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Public Relations The Basics
A completely revised and updated edition of the BusinessWeek bestseller on effective,
modern marketing and PR best practices The New Rules of Marketing and PR shows
you how to leverage the potential that Web-based communication offers your business.
Finally, you can speak directly to customers and buyers, establishing a personal link
with the people who make your business work. This new second edition paperback
keeps you up-to-date on the latest trends. New case studies and current examples are
included to illustrate the very latest in marketing and PR trends Completely updated to
reflect the latest marketing and PR techniques using social media sites such as Twitter,
Facebook, and YouTube Includes a step-by-step action plan for harnessing the power
of the Internet to communicate directly with buyers, increase sales, and raise online
visibility David Meerman Scott is a renowned online marketing strategist, keynote
speaker and the author of World Wide Rave, from Wiley The New Rules of Marketing
and PR, Second Edition gives you all the information you need to craft powerful and
effective marketing messages and get them to the right people at the right moment-at a
fraction of the price of a traditional marketing campaign.
First Published in 2009. Routledge is an imprint of Taylor & Francis, an informa
company.
First published in 2004. Routledge is an imprint of Taylor & Francis, an informa
company.
With a wealth of illustrations, examples, and practice assignments, this book covers
every key PR document needed on the job: press releases, PSAs, annual reports,
newsletters, magazines, trade journals, brochures, print ads, and speeches and
presentations.
Public Relations Campaigns: An Integrated Approach introduces you to the process of
creating public relations campaigns using a hands-on approach that emphasizes the
tools you will need when working in the industry. Authors Regina M. Luttrell and Luke
W. Capizzo present real examples and current case studies to help you develop
practical skills for creating more effective PR campaigns. You are given multiple
opportunities to practice and build your skills throughout the book by learning how to
incorporate the PESO model—Paid media, Earned media, Social media, and Owned
media. The PESO model helps students understand the importance of creating
integrated campaigns that coordinate PR efforts with both advertising and marketing.
Key Features The book offers a timely focus on the PESO model and its use in
integrated campaigns, providing students with an understanding of today’s best
practices in PR. Numerous case studies and exercises throughout the book aid in a
deeper understanding of how research, perspective, and insights can be leveraged in
public relations campaigns. Real-world information including sample PR plans with
budgets prepare students for success in their future careers.
Introduction to Public Relations and Advertising introduces the reader to the basics of
public relations and advertising in a single textbook. Topics include the functions,
effects, and critical issues of public relations as well as the history of advertising and its
relationship to marketing. The unit on advertising covers theoretical models, advertising
campaigns and critical research issues. Introduction to Public Relations and Advertising
is used by the Department of Communication at the university of South Africa and will
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prove invaluable for other students of communication as well as practitioners who need
to reflect on the fundamentals of public relations and advertising.
Public relations as described in this volume is, among other things, society’s solution to
problems of maladjustment that plague an overcomplex world. All of us, individuals or
organizations, depend for survival and growth on adjustment to our publics. Publicist
Edward L. Bernays offers here the kind of advice individuals and a variety of
organizations sought from him on a professional basis during more than four decades.
With such knowledge, every intelligent person can carry on his or her activities more
effectively. This book provides know-why as well know-how. Bernays explains the
underlying philosophy of public relations and the PR methods and practices to be
applied in specific cases. He presents broad approaches and solutions as they were
successfully carried out in his long professional career. Public relations is not publicity,
press agentry, promotion, advertising, or a bag of tricks, but a continuing process of
social integration. It is a field of adjusting private and public interest. Everyone engaged
in any public activity, and every student of human behavior and society, will find in this
book a challenge and opportunity to further both the public interest and their own
interest.
From components of successful PR programs to evaluation guidelines, this valuable
resource gives educational leaders the public relations support needed to meet tough
communication demands and ensure student success.

The Basics of Media Writing: A Strategic Approach helps readers develop the
essential writing skills and professional habits needed to succeed in 21st-century
media careers. This research-driven, strategy-based media writing textbook digs
deeply into how media professionals think and write in journalism, public
relations, advertising, and other forms of strategic communication. Authors Scott
A. Kuehn and Andrew Lingwall have created two comprehensive writing models
to help students overcome their problems in finding and developing story topics
by giving them "starting points" to begin writing. The Professional Strategy
Triangle model shows students how to think critically about the audience, the
situation, and the message before starting a news story or persuasive piece and
the FAJA four-point model asks students a series of questions about their story
type (Fact, Analysis, Judgment, or Action) to guide them to the right angle or
organizational structure for their message. Rooted in classical rhetorical
methods, this step-by-step technique enables readers to strategically approach
each writing task, no matter the format.
In the world of business, public relations affects all types of organization,
however large or small, commercial or non-commercial. In this practical guide,
Philip Henslowe, a public relations expert, takes the reader through the process
of creating a PR campaign. He provides a valuable overview of the main areas of
work involved, including: Planning and outsourcing Business writing Working with
printers, photographers and designers Promotions, functions and other events
Crisis management New developments in technology Assessment and
evaluation This fully updated second edition now includes new information on
professional advisers, spin doctors, PR in local government, financial PR, the
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advent of corporate social responsibility, and developments in technology. Public
Relations: A Practical Guide to the Basics is endorsed by the Institute of Public
Relations as a start-up guide to PR. Ideal too for the small or developing
business, the book will serve as an indispensable reference tool for PR and nonPR professionals.
Discovering Public Relations introduces students to the field of PR in a practical,
applied, and hands-on way that prepares them for the modern workplace. Author
Karen Freberg guides students through the evolution of contemporary PR
practices with an emphasis on social media, digital communication, creativity,
and diversity. Understanding that innovation alone can’t create success, Freberg
shows students how to use, choose, and implement evidence-based practices to
guide their strategic campaigns. The text will transform today’s students into
tomorrow’s successful PR professionals by giving them the tools to think
creatively, innovate effectively, and deploy research-backed tactics for successful
campaigns.
For all professionals and students who want to improve their prospects in
business, this book prepares and positions them to build dream careers, giving
them the education and guidance required to develop vital soft skills, and work
remotely and independently. After establishing a foundation for solid professional
communications on a personal level, it quickly opens doors to business insights
and opportunities that are exciting, inspiring, and highly sustainable. Immersing
readers into the key realms of business success and exploring the full spectrum
of essential communications practices, they gain knowledge and trade skills of
immense value, including: • The basics of positive, proactive, strategic
communications for individuals and organizations • What it means to be a PR
expert in the creative industry and to do great work • An introduction to essential
business imperatives, with high-level instruction on creativity, strategy,
leadership, management, marketing, and much more • Customer service and all
it entails • Extensive exploration of the PR toolset and its application in real-world
marketing scenarios This book brings home all instruction with sophisticated
questions and challenges, ensuring readers have every opportunity to
comprehend and grow, step by step.
Brief, Concise, and Clear: The Basics of Writing for Public Relations and
Communications is a primer text that helps students transition from academic
writing to writing that will help them succeed professionally. The text includes
information about the craft of professional writing for general businesses as well
as strategies used specifically for public relations audiences. Students are first
introduced to the practice of public relations along with models, approaches, and
career options. The text discusses writing mechanics, the need for good writing,
and writing tone, as well as the importance of word choice, grammar,
punctuation, and the process of editing, refining, and rewriting. The final chapter
provides templates for business letters, press releases, web copy, and social
media outlets. Successfully combining instruction on writing mechanics with an
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understanding of the demands of writing for public relations, Brief, Concise, and
Clear: The Basics of Writing for Public Relations and Communications is well
suited to courses in the field, as well as those in advertising, marketing, and
general business. Andrew Corner teaches public relations and writing in the
College of Communication Arts and Sciences at Michigan State University. Prior
to joining the faculty, Professor Corner provided strategic counseling and account
management services for clients in numerous industries through his work with a
statewide issue management consultancy in Michigan. He developed his public
relations expertise in his decade with a regional hospital system, where he
worked in media relations, crisis management, and internal communication
programs. Professor Corner holds a master's degree in public relations
management and is accredited by the Public Relations Society of America.
Employers consider communication as one of the most critical skills for workers
today. Writing for the Workplace: Business Communication for Professionals is
an easy-to-follow guide that provides strategies for effective professional
communication. Written to address the needs of both students entering the
workforce and business professionals looking to improve their written
communication, the book offers guides to compose typical workplace documents,
from effective e-mails and convincing reports to winning presentations and
engaging resumes. This concise book offers busy readers concrete strategies to
improve their workplace writing.
Becoming a Public Relations Writer is a comprehensive guide to the writing
process for public relations practice. Using straightforward, no-nonsense
language, realistic examples, easy-to-follow steps, and practical exercises, this
text introduces the various formats and styles of writing you will encounter as a
public relations practitioner. A focus on ethical and legal issues is woven
throughout, with examples and exercises addressing public relations as practiced
by corporations, non-profit agencies, and other types of organizations both large
and small. In addition, the book offers the most comprehensive list of public
relations writing formats to be found anywhere—from the standard news release
to electronic mail and other opportunities using a variety of technologies and
media. The fifth edition has been updated to reflect significant developments in
the public relations field, including: New and updated information on research into
persuasion and social psychology aimed at helping readers be more influential in
their writing. Significant updating on a new chapter on multimedia, introducing a
new transmedia format for a comprehensive news package for print, broadcast,
online and social media. Expansion of a chapter on websites, blogs and wikis.
Expansion of the chapter on direct mail and online appeals. Updated examples of
actual pieces of public relations writing. A companion website with resources for
instructors and students, including a glossary, flashcards, exercises, and
appendices on ethical standards, careers in public relations, and professional
organizations. Through its comprehensive and accessible approach, Becoming a
Public Relations Writer is an invaluable resource for future and current public
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relations practitioners.
Public Relations Writing Worktext provides the fundamental knowledge and the
basic preparation required for the professional practice of public relations writing.
This textbook introduces readers to public relations and writing, providing an
overview of the four-step public relations process in addition to defining and
detailing the writing activities involved. It presents in-depth information on the
writing formats and approaches used in implementing strategic public relations
plans, and offers instruction for developing all types of writing assignments,
starting with memos, proposals, and news releases, and moving on to the more
complex tasks of advocacy writing, newsletters, crisis planning, and online
communication. Examples accompany the discussions, providing guidance and
structure for the varied writing activities. Retaining the approach of the second
edition, this text incorporates numerous changes and updates, making it suitable
for use as a primary course text. Updates include: increased focus on writing for
the web, blogs, and electronic media, including information on writing social
media releases and a new chapter entitled "New and Social Media" a new
planning outline to help writers develop more effective messages expanded
checklists for writers to reference when working on assignments additional
examples of effective public relations writing by leading companies in a variety of
organizational settings, including Mattel, UPS, Burger King, Sara Lee, Xerox,
Frito-Lay, and many more new assignments based on topics, issues and
problems that public relations professionals in all sectors face today restructured
content for improved writing flow and consistency full instructor manual available
at www.routledge.com/textbooks/zappala Authors Joseph M. Zappala and Ann R.
Carden offer a clear and engaging introduction to the writing activities involved in
public relations practice, resulting in a valuable resource for professionals as well
as a practical classroom text for students planning careers in public relations.
Public Relations: The Basics is a highly readable introduction to one of the most
exciting and fast-paced media industries. Both the practice and profession of
public relations are explored and the focus is on those issues which will be most
relevant to those new to the field: The four key phases of public relations
campaigns: research, strategy, tactics and evaluation. History and evolution of
public relations. Basic concepts of the profession: ethics, professionalism and
theoretical underpinnings. Contemporary international case studies are woven
throughout the text ensuring that the book is relevant to a global audience. It also
features a glossary and an appendix on first steps towards a career in public
relations making this the book the ideal starting point for anyone new to the study
of public relations.
With nearly thirty years of experience as both a public relations teacher and
practitioner, Barbara Diggs-Brown has written a text based on her unwavering
belief that to practice effective public relations today requires strategic thinking
and audience focus, which can only be accomplished by listening and hearing
audiences through formative, process, and evaluative research. In addition to
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highlighting audience-focused principles and techniques of audience research
and recurring assessment, STRATEGIC PUBLIC RELATIONS: AN AUDIENCEFOCUSED APPROACH is based on the premise that public relations is a
management function, one coordinated with an organization's other management
divisions. Intended for undergraduate courses in PR, serving both majors in the
field and nonmajors, this text provides a comprehensive survey of PR's
foundations, processes, tactics, and contexts. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
The industry of public relations is rapidly evolving, requiring practitioners to have
greater specialization than ever before. Hand in hand with the growth of the
industry, educational programs have developed to address the growing need for
quality preparation for future practitioners. Public Relations: Competencies and
Practice focuses on the required competencies expected and applications of
public relations into specific sectors of practice. Based on competencies
identified by organizations such as the Commission on Public Relations
Education and the Public Relations Society of America, Public Relations provides
a robust examination of areas such as diversity, leadership, and ethics. The
second part of the text focuses on these unique requirements for undergraduate
and graduate students focused on entering sectors such as entertainment public
relations, nonprofit public relations, or investor relations. The book also features
online resources for instructors: Sample course syllabus Discussion questions
Suggested midterm and final project Public Relations offers students
competency- and practice-focused content from top PR experts and incorporates
interviews from professionals in the field to show students how to apply
competencies in specific practice sectors.
Are you ready to launch a new product or business? Then you need an effective
public relations strategy to help you shout your story and product value from the
rooftops. With the evolution of the public relations field, there are many different
strategies you can employ to support your product launch goals, from traditional
media relations to influencer marketing, the options are endless. Let's look at
some of the most effective public relations tactics you can employ to successfully
launch your new product or business! In this book, you will discover: - Marketing
vs. Public Relations - Is PR Important? - Are you ready for PR? - A Few Things to
Keep in Mind While Reading - Branding and your Digital Presence - Frequency Content Calendar - Blog Series and Content Ideas And so much more! Scroll up
and click the "Buy now with 1-Click" button to get your copy now!
Thousands of public relations (PR) students and professionals have relied on this
authoritative text to understand the key role of research in planning and
evaluating PR campaigns. Revised and expanded to reflect today's emphasis on
standards-based practice, the third edition has a heightened emphasis on setting
baselines, creating benchmarks, and assessing progress. Stacks presents stepby-step guidelines for using a wide range of qualitative and quantitative methods
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to track output, outtakes, and outcomes, and shows how to present research
findings clearly to clients. Every chapter features review questions and a
compelling practice problem. PowerPoint slides for use in teaching are provided
at the companion website. Instructors requesting a desk copy also receive a
supplemental Instructor's Manual with a test bank, suggested readings, and case
studies. New to This Edition: *Chapter on standardization, moving beyond the
prior edition's focus on best practices. *Chapter on different types of data sets,
with attention to the advantages and disadvantages of using Big Data.
*Addresses the strategic use of key performance indicators. *Covers the latest
content analysis software. Pedagogical Features: *Each chapter opens with a
chapter overview and concludes with review questions. *End-of-chapter practice
problems guide readers to implement what they have learned in a PR project.
*Appendix provides a dictionary of public relations measurement and research
terms. *Supplemental Instructor's Manual and PowerPoint slides.
Brief, Concise, and Clear: The Basics of Writing for Public Relations and
Communications is a primer text that helps students transition from academic
writing to writing that will help them succeed professionally. The text includes
information about the craft of professional writing for general businesses as well
as strategies used specifically for public relations audiences. Students are first
introduced to the practice of public relations along with models, approaches, and
career options. The text discusses writing mechanics, the need for good writing,
and writing tone, as well as the importance of word choice, grammar,
punctuation, and the process of editing, refining, and rewriting. The final chapter
provides templates for business letters, press releases, web copy, and social
media outlets. Successfully combining instruction on writing mechanics with an
understanding of the demands of writing for public relations, Brief, Concise, and
Clear is well suited to courses in the field, as well as those in advertising,
marketing, and general business. Andrew Corner teaches public relations and
writing in the College of Communication Arts and Sciences at Michigan State
University. Prior to joining the faculty, Professor Corner provided strategic
counseling and account management services for clients in numerous industries
through his work with a statewide issue management consultancy in Michigan.
He developed his public relations expertise in his decade with a regional hospital
system, where he worked in media relations, crisis management, and internal
communication programs. Professor Corner holds a master's degree in public
relations management and is accredited by the Public Relations Society of
America.
In this updated edition of the successful Public Relations Handbook, a detailed
introduction to the theories and practices of the public relations industry is given.
Broad in scope, it; traces the history and development of public relations,
explores ethical issues which affect the industry, examines its relationships with
politics, lobbying organisations and journalism, assesses its professionalism and
regulation, and advises on training and entry into the profession. It includes:
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interviews with press officers and PR agents about their working practices case
studies, examples, press releases and illustrations from a range of campaigns
including Railtrack, Marks and Spencer, Guinness and the Metropolitan Police
specialist chapters on financial public relations, global PR, business ethics, online promotion and the challenges of new technology over twenty illustrations
from recent PR campaigns. In this revised and updated practical text, Alison
Theaker successfully combines theoretical and organisational frameworks for
studying public relations with examples of how the industry works in practice.
A study of the theory and practice of public relations on the Internet. It offers
comprehensive advice on every aspect from understanding the difference
between real world and virtual publics to PR tricks and techniques that attract
new customers and keep the old ones coming back. It features well-known cases
and quotes from the founders of successful Web sites.
Making It in Public Relations is a comprehensive, realistic guide to everything
one needs to know when pursuing a successful career in public relations. It is an
introduction to public relations, written for students who want or need a definition
of the profession to understand what they are moving into as a career. A
thorough overview of the various roles and responsibilities involved in PR work,
the different types of PR functions and activities, and its application in a variety of
settings and scenarios are provided. In fulfilling the book's editorial role, author
Leonard Mogel profiles the 10 largest public relations firms, life on the fast track
at a small PR firm, how corporate communications is carried on at a large
financial institution, and public relations for diverse organizations. It will be of
interest to those studying public relations at the university level; recent mass
communication, journalism, and public relations graduates; interns in public
relations firms; and employees in other fields contemplating a move to this
profession.
Aimed at students of public relations, this second edition provides practical
writing instruction for those preparing to enter the public relations profession. It
uses a process approach to address a variety of writing formats and
circumstances.
Public Relations Writing is intended for students who plan to work as public
relations practitioners. The fundamentals of “Writing” is emphasized above all
else and the author provides instructions on organizing releases for everything
from broadcast radio to Twitter.
A Hands-On Book of Ideas, Resources, and Advice on Public Relations PUBLIC
RELATIONS: A Primer for Business Executives,has many practical ideas and
advice that will be useful to any business executive who wishes to learn more
about Public Relations. It combines an explanation of Public Relations basics
with practical help in all the major areas of Public Relations. Reading this book
will help you learn something about how Public Relations developed into a field of
vital importance to every business. You will learn the basic concepts of Public
Relations. You will learn about the financial cost of Public Relations to any
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organization. Specifics on how to prepare a news release, on media relations,
organizing of Public Relations events, corporate financial Public Relations, and
community service are each discussed in separate chapters of this primer. Public
Relations is especially important in a crisis situation and Public Relations in crisis
management is also discussed in a chapter of this book. You will also get many
ideas of internal communication within an organization and on steps to take to
build a favorable corporate image for your company. This book concludes with a
chapter on the digital age of public relations. This chapter provides information
and advice on Public Relations use of the internet and electronic media. PUBLIC
RELATIONS: A Primer for Business Executives will open your mind to the
knowledge needed to use Public Relations in your business, in your personal
career and in charities and other organizations.
Proven techniques that maximize media exposure for your business A seasoned
PR pro shows you how to get people talking When it comes to public relations,
nothing beats good word of mouth. Want to get customers talking? This friendly
guide combines the best practical tools with insight and flair to provide guidance
on every aspect of PR, so you can launch a full-throttle campaign that'll generate
buzz -- and build your bottom line. Discover how to * Map a winning PR strategy *
Grab attention with press releases, interviews, and events * Cultivate good media
relations * Get print, TV, radio, and Internet coverage * Manage a PR crisis
Ideal for the beginning student or the experienced public relations practitioner,
THIS IS PR: THE REALITIES OF PUBLIC RELATIONS, Eleventh Edition, covers
the world of public relations with a strong emphasis on fundamentals such as
history and research, as well as emerging issues such as technology, ethics, and
the international aspects. With numerous examples, strategies, tactics, and case
studies, your students will have resources they can take away from the
classroom. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
The Fundamentals of Public Relations: What it is and How to Do it Well provides
students with a comprehensive understanding of the essentials of public relations
and teaches them how to apply and practice them successfully. The text
emphasizes how to conduct public relations and initiate successful public
relations tactics. After a brief introduction to the discipline, the book presents
students with public relations research and the legal implications of publ
Exciting, engaging and dealing with both the theory and day-to-day practice of
public relations, this is a conscise and approachable alternative to the larger,
dryer and more expensive textbooks currently on the market.
"An excellent text for encouraging students to think critically about key public relations issues.
Not only does it help students to develop a deeper appreciation of public relations, it also helps
them to develop valuable learning skills." - Amanda Coady, The Hague University "A typically
excellent piece of work from Jacquie L'Etang. Critical of every basic concept and provocative to
all students. Ideal for second and final year undergraduates, plus MA students." - Chris
Rushton, Sunderland University "Extending beyond the usual bounds of insularity, this text is
designed to encourage critical thought in students and improve practice in workplaces. A
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refreshing read that is consistently inventive enough to attain both aims." - David McKie,
Waikato Management School "At long last fills a void in the landscape of text books on public
relations theory and practice... it develops critical thinking skills while exposing interdisciplinary
approaches and providing a very solid foundation for lively debate and further study - Julia
Jahansoozi, University of Central Lancashire This book introduces students to the key
concepts in Public Relations, with 12 chapters providing clear and careful explanations of
concepts such as: Reputation Risk Impression management Celebrity Ethics Persuasion and
propaganda Emotional and spiritual dimensions of management Promotional culture and
globalization Drawing on a wide range of interdisciplinary sources, Jacquie L'Etang also
encourages students to think critically about public relations as an occupation. Student
exercises, 'critical reflections', vignettes and 'discipline boxes' help students to widen their
intellectual perspective on the subject, and to really engage the thinking that has shaped both
the discipline and practice of public relations.
Business for Communicators provides future and current professional communicators with a
hands-on, working knowledge of how businesses profit, grow, and adapt in their competitive
environments. Corporate communicators aspire to sit at the decision-making table but too often
fall short because of an inability to speak the language of business or effectively apply a
business mindset to communication strategy. Business for Communicators provides the indepth business literacy these professionals need, beyond just building the case for business
intelligence or explaining business basics. The text delves into the details of corporate finance,
accounting, marketing, strategy, operations, and economics to provide a theoretical grounding
and a working knowledge that business communicators can apply to every decision they make.
Real world applications illustrate concepts covered, focus on the communication implications of
business outcomes, and provide opportunities for extended learning and discussion. This book
is an essential resource for advanced undergraduate and graduate students, as well as
professional corporate communicators ready to enhance their influence and advance their
careers with business acumen. An accompanying website, blog, email, and social media
platforms provide additional resources, interaction, commentary, and responses to questions
from educators and practitioners, as well as teaching materials for educators, at
www.thecommunicatorsmba.com.
MediaWriting is an invaluable resource for students planning to enter the dynamic and
changing world of media writing in the twenty-first century. With easy-to-read chapters, a
wealth of updated, real-world examples, and helpful "How To" boxes throughout, this textbook
explains the various styles of writing for print, broadcast, online, social media, public relations,
and multimedia outlets. Some of the features included in the book are: A re-written Chapter 13,
Writing and Reporting in the New New Media, with updates to how social media is used today
Expanded chapters on print reporting methods and the Associated Press Stylebook Updates to
Chapters 5 and 6, Legal Considerations in Media Writing, and Ethical Decisions in Writing and
Reporting, discuss recent court cases and current ethical issues Explanatory "How To" boxes
that help readers understand and retain main themes Illustrative "It Happened to Me" vignettes
from the authors’ professional experiences Discussion questions and exercises at the end of
every chapter Designed to meet the needs of students of print and broadcast media, public
relations, or a wannabe jack-of-all trades in the online media environment, this reader-friendly
primer will equip beginners with the skills necessary to succeed in their chosen writing field.
Learning how to be successful in a public relations (PR) agency is a stressful on-the-job, sinkor-swim, immersive experience. While other texts teach PR theory and practice, no other book
guides early to mid-career PR professionals through the day-to-day life of working in an
agency and the skills required to excel and build a career. This text demystifies the PR agency
experience with foundational information to simplify and clarify agency life. Authors Kristin
Johnson and Shalon Roth, who each grew successful careers in PR agencies, share secrets
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that no one will teach in a class or a seminar. This is real talk about real life in an agency –
punctuated by anecdotes from leaders in the industry. This is a must-read for communications
students and PR professionals looking to grow their career and become indispensable to
teams and clients.
A Practical and Concise Introduction to Agency Life The PR Agency Handbook guides you
through the day-to-day operations of a professional PR firm and offers best practices for
creating a successful career in the industry. Authors Regina Luttrell and Luke Capizzo highlight
real-world examples from the field as well as interviews with PR experts to help you bridge the
critical gap between college and professional life. Throughout the book, you are introduced to
many of the sub-fields of integrated communication practice, including traditional public
relations and corporate communication, marketing, social media, creative production (print,
digital, video, audio), web and user experience design, and search engine optimization (SEO).
You will not develop a fundamental understanding of the different components found within an
agency, but you will also gain an appreciation for the positive impact that excellent agency
work can have on organizations. Key Features: Real-world examples from the field ensure that
the practical concepts presented become concrete for you. Numerous interviews with industry
professionals from across the country and around the world are included at the end of each
chapter to provide you with snapshots of the agency experience. A chapter dedicated to social
media (Chapter 6) offers you a comprehensive look at how companies utilize these important
platforms An introduction to the PESO and ROSTIR models shows you how to adapt your
campaigns to meet the needs of today’s integrated agency environment. A chapter dedicated
to tools and templates gives you exposure to real documents you will need in your career.
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