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Adolescents and young adults are the main users of social media. This has sparked interest among researchers
regarding the effects of social media on normative development. There exists a need for an edited collection that will
provide readers with both breadth and depth on the impacts of social media on normative development and social media
as an amplifier of positive and negative behaviors. The Psychology and Dynamics Behind Social Media Interactions is an
essential reference book that focuses on current social media research and provides insight into the benefits and
detriments of social media through the lens of psychological theories. It enhances the understanding of current research
regarding the antecedents to social media use and problematic use, effects of use for identity formation, mental and
physical health, and relationships (friendships and romantic and family relationships) in addition to implications for
education and support groups. Intended to aid in collaborative research opportunities, this book is ideal for clinicians,
educators, researchers, councilors, psychologists, and social workers.
This book explores how educators are proactively working to reclaim teacher professionalism by engaging in exemplary
practice and promoting quality education for all. It examines voices in contemporary Australian teacher education and
how professionalism can contribute to achieving the multiplicity of purposes in education. The work of contemporary
teachers and teacher educators, and perceptions about this work, have changed significantly. In recent times,
governments have identified key issues linked to the quality of teachers, as presented in multiple inquiries, creating shifts
in public policy and increasing regulation. Educators must work towards improving public and policy maker perceptions of
teaching as a profession. Teacher educators make an important contribution in engaging in ongoing scholarship and
debate that examine research and practice and speak back to managerial discourses on professionalism. It is through
this work that educators shape and re-shape understanding of what it means to be a professional.
"[T]he authors recognize the role the nurse has in empowering patients to take charge of their health by using social
media responsibly... the information presented in this book can be useful to nurses in a variety of settings and with
different levels of understanding regarding social media. The authors masterfully present information on Web 2.0 and
Health 2.0 applications for nurses at the point of care, educators, advanced practice practitioners, administrators, and
nursing students." -- Michelle E. Block, RN, PhD, Nursing Science Quarterly This book clearly and comprehensively
presents the knowledge and skills nurses and health professionals need in order to effectively use the Internet and
interactive social media to educate health consumers. By understanding and using Web 2.0 and Health 2.0 applications
and technology, nurses will have access to a critical tool for improving the health of individuals, families, and
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communities, as well as enhancing their own professional development. The different types of health care information
sites available on the Internet are addressed along with criteria for evaluating them. The text provides a framework for
understanding the devices that support social media and depicts the many scenarios in which social media can be used
to promote health. Also included are examples of research studies related to health care informatics. Each chapter
begins with clear and concise learning objectives and explanations of related terms. A theoretical foundation for
understanding the concepts in the chapter is included, along with web-based resources that support additional in-depth
learning. Discussion questions and exercises stimulate the development of critical thinking skills and promote point-ofcare applications. Advances in technology and point-of-care use expected to come in the near future are woven
throughout. The text will be of value for all nurse education and practice settings. Key Features: Provides easily
understood information on interactive social media applications and their implications for nursing and health delivery
Illustrates how to use social networking tools and sites effectively Describes the types of health care information websites
available and how to evaluate them Addresses the many devices that support social media and when to use them
Includes a database of tools and resources to assist educators, students, administrators, and practitioners in their use of
the Internet and social media
Social media has revolutionized how individuals, communities, and organizations create, share, and consume
information. Similarly, social media offers numerous opportunities as well as enormous social and economic ills for
individuals, communities, and organizations. Despite the increase in popularity of social networking sites and related
digital media, there are limited data and studies on consumption patterns of the new media by different global
communities. Analyzing Global Social Media Consumption is an essential reference book that investigates the current
trends, practices, and newly emerging narratives on theoretical and empirical research on all aspects of social media and
its global use. Covering topics that include fake news detection, social media addiction, and motivations and impacts of
social media use, this book is ideal for big data analysts, media and communications experts, researchers,
academicians, and students in media and communications, information systems, and information technology study
programs.
This thesis presents approaches to computationally creative natural language generation focusing on theoretical
foundations, practical solutions and evaluation. I defend that a theoretical definition is crucial for computational creativity
and that the practical solution must closely follow the theoretical definition. Finally, evaluation must be based on the
underlying theory and what was actually modelled in the practical solution. A theoretical void in the existing theoretical
work on computational creativity is identified. The existing theories do not explicitly take into account the communicative
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nature of natural language. Therefore, a new theoretical framework is elaborated that identifies how computational
creativity can take place in a setting that has a clear communicative goal. This introduces a communicative-creative trade
off that sets limits to creativity in such a communicative context. My framework divides creativity in three categories:
message creativity, contextual creativity and communicative creativity. Any computationally creative NLG approach not
taking communicativity into account is called mere surface generation. I propose a novel master-apprentice approach for
creative language generation. The approach consists of a genetic algorithm, the fitness functions of which correspond to
different parameters defined as important for the creative task in question from a theoretical perspective. The output of
the genetic algorithm together with possible human authored data are used to train the apprentice, which is a sequenceto-sequence neural network model. The role of the apprentice in the system is to approximate creative autonomy.
Evaluation is approached from three different perspectives in this work: ad-hoc and abstract, theory-based and abstract,
and theory-based and concrete. The first perspective is the most common one in the current literature and its
shortcomings are demonstrated and discussed. This starts a gradual shift towards more meaningful evaluation by first
using proper theories to define the task being modelled and finally reducing the room for subjective interpretation by
suggesting the use of concrete evaluation questions.
A new edition of the bestselling social media marketing book Updated to include the latest information on engaging with
your community, measuring your efforts, blending your social media with other online and offline marketing efforts, and
leveraging data you collect into learning more about your community, this new edition of Social Media Marketing All-inOne For Dummies will help you apply your marketing efforts to the latest social media marketing sites and tools. Inside,
you'll discover how to devise and maintain a successful social media strategy, use the latest tactics for reaching your
customers, and utilize data to make adjustments to future campaigns and activities. Marketing your business through
social media isn't an option these days—it's absolutely imperative. Inside this bestselling guide, you'll find out how to apply
the marketing savvy you already have to the social media your prospects are using, helping you to reach and keep more
customers, make more sales, and boost your bottom line. Includes updates on the latest changes to Facebook, Twitter,
Pinterest, YouTube, blogging, and more Offers tips for showcasing your company with a customized Facebook business
page Presents step-by-step guidance for setting up a social media marketing campaign Shows you how to use analytics
to assess the success of your social media campaign If you're a social media strategist, website manager, marketer,
publicist, or other employee who is in charge of implementing and managing an organization's social media strategy, this
comprehensive resource is your one-stop guide to all things social media marketing.
This unique compendium focuses on the acquisition and analysis of social media data. The approaches concern both the
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data-intensive characteristics and graphical structures of social media. The book addresses the critical problems in social
media analysis, which representatively cover its lifecycle.The must-have volume is an excellent reference text for
professionals, researchers, academics and graduate students in AI and databases.
Social technology is quickly becoming a vital tool in our personal, educational, and professional lives. However, while
social networking helps the world stay connected, its use must be further examined in order to determine any possible
pitfalls associated with the use of this technology. Implications of Social Media Use in Personal and Professional Settings
investigates the paradoxical nature of social networking in our personal lives and in the workplace. Highlighting emergent
research and psychological impacts, this publication is an indispensable reference source for academics, researchers,
and professionals interested in the application of social media, as well as the positive aspects and detrimental effects of
the usage of these technologies.
This book defines an agenda for research in information management and systems for media and entertainment industries. It
highlights their particular needs in production, distribution, and consumption. Chapters are written by practitioners and researchers
from around the world, who examine business information management and systems in the larger context of media and
entertainment industries. Human, management, technological, and content creation aspects are covered in order to provide a
unique viewpoint. With great interdisciplinary scope, the book provides a roadmap of research challenges and a structured
approach for future development across areas such as social media, eCommerce, and eBusiness. Chapters address the
tremendous challenges in organization, leadership, customer behavior, and technology that face the entertainment and media
industries every day, including the transformation of the analog media world into its digital counterpart. Professionals or
researchers involved with IT systems management, information policies, technology development or content creation will find this
book an essential resource. It is also a valuable tool for academics or advanced-level students studying digital media or
information systems.
The study of social networks was originated in social and business communities. In recent years, social network research has
advanced significantly; the development of sophisticated techniques for Social Network Analysis and Mining (SNAM) has been
highly influenced by the online social Web sites, email logs, phone logs and instant messaging systems, which are widely
analyzed using graph theory and machine learning techniques. People perceive the Web increasingly as a social medium that
fosters interaction among people, sharing of experiences and knowledge, group activities, community formation and evolution.
This has led to a rising prominence of SNAM in academia, politics, homeland security and business. This follows the pattern of
known entities of our society that have evolved into networks in which actors are increasingly dependent on their structural
embedding General areas of interest to the book include information science and mathematics, communication studies, business
and organizational studies, sociology, psychology, anthropology, applied linguistics, biology and medicine.
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Digitization and Web 2.0 have brought about continuous change from traditional media management to new strategic, operative
and normative management options. Social media management is on the agenda of every media company, and requires a new
set of specialized expertise on digital products and communication. At the same time, social media has become a vibrant field of
research for media economists and media management researchers. In this handbook, international experts present a
comprehensive account of the latest developments in social media research and management, consistently linking classical media
management with social media. The articles discuss new theoretical approaches as well as empirical findings and applications,
yielding an interesting overview of interdisciplinary and international approaches. The book’s main sections address forms and
content of social media; impact and users; management with social media; and a new value chain with social media. The book will
serve as a valuable reference work for researchers, students and professionals working in media and public relations.
Students of all levels need to know how to write a well-reasoned, coherent research paper—and for decades Kate L. Turabian’s
Student’s Guide to Writing College Papers has helped them to develop this critical skill. For its fifth edition, Chicago has
reconceived and renewed this classic work for today’s generation. Addressing the same range of topics as Turabian’s A Manual
for Writers of Research Papers, Theses, and Dissertations but for beginning writers and researchers, this guide introduces
students to the art of formulating an effective argument, conducting high-quality research with limited resources, and writing an
engaging class paper. This new edition includes fresh examples of research topics, clarified terminology, more illustrations, and
new information about using online sources and citation software. It features updated citation guidelines for Chicago, MLA, and
APA styles, aligning with the latest editions of these popular style manuals. It emphasizes argument, research, and writing as
extensions of activities that students already do in their everyday lives. It also includes a more expansive view of what the end
product of research might be, showing that knowledge can be presented in more ways than on a printed page. Friendly and
authoritative, the fifth edition of Student’s Guide to Writing College Papers combines decades of expert advice with new revisions
based on feedback from students and teachers. Time-tested and teacher-approved, this book will prepare students to be better
critical thinkers and help them develop a sense of inquiry that will serve them well beyond the classroom.
The best resource for getting your fiction published, fully revised and updated Novel & Short Story Writer's Market is the go-to
resource you need to get your short stories, novellas, and novels published. The 40th edition of NSSWM features hundreds of
updated listings for book publishers, literary agents, fiction publications, contests, and more. Each listing includes contact
information, submission guidelines, and other essential tips. This edition of Novel & Short Story Writer's Market also offers •
Hundreds of updated listings for fiction-related book publishers, magazines, contests, literary agents, and more • Interviews with
bestselling authors Celeste Ng, Viet Thanh Nguyen, Beverly Jenkins, and Chris Bohjalian • A detailed look at how to choose the
best title for your fiction writing • Articles on tips for manuscript revision, using out-of-character behavior to add layers of intrigue to
your story, and writing satisfying, compelling endings • Advice on working with your editor, keeping track of your submissions, and
diversity in fiction
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To survive in today’s competitive business environment, marketing professionals must look to develop innovative methods of
reaching their customers and stakeholders. Web 2.0 provides a useful tool in developing the relationships between business and
consumer. The Handbook of Research on Integrating Social Media into Strategic Marketing explores the use of social networking
and other online media in marketing communications, including both best practices and common pitfalls to provide comprehensive
coverage of the topic. This book is intended for marketing professionals, business managers, and anyone interested in how social
media fits into today’s marketing environments.
"This book explores the ways student affairs professionals in higher education use social media as a new tool to help them
accomplish their goals on campus"-The subject of the use of social media has renewed interest because of the impact that it had on the last U.S. presidential election
and the impact that social media networks will have on subsequent elections. As guides in the information world, it is thus
important that librarians be well versed in social media. This has called attention to the relevance and urgency of incorporating
social media use into the academic library, both as a marketing tool and as an instruction tool. Social Media for Communication
and Instruction in Academic Libraries is an essential reference source that offers guidance in using social media in academic
libraries and in instruction with a special emphasis on assessment and evidence-based practice. Featuring research on topics
such as digital libraries, marketing, and web analytics, this book is ideally designed for librarians, administrators, educators,
managers, information technology specialists, professionals, researchers, and students.
Social Customer Experience: Engage and Retain Customers through Social Media builds on the prior works of author Dave Evans. As an
update to Evans’s earlier book Social Media Marketing, the new Social Customer Experience connects the early cases presented in 2010
with significant, contemporary examples, key concepts, and best practices associated with the adoption of social technology by global
brands. This latest edition offers a blueprint for transforming your organization’s disparate social initiatives into a unified social experience
strategy. Most people know that social technologies are transforming business, but few understand how those changes are happening across
the organization. Whether in marketing, communications, customer care, digital media or product development these changes shape the way
in which business manage the experience their customers have with the brand. Filled with practical examples of what to do, and illustrated
with cases taken from real companies, Social Customer Experience fills in the gaps for companies who want to do more with social than just
listen and experiment. Part I lays the groundwork by explaining the three waves of change that combine to form social customer experience:
social technologies and their impact on Web 1.0 digital infrastructures; social customers and their impact on marketing and support
operations; and the new discipline of customer experience management that is reframing the old sales-and-service-centric ways of thinking
about how companies relate to customers. Part I concludes by defining the social customer experience ecosystem, both on and off your own
web domain. Part II, “Your Social Presence,” puts you on the ground, with tactics and examples for how to apply social technologies and
achieve your business objectives, how to measure and analyze social data and show business value, and how to implement a best-practice
approach to avoid common traps and pursue proven opportunities. Part III digs deeper into the five building blocks of social customer
experience: organization, platform, content, people and tools. What’s a social experience organization look like? What systems need to be in
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place? How do you get the most out of the social “objects” – content and other assets – that are the byproduct of great social customer
experiences? How do connections between customers – the social graph – come into play? And what applications will you use – literally,
what will you empower your customers to do? Part III answers these questions in the practical, method-driven style of authors Dave Evans
and Joe Cothrel. Social Customer Experience features detailed exercises that show you how to translate learning into action, hands-on
tutorials using today’s social media tools and platforms, and compelling, modern case studies from organizations of all sizes—from the
Fortune 500 to nonprofits and mom-n-pop main-street shops. As a bonus, the book also features resources and references to connect
readers with the current thought leaders and sources of timely information. If you’re interested in business, and how business is being
reshaped by social technology, Social Customer Experience will show you a path to a new relationship with your customers, customers not
only buy your products and services but get more out of them and go on to become partners in your business–selling, supporting, and
innovating on your behalf.
The Most Trusted Guide to Getting Published! Want to get published and paid for your writing? Let Writer's Market 2020 guide you through
the process with thousands of publishing opportunities for writers, including listings for book publishers, consumer and trade magazines,
contests and awards, and literary agents—as well as new playwriting and screenwriting sections. These listings feature contact and
submission information to help writers get their work published. Beyond the listings, you'll find articles devoted to the business and promotion
of writing. Discover 20 literary agents actively seeking writers and their writing, how to develop an author brand, and overlooked funds for
writers. This edition also includes the ever-popular pay-rate chart and book publisher subject index! You also gain access to: • Lists of
professional writing organizations • Sample query letters • How to land a six-figure book deal
This book constitutes the refereed proceedings of the 15th IFIP WG 8.5 International Conference on Electronic Government, EGOV 2016,
held in Guimaraes, Portugal, in September 2016, in conjunction with the 8th International Conference on eParticipation, ePart 2016. The 24
revised full papers presented were carefully reviewed and selected from 87 submissions. The papers are clustered under the following topical
sections: foundations; benchmarking and evaluation; information integration and governance; services; evaluation and public values; EGOV
success and failure; governance; social media; engagement; processes; policy-making; trust, transparency and accountability; open
government and big/open data; smart government/governance/cities.
This book provides an overview of social media technologies in the context of practical implementation for academics, guided by applied
research findings, current best practices, and the author’s successful experiences with using social media in academic settings. It also
provides academics with sensible and easy strategies for implementing a wide spectrum of social media and related technologies - such as
blogs, wikis, Facebook, and various Google tools for professional, teaching, and research endeavours. No other book exists that assists
academics in learning how to use social media to benefit their teaching and research The editor has an extensive background in social media
teaching, consulting, research, and everyday use All the contributors come to the book with a common goal, from various expertise areas and
perspectives
The three volume set LNAI 6096, LNAI 6097, and LNAI 6098 constitutes the thoroughly refereed conference proceedings of the 23rd
International Conference on Industrial Engineering and Other Applications of Applied Intelligend Systems, IEA/AIE 2010, held in Cordoba,
Spain, in June 2010.The total of 119 papers selected for the proceedings were carefully reviewed and selected from 297 submissions.
Feature engineering plays a vital role in big data analytics. Machine learning and data mining algorithms cannot work without data. Little can
Page 7/13

Read Online Social Media Paper Titles
be achieved if there are few features to represent the underlying data objects, and the quality of results of those algorithms largely depends
on the quality of the available features. Feature Engineering for Machine Learning and Data Analytics provides a comprehensive introduction
to feature engineering, including feature generation, feature extraction, feature transformation, feature selection, and feature analysis and
evaluation. The book presents key concepts, methods, examples, and applications, as well as chapters on feature engineering for major data
types such as texts, images, sequences, time series, graphs, streaming data, software engineering data, Twitter data, and social media data.
It also contains generic feature generation approaches, as well as methods for generating tried-and-tested, hand-crafted, domain-specific
features. The first chapter defines the concepts of features and feature engineering, offers an overview of the book, and provides pointers to
topics not covered in this book. The next six chapters are devoted to feature engineering, including feature generation for specific data types.
The subsequent four chapters cover generic approaches for feature engineering, namely feature selection, feature transformation based
feature engineering, deep learning based feature engineering, and pattern based feature generation and engineering. The last three chapters
discuss feature engineering for social bot detection, software management, and Twitter-based applications respectively. This book can be
used as a reference for data analysts, big data scientists, data preprocessing workers, project managers, project developers, prediction
modelers, professors, researchers, graduate students, and upper level undergraduate students. It can also be used as the primary text for
courses on feature engineering, or as a supplement for courses on machine learning, data mining, and big data analytics.
In a world of earthquakes, tsunamis, and terrorist attacks, emergency response plans are crucial to solving problems, overcoming challenges,
and restoring and improving communities that have been affected by these catastrophic events. Although the necessity for quick and efficient
aid is understood, researchers and professionals continue to strive for the best practices and methodologies to properly handle such
significant events. Emergency and Disaster Management: Concepts, Methodologies, Tools, and Applications is an innovative reference
source for the latest research on the theoretical and practical components of initiating crisis management and emergency response.
Highlighting a range of topics such as preparedness and assessment, aid and relief, and the integration of smart technologies, this multivolume book is designed for emergency professionals, policy makers, practitioners, academicians, and researchers interested in all aspects
of disaster, crisis, and emergency studies.
Discover the rhetorically based writing guide designed for you, the digital native, with THE NEW HARBRACE GUIDE: GENRES FOR
COMPOSING, 4E. This reader-friendly presentation, written by award-winning author Cheryl Glenn, is known for its trademark emphasis on
writing in multiple media. This edition combines coverage of genres and persuasion with a thematic reader, research manual, and a new,
rhetorically-oriented handbook section that offers step-by-step guidance in editing. Thirty-six new readings jumpstart your writing with
interesting topics ranging from veganism and apolitical food to how young people are changing today's climate conversation. Updated content
directs you in analyzing rhetorical choices, creating effective thesis statements, and applying the latest MLA or APA styles. You can sharpen
important digital, print, and multimodal composing skills while strengthening critical reading and thinking skills that are invaluable for a
successful career. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.

This book constitutes the refereed proceedings of the International Workshop on Altmetrics for Research Outputs Measurements
and Scholarly Information Management, AROSIM 2018, held in Singapore, in January 2018. The 7 revised full papers presented
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together with two keynote papers and one introduction paper were carefully reviewed and selected from 20 submissions. The
workshop will investigate how social media based metrics along with traditional and non-traditional metrics can advance the stateof-the-art in measuring research outputs.
This book constitutes the refereed proceedings of the 20th International Conference on Asia-Pacific Digital Libraries, ICADL 2018,
held in Hamilton, New Zealand, in November 2018. The 20 full, 6 short, and 11 work in progress papers presented in this volume
were carefully reviewed and selected from 77 submissions. The papers were organized in topical sections named: topic modeling
and semantic analysis; social media, web, and news; heritage and localization; user experience; digital library technology; and use
cases and digital librarianship.
Social networks are a nearly universal element of modern, information-driven societies, one that presents many opportunities and
advantages—and challenges and hazards—for organizations as well as individuals. Studies in Virtual Communities, Blogs, and
Modern Social Networking: Measurements, Analysis, and Investigations provides a cross-cultural perspective of social networking,
including ethical considerations and business implications. Readers will find a detailed treatment of technical, social, and legal
issues inherent in online virtual communities, exploring methods of effectively implementing the latest social tools in their everyday
practices, both professional and personal, in the interest of improved security and sustainability in digital collaborative
environments.
Essay from the year 2015 in the subject Communications - Public Relations, Advertising, Marketing, Social Media, grade: .96, The
University of Akron, language: English, abstract: What is social media? Social media is any media of communication that allows
users to create or share content with other people in their network. Over the past decade and a half, social media has grown in
size and popularity. All over the world people are messaging each other through instant messaging applications like “Kik” and
“Facebook Messenger”, sending each other silly photos with dog ears and a dog nose with applications like “Snapchat”, and
tagging each other in various memes on Facebook and Instagram. With the recent introduction of social media, communicating
with people has become easier than ever. With the push of a button, people can communicate with others across the globe in an
instant. With the invention of social media, a new pseudo-language has been created ; using words like “LOL, ROFL, and, LMAO”
and sayings like “Hit me up, what's the move?, and Sliding into the DM’s”, and sending Emojis. All these words have different
meaning now than they did 10 years. Ultimately, social media has changed how we as a society communicate in the modern age,
but with the strengthened communication over the internet over the recent years, our face to face conversation skills have fallen
short. [...]
Today’s readers can prepare for a successful career in social media marketing or a related field with the unique emphasis found
only in SOCIAL MEDIA MARKETING: A STRATEGIC APPROACH, 2E. Each chapter in this popular book includes a section on
creating a personal brand, which is useful at any stage of career development. This edition emphasizes how to use social media
techniques, detailed in the book, to develop and maintain a strong personal brand. Helpful discussions address a full range of
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online and offline elements for creating a viable personal branding strategy. Readers learn how to use graphical concepts to
structure and strategize within what is otherwise a chaotic social media milieu. This edition highlights many of today’s best
practices for marketing on social media platforms to assist readers in functioning most effectively and dealing with the rapid
change that is a hallmark of social media. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
This two volume set LNCS 7825 and LNCS 7826 constitutes the refereed proceedings of the 18th International Conference on
Database Systems for Advanced Applications, DASFAA 2013, held in Wuhan, China, in April 2013. The 51 revised full papers and
10 short papers presented together with 2 invited keynote talks, 1 invited paper, 3 industrial papers, 9 demo presentations, 4
tutorials and 1 panel paper were carefully reviewed and selected from a total of 227 submissions. The topics covered in part 1 are
social networks; query processing; nearest neighbor search; index; query analysis; XML data management; privacy protection;
and uncertain data management; and in part 2: graph data management; physical design; knowledge management; temporal data
management; social networks; query processing; data mining; applications; and database applications.
This book collects the contribution of a selected number of clinical psychiatrists, interested in the clinical application of some
aspects of neurobiology of anxiety. The seven chapters of the book address some issues related to the latest acquisitions of
neurobiology, in particular those aspects that are related to responses to treatment - both psychological and pharmacological.
Some chapters are also dedicated to the comorbidities, a rule rather than an exception when it comes to anxiety. Each author
summarized the clinical importance of his work, underlining the clinical pitfalls of this new book on anxiety.
The "big data" era is characterized by an explosion of information in the form of digital data collections, ranging from scientific
knowledge, to social media, news, and everyone's daily life. Examples of such collections include scientific publications, enterprise
logs, news articles, social media, and general web pages. Valuable knowledge about multi-typed entities is often hidden in the
unstructured or loosely structured, interconnected data. Mining latent structures around entities uncovers hidden knowledge such
as implicit topics, phrases, entity roles and relationships. In this monograph, we investigate the principles and methodologies of
mining latent entity structures from massive unstructured and interconnected data. We propose a text-rich information network
model for modeling data in many different domains. This leads to a series of new principles and powerful methodologies for mining
latent structures, including (1) latent topical hierarchy, (2) quality topical phrases, (3) entity roles in hierarchical topical
communities, and (4) entity relations. This book also introduces applications enabled by the mined structures and points out some
promising research directions.

Universities around the world now actively encourage academics to engage in public scholarship, publishing in traditional
and new media – newspapers, television, radio, blogs and social media. Education Research and the Media addresses
this situation, using empirical and reflexive accounts, to interrogate and advance the ways in which this shift is usually
discussed. Drawing on Australian and international scholars and contexts, this edited collection probes the effects of
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these engagements. Taken together, the book offers new conceptualisations of the junctures and disjunctures of local,
national and transnational mediascapes in education research, working across both traditional media and social media
platforms. The book takes as its starting point that traditional national media, while still significant, are now embedded in
practices and discourses that transcend geographic and spatial boundaries. Global media logics challenge the
profitability and operations of media corporations, as the production of news and information is paradoxically both
democratised and fragmented. There is a limited body of research about how this mediatised landscape impacts on
public scholarship. This is the first book in the field of education to systematically investigate this landscape, using
empirical examples and analysis, as well as a range of theoretical and conceptual approaches.
The availability of various technological platforms enables individuals to feel a deeper sense of connectivity and
contribution to their social circles and the world around them. This growing dependence on social networking platforms
has altered the ways in which society functions and communicates. Social Media and the Transformation of Interaction in
Society is a definitive reference source for timely scholarly research evaluating the impact of social networking platforms
on a variety of relationships, including those between individuals, governments, citizens, businesses, and consumers.
Featuring expansive coverage on a range of topics relating to social media applications and uses across industries, this
publication is a critical reference source for professionals, educators, students, and academicians seeking current
research on the role and impact of new media on modern society. This publication features authoritative, research-based
chapters across a range of relevant topics including, but not limited to, computer-mediated communication, nonprofit
projects, disaster response management, education, cyberbullying, microblogging, digital paranoia, user interaction
augmentation, and viral messaging.
This book explores representations of social media in European media discourses across different socio-historical
contexts, demonstrating how such analysis can illuminate the tension between global and local in media discourses in
today’s globalised world. The volume draws on data from a trilingual corpus from different editions of the free daily Metro
from Finland, France, and Greece spanning a five-year period, with a focus on Facebook and Twitter. Adopting a French
discourse analysis approach, which takes as its point of departure the notion of “discourse as the social practice of
representing”, the book integrates qualitative and quantitative analyses to investigate the social and political role
depictions of social media play in specific socio-historical contexts. This approach brings to the fore both commonalities
and differences in the popularity of specific platforms and coverage of specific news topics and hot-button issues. In so
doing, the volume elucidates the ways in which global practices become integrated and immersed into local contexts,
offering avenues for future research on social media in news discourses. This book will be of interest to scholars in
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applied linguistics, intercultural communication, discourse analysis, media studies, and cultural studies.
The most trusted guide to getting published, fully revised and updated Want to get published and paid for your writing?
Let Writer's Market, 100th edition guide you through the process. It's the ultimate reference with thousands of publishing
opportunities for writers, listings for book publishers, consumer and trade magazines, contests and awards, and literary
agents—as well as new playwriting and screenwriting sections, along with contact and submission information. Beyond
the listings, you'll find articles devoted to the business and promotion of writing. Discover 20 literary agents actively
seeking writers and their writing, how to develop an author brand, and overlooked funds for writers. This 100th edition
also includes the ever-popular pay-rate chart and book publisher subject index. You'll gain access to: • Thousands of
updated listings for book publishers, magazines, contests, and literary agents • Articles devoted to the business and
promotion of writing • A newly revised "How Much Should I Charge?" pay rate chart • Sample query letters for fiction and
nonfiction • Lists of professional writing organizations
This book examines the key developments in the UK magazine industry since 2014 and explains in detail how the
business has innovated to survive. Innovations in Magazine Publishing explores the key issues that publishers and
editors have had to grapple with in recent years and demonstrates how they have changed their business models and
encouraged innovation and creativity. Written in an engaging and accessible style, the authors and contributors have
drawn on years of industry expertise and contacts to examine the massive changes that have taken place in the areas of
content creation and advertising in the last decade. Beginning with a highly useful summary of UK magazine publishing
history, the book then provides a detailed focus on how magazines have had to adapt to a declining revenue picture in
both copy and advertisement sales. This discussion considers changes in ownership and the supply chain, mutual
dependency on social media, the rapid growth of the independent sector, investing in brand and product extensions, and
how media companies themselves have changed to meet the demands of the new era. The important issue of ethnic
diversity within the UK publishing industry is addressed and the introduction also includes a discussion of the effects of
the Covid-19 pandemic on the industry, and how the magazine business will need to respond to whatever the future may
bring. This comprehensive overview of the current state of the industry is a vital resource for students, researchers and
professionals in magazine journalism, as well as for those studying media and journalism studies more generally.
Want to be rich? “Then get your sleep!” urges best-selling author, success coach, and Fortune 100 consultant, Dr. Gary
S. Goodman. Goodman shows it’s no coincidence that the two richest people on earth endorse the same, “bed-rock”
success secret, as have most of the geniuses we celebrate, including Einstein and Edison. Amazon’s Jeff Bezos and
Microsoft’s Bill Gates are both clear-eyed about the need for more shut-eye. And they make sure they are getting
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enough to sustain and grow their incomes. Yet today, in most workplaces, there is a dumb belief system and silent
conspiracy to keep you poor, cranky, and sleep deprived. These miseries go together, according to the best-selling
author of Sleep & Grow Rich! In this essential book you’ll learn that missing sleep is the culprit behind most occupational
burnouts and industrial accidents. More car crashes are attributable to drowsy drivers than drunk drivers. Instead of
making you more efficient and productive, robbing yourself of sleep is doing the opposite. Being fully rested and
refreshed will make you feel rich, now, and will lead to making the best decisions, while providing you the energy and
patience to build wealth and well-being. Put this great book on your night table. You’ll wake up feeling like a million
bucks, and be well on your way to earning them! Dr. Goodman is the bestselling author of 15 books and 10 audio
programs. He teaches Best Practices in Negotiation at UC Berkeley and UCLA, the #1- and #2-rated public universities in
the world.
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