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Politics and music are intertwined in this study of different musical forms in Latin America from the twentieth century to
the present as scholars from diverse disciplines analyze various musical genres contextualized by moments of political
importance in Latin America. Interviews of prominent and up-and-coming musicians from Latin America discuss how the
personal is actually political.
Despite the stereotypes and misconceptions surrounding Appalachia, the region has nurtured and inspired some of the
nation's finest writers. Featuring dozens of authors born into or adopted by the region over the past two centuries, Writing
Appalachia showcases for the first time the nuances and contradictions that place Appalachia at the heart of American
history. This comprehensive anthology covers an exceedingly diverse range of subjects, genres, and time periods,
beginning with early Native American oral traditions and concluding with twenty-first-century writers such as Wendell
Berry, bell hooks, Silas House, Barbara Kingsolver, and Frank X Walker. Slave narratives, local color writing, folklore,
work songs, modernist prose—each piece explores unique Appalachian struggles, questions, and values. The collection
also celebrates the significant contributions of women, people of color, and members of the LGBTQ community to the
region's history and culture. Alongside Southern and Central Appalachian voices, the anthology features northern authors
and selections that reflect the urban characteristics of the region. As one text gives way to the next, a more complete
picture of Appalachia emerges—a landscape of contrasting visions and possibilities.
"This book collects the latest research advances in the rapidly evolving field of mobile business"--Provided by publisher.
This book reveals contradictions between the supposed democratizing mission of the social movements in Russia and
Ukraine and their actual conduct and its outcomes. It uses cases studies of the “White Ribbons” movement for fair
elections, the Ukrainian Euromaidan (2013–2014), and anti-corruption protests in Russia organized by Alexei Navalny.
Why is it so hard to make lasting changes in our companies, in our communities, and in our own lives? The primary
obstacle is a conflict that's built into our brains, say Chip and Dan Heath, authors of the critically acclaimed bestseller
Made to Stick. Psychologists have discovered that our minds are ruled by two different systems - the rational mind and
the emotional mind—that compete for control. The rational mind wants a great beach body; the emotional mind wants that
Oreo cookie. The rational mind wants to change something at work; the emotional mind loves the comfort of the existing
routine. This tension can doom a change effort - but if it is overcome, change can come quickly. In Switch, the Heaths
show how everyday people - employees and managers, parents and nurses - have united both minds and, as a result,
achieved dramatic results: • The lowly medical interns who managed to defeat an entrenched, decades-old medical
practice that was endangering patients • The home-organizing guru who developed a simple technique for overcoming
the dread of housekeeping • The manager who transformed a lackadaisical customer-support team into service zealots
by removing a standard tool of customer service In a compelling, story-driven narrative, the Heaths bring together
decades of counterintuitive research in psychology, sociology, and other fields to shed new light on how we can effect
transformative change. Switch shows that successful changes follow a pattern, a pattern you can use to make the
changes that matter to you, whether your interest is in changing the world or changing your waistline.
A hands-on guide to help your nonprofit build its brand, raise its profile, strengthen impact and develop deeper
relationships with donors, volunteers, and other stakeholders. Breakthrough Nonprofit Branding is about the power a
constituency-focused, compelling brand can have to revolutionize an organization and the way people view and support
it. Shows how to optimally define what your organization stands for to differieniate, create value and breakthrough
Explains how to build loyal communities inside and outside of your organization to increase social impact Features seven
principles for transforming a brand from ordinary trademark to strategic advantage Includes case studies of eleven
breakthrough nonprofit brands and transferable ideas and practices that nonprofits of any size, scope or experience can
implement Other title by Daw: Cause Marketing for Nonprofits: Partner for Purpose, Passion, and Profits A practical road
map and essential tool for nonprofit leaders, board members, and volunteers, this book reveals the vital principles you
need to know to build and manage your organization's most valuable asset – its brand. In today’s highly competitive
nonprofit world, building a breakthrough brand is no longer a "nice to do," but the new imperative. Jocelyne Daw, a
pioneer and leader in building business and community partnerships has over 25 years of nonprofit leadership
experience. Carol Cone, named by PR WEEK as the most powerful and visible figure in the world of cause branding, has
been linking companies and causes for over 25 years.
In the digital era, users from around the world are constantly connected over a global network, where they have the
ability to connect, share, and collaborate like never before. To make the most of this new environment, researchers and
software developers must understand users’ needs and expectations. Social Media and Networking: Concepts,
Methodologies, Tools, and Applications explores the burgeoning global community made possible by Web 2.0
technologies and a universal, interconnected society. With four volumes of chapters related to digital media, online
engagement, and virtual environments, this multi-volume reference is an essential source for software developers, web
designers, researchers, students, and IT specialists interested in the growing field of digital media and engagement. This
four-volume reference includes various chapters covering topics related to Web 2.0, e-governance, social media
activism, internet privacy, digital and virtual communities, e-business, customer relationship management, and more.
While public relations practitioners have long focused on the relationship between organizations and their stakeholders,
there has never been a time when that relationship was so dominated by public participation. The new model of multiple
messages originating from multiple publics at varying levels of engagement is widely acknowledged, but not widely
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explored in scholarly texts. The established model of one-way communication and message control no longer exists.
Social media and an increasingly participatory culture means that fans are taking a more active role in the production and
co-creation of messages, communication, and meaning. These fans have significant power in the relationship dynamic
between the message, the communicator, and the larger audience, yet they have not been defined using current theory
and discourse. Our existing conceptions fail to identify these active and engaged publics, let alone understand virtual
communities who are highly motivated to communicate with organizations and brands. This innovative and original
research collection attempts to address this deficit by exploring these interactive, engaged publics, and open up the
complexities of establishing and maintaining relationships in fan-created communities.
This book reconsiders the nature of positivist philosophy in social science theory based on classical and medieval
thought in what later became "Europe." It argues that social theory is being held back by antagonistic debates over
science, positivism, objectivity, and universal law - debates which appear unnecessary, narrow, and acontextual when
their origins are examined. Positing that solutions to these impasses can be found by moving to alternative holistic
epistemology, and looking at issues in terms of interrelations rather than parts, the book shows the promise of a social
theory that provides a unit of analysis that mediates between local and global relations.
Named a Best Book of the Year by NPR and LitHub A fascinating and provocative new way of looking at the things we
use and the spaces we inhabit, and a call to imagine a better-designed world for us all. Furniture and tools, kitchens and
campuses and city streets—nearly everything human beings make and use is assistive technology, meant to bridge the
gap between body and world. Yet unless, or until, a misfit between our own body and the world is acute enough to be
understood as disability, we may never stop to consider—or reconsider—the hidden assumptions on which our everyday
environment is built. In a series of vivid stories drawn from the lived experience of disability and the ideas and innovations
that have emerged from it—from cyborg arms to customizable cardboard chairs to deaf architecture—Sara Hendren invites
us to rethink the things and settings we live with. What might assistance based on the body’s stunning capacity for
adaptation—rather than a rigid insistence on “normalcy”—look like? Can we foster interdependent, not just independent,
living? How do we creatively engineer public spaces that allow us all to navigate our common terrain? By rendering
familiar objects and environments newly strange and wondrous, What Can a Body Do? helps us imagine a future that will
better meet the extraordinary range of our collective needs and desires.
While transitioning from autocracy to democracy, media in Africa has always played an important role in democratic and
non-democratic states; focusing on politicians, diplomats, activists, and others who work towards political
transformations. New Media Influence on Social and Political Change in Africa addresses the development of new mass
media and communication tools and its influence on social and political change. While analyzing democratic transitions
and cultures with a theoretical perspective, this book also presents case studies and national experiences for media, new
media, and democracy scholars and practitioners.
In The Digital Mystique, Sarah Granger—a nationally recognized expert on online culture and social technology—shows us
how digital media is shaping our lives in real time. Whether it's how we raise our children, communicate in love and
partnerships, support causes, or establish friendships and trust, Granger pinpoints the best ways to seize digital
opportunities to make our lives richer and fuller. While the Internet era is one that is frequently criticized as undermining
our health, privacy, concentration, and ability to sustain real-world relationships, Granger takes a more optimistic and
empowering view. She shares real-life stories and surprising facts about our lives—both online and off—to shed new and
fascinating light on the positive effects of the digital media revolution, showing us how we can personally learn, grow, and
thrive by engaging in our digitized world. The Digital Mystique includes the following chapters: Connecting Is Just the
Beginning .YOU Friending Is Trending Love in the Time of Messaging The Kids Are Online The Senior Moment The
Passion of the Web There’s No Business Like E-Business Community Is the Key The Difference a Tweet Makes What
We Leave Behind A Stitch in Digital Time
In a radical break with the past, information now flows like water, and we must learn how to tap into its stream. Individuals
and companies can no longer rely on the stocks of knowledge that they've carefully built up and stored away. Information
now flows like water, and we must learn how to tap into the stream. But many of us remain stuck in old practices -practices that could undermine us as we search for success and meaning. In this revolutionary book, three doyens of the
Internet age, whose path-breaking work has made headlines around the world, reveal the adjustments we must make if
we take these changes seriously. In a world of increasing risk and opportunity, we must understand the importance of
pull. Understood and used properly, the power of pull can draw out the best in people and institutions by connecting them
in ways that increase understanding and effectiveness. Pull can turn uncertainty into opportunity, and enable small
moves to achieve outsized impact. Drawing on pioneering research, The Power of Pull shows how to apply its principles
to unlock the hidden potential of individuals and organizations, and how to use it as a force for social change and the
development of creative talent. The authors explore how to use the power of pull to: Access new sources of information
Attract likeminded individuals from around the world Shape serendipity to increase the likelihood of positive chance
encounters Form creation spaces to drive you and your colleagues to new heights Transform your organization to adapt
to the flow of knowledge The Power of Pull is essential reading for entrepreneurs, managers, and anybody interested in
understanding and harnessing the shifting forces of our networked world.
VolunteerMatch taps expert knowledge from today's volunteerism professionals to help nonprofits take a more inventive
approach to volunteer engagement Volunteer Engagement 2.0: Ideas and Insights Changing the World shows you many
of the innovative approaches to engaging volunteers that are reshaping nonprofits, volunteer programs, and communities
around the world — and how you can bring these changes to your own organization. Curated and edited by
VolunteerMatch, the Web's most popular volunteer engagement network, these transformative strategies and practices
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are already being used by innovative nonprofit, government, and business sector leaders in volunteering — and they
represent many of the future trends in volunteerism. This insightful collection contains actionable advice on strengthening
volunteering at your organization as well as broader explorations on the nature of opening organizations to volunteers to
show you how to create a new volunteerism model that supports your organization's mission and programs. Among other
things, you'll learn how to attract millennials and baby boomers to your cause, the best ways to partner with corporate
and pro bono volunteer programs, why micro volunteering may be the future of online giving, what's new in national
service, why your supporters are a largely untapped goldmine of fundraising success, and what trends will drive
volunteering in the future. For more than 15 years VolunteerMatch has had unprecedented access to leading innovators
in the nonprofit, government, and corporate sectors. In this book, you'll share that access as you explore the ideas,
strategies, and insights that will boost volunteer engagement today and in the future. Learn what trends and ideas are
reshaping volunteer engagement today Reconsider your volunteer model to reflect your organization's mission Find out
what the leading thinkers predict will drive volunteering in the future Optimize volunteer recruitment, screening,
orientation, and training Understand and cater to the motivations of your volunteers The world of volunteering is changing
and there has never been a better moment to engage the time and talent of those who support your cause. How will your
nonprofit grow and thrive with the help of volunteers? Volunteer Engagement 2.0: Ideas and Insights Changing the World
provides the innovation and inspiration, you just need to supply the action.
Communication, like the atmosphere itself, is ubiquitous and essential for humans and with the development of new
technologies, such as wireless internet, 3D printing and virtual reality, it has become almost impossible to live without it.
In addition, means of communication have changed immeasurably. This book proposes a new research paradigm that
incorporates new features and factors of communication and a new theoretical framework named “immersive
communication”. Pointing out that communication today has moved beyond the bi-directional, mass communication of
"the second media age" to ubiquitous, immersive communication in "the third media age", the author discusses the
definition, characteristics, information structure, and models of immersive communication using various examples
including Fitbit, Apple, 4G and other technologies, while envisioning future applications of the immersive communication
model. Scholars and students of communication studies, especially those interested in the manifestations of the new
media age, will all benefit from this book. It will also appeal to readers interested in new media and communication
theories.
Since the publication of its first edition in 2005,ÂAdvocacy Practice for Social JusticeÂhas served as a clear,
comprehensive, and practical resource for social work courses in advocacy, community practice, and macro practice.
Now in its fourth edition, this text provides extensive information on the value base for advocacy; an examination of why
people get involved in advocacy; and step-by-step instructions for social workers and others who want to impact laws,
regulations, and policies at any level. Bearing in mind the National Association of Social Workers' Code of Ethics'
requirements to advocate on behalf of vulnerable populations, readers learn that advocacy is a problem-solving
technique similar to that used in social work practice of all types. The book moves through the stages of advocacy:
getting involved; understanding the issue; planning; advocating through education, persuasion, and negotiation;
presenting information effectively; monitoring and evaluating results; and integrating advocacy into a social worker's
everyday practice. The fourth edition's inclusion of new topics and solid foundation in social work values make it a mustread as social work students and practitioners work diligently to maintain the profession's focus on successful advocacy
for social justice.
Strategies for advocacy, fundraising, and engaging the community Social Change Anytime Everywhere was written for nonprofit
staff who say themselves or are asked by others, “Email communications, social media, and mobile are important, but how will
they help our nonprofit and the issues we work on? Most importantly, how the heck do we integrate and utilize these tools
successfully?” The book will help answer these questions, and is organized to guide readers through the planning and
implementation of online multi-channel strategies that will spark advocacy, raise money and promote deeper community
engagement in order to achieve social change in real time. It also serves as a resource to help nonprofit staff and their boards
quickly understand the evolving online landscape and identify and implement the best online channels, strategies, tools, and
tactics to help their organizations achieve their missions.
The American Jewish Year Book, now in its 116th year, is the annual record of the North American Jewish communities and
provides insight into their major trends. Part I presents a forum on the Pew Survey, “A Portrait of American Orthodox Jews.” Part
II begins with Chapter 13, "The Jewish Family." Chapter 14 examines “American Jews and the International Arena (April 1, 2015 –
April 15, 2016), which focuses on US–Israel Relations. Chapters 15-17 analyze the demography and geography of the US,
Canadian, and world Jewish populations. In Part III, Chapter 18 provides lists of Jewish institutions, including federations,
community centers, social service agencies, national organizations, synagogues, Hillels, day schools, camps, museums, and
Israeli consulates. In the final chapters, Chapter 19 presents national and local Jewish periodicals and broadcast media; Chapter
20 provides academic resources, including Jewish Studies programs, books, articles, websites, and research libraries; and
Chapter 21 presents lists of major events in the past year, Jewish honorees, and obituaries. An invaluable record of Jewish life,
the American Jewish Year Book illuminates contemporary issues with insight and breadth. It is a window into a complex and everchanging world. Deborah Dash Moore, Frederick G. L. Huetwell Professor of History and Judaic Studies, and Director Emerita of
the Frankel Center for Judaic Studies, University of Michigan A century from now and more, the stately volumes of the American
Jewish Year Book will stand as the authoritative record of Jewish life since 1900. For anyone interested in tracing the long-term
evolution of Jewish social, political, religious, and cultural trends from an objective yet passionately Jewish perspective, there
simply is no substitute. Lawrence Grossman, American Jewish Year Book Editor (1999-2008) and Contributor (1988-2015)
Nonprofits are communicating more often and in more ways than ever before . . .but is anyone paying attention? In her follow-up to
The Nonprofit Marketing Guide: High-Impact, Low-Cost Ways to Build Support for Your Good Cause, Kivi Leroux Miller shows you
how to design and implement a content marketing strategy that will attract people to your cause, rather than begging for their
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attention or interrupting them with your communications. Youll learn how to plan, create, share, and manage relevant and valuable
content that inspires and motivates people to support your nonprofit in many different ways. Inside: Eye-opening look at how
nonprofit marketing and fundraising is changing, and the perils of not quickly adapting Up-to-date guidance on communicating in a
fast-paced, multichannel world How to make big-picture strategic decisions about your content, followed by pragmatic and doable
tactics on everything from editorial calendars to repurposing content Real-world examples from 100+ nonprofits of all sizes and
missions This book is your must-have guide to communicating so that you keep the supporters you already have, attract new
ones, and together, change the world for the better.
Human society is full of would-be "change agents," a restless mix of campaigners, lobbyists, and officials, both individuals and
organizations, set on transforming the world. They want to improve public services, reform laws and regulations, guarantee human
rights, get a fairer deal for those on the sharp end, achieve greater recognition for any number of issues, or simply be treated with
respect. Striking then, why so many universities lack programs for social activists, to which students can turn for advice and
inspiration. Instead, scholarly discussions of change are fragmented with few conversations crossing disciplinary boundaries,
rarely making it onto the radar of those actively seeking change. This book bridges the gap between academia and practice,
bringing together the best research from a range of academic disciplines and the evolving practical understanding of activists to
explore the topic of social and political change. Drawing on many first-hand examples from the global experience of Oxfam, one of
the world's largest social justice NGOs, as well as the author's insights from studying and working on international development, it
tests ideas on how change happens and offers the latest thinking on what works to achieve progressive change.
In the digital age, numerous technological tools are available to enhance business processes. When these tools are used
effectively, knowledge sharing and organizational success are significantly increased. Social Media Marketing: Breakthroughs in
Research and Practice contains a compendium of the latest academic material on the use, strategies, and applications of social
media marketing in business today. Including innovative studies on email usage, social interaction technologies, and internet
privacy, this publication is an ideal source for managers, corporate trainers, researchers, academics, and students interested in
the business applications of social media marketing.
A new edition of the essential guide to nonprofit management This intensely practical, comprehensive guidebook is for both
leaders new to the nonprofit sector looking for a quick primer on all the issues that matter, as well as established veterans looking
to understand how all the pieces fit together. Showcasing practical tips and takeaways, this how-to manual and resource guide
provides easy to implement solutions for organizations seeking to expand impact and meet mission. Seasoned veterans including
Van Jones, Fair Trade founder Paul Rice, Lynne Twist, Kay Sprinkel Grace, Joan Garry, and more share knowledge and useful
insights on all aspects of nonprofit management, including: Fundraising from individuals, companies, and foundations Online
fundraising, social networking, and effective use of technology Marketing, public relations, and events Board and volunteer
engagement Human resources and career planning Lobbying and advocacy Legal and financial management Leadership and
strategic planning This is essential reading for anyone in the nonprofit sector looking for the latest information in the field.
In its pursuit to bring about an awakening among students of nursing about human social behavior, this second edition of
Sociology for Nurses continues to build on sociological theories that are of relevance to the nursing community. Conforming to the
syllabus prescribed by the Indian Nursing Council and catering to the needs of second year B. Sc Nursing students, this book
provides jargon-free explanation of even the most difficult concepts to the student's benefit.
A lot of people want the world to change. Some people want to change the world. Some of these people will try. But only few of
them will actually succeed. This book examines the relationship between the individual and society in bringing about social
transformations. The theory, as the title suggests, is that true social transformation can only occur through collective personal
transformations. Understanding this is critical for anyone who wants to change the world. Those who don't, can try, but will never
truly succeed.
This collection of research papers explores some of the salient issues relating to the impact of demographic change on the
workings and outcomes of labour markets. A first chapter studies the direct impact of ageing on employment and unemployment.
However, the age structure of the workforce also shapes productivity and the scope for innovation, issues which are taken up in
turn. Furthermore, it is often argued that a decline in the size of the workforce may be offset by an increase in the workers’ skills
and knowledge. The impact of demographic developments such as ageing and migration on the accumulation and transfer of
human capital is, therefore, studied by a further set of contributions. The volume is rounded off with analyses relating to the supply
of labour by women and by older workers. The authors ask, for instance, whether (female) labour migration as well as changes in
retirement patterns and policies may counterbalance the expected workforce shrinking.
The aim of this book is to shed new light on this theoretically and practically significant issue, and questions the role of technology
and culture in social change. It challenges us to reconsider and rethink the impact of new information and communication
technologies on civil society, participatory democracy and digital citizenship in theoretical and methodological contributions,
through the analysis of specific cases in Australia, Bangladesh, Belgium, China, Colombia, Kenya, Netherlands and the United
States. Access to information and communication technologies is a necessity, and the importance of access should not be
trivialized, but a plea for digital literacy implies recognizing that access is the beginning of ICT policies and not the end of it. Digital
literacy requires using the Internet and social media in socially and culturally useful ways aimed at the inclusion of everybody in
the emerging information/knowledge society. Technology matters, but people matter more.
Understanding Computers in a Changing Society gives your students a classic introduction to computer concepts with a modern
twist! Known for its emphasis on basic computer concepts and societal issues, this text makes concepts relevant to today's careerfocused students. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
A leading investment professional explains the world of impact investing--investing in businesses and projects with a social and
financial return--and shows what it takes to make sustainable, transformative change. Impact investment--the support of social and
environmental projects with a financial return--has become a hot topic on the global stage; poised to eclipse traditional aid by ten
times in the next decade. But the field is at a tipping point: Will impact investment empower millions of people worldwide, or will it
replicate the same mistakes that have plagued both aid and finance? Morgan Simon is an investment professional who works at
the nexus of social finance and social justice. In Real Impact, she teaches us how to get it right, leveraging the world's resources
to truly transform the economy. Over the past seventeen years, Simon has influenced over $150 billion from endowments,
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families, and foundations. In Real Impact, Simon shares her experience as both investor and activist to offer clear strategies for
investors, community leaders, and entrepreneurs alike. Real Impact is essential reading for anyone seeking real change in the
world.
This book questions whether technologies are the rational, tangible, scientific, forward-thinking, neutral objects they are so often
perceived to be, exploring instead how powerful, mythic ideas about technologies drive our social understanding and our
expectations of them. Against a rising tide of information, we encounter significant technological, scientific, and medical advances
which promise to create an educated, humane, and equal world. This book explores that promise, deconstructing technologies to
conclude that though they do afford us significant and empowering advances, they remain largely cloaked in mystery, and often
promise more than they can deliver. Contributors from diverse intellectual backgrounds and political and epistemological stances spanning sociology and psychosocial investigations, innovation studies, and scientists - combine philosophical inquiry and
empirical case studies to create a book which is at once provocative, innovative, and exciting in the challenges it poses.
This book investigates how rapid socio-political-economic change in China since 1949 has affected intergenerational relationships
and practices in rural areas, specifically the care provided to elderly parents by their adult children. It focuses on the lived
experiences of rural villagers and their perceptions of the impact of these socio-political changes on intergenerational
relationships, care of the elderly, family cohesion, and the traditional value of filial piety. It notably considers the importance of filial
piety as a dominant family value, the conflict between strong family bonds and growing desires for individuality and autonomy, the
prevalence of migrant work among adult children and the diversification of intergenerational practices, alongside the need for
national policy and services development for residential and community-based aged care in rural China.
This book coins the term “Networked Public” to describe the active social actors in new media ecology. The author argues that, in
today’s network society, Networked Public Communication is different than, yet has similarities with, mass communication and
interpersonal communication. As such it is the emergent paradigm for research. The book reviews the historical, technological and
social context for the rising of Networked Public, analyzes its constituents and characteristics, and discusses the categories and
features of social media in China. By analyzing abundant cases from recent years, the book provides answers to the key questions
at micro, meso and macro-levels, including how information flows under regulation in the process of Networked Public
Communication; what its features and models are; what collective action strategies and“resistance culture”have been developed
as a result of Internet regulate; the nature of power games among Networked Public, mass media, political forces and capital, and
the links with the development of Chinese civil society.
A broadly accessible introduction to statistical techniques and their misuse in explaining everyday life situations. Includes a step by
step explanation of statistical techniques and applications of these techniques as well as their abuses by the advertising industry,
the media, and the government.
Some find talking to others uncomfortable, difficult, or intimidating. Here is a way to overcome these communication challenges. HOW TO
TALK TO ANYONE, ANYTIME, ANYWHERE is the key to building confidence and improving communication skills. Written by Larry King, this
guide provides simple and practical advice to help make communication easier, more successful, and even more enjoyable. Anecdotes from
a life spent talking--on television, radio, and in person,--add to the fun and value of the book. Learn what famous talkers say and how the way
they say it makes them so successful. Lessons include: • How to overcome shyness and put other people at ease • How to choose an
appropriate conversation topic for any situation • How to ace a job interview, run a meeting, and mingle at a cocktail party • What the most
successful conversationalists have in common • The one great question you can ask to enhance your conversation with anyone, anytime,
anywhere
A wide-ranging study that illuminates the connection between epidemic diseases and societal change, from the Black Death to Ebola This
sweeping exploration of the impact of epidemic diseases looks at how mass infectious outbreaks have shaped society, from the Black Death
to today. In a clear and accessible style, Frank M. Snowden reveals the ways that diseases have not only influenced medical science and
public health, but also transformed the arts, religion, intellectual history, and warfare. A multidisciplinary and comparative investigation of the
medical and social history of the major epidemics, this volume touches on themes such as the evolution of medical therapy, plague literature,
poverty, the environment, and mass hysteria. In addition to providing historical perspective on diseases such as smallpox, cholera, and
tuberculosis, Snowden examines the fallout from recent epidemics such as HIV/AIDS, SARS, and Ebola and the question of the world’s
preparedness for the next generation of diseases.
The instability of today’s economic climate calls for non-profit organizations to approach social problems in new and interesting ways, and
Information and Communication Technologies may serve as an answer to this call. ICT Management in Non-Profit Organizations aims to
explore the effective and comprehensive deployment of appropriate ICT strategies within the nonprofit sector. This innovative reference work
will discuss how ICT enables the non-profit sector to achieve organizational efficiency, effectiveness, and, ultimately, self sufficiency, and will
provide elected and appointed policymakers, managers, and planners in governments, public agencies, and nonprofit organizations with a
comprehensive strategy for creating an ICT management agenda in the non-profit sector.
Learn how to design versatile learning environments in which instruction is as effective virtually as it is in person. Bestselling author and
consultant Nancy Sulla shows how you can reinvent the classroom experience and provide high-quality instruction that works as well at home
as it does in school. You will discover how to help students build strong work habits and empower them to take responsibility for their
learning; five key types of instructional activities; the power of PBL to increase student engagement and motivation; and five types of
synchronous engagement between teachers and students. You will also gain strategies for building social and emotional learning, positioning
the teacher as the facilitator of learning and parents as partners, and keeping equity at the forefront. No matter what grade level you teach or
whether you are teaching fully in school, remotely, or a combination of both, this essential book will help you understand the key structures
and strategies that work so students are positioned to learn anywhere, anytime.
The Book That Started the Fermentation Revolution Sandor Ellix Katz, winner of a James Beard Award and New York Times bestselling
author, whom Michael Pollan calls the "Johnny Appleseed of Fermentation" returns to the iconic book that started it all, but with a fresh
perspective, renewed enthusiasm, and expanded wisdom from his travels around the world. This self-described fermentation revivalist is
perhaps best known simply as Sandorkraut, which describes his joyful and demystifying approach to making and eating fermented foods, the
health benefits of which have helped launch a nutrition-based food revolution. Since its publication in 2003, and aided by Katz's engaging and
fervent workshop presentations, Wild Fermentation has inspired people to turn their kitchens into food labs: fermenting vegetables into
sauerkraut, milk into cheese or yogurt, grains into sourdough bread, and much more. In turn, they've traded batches, shared recipes, and
joined thousands of others on a journey of creating healthy food for themselves, their families, and their communities. Katz's work earned him
the Craig Clairborne lifetime achievement award from the Southern Foodways Alliance, and has been called "one of the unlikely rock stars of
the American food scene" by The New York Times. This updated and revised edition, now with full color photos throughout, is sure to
introduce a whole new generation to the flavors and health benefits of fermented foods. It features many brand-new recipes--including
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Strawberry Kvass, African Sorghum Beer, and Infinite Buckwheat Bread--and updates and refines original recipes reflecting the author's everdeepening knowledge of global food traditions that has influenced four-star chefs and home cooks alike. For Katz, his gateway to
fermentation was sauerkraut. So open this book to find yours, and start a little food revolution right in your own kitchen. Praise for Sandor Ellix
Katz and his books: "The Art of Fermentation is an extraordinary book, and an impressive work of passion and scholarship."--Deborah
Madison, author of Local Flavors "Sandor Katz has proven himself to be the king of fermentation."--Sally Fallon Morell, President, The
Weston A. Price Foundation "Sandor Katz has already awakened more people to the diversity and deliciousness of fermented foods than any
other single person has over the last century."--Gary Paul Nabhan, author of Growing Food in a Hotter, Drier Land "The fermenting bible." -Newsweek "In a country almost clinically obsessed with sterilization Katz reminds us of the forgotten benefits of living in harmony with our
microbial relatives." -- Grist
This volume is first and foremost about people and the processes needed to facilitate sharing of knowledge in order to effect positive
developmental change. It is contextual and based on dialogue necessary to promote stakeholder’s participation, which is essential for the
understanding of their perceptions, perspectives, values, attitudes and practices, so that these can be incorporated into the design and
implementation of development initiatives. This volume follows the two-way horizontal model and increasingly makes use of many-to-many
forms of communications to facilitate the understanding of people’s perceptions, priorities and knowledge with its use of a number of tools,
techniques, media and methods. It aims to give voice to those most affected by the development issue(s) at stake, allowing them to
participate directly in defining and implementing solutions and identifying development directions. Based on the assumption that authentic
participation directly addresses power and its distribution in society, which often decreases the advantage of certain elite groups, the authors
argue that structural and sustainable change necessitates the redistribution of power. This collection offers perceptive insights and vivid
examples to prove that the field of communication for development and social change is indeed vibrant.
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