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Uncovers the growing and expanding phenomenon of human behavior, social
constructs, and communication in online environments.
This book constitutes the refereed proceedings of the First International Conference on
Computer Science, Engineering and Information Technology, CCSEIT 2011, held in
Tirunelveli, India, in September 2011. The 73 revised full papers were carefully
reviewed and selected from more than 400 initial submissions. The papers feature
significant contributions to all major fields of the Computer Science and Information
Technology in theoretical and practical aspects.
Research collaboration is a critical enabler for scientific knowledge production and
innovation but poses significant challenges, particularly if it is carried out in a distributed
and geographically dispersed fashion. Jens-Henrik Soeldner investigates how social
research networking sites can help make scientific collaboration in management
research more productive and successful. The author builds on a comprehensive
literature review and two empirical studies to elucidate how social research networking
sites can be leveraged for various research-related tasks.
Primarily, a review on theoretical foundations and the history of Viral Marketing is
shown. Based on this, different definitions were analysed to set up a practical definition
for this study. Thereafter, possible targets of Viral Marketing are illustrated, followed by
necessary elements of Viral Marketing campaigns and finally by an approach to
measure the effectiveness. By means of an online questionnaire, a survey was
conducted to collect empirical data. These data provide information about Viral
Marketing within social networking sites and detect useful information for the practical
use of Viral Marketing. The results of the analysis show the accelerating influence of
social networking sites and other factors regarding the effectiveness of Viral Marketing.
In addition, specific characteristics which make Viral Marketing messages appealing as
well as the preferred types of Viral Marketing messages are illustrated. They help to
understand how to create and design an effective Viral Marketing Campaign.
"This book provides research on the pedagogical challenges faced in recent years to
improve the understanding of social media in the educational systems"--Provided by
publisher.
Social Networks & Social Network Analysis in CompaniesGRIN Verlag
This book is open access under a CC BY-NC 3.0 IGO license. This book
comprehensively covers topics in knowledge management and competence in strategy
development, management techniques, collaboration mechanisms, knowledge sharing
and learning, as well as knowledge capture and storage. Presented in accessible
“chunks,” it includes more than 120 topics that are essential to high-performance
organizations. The extensive use of quotes by respected experts juxtaposed with
relevant research to counterpoint or lend weight to key concepts; “cheat sheets” that
simplify access and reference to individual articles; as well as the grouping of many of
these topics under recurrent themes make this book unique. In addition, it provides
scalable tried-and-tested tools, method and approaches for improved organizational
effectiveness. The research included is particularly useful to knowledge workers
engaged in executive leadership; research, analysis and advice; and corporate
management and administration. It is a valuable resource for those working in the
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public, private and third sectors, both in industrialized and developing countries.
As social technologies continue to evolve, it is apparent that librarians and their
clientele would benefit through participation in the digital social world. While there are
benefits to implementing these technologies, many libraries also face challenges in the
integration and usage of social media. Social Media Strategies for Dynamic Library
Service Development discusses the integration of digital social networking into library
practices. Highlighting the advantages and challenges faced by libraries in the
application of social media, this publication is a critical reference source for
professionals and researchers working within the fields of library and information
science, as well as practitioners and executives interested in the utilization of social
technologies in relation to knowledge management and organizational development.

"This book explores the potential of Web 2.0 and its synergies with the Semantic
Web and provides state-of-the-art theoretical foundations and technological
applications"--Provided by publisher.
Social Networking and Community Behavior Modeling: Qualitative and
Quantitative Measures provides a clear and consolidated view of current social
network models. This work explores new methods for modeling, characterizing,
and constructing social networks. Chapters contained in this book study critical
security issues confronting social networking, the emergence of new mobile
social networking devices and applications, network robustness, and how social
networks impact the business aspects of organizations.
Seminar paper from the year 2011 in the subject Business economics Marketing, Corporate Communication, CRM, Market Research, Social Media,
grade: -, Management Center Innsbruck, language: English, abstract: This term
paper is about Social Networks, Social Network Analysis, as well as its use in
marketing and its history. Chapter 2 "The Internal Power of Social Networks" is
about the question of what a Social Network is and about the History of Social
Network Analysis. It also examines social networks in companies, the question of
how executives can create energy in companies and the most common problems
that typically come along with social networks in companies. Chapter 3 "The
External Use of Social Networks" explains how companies can gain and maintain
social capital and make use of the modern forms of social media. It also gives
some general advise on the most popular social networking platforms.
The goal of any research assessment is to evaluate the value or quality of the
research in comparison to other research. As quality is highly subjective and
difficult to measure, citations are used as a proxy. Citations are an important part
of scholarly communication and a significant component of research evaluation,
with the assumption being that highly cited work has influenced the work of many
other researchers and hence it is more valuable. Recently we have seen new
online data sources being researched for this purpose and disruptive ideas with
the power to change research assessment, and perhaps even science as a
whole, have been born. Altmetrics is the new research area that investigates the
potential of these new data source as indicators of the impact that research has
made on the scientific community and beyond, and thus possibly also as
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indicators of the societal impact of research. This book will present some of these
new data sources, findings from earlier altmetrics research, and the disruptive
ideas that may radically change scholarly communication. Presents some of the
key ideas and innovations in earlier research that have been driving the evolution
from bibliometrics to webometrics, and with the advent of social media to
altmetrics Discusses the shortcomings and pitfalls of bibliometrics in research
evaluation and the potential of altmetrics to overcome some of these
shortcomings Presents some of the most important data sources of altmetrics,
the aggregators, and the different stakeholders Reviews current research about
altmetrics and discusses possible future trends Presents a way to measure and
aggregate altmetrics according to the level of impact or type of impact they
represent
The International Encyclopedia of Media Effects presents a comprehensive
collection of the most up-to-date research on the uses and impacts of media
throughout the world. Provides the definitive resource on the most recent findings
of media effects research Covers all aspects of the uses and impact of media,
utilizing empirical, psychological, and critical research approaches to the field
Features over 200 entries contributed by leading international scholars in their
associated fields Offers invaluable insights to for students, scholars and
professionals studying and working in related fields, and will stimulate new
scholarship in emerging fields such as the Internet, Social Media and Mobile
Communication Part of The Wiley Blackwell-ICA International Encyclopedias of
Communication series, published in conjunction with the International
Communication Association
This SpringerBrief offers a state of the art analysis of electronic word-of-mouth
(eWOM) communications and its role in marketing. The book begins with an
overview of traditional word-of-mouth (WOM) and its evolution to eWOM. It
discusses the differences between traditional and online WOM. The book
examines why people engage in eWOM communications, but also how
consumers evaluate its persuasiveness. It also looks at the effects of eWOM.
The book identifies current gaps in the eWOM research, but also highlights future
directions for this growing field. eWOM is an important marketing technique in
brand communications, and it plays an important role in modern e-commerce.
Marketers become extremely interested in enhancing the power of eWOM
developing loyalty programs and building brands. Studying the effect of eWOM
can be beneficial for companies. This book should be a good resource for
scholars and practitioners that need to understand the pervasive effects of
eWOM.
"This book captures the current trends in technology integration from PreK-12 to
higher education, focusing on the various constituent groups, namely students,
teachers, and communities, in education and the effects of educational
technology on learning and empowerment"--Provided by publisher.
How maturing digital media and network technologies are transforming place,
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culture, politics, and infrastructure in our everyday life. Digital media and network
technologies are now part of everyday life. The Internet has become the
backbone of communication, commerce, and media; the ubiquitous mobile phone
connects us with others as it removes us from any stable sense of location.
Networked Publics examines the ways that the social and cultural shifts created
by these technologies have transformed our relationships to (and definitions of)
place, culture, politics, and infrastructure. Four chapters—each by an
interdisciplinary team of scholars using collaborative software—provide a synoptic
overview along with illustrative case studies. The chapter on place describes how
digital networks enable us to be present in physical and networked places
simultaneously—often at the expense of nondigital commitments. The chapter on
culture explores the growth and impact of amateur-produced and remixed
content online. The chapter on politics examines the new networked modes of
bottom-up political expression and mobilization. And finally, the chapter on
infrastructure notes the tension between openness and control in the flow of
information, as seen in the current controversy over net neutrality.
Security and Privacy in Social Networks brings to the forefront innovative approaches
for analyzing and enhancing the security and privacy dimensions in online social
networks, and is the first comprehensive attempt dedicated entirely to this field. In order
to facilitate the transition of such methods from theory to mechanisms designed and
deployed in existing online social networking services, the book aspires to create a
common language between the researchers and practitioners of this new areaspanning from the theory of computational social sciences to conventional security and
network engineering.
"This book identifies learners' online behavior based on the theories in human
psychology, defines online education phenomena as explained by the social and
cognitive learning theories and principles, and interprets the complexity of cyber
learning"--Provided by publisher.
These proceedings represent the work of contributors to the 7th European Conference
on Social Media (ECSM 2020), supported by UCLan Cyprus, Larnaca on 2-3 July 2020.
The Conference Chair is Dr Christos Karpasitis and the Programme Chair is Mrs
Christiana Varda, from the University of Central Lancashire - Cyprus (UCLan Cyprus).
ECSM is a relatively new, but well-established event on the academic research
calendar. Now, in its 7th year, the key aim remains the opportunity for participants to
share ideas and meet. The conference was due to be held at UCLan Cyprus, but
unfortunately, due to the global Covid-19 pandemic it was moved online to be held as a
virtual event. The scope of papers will ensure an interesting conference. The subjects
covered illustrate the wide range of topics that fall into this important and ever-growing
area of research.
Online Social Networks: Human Cognitive Constraints in Facebook and Twitter
provides new insights into the structural properties of personal online social networks
and the mechanisms underpinning human online social behavior. As the availability of
digital communication data generated by social media is revolutionizing the field of
social networks analysis, the text discusses the use of large- scale datasets to study
the structural properties of online ego networks, to compare them with the properties of
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general human social networks, and to highlight additional properties. Users will find the
data collected and conclusions drawn useful during design or research service
initiatives that involve online and mobile social network environments. Provides an
analysis of the structural properties of ego networks in online social networks Presents
quantitative evidence of the Dunbar’s number in online environments Discusses
original structural and dynamic properties of human social network through OSN
analysis
Thesis (M.A.) from the year 2012 in the subject Communications - Multimedia, Internet,
New Technologies, grade: A, The University of Liverpool, course: Information
Management, language: English, abstract: Social network sites have millions of users
worldwide with the sites integrated into the daily practices of the users with increasing
numbers recorded among university students. Examples of popular social network sites
used commonly by university students include Facebook, Bebo, MySpace, Cyworld and
many others. The largest of the sites among university students being Facebook
created in 2004 by Zuckerberg with its rate of usage at 90% (Stutzman, 2006). In
addition, Facebook has stimulated a platform for a lot researches on its various aspects
for instance in academics (Hewitt & Forte, 2006). Furthermore the growth of social
network sites on schools can be attributed to the growth The intense usage of social
network sites within academic institutions has resulted into social capital formation and
on the other hand resulted to new platforms of effective communication. In addition, the
social network sites are also associated with social capital measures for instance
bonding and bridging of social capital. Furthermore, self esteem moderates the
relationship between social capital and social network sites. Individuals who have low
self esteem tend to gain confidence from using social network sites as compared with
their counterparts who have high self-esteem. This aspect acts as a psychological
boost to individuals specifically students who are introverts and can act as an academic
boost for them. Studies conducted earlier on social network sites had data being
collected at one-point-in-time thus making it difficult to determine a time order in
relationships among users of the social network sites, social capital and self esteem.
The growth of social network sites was not phenomenal and popular and thus the
underlying reasons which attracted different segments could
Bachelor Thesis from the year 2014 in the subject Sociology - Children and Youth,
grade: 1st Class, , language: English, abstract: The use of social networking sites
(SNS) has been adopted and integrated into the daily lives of an increasing number of
adolescents and young people overall are amongst its most prolific and substantial
users. This study discuss a number of issues related to the use of social media and
social networking sites such as; why do young people mass to such sites? What do
young people express on these SNS? And lastly, how do these sites enhance or fit into
the lives of young people? Much has been said regarding the risk management
paradigm with regards to social media use by young people therefore this study
attempts to readdress this imbalance and focus on the perceived benefits; however it
did not ignore the potential contents and contact risk which was also explored. This
study found that there are a number of significant benefits associated with the use of
SNS including: enhanced learning opportunities; facilitating supportive relationships;
identity formation; not to mention its contribution towards the emotional, psychological
and social wellbeing of young people.
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Literature Review from the year 2020 in the subject Communications - Public Relations,
Advertising, Marketing, Social Media, grade: 1.1, , language: English, abstract: In this
paper, the researcher identifies the social media trends from the number of paper within
scope, analyzing their content in order to synthesize from the variation of researches
and determines the gap making this review a potential contributor for future researches.
Included in this paper the most commonly used information sites which manifest
convergent features. Social media is a platform to share information that is very liked by
everyone nowadays because some of the facilities that make it easier for us to
communicate with each other, share documents, chat and even create a community. A
data mining approach is used to determine the trends in social media as information in
getting type of information; information sharing; and trends of social media used by
different organizations. The results show that one's motivation in sharing information
tends to be consistent for each type of information that is to share the impression of
social media users on a matter. Social media connect different races and making
distant communication reachable in a shortest period of time. It has been trends already
around the world to maximize the utilization of social media through variety of
information sites. It is a very useful vehicle to gather data addressing the need of the
internet citizens (netizens) in this contemporary era. with motivating features,
essentialities and importance, there is a growing number of users interacting with online
social networks. The emerge of different sites making the social media continuously
increasing its potential, to provide useful geographic information to either replace or
augment traditional methods of data collection has been recognized for some years. It
is not only data collection but sharing of information of the same interest which reveals
the active interaction regardless of age. However, the increase of interaction poses a
challenge to identify whether the trending media content is real or reflects the claimed
description (Hossain et al., 2019).Generally, social media is an active source of
information seeking wherein users mest be tactful in determining the facts. With the
help of some invented applications to determine and prevent malicious spam, statistical
analysis of language is done to detect spam trending topics.
Surveys the online social habits of American teens and analyzes the role technology
and social media plays in their lives, examining common misconceptions about such
topics as identity, privacy, danger, and bullying.
A completely revised and updated edition of the BusinessWeek bestseller on effective, modern
marketing and PR best practices The New Rules of Marketing and PR shows you how to
leverage the potential that Web-based communication offers your business. Finally, you can
speak directly to customers and buyers, establishing a personal link with the people who make
your business work. This new second edition paperback keeps you up-to-date on the latest
trends. New case studies and current examples are included to illustrate the very latest in
marketing and PR trends Completely updated to reflect the latest marketing and PR
techniques using social media sites such as Twitter, Facebook, and YouTube Includes a stepby-step action plan for harnessing the power of the Internet to communicate directly with
buyers, increase sales, and raise online visibility David Meerman Scott is a renowned online
marketing strategist, keynote speaker and the author of World Wide Rave, from Wiley The
New Rules of Marketing and PR, Second Edition gives you all the information you need to craft
powerful and effective marketing messages and get them to the right people at the right
moment-at a fraction of the price of a traditional marketing campaign.
This book is the second of the two volumes featuring selected articles from the 14th Eurasia
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Business and Economics conference held in Barcelona, Spain, in October 2014. Peerreviewed articles in this second volume present latest research findings and breakthroughs in
the areas of General Management, Human Resource Management, Marketing, SMEs, and
Entrepreneurship. The contributors are both distinguished and young scholars from different
parts of the World.
Many professionals in the Library and Information Services (LIS) area are using Web 2.0 to
deliver content and reaching out to connect with library users. This book applies these
technologies to help shape your own career development plan. Increased online connectivity
has opened up new opportunities for professionals to network, learn and grow in their careers;
in an online world, where many of us have a digital footprint already, new rules apply. This
readable guide builds on the solid foundation of previous library career books. The social
networking tools described will supplement the traditional methods of career development.
Chapters provide advice and practical examples, showing how to use Web 2.0 technologies in
our careers including: ways to enhance your skills; building professional networks; developing
a positive online presence. Provides fresh ideas on building networks to survive and thrive in
the digital career space Covers the risks and opportunities of having an online presence
Provides a Web 2.0 toolkit for independent learning
E-collaboration is a tool that breaks the boundaries of activities within and between
organizations. E-collaboration technologies are making it easier than ever for people to work
together no matter where they happen to be. Succeeding with collaboration at a level where it
represents a competitive advantage requires a broad approach. Internal social networks can
circumvent bureaucratic boundaries and facilitate information sharing activities among
individuals across hierarchies and divisions or departments. This allows organizations to
acquire resources or competencies from external sources that otherwise would be difficult or
expensive to access. Accordingly, organizations focus more on their own areas of competence
and gain a competitive advantage by acquiring richer content and better solutions in a creative
and cost-effective way. Challenging times can provide new opportunities that need to be
detected at the right time. There must be many other sources of competitive advantages which
should support the main source of competitive value. Competitive advantage may be gained if
the organization is able to find sources of competitive advantage in time of economic crises.
Organizations have rapidly deployed technology solutions, such as collaboration tools and
cloud computing, which enable their employees to work remotely and continue these
organizational operations, especially during times of crisis. E-Collaboration Technologies and
Strategies for Competitive Advantage Amid Challenging Times focuses on e-collaboration
technologies, strategies, and solutions from a perspective of organizational competitive
advantage, including e-collaboration technologies’ situation and solutions, innovation systems,
competition and strategies, marketing, and growth capabilities. The book presents a full
understanding on e-collaboration technologies, strategies, and solutions in organizations, and
provides insight for how to develop e-collaboration technologies, strategies, and solutions more
generally so as to simultaneously leverage potential benefit and guard against potential risk,
promoting organizational competitive advantage amid challenging times. This book is ideally
intended for policymakers, government officials, corporate heads of firms, managers,
managing directors, practitioners, researchers, academicians, and students seeking
information on the e-collaboration technologies being employed in businesses in times of
crisis.
The use of social networking sites (SNS) has been adopted by and integrated into the daily
lives of an increasing number of adolescents. Young people are amongst the most prolific and
substantial users. This study discusses a number of issues related to the use of social media
and social networking sites, such as: Why do such masses of young people use such sites?
What do young people express on these SNS? And lastly, how do these sites enhance or fit
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into the lives of young people? Much has already been said about the risk management
paradigm with regards to social media use by young people. Therefore, this study attempts to
readdress this imbalance and focus on the perceived benefits. However, it does not ignore the
potential contents and contact risks which are also explored.
The Oxford Handbook of Cyberpsychology explores a wide range of cyberpsychological
processes and activities through the research and writings of some of the world's leading
cyberpsychology experts. The book is divided into eight sections covering topics as varied as
online research methods, self-presentation and impression management, technology across
the lifespan, interaction and interactivity, online groups and communities, social media, health
and technology,video gaming and cybercrime and cybersecurity.
Participatory Health through Social Media explores how traditional models of healthcare can be
delivered differently through social media and online games, and how these technologies are
changing the relationship between patients and healthcare professionals, as well as their
impact on health behavior change. The book also examines how the hospitals, public health
authorities, and inspectorates are currently using social media to facilitate both information
distribution and collection. Also looks into the opportunities and risks to record and analyze
epidemiologically relevant data retrieved from the Internet, social media, sensor data, and
other digital sources. The book encompasses topics such as patient empowerment,
gamification and social games, and the relationships between social media, health behavior
change, and health communication crisis during epidemics. Additionally, the book analyzes the
possibilities of big data generated through social media. Authored by IMIA Social Media
working group, this book is a valuable resource for healthcare researchers and professionals,
as well as clinicians interested in using new media as part of their practice or research.
Presents a multidisciplinary point of view providing the readers with a broader perspective
Brings the latest case studies and technological advances in the area, supported by an active
international community of members who actively work in this area Endorsed by IMIA Social
Media workgroup, guaranteeing trustable information from the most relevant experts on the
subject Examines how the hospitals, public health authorities, and inspectorates are currently
using social media to facilitate both information distribution and collection
Education and Technology for a Better World was the main theme for WCCE 2009. The
conference highlights and explores different perspectives of this theme, covering all levels of
formal education as well as informal learning and societal aspects of education. The
conference was open to everyone involved in education and training. Additionally players from
technological, societal, business and political fields outside education were invited to make
relevant contributions within the theme: Education and Technology for a Better World. For
several years the WCCE (World Conference on Computers in Education) has brought benefits
to the fields of computer science and computers and education as well as to their communities.
The contributions at WCCE include research projects and good practice presented in different
formats from full papers to posters, demonstrations, panels, workshops and symposiums. The
focus is not only on presentations of accepted contributions but also on discussions and input
from all participants. The main goal of these conferences is to provide a forum for the
discussion of ideas in all areas of computer science and human learning. They create a unique
environment in which researchers and practitioners in the fields of computer science and
human learning can interact, exchanging theories, experiments, techniques, applications and
evaluations of initiatives supporting new developments that are potentially relevant for the
development of these fields. They intend to serve as reference guidelines for the research
community.

Electronic communication is changing the world. The dangers of social networking over
the Internet are detailed in this volume. (Relationships)
Social media has provided endless opportunities for marketers, fuelling their desire to
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learn more about their consumers through this dynamic online environment. Yet many
organisations are finding it difficult to create effective marketing strategies, making
decisions that are based on research that is highly focused on the nature and
boundaries of social media. The changing behaviour of consumers, variety of platforms
and changing culture indicates that much of the research around this topic is still highly
fragmented. Social Media in the Marketing Context: A State of the Art Analysis and
Future Directions provides a comprehensive overview of the current literature
surrounding social media and the marketing discipline, highlighting future development
opportunities in both knowledge and practice. includes extensive literature search on
social media in the context of the marketing discipline provides key areas for future
research and recommendations for practitioners shows the importance for marketers of
understanding individual behaviour on social media
The lesson plans in this book enable educators to easily incorporate networking
technologies into the classroom—not just a fun enrichment activity, but one that is
selective and intentional to teach the required standards.
As we enter the Industrial Revolution 4.0, demands for an increasing degree of trust
and privacy protection continue to be voiced. The development of blockchain
technology is very important because it can help frictionless and transparent financial
transactions and improve the business experience, which in turn has far-reaching
effects for economic, psychological, educational and organizational improvements in
the way we work, teach, learn and care for ourselves and each other. Blockchain is an
eccentric technology, but at the same time, the least understood and most disruptive
technology of the day. This book covers the latest technologies of cryptocurrencies and
blockchain technology and their applications. This book discusses the blockchain and
cryptocurrencies related issues and also explains how to provide the security differently
through an algorithm, framework, approaches, techniques and mechanisms. A
comprehensive understanding of what blockchain is and how it works, as well as
insights into how it will affect the future of your organization and industry as a whole
and how to integrate blockchain technology into your business strategy. In addition, the
book explores the blockchain and its with other technologies like Internet of Things, big
data and artificial intelligence, etc.
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