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Leave your quaint notions of corporate social responsibilty and environmentalism
behind. Werbach is starting a whole new dialogue around sustainability of enterprise
and life as we know it in organisations and individuals.
Named Strategy + Business best marketing book of 2011 A social media expert with
global experience with many of the world's biggest brands -including Nike, Toyota and
Motorola-Simon Mainwaring offers a visionary new practice in which brands leverage
social media to earn consumer goodwill, loyalty and profit, while creating a third pillar of
sustainable social change through conscious contributions from customer purchases.
These innovative private sector partnerships answer perhaps the most pressing issue
facing business and thought leaders today: how to practice capitalism in a way that
satisfies the need for both profit and a healthy, sustainable planet. Mainwaring provides
case studies from companies such as P&G, Walmart, Starbucks, Pepsi, Coca-Cola,
Toyota, Nike, Whole Foods, Patagonia, and Nestlé as well as a bold plan for how
corporations need to rethink their strategies.
Sodas are astonishing products. Little more than flavored sugar-water, these drinks
cost practically nothing to produce or buy, yet have turned their makers--principally
Coca-Cola and PepsiCo--into a multibillion-dollar industry with global recognition,
distribution, and political power. Billed as "refreshing," "tasty," "crisp," and "the real
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thing," sodas also happen to be so well established to contribute to poor dental
hygiene, higher calorie intake, obesity, and type-2 diabetes that the first line of defense
against any of these conditions is to simply stop drinking them. Habitually drinking large
volumes of soda not only harms individual health, but also burdens societies with
runaway healthcare costs. So how did products containing absurdly inexpensive
ingredients become multibillion dollar industries and international brand icons, while
also having a devastating impact on public health? In Soda Politics, the 2016 James
Beard Award for Writing & Literature Winner, Dr. Marion Nestle answers this question
by detailing all of the ways that the soft drink industry works overtime to make drinking
soda as common and accepted as drinking water, for adults and children. Dr. Nestle, a
renowned food and nutrition policy expert and public health advocate, shows how
sodas are principally miracles of advertising; Coca-Cola and PepsiCo spend billions of
dollars each year to promote their sale to children, minorities, and low-income
populations, in developing as well as industrialized nations. And once they have
stimulated that demand, they leave no stone unturned to protect profits. That includes
lobbying to prevent any measures that would discourage soda sales, strategically
donating money to health organizations and researchers who can make the science
about sodas appear confusing, and engaging in Corporate Social Responsibility (CSR)
activities to create goodwill and silence critics. Soda Politics follows the money trail
wherever it leads, revealing how hard Big Soda works to sell as much of their products
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as possible to an increasingly obese world. But Soda Politics does more than just
diagnose a problem--it encourages readers to help find solutions. From Berkeley to
Mexico City and beyond, advocates are successfully countering the relentless
marketing, promotion, and political protection of sugary drinks. And their actions are
having an impact--for all of the hardball and softball tactics the soft drink industry
employs to maintain the status quo, soda consumption has been flat or falling for years.
Health advocacy campaigns are now the single greatest threat to soda companies'
profits. Soda Politics provides readers with the tools they need to keep up pressure on
Big Soda in order to build healthier and more sustainable food systems.
For God, Country and Coca-Cola is the unauthorized history of the great American soft
drink and the company that makes it. From its origins as a patent medicine in
Reconstruction Atlanta through its rise as the dominant consumer beverage of the
American century, the story of Coke is as unique, tasty, and effervescent as the drink
itself. With vivid portraits of the entrepreneurs who founded the company—and of the
colorful cast of hustlers, swindlers, ad men, and con men who have made Coca-Cola
the most recognized trademark in the world—this is business history at its best: in fact,
“The Real Thing.”
The use of popular music in advertising represents one of the most pervasive
mergers of cultural and commercial objectives in the modern age. Steady public
response to popular music in television commercials, ranging from the
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celebratory to the outraged, highlights both unresolved tensions around such
partnerships and the need to unpack the complex issues behind everyday media
practice. Through an analysis of press coverage and interviews with musicians,
music supervisors, advertising creatives, and licensing managers, As Heard on
TV considers the industrial changes that have provided a foundation for the
increased use of popular music in advertising, and explores the critical issues
and debates surrounding media alliances that blur cultural ambitions with
commercial goals. The practice of licensing popular music for advertising revisits
and continues a number of themes in cultural and media studies, among them
the connection between authorship and ownership in popular music, the
legitimization of advertising as art, industrial transformations in radio and music,
the role of music in branding, and the restructuring of meaning that results from
commercial exploitation of popular music. As Heard on TV addresses these
topics by exploring cases involving artists from the Beatles to the Shins and
various dominant corporations of the last half-century. As one example within a
wider debate about the role of commerce in the production of culture, the use of
popular music in advertising provides an entry point through which a range of
practices can be understood and interrogated. This book attends to the
relationship between popular culture and corporate power in its complicated
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variation: at times mutually beneficial and playfully suspicious of constructed
boundaries, and at others conceived in strain and symbolic of the triumph of
hypercommercialism.
Research Paper (undergraduate) from the year 2011 in the subject
Communications - Public Relations, Advertising, Marketing, Social Media, grade:
1,0, , language: English, abstract: Coca-Cola: a Soft drink which is not only
refreshment, but an American symbol. Coca-Cola has grown to one of the
world’s biggest and most successful companies. Such a success could only be
achieved by a strong and outstanding Marketing Management. Coca–Cola
connects with its audience and customers in a way that other companies don’t
do. This report provides information about Coca–Cola’s Marketing Strategy and
analyzes its communication, product and price policy.
The Cricut Bible That You Don't Find in The Box! Have you always wanted to buy
a Cricut machine, but you never knew where to start? Does this amazing piece of
technology seem daunting or difficult to learn? Then keep reading! For a limited
time only you can get this 4 in 1 book bundle at a special price! This book offers a
structured approach for beginners and even intermediate designers. With
patience, you can master Cricut Design Space and become able to express your
creativity like never before. The first part of the bundle will contain: Learn about
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the different kinds of "Cricut[H1] " machines that are available in the market today
and their unique features. Detailed explanation of the tools, along with their
usage will help you decide which tools and accessories to purchase. Learn how
to use the "Edit Bar" to easily make changes to images and texts for your design,
along with all the other "Design Space" tools. Step-by-step instructions on how to
create projects using paper sheets and for decorating household objects made of
glass. Learn to creatively use window cling to revamp your home and even car
windows. Learn to design your own mirror decorations to help you get out of your
morning blues or celebrate a special occasion. Learn how you can use the
"Cricut Easy Press" to iron-on vinyl to an article of clothing. Learn how to use the
predefined "Templates" in the "Design Space" application. Learn the details and
tips to create wood-based projects. Learn how you can add more personality to
your kitchen décor by creating personalized magnets using your own
photographs. As a bonus, more than 20 different tips and tricks have been added
to the final chapter under three different sections, starting with the "Design
Space" application, the "Cricut" device, tools and accessories as well as select
cutting material and concluding with how you can clean your device to keep it
working like new. So, put on your creative hat and start crafting! In the second
part of the bundle you will find: Introduction to the Cricut Expression machine as
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well as the Cricut Explore 2 machine. Detailed information on all the different
tools that are available to help make your crafting experience an enjoyable one.
Several ideas on how to use multiple materials within the same project. Easy
solutions to some of the issues you may run into with using the Design Space
software or if you are not getting perfect cuts from your machine. No need to get
frustrated, we have the solution for you! Get to know the most common mistakes
made by Cricut users before you have a chance to make them yourself and save
yourself a headache and a lot of wasted material! In Projects vol. 1, you'll turn
into an expert in Cricut, getting to grips with the best techniques, accessories,
materials, and more And in Projects vol. 2, you'll uncover a wealth of beautiful
and creative project ideas to try, as well as how to calculate the right prices and
put your new skills to the test
Small enough to fit in your pocket, this practical little book will help you change
the world as you shop! While we strive to make our vote count every four years,
few of us realize that our most immediate power to shape the world is
squandered on a daily basis. Every dollar we spend has the potential to create
social and environmental change. In fact, it already has. The world that exists
today is in large part a result of our purchasing decisions. The Better World
Shopping Guide rates hundreds of products and services from A to F, so you can
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quickly tell the "good guys" from the "bad guys" and ensure your money is not
supporting corporations that make decisions based solely on the bottom line.
Drawing on decades of meticulous research, this completely revised and updated
sixth edition will help you find out who actually "walks the talk" when it comes to:
Environmental sustainability Human rights Community involvement Animal
protection Social justice Small enough to fit in a back pocket or handbag and
organized in a user-friendly format, The Better World Shopping Guide helps you
reward companies who are doing good, penalize those involved in destructive
activities, and change the world as you shop! Ellis Jones, PhD is the award-
winning, bestselling author of five previous editions of The Better World Shopping
Guide , and co-author of The Better World Handbook . A scholar of social
responsibility, global citizenship, and everyday activism, he has dedicated himself
to uncovering practical ways for people to make a difference in the world. He
currently teaches at Holy Cross College in Worcester, MA.
The growth of global commerce depends on many different factors and strategies
in order for multinational corporations to efficiently compete and thrive in the
international marketplace. In addition to business strategies, corporations must
also be aware of political affairs that may impact their global economic status.
The Handbook of Research on Impacts of International Business and Political
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Affairs on the Global Economy features dual perspectives on the business and
political viewpoints for nations striving to maintain their economic standing in the
era of globalization. Providing insight into various economic factors impacting
global businesses and international affairs, this publication is a critical reference
source for students, policymakers, international diplomats, researchers, scholars,
and practitioners interested in financial challenges in the era of globalization.
The world's most comprehensive, well documented and well illustrated book on
this subject. With extensive subject and geographic index. 152 photographs and
illustrations - mostly color, Free of charge in digital format on Google Books.
The Coke Machine takes readers deep inside the Coca-Cola Company and its
international franchisees to reveal how they became the number one brand in the
world, and just how far they'll go to stay there. Ever since its "I'd like to teach the
world to sing" commercials from the 1970s, Coca-Cola has billed itself as the
world's beverage, uniting all colors and cultures in a mutual love of its caramel-
sweet sugar water. The formula has worked incredibly well-making it one of the
most profitable companies on the planet and "Coca-Cola" the world's second-
most recognized word after "hello." However, as the company expands its reach
into both domestic and foreign markets, an increasing number of the world's
citizens are finding the taste of Coke more bitter than sweet. Journalist Michael
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Blanding's The Coke Machine probes shocking accusations about the company's
global impact, including: ? Coca-Cola's history of winning at any cost, even if it
meant that its franchisees were making deals with the Nazis and Guatemalan
paramilitary squads ? How Coke has harmed children's health and contributed to
an obesity epidemic through exclusive soda contracts in schools ? The horrific
environmental impact of Coke bottling plants in India and Mexico, where water
supplies have been decimated while toxic pollution has escalated ? That Coke
bottlers stand accused of conspiring with paramilitaries to threaten, kidnap, and
murder union leaders in their bottling plants in Colombia A disturbing portrait
drawn from an award-winning journalist's daring, in-depth research, The Coke
Machine is the first comprehensive probe of the company and its secret formula
for greed. COKE is a registered trademark of The Coca-Cola Company. This
book is not authorized by or endorsed by The Coca-Cola Company.
Scholarly Research Paper from the year 2011 in the subject Communications -
Public Relations, Advertising, Marketing, Social Media, grade: 1,0, - (University of
International Studies, Ramkhamhaeng, Bangkok), language: English, comment:
A profound paper about Coca Cola's Marketing Strategy. It was a final paper for
two combined Marketing courses taught by a German professor (Wiesbaden
Business School)., abstract: Coca-Cola: a Soft drink which is not only
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refreshment, but an American symbol. Coca-Cola has grown to one of the world's
biggest and most successful companies. Such a success could only be achieved
by a strong and outstanding Marketing Management. Coca-Cola connects with its
audience and customers in a way that other companies don't do. This report
provides information about Coca-Cola's Marketing Strategy and analyzes its
communication, product and price policy.
In My Aspartame Experiment: Report from a Private Citizen, author Victoria
Inness-Brown recounts her controversial 2-1/2 year study of the effects of the
artificial sweetener aspartame. Found in packets of NutraSweet or Equal, the
sweetener is ingested by an estimated 200 million people and found in over
6,000 consumables, including sodas, candies, coffees, pharmaceuticals,
vitamins, and dairy products. Though approved by the FDA, Inness-Brown claims
the approval was based on studies cut off before the true effects of the additive
could be seen. In addition, human studies use aspartame in capsules, which is
not assimilated as fully as its liquid form, thereby minimizing adverse effects.
Concerned about the health of family members addicted to diet soda, Inness-
Brown raised 108 rats, giving 60 NutraSweet-laced water for 2 ½ years. As her
rats on aspartame began manifesting tumors, paralysis, infected and bleeding
eyes, and obesity, Inness-Brown made digital videos of the results, culminating in
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a disturbing visual record of the dangers of the additive. When leaked on the net
in 2008, her findings became a hot news topic on popular blogs. Carefully
researched, laced with photos and quotes from aspartame sufferers, scientists,
and doctors, her book shows that a citizen can go up against a drug
conglomerate and provide the public with important new information about a
dangerous substance. Not since Rachel Carson's Silent Spring, has a book held
such potential for social change. Her analysis of the environment she provided
her rats brings up frightening issues about pesticides, herbicides, genetically
modified foods, animal products, water and air quality. She believes that we are
the rats of the companies that liberally spread their synthetic chemicals
worldwide. No one fully understands the long-term effects-especially the complex
interactions from intermixing thousands of toxic chemicals within the plant and
animal kingdoms sustaining our planet.
The unforgettable true story of how a janitor struggling to put food on the table
invented Flamin' Hot Cheetos in a secret test kitchen, breaking barriers and
becoming the first Latino executive at Frito-Lay. Richard Montanez wasn't
supposed to have big dreams. Born to migrant farm workers and mired in
grinding generational poverty, he left school in the sixth grade, eventually taking
a job mopping floors at Frito Lay's California factory to support his young wife and
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family. Everything changed when one night, at 28, Montanez took his future in his
hands- he used his wife's recipe for chili sauce to season a bag of plain Cheetos
he'd snuck home. After an intense process of experimenting and testing, and an
incredibly risky call to the company's CEO, breaking with protocol, Montanez
launched Flamin' Hot Cheetos. He never expected the onslaught of
discrimination, backstabbing, and attempted sabotage-or the chip's explosive
success. Flamin' Hot shares the inside story of the world's hottest snack food.
Montanez not only disrupted the food industry with some much-needed spice, but
also shook up a corporate culture in which everyone stayed in their lane. When a
top food scientist at Frito-Lay sent out a memo telling sales and marketing to kill
the new product before it made it to the store shelves-jealous that someone with
no formal education beyond the sixth grade could do his job-Montanez was
forced to go rogue once again to save his idea. Through creative thinking,
community building, and a few powerful mindset shifts, he outsmarted the
naysayers who tried to get in his way. This is the inspiring story of a man who
made a science out of walking through closed doors. It's also an empowerment
manual for anyone stuck in a dead-end job or facing a system stacked against
them. Flamin' Hot provides hope that your present circumstances don't have to
dictate your future, carving a new path to the American Dream.
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Soda PoliticsTaking on Big Soda (And Winning)Oxford University Press
An intimate and powerful memoir by the trailblazing former CEO of PepsiCo For
a dozen years as one of the world’s most admired CEOs, Indra Nooyi redefined
what it means to be an exceptional leader. The first woman of color and
immigrant to run a Fortune 50 company — and one of the foremost strategic
thinkers of our time — she transformed PepsiCo with a unique vision, a vigorous
pursuit of excellence, and a deep sense of purpose. Now, in a rich memoir
brimming with grace, grit, and good humor, My Life in Full offers a firsthand view
of Nooyi’s legendary career and the sacrifices it so often demanded. Nooyi takes
us through the events that shaped her, from her childhood and early education in
1960s India, to the Yale School of Management, to her rise as a corporate
consultant and strategist who soon ascended into the most senior executive
ranks. The book offers an inside look at PepsiCo, and Nooyi’s thinking as she
steered the iconic American company toward healthier products and reinvented
its environmental profile, despite resistance at every turn. For the first time and in
raw detail, Nooyi also lays bare the difficulties that came with managing her
demanding job with a growing family, and what she learned along the way. She
makes a clear, actionable, urgent call for business and government to prioritize
the care ecosystem, paid leave and work flexibility, and a convincing argument
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for how improving company and community support for young family builders will
unleash the economy’s full potential. Generous, authoritative, and grounded in
lived experience, My Life in Full is the story of an extraordinary leader’s life, a
moving tribute to the relationships that created it, and a blueprint for 21st century
prosperity.
For more than 40 years, Computerworld has been the leading source of technology
news and information for IT influencers worldwide. Computerworld's award-winning
Web site (Computerworld.com), twice-monthly publication, focused conference series
and custom research form the hub of the world's largest global IT media network.
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