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Serious Creativity How To Be Creative Under Pressure
And Turn Ideas Into Action
Tells how to help children use play activities to gain perspective on their
difficulties
"This book addresses issues the potential of games to support learning and
change behaviour offering empirical evidence pertaining to the effectiveness of
Serious Games in the key areas of psychology, pedagogy, and assessment"-#1 NEW YORK TIMES BESTSELLER From the YouTube superstars and
creators of Good Mythical Morning comes the ultimate guide to living a
“Mythical” life, featuring stories and photos from their lifelong friendship, as well
as awesomely illustrated guides, charts, and activities aimed at laughing more,
learning more, and never taking yourself too seriously. Thanks for reading this
description. You’re obviously a curious person, which means you’ve already
taken your first step towards achieving Mythicality. Lucky for you, opening this
book is even more rewarding than reading about it online. Within its pages, you'll
discover twenty ways to fill your life with curiosity, creativity, and tomfoolery,
including Eat Something That Scares You, Make a Bold Hair Choice, Say “I Love
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You” Like It’s Never Been Said, and more. Along the way, you’ll also find: •
Embarrassing stories and photos we'll probably regret sharing • Character
Building: The Board Game • An important message from the year 2075 • A quiz
to help you determine if you should get a dog • A eulogy you can read at any
funeral • Grownup merit badges to earn • Contributions from Mythical Beasts,
and much more If you decide to read this book, be warned—there is a high
likelihood of increased Mythicality in your life, which means you may soon find
yourself laughing more, learning more, and not taking yourself too seriously. This
mentality has been known to spread easily to friends and loved ones.
A "entertaining and enlightening" deep dive into the alcohol-soaked origins of
civilization—and the evolutionary roots of humanity’s appetite for intoxication.
(Daniel E. Lieberman, author of Exercised) While plenty of entertaining books
have been written about the history of alcohol and other intoxicants, none have
offered a comprehensive, convincing answer to the basic question of why
humans want to get high in the first place. Drunk elegantly cuts through the
tangle of urban legends and anecdotal impressions that surround our notions of
intoxication to provide the first rigorous, scientifically-grounded explanation for
our love of alcohol. Drawing on evidence from archaeology, history, cognitive
neuroscience, psychopharmacology, social psychology, literature, and genetics,
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Slingerland shows that our taste for chemical intoxicants is not an evolutionary
mistake, as we are so often told. In fact, intoxication helps solve a number of
distinctively human challenges: enhancing creativity, alleviating stress, building
trust, and pulling off the miracle of getting fiercely tribal primates to cooperate
with strangers. Our desire to get drunk, along with the individual and social
benefits provided by drunkenness, played a crucial role in sparking the rise of the
first large-scale societies. We would not have civilization without intoxication.
From marauding Vikings and bacchanalian orgies to sex-starved fruit flies, blind
cave fish, and problem-solving crows, Drunk is packed with fascinating case
studies and engaging science, as well as practical takeaways for individuals and
communities. The result is a captivating and long overdue investigation into
humanity's oldest indulgence—one that explains not only why we want to get
drunk, but also how it might actually be good for us to tie one on now and then.
Presents a twelve-week program intended to increase creativity by capturing the
creative energy of the universe.
This is a very serious book. Nothing silly is allowed. There are no funny faces, no
clowns, and definitely no shenanigans. A serious book is always respectful, and,
of course, is always in black and white. But wait! Who’s this? Zebra might be
black and white, but he is NOT serious. And he and his friends are ruining the
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book with their antics, parades, and parties! This funny and irreverent book that
pits its narrator against its characters in a hilarious way invites reader
participation and encourages kids to think about writing their own books and
stories—just as donkey does here in the end. A joyful page-turner of a book that
celebrates writing and creativity and will appeal to fans of The Book With No
Pictures.
The Mechanism of Mind presents Edward de Bono’s original theories on how the
brain functions, processes information and organises it. It explains why the brain,
the ’mechanism’, can only work in certain ways and introduces the four basic
types of thinking that have gone on to inform his life’s work, namely ‘natural
thinking’, ‘logical thinking’,’ mathematical thinking’ and ‘lateral thinking’. De
Bono also outlines his argument for introducing the word ‘PO’ as an alternative
to the word ‘NO’ when putting lateral thinking into practice. Drawing on colourful
visual imagery to help explain his theories and thought-processes, from light
bulbs and sugar cubes to photography and water erosion, The Mechanism of
Mind remains as fascinating and as insightful as it was when it was first published
in 1969. This is a must-read for anyone who wants to gain a greater
understanding of how the mind works and organises information – and how
Edward de Bono came to develop his creative thinking tools.
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The instant #1 NEW YORK TIMES Bestseller "A must read for anyone hoping to
live a creative life... I dare you not to be inspired to be brave, to be free, and to be
curious.” —PopSugar From the worldwide bestselling author of Eat Pray Love and
City of Girls: the path to the vibrant, fulfilling life you’ve dreamed of. Readers of
all ages and walks of life have drawn inspiration and empowerment from
Elizabeth Gilbert’s books for years. Now this beloved author digs deep into her
own generative process to share her wisdom and unique perspective about
creativity. With profound empathy and radiant generosity, she offers potent
insights into the mysterious nature of inspiration. She asks us to embrace our
curiosity and let go of needless suffering. She shows us how to tackle what we
most love, and how to face down what we most fear. She discusses the attitudes,
approaches, and habits we need in order to live our most creative lives.
Balancing between soulful spirituality and cheerful pragmatism, Gilbert
encourages us to uncover the “strange jewels” that are hidden within each of us.
Whether we are looking to write a book, make art, find new ways to address
challenges in our work, embark on a dream long deferred, or simply infuse our
everyday lives with more mindfulness and passion, Big Magic cracks open a
world of wonder and joy.
Offering insights from the spheres of anthropology, psychology, education,
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design, and business, Creative Intelligence by Bruce Nussbaum, a leading
thinker, commentator, and curator on the subjects of design, creativity, and
innovation, is first book to identify and explore creative intelligence as a new form
of cultural literacy and as a powerful method for problem-solving, driving
innovation, and sparking start-up capitalism. Nussbaum investigates the ways in
which individuals, corporations, and nations are boosting their creative
intelligence — CQ—and how that translates into their abilities to make new
products and solve new problems. Ultimately, Creative Intelligence shows how to
frame problems in new ways and devise solutions that are original and highly
social. Smart and eye opening, Creative Intelligence: Harnessing the Power to
Create, Connect, and Inspire illustrates how to connect our creative output with a
new type of economic system, Indie Capitalism, where creativity is the source of
value, where entrepreneurs drive growth, and where social networks are the
building blocks of the economy.
When you are creative, you are full of energy, enthusiasm, and ideas. Using the
famous Mind Map techniques that he invented, Tony Buzan shows you how to
learn from geniuses like Leonardo Da Vinci and the Beatles. The book's games
and tools help you become more fluent, flexible and original.
Notebook: The Classic, Unique, Colorful, Creative Notebook is a beautifully
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produced, matte notebook, complete with 110 pages of Lined white paper which
is ideal for those who want to write down their everyday goals, thoughts that
come to mind, book ideas or just reminders. It is suitable for anyone and would
make the perfect gift for birthdays, anniversaries or anything else Specifications:
Cover Finish: Matte Dimensions: 6" x 9" (15.24 x 22.86 cm) Interior: White Paper,
Lined Pages: 110
The must-read summary of Edward de Bono’s book: “Serious Creativity: Using
the Power of Lateral Thinking to Create New Ideas”. This complete summary of
the ideas from Edward de Bono’s book “Serious Creativity” shows that creative
thinking is vital for business success and that creativity is something you can
learn. In his book, the author presents a rational and logical approach to creative
thinking and introduces 12 tools and techniques that you can use. By learning
and applying the principles, you will be able to develop the lateral thinking skills
needed for innovative reasoning and ensure success. Added-value of this
summary: • Save time • Understand the key principles • Expand your business
knowledge To learn more, read “Serious Creativity: Using the Power of Lateral
Thinking to Create New Ideas” to find out how you can develop your creativity
and take your business to the next level.
Make workplace conflict resolution a game that EVERYBODY wins! Recent
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studies show that typical managers devote more than a quarter of their time to
resolving coworker disputes. The Big Book of Conflict-Resolution Games offers a
wealth of activities and exercises for groups of any size that let you manage your
business (instead of managing personalities). Part of the acclaimed, bestselling
Big Books series, this guide offers step-by-step directions and customizable tools
that empower you to heal rifts arising from ineffective communication,
cultural/personality clashes, and other specific problem areas—before they affect
your organization's bottom line. Let The Big Book of Conflict-Resolution Games
help you to: Build trust Foster morale Improve processes Overcome diversity
issues And more Dozens of physical and verbal activities help create a safe
environment for teams to explore several common forms of conflict—and their
resolution. Inexpensive, easy-to-implement, and proved effective at Fortune 500
corporations and mom-and-pop businesses alike, the exercises in The Big Book
of Conflict-Resolution Games delivers everything you need to make your
workplace more efficient, effective, and engaged.
From bestselling writer David Graeber—“a master of opening up thought and
stimulating debate” (Slate)—a powerful argument against the rise of meaningless,
unfulfilling jobs…and their consequences. Does your job make a meaningful
contribution to the world? In the spring of 2013, David Graeber asked this
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question in a playful, provocative essay titled “On the Phenomenon of Bullshit
Jobs.” It went viral. After one million online views in seventeen different
languages, people all over the world are still debating the answer. There are
hordes of people—HR consultants, communication coordinators, telemarketing
researchers, corporate lawyers—whose jobs are useless, and, tragically, they
know it. These people are caught in bullshit jobs. Graeber explores one of
society’s most vexing and deeply felt concerns, indicting among other villains a
particular strain of finance capitalism that betrays ideals shared by thinkers
ranging from Keynes to Lincoln. “Clever and charismatic” (The New Yorker),
Bullshit Jobs gives individuals, corporations, and societies permission to undergo
a shift in values, placing creative and caring work at the center of our culture.
This book is for everyone who wants to turn their vocation back into an avocation
and “a thought-provoking examination of our working lives” (Financial Times).
In Practical Thinking de Bono’s theme is everyday thinking, how the mind actually
works – not how philosophers think it should. Based on the results of his famous Black
Cylinder Experiment (a critical thinking task that asks participants why they think a
black cylinder falls over), de Bono explores the four practical ways of being right. From
there he picks out and names the five levels of understanding – and the five major
mistakes in thinking. From memes and Instagram to twitter and bestselling books like
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Mistakes I Made At Work, mistakes – and what we can learn from them – are a hot
topic. With Edward you’ll learn exactly why we all make them.
This textbook provides an introduction to the fundamentals of serious games, which
differ considerably from computer games that are meant for pure entertainment.
Undergraduate and graduate students from various disciplines who want to learn about
serious games are one target group of this book. Prospective developers of serious
games are another, as they can use the book for self-study in order to learn about the
distinctive features of serious game design and development. And ultimately, the book
also addresses prospective users of serious game technologies by providing them with
a solid basis for judging the advantages and limitations of serious games in different
application areas such as game-based learning, training and simulation or games for
health. To cater to this heterogeneous readership and wide range of interests, every
effort was made to make the book flexible to use. All readers are expected to study
Chapter 1, as it provides the necessary basics and terminology that will be used in all
subsequent chapters. The eleven chapters that follow cover the creation of serious
games (design, authoring processes and tools, content production), the runtime context
of serious games (game engines, adaptation mechanisms, game balancing, game
mastering, multi-player serious games), the effects of serious games and their
evaluation (player experience, assessment techniques, performance indicators), and
serious games in practice (economic aspects, cost-benefit analysis, serious game
Page 10/25

Access Free Serious Creativity How To Be Creative Under Pressure And
Turn Ideas Into Action
distribution). To familiarize the readers with best practice in this field, the final chapter
presents more than 30 selected examples of serious games illustrating their
characteristics and showcasing their practical use. Lecturers can select chapters in a
sequence that is most suitable for their specific course or seminar. The book includes
specific suggestions for courses such as “Introduction to Serious Games”,
“Entertainment Technology”, “Serious Game Design”, “Game-based Learning”, and
“Applications of Serious Games”.
Leadership and the traditional concept of what makes an effective leader is being
challenged in the 21st century. Today, many teams are dispersed across time,
geography, and cultures and coordinating those team using traditional concepts of
leadership and management has been challenging. Strategic Management and
Leadership for Systems Development in Virtual Spaces provides insights into the
relationship between leadership and information systems development within online
environments as well as strategies for effectively managing virtual teams. Focusing on
opportunities as well as challenges associated with e-collaboration and managing
remote workers, this peer-reviewed collection of research is designed for use by
business professionals, scholars, and researchers in the fields of information science
and technology, business and management, sociology, and computer science.
Successful innovation demands more than a good strategic plan; it requires creative
improvisation. Much of the "serious play" that leads to breakthrough innovations is
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increasingly linked to experiments with models, prototypes, and simulations. As digital
technology makes prototyping more cost-effective, serious play will soon lie at the heart
of all innovation strategies, influencing how businesses define themselves and their
markets. Author Michael Schrage is one of today's most widely recognized experts on
the relationship between technology and work. In Serious Play, Schrage argues that the
real value in building models comes less from the help they offer with troubleshooting
and problem solving than from the insights they reveal about the organization itself.
Technological models can actually change us--improving the way we communicate,
collaborate, learn, and innovate. With real-world examples and engaging anecdotes,
Schrage shows how companies such as Disney, Microsoft, Boeing, IDEO, and
DaimlerChrysler use serious play with modeling technologies to facilitate the
collaborative interactions that lead to innovation. A user's guide included with the book
helps readers apply many of the innovation practices profiled throughout. A landmark
book by one of the most perceptive voices in the field of innovation.
Double Blind follows three close friends and their circle through a year of extraordinary
transformation. Set between London, Cap d'Antibes, Big Sur, and a rewilded corner of
Sussex, this thrilling, ambitious novel is about the headlong pursuit of knowledge—for
the purposes of pleasure, revelation, money, sanity, or survival—and the consequences
of fleeing from what we know about others and ourselves. When Olivia meets a new
lover just as she is welcoming her best friend, Lucy, back from New York, her dedicated
Page 12/25

Access Free Serious Creativity How To Be Creative Under Pressure And
Turn Ideas Into Action
academic life expands precipitously. Her connection to Francis, a committed naturalist
living off the grid, is immediate and startling. Eager to involve Lucy in her joy, Olivia
introduces the two—but Lucy has received shocking news of her own that binds the trio
unusually close. Over the months that follow, Lucy’s boss, Hunter, Olivia’s
psychoanalyst parents, and a young man named Sebastian are pulled into the friends’
orbit, and not one of them will emerge unchanged. Expansive, playful, and
compassionate, Edward St. Aubyn's Double Blind investigates themes of inheritance,
determinism, freedom, consciousness, and the stories we tell about ourselves. St.
Aubyn's major new novel is as compelling about ecology, psychoanalysis, genetics,
and neuroscience as it is about love, fear, and courage. Most of all, it is a perfect
expression of the interconnections it sets out to examine, and a moving evocation of an
imagined world that is deeply intelligent, often tender, curious, and very much alive.
First published in 1967, this remarkable title from one of history’s greatest minds
remains a must-read in the world of creative thinking. Based on the tenet that an error
can lead to the right decision, de Bono guides the reader through a series of nonmathematical problems and puzzles, all designed to help us analyse our personal style
of thinking, work out its strengths and weaknesses, and to consider the potential
methods that we never use. There are three courses, each five days long and each
created to focus on a different style of thinking, featuring: The Bottles Problem The
Blocks Problem The L-Game The End Game A true life-changer, this book will have
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you thinking in ways that you never thought were possible.
People spend a fortune on their bodies, their faces, their hair, their clothes. Cosmetics,
plastic surgery, diets, gym membership - everyone's trying to be more attractive. But
there's an easier way to become a beautiful person. It doesn't have to be physical. No
matter how you look, if you have a mind that's fascinating, creative, exciting - if you're a
good thinker - you can be beautiful. And being attractive doesn't necessarily come from
being intelligent or highly-educated. It isn't about having a great personality. It's about
using your imagination and expanding your creativity. And it's when talking with people
that we make the greatest impact. A person may be physically beautiful, but when
speaking to others a dull or ugly or uncreative mind will definitely turn them off. In clear,
practical language, de Bono shows how by applying lateral and parallel thinking skills to
your conversation you can improve your mind. By learning how to listen, make a point,
and manoeuvre a discussion, you can become creative and more appealing - more
beautiful.
Conquer the most essential adaptation to the knowledge economy The Fearless
Organization: Creating Psychological Safety in the Workplace for Learning, Innovation,
and Growth offers practical guidance for teams and organizations who are serious
about success in the modern economy. With so much riding on innovation, creativity,
and spark, it is essential to attract and retain quality talent—but what good does this
talent do if no one is able to speak their mind? The traditional culture of “fitting in” and
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“going along” spells doom in the knowledge economy. Success requires a continuous
influx of new ideas, new challenges, and critical thought, and the interpersonal climate
must not suppress, silence, ridicule or intimidate. Not every idea is good, and yes there
are stupid questions, and yes dissent can slow things down, but talking through these
things is an essential part of the creative process. People must be allowed to voice halffinished thoughts, ask questions from left field, and brainstorm out loud; it creates a
culture in which a minor flub or momentary lapse is no big deal, and where actual
mistakes are owned and corrected, and where the next left-field idea could be the next
big thing. This book explores this culture of psychological safety, and provides a
blueprint for bringing it to life. The road is sometimes bumpy, but succinct and
informative scenario-based explanations provide a clear path forward to constant
learning and healthy innovation. Explore the link between psychological safety and high
performance Create a culture where it’s “safe” to express ideas, ask questions, and
admit mistakes Nurture the level of engagement and candor required in today’s
knowledge economy Follow a step-by-step framework for establishing psychological
safety in your team or organization Shed the “yes-men” approach and step into real
performance. Fertilize creativity, clarify goals, achieve accountability, redefine
leadership, and much more. The Fearless Organization helps you bring about this most
critical transformation.
The inventor of the process of lateral thinking offers a guide to enhancing creativity,
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updating the core concepts of his book, Lateral Thinking. 30,000 first printing. $30,000
ad/promo.
WALL STREET JOURNAL, LOS ANGELES TIMES, AND USA TODAY BESTSELLER
• Anyone—even you!—can learn how to harness the power of humor in business (and
life), based on the popular class at Stanford's Graduate School of Business. Don’t miss
the authors’ TED Talk, “Humor, Seriously,” coming soon. “The ultimate guide to using
the magical power of funny as a tool for leadership and a force for good.”—Daniel H.
Pink, #1 New York Times bestselling author of When and Drive There exists a mistaken
belief in today’s corporate world: that we have to be serious all the time in order to be
taken seriously. But the research tells a different story: that humor can be one of the
most powerful tools we have for accomplishing serious things. Studies show that humor
makes us appear more competent and confident, strengthens relationships, unlocks
creativity, and boosts our resilience during difficult times. Plus, it fends off a permanent
and unsightly frown known as “resting boss face.” Top executives are in on the secret:
98 percent prefer employees with a sense of humor, and 84 percent believe that these
employees do better work. But even for those who intuitively understand humor’s
power, few know how to wield it with intention. As a result, humor is vastly
underleveraged in most workplaces today, impacting our performance, relationships,
and health. That’s why Jennifer Aaker and Naomi Bagdonas teach the popular course
Humor: Serious Business at the Stanford Graduate School of Business, where they
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help some of the world’s most hard-driving, blazer-wearing business minds build levity
into their organizations and lives. In Humor, Seriously, they draw on findings by
behavioral scientists, world-class comedians, and inspiring business leaders to reveal
how humor works and—more important—how you can use more of it, better. Aaker and
Bagdonas unpack the theory and application of humor: what makes something funny
and how to mine your life for material. They show how to use humor to make a strong
first impression, deliver difficult feedback, persuade and motivate others, and foster
cultures where levity and creativity can thrive—not to mention, how to keep it appropriate
and recover if you cross a line. President Dwight David Eisenhower once said, “A
sense of humor is part of the art of leadership, of getting along with people, of getting
things done.” If Dwight David Eisenhower, the second least naturally funny president
ever (after Franklin Pierce), thought humor was necessary to win wars, build highways,
and warn against the military-industrial complex, then you might consider learning it too.
Seriously.
Top Three Reasons to Adopt This Book * Flexible Structure. This innovative text
features a flexible organization that allows for different course structures and various
teaching approaches. * Practical Lessons. In addition to a comprehensive introduction
to Creative Writing craft, the book provides practical tips and poses questions to
prepare students for continuing their writing lives long term. * Fresh Readings. The
anthology offers up a fresh mix of classic and newer reading selections that promote
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step-by-step instruction in the craft and encourage further discussion.
Through a series of vivid case studies, Music and Creativity in Healthcare Settings:
Does Music Matter? documents the ways in which music brings humanity to sterile
healthcare spaces, and its significance for people dealing with major illness. It also
considers the notion of the arts as a vessel to explore humanitarian questions
surrounding serious illness, namely what it is to be human. Overarching themes
include: taking control; security and safety; listening; the normalization of the
environment; being an individual; expressing emotion; transcendence and hope and
expressing the inexpressible. With an emphasis on service user narratives, chapters
are enriched with examples of good practice using music in healthcare. Furthermore, a
focus on aesthetic deprivation contributes to debates on the intrinsic and instrumental
value of music and the arts in modern society. This concise study will be a valuable
source of inspiration for care givers and service users in the health sector; it will also
appeal to scholars and researchers in the areas of Music medicine and music Therapy,
and the Medical Humanities.
Meetings are a crucial part of all our lives, but too often they go nowhere and waste
valuable time. In Six Thinking Hats, Edward de Bono shows how meetings can be
transformed to produce quick, decisive results every time. The Six Hats method is a
devastatingly simple technique based on the brain's different modes of thinking. The
intelligence, experience and information of everyone is harnessed to reach the right
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conclusions quickly. These principles fundamentally change the way you work and
interact. They have been adopted by businesses and governments around the world to
end conflict and confusion in favour of harmony and productivity.
If you want to be the best, focus on your most valuable asset: the power of your
creative mind As competition and the pace of change intensify, companies and
individuals need to harness their creativity to stay ahead of the field. Under pressure,
people often think they can't be creative; many more are convinced they are not
creative at all because they have never been 'arty'. Creative genius Edward de Bono
debunks these common notions in this remarkable book. He shows how creativity is a
learnable skill - one that everyone can use to improve their performance. He then
explains how you can unlock your own creativity to reap the personal and professional
rewards it will bring. Learn how to: be creative on demand with de Bono's step-by-step
approach add value to ideas and turn them into financial assets boost creativity with the
power of lateral thinking break free from old ways of thinking with creative challenging

The fourth edition of this well-known text continues the mission of its
predecessors âe" to help teachers link creativity research and theory to the
everyday activities of classroom teaching. Part I (chs 1-5) includes information on
models and theories of creativity, characteristics of creative people, and talent
development. Part II (chapters 6-10) includes strategies explicitly designed to
teach creative thinking, to weave creative thinking into content area instruction,
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and to organize basic classroom activities (grouping, lesson planning,
assessment, motivation and classroom organization) in ways that support
studentsâe(tm) creativity. Changes in this Edition: Improved Organization -- This
edition has been reorganized from 8 to 10 chapters allowing the presentation of
theoretical material in clearer, more manageable chunks. New Material âe" In
addition to general updating, there are more examples involving middle and
secondary school teaching, more examples linking creativity to technology, new
information on the misdiagnosis of creative students as ADHD, and more
material on cross-cultural concepts of creativity, collaborative creativity, and
linking creativity to state standards. Pedagogy & Design âe" Chapter-opening
vignettes, within-chapter reflection questions and activities, sample lesson ideas
from real teachers, and end-of-chapter journaling activities help readers adapt
content to their own teaching situations. Also, a larger trim makes the layout
more open and appealing and a single end-of-book reference section makes
referencing easier. Targeted specifically to educators (but useful to others), this
book is suitable for any course that deals wholly or partly with creativity in
teaching, teaching the gifted and talented, or teaching thinking and problem
solving. Such courses are variously found in departments of special education,
early childhood education, curriculum and instruction, or educational psychology.
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In her latest book, five-time #1 New York Times bestselling author Dr. Brené
Brown writes, “If we want to find the way back to ourselves and one another, we
need language and the grounded confidence to both tell our stories and to be
stewards of the stories that we hear. This is the framework for meaningful
connection.” In Atlas of the Heart, Brown takes us on a journey through eightyseven of the emotions and experiences that define what it means to be human.
As she maps the necessary skills and an actionable framework for meaningful
connection, she gives us the language and tools to access a universe of new
choices and second chances—a universe where we can share and steward the
stories of our bravest and most heartbreaking moments with one another in a
way that builds connection. Over the past two decades, Brown’s extensive
research into the experiences that make us who we are has shaped the cultural
conversation and helped define what it means to be courageous with our lives.
Atlas of the Heart draws on this research, as well as on Brown’s singular skills
as a storyteller, to show us how accurately naming an experience doesn’t give
the experience more power, it gives us the power of understanding, meaning,
and choice. Brown shares, “I want this book to be an atlas for all of us, because I
believe that, with an adventurous heart and the right maps, we can travel
anywhere and never fear losing ourselves.”
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From a co-founder of Pixar Animation Studios—the Academy Award–winning
studio behind Coco, Inside Out, and Toy Story—comes an incisive book about
creativity in business and leadership for readers of Daniel Pink, Tom Peters, and
Chip and Dan Heath. NEW YORK TIMES BESTSELLER | NAMED ONE OF THE
BEST BOOKS OF THE YEAR BY The Huffington Post • Financial Times •
Success • Inc. • Library Journal Creativity, Inc. is a manual for anyone who
strives for originality and the first-ever, all-access trip into the nerve center of
Pixar Animation—into the meetings, postmortems, and “Braintrust” sessions
where some of the most successful films in history are made. It is, at heart, a
book about creativity—but it is also, as Pixar co-founder and president Ed Catmull
writes, “an expression of the ideas that I believe make the best in us possible.”
For nearly twenty years, Pixar has dominated the world of animation, producing
such beloved films as the Toy Story trilogy, Monsters, Inc., Finding Nemo, The
Incredibles, Up, WALL-E, and Inside Out, which have gone on to set box-office
records and garner thirty Academy Awards. The joyousness of the storytelling,
the inventive plots, the emotional authenticity: In some ways, Pixar movies are an
object lesson in what creativity really is. Here, in this book, Catmull reveals the
ideals and techniques that have made Pixar so widely admired—and so profitable.
As a young man, Ed Catmull had a dream: to make the first computer-animated
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movie. He nurtured that dream as a Ph.D. student at the University of Utah,
where many computer science pioneers got their start, and then forged a
partnership with George Lucas that led, indirectly, to his co-founding Pixar in
1986. Nine years later, Toy Story was released, changing animation forever. The
essential ingredient in that movie’s success—and in the thirteen movies that
followed—was the unique environment that Catmull and his colleagues built at
Pixar, based on leadership and management philosophies that protect the
creative process and defy convention, such as: • Give a good idea to a mediocre
team, and they will screw it up. But give a mediocre idea to a great team, and
they will either fix it or come up with something better. • If you don’t strive to
uncover what is unseen and understand its nature, you will be ill prepared to
lead. • It’s not the manager’s job to prevent risks. It’s the manager’s job to
make it safe for others to take them. • The cost of preventing errors is often far
greater than the cost of fixing them. • A company’s communication structure
should not mirror its organizational structure. Everybody should be able to talk to
anybody.
The world is full of problems and conflicts. So why can we not solve them?
According to Edward de Bono, world thinking cannot solve world problems
because world thinking is itself the problem. And this is getting worse: we are so
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accustomed to readily available information online that we search immediately for
the answers rather than thinking about them. Our minds function like trying to
drive a car using only one wheel. There's nothing wrong with that one wheel conventional thinking - but we could all get a lot further if we used all four... De
Bono examines why we think the way we do from a historical perspective and
uses some of his famous thinking techniques, such as lateral thinking, combined
with new ideas to show us how to change the way we think. If we strengthen our
ability and raise our thinking level, other areas of our life - both personal and
business success - will improve. De Bono is the master of the original big
'concept' book and his enticement to us to use our minds as constructively as
possible should appeal to a whole new generation of fans.
A fully illustrated, interactive art journal featuring 150 prompts that allows the
artist to explore their inner-self through drawing.
Why technology is most transformative when it is playful, and innovative spatial
design happens only when designers are both tinkerers and dreamers. In Urban
Play, Fábio Duarte and Ricardo Álvarez argue that the merely functional aspects
of technology may undermine its transformative power. Technology is powerful
not when it becomes optimally functional, but while it is still playful and open to
experimentation. It is through play--in the sense of acting for one's own
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enjoyment rather than to achieve a goal--that we explore new territories, create
new devices and languages, and transform ourselves. Only then can innovative
spatial design create resonant spaces that go beyond functionalism to evoke an
emotional response in those who use them. The authors show how creativity
emerges in moments of instability, when a new technology overthrows an
established one, or when internal factors change a technology until it becomes a
different technology. Exploring the role of fantasy in design, they examine Disney
World and its outsize influence on design and on forms of social interaction
beyond the entertainment world. They also consider Las Vegas and Dubai,
desert cities that combine technology with fantasies of pleasure and wealth.
Video games and interactive media, they show, infuse the design process with
interactivity and participatory dynamics, leaving spaces open to variations
depending on the users' behavior. Throughout, they pinpoint the critical moments
when technology plays a key role in reshaping how we design and experience
spaces.
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