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The world progresses toward Industry 4.0, and manufacturers are challenged to successfully navigate this unique digital
journey. To some, digitalization is a golden opportunity; to others, it is a necessary evil. But to optimist and pessimist
alike, there is a widespread puzzlement over the practical details of digitalization. To many manufacturers, digital
transformation is a vague and confusing concept they nevertheless must grapple with in order to survive the Fourth
Industrial Revolution. The proliferation of digital manufacturing technologies adds to the confusion, leaving many
manufacturers perplexed and unprepared, with little real insight into how emerging technologies can help them sustain a
competitive edge in their markets. This book effectively conveys Siemens's knowledge and experience through a concept
called "Smart Digital Manufacturing," a stepwise approach to realizing the promise of the Fourth Industrial Revolution.
The Smart Digital Manufacturing roadmap provides guidance and enables low-risk, high-reward adoption of new
manufacturing software technologies through a series of tipping-point investment decisions that result in optimized
manufacturing performance. The book provides readers with a clear understanding of what digital technology has to offer
them, and how and when to invest in these essential components of tomorrow?s factories. René Wolf is Senior Vice
President of Manufacturing Operations Management Software for Siemens Digital Industries Software, a business unit of
the Siemens Digital Factory Division. Raffaello Lepratti is Vice President of Business Development and Marketing for
Siemens Digital Industries Software.
Once only associated with North America and Europe, formal athletic events are now becoming more prevalent in Asia
as well. With the expansion of this industry, there is a need for efficient and strategic advertising to promote competitions,
events, and teams. Emerging Trends and Innovation in Sports Marketing and Management in Asia brings together
research and case studies to evaluate and discuss the effectiveness of current methodologies and theories in an effort to
improve promotional activities and the organization of all aspects of the sports industry. This publication is an essential
reference source for academicians, researchers, industry practitioners, and upper-level students interested in the
theories and practices of sports marketing and management with a special focus on Asia.
As marketing professionals look for ever more effective ways to promote their goods and services to customers, a
thorough understanding of customer needs and the ability to predict a target audience’s reaction to advertising
campaigns is essential. Marketing and Consumer Behavior: Concepts, Methodologies, Tools, and Applications explores
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cutting-edge advancements in marketing strategies as well as the development and design considerations integral to the
successful analysis of consumer trends. Including both in-depth case studies and theoretical discussions, this
comprehensive four-volume reference is a necessary resource for business leaders and marketing managers, students
and educators, and advertisers looking to expand the reach of their target market.
Business practices are constantly evolving in order to meet growing customer demands. Evaluating the role of logistics
and supply chain management skills or applications is necessary for the success of any organization or business. As
market competition becomes more aggressive, it is crucial to evaluate ways in which a business can maintain a strategic
edge over competitors. Supply Chain and Logistics Management: Concepts, Methodologies, Tools, and Applications is a
vital reference source that centers on the effective management of risk factors and the implementation of the latest
supply management strategies. It also explores the field of digital supply chain optimization and business transformation.
Highlighting a range of topics such as inventory management, competitive advantage, and transport management, this
multi-volume book is ideally designed for business managers, supply chain managers, business professionals,
academicians, researchers, and upper-level students in the field of supply chain management, operations management,
logistics, and operations research.
Social Media has transformed the ways in which individuals keep in touch with family and friends. Likewise, businesses
have identified the profound opportunities present for customer engagement and understanding through the massive
data available on social media channels, in addition to the customer reach of such sites. Social Media Listening and
Monitoring for Business Applications explores research-based solutions for businesses of all types interested in an
understanding of emerging concepts and technologies for engaging customers online. Providing insight into the currently
available social media tools and practices for various business applications, this publication is an essential resource for
business professionals, graduate-level students, technology developers, and researchers.
The delivery of optimal pharmaceutical services to patients is a pivotal concern in the healthcare field. By examining
current trends and techniques in the industry, processes can be maintained and improved. Pharmaceutical Sciences:
Breakthroughs in Research and Practice provides comprehensive coverage of the latest innovations and advancements
for pharmaceutical applications. Focusing on emerging drug development techniques and drug delivery for improved
health outcomes, this book is ideally designed for medical professionals, pharmacists, researchers, academics, and
upper-level students within the growing pharmaceutical industry.
Organizations of all types are consistently working on new initiatives, product lines, and workflows as a way to remain
competitive in the modern business environment. No matter the type of project at hand, employing the best methods for
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effective execution and timely completion of the task is essential to business success. Operations and Service
Management: Concepts, Methodologies, Tools, and Applications is a comprehensive reference source for the latest
research on business operations and production processes. It examines the need for a customer focus and highlights a
range of pertinent topics such as financial performance measures, human resource development, and business analytics,
this multi-volume book is ideally designed for managers, professionals, students, researchers, and academics interested
in operations and service management.
Due to natural factors and human activity, nature has been changing since the beginning of time. As the environment
continuously undergoes such transitions, it is necessary for society to understand the complex interdependency between
nature and humanity to promote global sustainability. Promoting Global Environmental Sustainability and Cooperation is
a pivotal reference source featuring the latest scholarly research on the rising awareness of environmental issues and
their relationships with sustainable development. While highlighting topics including global governance, international
business, and sustainable consumption, this book is ideally designed for environmentalists, developers, policy makers,
academicians, researchers, and graduate-level students seeking current research on the globalized world in relation to
environmental issues.
In the digital age, numerous technological tools are available to enhance business processes. When these tools are used effectively,
knowledge sharing and organizational success are significantly increased. Social Media Marketing: Breakthroughs in Research and Practice
contains a compendium of the latest academic material on the use, strategies, and applications of social media marketing in business today.
Including innovative studies on email usage, social interaction technologies, and internet privacy, this publication is an ideal source for
managers, corporate trainers, researchers, academics, and students interested in the business applications of social media marketing.
Fast advances in information technology have led to a smarter world vision with ubiquitous interconnection and intelligence. Smart
Manufacturing Innovation and Transformation: Interconnection and Intelligence covers both theoretical perspectives and practical approaches
to smart manufacturing research and development triggered by ubiquitous interconnection and intelligence. This reference work discusses
the transformation of manufacturing, the latest developments in smart manufacturing innovation, current and emerging technology
opportunities, and market imperatives that enable manufacturing innovation and transformation, useful tools for readers in industry,
academia, and government.
Business development in the contemporary world takes place in an economically, politically, and socially complex environment. Today, it is
necessary to recognize the tremendous cultural diversity of the world and it is essential to consider the specific cultural values in managerial
strategy and business practice worldwide. Organizational Culture and Behavioral Shifts in the Green Economy provides emerging research
on the relationships between organizations in the context of culture and diversity within a sustainable economy. This book provides important
insights into topics such as circular economy, green advertising, and sustainable development. Additionally, it addresses the significance of
concepts such as culture, organizational culture, individual culture, and the style of leadership, which have been the concern of many
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management professionals and scholars. This publication is a vital resource for business managers, professionals, practitioners, students,
and researchers seeking current research on the impact of organizational culture and behavioral shifts on sustaining a green economy.
Consumer interaction and engagement are vital components to help marketers maintain a lasting relationship with their customers. To
achieve this goal, companies must utilize current digital tools to create a strong online presence. Digital Marketing and Consumer
Engagement: Concepts, Methodologies, Tools, and Applications is an innovative reference source for the latest academic material on
emerging technologies, techniques, strategies, and theories in the promotion of brands through forms of digital media. Highlighting a range of
topics, such as mobile commerce, brand communication, and social media, this multi-volume book is ideally designed for professionals,
researchers, academics, students, managers, and practitioners actively involved in the marketing industry.
Business transactions and partnerships across borders have become easier than ever due to globalization and global digital connectivity. As
part of this shift in the business sphere, managers, executives, and strategists across industries must acclimate themselves with the
challenges and opportunities for conducting business globally. International Business: Concepts, Methodologies, Tools, and Applications
presents the latest research innovations focusing on cross-cultural communications and training, international relations, multinational
enterprises, outsourcing, international business strategies, and competitive advantage in the global marketplace. This publication is an
exhaustive multi-volume work essential to academic and corporate libraries who serve researchers, scholars, business executives and
professionals, and graduate-level business students.
As nanoscale research continues to advance, scientists and engineers are developing new applications for many different disciplines,
including environmental remediation and energy optimization. Nanotechnology Applications for Improvements in Energy Efficiency and
Environmental Management combines up-to-date research findings and relevant theoretical frameworks on the subject of micro-scale
technologies being used to promote environmental sustainability. Highlighting the impacts this technology has on energy production and
remediation, this book is an all-inclusive reference source for professionals and researchers interested in understanding the multi-disciplinary
applications of nanotechnology and nanoscience.
Research efforts in the past ten years have led to considerable advances in the concepts and methods of smart manufacturing. Smart
Manufacturing: Concepts and Methods puts these advances in perspective, showing how process industries can benefit from these new
techniques. The book consolidates results developed by leading academic and industrial groups in the area, providing a systematic,
comprehensive coverage of conceptual and methodological advances made to date. Written by leaders in the field from around the world,
Smart Manufacturing: Concepts and Methods is essential reading for graduate students, researchers, process engineers, and managers. It is
complemented by a companion book titled Smart Manufacturing: Applications and Case Studies, which covers the applications of smart
manufacturing concepts and methods in process industries and beyond. Takes a process-systems engineering approach to design,
monitoring, and control of smart manufacturing systems Brings together the key concepts and methods of smart manufacturing, including the
advances made in the past decade Includes coverage of computation methods for process optimization, control, and safety, as well as
advanced modelling techniques
In recent years, our world has experienced a profound shift and progression in available computing and knowledge sharing innovations.
These emerging advancements have developed at a rapid pace, disseminating into and affecting numerous aspects of contemporary society.
This has created a pivotal need for an innovative compendium encompassing the latest trends, concepts, and issues surrounding this
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relevant discipline area. During the past 15 years, the Encyclopedia of Information Science and Technology has become recognized as one
of the landmark sources of the latest knowledge and discoveries in this discipline. The Encyclopedia of Information Science and Technology,
Fourth Edition is a 10-volume set which includes 705 original and previously unpublished research articles covering a full range of
perspectives, applications, and techniques contributed by thousands of experts and researchers from around the globe. This authoritative
encyclopedia is an all-encompassing, well-established reference source that is ideally designed to disseminate the most forward-thinking and
diverse research findings. With critical perspectives on the impact of information science management and new technologies in modern
settings, including but not limited to computer science, education, healthcare, government, engineering, business, and natural and physical
sciences, it is a pivotal and relevant source of knowledge that will benefit every professional within the field of information science and
technology and is an invaluable addition to every academic and corporate library.
This book covers both theoretical perspectives and practical approaches to smart manufacturing research and development triggered by
ubiquitous interconnection and intelligence, discussing the transformation of manufacturing, the latest developments in smart manufacturing
innovation, current and emerging technology opportunities, and market imperatives that enable manufacturing innovation and transformation
This book features papers focusing on the implementation of new and future technologies, which were presented at the International
Conference on New Technologies, Development, and Application, held at the Academy of Science and Arts of Bosnia and Herzegovina in
Sarajevo on June 24-26, 2021. It covers a wide range of future technologies and technical disciplines, including complex systems such as
Industry 4.0; patents in industry 4.0; robotics; mechatronics systems; automation; manufacturing; cyber-physical and autonomous systems;
sensors; networks; control, energy, renewable energy sources; automotive and biological systems; vehicular networking and connected
vehicles; effectiveness and logistics systems; smart grids; nonlinear systems; power, social and economic systems; education; and IoT. The
book New Technologies, Development and Application III is oriented toward Fourth Industrial Revolution industry 4.0, implementation which
improves many aspects of human life in all segments and leads to changes in business paradigms and production models. Further, new
business methods are emerging and transforming production systems, transport, delivery, and consumption, which need to be monitored and
implemented by every company involved in the global market.
How companies can adapt in an era of continuous disruption: a guide to responding to such acute crises as COVID-19. When COVID-19 hit,
businesses had to respond almost instantaneously--shifting employees to remote work, repairing broken supply chains, keeping pace with
dramatically fluctuating customer demand. They were forced to adapt to a confluence of multiple disruptions inextricably linked to a longerterm, ongoing digital disruption. This book shows that companies that use disruption as an opportunity for innovation emerge from it stronger.
Companies that merely attempt to "weather the storm" until things go back to normal (or the next normal), on the other hand, miss an
opportunity to thrive. The authors, all experts on business and technology strategy, show that transformation is not a one-and-done event, but
a continuous process of adapting to a volatile and uncertain environment. Drawing on five years of research into digital disruption--including a
series of interviews with business leaders conducted during the COVID-19 crisis--they offer a framework for understanding disruption and
tools for navigating it. They outline the leadership traits, business principles, technological infrastructure, and organizational building blocks
essential for adapting to disruption, with examples from real-world organizations. Technology, they remind readers, is not an end in itself, but
enables the capabilities essential for surviving an uncertain future: nimbleness, scalability, stability, and optionality.
In the era of technological ubiquity and online interaction, the importance of proper computer training cannot be understated. Following
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established standards and practices boosts the value of communication in digital environments for all users. The Handbook of Research on
Interactive Information Quality in Expanding Social Network Communications examines the strategic elements involved in ICT training within
the context of online networks. Combining scientific, theoretical, and practical perspectives on the importance of communicability in such
networks, this book is an essential reference source for researchers, students, teachers, designers, ICT specialists, engineers, and computer
programmers interested in social networking technologies.
The issues of sustainability and corporate social responsibility have become vital discussions in many industries within the public and private
sectors. In the business realm, incorporating practices that serve the overall community and ecological wellbeing can also allow businesses
to flourish economically and socially. Green Business: Concepts, Methodologies, Tools, and Applications is a vital reference source for the
latest research findings on the challenges and benefits of implementing sustainability into the core functions of contemporary enterprises,
focusing on how green approaches improve operations. Highlighting a range of topics such as corporate sustainability, green enterprises, and
circular economy, this multi-volume book is ideally designed for business executives, business and marketing professionals, business
managers, academicians, and researchers actively involved in the business industry.
This book traces the transformation of Shunde, a city in China's Guangdong Province, from a historically agricultural county to a bustling
manufacturing hub cum liveable city, in the past 41 years since the reform and opening-up of China in 1978. It discusses the economic
success story of Shunde by using historical narratives to show how the district has combined its enterprising private sector with the highly
capable reform-oriented local government to become a national beacon of reforms in the 1980s and 1990s. It looks into the holistic approach
to development adopted by the Shunde government since the 1980s. It also explores the potential role of the Guangdong-Hong Kong-Macau
Greater Bay Area (GBA). It analyses the strengths and weaknesses of the district as compared to other competing areas in the GBA.
The two-volume set IFIP AICT 591 and 592 constitutes the refereed proceedings of the International IFIP WG 5.7 Conference on Advances in
Production Management Systems, APMS 2020, held in Novi Sad, Serbia, in August/September 2020. The 164 papers presented were
carefully reviewed and selected from 199 submissions. They discuss globally pressing issues in smart manufacturing, operations
management, supply chain management, and Industry 4.0. The papers are organized in the following topical sections: Part I: advanced
modelling, simulation and data analytics in production and supply networks; advanced, digital and smart manufacturing; digital and virtual
quality management systems; cloud-manufacturing; cyber-physical production systems and digital twins; IIOT interoperability; supply chain
planning and optimization; digital and smart supply chain management; intelligent logistics networks management; artificial intelligence and
blockchain technologies in logistics and DSN; novel production planning and control approaches; machine learning and artificial intelligence;
connected, smart factories of the future; manufacturing systems engineering: agile, flexible, reconfigurable; digital assistance systems:
augmented reality and virtual reality; circular products design and engineering; circular, green, sustainable manufacturing; environmental and
social lifecycle assessments; socio-cultural aspects in production systems; data-driven manufacturing and services operations management;
product-service systems in DSN; and collaborative design and engineering Part II: the Operator 4.0: new physical and cognitive evolutionary
paths; digital transformation approaches in production management; digital transformation for more sustainable supply chains; data-driven
applications in smart manufacturing and logistics systems; data-driven services: characteristics, trends and applications; the future of lean
thinking and practice; digital lean manufacturing and its emerging practices; new reconfigurable, flexible or agile production systems in the
era of industry 4.0; operations management in engineer-to-order manufacturing; production management in food supply chains; gastronomic
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service system design; product and asset life cycle management in the circular economy; and production ramp-up strategies for product
As the global economy continues to develop and new entrepreneurs take advantage of emerging markets, the small business sector plays a
greater role of economic development in the international arena. The Handbook of Research on Strategic Management in Small and Medium
Enterprises contributes new research to the current array of literature on small business management under diverse geographic, economic,
and socio-cultural conditions. By exploring existing theories in tandem with fresh viewpoints, this book will serve as a valuable reference to
students, lecturers, researchers, entrepreneurs, and policy makers investigating the use of strategic management in various scenarios and
situations.

Research efforts in the past decade have led to considerable advances in the concepts and methods of smart manufacturing.
Smart Manufacturing: Applications and Case Studies includes information about the key applications of these new methods, as
well as practitioners’ accounts of real-life applications and case studies. Written by thought leaders in the field from around the
world, Smart Manufacturing: Applications and Case Studies is essential reading for graduate students, researchers, process
engineers and managers. It is complemented by a companion book titled Smart Manufacturing: Concepts and Methods, which
describes smart manufacturing methods in detail. Includes examples of applications of smart manufacturing in process industries
Provides a thorough overview of the subject and practical examples of applications through well researched case studies Offers
insights and accounts of first-hand experiences to motivate further implementations of the key concepts of smart manufacturing
To maintain a healthy ecosystem for contemporary society, and for future generations, policies must be implemented to protect the
environment. This can be achieved by consistent evaluation of new initiatives and strategies. Sustainable Development: Concepts,
Methodologies, Tools, and Applications is a comprehensive source of scholarly information on the latest research for sustainability
concerns across a multidisciplinary perspective. Highlighting a broad range of innovative topics such as renewable energy, urban
development, and green technologies, this multi-volume book is ideally designed for academics, researchers, professionals,
students, and practitioners interested in the preservation of the environment.
Consumer interaction and engagement are vital components to help marketers maintain a lasting relationship with their customers.
By developing positive relationships with consumers, businesses can better maintain their customers’ loyalty. Diverse Methods in
Customer Relationship Marketing and Management is a critical scholarly resource that examines how marketing has shifted to a
relationship-oriented model. Due to this, there is an increased need for customer relationship marketing and management to
emerge as an invaluable approach to strengthening companies and the customer experience. Featuring coverage on a wide range
of topics such as relational marketing technology acceptance model, and consumer buying behavior, this book is a vital resource
for marketing professionals, managers, retailers, advertising executives, academicians, and researchers seeking current research
on the challenges and opportunities in customer relationship marketing and management.
This book provides a comprehensive guide to Industry 4.0 applications, not only introducing implementation aspects but also
proposing a conceptual framework with respect to the design principles. In addition, it discusses the effects of Industry 4.0, which
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are reflected in new business models and workforce transformation. The book then examines the key technological advances that
form the pillars of Industry 4.0 and explores their potential technical and economic benefits using examples of real-world
applications. The changing dynamics of global production, such as more complex and automated processes, high-level
competitiveness and emerging technologies, have paved the way for a new generation of goods, products and services. Moreover,
manufacturers are increasingly realizing the value of the data that their processes and products generate. Such trends are
transforming manufacturing industry to the next generation, namely Industry 4.0, which is based on the integration of information
and communication technologies and industrial technology.The book provides a conceptual framework and roadmap for decisionmakers for this transformation
Information technology has helped to facilitate the development of various marketing techniques, thus enabling a more efficient
distribution of the data that are essential to business success. These advances have equipped managers with superior tools to
interpret available consumer and product data and use this information as part of their strategic planning. Trends and Innovations
in Marketing Information Systems features the latest prevailing technological functions and procedures necessary to promote new
developments in promotional tools and methods. Bringing together extensive discussions on the role of digital tools in customer
relationship management, social media, and market performance, this book is an essential reference source for business
professionals, managers, and researchers interested in the use of current technology to improve marketing practice.
Customer satisfaction is a pivotal component to any business that provides goods or services to the public. By effectively
managing the flow of products, business can adapt to the growing demands of consumers and deliver successful customer
service. The Handbook of Research on Strategic Supply Chain Management in the Retail Industry is an authoritative reference
source for the latest scholarly research on properly managing business processes in order to satisfy end-user requirements and
increase competitive advantage in the retail marketplace. Highlighting concepts relating to field applications, customer
relationships, and current trends in logistics management, this book is ideally designed for business professionals, managers,
upper-level students, and researchers interested in innovative strategies and best practices in modern supply chains.
The purpose of this book is to provide an overview of the new industrial revolution: the "Industry 4.0." Globalization and
competitiveness are forcing companies to review and improve their production processes. Industry 4.0 is a revolution that involves
many different sectors and is still evolving. It represents the integration of tools already used in the past (big data, cloud, robot, 3D
printing, simulation, etc.) that are now connected to a smart network by transmitting digital data at high speeds. The
implementation of a 4.0 system represents a huge change for companies, which are faced with big investments. The idea of the
book is to present practices, challenges, and opportunities related to the Industry 4.0. This book is intended to be a useful
resource for anyone who deals with this issue.
Worldwide, tourism is the third largest economic activity in direct earnings after petroleum and automobile industries, and by far
the largest one if indirect earnings are also taken into consideration. Taking into account the profound economic impact the
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tourism and hospitality industries can have on regions and cities around the world, further research in this area is critical. Global
Dynamics in Travel, Tourism, and Hospitality takes a holistic approach to tourism and hospitality operations, education, and
research. Highlighting the latest research in the field, real-world examples of how these industries are shaping economic
development as well as future outlooks and opportunities for growth, this publication is an essential reference source for
researchers, professionals, and graduate-level students.
The convenience of online shopping has driven consumers to turn to the internet to purchase everything from clothing to housewares and
even groceries. The ubiquity of online retail stores and availability of hard-to-find products in the digital marketplace has been a catalyst for a
heighted interest in research on the best methods, techniques, and strategies for remaining competitive in the era of e-commerce. The
Encyclopedia of E-Commerce Development, Implementation, and Management is an authoritative reference source highlighting crucial topics
relating to effective business models, managerial strategies, promotional initiatives, development methodologies, and end-user
considerations in the online commerce sphere. Emphasizing emerging research on up-and-coming topics such as social commerce, the
Internet of Things, online gaming, digital products, and mobile services, this multi-volume encyclopedia is an essential addition to the
reference collection of both academic and corporate libraries and caters to the research needs of graduate-level students, researchers, IT
developers, and business professionals. .
Supply chains, including logistics, are the functional elements of an organisation's operations. To formulate a strategy for this operation to
work seamlessly the organisation needs to align these operations with the corporate and business strategy. Strategic Supply Chain
Management provides a discussion on effective supply chain strategic leadership for managerial teams who have previously been operating
on a tactical or operational level, as well as students who need to learn about applying the theories of strategic supply chain management in
practice. Strategic Supply Chain Management introduces concepts and tools which will enable successful buyer-supplier relationships and
effective organizational leadership and talent management. Samir Dani provides a concise but important outlook on the connection between
business strategy and supply chain strategy. The book delves into topical issues of risk, resilience, and sustainability and how these influence
both business and supply chain strategy. The book also considers strategies for procurement, buyer supplier relationships, and sales &
operations planning. An important aspect of this book is to consider the leadership and talent aspects of the humans in the supply chain and
how this influences strategy and creates competitive advantage.
As the global market continues to recuperate from economic downfall, it is essential for private label products to find ways to compete with
alternatives offered by wholesale and national retailers. In many cases, it becomes difficult for off-brand products to generate market appeal
when consumers have preconceived notions about the quality of generic products and loyalty to branded products. The Handbook of
Research on Strategic Retailing of Private Label Products in a Recovering Economy emphasizes advertising and promotional approaches
being utilized, as well as consumer behavior and satisfaction in response to marketing strategies and the sensitive pricing techniques being
implemented to endorse generic and store-brand products available on the market. Highlighting brand competition between wholesalers,
retailers, and private brand names following a global economic crisis, this publication is an extensive resource for researchers, graduatestudents, economists, and business professionals.
The continuous growth and expansion of the travel sector has brought about a greater need to understand and improve its various
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promotional tactics. Effectively employing these methods will benefit all manner of travel destinations and attract a larger number of tourists to
these locations. Emerging Innovative Marketing Strategies in the Tourism Industry is an authoritative title comprised of the latest scholarly
research on effective promotional tools and practices within the tourism sector. Featuring expansive coverage on a variety of topics from the
use of information technology and digital tools to tourist motivation and economic considerations, this publication is an essential reference
source for students, researchers, and practitioners seeking research on the latest applications, models, and approaches for promotion in the
travel industry. This publication features valuable, research-based chapters across a broad range of relevant topics including, but not limited
to, consumer search behavior, customer relationship management, smart technologies, experiential tourist products, leisure services, national
brand images, and employment generation.
Continuous improvements in digitized practices have created opportunities for businesses to develop more streamlined processes. This not
only leads to higher success in day-to-day production, but it also increases the overall success of businesses. E-Manufacturing and E-Service
Strategies in Contemporary Organizations is a critical scholarly resource that explores the advances in cloud-based solutions in the service
and manufacturing realms of corporations and promotes communication between customers and service providers and manufacturers.
Featuring coverage on a wide range of topics including smart manufacturing, internet banking, database system adoption, this book is geared
towards researchers, professionals, managers, and academicians seeking current and relevant research on the improvement of cloud-based
systems for manufacturing and service.
As businesses aim to compete internationally, they must be apprised of new methods and technologies to improve their digital marketing
strategy in order to remain ahead of their competition. Trends in entrepreneurship that drive consumer engagement and business initiatives,
such as social media marketing, yields customer retention and positive feedback. Advanced Methodologies and Technologies in Digital
Marketing and Entrepreneurship provides information on emerging trends in business innovation, entrepreneurship, and marketing strategies.
While highlighting challenges such as successful social media interactions and consumer engagement, this book explores valuable
information within various business environments and industries such as e-commerce, small and medium enterprises, hospitality and tourism
management, and customer relationship management. This book is an ideal source for students, marketers, social media marketers,
business managers, public relations professionals, promotional coordinators, economists, hospitality industry professionals, entrepreneurs,
and researchers looking for relevant information on new methods in digital marketing and entrepreneurship.
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