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In this ebook, you'll find helpful tips on finding ways to outsource, tips for outsourcing ebooks, how outsourcing can be profitable, what you
need to know about outsourcing and much more. GRAB A COPY TODAY!
Learn how to deliver on the brand promise and become a better copywriter through the art of authentic storytelling. Today's consumer
tolerance for clutter -- baseless product pitches, poor or mistimed messaging, and fluff marketing speak -- has all but flatlined. Tired and
frustrated with empty words, consumers have little time to waste on filtering marketing vapor to get to a brand's truth. And the fact is, if you
won't tell them what they need to know about your brand upfront -- in a simple, honest, and informative way -- your competitors will be happy
to step up. That's why every copywriter needs Herding Words: A Brand Copywriter's Guide by David R. Woodruff. Aimed at those responsible
for crafting brand narrative, it elevates writers’ expertise as brand storytellers, inspiring them to go beyond features and benefits, get to the
core truth about a brand's promise, then transform those insights into powerful brand narrative for print, digital, and web marketing
communications.
This innovative guide will take you on a journey through SEO (Search Engine Optimization) from A to Z. The text is based on updated
examples faithfully reported from the experiences with the 100 sites built by the Italian author Federico Magni, Senior SEO Specialist for
about 10 years, and now founder of the SEOProf.it platform. Failures and successes on Google are told by analyzing not only the keyword
and link building concepts, but also by focusing on the latest SEO strategies to place your site on search engines for a given keyword. In
addition to practical suggestions and a bit of theory, you will find the experiences, the case studies verified in the European market, and the
situations experienced by the author during his daily work in SEO, with concrete numbers and data. Written in a very clear and simple way,
this SEO course is ideal for those who already know the subject, but also for those who have recently approached it. Recommended for the
beginner who wants to start in the best way, but also for those who have a more advanced level and want to improve their skills for a
professional growth. It's not a cold reading of false myths, tricks, or outdated content about SEO, but it's a book that gets straight to the point.
The Ultimate SEO Guide Handbook is the one-stop solution for every SEO seeker to learn SEO. This book covers the every profile i.e. SEO
developer, product owner, web developer/designer; even the students who wants to learn the functionality and right approach of SEO
implementation. We covers the beginners to the advance level. The book SEO knowledge will not just boost up your website performance but
can boost up any online products performance. The book activities test your SEO learning level at various point. SEO Guide:- Englighten you
by SEO guide and its importance in the boosting up your website performance. Keyword Knowledge:- Do you know which keyword you need
or not yet. This book contains the keywords guidance that gives you the impeccable results. User Experience:- It even enlightens you to
convert the audience into the customers. It shows you how to earn respect from user/audience for your products. Respect brings you the
money. Content Selection:- It guides you to analyze the difference between the need of your user and need of yours. Internal Linking:- Do not
know the internal linking, its good. Because one wrong step can ruin the product authority. This section shows you the do & do not ways,
meaning and importance of true internal linking for you and your user. Anchor Text:- It tells you that how, where, when and why not to use
anchor text. It gives you the complete details about the each anchors and their outcomes. Penalty:-It prevents you by working too hard to
rank, which leads the person in penalty. Also guides you in overcoming from the penalty. SEO Audit:- SEO Audit is pivot of SEO. If you know
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what it is and how to do it, you just win your half internet battle. This book will give you the complete guidance on SEO Audit implementation
to win you the full internet battle. Keyword Tools:- Do not know which tools to use for what. Don't worry, we did the hard work for you and give
you the simple and result oriented tools.
Writing for the web. Web word wizardry. Web writing that works. What does that mean? Your online copy must persuade - it's integral to
getting your visitors or readers to register, subscribe, qualify as leads, and yes, even buy from you. It's writing that must earn its keep. And to
effectively manage the quality of your online writing, you need to understand what works, why it works and how to make it work better for
you.Whether you are the marketer responsible for the bottom line or the writer creating the copy, Persuasive Online Copywriting provides the
tools you need to get results.Bryan Eisenberg, Jeffery Eisenberg and Lisa T. Davis are Future Now, Inc., an agency Specializing in online
conversion since 1998. In addition to offering seminars and workshops, the trio's publications include The Marketer's Commom Sense Guide
to E-Metrics, an ROI Marketing column for ClickZ and GrokDotCom.
The Ultimate Copywriting Guide for Beginners to AdvancedA Short Course on Learning Copywriting That Sells, a Book/workbook/handbook
of Web Copywriting for Business Advertising,social Media and EmailCreatespace Independent Publishing Platform
WWW may be an acronym for the World Wide Web, but no one could fault you for thinking it stands for wild, wild West. The rapid growth of
the Web has meant having to rely on style guides intended for print publishing, but these guides do not address the new challenges of
communicating online. Enter The Yahoo! Style Guide. From Yahoo!, a leader in online content and one of the most visited Internet
destinations in the world, comes the definitive reference on the essential elements of Web style for writers, editors, bloggers, and students.
With topics that range from the basics of grammar and punctuation to Web-specific ways to improve your writing, this comprehensive
resource will help you: - Shape your text for online reading - Construct clear and compelling copy - Write eye-catching and effective headings
- Develop your site's unique voice - Streamline text for mobile users - Optimize webpages to boost your chances of appearing in search
results - Create better blogs and newsletters - Learn easy fixes for your writing mistakes - Write clear user-interface text This essential
sourcebook—based on internal editorial practices that have helped Yahoo! writers and editors for the last fifteen years—is now at your
fingertips.
"YOU CAN LAUGH AT MONEY WORRIES --- IF YOU ACQUIRE THE COPYWRITING TECHNIQUES FROM THIS BOOK" This copywriting
book contains all the essential elements that must exist in an effective sales letter, to pull in money or get the call to action you want from the
prospects.This could be to subscribe to your list, share your content, or even buy it now! This book is targetted for beginning copywriting
students and the entrepreneur or business owners who want to get better results through effective copywriting skills and best practices.
Especially now that marketing happens a lot in social media, email, our websites--writing effective copy is a MUST to thrive! An effective
sales-letter that gets the result is just ticking checkboxes in the prospect's mind. If you know what these psychological triggers are, and how
to trigger them? Then you can expect to get consistently powerful results, every time! Heres a preview of what you'll learn in this book:
Website Product Copywriting Blog Posts Copywriting The 4Us Formula The Aida Formula Landing Page Copywriting What Makes A Good
Landing Page? Call-To-Action Copy Email Marketing Crafting An Effective Email Marketing Copy Sales Letter Sales Page Copywriting Keep
It Laid-Back Valuing Your Customers And Your Product And Services Show Through In A Hundred Subtle Ways Understanding Your
Prospects The Ideal Customer Their Pains And Struggles The Sales Letter Structure Headline Essentials Types Of Headlines Bullets
Subheadings/Sub-Headline Some Common Ways To Create An Engaging Subheading Usp Versus Esp Usp Or Unique Selling Proposition
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Crafting A Value Proposition Establishing Your Areas Of Difference Story Driven Copywriting Help The Reader Picture And Feel Call To
Action (Cta) Managing Objections Reviews The Guarantee Faqs Postscripts (P.S) Great Reasons Why You Should Buy Subheadings Ad
Errors Price Order Options Legibility More Information Free-Items Copywriting Mistakes To Avoid Trying To Sell Before First Giving Value
Sounding Too Formal Wasting Your Reader's Time Make A Claim Without Proof Attempting To Sell To Everyone Do Not Begin At The Start
Be Flexible Leave Out Needless Words Discuss Your Prospects' Issues Swipe Files The Better Letter Checklist: Finishing Up Download your
copy now!

"YOU CAN LAUGH AT MONEY WORRIES --- IF YOU ACQUIRE THE COPYWRITING TECHNIQUES FROM THIS
BOOK" This copywriting book contains all the essential elements that must exist in an effective sales letter, to pull in
money or get the call to action you want from the prospects.This could be to subscribe to your list, share your content, or
even buy it now! This book is targetted for beginning copywriting students and the entrepreneur or business owners who
want to get better results through effective copywriting skills and best practices. Especially now that marketing happens a
lot in social media, email, our websites--writing effective copy is a MUST to thrive! An effective sales-letter that gets the
result is just ticking checkboxes in the prospect's mind. If you know what these psychological triggers are, and how to
trigger them? Then you can expect to get consistently powerful results, every time! Heres a preview of what you'll learn in
this book: Website Product Copywriting Blog Posts Copywriting The 4Us Formula The Aida Formula Landing Page
Copywriting What Makes A Good Landing Page? Call-To-Action Copy Email Marketing Crafting An Effective Email
Marketing Copy Sales Letter Sales Page Copywriting Keep It Laid-Back Valuing Your Customers And Your Product And
Services Show Through In A Hundred Subtle Ways Understanding Your Prospects The Ideal Customer Their Pains And
Struggles The Sales Letter Structure Headline Essentials Types Of Headlines Bullets Subheadings/Sub-Headline Some
Common Ways To Create An Engaging Subheading Usp Versus Esp Usp Or Unique Selling Proposition Crafting A Value
Proposition Establishing Your Areas Of Difference Story Driven Copywriting Help The Reader Picture And Feel Call To
Action (Cta) Managing Objections Reviews The Guarantee Faqs Postscripts (P.S) Great Reasons Why You Should Buy
Subheadings Ad Errors Price Order Options Legibility More Information Free-Items Copywriting Mistakes To Avoid Trying
To Sell Before First Giving Value Sounding Too Formal Wasting Your Reader's Time Make A Claim Without Proof
Attempting To Sell To Everyone Do Not Begin At The Start Be Flexible Leave Out Needless Words Discuss Your
Prospects' Issues Swipe Files The Better Letter Checklist: Finishing Up Get your copy now! tags: website copywriting
template, gary halbert copywriting, copywriting books pdf, copywriting, copywriting books, amazon copywriting service,
copywriting course online, copywriting advertising, learning copywriting, copywriting ogilvy, copywriting handbook,
website copywriting services, copywriting that sells, the adweek copywriting handbook:, copywriting short course,
copywriting for dummies, copywriting business, copywriting
formula, copywriting guide, copywriting workbook,
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copywriting services, web copywriting, copywriting software, social media copywriting course, start copywriting,
copywriting headlines e emails que vendem, copywriting secrets, seo copywriting 2017, professional copywriting course,
landing page copywriting, website copywriting rates, copywriting academy, copywriting real estate, copywriting jobs,
copywriting companies, masters of copywriting, master copywriting, online copywriting agency, medical copywriter,
brochure copywriter, healthcare copywriter, copywriting charges, copywriting fees, financial copywriter
A powerful and effective copy is what brings great results in your marketing campaigns. When writing a sales copy, your
aim is to reach your prospects and prompt them to take purchase your products or subscribe to your services. Pro
copywriters know how to convey the right message to the target audience via their copy. In this advanced guide to the art
of powerful and effective copywriting, you'll learn: - What makes a great copy- The different types of copywriting- The
science of persuasion- SEO copywriting- Neuromarketing and copywriting - Combing your copy with a design for
exceptional results- The most commonly used persuasive wordsAll these aspects will guarantee you'll write an irresistible
copy that yields awesome results in terms of sales, profits, and business growth. Grab your copy today if you want to see
immediate and lasting results in your income!
Finally a go-to guide to creating and publishing the kind of content that will make your business thrive. Everybody Writes
is a go-to guide to attracting and retaining customers through stellar online communication, because in our content-driven
world, every one of us is, in fact, a writer. If you have a web site, you are a publisher. If you are on social media, you are
in marketing. And that means that we are all relying on our words to carry our marketing messages. We are all writers.
Yeah, but who cares about writing anymore? In a time-challenged world dominated by short and snappy, by click-bait
headlines and Twitter streams and Instagram feeds and gifs and video and Snapchat and YOLO and LOL and #tbt. . .
does the idea of focusing on writing seem pedantic and ordinary? Actually, writing matters more now, not less. Our online
words are our currency; they tell our customers who we are. Our writing can make us look smart or it can make us look
stupid. It can make us seem fun, or warm, or competent, or trustworthy. But it can also make us seem humdrum or
discombobulated or flat-out boring. That means you've got to choose words well, and write with economy and the style
and honest empathy for your customers. And it means you put a new value on an often-overlooked skill in content
marketing: How to write, and how to tell a true story really, really well. That's true whether you're writing a listicle or the
words on a Slideshare deck or the words you're reading right here, right now... And so being able to communicate well in
writing isn't just nice; it's necessity. And it's also the oft-overlooked cornerstone of nearly all our content marketing. In
Everybody Writes, top marketing veteran Ann Handley gives expert guidance and insight into the process and strategy of
content creation, production and publishing, with actionable how-to advice designed to get results. These lessons and
Page 4/18

Access Free Seo Copywriting Guides
rules apply across all of your online assets — like web pages, home page, landing pages, blogs, email, marketing offers,
and on Facebook, Twitter, LinkedIn, and other social media. Ann deconstructs the strategy and delivers a practical
approach to create ridiculously compelling and competent content. It's designed to be the go-to guide for anyone creating
or publishing any kind of online content — whether you're a big brand or you're small and solo. Sections include: How to
write better. (Or, for "adult-onset writers": How to hate writing less.) Easy grammar and usage rules tailored for business
in a fun, memorable way. (Enough to keep you looking sharp, but not too much to overwhelm you.) Giving your audience
the gift of your true story, told well. Empathy and humanity and inspiration are key here, so the book covers that, too.
Best practices for creating credible, trustworthy content steeped in some time-honored rules of solid journalism. Because
publishing content and talking directly to your customers is, at its heart, a privilege. "Things Marketers Write": The
fundamentals of 17 specific kinds of content that marketers are often tasked with crafting. Content Tools: The sharpest
tools you need to get the job done. Traditional marketing techniques are no longer enough. Everybody Writes is a field
guide for the smartest businesses who know that great content is the key to thriving in this digital world.
A candid and indispensable primer on all aspects of advertising from the man Time has called "the most sought after
wizard in the business." Told with brutal candor and prodigal generosity, David Ogilvy reveals: • How to get a job in
advertising • How to choose an agency for your product • The secrets behind advertising that works • How to write
successful copy—and get people to read it • Eighteen miracles of research • What advertising can do for charities And
much, much more.
Copywriting is writing with purpose. It’s about using words to reach people and change what they think, feel and do. This
easy-to-read guide will teach you all the essentials of copywriting, from understanding products, readers and benefits to
closing the sale. You’ll learn how to... • Write clearly, simply and engagingly • Choose a killer headline and a strong
structure• Use 20 proven strategies for creative copywriting• Harness the power of persuasion and psychology• Create a
unique tone of voice for a brand Illustrated throughout and packed with real-life examples, Copywriting Made Simple is
the perfect introduction to copywriting today. “Tom’s put a lifetime of learning into this book… an incredibly thorough
briefing on copywriting.” – Dave Trott, Creative legend, agency founder, author and teacher. “Educational, entertaining
and energetic… prepare to dig deep and enjoy!” – Katherine Wildman, Host, The Writing Desk.
Why Every Business Owner Needs to Master Copywriting Do you want to boost your sales, save time and grow your
business at a lightning speed? Good copywriting can do all that plus a whole lot more. And world class copywriting can
transform your performance out of all recognition. Whether you're aware of it or not, copywriting is one of the most
essential elements of effective marketing. It's the art and science of strategically delivering words that get people to take
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action. In this book, you will learn how to write copy that connects and converts. You don't have to guess what to write.
You can learn exactly what words will increase the level of your success … Every. Single. Time. The right words can make
the difference between your business fighting to keep the lights on vs. your business breaking sales records. From this
book, you will discover: How to Tell a Compelling Story Formatting Tips That Make Your Copy a Joy to Read The Seven
Saleable Emotions How to Write Headlines That Draw People In Writing Copy for Social Media Creating a Persona How
to Write an Effective Call to Action (CTA) Conversations Lead to Conversions Emails that Make You Click And Much,
Much More Start Reading Now, and Take Your Copywriting to The Next Level.
The Everything Guide to Writing Copy is a step-by-step guide to writing effective copy for a variety of media including
print, web, radio, trade journals, and much more. Packed with tips and tricks used by the pros, this valuable resource
teaches you to promote products and services, build brands, and write copy that boosts your company’s bottom line.
Features expert strategies for you to: -Write compelling headlines, tag lines, and leads -Avoid common copywriting
mistakes -Strengthen brand development -Start a freelance copywriting business -Write copy for all media-print, radio,
TV, and websites Whether you’re a professional copywriter or just starting out, The Everything Guide to Writing Copy will
inspire you to create innovative, sales-generating advertising and marketing pieces.
This book is all about Digital Marketing in this world of Technology. Today, we must know how Digital Marketing actually
works, how to target perfect audience, how to priortize our methods in marketing and how to make a perfect income with
this skill. So, here we have the book Digital Marketing: The Ultimate guide, Written by National Award winning author, Mr.
Shashank Johri. He is in the field of Technology for more than 20 years and he worked with Cyber Police and Cyber
cells, now he is intoducing the marketing strategy of future. In this book you will be learning about different types of
techniques and their appropriate uses. Also, you will be learning about how to understand and behave with people. All
these knowledge at very minimal cost.
Attract, engage, and inspire your customers with an "Optimize and Socialize" content marketing strategy Optimize is
designed to give readers a practical approach to integrating search and social media optimization with content marketing
to boost relevance, visibility, and customer engagement. Companies, large and small, will benefit from the practical
planning and creative content marketing tactics in this book that have been proven to increase online performance across
marketing, public relations, and customer service. Learn to incorporate essential content optimization and social media
engagement principles thereby increasing their ability to acquire and engage relevant customers online. Optimize
provides insights from Lee Odden, one of the leading authorities on Content and Online Marketing. This book explains
how to: Create a blueprint for integrated search, social media and content marketing strategy Determine which creative
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tactics will provide the best results for your company Implement search and social optimization holistically in the
organization Measure the business value of optimized and socialized content marketing Develop guidelines, processes
and training to scale online marketing success Optimize offers a tested approach for a customer-centric and adaptive
online marketing strategy that incorporates the best of content, social media marketing, and search engine optimization
tactics.
Enhanced by two case studies, a guide to writing copy for the Web offers tips on increasing search engine rankings
through an understanding of the theory of search engine optimized copy and the basics of keyword research.
With the rise of social networks, "Twitterized" attention spans, and new forms of video content, the techniques that
worked in crafting attention-grabbing, clickable, and actionable online copy a few years ago are simply not as effective
today. Thoroughly revised, the third edition of Web Copy That Sells gives readers proven methods for achieving
phenomenal success with their online sales and marketing efforts. They will learn to: * Use psychological tactics that
compel Web surfers to buy * Create effective, highly-targeted Facebook ads * Test copy to maximize response * Write
online marketing video scripts that sell * Craft compelling copy for interactive advertising banners * Produce highconverting video sales letters * And more Proven and practical, Web Copy That Sells shows how to quickly turn
lackluster sites into "perpetual money machines," streamline key messages down to irresistible "cyber bites"...and ensure
that Web copy, e-mail, and marketing communications pack a fast, powerful-and sales generating-punch.
Copywriting SecretsA Step-By-Step Guide To Writing Sales Letter That Sells Copywriting is basically the term used in
referring to the process of writing the text that publicizes a business, person, an idea or an opinion. A copy may be used
on its own, such as a script for a television or radio advertisement, or in conjunction with other kinds of media as in the
text for websites and promotional materials. Copywriting is one of the most essential elements of effective marketing. It's
the art and science of strategically delivering words that get people to take some form of action. Copywriting Secrets is
for copywriters, multichannel marketers, creative directors, freelance writers, marketing managers . . . even small
business owners and information marketers. It reveals dozens of copywriting techniques that can help you write both
print and online ads, emails, and websites that are clear, persuasive, and get more attention?and sell more products.
Here's just a tiny fraction of all you will learn in this book: All Ab?ut A Sales Letter Th? AIDA Principle Sales Letter Format
Sequence H?w T? Create Headlines H?w T? Write An Effective Sales Letter Th? Fundamental Questions Y?ur Sales
Letter Sh?uld Answer Wh? C?rt?in Sales Letters Lose Business? Lethal Sales Letter Mistakes Chracristics of A Good
Sales Letters Insider Secrets Of A Killer Sales Letter SEO Copywriting And Much More .......... Proudly presented by
"Being The Best" Scroll to the top of the page and select the Buy Now button!
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The classic guide to copywriting, now in an entirely updated third edition This is a book for everyone who writes or
approves copy: copywriters, account executives, creative directors, freelance writers, advertising managers . . . even
entrepreneurs and brand managers. It reveals dozens of copywriting techniques that can help you write ads,
commercials, and direct mail that are clear, persuasive, and get more attention—and sell more products. Among the tips
revealed are • eight headlines that work—and how to use them • eleven ways to make your copy more readable • fifteen
ways to open a sales letter • the nine characteristics of successful print ads • how to build a successful freelance
copywriting practice • fifteen techniques to ensure your e-mail marketing message is opened This thoroughly revised
third edition includes all new essential information for mastering copywriting in the Internet era, including advice on Weband e-mail-based copywriting, multimedia presentations, and Internet research and source documentation, as well as
updated resources. Now more indispensable than ever, The Copywriter's Handbook remains the ultimate guide for
people who write or work with copy. "I don't know a single copywriter whose work would not be improved by reading this
book." —David Ogilvy
Want to rule the copywriting scene? The read this book for simple and straightforward methods.I teach you how to start
your life as a copywriter.I show you how to write better.And how to make money as a copywriter.By the time you are
done reading you will be an expert too.
Finally: a real-life, practical industry guide on content strategy and marketing. Practical Content Strategy & Marketing is
your go-to guide on a practical content strategy and marketing education, created by author Julia McCoy as a written
accompaniment to her new course, the Content Strategy & Marketing Course (www.contentstrategycourse.com). If you
run a business, or if you’re trying to break into a top-dollar content marketing career, you need to know the practical
concepts involved in content strategy and marketing. The “how,” the “why,” the “where” of content. Content marketing
itself involves so many platforms, formats, content types, strategies, tools—and to get the most ROI from your approach to
content marketing and strategy, you have to know how to do the most important content marketing practices. Forget
FOMO and trying to figure out too many things. This guide will teach you the most important foundations and skills you
actually need in order to get far in our booming industry of content marketing. For the first time in the industry, Practical
Content Strategy & Marketing lays the “hows” of content marketing and strategy out, in a step-by-step approach, book
form. Each section has written exercises built to solidify what you’re reading and learning—you’ll be able to fill these out
with a pen. Don’t be afraid to mark up this book! Why is this book different? You’re not going to find corporate, birdseye, mumbo-jumbo fluff in this content marketing guide. Quite the opposite. The author, Julia McCoy, won her way to the
top (awarded as the top 33rd content marketer in 2016) the hard-knocks way. She dropped out of college and built a
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content agency, Express Writers, on nothing but $75 and the tenacity to go and follow her dream and see it through. Five
years later, Julia’s business has served over 5,000 clients and employs over 40 team members, and her content
consistently ranks at the top of Google and among the highest-shared for guest publications. Her go-to marketing
strategy? A practical, hands-on content marketing approach that has ended up bringing her 99% of the clients her
agency currently works with. With Julia as your guide, learn the principles and physical “how-to” behind these six key
cores of effective content marketing: Module 1: Core Foundations of an ROI-Based Content Strategy Module 2: Audience
Persona Discovery, Sales Funnel Content Mapping, & Style Guidelines Module 3: Understanding Keywords, SEO
Opportunities, & Creating Keyword Reports Module 4: How to Build Content Cores (Your Content House) for an Authority
Presence Online Module 5: Practical Content Creation (Your Site & Guest Blogging) Module 6: Content Promotion,
Setting a Budget, Preparing Your Editorial Calendar, & Maintenance Along the way, you’ll get to build a working content
strategy from the ground up, using the Brand Strategy Exercises in each module. Have your pen and thinking cap
ready—and a brand you want to build an entire working strategy for! Practical Content Strategy & Marketing is a field
guide for the smartest content marketers who know that strategy is the key to thriving in our world of new marketing
through content. Bonus: leading business marketing expert Mark Schaefer joins Julia to write the foreword, and guests
Sujan Patel, Michele Linn, Steve Rayson and more appear in guest lessons throughout the book.
New strategies in SEO and SMM to help grow your business In the digital age, content is no longer confined to the
written page. It is spread across web and mobile, taking the form of podcasts, webinars, widgets, and blog posts.
Powerful content tells the story of your product or business, but it means nothing if it's not written well, optimized for
search and social media, and properly marketed. In Content is Currency, content strategist Jon Wuebben explains the
fine art of content development by utilizing the latest Search Engine Optimization (SEO) and Social Media Marketing
(SMM) techniques, and provides you with the tools and strategies you need to get your online content noticed. You will
learn: - What types of content best suit your specific business, market, and industry - How key content tactics influence
search engine rankings and sales conversion - How to leverage social media to connect with your target market - How to
merge the many elements of your webs presence. Don't lose your target audience to the millions of online search results,
or allow them to click away because your content doesn't engage. Let Content is Currency teach you the techniques to
get your content onto the screens and into the minds of B2B and B2C viewers everywhere.
Are You Looking for Ways to Improve Your Website? Have You Wondered to increase your organic traffic and Maximize
the Profits though content marketing? All people who start a new business have to face two fears: lose money and waste
precious time with little valuable information. These 2 Books in 1 will teach you everything you need to build a successful
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website and persuade costumers using creative writing without paying for expensive guru courses! It includes: SEO +
Copywriting. Learn how to reach your potential buyers avoiding the main mistakes everybody makes. This is what you
will find in this fantastic Bundle: The Most Profitable SEO strategies Secrets to improve organic traffic to your website
The Most Effective content marketing techniques How to Build an Effective Website ... and that's not all! The Best
Strategies to Reach the Largest Numbers of your Potential Customers How to Run Targeted Ad Campaigns Persuasive
techniques to write a content that sells ...and much more! Take advantage of this Guide and discover the best tips for
your website! What are you waiting for? Press the Buy-Now button and get started!
Step-by-Step guide to SEOEver wondered how websites get to the top of Google?In easy-to-follow, plain English you'll
Discover:1. How to get your website on the first page of Google2. How to get your website showing up multiple times on
the first page3. Important SEO concepts, from beginner to advanced.4. Tips and tricks to get local businesses ranking
high with local SEO.5. How to find keywords that will send customers to your site.6. How to analyse your online
competition and find their weakness7. How to create content that search engines will love8. Every key SEO concept you
need to be successful9. Simple, yet proven tactics that will send your site to the top of Google10.How to quickly recover
from a Google penalty11.How to use social networks to boost your search engine rankings12.Correct On-page
optimization techniques13.Correct Off-Page SEO Techniques14.How to hire an SEO15.How to spot a bad SEO form a
good one16.Copywriting techniques that will please Google17.How to conduct an SEO audit of your site18.How to use
analytics to improve your sites performance19.Simple methods to gain conversions Everything you need to know about
SEO, in one bookEasy to understand Step-by-step instructions-Follow this book and you'll see results quicklyThe only
SEO book you will ever need
Since the advent of the Internet and since more and more people are making purchases online, writers have had to adapt
to composing copy for the Web. Contrary to what many people think, writing for the Web and writing for print are not the
same and involve very different skill sets. Instead of struggling to find the right words, copywriters should read this new
book from cover to cover to discover how to write sales-generating copy. The Complete Guide to Writing Web-based
Advertising Copy to Get the Sale will teach you how to make your copy readable and compelling, how to reach your
target audience, how to structure the copy, how to visually format the copy, how to forget everything you ever learned
about writing, how to pull in visitors, how to convince visitors to buy, how to outline and achieve your goals, how to create
a customer profile, how to create a unique selling position, how to include searchable keywords in the copy, how to
convert prospects to paying customers, and how to compose eye-catching headlines. In addition, you will learn about the
trends in Web-based advertising; the categories of advertising; the important information that needs to be included in
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your copy, such as what you are selling, what sets your product apart from the competition s, where you are located,
what makes your product affordable, and why you yourself would buy the product; writing in the inverted pyramid sty? the
do's and don'ts of Web-based advertising; and key phrases to incorporate in your copy. We will also provide you with
some common mistakes to avoid and tips for writing, revising, and proofreading. By incorporating the principles in this
book, you will take your Web-based advertising copy from boring to brilliant, while boosting your sales and increasing
your customer traffic. Atlantic Publishing is a small, independent publishing company based in Ocala, Florida. Founded
over twenty years ago in the company presidentâe(tm)s garage, Atlantic Publishing has grown to become a renowned
resource for non-fiction books. Today, over 450 titles are in print covering subjects such as small business, healthy living,
management, finance, careers, and real estate. Atlantic Publishing prides itself on producing award winning, high-quality
manuals that give readers up-to-date, pertinent information, real-world examples, and case studies with expert advice.
Every book has resources, contact information, and web sites of the products or companies discussed.
How To Get Connected with More than 300 Million Customers This popular title delivers an in-depth guide to targeting,
reaching, and gaining ideal customers using the latest updates on LinkedIn. LinkedIn expert Ted Prodromou offers a
wealth of no- or low-cost methods for maximizing this dynamic resource. Following his lead, readers learn to link with the
most effective connections for greater exposure. Updates in this edition include: Staying up-to-date with LinkedIn
Contacts, Pulse, and Publisher programs Expansion of premium accounts to help optimize business profiles, stand out in
search results, and track impact How to implement new features like Showcase and Company Updates pages for
extended presence in newsfeeds and with followers Smarter LinkedIn Search that saves time and money with
customized, comprehensive results Other important topics covered include: Techniques and tips to easily navigate
LinkedIn’s interface Time saving tips on finding and matching data from businesses and people Expert guidance on
super-charging a business or individual profile Insider advice on getting found through LinkedIn and maximizing search
Professional instruction on promoting a LinkedIn profile The latest information is illustrated with current snapshots, fresh
examples, and case studies, along with new techniques to easily maneuver LinkedIn’s interface.
Is Your Marketing as Simple, Effective, and Affordable as Duct Tape? Let's face it, as a small business owner, you are
really in the business of marketing. The problem for most small business owners is that they suffer from "marketing idea
of the week" syndrome instead of implementing a systematic approach to the problem of small business marketing. In
Duct Tape Marketing, renowned Small Business Marketing guru John Jantsch shows you how to develop and execute a
marketing plan that will give your business the life and longevity you knew you could have when you made that decision
to go out on your own. CAREFUL! Duct tape is a serious tool... it sticks where you put it. So are the ideas in this book. If
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you're ready to make a commitment and are willing to make something happen, John's book is a great place to start.
--Seth Godin, author of Purple Cow For all those who wonder why John Jantsch has become the leading advisor and
coach to small businesses everywhere, Duct Tape Marketing is the answer. I have never read a business book that is as
packed with hands-on, actionable information as this one. There are takeaways in every paragraph, and the success of
John's blog is living proof that they work. Duct Tape Marketing should be required reading for anyone who is building a
business, or thinking about it. --Bo Burlingham, editor-at-large, Inc. magazine, and author of Small Giants: Companies
That Choose To Be Great Instead of Big Duct Tape Marketing is a worthy addition to the growing library of how-to books
on small business marketing -- concise, clear, practical, and packed with great ideas to boost your bottom line. --Bob Bly,
author of The White Paper Handbook With the world suffering from depleted reserves of trust, a business that sells plenty
of it every day tends to create the most value. The great thing about trust as a product feature is that it delivers
exceptional returns. With this book, John Jantsch has zeroed in on exactly what small businesses need to sell every day,
every hour. --Ben McConnell, co-author of Creating Customer Evangelists: How Loyal Customers Become a Volunteer
Sales Force John Jantsch has provided small businesses with the perfect perspective for maximizing all marketing
activities - offline and on. Jantsch has the plan to help you thrive in the world of business today. Read it, all your
competitors will. --John Battelle, cofounding editor or Wired and author of The Search: How Google and Its Rivals
Rewrote the Rules of Business and Transformed Our Culture Duct Tape Marketing is a great read for anyone in
business. It has fresh ideas laid out in a practical and useable way. I highly recommend this book for growing any
business. --Dr. Ivan Misner, Founder of BNI and Co-author of the New York Times bestseller, Masters of Networking
A typical workshop doesn’t always sound intriguing — in fact, it’s something most people try to avoid attending. Still,
seminars are held each year in many fields and industries, and usually none are alike. While thousands of executives,
employees, and other professionals dread hours of lectures and preaching that the average conference involve, the one
you’re planning doesn’t have to be the norm. The Complete Guide to Running Successful Workshops & Seminarsis
your complete guide to putting together an effective conference that is sure to be a hitfrom start to finish, regardless of
your field and audience. In this new book, you will learn the ins and outs of planning a workshop,from general decisions
about how long the event will last to the minutedetails such as where each person will check in and sit. This
completeguide will teach you how to effectively target and communicate withyour audience so you can give your
attendees the information they weremissing. You will learn about the basics of leading a training program,such as what
characteristics you should portray to show your authorityand credibility, as well as the general structural elements of a
workshop,seminar, and conference. This comprehensive book will help you define thereason why you are holding a
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workshop, and will teach you to succinctlycreate an objective for your participants so that you are destined forsuccess.
You will even learn how to evaluate and measure your successduring and after the event to prove your true effectiveness
and determineyour program’s strengths and weaknesses. Filled with information abouthow to build a budget, planning,
scheduling and get funding for yourworkshop, this book addresses the financial aspect of holding an hour, day,or
weekend workshop so that you can adequately allocate your money.This comprehensive guide has it all — and will teach
you everything youneed to know to plan, promote, and present a conference.
Revised and updated for 2021 with new case studies and covering the latest Google updates!Become one of the
10,000+ business owners and marketers who have used this bestselling no-nonsense SEO book to increase their
rankings and sell more.Whether you've dabbled in Search Engine Optimisation (SEO) and been disappointed with the
results, are a complete SEO newbie looking for a large slice of the ranking pie or you're a seasoned professional looking
to stay up to date with the best SEO practices, this book is for you. How would it feel to... Understand how Google
chooses which websites to rank? Know exactly what keywords to target to attract people who are ready to buy what you
sell? Have your most profitable keywords hit the top spot? Confidently be able to tweak your website and its structure (no
technical know-how needed!) for fast gains? Be able to write killer content that Google and your visitors love? Build
relationships with key publication players in your industry and have them begging for your content? Have crafted a
complete SEO strategy to laser-target your focus and get big results? What kind of results can you achieve?One of our
clients came to us in 2015 asking for help. His business was making $2k per month in sales, and he was contemplating
closing shop. Today, that business turns over $3.4million per month, thanks to the strategies in this book.You'll read
about this business and others in the book. Every strategy is data-backed and battle-tested by the Exposure Ninja team,
who grow real businesses like yours. What's inside?Section 1: The FoundationsYou'll learn: The four free ways to appear
on the first page of Google How to identify keywords that will drive hordes of hungry traffic to your website The key to
seeing ranking gains in just weeks Why snooping on your competitors is crucial, and how to steal the good bits. Section
2: Your WebsiteTransform your website's ranking by: Structuring it to make it easy for Google AND visitors to use Using
content to 10x your traffic Transforming your blog into a sales generator Avoiding the SEO pitfalls that can do more harm
to your website than good Section 3: Promoting Your WebsiteYou'll find out: The exact process that took one business
from 35 to 3,450 leads a month How to get links from national newspaper websites The easy way to pitch content
sounding desperate How to get links from social media Section 4: Designing Your SEO StrategySEO can be
overwhelming. Replace panic with serene calm as you: Put everything into a comprehensive strategy Pick the key tasks
to get results if you're low on time Learn which metrics to track and which to ignore Implement three key practices that
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will ensure long-term improvement, whatever Google throws at you "But how do I know all this is possible?"Tim CameronKitchen started out as a professional drummer. After building and ranking a website for his next-door neighbour, he got
bitten by the SEO bug. Hundreds of clients later and with a team of 100 at his agency Exposure Ninja, Tim's story shows
that anyone, even if you don't have a background in SEO, can learn what it takes to rank their website on Google.We
update the book at least once a year to reflect the latest changes to the algorithm, so you're always in the know. Lifetime
updates are included with purchase, so this is the last SEO book you'll ever need to buy! Bonuses worth over £400You'll
also receive a FREE video review of your website's SEO, carried out by one of the SEO experts at Exposure Ninja.
They'll build you a prioritised plan to follow to improve your ranking and sales.
"This book is all you need to write online content that will convert."This is an interview with the author of "The Ultimate
Beginner's Guide to Content Writing".Q. What makes your book different from others in this niche?A. Most of the books
on content writing focus on SEO. SEO is great. You need to apply the rules to rank and feature on the first page.
However, how good is a number one position when most of your traffic is bouncing off your pages?Three elements must
feature in a successfully written post. First, you must grab attention. Second, you must stir interest and curiosity. Third,
you must sustain curiosity.When a link is broken, readers skim your content, they hardly click on your affiliate offers, and
consequently, they just leave to other websites.So, with all the SEO work, you're still not converting your traffic.This
particular aspect that many writers shy away from is what this book is about. How to create written content that
converts.How do you write in a way that will make me want to read every line?Q. Can you comment on the structure of
the book?A. There are nine chapters in the book. The first chapter is where the reader gets the reality check about writing
for the internet. It contains thirteen common mistakes new content writers make.Chapter two talks about writing for the
internet. It poses the six fundamental questions every writer must answer. It is the prewriting stage. These questions are
meant to guide the writer in coming up with amazing written content.Chapter three focuses on how to write a blog post. It
contains simple steps to creating a blog post. Each step is discussed extensively.Chapters four and five focus on two
important aspects. Chapter four is on headlines. It is possible to rank as number one for a search term and still lose traffic
to those in numbers three and four. Eventually, you will lose that ranking. This is because the headline fails to grab
attention.Chapter five deals with introductions. First impressions also matter on the internet. You can either gain traffic or
lose it with your introduction. It is where you ignite curiosity and at the same time state the value proposition - what you
will talk about subsequently.Chapter six deals with long-form content. It is okay to write 500-word blog posts. However,
research (included in the book) has revealed that long-form content converts more and attracts more shares. This
chapter helps the reader to construct long-form content that will convert.Chapter seven focuses on proofreading. How do
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you ensure that your work is error-free? Most bloggers don't have professional proofreaders to go through their work.
This chapter teaches you how to proofread your work yourself. It also suggests free online tools that can aid
proofreading.Chapter eight deals with writing for SEO. This is a very fundamental aspect. However, SEO is not as difficult
as many make it. On-page SEO is mostly what we are going to be dealing with. This chapter teaches how to write SEOoptimized articles that can rank number one on Google.Chapter nine is the final chapter. It focuses on two aspects:
copywriting and email marketing. The first aspect provides four important steps to writing copies that convert. This aspect
also applies to email copies. It is useful for landing pages, web copies, and of course email copies.A rare aspect that this
book also covers is how to land in the Primary folder of the Gmail inbox. Q. What set of people will this book benefit the
most?A. This book will benefit everybody that writes for the internet. As long as you create written content, this book is for
you. It is the beginner's manual to creating content that converts.There is no niche restriction on this. Whether you write
in the medical niche or woodworking niche, this book is highly useful.Thank you for your time.
At ClickDo Ltd., a digital marketing & SEO agency in London, the authors do what they love every single day and with this book
they want to provide you with information and inspiration to earn a living in the online world. Fernando Raymond, the CEO of
ClickDo Ltd., and Manuela Willbold, blogger & senior content writer/strategist at ClickDo Ltd., have created this guide with a
mission to equip people with the knowledge and tips to start generating an income in an ever growing internet marketplace,
offering endless work options online for anyone with any talent and skill. With the creative support and vision of ClickDo senior
web designer Kasun Sameera, this book has come to life. “What’s the worst that could happen? I encourage you to remember
this often-neglected question as you begin to see the infinite possibilities outside of your current comfort zone”. – Tim Ferriss (The
4-Hour Work Week). No matter where you stand at the moment you’re reading this book, it is written in a way that you can start
IMMEDIATELY to earn an income from online work. Most online jobs covered in chapter 2 can be executed by anyone as they’re
easy and require very little expertise and skill. Many people are not aware how simple it is to begin with making money online and
it is the author’s mission with this guide and everything else they blog and write about to spread the word. In chapter 3 they delve
into more complex and advanced ways to make a living online. Fernando took this path as he identified his passion for SEO and
digital marketing and set up his own online business, ClickDo Ltd., with only a few clients in the early days. Kasun joined him and
together they went on the journey of building many more online businesses like web hosting company SeekaHost. Manuela felt an
emerging passion for writing while working as a teacher and found ClickDo while searching for WordPress Training to start her
own blog. Now, she writes content and manages various ClickDo blogs. If they can do it, so can you! If that isn’t convincing you
right now to get online and start earning from the comfort of your own home or your hotel, then what else can? Hopefully, this
extensive make money online guide can help you visualise your future work life and encourage you to get started as soon as
you’re ready for the transition. It provides online money generating ideas for many different talents, skill sets, characters and
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personalities, so that you can see yourself in one or more of them and turn it into your very own dream career. The digital
marketing experts have added tips, resources, and links for: *The best online jobs and freelancer platforms *Internet marketing,
SEO, Blogging tips *Learning how to build and grow a website or blog *Understanding how to create enchanting and converting
content *Finding out how to market and advertise your blog or website *Estimations of what you can expect to earn
Learn SEO and rank at the top of Google with SEO 2021-beginner to advanced!Newest edition - EXPANDED & UPDATED
DECEMBER, 2020 No matter your background, SEO 2021 will walk you through search engine optimization techniques used to
grow countless websites online, exact steps to rank high in Google, and how get a ton of customers. In this SEO book you will find:
1. SEO explained in simple language, beginner to advanced. 2. The inner workings of Google's algorithm and how it calculates the
search results. 3. How to find "money" keywords that will send customers to your site. 4. Sneaky tricks to get local businesses
ranking high with local SEO. 5. How to get featured in the mainstream news, for free. 6. Three sources to get expert SEO and
Internet marketing advice worth thousands of dollars for free. 7. A simple step-by-step checklist and video tutorials, exclusive for
readers. Now, let me tell you a few SEO marketing secrets in this book... 1. Most search engine optimization advice online is
wrong! If you've browsed through search engine optimization advice online, you may have noticed two things: - Most SEO advice
is outdated or just dead-wrong. - Google's constant updates have made many popular SEO optimization strategies useless. Why
is this so?... 2. Google is constantly changing and evolving. Some recent changes: 1. November 2020 - Google announces the
upcoming Page Experience Update, including new factors in Google's search algorithm, rolling out May, 2021. 2. May, 2020 Google makes major changes to how the search results are calculated, titled the "May 2020 Core Update". 3. April, 2020 - The
world is hit by the global COVID crisis, affecting businesses, employees and customers. Google releases new guidelines for site
owners during the crisis. 4. October, 2019 - Google releases the groundbreaking new BERT machine learning algorithm, with
Google now understanding searches almost like a human. SEO 2021 covers these latest updates to Google's algorithm and how
to use them to your advantage. This book also reveals potential changes coming up in 2021. 3. How to sidestep search engine
updates and use them to rank higher. Contrary to Internet marketing gossip, problems caused by Google updates are rarely
irrecoverable, in fact, you can use them to rank higher-but you need the right knowledge. This book reveals: - Recent Google
updates-Google's May 2020 Core Update, Google's January 2020 Core Update, Google's COVID guidelines, Google's BERT
Update, Google's Mobile First Index, Google's RankBrain algorithm and more... - Potential changes coming up in 2021. - How to
safeguard against changes in 2021 and beyond. - How to recover from Google penalties. 4. Learn powerful link building
techniques experts use to get top rankings Link building is the strongest factor for ranking high in Google. Unfortunately, most
widely-used methods suck! This chapter walks you through new powerful techniques that won't get you in hot-water with Google.
Now updated with more link building strategies, and extra tips for advanced readers. 5. And read the special bonus chapter on payper-click advertising. In this special bonus chapter, learn to quickly setup pay-per-click advertising campaigns with Google Ads,
and send more customers to your site overnight, literally. With this SEO book, learn SEO from a fundamental level, achieve top
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rankings, and generate a wave of new customers to your site. One of the most comprehensive SEO optimization and Internet
marketing books ever published-now expanded and updated-of all best-selling SEO books, this is the only one with everything you
need. Scroll up, click buy, and get started now!
Learn The Art Of Copywriting Quickly With This Simple Step-by-Step Guide! This Guide Is Perfect For Anyone Looking To
Improve Their Online Business! Did you always want to improve your copywriting skills? Have you tried completing copywriting
projects in the past but couldn't successfully finish them? Are you looking for tips that will make you a better copywriter? If you are,
then keep reading to discover how to become much better in copywriting. A lot of people choose to pursue the career in
copywriting as it is one of the most important skills in online marketing. Copywriting is not easy, since you need to change your
mindset to create sentences that will make the people buy that specific product you are selling! It might sound like a lot of work,
but you shouldn't worry! This guide will teach you everything there is about copywriting. The guide consists of more than 90 pages
of quality content that includes different terminology, important information, and useful tricks that will make you a professional
copywriter! Here's what you can learn from our amazing guide on copywriting: Everything you need to know about copywriting
What is SEO and how can it help you rank better on Google How to use copywriting for social media ads and email marketing Tips
and tricks that will make the copywriting process much easier What are the most common mistakes you will encounter The secret
to earning a lot of money through copywriting And much more! The guide includes everything you might need to start earning a lot
of money from copywriting. You can achieve anything given enough time, energy, and practice. Are you ready to become the best
version of yourself that you always dreamed of?!
Learn how to get what you want. Learn how to increase your conversion rates. Learn how to make it easier to write anything (using
formulas and mind-hacks). The information inside has turned keystrokes from my fingers, into millions of dollars in sales. Some of
the concepts inside have been able to turn a poor man, into a rich man, by simply re-arranging some words on a page.
If you think financial health is beyond your reach, think again. I Will Teach You To Be Rich is the modern money classic that has
revolutionised the lives of countless people all over the world, teaching them how to effectively manage their finances, demolish
their debt, save better and get the most out of their bank accounts, credit cards and investments. Now, Ramit Sethi, who has been
described by Forbes as a 'wealth wizard' and by Fortune as 'the new finance guru', is back with a completely revised second
edition of I Will Teach You To Be Rich, updating it with new tools and insights on money and psychology, along with fantastic
stories of how previous readers have used the book to enrich their lives. From crushing your debt and student loans to talking your
way out of late fees, to dead simple investment strategies and negotiating that big raise at work, this is the no-guilt, no-excuses, noBS 6-week programme that will help you get your finances where you want them to be.
The Simple Guide to ECommerce will lead you onto the path to becoming a success online. When you have all the fame that you
need, you will find that you will also have all the money you need at your disposal.You possess the greatest fortune and yet you do
not know it. Your wealth lies within you and it is in the form of your talent, which is waiting to be discovered. Now how would you
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go about discovering the talent that you have within you?.We all have the potential to be Millionaires. No doubt a certain amount of
luck is also necessary, for any venture which we attempt in life. This book will be a useful guide for those who are interested in
becoming involved in ecommerce. There is also hard work involved, as well as an investment into your own personality and
abilities. I do hope that you enjoy this attempt of mine to present to you the reader, a comprehensive method to becoming a
success in ecommerce.
Get beyond the basics and see how modern-day users are reimaging the SEO process SEO is often underutilized and overlooked
across the marketing realm today. SEO is not merely trying to improve your website ranking on Google, but it can spark and
optimize ideas. Above all it can help improve the amount of free traffic coming to your web properties. This book provides you with
a comprehensive approach to make sure marketing spend is utilized as effectively as possible and deliver the best ROI for your
brand and business. Maximizing your organic (free) traffic channels should be a top priority and this book will provide you with
insight on how to do that. From working with social media influencers to steering creative ideas and campaigns, modern day SEO
requires a full-service perspective of marketing and its processes. General education on SEO and organic content marking
Understanding which search engines to focus on How SEO and content can solve business problems Building a new brand
through SEO and content Identifying who your true competitors are Which Analytics reports you should be regularly monitoring
How to establish research channels that can inform your business initiatives Building personas and audience purchase journeys
Prioritizing locations, demographics and countries What needs to be in place to maximize free traffic levels to your brands assets
Understanding all the key tasks and attributes for an effective content program Data-Driven Content: Detailed instruction on how to
use data to inform content responses, ideas and asset types Understanding different content asset types from standard items like
articles to highly advanced assets like films, podcasts, white papers and other assets Calculating ROI for SEO and Content
initiatives Small business marketing via content and SEO and having the right small business mindset for success Website and
content design considerations (accessibility, principles of marketing) Optimizing for the future and looking at other search venues
Amazon Optimization YouTube Optimization App Store Optimization (ASO) Podcast Optimization Optimizing Blogs and other offsite content Prepping and optimizing for the newest technologies, including voice search, artificial intelligence, and content
discovery vehicles How to build an optimization path and programs that drive results and manage risks In addition to learning the
most effective processes to structure your SEO, you will have access to bonus materials that accompany this book which will
include worksheets, checklists, creative brief examples, quizzes, and best interview questions when hiring an SEO specialist.
Modern-day marketers, business owners, and brand managers, this book is for you!
Great copy is the heart and soul of the advertising business. In this practical guide, legendary copywriter Joe Sugarman provides
proven guidelines and expert advice on what it takes to write copy that will entice, motivate, and move customers to buy. For
anyone who wants to break into the business, this is the ultimate companion resource for unlimited success.
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