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Secrets Of The Moneylab How Understanding People
Will Increase Your Profits
Overcome money mistakes and shatter a glass ceiling of money limitation to develop informed
success strategies for financial empowerment and satisfaction. This book explores our beliefs
about money, where they come from, and how to change them, and presents a systematic,
evidence-based guide to rewrite your money story for lasting success.
"The warrior traditions of Japan's martial history have long inspired awe and respect
throughout the world, drawing generations of devotees and admirers. Few would be able to
claim more knowledge and authority on these traditions than Dr. Masaaki Hatsumi, the most
famous Ninja grandmaster alive. In this book he explores the essence of various unarmed
techniques unique to the Japanese martial arts, known as Budo Taijutsu. These techniques
are highly specialized, drawn from a wealth of hidden teachings from the rich heritage of
Japan's various schools"--Jacket.
Secrets of the MoneylabHow Behavioral Economics Can Improve Your BusinessPenguin
The Plateau Effect is a powerful law of nature that affects everyone. Learn to identify plateaus
and break through any stagnancy in your life— from diet and exercise, to work, to relationships.
The Plateau Effect shows how athletes, scientists, therapists, companies, and musicians
around the world are learning to break through their plateaus—to turn off the forces that cause
people to “get used to” things—and turn on human potential and happiness in ways that
seemed impossible. The book identifies three key flattening forces that generate plateaus, two
principles to guide readers in engineering a plateau’s destruction, and three actions to take to
achieve peak behavior. It helps us to stop wasting time on things that are no longer of value
and to focus on the things that leverage our time and energy in spectacular ways. Anything you
want to do better—play guitar, make friends, communicate with your children, run a
business—you can accomplish faster by understanding the plateau effect.
In this technological era, with great emphasis placed on sharing information, people are in fact
not communicating any better. Despite extraordinary advances in IT devices, social media
platforms and Internet access, individuals are still disaffected and relationships are struggling
as much as ever. The Mercury Model is an innovative system that addresses this issue. It
accepts that each mind is wired differently, and identifies our individual natural master
operating programme through its correspondence with the placement of the planet Mercury at
the time of our birth. Interpretation, steeped in ancient astrological technique and research, is
brought right up-to-date as a 21st century cognitive model. User-friendly graphics portray the
concept of handling information in 12 different modes. If we embrace the Mercury Model, we
can find common ground between us in order to build authentic, respectful relationships with
people of all ages, from all nations, both genders and of all levels of capacity. The Mercury
Model supports the position that the world needs all of us - one learning style is not better or
worse than another, we all have mental strengths and blind spots; we each do best what
comes naturally. The Mercury Model gives permission to be oneself, whether we embody the
best characteristics of fish, elephant, penguin or puppy.
The highly prized ability to make financial plans with some certainty about the future comes
from the core fields of economics. In recent years the availability of more data, analytical tools
of greater precision, and ex post studies of business decisions have increased demand for
information about economic forecasting. Volumes 2A and 2B, which follows Nobel laureate
Clive Granger's Volume 1 (2006), concentrate on two major subjects. Volume 2A covers
innovations in methodologies, specifically macroforecasting and forecasting financial variables.
Volume 2B investigates commercial applications, with sections on forecasters' objectives and
methodologies. Experts provide surveys of a large range of literature scattered across applied
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and theoretical statistics journals as well as econometrics and empirical economics journals.
The Handbook of Economic Forecasting Volumes 2A and 2B provide a unique compilation of
chapters giving a coherent overview of forecasting theory and applications in one place and
with up-to-date accounts of all major conceptual issues. Focuses on innovation in economic
forecasting via industry applications Presents coherent summaries of subjects in economic
forecasting that stretch from methodologies to applications Makes details about economic
forecasting accessible to scholars in fields outside economics
Raymond Aron called Merleau-Ponty "the most influential French philosopher of his
generation." First published in France in 1947, Humanism and Terror was in part a response to
Arthur Koestler's Darkness at Noon, and in a larger sense a contribution to the political and
moral debates of a postwar world suddenly divided into two ideological armed camps. For
Merleau-Ponty, the central question was: could Communism transcend its violence and
intentions?The value of a society is the value it places upon man's relation to man, MerleauPonty examines not only the Moscow trials of the late thirties but also Koestler's re-creation of
them. He argues that violence in general in the Communist world can be understood only in
the context of revolutionary activism. He demonstrates that it is pointless to ask whether
Communism respects the rules of liberal society; it is evident that Communism does not.In postCommunist Europe, when many are addressing similar questions throughout the world,
Merleau-Ponty's discourse is of prime importance; it stands as a major and provocative
contribution to limits on the use of violence. The argument is placed in its current context in a
brilliant new introduction by John O'Neill. His remarks extend the line of argument originally
developed by the great French political philosopher. This is a major contribution to political
theory and philosophy.
Every year, 6 million companies and more than 100,000 products are launched. They all need
an awesome name, but many (such as Xobni, Svbtle, and Doostang) look like the results of a
drunken Scrabble game. In this entertaining and engaging book, ace naming consultant
Alexandra Watkins explains how anyone—even noncreative types—can create memorable and
buzz-worthy brand names. No degree in linguistics required. The heart of the book is Watkins's
proven SMILE and SCRATCH Test—two acronyms for what makes or breaks a name. She also
provides up-to-date advice, like how to make sure that Siri spells your name correctly and how
to nab an available domain name. And you'll see dozens of examples—the good, the bad, and
the “so bad she gave them an award.” Alexandra Watkins is not afraid to name names.

With the rise of the Internet, many pundits predicted that middlemen would disappear.
But that hasn't happened. Far from killing the middleman, the Internet has generated a
thriving new breed. In The Middleman Economy , Silicon Valley-based reporter Marina
Krakovsky elucidates the six essential roles that middlemen play.
The future is big right now—for perhaps the first time, our society is more focused on
what is going to happen in the future than what is happening right now. In Trees on
Mars: Our Obsession with the Future, cultural critic and indie entrepreneur Hal
Niedzviecki asks how and when we started believing we could and should “create the
future.” What is it like to live in a society utterly focused on what is going to happen
next? Through visits to colleges, corporations, tech conferences, factories and more,
Niedzviecki traces the story of how owning the future has become irresistible to us. In
deep conversation with both the beneficiaries and victims of our relentless obsession
with the future, Niedzviecki asks crucial questions: Where are we actually heading?
How will we get there? And whom may we be leaving behind?
Based on Bill Fisher's master-class seminars featured at The World Bank, The
University of California and Draper University, this book offers the kind of capital-raising
street smarts that most entrepreneurs never tap into until it is too late. Fisher organizes
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the capital-raising process into six clear steps, and then breaks through the myths to
reveal the triggers for success. For example, entrepreneurs are told that great business
ideas get funded. Not true—great business stories get funded, and those stories all have
a similar construction and shape, which can be learned. And yes, you need investors,
but investors come with their own personality issues. You need the right match for longterm success, not just whoever is waving the biggest check. This book allows you to
prepare for your investor meetings with a capital-raising expert coaching your every
step.
In the increasingly competitive corporate sector, organizational leaders must examine
their current practices to ensure business success. This can be accomplished by
implementing effective educational initiatives and upholding proper ethical behavior.
Business Education and Ethics: Concepts, Methodologies, Tools, and Applications is a
comprehensive source of academic knowledge that contains coverage on the latest
learning and educational strategies for corporate environments, as well as the role of
ethics and integrity in day-to-day business endeavors. Including a broad range of
perspectives on topics such as globalization, organizational justice, and cyber ethics,
this multi-volume book is ideally designed for managers, practitioners, students,
professionals, and researchers actively involved in the corporate sector.
Fresh, funny, and fearless, The Middle Finger Project is a point-by-point primer on how
to get unstuck, slay imposter syndrome, trust in your own worth and ability, and become
a strong, capable, wonderful, weird, brilliant, ballsy, unfuckwithable YOU. "Don't worry,
this isn't a book about God, nor is it a book about Ryan Gosling (second in command).
But it is a book about authority and becoming your own." --Ash Ambirge After a string of
dead-end jobs and a death in the family, Ash Ambirge was down to her last $26 and
sleeping in a Kmart parking lot when she faced the truth: No one was coming to her
rescue. It was up to her to appoint herself. That night led to what eventually became a
six-figure freelance career as a sought-after marketing and copywriting consultant, all
while sipping coffee from her front porch in Costa Rica. She then launched The Middle
Finger Project, a blog and online course hub, which has provided tens of thousands of
young "women who disobey" with the tools and mindset to give everyone else's
expectations the finger and get on your own path to happiness, wealth, independence,
and adventure. In her first book, Ash draws on her unconventional personal story to
offer a fun, bracing, and occasionally potty-mouthed manifesto for the transformative
power of radical self-reliance. Employing the signature wit and wordsmithing she's used
to build an avid following, she offers paradigm-shifting advice along the lines of: • The
best feeling in the world is knowing who you are and what you're capable of doing. •
Life circumstances are not life sentences. If a Scranton girl who grew up in a trailer park
can make it, so can you. • What you believe about yourself will either murder your
chances or save your life. So why not believe something good? • You don't need a highranking job title to be authorized to contribute. You just need to contribute. • Be your
own authority. Authority only works as long as you trust that someone smarter than you
is making the rules. • The way you become a force is by being the most radically real
version of yourself that you can be. • You only have 12 fucks a day to give, so use
them wisely.
The first book to help organizations understand and harness the extraordinary
workplace learning potential of social media Cowritten by the CEO of the world's largest
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workplace learning organization and a consultant and writer with extensive experience
on the forefront of workplace learning technology Features case studies showing how
organizations around the world have transformed their businesses through social media
Most business books on social media have focused on using it as a marketing tool.
Many employers see it as simply a workplace distraction. But social media has the
potential to revolutionize workplace learning. People have always learned best from
one another -- social media enables this to happen unrestricted by physical location
and in extraordinarily creative ways. The New Social Learning is the most authoritative
guide available to leveraging these powerful new technologies. Tony Bingham and
Marcia Conner explain why social media is the ideal solution to some of the most
pressing educational challenges organizations face today, such as a widely dispersed
workforce and striking differences in learning styles, particularly across generations.
They definitively answer common objections to using social media as a training tool and
show how to win over even the most resistant employees. Then, using examples from a
wide range of organizations -- including Deloitte, IBM, TELUS, and others -- Bingham
and Conner help readers sort through the dizzying array of technological options
available and decide when and how to use each one to achieve key strategic goals.
Social media technologies -- everything from 140-character "microsharing" messages
to media-rich online communities to complete virtual environments and more -- enable
people to connect, collaborate, and innovate on levels never before dreamed of. They
make learning dramatically more dynamic, stimulating, enjoyable, and effective. This
greatly anticipated book helps organizations create a contemporary learning strategy
that is as timely as it is transformative.
Without the least bit of notice, life can take a sudden turn down a road we never
anticipated or never would have chosen to travel. I Didn't Sign Up for This: Navigating
Life's Detours offers insights from the life and times of the prophet Elijah to encourage
readers who have suddenly veered off the road into a wilderness experience. It
provides guidelines and tools to help readers align their expectations with God's plan,
fuel their lives with faith to overcome their fears, and find their way home. It offers fresh
perspective on the need for God's direction throughout life's journey.
Explores the potential mutual benefits of prioritizing trust between the public and the
institutions it relies on, documenting the author's visit to a corrupt Latin American city
and his trust-related scientific experiments.
Offers real-life stories, items, and methods that allow for a deeper understanding of any
issue, provide the power to use failure as a step toward success, and develop a habit of
creating probing questions.
"A startling new philosophy and practical guide to getting the most out of your moneyand out of life-for those who value memorable experiences as much as their earnings"-A searing look at the fiscal crisis of an aging society, with radical new proposals. Most
countries face the future with an ageing population, yet most governments are cutting
back on pensions and the care services needed by the elderly. Robin Blackburn
exposes the perverse reasoning and special interests which have combined to produce
this nonsensical state of affairs. This updated paperback edition of Age Shock includes
a new preface explaining why the credit crunch and eurozone crisis have had such a
devastating impact and outlining a way to guarantee decent pensions and care
provision.
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Social media platforms have captured the attention and imagination of many millions of
people, enabling their users to develop and display their creativity, to empathize with
others, and to find connection, communication and communion. But they are also
surveillance systems through which those users become complicit in their own
commercial exploitation. In this accessible book, Graham Meikle explores the tensions
between these two aspects of social media. From Facebook and Twitter to Reddit and
YouTube, Meikle examines social media as industries and as central sites for
understanding the cultural politics of everyday life. Building on the new forms of
communication and citizenship brought about by these platforms, he analyzes the
meanings of sharing and privacy, internet memes, remix cultures and citizen journalism.
Throughout, Social Media engages with questions of visibility, performance, platforms
and users, and demonstrates how networked digital media are adopted and adapted in
an environment built around the convergence of personal and public communication.
Today's consumers demand not only services and products that are of the highest
quality, but also positive, memorable experiences. This essential guide shows how
organizations can leapfrog their competitors by learning how to add emotional value
-the economic value of customers' feelings when they positively experience products
and services -to their customers' experiences. Janelle Barlow and Dianna Maul, with
more than forty years combined experience in the service industry, detail five practices
for adding emotional value to customer and staff experiences.
Financial economist Szpiro tells the fascinating stories of the pioneers of mathematical
finance who conducted the search for the elusive options pricing formula. "Pricing the
Future" retraces the historical and intellectual developments that ultimately led to the
widespread use of mathematical models to drive investment strategies on Wall Street.
"Covers GNU Make basics through advanced topics, including: user-defined functions,
macros, and path handling; creating makefile assertions and debugging makefiles;
parallelization; automatic dependency generation, rebuilding targets, and non-recursive
Make; and using the GNU Make Standard Library"-Taking the findings of behavioral economics from the cocktail party to the boardroom.
Experimental economist Kay-Yut Chen leads an economics lab at Hewlett- Packard-the
first of its kind at any company. His groundbreaking research into human behavior has
turned into tangible results for HP. He has saved the company millions of dollars,
simply by explaining why people really do the things they do. MoneyLab offers practical
lessons being put to use right now at HP and other leading companies. It explains, for
instance, how to: ? Use incentives to influence employees, suppliers, and buyers ?
Determine whom to trust, and how much ? Reduce the negative effects of irrational
behavior by noticing patterns that don't seem logical ? Take advantage of the human
tendency to game the system In the spirit of Predictably Irrational, but with a more
practical approach, Chen shows how to translate the findings of behavioral economics
into concrete actions to achieve new levels of success.
Creativity is the fastest growing business in the world. Companies are hungry for
people with ideas - and more and more of us want to make, buy, sell and share creative
products. But how do you turn creativity into money? In this newly rewritten edition of
his acclaimed book, leading creative expert John Howkins shows what creativity is, how
it thrives and how it is changing in the digital age. His key rules for success include:
Invent yourself. Be unique. Own your ideas. Understand copyright, patents and IP laws.
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Treat the virtual as real, and vice versa. Learn endlessly: borrow, reinvent and recycle.
Know when to break the rules. Whether in film or fashion, software or stories, by turning
ideas into assets anyone can make creativity pay.
An energetic assessment of how a team of academics, statisticians and strategists are
reshaping today's political campaigns explores war room strategies based in behavioral
psychology and randomized experiments, offering insight into the campaigns currently
being run such political figures as Barack Obama, Rick Perry and Mitt Romney.
Taking the findings of behavioral economics from the cocktail party to the boardroom.
Experimental economist Kay-Yut Chen leads an economics lab at Hewlett- Packard-the
first of its kind at any company. His groundbreaking research into human behavior has
turned into tangible results for HP. He has saved the company millions of dollars,
simply by explaining why people really do the things they do. MoneyLab offers practical
lessons being put to use right now at HP and other leading companies. It explains, for
instance, how to: ' Use incentives to influence employees, suppliers, and buyers '
Determine whom to trust, and how much ' Reduce the negative effects of irrational
behavior by noticing patterns that don't seem logical ' Take advantage of the human
tendency to game the system In the spirit of Predictably Irrational, but with a more
practical approach, Chen shows how to translate the findings of behavioral economics
into concrete actions to achieve new levels of success.
" Joseph Pine and Jim Gilmore’s classic The Experience Economy identified a seismic
shift in the business world: to set yourself apart from your competition, you need to
stage experiences—memorable events that engage people in inherently personal ways.
But as consumers increasingly experience the world through their digital gadgets,
companies still only scratch the surface of technology-infused experiences. So Pine
and coauthor Kim Korn show you how to create new value for your customers with
offerings that fuse the real and the virtual. Think of the Xbox Kinect, which combines
virtual video games with a powerful physical dimension—you play by moving your own
body; new apps that, when you point your smartphone camera at a real street, overlay
digital information about the scene onto the image; and virtual dashboards that track
the real world, moment by moment. Digital technology offers limitless opportunities—you
really can create anything you want—but real-world experiences have a richness that
virtual ones do not. So how can you use the best of both? How do you make sense of
such infinite possibility? What kinds of experiences can you create? Which ones should
you offer? Pine and Korn provide a profound new tool geared to exploring and
exploiting the digital frontier. They delineate eight different realms of experience
encompassing various aspects of Reality and Virtuality and, using scores of examples,
show how innovative companies operate within and across each realm to create
extraordinary customer value. Follow them out onto the digital frontier to discover the
opportunities that abound for your business. "
In today’s Internet-driven world, customers have more power than ever. Through what
interactive marketing expert Pete Blackshaw calls "consumer-generated media"—blogs,
social networking pages, message boards, product review sites—even a single
disgruntled customer can broadcast his complaints to an audience of millions.
Blackshaw shows managers, marketers, and business leaders how to establish and
maintain credibility for their brand by being authentic, listening and responding to
customers, and forming relationships built on openness, transparency, and trust.Filled
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with stories based on his experience working with Fortune 500 brands such as Toyota,
Dell, Nike, Sony, General Motors, Hershey, Unilever, Nestlé, Lexus, and Bank of
America, Blackshaw offers a clear strategy to sustain a competitive advantage by
creating enduring, loyal relationships with today’s consumer.
What made the Sopranos finale one of the most-talked-about events in television
history? Why is sudoku so addictive and the iPhone so darn irresistible? What do
Jackson Pollock and Lance Armstrong have in common with theoretical physicists and
Buddhist monks? Elegance. In this thought-provoking exploration of why certain events,
products, and people capture our attention and imaginations, Matthew E. May
examines the elusive element behind so many innovative breakthroughs in fields
ranging from physics and marketing to design and popular culture. Combining unusual
simplicity and surprising power, elegance is characterized by four key
elements—seduction, subtraction, symmetry, and sustainability. In a compelling, storydriven narrative that sheds light on the need for elegance in design, engineering, art,
urban planning, sports, and work, May offers surprising evidence that what’s “not
there” often trumps what is. In the bestselling tradition of The Tipping Point, Made to
Stick, and The Black Swan, In Pursuit of Elegance will change the way you think about
the world.
The essential biography of the influential and beloved filmmaker George Lucas. On
May 25, 1977, a problem-plagued, budget-straining independent science-fiction film
opened in a mere thirty-two American movie theaters. Conceived, written, and directed
by a little-known filmmaker named George Lucas, the movie originally called The Star
Wars quickly drew blocks-long lines, bursting box-office records and ushering in a new
way for movies to be made, marketed, and merchandised. It is now one of the most
adored-and successful-movie franchises of all time. Now, the author of the bestselling
biography Jim Henson delivers a long-awaited, revelatory look into the life and times of
the man who created Luke Skywalker, Han Solo, and Indiana Jones. If Star Wars
wasn't game-changing enough, Lucas went on to create another blockbuster series
with Indiana Jones, and he completely transformed the world of special effects and the
way movies sound. His innovation and ambition forged Pixar and Lucasfilm, Industrial
Light & Magic, and THX sound. Lucas's colleagues and competitors offer tantalizing
glimpses into his life. His entire career has been stimulated by innovators including
Steven Spielberg and Francis Ford Coppola, actors such as Harrison Ford, and the
very technologies that enabled the creation of his films-and allowed him to keep
tinkering with them long after their original releases. Like his unforgettable characters
and stories, his influence is unmatched.
The pair of psychologists behind a popular class at Stanford University called “Fail
Fast, Fail Often” discuss how people who aren't worried about making mistakes tend to
live happier, more successful lives and learn more from their experiences and
opportunities. Original.
This ebook contains between twenty and forty works (depending on your counting skills)
written for any possible occasion. How can you perform skits about brainsucking zombies,
murderous Mob families, and bulimic beluga whales in church (or anywhere else)? And let's
not forget grammatically challenged ninjas. Buy Nick's new multi-format ebook and find out, or
wonder forever.
Sensational books like Freakonomics have shown how human behaviour follows predictable
patterns. But how do you take these radical ideas and apply them to your business? How do
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you make money from them?Secrets of the Moneylab sets out what business can learn from
the findings of the new economics and social psychology. It shows how you can shape desires,
use incentives and reduce risks to consistently improve the bottom line.In his experimental lab
at Hewlett-Packard, chief economist Kay-Yut Chen is running groundbreaking research into
human behaviour. He packs Secrets of the Moneylab with insights into the invisible forces
controlling the world of business.These findings, which defy conventional wisdom and
traditional economic theory, will help you engineer your business for success.
The life of Dr. Maggie Claymore begins to disintegrate when she receives an anonymous note
accusing her of ethical violations, and her reputation is threatened when her accuser embarks
on a malicious public campaign of harrassment and innuendo.
Social Media Abyss plunges into the paradoxical condition of the new digital normal versus a
lived state of emergency. There is a heightened, post-Snowden awareness; we know we are
under surveillance but we click, share, rank and remix with a perverse indifference to
technologies of capture and cultures of fear. Despite the incursion into privacy by companies
like Facebook, Google and Amazon, social media use continues to be a daily habit with
shrinking gadgets now an integral part of our busy lives. We are thrown between addiction
anxiety and subliminal, obsessive use. Where does art, culture and criticism venture when the
digital vanishes into the background? Geert Lovink strides into the frenzied social media
debate with Social Media Abyss - the fifth volume of his ongoing investigation into critical
internet culture. He examines the symbiotic yet problematic relation between networks and
social movements, and further develops the notion of organized networks. Lovink doesn't just
submit to the empty soul of 24/7 communication but rather provides the reader with radical
alternatives. Selfie culture is one of many Lovink's topics, along with the internet obsession of
American writer Jonathan Franzen, the internet in Uganda, the aesthetics of Anonymous and
an anatomy of the Bitcoin religion. Will monetization through cybercurrencies and
crowdfunding contribute to a redistribution of wealth or further widen the gap between rich and
poor? In this age of the free, how a revenue model of the 99% be collectively designed?
Welcome back to the Social Question.
Advanced technology-driven globalization has not only revolutionized world economic growth
but has also improved cross-border research methods, inevitably influencing ethical behaviors.
Increases in interdisciplinary and cross-cultural research collaboration have further enhanced
issues surrounding ethical research and practice. Contemporary Issues Surrounding Ethical
Research Methods and Practice identifies the impact of globalization, advanced technology,
and international collaboration on ethical research methods and practice. This comprehensive
reference work serves as a critical resource for institutions, organizations, and individuals
seeking further understanding of ethical research practices. This publication reveals the
numerous issues in research ethics and practice including, but not limited to, law and
economics of integrity as social capital, ethical research issues in Africa, research issues in
Saudi Arabia, ethical issues in qualitative research methods, research with teen mothers and
IRBs, ethical research and decision making models, a framework for ethical decision making in
cross-cultural settings, and research ethics education.
How does the Internet really work? This book explains the technology behind it all, in simple
question and answer format.
Bracketed by global financial crises and economic downturns, the modern age has been
defined by debates about, and transformations of, money. The period witnessed the
consolidation of national currencies and monetary policies as well as the diversification of
payment technologies and the proliferation of financial instruments. Throughout, even as it
appeared abstracted by finance and depoliticized by expert ideologies, money was revealed
again and again to be a powerful medium of cultural imagination and practical inventiveness as
well as the site of public and political struggles. Modern money - both as a form of liquidity and
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as a claim on wealth - remains deeply unsettled, caught between private and public interests
and subject to epic struggles over the infrastructures of value creation and circulation and their
distributional consequences. Drawing upon a wealth of visual and textual sources, A Cultural
History of Money in the Modern Age presents essays that examine key cultural case studies of
the period on the themes of technologies, ideas, ritual and religion, the everyday, art and
representation, interpretation, and the issues of the age.
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