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This book explores the challenges population decline presents for Europe’s
urban and rural areas. It features recent demographic data and trends not only
for Europe as a whole, but also for selected countries, and compares growth and
shrinkage from a historical as well as a theoretical perspective. In addition, the
book critically reviews relevant notions from geography, sociology, and public
administration. It also identifies good practices across Europe. Throughout,
theories are complemented with concrete examples and proposals are made on
how to tackle demographic shrinkage in European cities and villages, from
attempts to attract new residents to the countryside to innovative ways to
guarantee public services. In the end, the authors conclude that solving the
challenges caused by population decline require novel ways of thinking and
provide answers to such future-oriented questions as: how to ensure the quality
of life in an environment that is inhabited by fewer and older people, what
investments are needed, and which actors should be involved. Managing
Population Decline in Europe’s Urban and Rural Areas offers detailed coverage
of an underestimated and complex governance issue that asks for solutions in
which citizens have to play an important role. It concludes that shrinkage requires
a rethink of the specific tasks and roles of government and presents a way
forward based on initiatives currently underway throughout Europe. The book will
be a valuable resource for population policy makers as well as students and
researchers interested in human geography, urban planning, rural development,
European studies, public administration, and other social sciences.
Originally published: Vintage/Random House Australia, 2010, 2010.
In recent years, our world has experienced a profound shift and progression in
available computing and knowledge sharing innovations. These emerging
advancements have developed at a rapid pace, disseminating into and affecting
numerous aspects of contemporary society. This has created a pivotal need for
an innovative compendium encompassing the latest trends, concepts, and issues
surrounding this relevant discipline area. During the past 15 years, the
Encyclopedia of Information Science and Technology has become recognized as
one of the landmark sources of the latest knowledge and discoveries in this
discipline. The Encyclopedia of Information Science and Technology, Fourth
Edition is a 10-volume set which includes 705 original and previously
unpublished research articles covering a full range of perspectives, applications,
and techniques contributed by thousands of experts and researchers from
around the globe. This authoritative encyclopedia is an all-encompassing, wellestablished reference source that is ideally designed to disseminate the most
forward-thinking and diverse research findings. With critical perspectives on the
impact of information science management and new technologies in modern
settings, including but not limited to computer science, education, healthcare,
government, engineering, business, and natural and physical sciences, it is a
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pivotal and relevant source of knowledge that will benefit every professional
within the field of information science and technology and is an invaluable
addition to every academic and corporate library.
This three-volume work examines all facets of the modern U.S. food system,
including the nation's most important food and agriculture laws, the political
forces that shape modern food policy, and the food production trends that are
directly impacting the lives of every American family. • Examines a breadth of
contemporary food controversies and offers diverse viewpoints on them, placing
these perspectives fairly into a broader historical context • Presents a
multidisciplinary approach to the subject of food that highlights related issues in
transportation, business, diet and nutrition, public health, the environment, and
public policy • Includes primary documents that illuminate important laws,
policies, and perspectives on the environmental, public health, and economic
impact of food • Provides readers with the latest information about food
controversies as well as extensive resources for further study on major food
controversies
Realize your dream for small business success with this market-leading book.
SMALL BUSINESS MANAGEMENT: LAUNCHING AND GROWING
ENTREPRENEURIAL VENTURES, 17E provides the practical concepts,
entrepreneurial insights, and comprehensive resources you'll find essential both
now and throughout your management future. SMALL BUSINESS
MANAGEMENT delivers solid coverage of the fundamentals of business
management as it teaches you not only how to start a business, but also how to
manage, grow, and harvest a business. This market leading text places you in
the role of decision maker, allowing you to immediately apply what you've learned
to current challenges in today's small businesses. The book's thorough emphasis
on building business plans ensures that you can effectively create, manage, and
analyze a plan for your own venture. Unforgettable examples, exciting video
cases, and coverage of the most current developments in business management
today keep this engaging text as current and practical now as it was when it led
the market in its first edition 50 years ago. Each edition builds upon past
strengths with new innovations and breakthrough developments. SMALL
BUSINESS MANAGEMENT: LAUNCHING AND GROWING
ENTREPRENEURIAL VENTURES, 17E offers the insights and practical
principles that you'll reference again and again throughout your business career.
Available with InfoTrac Student Collections http://gocengage.com/infotrac.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Globalization means the increasing interdependence of world markets and world
affairs.Use these lessons to teach students about the international economic
system that underlies globalization. Topics include free trade, foreign aid,
exchange rates, international debt, and debt relief. Through lively activities,
students learn about important organizations including the IMF, WTO, and the
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World Bank. All lessons and the final assessment are tied to national standards.
Packed with experiential exercises, self-assessments, and group activities, the
Ninth Edition of Management Fundamentals: Concepts, Applications, and Skill
Development develops essential management skills students can use in their
personal and professional lives. Bestselling author Robert N. Lussier uses the
most current examples to illustrate management concepts in today’s everchanging business world. This fully updated new edition provides new coverage
of important topics like generational differences, sexual harassment, AI, and
cybersecurity. Students learn about management in the real world with 18 new
cases, including cases on the NBA, H&M, Netflix, and Peleton. Also available as
a digital option (courseware). Learn more about Management Fundamentals:
Concepts, Applications, and Skill Development, Ninth Edition - Vantage Digital
Option.
Marketing Communications provides a comprehensive overview of every aspect
of marketing communications, from social media, advertising, PR and
sponsorship to direct selling and merchandizing. It presents modern marketing
communications theories and tools in an accessible way so readers can fully
understand the landscape and achieve better results. With a plethora of
examples and case studies, as well as online support material for lecturers and
students, this essential textbook will guide students and practitioners through
everything they need to know about the changing face of marketing. This fully
updated 6th edition of Marketing Communications features more of the
underpinning theory whilst building on its impressive reputation as a leading
practical textbook on the subject. Case studies and anecdotes from companies
such as Campbell's Soup, Spotify, Paypal, Kraft and Nike focus on recent digital
developments to bring the latest marketing tools to life. With a particular
emphasis on analytics, engagement and integration, it addresses the integrated
offline and online with social media approach to reflect the current state of play
for marketing communications experts. This edition is also supported by a wealth
of online resources, including lecture slides for every chapter and self-tests for
students.
How small businesses can use the Internet and e-commerce to succeed in the global
marketplace. Small companies account for a surprising one-third of U.S. exports, and their
market share is growing. The Internet has played a major role in helping these companies
develop an increasingly powerful international presence. Global E-Commerce Strategies for
Small Businesses describes the export opportunities e-commerce holds for small-to-medium
size enterprises (SMEs) all over the world. The book is organized in two parts. The first uses
examples and case studies of small exporting companies from six countries to show how
SMEs and new entrepreneurs are not only successful but also often responsible for job
creation, innovation, and economic growth in their regions. It also examines common obstacles
to exports such as local and international laws, cultural differences, trade barriers, taxation,
and transport infrastructure. The second part covers the steps in setting up a global business:
researching business opportunities, identifying and reaching out to customers, building and
keeping an online image, closing the deal, and maintaining customer support. Written in a
casual, accessible style, the book offers an overview of the tools and services available to help
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smaller companies flourish in the global marketplace.
In A Fierce Green Fire, renowned environmental journalist Philip Shabecoff presents the
definitive history of American environmentalism from the earliest days of the republic to the
present. He offers a sweeping overview of the contemporary environmental movement and the
political, economic, social and ethical forces that have shaped it. More importantly, he
considers what today's environmental movement needs to do if it is to fight off the powerful
forces that oppose it and succeed in its mission of protecting the American people, their
habitat, and their future.Shabecoff traces the ecological transformation of North America as a
result of the mass migration of Europeans to the New World, showing how the environmental
impulse slowly formed among a growing number of Americans until, by the last third of the 20th
Century, environmentalism emerged as a major social and cultural movement. The efforts of
key environmental figures -- among them Henry David Thoreau, George Perkins Marsh,
Theodore Roosevelt, Gifford Pinchot, John Muir, Aldo Leopold, David Brower, Barry
Commoner, and Rachel Carson -- are examined. So, too, are the activities of nongovernmental environmental groups as well as government agencies such as the EPA and
Interior Department, along with grassroots efforts of Americans in communities across the
country. The author also describes the economic and ideological forces aligned against
environmentalism and their increasing successes in recent decades. Originally published in
1993, this new edition brings the story up to date with an analysis of how the administration of
George W. Bush is seeking to dismantle a half-century of progress in protecting the land and
its people, and a consideration of the growing international effort to protect Earth's life-support
systems and the obstacles that the United States government is placing before that effort. In a
forward-looking final chapter, Shabecoff casts a cold eye on just what the environmental
movement must do to address the challenges it faces.Now, at this time when environmental
law, institutions, and values are under increased attack -- and opponents of environmentalism
are enjoying overwhelming political and economic power -- A Fierce Green Fire is a vital
reminder of how far we have come in protecting our environment and how much we have to
lose.
This book shows you 1000 ways to seduce your website's visitor: Make visitors to buyers.
Better: Make customers to friends. It explains how to become a successful seller by viral
marketing at the web.
Strategic Management is a core strategy textbook, covering all the major topics particularly
from a global perspective. It delivers comprehensive coverage of the subject in an easy-to-read
style with extensive examples and a range of free support material that will help you learn
actively and effectively. This eighth edition of Strategic Management builds on proven
strengths ... · over 70 short case studies to provide easily accessible illustrations of strategy in
practice and additional cases available online to provide more in-depth examples of recent
strategic decisions involving Sony, Apple and industry sectors · a continuous contrast between
prescriptive and emergent views of strategy to highlight the key debates within the discipline ·
emphasis on practice throughout with features to help you turn theory into practice · major
international strategy cases from Europe, Africa, China, India, Middle East and the Americas ·
clear exploration of the key concepts · comprehensive, logical structure to guide you through
this complex subject · Specialist chapters on public/third sector strategy, green strategy and
sustainability, entrepreneurial strategy and international and global strategy New for the eighth
edition: - Dynamic capabilities and resource renewal explored in a revised and updated
chapter - Emergent strategy completely revised in two new chapters, one focusing on
innovation, and technology and the other exploring knowledge and learning - New material on
innovation and strategy in uncertain environments - Case studies from large and small
organisations from Google, Spotify and Cadbury to Snapchat, Uber and green energy
companies with 14 new cases and many cases updated This new edition also includes a
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wealth of free, online, open-access learning resources. Use these materials to enhance and
test your knowledge to improve your grades. Online resources include web based cases with
indicative answers, chapter based support material, long cases and multiple-choice questions.
Richard Lynch is Emeritus Professor of Strategic Management at Middlesex University,
London. He is an active researcher, lecturer and consultant, particularly in the area of global
strategy and sustainable strategy.
Multinationals in the Global Political Economy looks at the new diplomacy between the
multinational firm and the nation-state, focusing on the interdependencies, conflictual and cooperative, between the two primary actors in the global economy. An international group of
scholars (the United Kingdom, the United States, Canada and Sweden) from a variety of
disciplines (international relations, political science, public policy, economics and business
studies) discuss the theory and practice of MNE-state relations in the 1990s.
With The Excellent Manager's Companion in your desk drawer, you'll be equipped with
succinct guidance on today's most talked-about business issues. And you'll know which books
to turn to when you really do need more detailed guidance on a specific topic.Twenty-one
chapters look at key topics, ranging from corporate culture to customer orientation, and from
innovation to influencing people. Each chapter is organized around standard sections, which
makes 'dipping' into the book quick, easy, and rewarding.
Praise and Reviews "This really makes marketing happen - congratulations!" - Professor
Malcolm McDonald "All marketing lecturers find your book most useful - it is replacing Kotler on
both the strategic and tactical parts of our courses." -Mats Engström, IHM Business School,
Sweden Not just another 'introduction to marketing', Key Marketing Skills is a practical,
actionable guide that shows how to apply marketing strategies in a real-world context. Taking
you step by step through the entire marketing planning process, Peter Cheverton shows you
how to: - conduct a market audit - build your marketing strategy - prepare a robust marketing
plan - develop a unique value proposition - build alignment throughout the supply chain mplement your plan through the marketing mix Extensively revised and updated, this new
edition has also been expanded to include a wealth of brand new international case studies
and planning models. Together with sections on vital issues such as brand management, how
to brief an agency and how to conduct a self-assessment health check of your current level of
marketing excellence, this book will provide all the necessary tools and guidance to make
marketing happen. Free online resources contain the INSIGHT Directional Policy Matrix
(DPM), the INSIGHT Activity Cycle, and the INSIGHT Marketing Planning template. These can
be downloaded at http://tinyurl.com/bpvkgbb
Discover the knowledge and tools that today's most successful firms use to build business and
consistently outperform the competition when you open the latest edition of
Ireland/Hoskisson/Hitt's UNDERSTANDING BUSINESS STRATEGY CONCEPTS PLUS, Third
Edition. This concise, hands-on approach by recognized leaders in business strategy clearly
demonstrates how solid management strategy equals the decisive, responsive action that
prosperous firms use to create sustainable competitive advantage. This edition guides you,
step-by-step, through creating strong strategy, planning for success, implementing responsive
action, competing effectively with strategy, analyzing the environment and firm, and improving
upon results. The authors clearly connect strategy concepts to the real business world, giving
you the unique opportunity to examine and learn from strategy that has worked as well as
strategy that has failed within familiar companies. The latest research and insights from global
business leaders, extensive examples, and practical cases help equip you with the hands-on
skills and career tools for your own superior performance and strategic management success.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.

Developing successful business-to-business relationships with more powerful
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customers in highly competitive markets requires processes and skills that go
beyond traditional selling activity. The very best state-of-the-art strategies are set
out clearly in this book in a practical way that can be implemented in all
organizations. In particular ''Key Customers'' looks at: * why has key account
management become so critical to commercial success? * what are the key
challenges and how do successful companies respond? * why is it vital to
understand the role of key account management in strategic planning? * do you
know what strategy your customer has for your company? By addressing these
key questions McDonald, Rogers and Woodburn draw out the business issues
that really matter - from developing a customer classification system that really
works, analysing the needs of key accounts, developing the skills of key account
managers to how systems for implementing key account plans can be developed.
Throughout the book the emphasis is on clarifying and articulating the key
concepts to give the reader the tools to apply in the marketplace. The ''real world''
approach is based on best practice from leading companies globally and the
latest research from the renowned Cranfield School of Management. ''Key
Customers'' comes from authors with an international reputation in this field and
is an essential guide to customer management for marketing and sales
executives, and all senior management with strategic responsibility. The clear
and authoritative approach also makes it an outstanding text for the serious MBA
and executive student.
Win in a world of increasing choice by becoming the clear, unique fit. The gig
economy is made up of project-based, or on-demand services, that can be
provided by anyone. The common denominator in the gig economy is technology,
so our modern online-lives provide the perfect marketplace for the everdiversifying opportunities in the gig economy. By some estimates, 2020 will see
half of all workers involved in the gig economy. Are we ready for this seismic shift
in our work lives? ?Freelancers need to clearly answer “Why choose you?” so
that they stand out in the new economy. Because all workers in the gig economy
need to bluntly pose this question to themselves, The Gig Is Up is designed to
answer this one key point head-on, giving readers innovative tools like Unique
Value Proposition to confidently step up. The Gig Is Up offers the best boots-onthe-ground methods for success, by evolving the reader’s perspective and
process. Many books on the gig economy focus on letting people live out their
dreams, instead of looking at the realities of what it truly takes to win in a world of
increasing choice. People need to understand how to compete and how to put
the best version of themselves up front and center. The goal in competing today
is to not only be chosen, but to move toward becoming the only choice, over and
over again
A comprehensive second edition of Business Management for the IB Diploma,
revised for first teaching in 2014. Designed for class use and independent study,
this Coursebook is tailored to the thematic requirements and assessment
objectives of the IB syllabus. It includes learning objectives and summaries;
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integrated Theory of Knowledge material; text in clear sections, following the IB
syllabus structure and content specifications; clear, accessible English for
students whose first language is not English; exam-style practice questions and a
chapter on assessment and exam techniques. Written by two practising Business
and Management teachers, Peter Stimpson and Alex Smith, it features the
following topics: Business organisation and environment; Human resource
management; Finance and accounts; Marketing; Operations management.
Neil Young and Philosophy, edited by Douglas L. Berger, explores the meanings,
importance, and philosophical dimensions of the music, career, and life of this
prolific singer/songwriter over the past five decades. Neil Young’s music has
touched on a broad range of cultural, political and personal issues, all of which
have enormous ongoing relevance for our own times. In order to accommodate
Young’s artistic breadth, contributions of scholars from a wide variety of fields-American philosophy, ethics, American Indian philosophy, feminist philosophy,
psychology, philosophy of mind and religious studies--are included in this
collection. They examine everything from Young’s environmentalism, invocation
of American Indian themes, images of women, and interpretations of human
relationships to his confrontations with the music industry, his experiments with
recording technologies, his approach to social change, and his methods of
creativity. The book builds on the fundamental commitment of the Philosophy and
Popular Culture series to see the artist as a philosopher.
Neoliberalism and deregulation have come to dominate national and international
political economy. This major book addresses this convergence and analyzes the
implications for the future of capitalist diversity. It considers important questions
such as: Is the preference for free markets a well-founded response to intensified
global competition? Does this mean that all advanced societies must all converge
on an imitation of the United States? What are the implications for the institutional
diversity of the advanced economies? Political Economy of Modern Capitalism
provides a practical and informed analysis of the public policy choices facing
governments and business around the world.
This new edition of Craftingand Executing Strategy continues to provide a
valuable resource forEuropean readers while embracing new and updated core
concepts and key theoriesin strategy. Throughout the text you will find a range of
examples thatillustrate how strategy works in the real world and encourage the
practicalapplication of learning. Complementing the chapters is a section of new
casesproviding in-depth analysis of the challenges of strategic management at
arange of companies. This edition includes: • A new 6Ds framework, allowing
readers to structure theirapproach to strategic management around the
fundamental elements of thestrategy process (Diagnosis, Direction, Decisions
and Delivery) and the contextwithin which that process is managed (Dynamism
and Disorder). • Opening cases that begin each chapter and feature reallifebusiness scenarios from companies such as Tinder, Ikea and
Victorinox,introducing strategic concepts and theories. • Illustration Capsules,
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which have been updated to illustratecontemporary business concerns and
demonstrate how companies have reactedstrategically, increasing understanding
of successful strategies. Companiesfeatured include Burberry, TOMS, Aldi, Novo
Nordisk and more. • Key Debates that stimulate classroom discussion and
encouragecritical analysis. • Emerging Themes that present contemporary
strategicopportunities and issues such as ripple intelligence and technology and
neworganizational structures. • A Different View encouraging readers to
appreciate differingviewpoints on strategic concepts and theories. • End of
chapter cases that capture each chapter’s main theoriesthrough engaging cases
on companies such as Adidas and Nike, Lego and Uber. • New recommended
reading at the end of each chapter which help tofurther knowledge, including
classic texts and advanced reading, and authornotes providing context Connect
is McGraw-Hill Education’s learning and teachingenvironment that improves
student performance and outcomes while promotingengagement and
comprehension of content. New for this edition are interview-style videos,
featuring authorAlex Janes in discussion with business leaders, exploring how
organizationalstrategy has developed within companies as diverse as Jeep, Levi
Strauss, NovoNordisk and a prestigious oil and gas company. The videos are
provided infull-length or in segments, with questions aimed at encouraging
classroomdiscussion or self-testing. This new edition is available with
SmartBook, McGraw-HillEducation’s adaptive, digital tool that tests students’
knowledge of key conceptsand pinpoints the topics on which they need to focus
study time. Crafting and Executing Strategy is also available with both
TheBusiness Strategy Game and GLO-BUS – the world’sleading business
strategy simulations.
"The art of building sales is, to a large extent, the art of building brands. After
reading Kapferer's book, you'll never again think of a brand as just a name.
Several exciting new ideas and perspectives on brand building are offered that
have been absent from our literature".--Philip Kotler".An invaluable reference for
designers, marketing managers and brand managers alike".--Design magazine.
Media Today uses convergence as a lens that puts students at the center of the
profound changes in the 21st century media world. Through the convergence
lens they learn to think critically about the role of media today and what these
changes mean for their lives presently and in the future. The book's media
systems approach helps students to look carefully at how media is created,
distributed, and exhibited in the new world that the digital revolution has created.
In this way, Media Today goes beyond the traditional mass communication
textbook's focus on consuming media, to give students an in.
In this comprehensive book on global public relations, long-time international
practitioner Michael Morley pulls the curtain back on how PR actually works, why
it makes a vital contribution to the dissemination of useful information, and how it
guards corporate reputation - the crown jewel of any company.
An understanding of logistics is of primary importance in the modern business
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world and this text allows students and businesspeople alike to become
comfortable with the fundamentals of this discipline. In its explanation of
logistics—the process of moving a commodity or service from customer order to
consumption—this guide provides insight into every step of the process, from
order processing and purchasing to packaging and warehousing. Tips are
included for integrated logistics, customer service, materials flow, and strategic
logistics plans.
Presently, he is a professor of management at Fort Hays State University and an
adjunct professor at Colorado State University–Global. He has served as a
professor of management at Shenyang Normal University, China; a professor of
international business at Keimyung University, South Korea; and a professor of
accounting and finance at Monarch Business School, Switzerland. He has also
taught at Northcentral University and University of Phoenix.
Businesses consistently work on new projects, products, and workflows to remain
competitive and successful in the modern business environment. To remain
zealous, businesses must employ the most effective methods and tools in human
resources, project management, and overall business plan execution as
competitors work to succeed as well. Advanced Methodologies and Technologies
in Business Operations and Management provides emerging research on
business tools such as employee engagement, payout policies, and financial
investing to promote operational success. While highlighting the challenges
facing modern organizations, readers will learn how corporate social
responsibility and utilizing artificial intelligence improve a company’s culture and
management. This book is an ideal resource for executives and managers,
researchers, accountants, and financial investors seeking current research on
business operations and management.
Written by locals, Fodor's travel guides have been offering expert advice for all
tastes and budgets for more than 80 years. One of the country's most idyllic
getaways, Napa and Sonoma charm visitors with superb wineries and wine,
trendy restaurants and intimate resorts, and pampering spas. Time may seem to
stand still in the iconic California countryside with its rows of leafy vines, but the
luxury and sophistication here are thoroughly modern. This travel guide includes:
· Dozens of full-color maps · Hundreds of hotel and restaurant recommendations,
with Fodor's Choice designating our top picks · Multiple itineraries to explore the
top attractions and what's off the beaten path · Coverage of Napa, Yountville, St.
Helena, Calistoga, Sonoma Valley, Healdsburg, Geyserville, Russian River, and
West County Planning to visit more of California? Check our Fodor's state-wide
travel guide to California and also Fodor's San Francisco, Los Angeles, and San
Diego guides.
An authoritative guide to the action-packed film genre With 24 incisive, cuttingedge contributions from esteemed scholars and critics, A Companion to the
Action Filmprovides an authoritative and in-depth guide to this internationally
popular and wide-ranging genre. As the first major anthology on the action film in
Page 9/12

Online Library Sell Local Think Global
more than a decade, the volume offers insights into the genre’s historical
development, explores its production techniques and visual poetics, and provides
reflections on the numerous social, cultural, and political issues it has and
continues to embody. A Companion to the Action Film offers original research
and critical analysis that examines the iconic characteristics of the genre, its
visual aesthetics, and its narrative traits; considers the impact of major directors
and stars on the genre’s evolution; puts the action film in dialogue with various
technologies and other forms of media such as graphic novels and television;
and maps out new avenues of critical study for the future. This important
resource: Offers a definitive guide to the action film Contains insightful
contributions from a wide range of international film experts and scholars
Reviews the evolution of the genre from the silent era to today’s age of digital
blockbusters Offers nuanced commentary and analysis of socio-cultural issues
such as race, nationality, and gender in action films Written for scholars, teachers
and students in film studies, film theory, film history, genre studies, and popular
culture, A Companion to the Action Film is an essential guide to one of
international cinema’s most important, popular, and influential genres.
"From Nielsen to grilled cheese trucks, this is a hands-on, idea-packed book for
business people in search of growth." —SETH GODIN, author of Linchpin After
years of sharing her small-business tips and marketing tricks with readers of her
popular blog, ChunkOfChange.com, and column in the Long Beach Post, Olga
Mizrahi has taken her message to the streets, urging business owners to focus in
while reaching out. You’ll be excited and motivated to clearly state your
difference to the world—and your neighborhood—while confidently selling yourself
and your business. Through 50 low-cost, do-it-yourself tips, Sell Local, Think
Global will help you: Figure out what makes you and your business truly different.
Discover the secrets of “SoLoMo” marketing, both online and off. Spruce up your
Web and mobile presence by learning to love analytics. Walk boldly into the
future by embracing social media and customer reviews.
The second edition of this successful Economist guide covers everything that
businesses need to know in order to be successful in emerging markets. It uses
real experiences of companies to illustrate how emerging markets work, how
important they are, and the investing opportunities they have to offer. It shows
the reader how to detect weaknesses in current emerging-market strategies and
how to account for risk, corruption, and cultural boundaries. Extensively updated
and revised, the second edition is invaluable both for managers who are entering
emerging markets for the first time and for those who are already operating in
them.
Town planning. Interest-led, open-minded education. Preservation of buildings with historical
worth. All are so central to modern society that our age tends to claim these notions as its own.
In fact they were first visualised by Sir Patrick Geddes, a largely forgotten Victorian Scot and
one of the greatest forward thinkers in history. In turns a gardener, biologist, conservationist,
social evolutionist and town planner, he spent many years conserving and restoring
Edinburgh's historic Royal Mile at a time when most decaying buildings were simply torn down.
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With these plans of renovation came the importance of education - as the development of the
Outlook Tower, his numerous summer schools and his Collège des Ecossais in Montpellier
illustrate. It is in India where his name is most widely known. It was here that possibly the
greatest example of Geddes' belief in 'people planning' can be seen and which took the form of
pedestrian zones, student accommodation for women, and urban diversification projects in
Edinburgh. Indeed, his influence travelled around the world, through the people he met and
inspired, and has survived after his death.
This book identifies and addresses the seven transformation journeys that are reshaping
corporations today. It integrates and builds on the collective experience and learning of IMD’s
professors, who work directly with many organizations around the world and observe their
transformation struggles at close range. By taking a holistic and interdisciplinary view of how
organizations are transforming themselves, IMD’s faculty accompany global executives - as
individuals and as leaders of global corporations - on their transformation journeys.
The ultimate resource for marketing professionals Today’s marketers are challenged to create
vibrant, interactive communities of consumers who make products and brands a part of their
daily lives in a dynamic world. Marketing, in its 9th Australian edition, continues to be the
authoritative principles of marketing resource, delivering holistic, relevant, cutting edge content
in new and exciting ways. Kotler delivers the theory that will form the cornerstone of your
marketing studies, and shows you how to apply the concepts and practices of modern
marketing science. Comprehensive and complete, written by industry-respected authors, this
will serve as a perennial reference throughout your career.
Accounting systems and sustainability management are vital for company management and
performance. This is particularly difficult for small businesses. As such, it is necessary to
understand the features and issues of sustainable accounting systems, with a particular focus
on small business. Maintaining Sustainable Accounting Systems in Small Business is a critical
scholarly resource that explores sustainability accounting systems with small businesses and
how the economic, social, and environmental aspects are related to each other in the
company’s management and performance. Featuring coverage on a broad range of topics
such as management control system, integrated reporting, and small and medium enterprises,
this book is geared towards entrepreneurs, business managers, academicians, business
professionals, and graduate-level students seeking practical information about the different
sustainable accounting systems from strategic, organizational, and accounting perspectives.
I will not travel beyond Glasgow's city limits, or use any vehicles except my bike, for a whole
calendar year. - Ellie Harrison, January 2016 This simple proposition - to attempt to live a 'lowcarbon lifestyle of the future' - put forward by an English artist living in post-industrial Glasgow
cut to the heart of the unequal world we have created. A world in which some live transient and
disconnected existences within a global 'knowledge economy' racking up huge carbon
footprints as they chase work around the world, whilst others, trapped in a cycle of poverty
caused by deindustrialisation and the lack of local opportunities, cannot even afford the bus
fare into town. We're all equally miserable. Isn't it time we rethought the way we live our lives?
In this, her first book, Ellie Harrison traces her own life's trajectory to examine the relationship
between literal and social mobility; between class and carbon footprint. From the personal to
the political, she uses experiences and knowledge gained in Glasgow in 2016 and beyond,
together with the ideas of Patrick Geddes - who coined the phrase 'Think Global, Act Local' in
1915, economist EF Schumacher who made the case for localism in Small is Beautiful in 1973,
and the Fearless Cities movement of today, to put forward her own vision for 'the sustainable
city of the future', in which we can all live happy, healthy and creative lives.
This new edition of Friedman's landmark book explains the flattening of the world better than
ever- and takes a new measure of the effects of this change on each of us.
In an age where the globalization process is threatening the uniqueness and vitality of small
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towns, and where most urban planning discourse is directed at topics such as metropolregions or mega-regions and world cities, the authors here emphasize the need to critically
reflect on the potential of small towns. They illustrate how small towns can meet the challenge
of a fast-paced, globalized world, and based on case studies, movements, programs, and
strategies, present the local cultures that effectively and sustainably promote traditions and
identities. Small towns often play a critical role in regional economies. When small towns focus
on their specific characteristics and exploit their opportunities, they can become stable niches
within regional, national, and global economies, and thus contribute significantly to shaping
their future. The second edition is expanded to cover the intensive development of small towns
in China and Korea. In addition, the authors examine the impact of the economic crisis on
small towns and the recent development of the Slow City movement.
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