Download Free Sport Management The Basics By Rob Wilson

Sport Management The Basics By Rob Wilson
Keeping pace with the rapidly evolving field of sport management, Contemporary Sport Management, the authoritative introductory
text in the field, returns with a thoroughly updated seventh edition. Over 50 contributors with a diverse array of cultural and
educational backgrounds deliver a complete and contemporary overview of the field, presented in full color for a visually engaging
read. With a simplified structure to reflect current demands of the profession and addressing all the Common Professional
Component topics outlined by the Commission on Sport Management Accreditation (COSMA), Contemporary Sport Management,
Seventh Edition With HKPropel Access, is organized into three parts. Part I, Introduction to Sport Management, provides an
overview of the field and leadership concepts associated with it. Part II, Sport Management Sites, details the major settings in
which many sport management careers are carried out, including new content on sport participation across the life span. In part III,
Sport Management Functions, readers will learn about the key functional areas of sport management, including sport marketing,
sport communication, sport facility and event management, and more, with new content on sales as a career path. New and
updated content throughout this edition allows students to stay on the leading edge of the field: Discussion of the evolution of
esports, fantasy sports, and sport betting Content covering emerging technologies in sport management, including streaming,
artificial intelligence (AI), augmented reality (AR), and virtual reality (VR) New case study sidebars with short-answer questions
Recommended Case Studies in Sport Management journal articles for each chapter, designed to promote critical thinking and
demonstrate understanding of chapter content Related student learning activities and recommended articles are now delivered
through HKPropel. These supplemental materials are designed to increase student engagement and enhance understanding of
chapter content. With more than 200 activities, including comprehension activities, web activities, and Day in the Life activities tied
to professional profiles, students will be challenged to think critically about sport management as both a field of study and a vibrant
professional environment with a variety of career paths, and they will develop insight into issues they will encounter in their
careers. Chapter quizzes are also included and can be assigned by instructors. Contemporary Sport Management, Seventh
Edition, will broaden students’ understanding of sport management issues, emphasizing critical thinking, ethics, and diversity
while providing students with an introduction to all the aspects of the field they need to know as they prepare to enter the
profession. Note: A code for accessing HKPropel is not included with this ebook but may be purchased separately.
Fundamentals of Sport Management presents foundational knowledge of sport management and what sport managers do to help
readers prepare for advanced study or practice in the field. An excellent reference for students or professionals, Fundamentals of
Sport Management offers insights into the exciting field, the impact of the sport industry, and the possibilities for employment in
sport. Written by an author team with experience in both the academic world and sport industry, Fundamentals of Sport
Management combines introductory concepts with practical information in sport management. The text begins with a discussion of
the origins and development of the field, professional associations, essential components of professional preparation, and
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potential paths to employment. The various chapters in the text cover everything from managerial principles and sport policy to
marketing, economics, and ethics in sport. By presenting an overview of the areas involved in sport management, the text allows
readers to focus their efforts to prepare for further study, research, and career opportunities. Throughout the text, unique learning
features keep readers engaged with the content and focused on key information: • Chapter objectives and opening scenarios
introduce important concepts in each chapter. • Management Insights explain the background of relevant sport management
issues. • Quick Facts highlight surprising facts about sport management. • International Application sidebars detail the global
significance of and global applications for sport busines• Success •Story segments profile individuals working in sport
management. • Quotes offer meaningful insights from experts in the field. • The Short of It sections present summaries at the end
of each chapter. Appendixes include a list of online and print resources for further study as well as tips on applying the principles
of sport management to various positions in the sport industry. These features and resources will help build enthusiasm among
readers and open their eyes to the opportunities in the field. Concise, informative, and practical, Fundamentals of Sport
Management addresses the academic foundations of the field for a broad audience while providing real-world examples of sport
management. This resource is ideal for those engaging in the field of study for the first time (such as high school and
undergraduate students) or those seeking an overview of the career options available in sport management (such as professionals
exploring a career change). For practitioners, Fundamentals of Sport Management makes a quick reference for basic information
on a range of areas in sport management. This text is part of Human Kinetics’ Fundamentals of Sport and Exercise Science
series. The series helps students and professionals understand the basic topics, goals, and applications of the many
subdisciplines in kinesiology. This and other books in the series provide a solid grounding that readers can use as a jumping-off
point for further study.
Sport is a growing industry with enormous numbers of people now involved in the management and administration of sports,
fitness and exercise. Whether voluntary, public or commercial sectors, all can benefit by improving the practice and delivery of the
management of sport and its organisations. This text is designed to help all those delivering sport to deliver it better and includes: ·
What's different and special about sports management? · The voluntary sector · Event management and marketing · Marketing,
fundraising and sponsorship · Managing staff and volunteers · Organisational management principles · Legal issues including
health and safety · Case studies - both local and national. Full of practical examples this book reveals sports management in
action, showing how good management helps us to deliver better sports participation, at all levels. This book is a must for
undergraduates as well as an invaluable tool for professionals in sport management and administration in the private public and
voluntary sectors.
Principles of Sport Management is a subject taught at various levels to students doing a degree or diploma in Sport Management.
This textbook will look at the theoretical background on various management concepts such as the sporting environmental model,
SWOT analysis, planning, organising,leading and control. The content will deal extensively with the legal aspects of sport
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management within a South African context and cover the functional areas of management by looking at the marketing function,
the financial management function and the human resource function. The text concludes with a special additionto the functional
areas: event management. This textbook focuses specifically on Sport Management within a South African context and from a
South African perspective. Students will look at South African examples and this will provide them with the ability to apply specific
theoretical concepts toSouth African cases. Long and overdue study material needed in South Africa which is able to talk to the
student and inform them on the relevant and main concepts of Sport Management in South Africa. Vernon Oosthuizen, NMMU.
Over the first decade of the 21st century the scale and importance of the commercial sport industry has increased dramatically and
rapidly. This timely second edition of the ground-breaking text The Business of Sport Management has been comprehensively
revised, updated and significantly expanded in scope to meet the needs of today’s sports management students, and equip future
managers with the tools they need to succeed. Elegantly blending theory with practice, the text looks first at the distinctive context
of sport organisations. It then examines the sport management theories and practice within functional areas such as finance,
HRM, marketing and strategy. Finally it considers important issues such as risk management, sponsorship, retailing, social media,
sports betting and more. Written with a thoroughly international perspective, this book is ideal for students of sports management
on programmes of sports, leisure and business studies, and will also be of great interest to practitioners working in sport
businesses.
Sport management is a rapidly developing industry which continues to grow in size and scope on an international scale. This
comprehensive and engaging textbook offers a complete introduction to core principles and best practice in contemporary sport
management. Adopting an issues-based approach and drawing on the very latest research, it demonstrates how theory translates
into practice across all the key functional areas of sport management, from governance and leadership to tourism and events.
Written by a team of experts from across the globe, the book explores sport management from a truly international perspective
and looks at all levels from professional, high-performance sport to non-profit and grassroots. With extended real-world case
studies and an array of helpful features in every chapter, it addresses crucial topics such as: managing organisational performance
communication and social media sponsorship and marketing the impact of sport on society future directions for sport
management. Complemented by a companion website full of additional teaching and learning resources for students and
instructors, this is an essential textbook for any degree-level sport management course.
Now available in a fully revised and updated third edition, Sport Management: Principles and Applications examines the nature of
the sport industry and the role of the state, non-profit and professional sectors in sport. It focuses on core management principles
and their application in a sporting context, highlighting the unique challenges faced in a career in sport management. Written in
highly accessible style, each chapter has a coherent structure designed to make key information and concepts simple to find and
to utilize. Chapters contain a conceptual overview, references, further reading, relevant websites, study questions and up-to-date
case studies from around the world to show how theory works in the professional world. Topics covered include: strategic planning
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organizational culture organizational structures human resource management leadership governance financial management
marketing performance management. This book provides a comprehensive introduction to the practical application of management
principles within sport organizations. It is ideal for first and second year students studying sport management related courses, as
well as those studying business focused and human movement/physical education courses who are seeking an overview of sport
management principles. Visit the companion website at www.routledge.com/textbooks/hoye
Sport Finance, Fourth Edition With Web Resource, grounds students in the real world of financial management in sport, showing
them how to apply financial concepts and appreciate the importance of finance in establishing sound sport management practices.
Utilizing a modern and practical approach, the text encourages students to take a strategic organizational perspective in learning
financial skills while gaining a deeper understanding of the reasoning behind the principles of sport finance. The fourth edition of
Sport Finance has been revised and restructured to reflect the evolving needs of students entering the dynamic sport industry.
Content updates and additions include the following: A new chapter dedicated to assets (such as players, facilities, and goodwill)
and liabilities (such as player salaries and long-term debt) and how they affect a sport organization Expanded coverage of
strategies to increase revenue and reduce expenses for greater profitability, enhanced with an example from a real-world athletic
department New chapters about reviewing financial statements, planning, and building a financial strategy to help guide decisions
to create, expand, or exit a sport business or organization Five new case studies covering a variety of sectors, sports, and
countries to give students the opportunity to apply the concepts to practical scenarios To further relate the content to real
situations for students, study questions about each of the case studies have been incorporated into a new student web resource.
The web resource also includes an interactive simulation called “The Two Dollar Team” that directly engages students with the
book’s topics, including assets and liabilities, revenue and expenses, budgeting, cash management, and borrowing. Instructors
will also find additional activities and a case study in the companion instructor guide, and they will receive a test package and
presentation package. Sport Finance, Fourth Edition, will enable students to grasp fundamental concepts in sport finance. By
analyzing business structures, financial statements, and funding options, students will not only learn basic finance but will also
understand how those skills are used to build a strategy and make sound financial decisions in the world of sport.
International Sport Management is the first comprehensive textbook devoted to the organization, governance, business activities, and crosscultural context of modern sport on an international level. As the sport industry continues its global expansion, this textbook serves as an
invaluable guide for readers as they build careers that require an international understanding of the relationships, influences, and
responsibilities in sport management. Through a systematic presentation of topics and issues in international sport, this textbook offers a longoverdue guide for students in this burgeoning subfield in sport management. Editors Li, MacIntosh, and Bravo have assembled contributors
from all corners of the globe to present a truly international perspective on the topic. With attention to diversity and multiple viewpoints, each
chapter is authored by distinguished academics and practitioners in the field. A foreword by esteemed sport management scholar Dr. Earle
Zeigler emphasizes the importance of a dedicated study of the issues in international sport management. All chapters in the text use a global
perspective to better showcase how international sport operates in various geopolitical environments and cultures. The text is arranged in five
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parts, each serving a unique purpose: •To outline the issues associated with international sport management •To examine sport using a
unique perspective that emphasizes its status as a global industry •To introduce the structure of governance in international sport •To
examine the management essentials in international sport •To apply these strategies in the business segments of sport marketing, sport
media and information technology, sport facilities and design, sport event management, and sport tourism Written to engage students,
International Sport Management contains an array of learning aids to assist with comprehension of the material. It includes case studies and
sidebars that apply the concepts to real-world situations and demonstrate the varied issues, challenges, and opportunities affecting sport
management worldwide. Chapter objectives, key terms, learning activities, summaries, and discussion questions guide learning in this wideranging subject area. In addition, extensive reference sections support the work of practitioners in the field. With International Sport
Management, both practicing and future sport managers can develop an increased understanding of the range of intercultural competencies
necessary for success in the field. Using a framework of strategic and total-quality management, the text allows readers to examine global
issues from an ethical perspective and uncover solutions to complex challenges that sport managers face. With this approach, readers will
learn how to combine business practices with knowledge in international sport to lead their current and future careers. International Sport
Management offers readers a multifaceted view of the issues, challenges, and opportunities in international sport management as well as the
major functional areas that govern international sport. The text provides students, academics, and practitioners with critical insights into the
practice of business as it applies to international sport.
Esports have rapidly expanded from a pastime undertaken by casual players to one of the largest segments of the entertainment industry, in
which hundreds of millions of people play and compete daily. Esports Business Management With HKPropel Access is one of the first
textbooks to present an all-encompassing look into the world of esports business, will teach both aspiring students and sports professionals
about the business of this rapidly expanding industry. Written by esports executives, business experts, and esports educators—and endorsed
by the International Esports Federation, Esports Research Network, and the United States Esports Federation—the textbook offers a
comprehensive approach to the operational side of esports, supplemented by a striking full-color design and dynamic imagery that will bring
concepts to life. The text begins with a basic overview of the industry, including various levels of esports, culture, and social issues. Next,
readers will explore the interests and concerns of various tiers of stakeholders—from title publishers and event organizers to leagues,
sponsors, fans, and more—and learn about governance at multiple levels, from the international level to college conferences. A full look at the
marketing engine of esports examines sponsorship opportunities, esports events and venues, and communications at all levels, including
broadcasting, analytics, and social media. The book addresses managerial and business issues associated with running an esports-related
entity, including financial and legal concepts as well as team and player management. The text concludes by examining careers found in the
various segments of the industry and looking at the future of esports. Throughout the text, Zoning sidebars provide real-world spotlights that
bring the concepts to life. Student learning will be enhanced by the related online learning aids delivered through HKPropel, with student
exercises and case studies that apply content to life, industry profiles, and a list of Internet resources for further learning. While similarities
exist between the sports and esports environments, there are also significant differences in how the esports industry must operate to thrive.
Esports Business Management is the foundational text for understanding and working in this exciting, fast-paced industry. Note: A code for
accessing HKPropel is not included with this ebook but may be purchased separately.
Managing Sport Facilities, Third Edition, provides students with the vital information and vocabulary to make smart decisions in all areas of
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facility management. This edition includes a new chapter on green facility management.
If you love sports and are fascinated by business dealings in this trillion-dollar global industry, then this is the anthology you’ve been waiting
for. The Sport Business Handbook: Insights From 100+ Leaders Who Shaped 50 Years of the Industry provides insider perspectives from
more than 100 of the biggest names in the sport business industry. Plentiful examples and stories, including insiders’ views of major sports
deals, make this book a bible of information for those looking to begin or advance a career in the field or for anyone interested in the behindthe-scenes intricacies of sport business. Editor Rick Horrow, an internationally known sport business and sport law expert who has been the
architect of more than 100 deals worth more than $20 billion, has teamed up with renowned sport business scholar and practitioner Rick
Burton and author Myles Schrag to assemble one of the most unique sport books ever published. You will be both informed and entertained
by the personal insights of prominent sport business leaders, including league commissioners such as Gary Bettman, Don Garber, and Paul
Tagliabue; team owners such as Jerry Colangelo and Tom Ricketts; executives such as Larry Lucchino and Pat Williams; administrators such
as Joe Castiglione and Deborah Yow; professional athletes such as Scott Hamilton and Cal Ripken Jr.; and media personalities such as Jay
Bilas and Ann Meyers Drysdale. This all-star team also includes legendary Duke University men’s basketball coach Mike Krzyzewski as the
foreword author. The Sport Business Handbook gives you guidance for everything from the basics of breaking into the sport industry to the
intricate skills required to become an industry giant: Consider the role you want to play, what your values are, and how you can set yourself
up for success in the industry. Understand the value of brand management and the opportunities for those with strong knowledge and skills in
this area. Embrace technology and use the power of modern media to guide your organization toward its goals. Master leadership skills by
establishing a framework for thinking and behaving as a leader at all times. Each chapter addresses a specific topic and weaves in story-like
sidebars that share rare glimpses into professional dealings in sport. These 80-plus sidebars include “Game Changer” sidebars, which
describe pivotal moments that influenced sport leaders as they strived for success, and “360” sidebars, which present alternative
perspectives so all viewpoints are explored in finding best practices. Instructors who adopt the text will have access to an instructor’s guide
that includes links to online video and audio clips that tie in directly to book topics, along with a “Breakthrough Moments” list of the 50 most
significant events, chosen specifically to supplement the book’s content with societal context and historical depth. These additional tools
feature questions and activities to spark classroom discussion and facilitate an enhanced learning experience for students. Nowhere else will
you find such a comprehensive guide with practical advice and personal stories from the biggest names in the industry. The Sport Business
Handbook is an engaging, informative book that will help you discover your strengths and develop your skills so you can become one of the
leaders to shape the sport business industry for the next 50 years.
This handbook offers a comprehensive overview of the most important and fundamental elements for the management of team sports
organisations. It is intended to meet the needs of full-time and voluntary individuals in management positions in professional and semiprofessional sports clubs, leagues and federations, and those who aspire to such positions. In addition to management-relevant aspects, its
interdisciplinary approach also includes the basics of law and media, which are vital to the successful management of team sports
organisations. Bringing together experts from the respective disciplines, the book’s content is presented in a clear and straightforward
manner, facilitating its implementation in practice.
Principles and Practice of Sport Management, Third Edition, provides students with solid fundamental information on what they need to do to
be successful in the sport industry. Updated and expanded, this best-selling text offers a unique blend of information on the foundations and
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principles on which sport management operates as well as how to apply those foundations and principles to the sport industry. The authors,
all well-renowned professors in sport management or sport administration, have produced a text that is thorough, practical, and lively, and
which lays the groundwork for students as they study and prepare for successful careers in sport management.
In this unique text you'll find practical business theory and professional practice guidelines specifically for the sport business manager. The
basics of running a for-profit sport business, as well as influential management tips for survival in the 1990s, make this an ideal book for sport
businesses.
This is a fundamental text for the study of sport history. It answers the ‘why,’ ‘how,’ and ‘what’ questions, introducing the key principles
and practices of sport history and walking the reader through the fascinating stories, debates, issues, and national and international
narratives that constitute the history of sport. The book provides an overview of the field and the various professional roles assumed by
practitioners, such as researchers, academics, and public historians. It is brief, crisp, and to the point. The main general topics of interest
within the field – gender, race, nationalism, religion, sport and leisure, and megaevents – are covered with introductory vignettes, stories of
interest, a wide variety of theoretical frameworks, and relevant historiography in the most current and timely text of its kind. Each chapter
provides a list of further readings for more in-depth study. Students are taught how to conduct research and present their findings in a variety
of mediums, and teaching and publication tips are offered for educators. Sport History: The Basics is essential reading for any student on a
sport-related degree course or with an interest in social and cultural history. It is also fascinating reading for anybody with a general interest in
sport.
This new edition of a widely adopted textbook equips students with a comprehensive understanding of the sport industry. With a focus on
management, strategy, marketing and finance, the decision-making approach of the book emphasizes key concepts while translating them
into practice. Content specific to each of the vital stakeholders in the sport business is included. Foster, O’Reilly and Dávila present a set of
modular chapters supported with international examples. Supplementary materials available to instructors include mini-cases, full case
studies, activities, in-class lecture materials and exercises to help students apply the decision-making approach to real-world situations. The
book includes content about sport organizations, such as the Olympic Games, FIFA World Cup, the European Premier Leagues and Major
North American Professional Sport Leagues. Stanford cases are updated for the second edition and entirely new chapters cover the latest
topics, including esports, sports gambling, fantasy sports and crisis management. This is an ideal textbook for upper-level undergraduate and
postgraduate students of sports business and management.
Sport Management: The Basics is an engaging and accessible introduction to sport management which considers a range of contemporary
philosophical, social, cultural and political matters as they impact on this growing field. Drawing links between academic theory and practice,
it explores the current challenges facing managers in the sport industry, addressing topics including: the history of sport management the role
of the manager levels of management the public, private and voluntary sectors sport management in the global marketplace With suggestions
for further reading throughout the text, a comprehensive chapter on employment and employability, and case studies which explore both
theory and practice, Sport Management: The Basics offers a clear and concise introduction for anyone seeking to study or work in sport
management.
Sport Management: The BasicsRoutledge
Sport Psychology: The Basics provides an accessible introduction to the fundamental ideas at the heart of Sport Psychology today. It
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examines the links between sport participants’ behaviours, their personality and their environment to identify the factors which affect
performance. Exploring theory and practice, it uses case studies to illustrate how key areas of theory are applied within a sport psychologist’s
practice, answering such questions as: What is sport psychology and what do sport psychologists do? What factors affect sporting
performance? Which psychological characteristics are associated with achievement in sport? How can performance be improved by using
theory? With a glossary of key terms, suggestions for further study and ideas for improving performance, Sport Psychology: The Basics is an
ideal introduction for students of sport and coaches who would like to know more about how sport psychologists address questions about
human behaviour in sport.
The social, cultural and economic significance of sport has never been more evident than it is today. Adopting a critical management
perspective, this book examines the most important themes and challenges in global sport management. From match-fixing, doping, bribery
and corruption to corporate social responsibility, governance, and new media, it helps students, researchers and practitioners to understand
the changing face of the global sport industry. Written by leading international sport management experts, Critical Issues in Global Sport
Management includes twenty chapters and real-life case studies from around the world. It examines contemporary governance and
management issues as well as the ethical challenges faced by the global sport industry, including questions of integrity and accountability in
recent drug scandals that have been widely reported and debated. This book deals with such questions and many more, highlighting the fact
that the global sport system is in urgent need of new and innovative solutions to these ongoing problems. Based on cutting-edge research
from the US, UK, Australia, Europe and beyond, this book will add depth and currency to any course in sport management, sport business,
sport development, or sport events.
Applied Sport Management Skills, Third Edition With Web Study Guide, takes a unique and effective approach to teaching students how to
become strong leaders and managers in the world of sport. Organized around the central management functions—planning, organizing,
leading, and controlling—this third edition addresses the Common Professional Component topics outlined by the Commission on Sport
Management Accreditation (COSMA). The text explains important concepts but then takes the student beyond theories, to applying those
management principles and developing management skills. This practical how-to approach, accompanied by unmatched learning tools, helps
students put concepts into action as sport managers—developing the skills of creative problem solving and strategic planning, and developing
the ability to lead, organize, and delegate. Applied Sport Management Skills, Third Edition, has been heavily revised and touts a full-color
format with 1,300 new references. Content updates keep pace with industry trends, including deeper discussions of legal liability, risk
management and equipment management, servant leadership, sport culture, and social media. Particularly valuable are the special elements
and practical applications that offer students real opportunities to develop their skills: Features such as Reviewing Their Game Plan and Sport
Management Professionals @ Work (new to this edition) provide a cohesive thread to keep students focused on how sport managers use the
concepts on the job. Applying the Concept and Time-Out sidebars offer opportunities for critical thinking by having the student think about
how specific concepts relate to a sport situation or to the student’s actual experiences in sports, including part-time jobs, full-time jobs,
internships, and volunteer work. Self-Assessment exercises offer insight into students’ strengths and weaknesses and how to address
shortcomings. An enhanced web study guide is integrated with the text to facilitate a more interactive setting with which to complete many of
the learning activities. Several of the exercises require students to visit a sport organization and answer questions to gain a better
understanding of sport management. Skill-Builder Exercises present a variety of scenarios and provide step-by-step guidance on handling
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day-to-day situations such as setting priorities, conducting job interviews, handling conflict, and coaching employees to better performance.
Sports and Social Media Exercises offer Internet-based activities that expose students to the role of social media in managing a sport
organization. Students are required to use popular social media sites such as Facebook, Twitter, and LinkedIn and visit sport websites. Game
Plan for Starting a Sport Business cases put students in the driver’s seat and ask them to perform managerial activities such as developing
an organization structure and formulating ideas on how to lead their employees. The web study guide allows students to complete most of the
learning activities online or download them and then submit them to the instructor. Instructors will also have access to a suite of ancillaries: an
instructor guide, test package, and presentation package. Applied Sport Management Skills, Third Edition, is a critical resource that provides
students with a thorough understanding of the management principles used in sport organizations while also helping students developing
their practical skills. Students will appreciate the opportunity to begin building a solid foundation for a fulfilling career in sport management.
With an updated and expanded look at the skills and knowledge needed to succeed in the sport industry, this 3rd Edition maintains its
previous editions stance as one of the most widely adopted sport management foundational texts on the market. Editors Andy Gillentine and
R Brian Crow, along with a team of leading authors, aim to provide readers with a dynamic and comprehensive overview of the core concepts
and current trends of the industry. Their years of experience as elite academicians and practitioners make this volume a cutting-edge
resource for undergraduates considering or pursuing careers in sport management. Topics covered in this edition include economics and
finance, marketing, sponsorship and sales, facility and event management, media relations, governance, and ethics.
This text and reference has been updated and expanded to reflect current trends in sport management and recreational sport.

Research methods courses have become a compulsory component of most degree programs in sport management. This is the
first introductory research methods textbook to focus exclusively on sport management. Through the use of examples, cases and
data taken from the real world of sport management it opens up a traditionally dry area of study, helping the student to understand
the vital importance of sound methodology in their studies and subsequent professional practice. The book covers the full range of
quantitative and qualitative methods across the whole span of the research process, from research design and the literature
review to data analysis and report writing. Every chapter contains a range of useful features to aid student learning, including
summaries, discussion questions and guides to further resources, as well as examples drawn from contemporary sport around the
world. Research Methods for Sport Management is an essential course text for all sport management students and an invaluable
reference for any sport management professional involved in operational research.
Financial Management in the Sport Industry provides readers with an understanding of sport finance and the importance of sound
financial management in the sport industry. It begins by covering finance basics and the tools and techniques of financial
quantification, using current industry examples to apply the principles of financial management to sport. It then goes beyond the
basics to show how financial management works specifically in sport - how decisions are made to ensure wealth maximization.
Discussions include debt and equity financing, capital budgeting, facility financing, economic impact, risk and return, time value of
money, and more. The final section focuses on sport finance in three sectors of the industry - public sector sports, collegiate
athletics, and professional sport-providing in-depth analysis of financial management in each sector. Sidebars, case studies,
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concept checks, and practice problems throughout provide practical applications of the material and enable thorough study and
practice. The business of sport has changed dynamically since the publication of the first edition, and this second edition reflects
the impact of these changes on financial management in the sport industry. New to this edition are changes to reflect the global
nature of sport (with, for example, discussions of income tax rates in the Premiere League), expanded material on the use of
spreadsheets for financial calculations, a primer on accounting principles to help students interpret financial statements, a
valuation case study assignment that takes students step by step through a valuation, a new stadium feasibility analysis using the
efforts of the Oakland Raiders to obtain a new stadium, a new economic impact example focusing on the NBA All Star game, and
much more.
The Olympics: The Basics is an accessible, contemporary introduction to the Olympic movement and Games. Chapters explain
how the Olympics transcend sports, engaging us with a range of contemporary philosophical, social, cultural and political matters,
including: peace development and diplomacy management and economics corruption, terror and activism the rise of human
enhancement ethics and environmentalism. This book explores the controversy and the legacy of the Olympics, drawing attention
to the deeper values of Olympism, as the Olympic movement’s most valuable intellectual property. This engaging, lively, and often
challenging book, is essential reading for newcomers to Olympic studies and offers new insights for Olympic scholars.
Sports Coaching: The Basics is an engaging and provocative introduction to sports coaching which combines coaches’ views and
experiences of their work with discussions and topical issues that feature in this fast-growing field. In doing so, coaches are placed
at the centre of the discussions relating to philosophical, historical, sociological, psychological and pedagogical interpretations of
contemporary practice. Consequently, the book prompts questions such as: What is coaching? What does it mean to be a coach?
How do coaches influence athletes/players? How do coaches learn? What is it like to be a coach? In considering these questions,
readers are encouraged to reflect upon their experiences of coaching and to start conversations with others about coaches’ work.
Therefore, the book is of use for coaches, those interested in studying sports coaching, and coach educators or facilitators of
coach learning initiatives.
This invaluable text presents the theory and practice of the administration of physical education and sport programs in an easy-toread, easy-to-use format. With a strong background in history, Administration of Physical Education and Sport Programs, 5/E,
addresses current topics and trends in management and administration while investigating the future of athletic administration.
Special emphasis is placed on diversity, ethics, standards, conflict resolution, and transparency needs in all organizations. Each
chapter begins with a case study and includes engaging end-of-chapter exercises. Critical thinking scenarios reinforce key terms
and concepts. From the basics of management and administration to more topic-specific chapters discussing public relations,
communications, law, and financial planning and budget restrictions, the text covers everything students need for administration
courses.
"An accessible and different guide for students and practitioners alike... I'm sure that it will become a standard reference text for
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sports management" - Peter Taylor, Sport Industry Research Centre, Sheffield Hallam University "A must have introductory
reference guide for graduate and undergraduate sport management students" - Paul M. Pedersen, Indiana University "Provides
students, practitioners and researchers in the field of sport management with a valuable compilation of sensitizing concepts,
definitions and interesting references" - Michel van Slobbe, European Sport Management Quarterly Sharp, clear and relevant this
book meets the needs of those studying and researching within the growing discipline of sport management. The intelligently crossreferenced entries provide a concise overview of the key concepts in the field guiding you through the important debates, sources
and research methods in the management and delivery of sport. The book introduces readers to the concepts at the centre of their
studies; it suggests relevant further reading and thoughts for future research and applies academic theory to business and
organizational problems in a real-world context. Written for students, academics and practitioners the entries are designed to meet
study needs and include: Clear definitions Comprehensive examples Practical applications Effective research methods.
Organizational Behavior in Sport Management provides numerous real-life examples from organizations and immerses students in
the key behavioral issues that those in sport organizations face today. The text comes with an instructor guide that offers many
useful tools to help instructors enhance students’ learning.
This four-volume set introduces, on the management side, principles and procedures of economics, budgeting and finance;
leadership; governance; communication; business law and ethics; and human resources practices; all in the sports context. On the
marketing side this reference resource explores two broad streams: marketing of sport and of sport-related products (promoting a
particular team or selling team- and sport-related merchandise, for example), and using sports as a platform for marketing nonsports products, such as celebrity endorsements of a particular brand of watch or the corporate sponsorship of a tennis
tournament. Together, these four volumes offer a comprehensive and authoritative overview of the state of sports management
and marketing today, providing an invaluable print or online resource for student researchers.

The sports business has become one of the fastest-growing industries in recent years. Sports organizations now have
the potential to generate massive amounts of revenue through a variety of different channels, including broadcasting
rights, advertising and branding. However, the rise of sports-related business has so far received relatively little attention
from management scholars and social scientists. This book argues that we can no longer afford to ignore this important
economic and social phenomenon. It presents a conceptual framework based on the concept of value creation to show
how we can understand and explain the success and failure of sports organizations. Key concepts are illustrated with
case studies of sporting organizations, including Real Madrid, FC Barcelona and the Americas Cup. Written by a team of
authors from one of Spain's leading business schools, it provides a unique set of theoretical and practical insights for
researchers and sports organization managers.
Effective leadership is essential in any sports organisation, both in the boardroom and on the training pitch. Leadership in
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Sport is the first textbook to examine sports leadership in the round, across both management and coaching
environments. It includes a dedicated section to underpinning core leadership theories, and employs a number of case
studies throughout to show how best practice is applied in real world settings. Drawing on expertise from some of the
leading academics and practitioners throughout the world, and from both disciplines, the book covers various leadership
issues including: facilitative leadership strategic leadership leading effective change diversity in leadership
communication and empathy motivation and performance. Key conceptual questions—the nature of leadership, its role in
sport, styles of leadership, what constitutes ineffective leadership—and other contemporary issues are also explored to
give students and practitioners the most complete and clear picture of contemporary leadership in sport. With useful
features in every chapter, such as key terms and review questions, this is an essential text for sport management or
coaching degree courses.
Sport Management: principles and applications second edition provides a comprehensive introduction to the practical
application of management principles within sport organisations. Ideal for all students studying sport management at an
introductory level, it presents an international balanced view between accepted practice and what research evidence tells
us about the application of a range of management principles and practices in sport. Structured in two parts it offers an
introduction and explanation of the structure of the sport industry and covers the fundamental management issues unique
to sport including: strategy, human resource management, leadership, finance, marketing, governance and performance
management. Each chapter has a coherent learning structure complete with international case studies and
accompanying online lecturer and student support material which: presents a conceptual overview of the focus for the
chapter presents accepted practice supported by specific organisational examples at the community, state/provincial,
national and professional level, these organisations will include examples specifically from the UK, Australia and New
Zealand presents one big case for analysis per chapter, which is supported by online diagnostics and tutor resource
materials presents research findings from around the globe presents a summary of guiding principles for the focus of the
chapter based on a balanced view of practice and research presents a section of teaching and learning resources
including a review questions, further reading, relevant websites provides online access to PowerPoints per chapter,
tutorial activities per chapter and test bank of multiple choice questions for students per chapter This book combines
clearly explained theory with a variety of pedagogical features that make it essential for students and teachers of sport
management.
Anybody working in sport management will be involved in the operation of a sports facility at some point in their career. It
is a core professional competency at the heart of successful sport business. Sport Facility Operations Management is a
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comprehensive and engaging textbook which introduces cutting-edge concepts in facilities and operations management,
including practical guidance from professional facility managers. Now in a fully revised and updated second edition—which
introduces new chapters on capital investment and operational decision-making—the book covers all fundamental aspects
of sport facility operations management from a global perspective, including: ownership structures and financing options
planning, design, and construction processes organizational and human resource management financial and operations
management legal concerns marketing management and event planning risk assessment and security planning
benchmarking and performance management Each chapter contains newly updated real-world case studies and
discussion questions, innovative 'Technology Now!' features and step-by-step guidance through every element of
successful sport facilities and operations management, while an expanded companion website offers lecture slides, a
sample course syllabus, a bank of multiple-choice and essay questions, glossary flashcards links to further reading, and
appendices with relevant supplemental documentation. With a clear structure running from planning through to the
application of core management disciplines, Sport Facility Operations Management is essential reading for any sport
management course.
"Fundamentals of Sport Marketing" has long been the premier textbook in its field, and this updated, expanded fourth
edition once again delivers superior content for aspiring sport marketers. As the most contemporary, comprehensive text
of its kind, Fundamentals of Sport Marketing, 4th Edition, is a must-have resource for current data, trends, and concepts
critical to success in the ever-changing world of sport. Students just beginning to explore their options in the sporting
industry will gain a firm foundational understanding of sport marketing principles and strategies. As they explore the text,
they will encounter a broad range of topics, including in-depth analyses of marketing mix components, media relations in
sport, and use of licensing and logos in the sport industry. A brand-new chapter covers social media and its increasing
impact on sport marketing. The authors, Dr Brenda Pitts and Dr David K Stotlar are internationally well-known experts in
the sport industry. Their extensive experience both consulting and working in the field allows them to share their unique
insights with the newest generation of sport marketers.
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