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Over the last 10 years, the concept of value has emerged in both business and
public life as part of an important process of measuring, benchmarking, and
assuring the resources we invest and the outcomes we generate from our
activities. In the context of public life, value is an important measure on the
contribution to business and social good of activities for which strict financial
measures are either inappropriate or fundamentally unsound. A systematic,
interdisciplinary examination of public value is necessary to establish an essential
definition and up-to-date picture of the field. In reflecting on the ‘public value
project’, this book points to how the field has broadened well beyond its original
focus on public sector management; has deepened in terms of the development
of the analytical concepts and frameworks that linked the concepts together; and
has been applied increasingly in concrete circumstances by academics,
consultants, and practitioners. This book covers three main topics; deepening
and enriching the theory of creating public value, broadening the theory and
practice of creating public value to voluntary and commercial organisations and
collaborative networks, and the challenge and opportunity that the concept of
public value poses to social science and universities. Collectively, it offers new
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ways of looking at public and social assets against a backdrop of increasing
financial pressure; new insights into changing social attitudes and perceptions of
value; and new models for increasingly complicated collaborative forms of
service delivery, involving public, private, and not-for-profit players.
In good times and bad, in the different situations of renewal, crisis, and chronic
resource constraints, the strategic leadership of public services is crucial. Good
leaders are essential in helping the public sector to adapt and solve ‘wicked’
problems, and they are also integral to the reform and modernization of public
governance. This new edition of Strategic Leadership in the Public Sector
continues to provide insights into useful approaches and techniques for strategic
leaders, looking at: what is expected of leaders competency frameworks
leadership theories techniques and processes of strategic leadership leading
strategic change the strategic state emerging leadership challenges. Replete with
real-world case studies and examples, and including new material from the USA,
Canada, Australia, Europe and India, plus an appendix with practical worksheets,
the book gives students a truly international outlook on the subject and offers a
clear understanding of the significance of leadership, strategic management and
public services reform. This textbook represents essential reading for
postgraduate students on public management degrees and aspiring or current
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public managers.
Managing & Using Information Systems: A Strategic Approach provides a solid
knowledgebase of basic concepts to help readers become informed, competent
participants in Information Systems (IS) decisions. Written for MBA students and
general business managers alike, the text explains the fundamental principles
and practices required to use and manage information, and illustrates how
information systems can create, or obstruct, opportunities within various
organizations. This revised and updated seventh edition discusses the business
and design processes relevant to IS, and presents a basic framework to connect
business strategy, IS strategy, and organizational strategy. Readers are guided
through each essential aspect of information Systems, including information
architecture and infrastructure, IT security, the business of Information
Technology, IS sourcing, project management, business analytics, and relevant
IS governance and ethical issues. Detailed chapters contain mini cases, fulllength case studies, discussion topics, review questions, supplemental reading
links, and a set of managerial concerns related to the topic.
The Sage Course Companion on Strategic Management is an accessible
introduction to the subject that avoids lengthy debate in order to focus on the
core concepts. It will help the reader to develop their understanding of the key
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theories, whilst enabling them to bring diverse topics together in line with course
requirements. The Sage Course Companion also provides advice on getting the
most from your course work; help with analysing case studies and tips on how to
prepare for examinations. Designed to compliment existing strategy textbooks,
the Companion provides: - Quick and easy access to the key themes in strategic
management - Tips on how to effectively use theory and avoid common errors Typical examination questions, with outline approaches to the answers - 'Taking
it Further' sections that provide a critical discussion of the theory and its
applicability to business situations - A glossary of strategic management
terminology - A textbook guide directing the reader to additional supporting
material The Sage Course Companion on Strategic Management is much more
than a revision guide for undergraduates; it is an essential tool that will help
readers take their understanding to new levels and help them achieve success in
their course. Postgraduate students and those taking professional courses will
also find this book acts a us.
This leading strategy text presents the complexities of strategic management
through up-to-date scholarship and hands-on applications. Highly respected
authors Charles Hill and Gareth Jones integrate cutting-edge research on topics
including corporate performance, governance, strategic leadership, technology,
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and business ethics through both theory and cases. Based on real-world
practices and current thinking in the field, the Ninth Edition of Strategic
Management features an increased emphasis on the changing global economy
and its role in strategic management. The high-quality case study program
contains 30 cases covering small, medium, and large companies of varying
backgrounds. All cases are available in the main student text or the core case
text.
The classic work on the evaluation of city form. What does the city's form actually
mean to the people who live there? What can the city planner do to make the
city's image more vivid and memorable to the city dweller? To answer these
questions, Mr. Lynch, supported by studies of Los Angeles, Boston, and Jersey
City, formulates a new criterion—imageability—and shows its potential value as a
guide for the building and rebuilding of cities. The wide scope of this study leads
to an original and vital method for the evaluation of city form. The architect, the
planner, and certainly the city dweller will all want to read this book.
The global business environment is rapidly changing due to shifts in geopolitical
alliances, active support of global international institutions in promoting marketoriented economic reforms, and advances in the development and use of
information technology. INTRODUCTION TO GLOBAL BUSINESS, 2e
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addresses these challenges by providing a comprehensive analysis of the global
business environment and lays the foundation for the functional tools used to
better prepare you to manage the global business landscape. The text flows
smoothly and clearly from concept to application, asking you to apply those
learning skills into real-world personal and professional applications. The
specialized author team introduces globalization through unparalleled scholarship
and a world-view presentation of the fundamental pillars of the global business
environment -- culture, ethics, economics, and information technology. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
This text is an unbound, three hole punched version. Access to WileyPLUS sold
separately. Economics of Strategy, Binder Ready Version focuses on the key
economic concepts students must master in order to develop a sound business
strategy. Ideal for undergraduate managerial economics and business strategy
courses, Economics of Strategy offers a careful yet accessible translation of
advanced economic concepts to practical problems facing business managers.
Armed with general principles, today's students--tomorrows future managers--will
be prepared to adjust their firms business strategies to the demands of the everchanging environment.
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Strategic Management is a core strategy textbook, covering all the major topics
particularly from a global perspective. It delivers comprehensive coverage of the
subject in an easy-to-read style with extensive examples and a range of free
support material that will help you learn actively and effectively.
Introduce your students to strategic management with the market-leading text
that sets the standard for the course area. Written by respected scholars who
have taught strategic management at all educational levels, Hitt, Ireland, and
Hoskisson's latest edition provides an intellectually rich, yet thoroughly practical,
analysis of strategic management. The classic industrial organization model is
combined with a resource-based view of the firm to provide students with a
complete understanding of how today's businesses establish competitive
advantages and create value for stakeholders. Cutting-edge research is
presented with a strong global focus, featuring more than 500 emerging and
established companies. All-new opening cases introduce chapter concepts and
mini cases offer new contexts of study. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
Strategic Management: Concepts 2e by Frank T. Rothaermel combines quality
and user-friendliness with rigor and relevance by synthesizing theory, empirical
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research, and practical applications in this new edition, which is designed to
prepare students for the types of challenges they will face as managers in the
globalized and turbulent business environment of the 21st century. With a single,
strong voice that weaves together classic and cutting-edge theory with in-chapter
cases and strategy highlights, to teach students how companies gain and sustain
competitive advantage. OneBook...OneVoice...OneVision
Strategic Management: Text and Cases, 2nd Edition, by Dess/Lumpkin/Eisner is
both readable and rigorous - written for today’s student. A rocket-ship in its first
edition, the revision continues to provide solid treatment of traditional topics in
strategic management, as well as contemporary topics like entrepreneurship,
knowledge management, and internet strategies. The prestigious author team
understands the importance of thorough, modern concepts illustrated by rich,
relevant and teachable cases. The new case selections emphasize variety,
currency, and familiar company names. The cases are up-to-date in terms of
both financial data and strategic issues. This group of cases gives both
instructors and students unparalleled quality and variety. Based on consistent
reviewer feedback, these selections combine comprehensive and shorter length
cases about well known companies.
Most strategic management textbooks seem to stem from the old belief that
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âe~more is always betterâe(tm). But in this age of data deluge, many are calling
for a return to the basics. If students can master the core concepts and learn how
to apply these basics, they are bound to be better equipped to approach and
resolve even the most complex problems. This book, unlike most textbooks,
focuses on the core concepts of strategic management, aiming to help students
understand the basic ideas of the field more clearly, rather than overloading them
with new, peripherally-related information. With cases designed to help students
apply their deeper understanding of the core concepts, this book will equip any
student with the solid grounding in strategic management fundamentals needed
to succeed in the academic and professional arena.
Strategic Management in Action presents current strategic management theories
and practice in an engaging and easy-to-read format. Coulter effectively blends
theory with plenty of opportunity to practice throughout the text, providing readers
with the ideologies, ethical dilemmas, and unique strategies of today's real
managers and organizations in action.
Strategic Marketing Planning concentrates on the critical planning aspects that are of
vital importance to practitioners and students alike. It has a clear structure that offers a
digest of the five principal dimensions of the strategic marketing planning process.
Leading authors in this sector, Gilligan and Wilson offer current thinking in marketing
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and consider the changes it has undergone over the past few years. Updated
information in this new edition includes: * Changing corporate perspectives on the role
of strategic marketing activity * Changing social structures and the rise of social tribes *
The significance of the new consumer and how the new consumer needs to be
managed * New thinking on market segmentation * Changing routes to market *
Developments in e-marketing * Changing environmental structures and pressures
Argues that a manager's central responsibility is to create and implement strategies,
challenges popular motivational practices, and shares anecdotes discussing how to
enable action-oriented plans for real-world results.
Many of the most dynamic public companies, from Alibaba to Facebook to Visa, and
the most valuable start-ups, such as Airbnb and Uber, are matchmakers that connect
one group of customers with another group of customers. Economists call
matchmakers multisided platforms because they provide physical or virtual platforms for
multiple groups to get together. Dating sites connect people with potential matches, for
example, and ride-sharing apps do the same for drivers and riders. Although
matchmakers have been around for millennia, they’re becoming more and more
popular—and profitable—due to dramatic advances in technology, and a lot of companies
that have managed to crack the code of this business model have become today’s
power brokers. Don’t let the flashy successes fool you, though. Starting a matchmaker
is one of the toughest business challenges, and almost everyone who tries to build one,
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fails. In Matchmakers, David Evans and Richard Schmalensee, two economists who
were among the first to analyze multisided platforms and discover their principles, and
who’ve consulted for some of the most successful platform businesses in the world,
explain how matchmakers work best in practice, why they do what they do, and how
entrepreneurs can improve their chances for success. Whether you’re an entrepreneur,
an investor, a consumer, or an executive, your future will involve more and more
multisided platforms, and Matchmakers—rich with stories from platform winners and
losers—is the one book you’ll need in order to navigate this appealing but confusing
world.
Strategic Management is a core strategy textbook, covering all the major topics
particularly from a global perspective. It delivers comprehensive coverage of the subject
in an easy-to-read style with extensive examples and a range of free support material
that will help you learn actively and effectively. This eighth edition of Strategic
Management builds on proven strengths ... · over 70 short case studies to provide
easily accessible illustrations of strategy in practice and additional cases available
online to provide more in-depth examples of recent strategic decisions involving Sony,
Apple and industry sectors · a continuous contrast between prescriptive and emergent
views of strategy to highlight the key debates within the discipline · emphasis on
practice throughout with features to help you turn theory into practice · major
international strategy cases from Europe, Africa, China, India, Middle East and the
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Americas · clear exploration of the key concepts · comprehensive, logical structure to
guide you through this complex subject · Specialist chapters on public/third sector
strategy, green strategy and sustainability, entrepreneurial strategy and international
and global strategy New for the eighth edition: - Dynamic capabilities and resource
renewal explored in a revised and updated chapter - Emergent strategy completely
revised in two new chapters, one focusing on innovation, and technology and the other
exploring knowledge and learning - New material on innovation and strategy in
uncertain environments - Case studies from large and small organisations from Google,
Spotify and Cadbury to Snapchat, Uber and green energy companies with 14 new
cases and many cases updated This new edition also includes a wealth of free, online,
open-access learning resources. Use these materials to enhance and test your
knowledge to improve your grades. Online resources include web based cases with
indicative answers, chapter based support material, long cases and multiple-choice
questions. Richard Lynch is Emeritus Professor of Strategic Management at Middlesex
University, London. He is an active researcher, lecturer and consultant, particularly in
the area of global strategy and sustainable strategy.
Financial Management for Non-Financial Managers is an accessible, practical and easy
to understand guide that will allow any manager to gain confidence in understanding
financial matters, managing a budget and dealing with bankers, accountants and
finance professionals. A source of invaluable expert advice on all the essential aspects
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of financial management within the context of running a business, it covers: business
structures, accounting and financial statements, analysis and ratios, planning,
budgeting, product and service costing, setting selling prices, investment appraisal,
finance and working capital, taxation and international transactions. This book explains
financial literacy in the context of management, showing how improved awareness of
finances can lead to increased value creation and protection for your business. Aimed
at the practicing business manager, Financial Management for Non-Financial Managers
includes case studies, spreadsheets and worked examples to accompany key skills and
practices explained in the book.
Relationship management (RM) is an essential part of business, but its success as a
business model can be hard to measure, with some firms embracing a model that is
truly relationship-orientated, while others claim to be relationship-orientated but in fact
prefer transactional short-term gain. This open access book aims to develop a midrange theory of relationship management, examining truly relationship-orientated firms
to discover not only what qualities these firms have that make them successful at the
RM model, but also what benefits this model has for the firm. It addresses questions
like how RM-mature companies achieve and sustain competitive advantage, and what
determines the scale and scope of these firms, illustrating with case studies. This book
will be of interest to scholars studying leadership and strategy, especially those
interested in relationship management, business ethics and corporate social
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responsibility. It will also be of interest to professionals looking to develop their
understanding of relationship management.
Fully revised and updated, the second edition of the International Encyclopedia of the
Social and Behavioral Sciences, first published in 2001, offers a source of social and
behavioral sciences reference material that is broader and deeper than any other.
Available in both print and online editions, it comprises over 3,900 articles,
commissioned by 71 Section Editors, and includes 90,000 bibliographic references as
well as comprehensive name and subject indexes. Provides authoritative, foundational,
interdisciplinary knowledge across the wide range of behavioral and social sciences
fields Discusses history, current trends and future directions Topics are crossreferenced with related topics and each article highlights further reading
NEW YORK TIMES BESTSELLER • This instant classic explores how we can change our
lives by changing our habits. NAMED ONE OF THE BEST BOOKS OF THE YEAR BY The
Wall Street Journal • Financial Times In The Power of Habit, award-winning business reporter
Charles Duhigg takes us to the thrilling edge of scientific discoveries that explain why habits
exist and how they can be changed. Distilling vast amounts of information into engrossing
narratives that take us from the boardrooms of Procter & Gamble to the sidelines of the NFL to
the front lines of the civil rights movement, Duhigg presents a whole new understanding of
human nature and its potential. At its core, The Power of Habit contains an exhilarating
argument: The key to exercising regularly, losing weight, being more productive, and achieving
success is understanding how habits work. As Duhigg shows, by harnessing this new science,
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we can transform our businesses, our communities, and our lives. With a new Afterword by the
author “Sharp, provocative, and useful.”—Jim Collins “Few [books] become essential manuals
for business and living. The Power of Habit is an exception. Charles Duhigg not only explains
how habits are formed but how to kick bad ones and hang on to the good.”—Financial Times
“A flat-out great read.”—David Allen, bestselling author of Getting Things Done: The Art of
Stress-Free Productivity “You’ll never look at yourself, your organization, or your world quite
the same way.”—Daniel H. Pink, bestselling author of Drive and A Whole New Mind
“Entertaining . . . enjoyable . . . fascinating . . . a serious look at the science of habit formation
and change.”—The New York Times Book Review
Students are already strategists in their personal lives. This concise text, intended primarily for
undergraduate seniors and MBA students, provides students with the know-how to apply
effective strategies in their future careers. Strategic Management: Logic and Action provides a
wide range of organizational examples along with worksheets at the end of each chapter.
Students are encouraged to use the Web as a source of information, but to also interview
people to assess actions within the context of organizations. The text is meant to be a useful
guide for strategists facing new situations from the beginning of their organization careers.
From the Preface: "Strategy is no longer the exclusive concern of generals. It is not something
you wait to think about until you are the president of an organization. You need to understand
strategic thinking right now, as a graduate entering the workforce, a newly appointed
supervisor, or a mid-level manager. Corporations, small businesses, non-profits, and public
agencies – organizations of all kinds – are discovering how important it is for employees to
understand why the organization interacts the way it does with customers, competitors, and
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other actors. Many then ask their employees to help strengthen current connections and invent
new ones."
This book argues that the core of strategic thinking and processes rests on the organization
and its leaders developing newly imagined solutions to the opportunities opened up by the
uncertainties and unknowns that firms face. It stresses the importance of judgment in strategy,
and that it is essential to address the uncertainties and express the firm's particular business
model for dealing with them, in order to create value. It shows how through language
andcommunication the strategist can create meaning that gives the firm identity and purpose.
The book outlines a structured practice that managers and consultants might chose to follow.
With appendices oncasework, teaching strategy, current strategy texts, and further reading this
book makes an important contribution to our understanding of the practice of strategy, opening
up new approaches for managers, consultants, strategy teachers and students.
In an investment climate characterized by rapidly increasing access to information, sorting
legitimate financial advice, grounded in traditional analysis, from the constant stream of
useless information, or "noise," is difficult. Let author Richard Bernstein guide you through the
"noise" and show you where and how to find solid investment information. Order your copy of
Navigate the Noise today and transform today's surplus of investment information into a highlevel investment strategy.
Written in English, this practice-oriented textbook covers all stages of the strategy process.
Besides strategic analysis and strategy development, the true challenges of strategic
management, which is operationalization and implementation on various levels, will also be
considered in detail. Further focus: current issues like business modelling and strategy
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alignment. Ideal for English-language events at universities in Germany, Austria and
Switzerland. Advanced, compact, pragmatic, practice-oriented! Including extensive exercises
and practice-oriented case studies for students Including teaching aids for lecturers
Headed by Bernstein, the quantitative equity and equity derivatives strategies group at Merrill
Lynch is noted for their proprietary research on market segmentation and style investing. In
this book, he highlights the macroeconomic, microeconomic and expectational factors that can
affect equity market segment performance. The first section focuses on the definition and
identification of market segments and reviews the major equity market segments that concern
today's institutional investors. Part two analyzes the historical result of each segment of style
strategy within the context of the economic and expectational framework. Lastly, it describes
current issues and problems in equity markets and their implications for pension plan
sponsors.
New to SAGE, the 9th edition of this comprehensive core textbook builds on its global
perspective and approachable written style, that explores the key concepts within a clear and
logical structure. Lynch guides students through 19 chapters, with updated case studies and
pedagogy to support the modern business and management student from start to finish.
Including: - Learning Outcomes - Case Studies, Strategy Cases & Exhibits - Key Strategic
Principles & Definitions - Strategic Project Guide - Critical Reflection & Summary - Questions Further Reading, Notes & References Continuous contrast between prescriptive and emergent
views of strategy highlights the key debates within the discipline, whilst an emphasis on
practice throughout the book encourages students to turn theory into practice
This book on Strategic Management and Business Policy has been designed considering the
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problem of students in finding out an easily understandable book covering, by and large, all the
relate topics. This book presents the fundamental concepts of Strategic Management with
current examples and illustrations in simple, lucid and student friendly manner. The book,
along with other topics, covers (a) Business Vision, Mission and Objectives (b) Environmental
and Internal Analysis (c) Corporate, Business, Functional, Global and e-Business Strategies
(d) Strategic Analysis and Choice (e) Strategic Implementation: Issues (f) Strategic Evaluation
and Control (g) Case Study Methodology The main feature of this book is a comprehensive
coverage of popular analytical frameworks, such as: (i) SWOT Analysis (ii) Porter's Five Forces
Model (iii) Ansoff's Product/ Market Grid (iv) Value Chain Analysis (v) BCG Matrix In addition,
concepts like core competence, competitive advantage, customer- driven strategy, etc., are
elaborated extensively in the book. The book is very useful for the courses, such as MBA,
PGDBA, BBA, BBM and other professional programmes at graduate and postgraduate level.
Aiming to bridge the gap between theory and application, this work focuses on strategic
management.
Many authors write about leadership, but few have lived it at the level of Lt. Gen. Rick Lynch.
The world is in desperate need of authentic, reliable leaders at all levels of society. Twenty-firstcentury leaders face unprecedented challenges and rapid change, and leaders with a keen
ability to adapt are in high demand. Sharing stories from the front and insights born from
overcoming adversity on both the battlefield and in the boardroom, Lynch reveals impactful
leadership principles ranging from earning respect and working effectively with diverse teams
to adapting to new technology and laying a foundation of trust built upon integrity. With
refreshing directness, he shows readers how to make wise calls and gain the confidence they
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need to lead in our ever-changing world.
A manual of the volunteer management process.
A new edition of the most popular book of project management case studies, expanded to
include more than 100 cases plus a "super case" on the Iridium Project Case studies are an
important part of project management education and training. This Fourth Edition of Harold
Kerzner's Project Management Case Studies features a number of new cases covering value
measurement in project management. Also included is the well-received "super case," which
covers all aspects of project management and may be used as a capstone for a course. This
new edition: Contains 100-plus case studies drawn from real companies to illustrate both
successful and poor implementation of project management Represents a wide range of
industries, including medical and pharmaceutical, aerospace, manufacturing, automotive,
finance and banking, and telecommunications Covers cutting-edge areas of construction and
international project management plus a "super case" on the Iridium Project, covering all
aspects of project management Follows and supports preparation for the Project Management
Professional (PMP®) Certification Exam Project Management Case Studies, Fourth Edition is
a valuable resource for students, as well as practicing engineers and managers, and can be
used on its own or with the new Eleventh Edition of Harold Kerzner's landmark reference,
Project Management: A Systems Approach to Planning, Scheduling, and Controlling. (PMP
and Project Management Professional are registered marks of the Project Management
Institute, Inc.)
Discusses techniques for business managers for planning company growth, overcoming
competition, dealing with inflation, improving the organization of the corporation, and coping
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with personnel problems
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