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A noted philologist and historian offers a thought-provoking study of the death of Attila, the much feared leader of the Huns, who conquered
much of fifth-century Europe, arguing that careful analysis of textual and historical evidence leads to the conclusion that the Hun leader was
assassinated as the result of a plot orchestrated by Marcian, emperor of the Eastern Roman Empire.
Grantwriting can be an intimidating concept for nurses. This book will break the process down into easily understood steps for nurses who are
writing a grant proposal for the first time or who have submitted previous grants but want to do so more effectively. Featuring lists, tips, tricks,
and quick references, this book makes it easy for any nurse to understand what's involved. Written in the lively and engaging Q and A style of
STTI's popular Nurse's Advantage series, with lots of tips, notes, cautions, and chapter ending FAQs and amp; Take-Away Tips.
Far too often artists find themselves having to compromise their art and their life because they were not taught accurate up-to-date methods
for dealing with business situations. Because of this lack of preparedness artists miss out on valuable opportunities, financial rewards, and
access to receptive audiences. This book aims to help all artists everywhere avoid these pitfalls and get on the track to success on their own
terms. Whether you are a gallery- bound artist, a public artist, an emerging artist, a hobbyist, a crafts-person, a student, or a seasoned artist
in need of a tune up, this manual is meant for you. This comprehensive book is informed by decades of experience and years of research into
how to perform as a professional artist in the 21st century art world (or worlds). This book is filled with easy-to-follow instructions that will help
you do everything -- archive your work, start a mailing list, write a grant, and everything else you can think of. This straightforward book even
addresses topics you may not think you need to know about now, but you sure will later! Consider this a handbook for all your artistic
endeavors. This book is written and designed to empower you to take your future into your own hands.
The most trusted guide to the world of children's publishing! If you write or illustrate for young readers with the hope of getting published, the
2015 Children's Writer's & Illustrator's Market is the trusted resource you need. Now in its 27th edition, CWIM is the definitive publishing guide
for anyone who seeks to write or illustrate for kids and young adults. Inside you'll find more than 500 listings for children's book markets
(publishers, agents, magazines, and more)--including a point of contact, how to properly submit your work, and what categories each market
accepts. You'll also find: • Interviews with creators of today's successful children's books, including James Dashner (The Maze Runner
series), Lauren DeStefano (Wither series), and illustrator Loren Long (Of Thee I Sing with Barack Obama) • Success stories and advice from
13 debut authors and 9 debut illustrators • Informative articles on how to write for boys and other "reluctant readers," how to write and sell
children's nonfiction, how to sell your picture book, the difference between young adult and middle-grade, and much more *Includes access to
the webinar "Be Your Own Editor: Tips for Self-Editing Your Children's Book" from editor Harold Underdown* This 60-minute webinar shows
how to take your work and transform it into something great that will get editors, agents and readers excited. It's taught by Harold Underdown,
who is both the editor of the popular kidlit website, The Purple Crayon, and the author of The Complete Idiot's Guide to Publishing Children's
Books. The truth is that getting a first draft completed is just the beginning for any writer. You've got to refine, revise, polish and overhaul your
writing to make it the finest final product it can be -- and that's exactly what this webinar will teach you how to do.
Writing the NIH Grant Proposal, Third Edition offers hands-on advice that simplifies, demystifies, and takes the fear out of writing a federal
grant application. Acting as a virtual mentor, this book provides systematic guidance for every step of the NIH application process, including
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the administrative details, developing and managing collaborative relationships, budgeting, and building a research team. Helpful hints along
the way provide tips from researchers who have received grants themselves and coverage of the updated electronic NIH process and new
scoring system is included.
Use the latest technology and techniques to craft winning proposals.
The definitive career guide for grad students, adjuncts, post-docs and anyone else eager to get tenure or turn their Ph.D. into their ideal job
Each year tens of thousands of students will, after years of hard work and enormous amounts of money, earn their Ph.D. And each year only
a small percentage of them will land a job that justifies and rewards their investment. For every comfortably tenured professor or well-paid
former academic, there are countless underpaid and overworked adjuncts, and many more who simply give up in frustration. Those who do
make it share an important asset that separates them from the pack: they have a plan. They understand exactly what they need to do to set
themselves up for success. They know what really moves the needle in academic job searches, how to avoid the all-too-common mistakes
that sink so many of their peers, and how to decide when to point their Ph.D. toward other, non-academic options. Karen Kelsky has made it
her mission to help readers join the select few who get the most out of their Ph.D. As a former tenured professor and department head who
oversaw numerous academic job searches, she knows from experience exactly what gets an academic applicant a job. And as the creator of
the popular and widely respected advice site The Professor is In, she has helped countless Ph.D.’s turn themselves into stronger applicants
and land their dream careers. Now, for the first time ever, Karen has poured all her best advice into a single handy guide that addresses the
most important issues facing any Ph.D., including: -When, where, and what to publish -Writing a foolproof grant application -Cultivating
references and crafting the perfect CV -Acing the job talk and campus interview -Avoiding the adjunct trap -Making the leap to nonacademic
work, when the time is right The Professor Is In addresses all of these issues, and many more.
In this practical, accessible guide for students, faculty, and other university personnel, author Cynthia E. Carr shares her best practices for
planning, writing, and winning research grants based on her own experience submitting more than 300 grant proposals and securing millions
of dollars in awards. Insightful, innovative, and informative, the book goes beyond coverage of standard grant writing to specifically address
the issues faced by the higher education community, including the university bureaucracy and how to navigate it. The Nuts and Bolts of Grant
Writing covers everything from budgets to submissions and federal to foundation competitions, giving novices the opportunity to leapfrog over
some of the hard lessons that most college and university grant seekers must learn from trial and error and allowing those with more
experience to sharpen their skills.

The Most Trusted Guide to Getting Published The 2013 Writer's Market details thousands of publishing opportunities for writers,
including listings for book publishers, consumer and trade magazines, contests and awards, and literary agents. These listings
include contact and submission information to help writers get their work published. Look inside and you'll find page after page of
all-new editorial material devoted to the business of writing. It's the most information we've ever jammed into one edition! You'll
find advice on pitching agents and editors, finding money for your writing in unexpected places, and promoting your writing. Plus,
you'll learn how to navigate the social media landscape, negotiate contracts, and protect your work. And as usual, this edition
includes the ever popular "How Much Should I Charge?" pay rate chart. You also gain access to: • Lists of professional writing
organizations • Sample query letters • A free digital download of Writer's Yearbook featuring the 100 Best Markets Includes a selfPage 2/9
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publishing checklist, submission tracker, family tree of the major book publishers, and helpful charts. "Writer's Market can save you
a lifetime of collecting, sorting, and updating industry info, and it's jam-packed with the things you need, including hard-earned
advice from those in the field. As a result, Writer's Market gives you time--that most precious commodity for all writers--so you can
turn your attention to the cultivation of your talent." --Julianna Baggott, author of Pure, Girl Talk and The Prince of Fenway Park
PLEASE NOTE: Free subscriptions are NOT included with the e-book edition of this title.
When an important project's budget is hanging in the balance, you need to be prepared for anything, so don't let a poorly written
grant application stop your project from moving forward. Whether you or your organization is applying for a grant or you are a grant
writer looking for tips to improve your trade, look no further than the Grant Writing QuickStudy guide, a concise, point-to-point
overview of the entire grant-writing process that will help you make sure your organization's needs are both realistic and
achievable.
Perhaps the best-kept secret in the publishing industry is that many publishers—both periodical publishers and book
publishers—make available writer’s guidelines to assist would-be contributors. Written by the staff at each publishing house, these
guidelines help writers target their submissions to the exact needs of the individual publisher. The American Directory of Writer’s
Guidelines is a compilation of the actual writer’s guidelines for more than 1,700 publishers. A one-of-a-kind source to browse for
article, short story, poetry and book ideas.
A Poetry Journal to Poem Your Days Away! Don't wait for inspiration to strike! Whether you're an aspiring or published poet, this
book will help you get in a frame of mind to make creative writing a consistent part of your life. With prompts from Robert Lee
Brewer's popular Writer's Digest blog, Poetic Asides, you'll find 125 ideas for writing poems along with the journaling space you
need to respond to the prompt. • 125 unexpected poetry prompts such as from the perspective of an insect, about a struggle, or
including the word change • Plenty of blank space to compose your own poems • Tips on unique poetic forms and other poetry
resources Perfectly sized to carry in a backpack or purse, you can jot down ideas for poems as you're waiting in line for a morning
coffee or take it to the park for a breezy afternoon writing session. Wherever you are, your next poem is never more than a pageturn away.
The fifth edition of this bestseller brings the reader up-to-date with newly researched Web sites and effective strategies for writing
government, foundation, and private grants.
Professional resume and cover letter writers reveal their inside secrets for creating phenomenal cover letters that get attention and
land interviews. Features more than 150 sample cover letters written for all types of job seekers, including the Before-and-After
transformations that can make boring letters fabulous.
As nonprofit organizations face heightened scrutiny by the general public, donors, regulators, and members of Congress, the Third
Edition of the essential book on the basics of fundraising provides new, up-to-date and valuable information that every fundraiser
needs to know. With ethics and accountability being the primary theme of the Third Edition, this practical guide will continue to
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provide an overview of the field and give development staff, managers, and directors a platform from which to operate their
fundraising programs. The new edition also provides much needed information on giving trends, computer hardware and software
available for fundraisers, cost estimates and workflow timetables, and the importance of the Internet. This primer remains a musthave for anyone new to the fundraising arena.
A Newbery Medal winning modern classic about a racially divided small town and a boy who runs. Jeffrey Lionel "Maniac" Magee
might have lived a normal life if a freak accident hadn't made him an orphan. After living with his unhappy and uptight aunt and
uncle for eight years, he decides to run--and not just run away, but run. This is where the myth of Maniac Magee begins, as he
changes the lives of a racially divided small town with his amazing and legendary feats.
Distilled wisdom from two publishing pros for every serious nonfiction author in search of big commercial success. Over 50,000 books are
published in America each year, the vast majority nonfiction. Even so, many writers are stymied in getting their books published, never mind
gaining significant attention for their ideas—and substantial sales. This is the book editors have been recommending to would-be authors.
Filled with trade secrets, Thinking Like Your Editor explains: • why every proposal should ask and answer five key questions; • how to tailor
academic writing to a general reader, without losing ideas or dumbing down your work; • how to write a proposal that editors cannot ignore; •
why the most important chapter is your introduction; • why "simple structure, complex ideas" is the mantra for creating serious nonfiction; •
why smart nonfiction editors regularly reject great writing but find new arguments irresistible. Whatever the topic, from history to business,
science to philosophy, law, or gender studies, this book is vital to every serious nonfiction writer.
Grant Writing For Dummies, 3rd Edition serves as a one-stop reference for readers who are new to the grant writing process or who have
applied for grants in the past but had difficulties. It offers 25 percent new and revised material covering the latest changes to the grant writing
process as well as a listing of where to apply for grants. Grant writers will find: The latest language, terms, and phrases to use on the job or in
proposals. Ways to target the best websites to upload and download the latest and user-friendly application forms and writing guidelines.
Major expansion on the peer review process and how it helps improve one's grant writing skills and successes. One-stop funding websites,
and state agencies that publish grant funding opportunity announcements for seekers who struggle to find opportunities. New to third edition.
This book is an essential weapon for anyone looking for funding in the extremely competitive grantseeking world. It explains how and why to
approach both public and private sponsors with not just information, but persuasion, for the best chance for success. • Provides a detailed
discussion of pre-proposal contacts that identifies the questions that help to qualify potential funding sources and enable readers to fine-tune
proposals so they more closely match sponsors' logical and psychological needs, priorities, and "hot buttons" • Supplies comprehensive
analyses of the key features that made successful proposals persuasive, including verbatim reviewer comments and sponsor grant award
notification letters • Incorporates new content and features in this updated edition, such as model proposals covering a broader range of
health, education, and social service topics; easier-to-read annotations; expanded information on budgets and budget narratives; and a logic
model that can be adapted for project-planning purposes • An essential resource for anyone seeking funding for economic development
(e.g., city planning, land use, urban revitalization); education, such as for libraries, day care programs, public and private schools, and
colleges and universities; first responder services; government agencies; health care; philanthropic organizations; social services; fine or
performing arts; and religious or other special interest groups
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Since 2001 William Germano's Getting It Published has helped thousands of scholars develop a compelling book proposal, find the right
academic publisher, evaluate a contract, handle the review process, and, finally, emerge as published authors. But a lot has changed in the
past seven years. With the publishing world both more competitive and more confusing - especially given the increased availability of
electronic resources - this second edition of Germano's best-selling guide has arrived at just the right moment. As he writes in a new chapter,
the ''via electronica'' now touches every aspect of writing and publishing. And although scholars now research, write, and gain tenure in a
digital world, they must continue to ensure that their work meets the requirements of their institutions and the needs of their readers.
Germano, a veteran editor with experience in both the university press and commercial worlds, knows this audience. This second edition will
teach readers how to think about, describe, and pitch their manuscripts before they submit them. They'll discover the finer points of publishing
etiquette, including how to approach a busy editor and how to work with other publishing professionals on matters of design, marketing, and
publicity. In a new afterword, they'll also find helpful advice on what they can - and must - do to promote their work. A true insider's guide to
academic publishing, the second edition of Getting It Published will help authors understand what to expect from the publishing process, from
manuscript to finished book and beyond.
A completely revised update of the First Edition, this book focuses exclusively on outsourcing information technology such as data
processing, computer systems, and specialized software programs essentially an intellectual property transaction. It covers, among other
topics, licensing and software development agreements, sales of tangible assets, human resources management, and more.
The W&A Guide to How to Hook an Agent is the definitive guide to putting together a manuscript submission and attracting the attention of a
literary agent. Structured around a series of real-life questions raised at Writers' & Artists' successful 'How to Hook an Agent' events, this
lively and accessible Q&A guide provides everything an unpublished writer needs to know about seeking the representation of a literary
agent. Full of practical detail and examples of good and bad practice, it covers: · Responses to over 180 questions asked by writers about
getting an agent · How to research and approach an agent · The key ingredients of a submission · How to draft a successful covering letter ·
What to expect when working with an agent · The agent-publisher relationship · Contracts, rights and royalties This unique guide is suitable
for writers of fiction and non-fiction and writing across different genres and age ranges.
"The Book Proposal Book: A Guide for Scholarly Authors is not just a compendium of abstract advice; it's a structured program-complete with
worksheets and concrete tasks-that takes readers through each step of researching and writing a proposal that will sell their book to an editor
at a scholarly press. The handbook is premised on the fact that an effective proposal doesn't merely describe a book project-it makes an
active case that the manuscript should exist in published form because it has the potential to reach and appeal to actual readers. The Book
Proposal Book works though the implications of this premise, showing authors how a focus on audience and usability must inform every
element of their pitch. Readers of this handbook will learn how to both write a complete book proposal and confidently navigate the scholarly
publishing process from pitch to contract to publication. Moreover, they will gain invaluable insight into their own research and the message
they want to share with the world"-From the creator of the popular website Ask a Manager and New York’s work-advice columnist comes a witty, practical guide to 200 difficult
professional conversations—featuring all-new advice! There’s a reason Alison Green has been called “the Dear Abby of the work world.” Ten
years as a workplace-advice columnist have taught her that people avoid awkward conversations in the office because they simply don’t
know what to say. Thankfully, Green does—and in this incredibly helpful book, she tackles the tough discussions you may need to have during
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your career. You’ll learn what to say when • coworkers push their work on you—then take credit for it • you accidentally trash-talk someone in
an email then hit “reply all” • you’re being micromanaged—or not being managed at all • you catch a colleague in a lie • your boss seems
unhappy with your work • your cubemate’s loud speakerphone is making you homicidal • you got drunk at the holiday party Praise for Ask a
Manager “A must-read for anyone who works . . . [Alison Green’s] advice boils down to the idea that you should be professional (even when
others are not) and that communicating in a straightforward manner with candor and kindness will get you far, no matter where you
work.”—Booklist (starred review) “The author’s friendly, warm, no-nonsense writing is a pleasure to read, and her advice can be widely
applied to relationships in all areas of readers’ lives. Ideal for anyone new to the job market or new to management, or anyone hoping to
improve their work experience.”—Library Journal (starred review) “I am a huge fan of Alison Green’s Ask a Manager column. This book is
even better. It teaches us how to deal with many of the most vexing big and little problems in our workplaces—and to do so with grace,
confidence, and a sense of humor.”—Robert Sutton, Stanford professor and author of The No Asshole Rule and The Asshole Survival Guide
“Ask a Manager is the ultimate playbook for navigating the traditional workforce in a diplomatic but firm way.”—Erin Lowry, author of Broke
Millennial: Stop Scraping By and Get Your Financial Life Together

A step-by-step guide to crafting a compelling scholarly book proposal—and seeing your book through to successful
publication The scholarly book proposal may be academia’s most mysterious genre. You have to write one to get
published, but most scholars receive no training on how to do so—and you may have never even seen a proposal before
you’re expected to produce your own. The Book Proposal Book cuts through the mystery and guides prospective
authors step by step through the process of crafting a compelling proposal and pitching it to university presses and other
academic publishers. Laura Portwood-Stacer, an experienced developmental editor and publishing consultant for
academic authors, shows how to select the right presses to target, identify audiences and competing titles, and write a
project description that will grab the attention of editors—breaking the entire process into discrete, manageable tasks. The
book features over fifty time-tested tips to make your proposal stand out; sample prospectuses, a letter of inquiry, and a
response to reader reports from real authors; optional worksheets and checklists; answers to dozens of the most
common questions about the scholarly publishing process; and much, much more. Whether you’re hoping to publish
your first book or you’re a seasoned author with an unfinished proposal languishing on your hard drive, The Book
Proposal Book provides honest, empathetic, and invaluable advice on how to overcome common sticking points and get
your book published. It also shows why, far from being merely a hurdle to clear, a well-conceived proposal can help lead
to an outstanding book.
The most trusted guide to getting published, fully revised and updated Want to get published and paid for your writing?
Let Writer's Market, 100th edition guide you through the process. It's the ultimate reference with thousands of publishing
opportunities for writers, listings for book publishers, consumer and trade magazines, contests and awards, and literary
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agents—as well as new playwriting and screenwriting sections, along with contact and submission information. Beyond
the listings, you'll find articles devoted to the business and promotion of writing. Discover 20 literary agents actively
seeking writers and their writing, how to develop an author brand, and overlooked funds for writers. This 100th edition
also includes the ever-popular pay-rate chart and book publisher subject index. You'll gain access to: • Thousands of
updated listings for book publishers, magazines, contests, and literary agents • Articles devoted to the business and
promotion of writing • A newly revised "How Much Should I Charge?" pay rate chart • Sample query letters for fiction and
nonfiction • Lists of professional writing organizations
Now in paperback, here's a guide to writing a full-length transformational nonfiction book, from an editor with two
decades' experience working in publishing. "I know I have a book in me." "I've always wanted to be an author." "People
always ask me when I'm going to write my book." "I have a story to tell, but I never seem to make time to write." Are you
a thought leader, healer, or change-agent stuck at the starting line of book publication? Life coach and publishing
industry insider Kelly Notaras offers a clear, step-by-step path for turning your transformational idea or story into a
finished book as quickly as possible. With humor, encouragement, and common sense, she demystifies the publishing
process so you can get started, keep writing, and successfully get your wisdom out into the world. Notaras guides you
through: • Getting clear on your motivation for writing a book, • Crafting a powerful, compelling hook and strong internal
book structure, • Overcoming resistance and writer's block, and • Getting your finished manuscript onto the printed page,
whether through traditional publishing or self-publishing. Publishing a book has never been as simple, accessible, and
affordable as it is today, and in our tumultuous world, readers need your healing voice. Be brave, be bold, and take the
steps you need to share your message with those who need to hear it most.
Winning Grants Step by StepThe Complete Workbook for Planning, Developing and Writing Successful ProposalsJohn
Wiley & Sons
A Simon & Schuster eBook. Simon & Schuster has a great book for every reader.
Previous Praise for Winning Grants Step by Step "Warning: this book works. It provokes you to ask the rightquestions,
hand-holds you through practical exercises, and offers amap that includes paths to develop strategic relationships
withfunders." —E. Eduardo Romero, Nonprofit Roundtable "Winning Grants Step by Step is a very practical A-to-Z
resourcethat speaks to the importance of staying focused on your missionevery step of the way. The third edition is
artfully updated withwords of wisdom from grantmakers themselves, as well as updates onthe latest processes and
buzzwords all grantseekers need toknow." —Heather Iliff, Maryland Association of NonprofitOrganizations "With solid
advice and clear examples, nonprofit leaders willfind it a page turner!" —Clarence Hauer, senior director, strategy
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andorganizational development, St. Louis Nonprofit ServicesConsortium "Winning Grants Step by Step is a gift to
nonprofitorganizations. The valuable insights and hands-on tools willinstantly make any proposal more competitive."
—Alex Carter, Your Nonprofit Coach "Developing great grant proposals is essential for nonprofitleaders. Winning Grants
Step by Step provides important guidance tothose who are new to fundraising as well as to anyone who needs
arefresher. This new edition of Winning Grants brings updated tipsand vivid examples. As an experienced fundraising
consultant, Ibelieve it will help my clients and colleagues alike." —Maria Gitin, CFRE, Maria Gitin & Associates "As an
executive director, fundraising is on my mind every day.It's great to have a resource like Winning Grants Step by Step
touse and share with my board, staff, and peers." —Deborah Menkart, executive director, Teaching forChange
While many writers dream of seeing their books in print, most don't succeed simply because they don't know the ropes.
Written by a publisher with over three decades of experience, How to Publish Your Nonfiction Book was designed to
maximize your chance of getting your nonfiction work published. The book begins by helping you define your book's
category, audience, and marketplace. You are then guided in choosing the most appropriate publishing companies for
your work, crafting a winning proposal, and submitting your package in the best way possible. Special sections allow you
to be a savvy player in the contract game, and fill you in on options such as self-publishing. Most important, this book
helps you avoid the errors that often prevent writers from reaching their goal. Here is a proven system for taking your
work from the desk drawer to the bookstore.
In this valuable handbook, writers learn how to market the potential of a book idea and effectively communicate that
potential in a proposal that publishers will read.
For 88 years, Writer's Market has given fiction and nonfiction writers the information they need to sell their work–from
completely up-to-date listings to exclusive interviews with successful writers. The 2009 edition provides all this and more
with over 3,500 listings for book publishers, magazines and literary agents, in addition to a completely updated freelance
rate chart. In addition to the thousands of market listings, you'll find up-to-date information on becoming a successful
freelancer covering everything from writing query letters to launching a freelance business, and more.
Prepare and Present Your Work Like a Pro! Formatting & Submitting Your Manuscript, 3rd edition, gives you all the
information you need to craft a winning submission. Fully updated, this comprehensive resource now features more than
100 sample letters and manuscript pages, expanded instruction for electronic submissions, updated formatting and
submitting guidelines, and new insider tips from top agents and editors. With strong and weak sample query letters, novel
synopses, articles, nonfiction book proposals, manuscript pages, scripts, and more, you'll see exactly what works and
what doesn't. Plus, each sample page features individual callouts to clearly identify and explain critical elements so that
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you don't miss a thing. With this all-encompassing guide, you'll discover everything you need to make your work look
professional, polished, and publishable.
Illustrates an integrated process of planning and writing persuasive grant proposals.
Every writer wants to publish as widely as possible, and this book gives writers the tools to achieve a competitive edge
and break into a wide range of markets. The second edition has been updated throughout and expanded to cover e-mail
pitches, letters of introduction, pitching to international markets, how to pitch agents at conferences, and new markets
such as greeting cards. This sprightly guide enables readers to expand their markets and increase sales by learning how
to make the perfect pitch to magazines, publishers, corporations, and other potential clients. This indispensable resource
provides writers with successful approaches to such topics as how to craft a query letter, create a nonfiction or fiction
book proposal, approach newspapers with a column or syndication idea, get corporate freelancing jobs, and win a writing
grant. Interviews with experts in a variety of fields and dozens of new examples of successful pitches, queries and
proposals enliven and illustrate the text. Beginning and experienced writers will find this the perfect one-of-a-kind,
desktop reference for developing the market approaches they need to sell their work.
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