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The book addresses all major aspects to be considered for the design and operation of aircrafts within the entire
transportation chain. It provides the basic information about the legal environment, which defines the basic requirements
for aircraft design and aircraft operation. The interactions between airport, air traffic management and the airlines are
described. The market forecast methods and the aircraft development process are explained to understand the very
complex and risky business of an aircraft manufacturer. The principles of flight physics as basis for aircraft design are
presented and linked to the operational and legal aspects of air transport including all environmental impacts. The book is
written for graduate students as well as for engineers and experts, who are working in aerospace industry, at airports or
in the domain of transport and logistics.
This book offers a legal analysis of sharing of passenger data from the EU to the US in light of the EU legal framework
protecting individuals' privacy and personal data.
This manual offers travel agents a detailed description of the use and operation of the AA SABRE reservation system as
it pertains to the travel agency workplace.
An examination of the relationship between competition and the deregulation and liberalisation of the US and European
air transport sectors reveals that the structure of the air transport sector has undergone a number of significant changes.
A growing number of airlines are entering into horizontal and vertical cooperative arrangements and integration including
franchising, codeshare agreements, alliances, ‘virtual mergers’ and in some cases, mergers with other airlines, groups
of airlines or other complementary lines of business such as airports. This book considers the current legal issues
affecting the air transport sector incorporating recent developments in the industry, including the end of certain
exemptions from EU competition rules, the effect of the EU-US Open Skies Agreement, the accession of new EU
Member States and the Lisbon Treaty. The book explores the differing European and US regulatory approaches to the
changes in the industry and examines how airlines have remained economically efficient in what is perceived as a
complex and confused regulatory environment. Competition and Regulation in the Airline Industry will be of particular
interest to academics and students of competition law as well as EU law.
The 2013 merger of American Airlines and US Airways marked a major step in the consolidation of the U.S. airline
industry. A young management team that began plotting mergers a decade earlier designed a brilliant strategy to seize
an industry prize. In doing so, it enlisted the help of unions who engineered one of the labor movement's biggest
corporate victories. The airlines' histories and the inside story of the takeover is told by two veteran airline reporters.
"Value Creation in Travel Distribution" provides a comprehensive introduction to the world's most rapidly growing
industry. It covers the history of the industry and provides an introduction to the management and operation of its three
principal segments: transportation, distribution and technology.In the text, emphasis is placed on introducing concepts
about travel as an industry and exposing readers to various industry practices. This book presents an insightful
discussion of the travel industry's significant strengths, weaknesses, threats and opportunities. Topics include but are not
limited to mobile booking, ancillary revenue, virtual meetings, social-media and location dependent services. It exposes
the reader to how current trends in telecommunication, technology, digital media and ecology can influence the travel
industry as a whole. The author shows some details of possible future developments, namely evolution and revolution,
and draws a final conclusion.
This book will lift the lid on the airline industry and the world of aviation, highlighting the humorous and the sometimes downright alarming
business of air travel. It avoids the question of fatal accidents and concentrates on stories, trivia, and salacious gossip that will make it an
ideal read for the seasoned air traveler and an indispensable handbook for anyone working in the industry.
Handlungsorientiert und praxisnah werden die Grundlagen wie die Methodik des betrieblichen Marketings in Verbindung mit dem
Management dargestellt; insbesondere Situationen im Rahmen der Informationsbeschaffung, -aufbereitung und -bewertung berücksichtigen
die Aktualität dieser Bereiche. Die dargestellten Einsatzmöglichkeiten der einzelnen Marketinginstrumente im Unternehmen zeigen detailliert
Möglichkeiten und Wege auf, z. B. wie modernes Marketing als Denkweise funktioniert. Die zahlreichen praxisorientierte (Fall)beispiele im
Text sowie die Aufgaben am Ende der einzelnen Kapitel ermöglichen einerseits für den Lernenden eine zielgerichtete Selbstkontrolle und
Vorbereitung auf Tests/Prüfungen und bieten andererseits den Lehrkräften ein Instrument der Lehrvorbereitung. So bietet das Buch Ideen
und Anregungen sowohl für Lehrende und Lernende als auch für die die tägliche Praxis im Beruf. Das Buch wendet sich gleichermaßen an
Studierende wie Lehrende von Hochschulen, Tourismus- und Hotelfachschulen sowie Berufsakademien. Darüber hinaus eignet sich das
Werk für Praktiker in Gastgewerbe und Touristik sowie Berufsfachschulen.
Since the enactment of the Airline Deregulation Act in 1978, questions that had been at the heart of the ongoing debate about the industry for
eighty years gained a new intensity: Is there enough competition among airlines to ensure that passengers do not pay excessive fares? Can
an unregulated airline industry be profitable? Is air travel safe? While economic regulation provided a certain stability for both passengers and
the industry, deregulation changed everything. A new fare structure emerged; travelers faced a variety of fares and travel restrictions; and the
offerings changed frequently. In the last fifteen years, the airline industry's earnings have fluctuated wildly. New carriers entered the industry,
but several declared bankruptcy, and Eastern, Pan Am, and Midway were liquidated. As financial pressures mounted, fears have arisen that
air safety is being compromised by carriers who cut costs by skimping on maintenance and hiring inexperienced pilots. Deregulation itself
became an issue with many critics calling for a return to some form of regulation. In this book, Steven A. Morrison and Clifford Winston assert
that all too often public discussion of the issues of airline competition, profitability, and safety take place without a firm understanding of the
facts. The policy recommendations that emerge frequently ignore the long-run evolution of the industry and its capacity to solve its own
problems. This book provides a comprehensive profile of the industry as it has evolved, both before and since deregulation. The authors
identify the problems the industry faces, assess their severity and their underlying causes, and indicate whether government policy can play
an effective role in improving performance. They also develop a basis for understanding the industry's evolution and how the industry will
eventually adapt to the unregulated economic environment. Morrison and Winston maintain that although the airline industry has not reached
long-run equilibrium, its evolution is proceeding in a positive direction—one that will preserve and possibly enhance the benefits of
deregulation to travelers and carriers. They conclude that the federal government's primary policy objective should be to expand the benefits
from unregulated market forces to international travel. Brookings Review article also available
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From Animation to Arbitration. In *Mouse in Transition*, the prequel to this book, Steve Hulett told the story of his ten years at Disney Feature
Animation. Now Hulett recounts his next twenty years in the animation industry, away from the drawing board and into the trenches as a
union representative.
The book empowers the hospitality education sector on the subject of sales and marketing of hospitality products and services. It is based on
the broad curriculum as prescribed by the National Council for Hotel Management & Catering Technology. It discusses in detail the various
concepts, strategies and facts related to sales and marketing of hospitality products and services.
The purpose of this book is twofold. First, it lays out the forces that shaped the international aviation industry and that changed all the rules in
the drive for liberalization. Second, it looks at the many interesting and difficult choices ahead that the airline industry in general and the
international aviation industry in particular face. These choices include many dichotomies: pulling back from the trend toward liberalization or
embracing the liberalization trend, merging in search of profitability or fragmenting the industry in search of economies. These possible
futures are explored including the pros and cons of each future from a national, consumer, employer, and employee perspective. As with the
previous two editions, Evolution of International Aviation reviews the historical development of the international aviation system. From this
foundation it then provides an updated and expanded account of the current state of the aviation and aerospace industry including
profitability, consolidation, and merger activity. New to this edition, the book broadens the coverage of the industry segments - airlines, air
cargo, and manufacturing - to include the emerging commercial space sector. It also emphasizes the relationship between aviation and the
political process, exploring the sustainability of this mode of transportation in a world of climate change, high oil prices, and political instability.
Because this book is intended for both the interested amateur and the more serious student, references are provided in the text and at the
end of each chapter to allow for further in-depth study. The third edition also adds to each chapter a set of learning objectives and a
concluding series of questions for discussion.

This book presents a system view of the digital scientific and technological revolution, including its genesis and prerequisites,
current trends, as well as current and potential issues and future prospects. It gathers selected research papers presented at the
12th International Scientific and Practical Conference, organized by the Institute of Scientific Communications. The conference
“Artificial Intelligence: Anthropogenic Nature vs. Social Origin” took place on December 5–7, 2019 in Krasnoyarsk, Russia. The
book is intended for academic researchers and independent experts studying the social and human aspects of the Fourth
Industrial Revolution and the associated transition to the digital economy and Industry 4.0, as well as the creators of the legal
framework for this process and its participants – entrepreneurs, managers, employees and consumers. It covers a variety of
topics, including “intelligent” technologies and artificial intelligence, the digital economy, the social environment of the Fourth
Industrial Revolution and its consequences for humans, the regulatory framework of the Fourth Industrial Revolution, and the
“green” consequences, prospects and financing of the Fourth Industrial Revolution.
This handbook provides an authoritative and truly comprehensive overview both of the diverse applications of information and
communication technologies (ICTs) within the travel and tourism industry and of e-tourism as a field of scientific inquiry that has
grown and matured beyond recognition. Leading experts from around the world describe cutting-edge ideas and developments,
present key concepts and theories, and discuss the full range of research methods. The coverage accordingly encompasses
everything from big data and analytics to psychology, user behavior, online marketing, supply chain and operations management,
smart business networks, policy and regulatory issues – and much, much more. The goal is to provide an outstanding reference
that summarizes and synthesizes current knowledge and establishes the theoretical and methodological foundations for further
study of the role of ICTs in travel and tourism. The handbook will meet the needs of researchers and students in various
disciplines as well as industry professionals. As with all volumes in Springer’s Major Reference Works program, readers will
benefit from access to a continually updated online version.
Scientific and Technical Revolution: Yesterday, Today and TomorrowSpringer Nature
This title views the tourism industry from a business perspective - examining the management, marketing and finance issues most
important to industry members. Chapters reveal an integrated model of tourism and address consumer behaviour, service quality
and personal selling. Readings and integrative cases close each part and end-of-chapter exercises offer application activities for
students.
Airline Operations and Management: A Management Textbook is a survey of the airline industry, mostly from a managerial
perspective. It integrates and applies the fundamentals of several management disciplines, particularly economics, operations,
marketing and finance, in developing the overview of the industry. The focus is on tactical, rather than strategic, management that
is specialized or unique to the airline industry. The primary audiences for this textbook are both senior and graduate students of
airline management, but it should also be useful to entry and junior level airline managers and professionals seeking to expand
their knowledge of the industry beyond their own functional area.
Looks at the impact of information technology, focusing on check-sorting and ticket reservation systems
Provides information and advice on successfully planning and taking a trip around the world.
This book reviews operations research theory, applications and practice in airline planning and operations. It examines the
business and technical landscape, details best practices, and identifies open questions and areas for future research.
The Oxford Handbook of Pricing Management is a comprehensive guide to the theory and practice of pricing across industries,
environments, and methodologies. The Handbook illustrates the wide variety of pricing approaches that are used in different
industries. It also covers the diverse range of methodologies that are needed to support pricing decisions across these different
industries. It includes more than 30 chapters written by pricing leaders from industry, consulting, and academia. It explains how
pricing is actually performed in a range of industries, from airlines and internet advertising to electric power and health care. The
volume covers the fundamental principles of pricing, such as price theory in economics, models of consumer demand, game
theory, and behavioural issues in pricing, as well as specific pricing tactics such as customized pricing, nonlinear pricing, dynamic
pricing, sales promotions, markdown management, revenue management, and auction pricing. In addition, there are articles on
the key issues involved in structuring and managing a pricing organization, setting a global pricing strategy, and pricing in businessto-business settings.
Journey Jangle, her mother, Jessica, and her grandfather, Jeronicus, together invent a robot called Buddy 3000, who is very
curious about the world, especially Christmas, and Journey realizes she doesn't have a gift for Buddy.
"Published with the financial support of Welsh Books Council."
Empowering Individuals to Start and Succeed as a Home Based Travel Agent for over 25 years! A comprehensive workbook to
compliment the Independent Study Guide. This workbook will speed you on your way to opening your own Home-Based Travel
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Business by helping you discover your opportunities and focusing on developing them. The workbook concentrates on the key
areas needed to get through the maze of information and confusion encountered when first starting out. Broken into three separate
sections, the workbook first deals with the key concepts in the study course. Over 100 concepts are explored, as they relate to
your business plans. This will help you focus on the most important information in the course, as it pertains to you. While the "How
to Start a Home Based Travel Agency" is a must read, the workbook continues your critical thinking and education before you
begin your journey. "There is so much to learn as an entrepreneur in the travel industry. It's not just about booking travel. It's also
about launching your own business and setting it up for success. That is why "How to Start a Home Based Travel Agency" is such
a critical resource for those new to the industry, or making a move to an independent contractor status. It is filled with practical tips
and real-world advice that can be applied immediately. We value this textbook so highly that we include it in our entry level
program curriculum, the TRIPKit." - Guida Botelho, CTIE - Director of Education for The Travel Institute About the Authors: The
Ogg Family has a cumulative tenure in the travel industry of over 100-years. Their experience and understanding of the Home
Based Travel Agency opportunity, combined with their enthusiastic entrepreneurial spirit, make this title a must read for those
looking to either start a home based travel business or to further their success as a Travel Professional. To Access More Tools to
help you get started as a HomeBased Travel Agent, visit www.HomeBasedTravelAgent.com.
The Game Changer is a business parable about innovation and business transformation, wrapping time honored principles in an
engaging, fictional tale. It reveals the narrative behind a technology company founded by a game changing CEO/inventor that has
reluctantly taken in funding, and nearly misses the gift of being able to grow at a much faster pace. He and his team initially feel
the pressure of investor’s quarter-to- quarter profit metrics, but through a series of unusual and intertwined events, they find their
entrepreneurial spirit and energy ignited again. They are empowered to change every area of the company, providing value back
to their investors, and eventually to the public after their IPO.Written for anyone interested in entrepreneurship, innovation,
leadership and personal growth.
This book chronicles airline revenue management from its early origins to the last frontier. Since its inception revenue
management has now become an integral part of the airline business process for competitive advantage. The field has progressed
from inventory control of the base fare, to managing bundles of base fare and air ancillaries, to the precise inventory control at the
individual seat level. The author provides an end-to-end view of pricing and revenue management in the airline industry covering
airline pricing, advances in revenue management, availability, and air shopping, offer management and product distribution,
agency revenue management, impact of revenue management across airline planning and operations, and emerging technologies
is travel. The target audience of this book is practitioners who want to understand the basics and have an end-to-end view of
revenue management.
This third edition of Tourism Information Technology provides a contemporary update on the complexities of using information
technology in the tourism industry. It examines IT applications in all sectors including airlines, travel intermediaries,
accommodation, food service, destinations, attractions, events and entertainment. Fully updated throughout and organized around
the stages of the visitor journey, the book reviews how tourists are using technologies to support decision making before their trip,
during their travels and at the destination. It: - Provides comprehensive and up to date coverage of all key topics in tourism
information technologies - Covers new areas such as (among others) augmented and virtual reality, robotics, smart destinations,
disruptive innovation and the collaborative economy, crowdsourcing for sustainability, online reputation management and big data
- Incorporates a wealth of pedagogic features to aid student learning, including key models and concepts, research and industry
insights, case studies, key terms, discussion questions, and links to useful websites. Accompanied online by instructor PowerPoint
slides, multiple choice questions and further case studies, this book provides a comprehensive and learning-focused text for
students of tourism and related subjects.
Extensively revised and updated edition of the bestselling textbook, provides an overview of recent global airline industry evolution
and future challenges Examines the perspectives of the many stakeholders in the global airline industry, including airlines, airports,
air traffic services, governments, labor unions, in addition to passengers Describes how these different players have contributed to
the evolution of competition in the global airline industry, and the implications for its future evolution Includes many facets of the
airline industry not covered elsewhere in any single book, for example, safety and security, labor relations and environmental
impacts of aviation Highlights recent developments such as changing airline business models, growth of emerging airlines, plans
for modernizing air traffic management, and opportunities offered by new information technologies for ticket distribution Provides
detailed data on airline performance and economics updated through 2013
Updated to include the current models, theories, and hospitality practices, Hospitality Strategic Management: Concept and Cases,
Second Edition is a comprehensive guide to strategic management in the international hospitality industry. Author Cathy A. Enz
uses the case study approach to cover current topics such as innovation, entrepreneurship, leadership, ethics, and franchising.
Eight full case studies with exhibits and documents address the areas of lodging, food service, tourism e-commerce, gaming,
cruise lines, and airlines, making this book ideal for executive level training courses or hospitality industry executives interested in
developing their strategic management skills.
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