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Derived from the renowned multi-volume International Encyclopaedia of Laws, this practical analysis of sports law in France deals with the
regulation of sports activity by both public authorities and private sports organizations. The growing internationalization of sports inevitably
increases the weight of global regulation, yet each country maintains its own distinct regime of sports law and its own national and local
sports organizations. Sports law at a national or organizational level thus gains a growing relevance in comparative law. The book describes
and discusses both state-created rules and autonomous self-regulation regarding the variety of economic, social, commercial, cultural, and
political aspects of sports activities. Self-regulation manifests itself in the form of by-laws, and encompasses organizational provisions,
disciplinary rules, and rules of play. However, the trend towards more professionalism in sports and the growing economic, social and cultural
relevance of sports have prompted an increasing reliance on legal rules adopted by public authorities. This form of regulation appears in a
variety of legal areas, including criminal law, labour law, commercial law, tax law, competition law, and tort law, and may vary following a
particular type or sector of sport. It is in this dual and overlapping context that such much-publicized aspects as doping, sponsoring and
media, and responsibility for injuries are legally measured. This monograph fills a gap in the legal literature by giving academics, practitioners,
sports organizations, and policy makers access to sports law at this specific level. Lawyers representing parties with interests in France will
welcome this very useful guide, and academics and researchers will appreciate its value in the study of comparative sports law.
Covers every key functional and theoretical area of sport marketing, including marketing research, information systems, consumer behavior,
logistics, retail management, sales management, e-commerce, promotions, advertising, sponsorship, and international business.
This four-volume set introduces, on the management side, principles and procedures of economics, budgeting and finance; leadership;
governance; communication; business law and ethics; and human resources practices; all in the sports context. On the marketing side this
reference resource explores two broad streams: marketing of sport and of sport-related products (promoting a particular team or selling teamand sport-related merchandise, for example), and using sports as a platform for marketing non-sports products, such as celebrity
endorsements of a particular brand of watch or the corporate sponsorship of a tennis tournament. Together, these four volumes offer a
comprehensive and authoritative overview of the state of sports management and marketing today, providing an invaluable print or online
resource for student researchers.
Derived from the renowned multi-volume International Encyclopaedia of Laws, this practical analysis of sports law in Hungary deals with the
regulation of sports activity by both public authorities and private sports organizations. The growing internationalization of sports inevitably
increases the weight of global regulation, yet each country maintains its own distinct regime of sports law and its own national and local
sports organizations. Sports law at a national or organizational level thus gains a growing relevance in comparative law. The book describes
and discusses both state-created rules and autonomous self-regulation regarding the variety of economic, social, commercial, cultural, and
political aspects of sports activities. Self- regulation manifests itself in the form of by-laws, and encompasses organizational provisions,
disciplinary rules, and rules of play. However, the trend towards more professionalism in sports and the growing economic, social and cultural
relevance of sports have prompted an increasing reliance on legal rules adopted by public authorities. This form of regulation appears in a
variety of legal areas, including criminal law, labour law, commercial law, tax law, competition law, and tort law, and may vary following a
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particular type or sector of sport. It is in this dual and overlapping context that such much-publicized aspects as doping, sponsoring and
media, and responsibility for injuries are legally measured. This monograph fills a gap in the legal literature by giving academics, practitioners,
sports organizations, and policy makers access to sports law at this specific level. Lawyers representing parties with interests in Hungary will
welcome this very useful guide, and academics and researchers will appreciate its value in the study of comparative sports law.
Written for courses within Sports Law, Legal Aspects of Sports, Second Edition provides a modern, case-based approach to this changing
area of sports management and administration. The text provides a breadth of coverage that is specifically written for Sport Management
majors who need to understand the relationship between sport administration and the law and as such provides an accessible level of detail.
It urges students to think critically about course material and apply material to an in-depth study of legal aspects of sport through the use of
cases to real-world scenarions and questions at the end of each chapter. The Second Edition has been reorganized to improve the flow of
content and all case studies have been added to Navigate 2 to help students stay organized and prepare for class. The topic of discrimination
in sports has been updated and expanded to include age, race, religion, and gender discrimination.
Derived from the renowned multi-volume International Encyclopaedia of Laws, this practical analysis of sports law in Slovakia deals with the
regulation of sports activity by both public authorities and private sports organizations. The growing internationalization of sports inevitably
increases the weight of global regulation, yet each country maintains its own distinct regime of sports law and its own national and local
sports organizations. Sports law at a national or organizational level thus gains a growing relevance in comparative law. The book describes
and discusses both state-created rules and autonomous self-regulation regarding the variety of economic, social, commercial, cultural, and
political aspects of sports activities. Self- regulation manifests itself in the form of by-laws, and encompasses organizational provisions,
disciplinary rules, and rules of play. However, the trend towards more professionalism in sports and the growing economic, social and cultural
relevance of sports have prompted an increasing reliance on legal rules adopted by public authorities. This form of regulation appears in a
variety of legal areas, including criminal law, labour law, commercial law, tax law, competition law, and tort law, and may vary following a
particular type or sector of sport. It is in this dual and overlapping context that such much-publicized aspects as doping, sponsoring and
media, and responsibility for injuries are legally measured. This monograph fills a gap in the legal literature by giving academics, practitioners,
sports organizations, and policy makers access to sports law at this specific level. Lawyers representing parties with interests in Slovakia will
welcome this very useful guide, and academics and researchers will appreciate its value in the study of comparative sports law.
Sports Marketing Agreements: Legal, Fiscal and Practical AspectsSpringer Science & Business Media
Sports is probably one of the greatest instruments of social cohesion in today’s conflict-stricken world. It has grown from being just an activity
for leisure to an activity that is treated as an industry and like all industries, there are innumerable issues that crop up day in and day out.
Sports Law in India: Policy, Regulation and Commercialisation presents the legal challenges that sports faces in India today and further
debates on the numerous legal issues, policies and regulations that have arisen and are most likely to arise in the near future. It discusses
current issues such as spot fixing, public access to sporting events, doping controversies, concerns about religion in sports, and broadcasting
law and taxation of earnings from sports. The book also compares the recent legal developments in India with the international sports law to
provide a better understanding.

The editors should be commended for taking on such a big task, and succeeding so well. This book should be in the
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library of every institution where students have to write a paper that may be related to sport, or on the shelf of any
lecturer teaching economics or public finance who has even a remote interest in sport. The material is very accessible,
and useful in many different settings. Ruud H. Koning, Jahrbücher f. Nationalökonomie u. Statistik Edward Elgar s
brilliant market niche is identifying a topic in economics, finding editors who know the area backwards and challenging
them to assemble the best cross-section of relevant articles either already published or newly commissioned. Handbook
on the Economics of Sport is Edward Elgar at its very best. If you love economics you ll find many fascinating insights
here; if you love sport but know little economics then this book is mostly accessible and will teach you a lot; and if you are
a sports-mad economist then you will be in hog heaven. Furthermore, if, like this reviewer, you are broadly very sceptical
about the reports consultants produce for governments on the supposed economic windfall from hosting a big event or
subsidising a stadium then you will get a lot of good counter-arguments in this volume. Indeed there are several chapters
on the above theme that I m sure I ll be copying frequently to government officials in years to come. . . The demand for
sport is a fascinating subject and it is hard to pick out just one chapter from the second section. Read them all they make
a wonderful 65-page treat. . . Part VI was a real feast, a smorgasbord. . . This is a magnificent piece of work and the
36-page index rounds it all off splendidly. John Blundell, Economic Affairs The book covers the most important areas of
research of an emerging economic sub-discipline spanning the past half a century. It serves admirably the purpose of an
introduction into the rich and growing area of reflection for all concerned. . . the editors and authors of the Handbook
have done a commendable job of accumulating sophisticated material for many economists, managers, politicians and
self-conscious fans, who are sure to find excellent training ground for the whole heptathlon. . . This book will be
invaluable for advanced students investigating professional sport. From the point of view of lawyers, particularly those
engaged with the relationship between law and sports governance, the Handbook offers invaluable analysis of the
economic issues that are alluded to in those debates but rarely examined in detail. . . These insights will also prove
useful for policy analysts and sports administrators for whom many sections should be considered mandatory reading.
Aleksander Sulejewicz, Journal of Contemporary European Research Over 800 pages on the economics of sport. What a
feast! What a treat! The editors have done a wonderful job both in terms of breadth from David Beckham to child labour
in Pakistan and depth, tournaments and luxury taxes for example. . . The 86 chapters are uniformly of a very high
standard and illuminating. And there are real gems in some of the contributions. British Journal on the Economics of
Sport This very interesting and comprehensive book achieves its objective, namely to present an overview of research in
sports economics at an introductory level. . . [The editors] have produced an excellent reference book that belongs in all
academic institutions libraries. It provides extensive introduction to the growing body of literature in the rising field of
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economics of sport. The book s relevant monographs should be read by institutions, cities and countries prior to their
committing major resources towards sports facilities or a sporting event. James Angresano, Journal of Sports Economics
One could think of this book as the sports-and-economics counterpart to Joy of Cooking, because it will satisfy the needs
of those with a keen interest in such subjects as the
Derived from the renowned multi-volume International Encyclopaedia of Laws, this practical analysis of sports law in
Spain deals with the regulation of sports activity by both public authorities and private sports organizations. The growing
internationalization of sports inevitably increases the weight of global regulation, yet each country maintains its own
distinct regime of sports law and its own national and local sports organizations. Sports law at a national or organizational
level thus gains a growing relevance in comparative law. The book describes and discusses both state-created rules and
autonomous self-regulation regarding the variety of economic, social, commercial, cultural, and political aspects of sports
activities. Self- regulation manifests itself in the form of by-laws, and encompasses organizational provisions, disciplinary
rules, and rules of play. However, the trend towards more professionalism in sports and the growing economic, social
and cultural relevance of sports have prompted an increasing reliance on legal rules adopted by public authorities. This
form of regulation appears in a variety of legal areas, including criminal law, labour law, commercial law, tax law,
competition law, and tort law, and may vary following a particular type or sector of sport. It is in this dual and overlapping
context that such much-publicized aspects as doping, sponsoring and media, and responsibility for injuries are legally
measured. This monograph fills a gap in the legal literature by giving academics, practitioners, sports organizations, and
policy makers access to sports law at this specific level. Lawyers representing parties with interests in Spain will welcome
this very useful guide, and academics and researchers will appreciate its value in the study of comparative sports law.
From a renowned group of international scholars, this new work examines how leading economic countries use sport
business to drive and further economic development by raising brand awareness (country as a brand), transforming
lagging communities, and enhancing travel and tourism in the country.
Sports Business Management will equip students with a comprehensive understanding of the sport industry. With a focus
on management, strategy, marketing, and finance, the decision-making approach of the book emphasizes key concepts
while translating them into practice. Foster, O’Reilly, and Dávila present a set of modular chapters supported with plenty
of examples, mini-cases, and exercises to help students apply the decision-making approach to real-world situations.
Covering an international array of sports and organizations – including the Olympic Games, FIFA World Cup, US Major
League Baseball, and more – the book also covers unique topics such as diversity in sport, the impact of technology, and
social media. Rounding this out, the book provides around 50 Harvard/Stanford cases, along with case notes for
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instructors. This is an ideal textbook for upper-level undergraduate and graduate students of sports business and
management, fully supported by a companion website featuring PowerPoint slides, test questions, teaching notes, and
other tools for instructors.
This comprehensive, three-volume set focuses on the legal and business aspects of sports in the United States and
abroad. The authors have presented the subject matter from a practical and pragmatic perspective, yet with analytical
precision and attention to fine points of detail. International Sports Law and Business is composed of five parts. Part I
deals with the law and business of sports in the United States, with the primary emphasis on the legal aspects of
professional sports. Part II deals with the internationalization of sports from various perspectives, principally North
American team sports. Part III explores the law and business of sports in 18 non-U.S. jurisdictions andndash; subject
matter hardly covered in other sources, if at all. Part IV treats the legal and, to some extent, business aspects of
broadcasting and sports, both in the United States and in selected foreign jurisdictions. Part V focuses upon sports
marketing in its various forms in the United States, as well as its international perspectives. This easy-to-read work is
unmatched in that it covers subjects not addressed or only tangentially addressed in other works, presents insiders
perspectives on the subject matter, and focuses extensively on international aspects of sports law and business in
connection with many different subjects. Among its exhibits, International Sports Law and Business includes a World
League of American Football Standard Player Contract form, a sample World League of American Football Acquisition
and Operation Agreement, Statute of Court of Arbitration for Sport and Regulations. It also includes a comprehensive
index. Its unique coverage and practical features make International Sports Law and Business a critical reference for
agents, attorneys, and other practitioners involved in international sports law or handling a trust where one or more of the
assets is sports-related, or considering expanding an existing practice area. Those involved in the study of sports law will
also appreciate this high quality work.
Sports Law by Adam Epstein brings the multi-billion dollar business of sport to the classroom. Epstein's book delves into
the world of interscholastic, intercollegiate and professional athletics by exploring various categories of law and its
relationship to sport. In addition to providing an examination of the history of the NCAA, this textbook examines relevant
NCAA cases along with excerpts from the most recent NCAA bylaws in chapters throughout the book. This aspect of the
text is particularly helpful for those who have an interest in pursuing a career in college sports. The book begins with an
examination of the most current cases and regulations governing sports agents and how such individuals have helped to
shape the sport business. The author also provides the best discussion on the importance and role of contracts in the
sports industry with an exploration of various sports contracts and special contract clauses. Along with the
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aforementioned topics, Sports Law dives into other important legal topics in the sports industry including torts, crimes,
Title IX and gender issues, social media concerns, disability issues, antitrust and labor issues involving leagues and their
player associations, an examination of international issues including the Olympic Movement and more. Epstein provides
abridged cases involving Andy Oliver, Jeremy Bloom, Coach Jim O'Brien and others. Sports Law brings the dynamic and
exciting world of sports law to the undergraduate and graduate student. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Derived from the renowned multi-volume International Encyclopaedia of Laws, this practical analysis of sports law in
Bulgaria deals with the regulation of sports activity by both public authorities and private sports organizations. The
growing internationalization of sports inevitably increases the weight of global regulation, yet each country maintains its
own distinct regime of sports law and its own national and local sports organizations. Sports law at a national or
organizational level thus gains a growing relevance in comparative law. The book describes and discusses both statecreated rules and autonomous self-regulation regarding the variety of economic, social, commercial, cultural, and political
aspects of sports activities. Self- regulation manifests itself in the form of by-laws, and encompasses organizational
provisions, disciplinary rules, and rules of play. However, the trend towards more professionalism in sports and the
growing economic, social and cultural relevance of sports have prompted an increasing reliance on legal rules adopted
by public authorities. This form of regulation appears in a variety of legal areas, including criminal law, labour law,
commercial law, tax law, competition law, and tort law, and may vary following a particular type or sector of sport. It is in
this dual and overlapping context that such much-publicized aspects as doping, sponsoring and media, and responsibility
for injuries are legally measured. This monograph fills a gap in the legal literature by giving academics, practitioners,
sports organizations, and policy makers access to sports law at this specific level. Lawyers representing parties with
interests in Bulgaria will welcome this very useful guide, and academics and researchers will appreciate its value in the
study of comparative sports law.
An informative, step-by-step guide for anyone considering pursing sponsorship, "The Athlete's Guide to Sponsorship"
includes worksheets and simple management contracts that will help the reader untangle the complicated contractual
webs that professional sponsorships can often weave. 40 photos.
Sports marketing is not only a global phenomenon, but also a major industry in its own right. This book breaks new ground in that
it combines the theory and the practice of sports marketing agreements, which are at the heart of the commercialisation and
marketing of sport. A particular feature of this book is the wide-ranging collection of precedents of sports marketing agreements,
including, inter alia, sponsorship, merchandising, TV rights and new media, sports image rights and endorsements, event
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management and corporate hospitality, that are included and are explained and commented on in the text of the book. The book
also covers the EU aspects, which are particularly important in this context, especially collective selling, of Sports TV rights and
the drafting of the corresponding agreements; as well as the fiscal aspects of sports marketing agreements in general and sports
image rights agreements in particular, which need to be taken into account in order to reduce the tax burden on the resulting
revenues. With so much money at stake in sports marketing, the book also deals with the important topic of dispute resolution and,
again, provides the reader with some useful corresponding clauses for settling disputes by ADR, particularly through the Court of
Arbitration for Sport (CAS). As the author remarks in his Preface, the aim of the book is to provide a leading resource for all those
engaged in any way in the money-spinning field of sports marketing, combining - as this book uniquely does - both the theory and
the practice of drafting, interpreting and enforcing a variety of sports marketing agreements, especially those with an international
dimension.
Understanding Sport Organizations provides a strong foundation in organizational theory and organizational behavior and
addresses how that theory is applied in a real-world context. It engages readers by providing opportunities to discover the theory in
practice.
Derived from the renowned multi-volume International Encyclopaedia of Laws, this practical analysis of sports law in Croatia deals
with the regulation of sports activity by both public authorities and private sports organizations. The growing internationalization of
sports inevitably increases the weight of global regulation, yet each country maintains its own distinct regime of sports law and its
own national and local sports organizations. Sports law at a national or organizational level thus gains a growing relevance in
comparative law. The book describes and discusses both state-created rules and autonomous self-regulation regarding the variety
of economic, social, commercial, cultural, and political aspects of sports activities. Self- regulation manifests itself in the form of bylaws, and encompasses organizational provisions, disciplinary rules, and rules of play. However, the trend towards more
professionalism in sports and the growing economic, social and cultural relevance of sports have prompted an increasing reliance
on legal rules adopted by public authorities. This form of regulation appears in a variety of legal areas, including criminal law,
labour law, commercial law, tax law, competition law, and tort law, and may vary following a particular type or sector of sport. It is
in this dual and overlapping context that such much-publicized aspects as doping, sponsoring and media, and responsibility for
injuries are legally measured. This monograph fills a gap in the legal literature by giving academics, practitioners, sports
organizations, and policymakers access to sports law at this specific level. Lawyers representing parties with interests in Croatia
will welcome this very useful guide, and academics and researchers will appreciate its value in the study of comparative sports
law.
Derived from the renowned multi-volume International Encyclopaedia of Laws, this practical analysis of sports law in Russia deals
with the regulation of sports activity by both public authorities and private sports organizations. The growing internationalization of
sports inevitably increases the weight of global regulation, yet each country maintains its own distinct regime of sports law and its
Page 7/13

Where To Download Sport Sponsorship Contract Template
own national and local sports organizations. Sports law at a national or organizational level thus gains a growing relevance in
comparative law. The book describes and discusses both state-created rules and autonomous self-regulation regarding the variety
of economic, social, commercial, cultural, and political aspects of sports activities. Self- regulation manifests itself in the form of bylaws, and encompasses organizational provisions, disciplinary rules, and rules of play. However, the trend towards more
professionalism in sports and the growing economic, social and cultural relevance of sports have prompted an increasing reliance
on legal rules adopted by public authorities. This form of regulation appears in a variety of legal areas, including criminal law,
labour law, commercial law, tax law, competition law, and tort law, and may vary following a particular type or sector of sport. It is
in this dual and overlapping context that such much-publicized aspects as doping, sponsoring and media, and responsibility for
injuries are legally measured. This monograph fills a gap in the legal literature by giving academics, practitioners, sports
organizations, and policy makers access to sports law at this specific level. Lawyers representing parties with interests in Russia
will welcome this very useful guide, and academics and researchers will appreciate its value in the study of comparative sports
law.
Despite taking a wide variety of forms, sport is universal. Circumstances and events generating legal issues in sport are similarly
universal, but sport operates under many legal systems worldwide. Fragmentation and inconsistency in legal outcomes often
result. This innovative collection of essays by leading scholars of sports law addresses a gap in the literature. It advances
understanding of how different legal systems respond to common issues and offers insights into the developing international
system of sports law. Researchers will find this book of inescapable assistance and interest. Hayden Opie, Melbourne Law School,
Australia Nafziger and Ross have provided an enormously useful collection of incisive and integrating essays that cover the gamut
of important issues in the emerging field of international sport law. Andrew Zimbalist, Smith College, US This Handbook presents a
comprehensive collection of essays by leading scholars and practitioners in the burgeoning field of international sports law. The
authors address significant legal issues on two gradually converging tracks: the mainstream institutional framework of the law,
primarily the International Olympic Committee, international sports federations, regional and national sports authority, and the
Court of Arbitration for Sport; and the commercial sports industry. Topics include the institutional structure; fundamental issues,
legal principles and decisions within those institutions; mediation, arbitration and litigation of disputes; doping, gambling and the
expanding use of technology in competition; athlete eligibility requirements; discrimination; and protection of athletes. The book
also covers a broad range of commercial issues related to competition law and labor markets; media, image, and intellectual
property rights; event sponsorships; and players' agents. Comparative analyses of young sports models and practices in North
America, Europe and elsewhere supplement the general theme of international sports law. This major collection of essays on
some of the most controversial, cutting-edge issues in international sports law, will be a captivating read for academics and
students of sports law, sports management, international law and comparative law, as well as practicing lawyers and players
agents. Senior executives and other professionals in the sports industry will also find much to interest them in this wellPage 8/13
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documented Handbook.
Sports Sponsorship: A Professional's Guide offers long overdue advice on every aspect of the tough and often daunting task of
seeking sports sponsorship. Written by one of international sport's most experienced and successful sponsorship sales exponents,
the book is intended for sponsorship seekers at all levels, from grass roots sport up to the highest echelons of professional sports
organizations.Sports Sponsorship: A Professional's Guide offers long overdue advice on every aspect of the tough and often
daunting task of seeking sports sponsorship. Written by one of international sport's most experienced and successful sponsorship
sales exponents, the book is intended for sponsorship seekers at all levels, from grass roots sport up to the highest echelons of
professional sports organizations. Brian Sims has been involved in motor sports from Formula Ford through to Formula 1, been
the marketing director of two Formula 1 teams and been involved in US Indycar Racing with Lola, and brought companies such as
FedEx, Marconi and Gillette into Formula One when marketing director of the Benetton F1 Team. Brian is now on the Advisory
Board of Oxford Brookes University, a Guest Lecturer for the World Academy of Sport and is also working with a talented young
British racing driver competing in the 2013 European F3 Championship. The advice and guidance contained in Sports
Sponsorship is relevant to many professional sports and has several case studies illustrating how to identify, present and win
support from potential partners, it is a must read for individuals, teams or organizations seeking to secure sponsorship in an ever
competitive world.
This book focuses on how the sponsorship of sports works: the costs, the goals, evaluation and selection of the property a sponsor
chooses, how to activate a sponsorship, how to create a brand association, public relations and brand image possibilities.
Anything is possible in a sponsorship, it is simply what the sponsor and the property can agree to during their negotiations. There
is, for example, the opportunity for product category exclusivity--no competing brand at a particular location. With the audience
being harder to reach because of technology, sponsorship continues to be a viable way to obtain brand exposure and better
connect a brand with a consumer. With global sponsorship spending totaling more than $51 billion, it is clear that many companies
see this as an important promotional communication strategy. Instructors considering this book for use in a course may request an
examination copy here.
Derived from the renowned multi-volume International Encyclopaedia of Laws, this practical analysis of sports law in Slovenia
deals with the regulation of sports activity by both public authorities and private sports organizations. The growing
internationalization of sports inevitably increases the weight of global regulation, yet each country maintains its own distinct regime
of sports law and its own national and local sports organizations. Sports law at a national or organizational level thus gains a
growing relevance in comparative law. The book describes and discusses both state-created rules and autonomous self-regulation
regarding the variety of economic, social, commercial, cultural, and political aspects of sports activities. Self- regulation manifests
itself in the form of by-laws, and encompasses organizational provisions, disciplinary rules, and rules of play. However, the trend
towards more professionalism in sports and the growing economic, social and cultural relevance of sports have prompted an
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increasing reliance on legal rules adopted by public authorities. This form of regulation appears in a variety of legal areas,
including criminal law, labour law, commercial law, tax law, competition law, and tort law, and may vary following a particular type
or sector of sport. It is in this dual and overlapping context that such much-publicized aspects as doping, sponsoring and media,
and responsibility for injuries are legally measured. This monograph fills a gap in the legal literature by giving academics,
practitioners, sports organizations, and policy makers access to sports law at this specific level. Lawyers representing parties with
interests in Slovenia will welcome this very useful guide, and academics and researchers will appreciate its value in the study of
comparative sports law.
The Routledge Handbook of Sports Sponsorship provides a comprehensive guide to the successful management of sport sponsorship. From
the development of an appropriate strategy to the implementation of the sponsorship operation through to post-event analysis, this book
offers an authoritative reference for large and small events. The text also provides an accessible review of the legal issues associated with
marketing, copyright and contracts in print, television and radio sponsorship, illustrated with a wealth of case studies. Includes: • Sports
marketing and sports management theory. • Stage by stage analysis of the sponsorship process •The roles of different key stakeholders in
the process • Thorough explanation of copyright and contract law for sports sponsorship • Major international sports sponsorship casestudies examined from concept stage through to post-event analysis. The Routledge Handbook of Sports Sponsorship is essential reading for
students and a valuable reference for professionals in sports law, sports management, sports marketing and brand management.
Sports Law looks at major court cases, statutes, and regulations that explore a variety of legal issues in the sports industry. The early
chapters provide an overview of sports law in general terms and explore its impact on race, politics, religion, and everyday affairs. Later
chapters address hot button issues such as gender equity, drug testing, and discrimination. Written from a sport management perspective,
rather than from a lawyer’s, this text covers all the major areas presented in sports law today including: cases relating to torts, contracts,
intellectual property, and agents. Factual scenarios throughout the text allow students to critically examine and apply sport management
principles to legal issues facing the sports executive.
Derived from the renowned multi-volume International Encyclopaedia of Laws, this practical analysis of sports law in Switzerland deals with
the regulation of sports activity by both public authorities and private sports organizations. The growing internationalization of sports inevitably
increases the weight of global regulation, yet each country maintains its own distinct regime of sports law and its own national and local
sports organizations. Sports law at a national or organizational level thus gains a growing relevance in comparative law. The book describes
and discusses both state-created rules and autonomous self-regulation regarding the variety of economic, social, commercial, cultural, and
political aspects of sports activities. Self- regulation manifests itself in the form of by-laws, and encompasses organizational provisions,
disciplinary rules, and rules of play. However, the trend towards more professionalism in sports and the growing economic, social and cultural
relevance of sports have prompted an increasing reliance on legal rules adopted by public authorities. This form of regulation appears in a
variety of legal areas, including criminal law, labour law, commercial law, tax law, competition law, and tort law, and may vary following a
particular type or sector of sport. It is in this dual and overlapping context that such much-publicized aspects as doping, sponsoring and
media, and responsibility for injuries are legally measured. This monograph fills a gap in the legal literature by giving academics, practitioners,
sports organizations, and policymakers access to sports law at this specific level. Lawyers representing parties with interests in Switzerland
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will welcome this very useful guide, and academics and researchers will appreciate its value in the study of comparative sports law.
This is a guide to promotion and sales in the sport industry. Experts from the classroom and sports field offer insights and experiential data on
the skills needed to succeed in sports promotion and sales.
Keeping pace with the rapidly evolving field of sport management, Contemporary Sport Management, the authoritative introductory text in the
field, returns with a thoroughly updated seventh edition. Over 50 contributors with a diverse array of cultural and educational backgrounds
deliver a complete and contemporary overview of the field, presented in full color for a visually engaging read. With a simplified structure to
reflect current demands of the profession and addressing all the Common Professional Component topics outlined by the Commission on
Sport Management Accreditation (COSMA), Contemporary Sport Management, Seventh Edition With HKPropel Access, is organized into
three parts. Part I, Introduction to Sport Management, provides an overview of the field and leadership concepts associated with it. Part II,
Sport Management Sites, details the major settings in which many sport management careers are carried out, including new content on sport
participation across the life span. In part III, Sport Management Functions, readers will learn about the key functional areas of sport
management, including sport marketing, sport communication, sport facility and event management, and more, with new content on sales as
a career path. New and updated content throughout this edition allows students to stay on the leading edge of the field: Discussion of the
evolution of esports, fantasy sports, and sport betting Content covering emerging technologies in sport management, including streaming,
artificial intelligence (AI), augmented reality (AR), and virtual reality (VR) New case study sidebars with short-answer questions
Recommended Case Studies in Sport Management journal articles for each chapter, designed to promote critical thinking and demonstrate
understanding of chapter content Related student learning activities and recommended articles are now delivered through HKPropel. These
supplemental materials are designed to increase student engagement and enhance understanding of chapter content. With more than 200
activities, including comprehension activities, web activities, and Day in the Life activities tied to professional profiles, students will be
challenged to think critically about sport management as both a field of study and a vibrant professional environment with a variety of career
paths, and they will develop insight into issues they will encounter in their careers. Chapter quizzes are also included and can be assigned by
instructors. Contemporary Sport Management, Seventh Edition, will broaden students’ understanding of sport management issues,
emphasizing critical thinking, ethics, and diversity while providing students with an introduction to all the aspects of the field they need to
know as they prepare to enter the profession. Note: A code for accessing HKPropel is not included with this ebook but may be purchased
separately.
Sport sponsorship contracts become evermore important and lucrative (expensive), however it is not clear whether investors support this
trend. This study aims to analyze investors' reactions on the stock market when a sport sponsorship agreement with a German company is
announced. The German market is tested as it is very special, because of the investors' sentiment and the relatively low free float (Finter,
Niessen-Ruenzi, & Ruenzi, 2011) and also because no other study regarding this topic has focused on this market, yet. After conducting an
event study with a unique sample of 87 announcements which are dated from 2000 to 2017 the results reveal no significant abnormal returns,
but a positive drift on and after the day of announcement. However, a linear regression with various variables shows that companies that are
from the same region as the sponsee and contracts which are made with soccer related organizations are positively related to the stock price
of the sponsor. On the other hand the value of the company is negatively related to the share price reactions. The relation between stock
price development and sports teams which are abroad, congruence, contract price, contract length, new contracts, the amount of cash of the
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sponsor, becoming the main sponsor and the value of sport teams are ambiguous or not significant. These results suggest that, under certain
circumstances, sports sponsorship may be a worthwhile investment for German companies.
Now in a fully revised and updated third edition, Sport Facility Operations Management goes beyond the basic theories of sport facility
management to include relevant practical professional experiences connecting facilities, people, and technology. This is a comprehensive
and engaging textbook introducing cutting-edge concepts and best practice in sport facility operations management. Each chapter contains
real-world case studies and discussion questions, innovative 'Technology Now' and new ‘Facility Focus’ features, and ‘In the Field’
segments about what is going on in the industry. This new edition also provides new content in the areas of project management, social and
digital media, revenue generation and diversification, performance analytics, and impacts and legacies. This is a vital resource for sport
management educators and students, especially those studying facility management. It is also an interesting read for industry professionals
working in sport facility management, from grassroots and community complexes to global mega stadiums and arenas. Dedicated online
materials include PowerPoint presentations for each chapter; multiple-choice and essay questions; online appendices with diagrams,
schematics, manuals, and forms; a glossary; and a sample master syllabus.
Sports marketing has become a cornerstone of successful sports management and business, driving growth in sport organisations and
widening fan-bases. Showcasing the latest thinking and research in sports marketing from around the world, the Routledge Handbook of
Sports Marketing goes further than any other book in exploring the full range of this exciting discipline. Featuring contributions from worldleading scholars and practitioners from across the globe, the book examines theories, concepts, issues and best practice across six thematic
sections—brands, sponsorship, ambush marketing, fans and spectators, media, and ethics and development—and examines key topics such
as: consumer behaviour marketing communications strategic marketing international marketing experiential marketing and marketing and
digital media Comprehensive and authoritative, the Routledge Handbook of Sports Marketing is an essential reference for any student or
researcher working in sport marketing, sport management, sport business, sports administration or sport development, and for all
practitioners looking to develop their professional knowledge.

This new edition includes an overview of the history of the development of sports markets and the role of economics in
the analysis of these markets. It has been thoroughly updated to take account of new developments.
Increased stability and security have renewed investment confidence in Colombia, which, with vast natural resources, a
strengthened fiscal policy following reform in 2012, and a number of new free trade agreements, is well positioned to
continue experiencing growth. The extractive industries, alongside the financial, infrastructure and retail sectors are
particularly dynamic as the government pursues diversification strategies and the middle class expands.
This handbook offers a comprehensive overview of the most important and fundamental elements for the management of
team sports organisations. It is intended to meet the needs of full-time and voluntary individuals in management positions
in professional and semi-professional sports clubs, leagues and federations, and those who aspire to such positions. In
addition to management-relevant aspects, its interdisciplinary approach also includes the basics of law and media, which
are vital to the successful management of team sports organisations. Bringing together experts from the respective
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disciplines, the book’s content is presented in a clear and straightforward manner, facilitating its implementation in
practice.
For decades, sports economics has been set within the framework of equilibrium economics, in particular when modelling
team sport leagues. Based on a conviction that this does not reflect real life, this book addresses a gap in the literature
and opens up a new research area by applying concepts drawn from disequilibrium economics. It is divided into two
parts, the first of which focuses on economic disequilibrium in sports markets and competitive imbalance in sporting
contests. The second part concentrates on soft budget constraints and their consequences for club governance and
management.
Outlines the American legal system and tort law as they apply to sports from high school to professional, and discusses
liability, drugs, discrimination, contracts, antitrust, labor relations, violence, gambling, and other topics.
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