildfire in the vast and
interconnected social media landscape and even the most venerable brands can be
leveled in a flash—by disgruntled customers, competing companies, even internal
sources. Here, veteran marketing executive Jonathan Copulsky shows companies and
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individuals how to play brand defense in the twenty-first century. Five Signs that You
Need to Pay More Attention to the Possibility of Brand Sabotage: A group of uniformed
employees posts embarrassing YouTube videos, in which they display unprofessional
attitudes towards their work. One of your senior executives publicly blames a supplier
for product defects, even though they predate your relationship with the supplier. Your
competitor's ads trumpet their solution to the performance problems associated with
your most recent product. A customer unhappy with changes made to your product
design launches a Facebook group, which attracts 5,000 fans. Your outsource partner
is prominently featured in numerous blogs and websites describing allegations of
worker mistreatment and workplace safety hazards.
The principle of personalisation appears in a range of current debates among design
professionals, healthcare providers and educationalists about the implications of new
technologies and approaches to consumer sovereignty for 'mass' provision. The
potential of new technologies implies systems of provision that offer bespoke support to
their users, tailoring services and experiences to suit individual needs. The assumption
that individual choice automatically increases wellbeing has underlain the re-design of
public services. Ubiquitous personalisation in screen-based environments gives
individuals the sense that their personality is reflected back at them. Advances in
Artificial Intelligence mean our personal intelligent agents have begun to acquire
personality. Given its prevalence, it is appropriate to identify the scope of this
phenomenon that is altering our relationship to the 'non-human' world. This book
presents taxonomy of personalisation, and its potential consequences for the design
profession as well as its ethical and political dimensions through a collection of essays
from a range of academic perspectives. The thought-provoking introduction, conclusion
and nine chapters present a well-balanced mixture of in-depth literature review and
practical examples to deepen our understanding of the consequences of
personalisation for our professional and personal lives. Collectively, this book points
towards the implications of personalisation for design-led social innovation. This will be
valuable reading for professionals in the design industry and health provision, as well
as students of product design, fashion and sociology.
AI has unparalleled transformative potential to reshape society, our economies and our
working lives, but without legal scrutiny, international oversight and public debate, we
are sleepwalking into a future written by algorithms which encode racist, sexist and
classist biases into our daily lives &– an issue that requires systemic political and
cultural change to productively address. Leading privacy expert Ivana Bartoletti
exposes the reality of the AI revolution, from the low-paid workers who toil to train
algorithms to recognise cancerous polyps, to the rise of techno-racism and technochauvinism and the symbiotic relationship between AI and right wing populism. An
Artificial Revolution is an essential primer to understand the intersection of technology
and geopolitical forces shaping the future of civilisation.• Endorsements confirmed from
leading UK political figures including David Lammy MP, Yvette Cooper MP, Paul
Mason, Frances O'Grady and Ayesha Hazarika• A primer for anyone who is interested
to learn more about the relation between AI and ethics, data and privacy, corporate
power, politics and tech• Ivana is a sought-after commentator who has appeared on
flagship news programmes on the BBC, Sky and other major broadcasters as a privacy
and AI ethics expert, who also speaks at conferences around the world on AI and
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privacy
This volume brings together papers that offer methodologies, conceptual analyses,
highlight issues, propose solutions, and discuss practices regarding privacy and data
protection. It is one of the results of the eight annual International Conference on
Computers, Privacy, and Data Protection, CPDP 2015, held in Brussels in January
2015. The book explores core concepts, rights and values in (upcoming) data
protection regulation and their (in)adequacy in view of developments such as Big and
Open Data, including the right to be forgotten, metadata, and anonymity. It discusses
privacy promoting methods and tools such as a formal systems modeling methodology,
privacy by design in various forms (robotics, anonymous payment), the opportunities
and burdens of privacy self management, the differentiating role privacy can play in
innovation. The book also discusses EU policies with respect to Big and Open Data and
provides advice to policy makers regarding these topics. Also attention is being paid to
regulation and its effects, for instance in case of the so-called ‘EU-cookie law’ and
groundbreaking cases, such as Europe v. Facebook. This interdisciplinary book was
written during what may turn out to be the final stages of the process of the
fundamental revision of the current EU data protection law by the Data Protection
Package proposed by the European Commission. It discusses open issues and daring
and prospective approaches. It will serve as an insightful resource for readers with an
interest in privacy and data protection.
Blockchain Technology and the Law: Opportunities and Risks is one of the first texts to offer a
critical analysis of Blockchain and the legal and economic challenges faced by this new
technology. This book will offer those who are unfamiliar with Blockchain an introduction as to
how the technology works and will demonstrate how a legal framework that governs it can be
used to ensure that it can be successfully deployed. Discussions included in this book: - an
introduction to smart contracts, and their potential, from a commercial and consumer law
perspective, to change the nature of transactions between parties; - the impact that Blockchain
has already had on financial services, and the possible consumer risks and macro-economic
issues that may arise in the future; - the challenges that are facing global securities regulators
with the development of Initial Coin Offerings and the ongoing risks that they pose to the
investing public; - the risk of significant privacy breaches due to the online public nature of
Blockchain; and - the future of Blockchain technology. Of interest to academics, policy-makers,
technology developers and legal practitioners, this book will provide a thorough examination of
Blockchain technology in relation to the law from a comparative perspective with a focus on the
United Kingdom, Canada and the United States.
"This book is a collection of research on privacy protection technologies and their application in
business organizations"--Provided by publisher.
Why an organization's response to digital disruption should focus on people and processes
and not necessarily on technology. Digital technologies are disrupting organizations of every
size and shape, leaving managers scrambling to find a technology fix that will help their
organizations compete. This book offers managers and business leaders a guide for surviving
digital disruptions—but it is not a book about technology. It is about the organizational changes
required to harness the power of technology. The authors argue that digital disruption is
primarily about people and that effective digital transformation involves changes to
organizational dynamics and how work gets done. A focus only on selecting and implementing
the right digital technologies is not likely to lead to success. The best way to respond to digital
disruption is by changing the company culture to be more agile, risk tolerant, and experimental.
The authors draw on four years of research, conducted in partnership with MIT Sloan
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Management Review and Deloitte, surveying more than 16,000 people and conducting
interviews with managers at such companies as Walmart, Google, and Salesforce. They
introduce the concept of digital maturity—the ability to take advantage of opportunities offered
by the new technology—and address the specifics of digital transformation, including cultivating
a digital environment, enabling intentional collaboration, and fostering an experimental
mindset. Every organization needs to understand its “digital DNA” in order to stop “doing
digital” and start “being digital.” Digital disruption won't end anytime soon; the average worker
will probably experience numerous waves of disruption during the course of a career. The
insights offered by The Technology Fallacy will hold true through them all. A book in the
Management on the Cutting Edge series, published in cooperation with MIT Sloan
Management Review.
How companies can adapt in an era of continuous disruption: a guide to responding to such
acute crises as COVID-19. When COVID-19 hit, businesses had to respond almost
instantaneously--shifting employees to remote work, repairing broken supply chains, keeping
pace with dramatically fluctuating customer demand. They were forced to adapt to a
confluence of multiple disruptions inextricably linked to a longer-term, ongoing digital
disruption. This book shows that companies that use disruption as an opportunity for
innovation emerge from it stronger. Companies that merely attempt to "weather the storm" until
things go back to normal (or the next normal), on the other hand, miss an opportunity to thrive.
The authors, all experts on business and technology strategy, show that transformation is not a
one-and-done event, but a continuous process of adapting to a volatile and uncertain
environment. Drawing on five years of research into digital disruption--including a series of
interviews with business leaders conducted during the COVID-19 crisis--they offer a framework
for understanding disruption and tools for navigating it. They outline the leadership traits,
business principles, technological infrastructure, and organizational building blocks essential
for adapting to disruption, with examples from real-world organizations. Technology, they
remind readers, is not an end in itself, but enables the capabilities essential for surviving an
uncertain future: nimbleness, scalability, stability, and optionality.
Written by prominent thought leaders in the global fintech space, The AI Book aggregates
diverse expertise into a single, informative volume and explains what artifical intelligence really
means and how it can be used across financial services today. Key industry developments are
explained in detail, and critical insights from cutting-edge practitioners offer first-hand
information and lessons learned. Coverage includes: · Understanding the AI Portfolio: from
machine learning to chatbots, to natural language processing (NLP); a deep dive into the
Machine Intelligence Landscape; essentials on core technologies, rethinking enterprise,
rethinking industries, rethinking humans; quantum computing and next-generation AI · AI
experimentation and embedded usage, and the change in business model, value proposition,
organisation, customer and co-worker experiences in today’s Financial Services Industry · The
future state of financial services and capital markets – what’s next for the real-world
implementation of AITech? · The innovating customer – users are not waiting for the financial
services industry to work out how AI can re-shape their sector, profitability and competitiveness
· Boardroom issues created and magnified by AI trends, including conduct, regulation &
oversight in an algo-driven world, cybersecurity, diversity & inclusion, data privacy, the
‘unbundled corporation’ & the future of work, social responsibility, sustainability, and the new
leadership imperatives · Ethical considerations of deploying Al solutions and why explainable
Al is so important
Reputation is power. Your reputation defines how people see you and what they will do for
you. It determines whether your bank will lend you money to buy a house or car; whether your
landlord will accept you as a tenant; which employers will hire you and how much they will pay
you. It can even affect your marriage prospects. And in the coming Reputation Economy, it’s
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getting more powerful than ever. Because today, thanks to rapid advances in digital
technology, anyone access huge troves of information about you – your buying habits, your
finances, your professional and personal networks, and even your physical whereabouts - at
any time. In a world where technology allows companies and individuals alike to not only
gather all this data but also aggregate it and analyze it with frightening speed, accuracy, and
sophistication, our digital reputations are fast becoming our most valuable currency. Here,
Michael Fertik, CEO of Reputation.com and one of Silicon Valley’s leading futurists will draw
on the insider tools, insights, research, and secrets that has make Reputation.com the leading
reputation management firm, to show how to capitalize on the trends the Reputation Economy
will trigger to improve your professional, financial, and even social prospects. You will learn: ·
What keywords to put in your resume, performance review, and LinkedIn profile to come up at
the top of potential employers' search results. · How to curate your on and offline activity in way
that will reduce the premiums calculated by insurers, lenders, and investors. · Tricks that will
get you express or VIP treatment at banks, hotels, and other exclusive special offers. · Ways to
improve your review or rating on sharing or peer review sites like Yelp or Angie’s List, or your
standing – as buyer or seller - on sharing economy sites like AirBnB or Uber · How to create
false tails and digital smokescreens to hide the negative information that's out there With a
good digital footprint, the world is your oyster. This book will show you how to control, curate,
and optimize your digital reputation to become “rich” in a world where your reputation is as
valuable as the cash in your wallet.
This book discusses how smart cities strive to deploy and interconnect infrastructures and
services to guarantee that authorities and citizens have access to reliable and global
customized services. The book addresses the wide range of topics present in the design,
development and running of smart cities, ranging from big data management, Internet of
Things, and sustainable urban planning. The authors cover - from concept to practice – both
the technical aspects of smart cities enabled primarily by the Internet of Things and the socioeconomic motivations and impacts of smart city development. The reader will find smart city
deployment motivations, technological enablers and solutions, as well as state of the art cases
of smart city implementations and services. · Provides a single compendium of the
technological, political, and social aspects of smart cities; · Discusses how the successful
deployment of smart Cities requires a unified infrastructure to support the diverse set of
applications that can be used towards urban development; · Addresses design, development
and running of smart cities, including big data management and Internet of Things applications.

Activities like text-editing, watching movies, or managing personal finances are
all accomplished with web-based solutions nowadays. The providers need to
ensure security and privacy of user data. To that end, passwords are still the
most common authentication method on the web. They are inexpensive and easy
to implement. Users are largely accustomed to this kind of authentication but
passwords represent a considerable nuisance, because they are tedious to
create, remember, and maintain. In many cases, usability issues turn into
security problems, because users try to work around the challenges and create
easily predictable credentials. Often, they reuse their passwords for many
purposes, which aggravates the risk of identity theft. There have been numerous
attempts to remove the root of the problem and replace passwords, e.g., through
biometrics. However, no other authentication strategy can fully replace them, so
passwords will probably stay a go-to authentication method for the foreseeable
future. ?Researchers and practitioners have thus aimed to improve users'
Page 8/14

Download Ebook Privacy By Design Deloitte
situation in various ways. There are two main lines of research on helping users
create both usable and secure passwords. On the one hand, password policies
have a notable impact on password practices, because they enforce certain
characteristics. However, enforcement reduces users' autonomy and often
causes frustration if the requirements are poorly communicated or overly
complex. On the other hand, user-centered designs have been proposed:
Assistance and persuasion are typically more user-friendly but their influence is
often limited. In this thesis, we explore potential reasons for the inefficacy of
certain persuasion strategies. From the gained knowledge, we derive novel
persuasive design elements to support users in password authentication. ?The
exploration of contextual factors in password practices is based on four projects
that reveal both psychological aspects and real-world constraints. Here, we
investigate how mental models of password strength and password managers
can provide important pointers towards the design of persuasive interventions.
Moreover, the associations between personality traits and password practices
are evaluated in three user studies. A meticulous audit of real-world password
policies shows the constraints for selection and reuse practices. ?Based on the
review of context factors, we then extend the design space of persuasive
password support with three projects. We first depict the explicit and implicit user
needs in password support. Second, we craft and evaluate a choice architecture
that illustrates how a phenomenon from marketing psychology can provide new
insights into the design of nudging strategies. Third, we tried to empower users to
create memorable passwords with emojis. The results show the challenges and
potentials of emoji-passwords on different platforms. ?Finally, the thesis presents
a framework for the persuasive design of password support. It aims to structure
the required activities during the entire process. This enables researchers and
practitioners to craft novel systems that go beyond traditional paradigms, which is
illustrated by a design exercise.
The New York Times bestselling, groundbreaking investigation of how the global
elite's efforts to "change the world" preserve the status quo and obscure their role
in causing the problems they later seek to solve. An essential read for
understanding some of the egregious abuses of power that dominate today’s
news. Former New York Times columnist Anand Giridharadas takes us into the
inner sanctums of a new gilded age, where the rich and powerful fight for equality
and justice any way they can--except ways that threaten the social order and
their position atop it. We see how they rebrand themselves as saviors of the
poor; how they lavishly reward "thought leaders" who redefine "change" in winnerfriendly ways; and how they constantly seek to do more good, but never less
harm. We hear the limousine confessions of a celebrated foundation boss;
witness an American president hem and haw about his plutocratic benefactors;
and attend a cruise-ship conference where entrepreneurs celebrate their own selfinterested magnanimity. Giridharadas asks hard questions: Why, for example,
should our gravest problems be solved by the unelected upper crust instead of
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the public institutions it erodes by lobbying and dodging taxes? He also points
toward an answer: Rather than rely on scraps from the winners, we must take on
the grueling democratic work of building more robust, egalitarian institutions and
truly changing the world. A call to action for elites and everyday citizens alike.
How to use this book: 8 Chapters; 48 Case studies; 20 Tools; 7 Core skills; 29
Designers; 36 Hacks; >150 Visuals.
“As an in-depth explanation of one organisation’s brand strategy, this guide is
both fascinating and full of useful insights.” — The CA magazine (UK) Get tactical
insight from the top business-to-business branding experts—and gain a global
presence This comprehensive manual lays out the steps necessary for creating
an iconic global identity. It uses the lessons and inside knowledge of Deloitte, the
world's largest professional services organization, to help other business-tobusiness operations deliver a high-impact, value-added brand experience. This
book will illustrate all the components of an integrated brand identity system, and
how they can be crafted and implemented for optimal effect. Here, the
speculative is replaced by the proven: a seamless framework for global brand
success, created and followed by an organization renowned for its consulting and
advisory services. Features essential up-to-date strategies for keeping your
brand fresh and enduring Addresses the role of designers; the marketing and
communication function; human resources and talent teams; agencies and
vendors; and more Considers the impact of digital and social media, two massive
forces requiring new thinking for B2B brands Incorporates best practices for
emerging markets With guidance that takes you on a clear, linear path toward
achieving your brand objectives, this impressive single-source volume is the one
book no business marketing professional should be without.
You can’t afford NOT to transform! Chaos by Design is a deliberately
empowering tool that describes how you can foster the leadership characteristics,
mindset, and company values required to successfully implement a ‘digital-first’
approach. DRIVING DIGITAL TRANSFORMATION—CULTURE BEFORE
TECHNOLOGY. What’s the most important component of a successful digital
transformation? It’s not software. It’s not hardware. Spoiler alert: it’s not even
technology. It’s your people! But how do you convince and empower those
people to follow your North Star? Drawing from nearly 60 years of combined
business, technology, and leadership experience, Kader Sakkaria, Imran
Karbhari, and Trevor Macomber explore the ways in which successful leaders
motivate their teams, drive innovation, and propagate long-lasting digital
transformations. Keep reading to uncover … How to harness the power of creative
chaos to shift your organization from fragile to agile The secret sauce common to
every successful digital transformation (hint: it isn’t barbecue) How the right
North Star will orient your company culture in a way that ensures continued
longevity Why failure is not an option—it’s a necessity! The critical importance of
driving the change from project mindset to product mindset Why the servant
leadership style is uniquely suited to transformative processes How unyielding
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creative disruption promotes flexible, adaptable business models primed for
growth How to position your business not just to survive a global crisis, but to
thrive in the uncertainty—in other words, chaos by design IDEATE. INNOVATE.
ITERATE. REPEAT. EMBRACE THE CHAOS BY DESIGN AND BEGIN YOUR
TRANSFORMATIONAL JOURNEY TODAY!
One of the seminal texts of graphic design, Paul Rand's Thoughts on Design is
now available for the first time since the 1970s. Writing at the height of his career,
Rand articulated in his slender volume the pioneering vision that all design
should seamlessly integrate form and function. This facsimile edition preserves
Rand's original 1947 essay with the adjustments he made to its text and imagery
for a revised printing in 1970, and adds only an informative and inspiring new
foreword by design luminary Michael Bierut. As relevant today as it was when
first published, this classic treatise is an indispensable addition to the library of
every designer.
If you only read one book on the future of work, Work Disrupted: Opportunity,
Resilience, and Growth in the Accelerated Future of Work should be that book.
The future of work swept in sooner than expected, accelerated by Covid-19,
creating an urgent need for new maps, new mindsets, new strategies-- and most
importantly, a trusted guide to take us on this journey. That guide is Jeff
Schwartz. A founding partner of Deloitte Consulting’s Future of Work practice,
Schwartz brings clarity, humor, wisdom, and practical advice to the future of
work, a topic surrounded by misinformation, fear, and confusion. With a
fundamental belief in the power of human innovation and creativity, Schwartz
presents the key issues, critical choices, and potential pitfalls that must be on
everyone’s radar. If you're anxious about robots taking away your job in the
future, you will take comfort in the realistic perspective, fact-based insights, and
practical steps Schwartz offers. If you're not sure where to even begin to prepare,
follow his level-headed advice and easy-to-follow action plans. If you're a
business leader caught between keeping up, while also being thoughtful about
the next moves, you will appreciate the playbook directed at you. If you're
wondering how Covid-19 will change how and where you will work, Work
Disrupted has you covered. Written in a conversational style by Schwartz, with
Suzanne Riss, an award-winning journalist and book author, Work Disrupted
offers a welcome alternative to books on the topic that lack a broad perspective
or dwell on the problems rather than offer solutions. Timely and insightful, the
book includes the impact of Covid-19 on our present and future work. Interviews
with leading thinkers on the future of work offer additional perspectives and
guidance.Cartoons created for the book by leading business illustrator Tom
Fishburne bring to life the reader’s journey and the complex issues surrounding
the topic. Told from the perspective of an economist, management advisor, and
social commentator, Work Disrupted offers hope--and practical advice--exploring
such topics as: How we frame what lies ahead is a critical navigational tool.
Discover the signposts that can serve as practical guides for individuals who
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have families to support, mortgages to pay, and want to stay gainfully employed
no matter what the future holds. The importance of recognizing the rapidly
evolving opportunities in front of us. Learn how to build resilience—in careers,
organizations, and leaders—for what lies ahead. Why exploring new mental
models helps us discover the steps we need to take to thrive. Individuals can
decide how to protect their livelihood while businesses and public institutions can
consider how they can lead and support workforces to thrive in twenty-firstcentury careers and work. "Jeff's marvelous book is a roadmap for the new world
of work with clear signposts. His insights will help readers discover opportunities,
take action, and find hope in uncertain times. The ideas are fresh, beautifully
crafted, and immediately applicable. This is not only a book to be read, but
savored and used." —Dave Ulrich, Rensis Likert Professor, Ross School of
Business, University of Michigan; Partner, the RBL Group; Co-author Reinventing
the Organization
Management.
Cutting through the hype, a practical guide to using artificial intelligence for business benefits
and competitive advantage. In The AI Advantage, Thomas Davenport offers a guide to using
artificial intelligence in business. He describes what technologies are available and how
companies can use them for business benefits and competitive advantage. He cuts through
the hype of the AI craze—remember when it seemed plausible that IBM's Watson could cure
cancer?—to explain how businesses can put artificial intelligence to work now, in the real world.
His key recommendation: don't go for the “moonshot” (curing cancer, or synthesizing all
investment knowledge); look for the “low-hanging fruit” to make your company more efficient.
Davenport explains that the business value AI offers is solid rather than sexy or splashy. AI will
improve products and processes and make decisions better informed—important but largely
invisible tasks. AI technologies won't replace human workers but augment their capabilities,
with smart machines to work alongside smart people. AI can automate structured and
repetitive work; provide extensive analysis of data through machine learning (“analytics on
steroids”), and engage with customers and employees via chatbots and intelligent agents.
Companies should experiment with these technologies and develop their own expertise.
Davenport describes the major AI technologies and explains how they are being used, reports
on the AI work done by large commercial enterprises like Amazon and Google, and outlines
strategies and steps to becoming a cognitive corporation. This book provides an invaluable
guide to the real-world future of business AI. A book in the Management on the Cutting Edge
series, published in cooperation with MIT Sloan Management Review.
The book presents timely and needed contributions on privacy and data protection seals as
seen from general, legal, policy, economic, technological, and societal perspectives. It covers
data protection certification in the EU (i.e., the possibilities, actors and building blocks); the
Schleswig-Holstein Data Protection Seal; the French Privacy Seal Scheme; privacy seals in
the USA, Europe, Japan, Canada, India and Australia; controversies, challenges and lessons
for privacy seals; the potential for privacy seals in emerging technologies; and an economic
analysis. This book is particularly relevant in the EU context, given the General Data Protection
Regulation (GDPR) impetus to data protection certification mechanisms and the dedication of
specific provisions to certification. Its coverage of practices in jurisdictions outside the EU also
makes it relevant globally. This book will appeal to European legislators and policy-makers,
privacy and data protection practitioners, certification bodies, international organisations, and
academics. Rowena Rodrigues is a Senior Research Analyst with Trilateral Research Ltd. in
London and Vagelis Papakonstantinou is a Senior Researcher at the Vrije Universiteit Brussel
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in Brussels.
Today’s unprecedented growth of data and their ubiquity in our lives are signs that the data
revolution is transforming the world. And yet much of the value of data remains untapped. Data
collected for one purpose have the potential to generate economic and social value in
applications far beyond those originally anticipated. But many barriers stand in the way,
ranging from misaligned incentives and incompatible data systems to a fundamental lack of
trust. World Development Report 2021: Data for Better Lives explores the tremendous
potential of the changing data landscape to improve the lives of poor people, while also
acknowledging its potential to open back doors that can harm individuals, businesses, and
societies. To address this tension between the helpful and harmful potential of data, this
Report calls for a new social contract that enables the use and reuse of data to create
economic and social value, ensures equitable access to that value, and fosters trust that data
will not be misused in harmful ways. This Report begins by assessing how better use and
reuse of data can enhance the design of public policies, programs, and service delivery, as
well as improve market efficiency and job creation through private sector growth. Because
better data governance is key to realizing this value, the Report then looks at how
infrastructure policy, data regulation, economic policies, and institutional capabilities enable the
sharing of data for their economic and social benefits, while safeguarding against harmful
outcomes. The Report concludes by pulling together the pieces and offering an aspirational
vision of an integrated national data system that would deliver on the promise of producing
high-quality data and making them accessible in a way that promotes their safe use and reuse.
By examining these opportunities and challenges, the Report shows how data can benefit the
lives of all people, particularly poor people in low- and middle-income countries. .
This book presents high-quality research on the concepts and developments in the field of
information and communication technologies, and their applications. It features 134 rigorously
selected papers (including 10 poster papers) from the Future of Information and
Communication Conference 2020 (FICC 2020), held in San Francisco, USA, from March 5 to
6, 2020, addressing state-of-the-art intelligent methods and techniques for solving real-world
problems along with a vision of future research Discussing various aspects of communication,
data science, ambient intelligence, networking, computing, security and Internet of Things, the
book offers researchers, scientists, industrial engineers and students valuable insights into the
current research and next generation information science and communication technologies.
Reinvent best practices that have become bad habits Without meaning to, and often with the
best of intentions, most organizations continually waste precious time and money on
processes and activities that don't create value and no longer make sense in today's business
environment. Until now, the relatively slow speed of marketplace evolution has allowed
wasteful habits to continue without consequence. This reality is ending. Detonate explains how
organizations built up bad habits, identifies which ones masquerade as "best practices," and
suggests alternatives that can contribute to winning in the marketplace. With a focus on
optimism and empowerment, it focuses on an approach and mindset which are critical to
successfully compete in an era characterized by profound technological advances and
uncertainty. • Core themes challenge how you think about and approach problems • Case
studies illustrate the challenges you face and how to overcome them • Recommendations are
pragmatic and steer clear of suggesting a brand-new, complicated wiring diagram • Actionable
advice provides the first steps down an evolutionary path If you want to compete differently in
today’s marketplace and to challenge the things your company does which you have a
nagging feeling are actually just a waste of time – and maybe value-destroying – Detonate
gives you what you need to ignite change.
In this book readers will find technological discussions on the existing and emerging
technologies across the different stages of the big data value chain. They will learn about legal
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aspects of big data, the social impact, and about education needs and requirements. And they
will discover the business perspective and how big data technology can be exploited to deliver
value within different sectors of the economy. The book is structured in four parts: Part I “The
Big Data Opportunity” explores the value potential of big data with a particular focus on the
European context. It also describes the legal, business and social dimensions that need to be
addressed, and briefly introduces the European Commission’s BIG project. Part II “The Big
Data Value Chain” details the complete big data lifecycle from a technical point of view,
ranging from data acquisition, analysis, curation and storage, to data usage and exploitation.
Next, Part III “Usage and Exploitation of Big Data” illustrates the value creation possibilities of
big data applications in various sectors, including industry, healthcare, finance, energy, media
and public services. Finally, Part IV “A Roadmap for Big Data Research” identifies and
prioritizes the cross-sectorial requirements for big data research, and outlines the most urgent
and challenging technological, economic, political and societal issues for big data in Europe.
This compendium summarizes more than two years of work performed by a leading group of
major European research centers and industries in the context of the BIG project. It brings
together research findings, forecasts and estimates related to this challenging technological
context that is becoming the major axis of the new digitally transformed business environment.
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