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Argues against common competitive practices while outlining recommendations based on the creation of untapped
market spaces with growth potential.
Essays in the book focus on the Korean model of industrialization and internal internationalization, organizational
capabilities and management roles, and disadvantages inherent in the model. The subjects covered include corporate
catch-up strategies, foreign investment, and future possibilities.
Provides a concise yet rigorous introduction to strategic management and its contemporary challenges, with multiple
examples, case studies and references.
4LTR Press solutions give students the option to choose the format that best suits their learning preferences. This option
is perfect for those students who focus on the textbook as their main course resource. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
This book will help you gain a master of business administration (MBA) degree. Think you’ve got what it takes to become
a future leader? An MBA could help you achieve those goals. Intensive, competitive and highly respected, the Master of
Business Administration (MBA) is an elite professional qualification. This book provides best reports with good grades.
Reading the papers, you can get a sense of how to write a good paper to get good grades. This is a book that tells you
how to get good grades on MBA courses in the U.S. For the MBA course, students have to take a total of 36 credits.
Each class is worth 3 credits and the students should take 12 classes. It's a series of 12 books, one book for each
subject. This book is a collection of best answers for the "Business Organization and Management" subject.
Significant historical and geographical differences account for the many processes and trajectories of regional
development in East Asia. These historical and geographical specificities in East Asia have prompted serious reexamination of existing theories in regional development, and in particular the "new regionalism" approach associated
with such ideas as the learning region, institutional thickness, relational assets, and regional innovation system. This
book brings together a group of leading researchers specializing in local and regional development in East Asian
economies. Through in-depth empirical studies of specific regions and localities, these authors offer fresh and innovative
perspectives on how regions evolve and develop over time in the world’s most dynamic macro-regional economy. In
particular, their work points to the critical importance of local and trans-local processes in shaping regional development
trajectories. The book is timely given that the debate on the nature and dynamics of regional development in both
academic and policy circles has now moved on. From the earlier focus on endogenous regional assets (such as localized
networks of association and trust), scholars and policymakers are now analyzing the complex relationship between
economic globalization and regional change. This high calibre collection makes a significant contribution to the literature
on local and regional development in Asia and provides an important resource for researchers, students, and policy
makers interested in East Asia. This book was published as a special issue of Regional Studies.
This book on fintechs shows an international comparison on a global level. It is the first book where 10 years of financing
rounds for fintechs have been analyzed for 10 different fintech segments. It is the first book to show the Canvas business
model for fintechs. Professionals and students get a global understanding of fintechs. The case examples in the book
cover Europe, the U.S. and China. About the author: Matthias Fischer is professor of finance and banking at the Institute
of Technology Nuremberg Georg-Simon-Ohm in Germany. His research has focused on strategy and M&A in the
banking sector, value-based management, robo-advisory and fintechs. Dr. Fischer also serves as a member of the
Groupe de Recherche en Management at the IAE Nice Graduate School of Management, Université Côte d'Azur in
France. He is internationally active as a strategy and financial advisor. Reviews of the book: FinTech is not the next 'big
thing.' It is the big thing now! FinTech is the new business model for the global financial sector, offering clear and
enormous potential for vast economies of scale and scope, massive cost savings and efficiency gains, significant risk
reduction, and opening the door to banking for literally billions of currently unbanked people. Professor Fischer has done
a masterful job of expertly and informatively taking us through all aspects of the revolutionary new FinTech business
models. Using state-of-the-art research techniques, he insightfully shows us how FinTech firms are financed and how
they aspire to create value. His in-depth case studies unlock the keys to success in the FinTech sector. His fascinating
book is a 'must read' for all financial professionals. Dr. Stephen Morrell, Professor of Economics and Finance, Andreas
School of Business, Barry University, Miami, USA Matthias Fischer's latest book offers a comprehensive overview of
Fintech business models around the world. With a very pedagogical approach, and in a particularly fluid style, the author
takes us into the strategic logics of these new entrants to finance, who are carriers of innovation and sometimes of
disruption, and whose strategies are focused on the need to always meet the emerging expectations of their customers.
This precise and well-documented analysis should enable banks to reposition themselves in their ecosystem by studying
these new business models, which will enable them to boost their growth. Professor Dr. Nadine Tournois, Dean of IAE
Nice Graduate School of Management, Université Côte d'Azur, France, Chevalier de la Légion d'honneur Fintech
Business Models is a must-have book to understand the rapid and intense changes occurring in the financial sector. New
technologies have allowed the birth of new financial species, such as Fintech, more adapted to the new digital economy.
The content dedicated to the application of blockchain technology helps to understand its opportunities in the financial
sector, not only in the means of payment and cryptoactives, but also in how blockchain can make multiple internal
processes improve, allowing to optimize the management, efficiency and even security of operations. Without any doubt,
this book offers an extraordinary vision of how the fintech sector has become a catalyst for change in banking in the
context of the current Digital Society. Phd. Ricardo Palomo, Full Professor of Finance, Deputy Chancellor for Digital
Transformation at Universidad CEU San Pablo, Madrid, Spain and member of the Board of Alastria Blockchain Ecosytem
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This book provides a detailed and original overview of the most important fintech business models in the major global
markets. Through a savvy use of the well-known Business Model Canvas methodology, the author explores the unique
ecosystem, business model’s components, and sources of competitive advantage of successful fintech firms. The book,
in particular, offers an insightful and comprehensive analysis of the winning and losing strategies and performances of
fintech firms by segment of activity such as, instant digital payments, crowd-funding, robo-advisory, alternative finance,
credit & factoring, social trading, personal finance management, blockchain and cryptocurrencies. It is indeed a very
unique and valuable study on the fintech industry, its trends, and its emerging business models. Prof. Ivo Pezzuto, The
International School of Management, Paris, France and Adjunct Professor of International Business and Strategic
Management Università Cattolica del Sacro Cuore, Department of Business Management, Milan, Italy The emergence of
fintechs is one of the most relevant drivers of change in the financial services industry. The book presented here delivers
an impressing overview of fintechs’ activity areas, business models and funding patterns. The book reflects the state of
the art of the current fintech world. Prof. Dr. Jürgen Moormann, Professor of Bank and Process Management at Frankfurt
School of Finance & Management, Germany
Business transactions and partnerships across borders have become easier than ever due to globalization and global
digital connectivity. As part of this shift in the business sphere, managers, executives, and strategists across industries
must acclimate themselves with the challenges and opportunities for conducting business globally. International
Business: Concepts, Methodologies, Tools, and Applications presents the latest research innovations focusing on crosscultural communications and training, international relations, multinational enterprises, outsourcing, international business
strategies, and competitive advantage in the global marketplace. This publication is an exhaustive multi-volume work
essential to academic and corporate libraries who serve researchers, scholars, business executives and professionals,
and graduate-level business students.
Written by experts on global marketing, Contemporary Brand Management focuses on the essentials of Brand Management in today’s global
marketplace. The text succinctly covers a natural sequence of branding topics, from the building of a new brand, to brand extension and the
creation of a global brand, to the management of a firm’s brand portfolio. The authors uniquely explore global branding as a natural
expansion strategy across markets and offer numerous international brands as examples throughout. Designed for shorter strategic branding
courses (half-term or 6 weeks in length), this text is the ideal companion for upper-level, graduate, or executive-level students seeking a
practical knowledge of brand management concepts and applications.
Award-winning journalist Gillian Tett “applies her anthropologist’s lens to the problem of why so many organizations still suffer from a failure
to communicate. It’s a profound idea, richly analyzed” (The Wall Street Journal), about how our tendency to create functional
departments—silos—hinders our work. The Silo Effect asks a basic question: why do humans working in modern institutions collectively act in
ways that sometimes seem stupid? Why do normally clever people fail to see risks and opportunities that later seem blindingly obvious? Why,
as Daniel Kahnemann, the psychologist put it, are we sometimes so “blind to our own blindness”? Gillian Tett, “a first-rate journalist and a
good storyteller” (The New York Times), answers these questions by plumbing her background as an anthropologist and her experience
reporting on the financial crisis in 2008. In The Silo Effect, she shares eight different tales of the silo syndrome, spanning Bloomberg’s City
Hall in New York, the Bank of England in London, Cleveland Clinic hospital in Ohio, UBS bank in Switzerland, Facebook in San Francisco,
Sony in Tokyo, the BlueMountain hedge fund, and the Chicago police. Some of these narratives illustrate how foolishly people can behave
when they are mastered by silos. Others, however, show how institutions and individuals can master their silos instead. “Highly intelligent,
enjoyable, and enlivened by a string of vivid case studies….The Silo Effect is also genuinely important, because Tett’s prescription for curing
the pathological silo-isation of business and government is refreshingly unorthodox and, in my view, convincing” (Financial Times). This is
“an enjoyable call to action for better integration within organizations” (Publishers Weekly).
Emerging market stock issuance relative to GDP rose in the late twentieth century to levels that roughly matched that of advanced, industrial
markets. Nonetheless, the connection between owning shares of emerging market stock and the ability to influence the management of these
firms remains fundamentally different from the analogous institutional connection that has evolved in industrial markets. The reasons for the
differences in emerging markets are both historical and political in nature. That is, local equity markets have had the objective of providing for
some degree of local ownership and control of large economic entities since the late nineteenth century. However, local markets have
operated under different global political structures since that time, ranging from imperialism, to world wars, to sovereign developmental states,
to neo-liberal states. Shares issued under these different structures have been reconfigured over time, resulting in a lack of convergence
along either the Anglo-American or Continental models of corporate governance. The author uses a political science paradigm to explain the
growth of emerging equity markets. She departs from conventional economic explanations and examines politics at the micro-level of large
issues of emerging market stock. The second half of the book presents case studies dealing with emerging market countries in Latin America,
Asia, Russia and Eastern Europe, Africa and the Middle East. The case studies connect the regional, state, and firm levels to detail the
multiple ownership and control arrangements, and to dispel the notion that mere quantitative growth of these markets will lead to a
convergence in financial institutional structures along the lines of the industrial core of the world economy.
Multiple Criteria Decision Making (MCDM) is a subfield of Operations Research, dealing with decision making problems. A decision-making
problem is characterized by the need to choose one or a few among a number of alternatives. The field of MCDM assumes special
importance in this era of Big Data and Business Analytics. In this volume, the focus will be on modelling-based tools for Business Analytics
(BA), with exclusive focus on the sub-field of MCDM within the domain of operations research. The book will include an Introduction to Big
Data and Business Analytics, and challenges and opportunities for developing MCDM models in the era of Big Data.
For most countries, economic development involves 'catching up' with leading countries. This needs more than physical assets and labour: it
requires technological capabilities, educational attainment, entrepreneurship, and development of the necessary institutional infrastructure,
including intellectual property rights, particularly patents.
President Trump has raised the intriguing question of bringing the manufacturing of companies like Apple back from China to the U.S. This
book, however, argues that in this age of the knowledge-based economy and increased globalization, that value creation and distribution
based on knowledge and innovation activities are at the core of economic development. The double-edged sword of globalization has
transformed China’s economic development in the past few decades. Although China has benefitted from globalization and is now the
second largest economy in the world, having become a global manufacturing power and the biggest exporter of high-tech products, it
continues to be highly dependent on foreign sources of capital and technology. This book will explore the core of the Chinese economy from
the perspective of the Global Value Chain (GVC), combining analysis of inward investment, international trade, Science and Technology and
Innovation (S&TI) and economic development. Specifically, it investigates China’s evolving role in GVCs with some innovative Chinese
companies emerging in the global market and China’s ongoing efforts to become an innovation-driven economy. China’s impressive
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economic record and experience provides an impressive role model for other developing countries.
Marketing is still seen by many companies as a cost, rather than an investment, and tops the list of types of expenditure most likely to go in a
downturn. Profitable Marketing Communications explains that marketing is about creating positive value for a business or brand through
demonstrating cost versus return. The authors propose a new marketing model, which helps business-owners, CEOs, CFOs and marketers
apply an investment-led approach where the focus is value, not cost. Profitable Marketing Communications introduces investment disciplines
and strategies to marketing practices. It offers insight into how marketers have delivered outstanding marketing ROI for their companies.
Finally, it provides a blueprint to maximize the returns from marketing communications. Case studies show how marketing works as part of a
wider business strategy and prove that marketing can give customers, staff and shareholders good reason to stay loyal to companies.
Until now, the literature on innovation has focused either on radical innovation pushed by technology or incremental innovation pulled by the
market. In Design-Driven Innovation: How to Compete by Radically Innovating the Meaning of Products, Roberto Verganti introduces a third
strategy, a radical shift in perspective that introduces a bold new way of competing. Design-driven innovations do not come from the market;
they create new markets. They don't push new technologies; they push new meanings. It's about having a vision, and taking that vision to
your customers. Think of game-changers like Nintendo's Wii or Apple's iPod. They overturned our understanding of what a video game
means and how we listen to music. Customers had not asked for these new meanings, but once they experienced them, it was love at first
sight. But where does the vision come from? With fascinating examples from leading European and American companies, Verganti shows
that for truly breakthrough products and services, we must look beyond customers and users to those he calls "interpreters" - the experts who
deeply understand and shape the markets they work in. Design-Driven Innovation offers a provocative new view of innovation thinking and
practice.

Latin America is at a uniquely important juncture in its history and the history of development more generally. Neoliberal
market-orientated policies are being called into question, growth has been volatile and equity has stayed the same or
worsened. In Latin America there is no clear direction for change. This book presents an alternative development path for
Latin America based on an East Asian model. East Asia remains the only developing region so far with high stable and
equitable economic development. Based on in depth analysis and the presentation of new and unique material, this study
provides a new perspective on the lessons of China's rapid development and examines relations between states and
companies that have led to greater success by East Asian companies entering new international markets. More
importantly, it highlights how Latin American politics can and must be transformed.
This authoritative, comprehensive, and accessible volume by leading global experts provides a broad overview of
marketing strategy issues and questions, including its evolution, competitor analysis, customer management, resource
allocation, dynamics, branding, advertising, multichannel management, digital marketing and financial aspects of
marketing. The Handbook comprises seven broad topics. Part I focuses on the conceptual and organizational aspects of
marketing strategy while Part II deals with understanding competition. Customers and customer-based strategy,
marketing strategy decisions, and branding and brand strategies are covered in the next three parts while Part VI looks at
marketing strategy dynamics. The final part discusses the impact of marketing strategy on performance variables such as
sales, market share, shareholder value and stakeholder value. All of the chapters in this Handbook offer in-depth
analyses of research developments, provide frameworks for analyzing key issues, and highlight important unresolved
problems in marketing strategy. Collectively, they provide a deep understanding of and key insights into the foundations,
antecedents and consequences of marketing strategy. This compendium is an essential resource guide for researchers,
doctoral students, practitioners, and consultants in the field of marketing strategy.
This book is one of the first fully-fledged studies to examine the next world-class industrial leaders emerging from China
and India; exploring the domestic and international factors that have led to their rise, and comparing their experiences
with other East Asian late-comers such as Japan.
This book brings together the research of a number of scholars in the field of knowledge creation and imparts a sense of
order to the field. The chapters share three characteristics: they are all grounded in extensive qualitative and/or
quantitative research; they all go beyond the mere description of the knowledge-creation process and offer both
theoretical and strategic implications; they share a view of knowledge creation and knowledge transfer as delicate
processes, necessitating particular forms of support from managers.
For any company, defining the most efficient marketing concept to create a competitive customer experience (CX) is vital
for sustained development. The focus of this research is the creation of a comprehensible practical approach to the
development of client experience: the ?ustomer Experience Model (CXM). The practical application of the CX model will
allow companies to create value for their customers and key stakeholders, thus generating the necessary profit and
building conditions for further development. Balancing academic research and real-world applications, The Customer
Experience Model provides a framework that readers can understand and utilize to implement improvements in a
company. In this work the readers also will learn about application in customer experience formation of such concepts as
"systems thinking", "learning organization", "Lewinian Experiential learning cycle". The role of a leader in the formation of
an effective customer experience will be shown as well. Also the readers will get an obvious idea of how to plan customer
experience and measure its effectiveness. The Customer Experience Model shows the latest state of knowledge on the
topic and will be of interest both to students of business schools and universities at an advanced level, academics and
reflective practitioners in the fields of leadership, organizational studies, marketing, and strategic management and
consulting.
This book introduces fundamental, advanced, and future-oriented scientific quality management methods for the
engineering and manufacturing industries. It presents new knowledge and experiences in the manufacturing industry with
real world case studies. It introduces Quality 4.0 with Industry 4.0, including quality engineering tools for software quality
and offers lean quality management methods for lean manufacturing. It also bridges the gap between quality
management and quality engineering, and offers a scientific methodology for problem solving and prevention. The
methods, techniques, templates, and processes introduced in this book can be utilized in various areas in industry, from
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product engineering to manufacturing and shop floor management. This book will be of interest to manufacturing industry
leaders and managers, who do not require in-depth engineering knowledge. It will also be helpful to engineers in design
and suppliers in management and manufacturing, all who have daily concerns with project and quality management.
Students in business and engineering programs may also find this book useful as they prepare for careers in the
engineering and manufacturing industries. Presents new knowledge and experiences in the manufacturing industry with
real world case studies Introduces quality engineering methods for software development Introduces Quality 4.0 with
Industry 4.0 Offers lean quality management methods for lean manufacturing Bridges the gap between quality
management methods and quality engineering Provides scientific methodology for product planning, problem solving and
prevention management Includes forms, templates, and tools that can be used conveniently in the field
Scientific investigation in the service industry has produced a major effect on productivity and quality in order to lead to
new services. With ever-evolving internet technologies and information environments, system science and knowledge
science seem to be an effective tool for service innovation in the 21st century. Progressive Trends in Knowledge and
System-Based Science for Service Innovation illustrates new approaches to service innovation and new methodologies
from the knowledge science and system science perspectives. Practitioners and researchers interested in knowing more
about practical theories and successful examples in service science will find this book to be a vital asset to their studies.
U.S. industry faced a gloomy outlook in the late 1980s. Then, industrial performance improved dramatically through the
1990s and appears pervasively brighter today. A look at any group of industries, however, reveals important differences
in the factors behind the resurgence--in industry structure and strategy, research performance, and location of
activities--as well as similarities in the national policy environment, impact of information technology, and other factors.
U.S. Industry in 2000 examines eleven key manufacturing and service industries and explores how they arrived at the
present and what they face in the future. It assesses changing practices in research and innovation, technology adoption,
and international operations. Industry analyses shed light on how science and technology are applied in the marketplace,
how workers fare as jobs require greater knowledge, and how U.S. firms responded to their chief competitors in Europe
and Asia. The book will be important to a wide range of readers with a stake in U.S. industrial performance: corporate
executives, investors, labor representatives, faculty and students in business and economics, and public policymakers.
"An explanation for Korea's economic success"-This textbook discusses the most important theories of internationalization, including Product Life-Cycle, Internalization, Location, Eclectic
Paradigm, Uppsala, Network, and International New Venture concepts. These models are grounded to a considerable extent in the
Transaction Cost Theory and the Resource-Based View as explained and illustrated in the book. Relevant market entry strategies, such as
franchising, contract manufacturing, joint ventures, and others are explained and categorized in light of crucial determinants of international
business decision making: hierarchical control of operations, the firm’s proximity to the foreign market, the investment risk, and the factor of
time. What makes this textbook novel and unique? Its framework combines theories and market entry strategies: each topic is applied to
authoritative, real-life business case studies. Complex issues are explained in a manner that results in understanding. Various illustrations
and tables help the reader comprehend the point being discussed. The case study focus on Asian firms delivers interesting insights into
modern high-technology industries and changing global business dynamics. Market Entry Strategies serves as a vital source for
internationally oriented bachelor, master, and MBA programs with strategy, marketing, and management lecture modules. Consequently, this
publication is highly recommended for students and scholars; but it is also useful for business practitioners seeking to gain competitive
advantages in international business. About the Author Mario Glowik teaches Bachelor, MBA and Master courses in Strategic management,
International management, Strategic management in China and Europe, and International and Asian business at Berlin School of Economics
and Law in Berlin. Find out more about Professor Glowik and the second edition of his Textbook Market Entry Strategies on Youtube!
As firms from East Asia gain global market share they are stirring trade disputes with import-competing firms in the West. Jessica Liao
analyzes the role played by government-business collaboration in determining how effective East Asian governments are in helping their
exporters gain an edge over western competitors through WTO litigation.
Der Leser erhält wichtige interne Kenntnisse über asiatische Marktstrategien und die Gründe der jüngsten Wirtschaftskrise Japans.
Schwerpunkte sind Markteintrittsstrategien, grenzüberschreitende Aspekte ausländischer Tochterunternehmen, grenzüberschreitende
Warenströme und Risikomanagement.
Design for Manufacturability: How to Use Concurrent Engineering to Rapidly Develop Low-Cost, High-Quality Products for Lean Production
shows how to use concurrent engineering teams to design products for all aspects of manufacturing with the lowest cost, the highest quality,
and the quickest time to stable production. Extending the concepts of design for manufacturability to an advanced product development
model, the book explains how to simultaneously make major improvements in all these product development goals, while enabling effective
implementation of Lean Production and quality programs. Illustrating how to make the most of lessons learned from previous projects, the
book proposes numerous improvements to current product development practices, education, and management. It outlines effective
procedures to standardize parts and materials, save time and money with off-the-shelf parts, and implement a standardization program. It
also spells out how to work with the purchasing department early on to select parts and materials that maximize quality and availability while
minimizing part lead-times and ensuring desired functionality. Describes how to design families of products for Lean Production, build-toorder, and mass customization Emphasizes the importance of quantifying all product and overhead costs and then provides easy ways to
quantify total cost Details dozens of design guidelines for product design, including assembly, fastening, test, repair, and maintenance
Presents numerous design guidelines for designing parts for manufacturability Shows how to design in quality and reliability with many quality
guidelines and sections on mistake-proofing (poka-yoke) Describing how to design parts for optimal manufacturability and compatibility with
factory processes, the book provides a big picture perspective that emphasizes designing for the lowest total cost and time to stable
production. After reading this book you will understand how to reduce total costs, ramp up quickly to volume production without delays or
extra cost, and be able to scale up production rapidly so as not to limit growth.
The ongoing progress of globalization has created a new need in multinational and international companies for managers who have the skills
and competencies to be rotated anywhere in the world. While most books addressing global management have focused on the practitioner
experience, theory, or academic knowledge relevant to one region or country, Global Enterprise Management unites all these approaches in
a practical framework designed to provide students, educators, and practitioners with the skills to succeed in the global managerial
landscape. Inspired by his 35 years in international hospitality management, Camillo brings together an interdisciplinary team to break down
the challenges facing managers in global companies, including supply chains, business ventures, technology, accounting, marketing, and
human resources. A collection of real-world case studies grounds theory in contemporary practice and directs the conversation toward the
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future.
The current discussion about corruption in organizational studies is one of the most growing, most fertile and perhaps most fascinating ones.
Corruption is also a construct that is multilevel and can be understood as being created and supported by social and cultural interaction. As a
result, an ongoing dialogue on corruption permeates the levels of analysis and numerous research domains in organizational studies. Thus I
see a major opportunity and necessity to look on corruption from a multilevel and multicultural perspective. Second, in the global society of
the world today where organizational boundaries are becoming increasingly transparent and during the Global Crisis, which has been rooted
in unethical and corrupt behavior of large corporations, a deeper understanding of corruption, its forms, typologies, ways to increase
organizational immunity and the best practices how to fight against corruption that are particularly significant and can also uncover it means
that individuals, groups, organizations and whole societies can be used to sustain a sense of purpose, direction, meaning and the right way
for creating a moral frame for the ethical behavior in the world of flux. Third, there is a growing pressure in the field of organizational studies
and management to formulate theories that stimulate thinking of corruption, to change understanding of the phenomenon and, what is the
most important, to carry out actions that produce valued outcomes. This exciting book provides an authoritative and comprehensive overview
of organizational corruption. It is an essential reference tool to carry out further research on corruption in organization. This book uncovers
new theoretical insights that, I hope, will inspire new questions about corruption in organization; it also changes our understanding of the
phenomenon and encourages further exploration and research.
The rise of the Japanese multinational company (JMNC) marked, from the 1980s onwards, an historic change in the structure and in the
dynamics of the international economy. For the first time, businesses from a non-Western nation established a competitive global presence,
and they did so by bringing their advanced products and management systems to the developed economies of Europe and North America. In
the last 30 years, our interpretations of JMNCs have undergone a series of revisions. Korean firms followed JMNCs in the 1990s and the
Chinese likewise in the 2000s. A seeming decline in JMNC competitiveness and developments in the structure of the international economy
challenged a business model of parental company direction, control and capabilities. Both trends asked questions about how Japanese
subsidiaries should operate in global production chains increasingly reliant on contracting out and off-shoring, and how JMNCs might engage
more in strategic cooperation and empower subsidiary decision-making. The contributors to this volume consider a wide range of relevant
issues: they demonstrate the long-term evolution of JMNCs; they compare the experience of JMNCs with firms from the other two major Asia
Pacific economies, Korea and China; they evaluate the applicability of established foreign direct investment (FDI) theory to MNCs from Japan
and the Asia Pacific; and they reflect on the internal organization of JMNCs at the global, national and subnational level. This book was
originally published as a special issue of Asia Pacific Business Review.

Japan grew explosively and consistently for more than a century, from the Meiji Restoration until the collapse of the economic
bubble in the early 1990s. Since then, it has been unable to restart its economic engine and respond to globalization. How could
the same political–economic system produce such strongly contrasting outcomes? This book identifies the crucial variables as
classic Japanese forms of socio-political organization: the "circles of compensation." These cooperative groupings of economic,
political, and bureaucratic interests dictate corporate and individual responses to such critical issues as investment and innovation;
at the micro level, they explain why individuals can be decidedly cautious on their own, yet prone to risk-taking as a collective.
Kent E. Calder examines how these circles operate in seven concrete areas, from food supply to consumer electronics, and deals
in special detail with the influence of Japan's changing financial system. The result is a comprehensive overview of Japan's circles
of compensation as they stand today, and a road map for broadening them in the future.
The Internet has ushered in a new era in the economies of networking. With the increasing need for optimization based on these
network economies, the IT-based e-business has become a platform for study as well as daily practice. In a similar vein, global
warming has raised many issues which come into conflict with traditional research and policies. The Internet revolution has also
shifted our society from a government- and company-led economy to a ‘netizen’- and consumer-led business world. This book
enlightens us on why a harmonized participation of traditional network members or interested groups is necessary and how we
can create values from diverse fields of interests and objectives, including the corporate social responsibility (CSR) and ecofriendly productivity. Digital Business and Sustainable Development integrates the platforms from these two fields of study based
on the comparative analysis of Asian and other developing countries.
Though Sun Tzu’s ‘Art of War’ was written 2,500 years back, strategy is seen as a young discipline in business management.
Over the last half to three-fourths of a century, strategy has carved its own niche in the larger business management realm.
Strategy Huddle: Management Lessons from Sports draws out significant strategic management knowledge from 27 different
phenomena in diverse sports including soccer, basketball, marathon, boxing, chess and cricket. The practical applications of these
strategies are shown through business case scenarios in this book. For new managers seeking to sharpen their strategic
management concepts such as blue ocean, behavioural and network strategies as well as for strategic thinkers interested in
understanding the deeper connections between strategy and sports, this book brings to the readers an enriching learning and
strategic experience.
The Korean Economy: From Growth to Maturity takes an in-depth, amalgamated look at the evolution of Korea’s globalization
drive from the early 2000s (Kim Dae-jung regime, 1998–2003) to the present period (Park Geun-hye, 2013–2017). The book
discusses the role of foreign companies on the sustainability of Korea’s economic growth, the relationship between the chaebol
and the MNCs, the evolution of Korea's nation brand, and the role of the state in Korea’s new economic trajectory (globalization)
since the 2000s. With data collected from fieldwork, the book provides both empirical and qualitative insights (economic, sociocultural and political economic analysis) into the Korean political economy and would be a very useful reference to other emerging
economies experiencing similar globalization paths.
For more than 40 years, Computerworld has been the leading source of technology news and information for IT influencers
worldwide. Computerworld's award-winning Web site (Computerworld.com), twice-monthly publication, focused conference series
and custom research form the hub of the world's largest global IT media network.
This book brings together scholars from different disciplines to examine the evolving patterns of economic organisation across
Northeast and Southeast Asia against the backdrop of market liberalisation, political changes and periodic economic crises since
the 1990s. More specifically, it provides an interdisciplinary account of variations, continuities and changes in the institutional
structures that shape business systems and practices and govern innovation patterns, together with analyses of their impact on
established systems of economic coordination and control. In line with this analytical focus, the project has three different yet
interrelated objectives. In the first place, building on the comparative business systems framework, it elucidates the nature and
properties of business system changes and continuities in Asia since the 1990s. Second, it develops novel theoretical propositions
concerning the primary causes of these changes and continuities, representing a collective effort to theorise the changing varieties
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of Asian economic organisation. Finally, it explores the causal pathways through which the changing institutional structures
governing business systems have shaped and reshaped innovation strategies and trajectories across the national, sectoral and
firm levels of analysis.
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