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Storytelling In The New Hollywood
Ask a scientist about Hollywood, and you’ll probably get
eye rolls. But ask someone in Hollywood about science,
and they’ll see dollar signs: moviemakers know that
science can be the source of great stories, with all the
drama and action that blockbusters require. That’s a
huge mistake, says Randy Olson: Hollywood has a lot to
teach scientists about how to tell a story—and, ultimately,
how to do science better. With Houston, We Have a
Narrative, he lays out a stunningly simple method for
turning the dull into the dramatic. Drawing on his unique
background, which saw him leave his job as a working
scientist to launch a career as a filmmaker, Olson first
diagnoses the problem: When scientists tell us about
their work, they pile one moment and one detail atop
another moment and another detail—a stultifying
procession of “and, and, and.” What we need instead is
an understanding of the basic elements of story, the
narrative structures that our brains are all but hardwired
to look for—which Olson boils down, brilliantly, to “And,
But, Therefore,” or ABT. At a stroke, the ABT approach
introduces momentum (“And”), conflict (“But”), and
resolution (“Therefore”)—the fundamental building blocks
of story. As Olson has shown by leading countless
workshops worldwide, when scientists’ eyes are opened
to ABT, the effect is staggering: suddenly, they’re not
just talking about their work—they’re telling stories about
it. And audiences are captivated. Written with an
uncommon verve and enthusiasm, and built on principles
that are applicable to fields far beyond science, Houston,
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We Have a Narrative has the power to transform the way
science is understood and appreciated, and ultimately
how it’s done.
First Published in 1987. Routledge is an imprint of Taylor
& Francis, an informa company.
Between 1967 and 1976 a number of extraordinary
factors converged to produce an uncommonly
adventurous era in the history of American film. The end
of censorship, the decline of the studio system,
economic changes in the industry, and demographic
shifts among audiences, filmmakers, and critics created
an unprecedented opportunity for a new type of
Hollywood movie, one that Jonathan Kirshner identifies
as the "seventies film." In Hollywood's Last Golden Age,
Kirshner shows the ways in which key films from this
period-including Chinatown, Five Easy Pieces, The
Graduate, and Nashville, as well as underappreciated
films such as The Friends of Eddie Coyle, Klute, and
Night Moves-were important works of art in continuous
dialogue with the political, social, personal, and
philosophical issues of their times. These "seventies
films" reflected the era's social and political upheavals:
the civil rights movement, the domestic consequences of
the Vietnam war, the sexual revolution, women's
liberation, the end of the long postwar economic boom,
the Shakespearean saga of the Nixon Administration and
Watergate. Hollywood films, in this brief, exceptional
moment, embraced a new aesthetic and a new approach
to storytelling, creating self-consciously gritty, characterdriven explorations of moral and narrative ambiguity.
Although the rise of the blockbuster in the second half of
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the 1970s largely ended Hollywood's embrace of more
challenging films, Kirshner argues that seventies
filmmakers showed that it was possible to combine
commercial entertainment with serious explorations of
politics, society, and characters' interior lives.
'A dense, challenging and important book.' Philip French
Observer 'At the very least, this blockbuster is probably
the best single volume history of Hollywood we're likely
to get for a very long time.' Paul Kerr City Limits
'Persuasively argued, the book is also packed with facts,
figures and photographs.' Nigel Andrews Financial Times
Acclaimed for their breakthrough approach, Bordwell,
Staiger and Thompson analyze the basic conditions of
American film-making as a historical institution and
consider to what extent Hollywood film production
constitutes a systematic enterprise, in both its style and
its business operations. Despite differences of director,
genre or studio, most Hollywood films operate within a
set of shared assumptions about how a film should look
and sound. Such assumptions are neither natural nor
inevitable; but because classical-style films have been
the type most widely seen, they have come to be
accepted as the 'norm' of film-making and viewing. The
authors show how these classical conventions were
formulated and standardized, and how they responded to
the arrival of sound, colour, widescreen ratios and
stereophonic sound. They argue that each new
technological development has served a function within
an existing narrational system. The authors also examine
how the Hollywood cinema standardized the film-making
process itself. They describe how, over the course of its
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history, Hollywood developed distinct modes of
production in a constant search for maximum efficiency,
predictability and novelty. Set apart by its combination of
theoretical analysis and empirical evidence, this book is
the standard work on the classical Hollywood cinema
style of film-making from the silent era to the 1960s. Now
available in paperback, it is a 'must' for film students,
lecturers and all those seriously interested in the
development of the film industry.
Robert Altman and the Elaboration of Hollywood
Storytelling reveals an Altman barely glimpsed in
previous critical accounts of the filmmaker. This reexamination of his seminal work during the "Hollywood
Renaissance" or "New Hollywood" period of the early
1970s (including M*A*S*H, Brewster McCloud, McCabe
& Mrs. Miller, Images, The Long Goodbye, Thieves Like
Us, California Split, and Nashville) sheds new light on
both the films and the filmmaker, reframing Altman as a
complex, pragmatic innovator whose work exceeds, but
is also grounded in, the norms of classical Hollywood
storytelling rather than someone who rejected those
norms in favor of modernist art cinema. Its findings and
approach hold important implications for the study of
cinematic authorship. Largely avoiding thematic
exegesis, it employs an historical poetics approach,
robust functionalist frameworks, archival research, and
formal and statistical analysis to demystify the essential
features of the standard account of Altman's filmmaking
history and profile-lax narrative form, heavy reliance on
the zoom, sound design replete with overlapping
dialogue, improvisational infidelity to the screenplay, and
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a desire to subvert based in his time in the training
grounds of industrial filmmaking and filmed television.
The book provides a clear example of how a filmmaker
might work collaboratively and pragmatically within and
across media institutions to elaborate upon their
sanctioned practices and aims. We misunderstand
Altman's work, and the creative work of Hollywood
filmmakers in general, when we insist on describing
innovation as opposition to institutional norms and on
describing those norms as simply assimilating
innovation.
Quentin Tarantino’s long-awaited first work of fiction—at
once hilarious, delicious and brutal—is the always
surprising, sometimes shocking, novelization of his
Academy Award winning film. RICK DALTON—Once he
had his own TV series, but now Rick’s a washed-up
villain-of-the week drowning his sorrows in whiskey
sours. Will a phone call from Rome save his fate or seal
it? CLIFF BOOTH—Rick’s stunt double, and the most
infamous man on any movie set because he’s the only
one there who might have got away with murder. . . .
SHARON TATE—She left Texas to chase a movie-star
dream, and found it. Sharon’s salad days are now spent
on Cielo Drive, high in the Hollywood Hills. CHARLES
MANSON—The ex-con’s got a bunch of zonked-out
hippies thinking he’s their spiritual leader, but he’d trade
it all to be a rock ‘n’ roll star.
Provides guidance for aspiring scriptwriters on how to
create a successful screenplay, offering practical
suggestions on how to develop themes within the plot,
use structure to define the story, create memorable
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characters, and present moral dilemmas andconflicts.
Hollywood makes the most widely successful pleasuregiving artworks the world has ever known. The industry
operates under the assumption that pleasurable
aesthetic experiences, among huge populations,
translate into box office success. With that goal in mind,
Hollywood has systematized thedelivery of aesthetic
pleasure, packaging and selling it on a massive scale. In
Hollywood Aesthetic, Todd Berliner accounts for the
chief attraction of Hollywood cinema worldwide: its
entertainment value. Analyzing Hollywood in the areas of
narrative, style, ideology, and genre, Hollywood
Aesthetic offers a comprehensive appraisal of the
aesthetic design of Americancommercial cinema.
Grounded in film history and in the psychological and
philosophical literature on aesthetics, the book situates
aesthetic analyses within the context of film reception,
the film industry, and the current understanding of
human psychology.Illustrated with numerous examples,
Hollywood Aesthetic analyzes the design of a range of
films that span Hollywood history. The book examines
films, such as City Lights and Goodfellas, that have
earned aesthetic appreciation from both fans and critics.
But it also studies curious outliers andcelebrated
Hollywood experiments, such as The Killing and Starship
Troopers, films popular with cinephiles and cult
audiences. And it demonstrates the ways in which even
ordinary popular films, from Tarzan and His Mate to
Rocky III, as well as New Hollywood action blockbusters,
like Die Hard and TheDark Knight, offer aesthetic
pleasure to mass audiences. Hollywood Aesthetic
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explains how these and dozens of other Hollywood
movies engage viewers by satisfying their aesthetic
desires. Many film scholars dismiss Hollywood cinema
as mere commercial entertainment and leave it at that.
Hollywood Aesthetic explains how Hollywood creates, for
huge numbers of people, some of their most exhilarating
experiences of art.
An overview of film studies
Largely through trial and error, filmmakers have developed
engaging techniques that capture our sensations, thoughts,
and feelings. Philosophers and film theorists have thought
deeply about the nature and impact of these techniques, yet
few scientists have delved into empirical analyses of our
movie experience-or what Arthur P. Shimamura has coined
"psychocinematics." This edited volume introduces this
exciting field by bringing together film theorists, philosophers,
psychologists, and neuroscientists to consider the viability of
a scientific approach to our movie experience.
Storytelling in World Cinemas, Vol. 2: Contexts addresses the
questions of what and why particular stories are told in films
around the world, both in terms of the forms of storytelling
used, and of the political, religious, historical, and social
contexts informing cinematic storytelling. Drawing on films
from all five continents, the book approaches storytelling from
a cultural/historical multidisciplinary perspective, focusing on
the influence of cultural politics, postcolonialism, women's
social and cultural positions, and religious contexts on film
stories. Like its sister volume, Storytelling in World Cinemas,
Vol. 1: Forms, this book is an innovative addition to the
academic study of world cinemas.
Hollywood moviemaking is one of the constants of American
life, but how much has it changed since the glory days of the
big studios? David Bordwell argues that the principles of
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visual storytelling created in the studio era are alive and well,
even in today’s bloated blockbusters. American filmmakers
have created a durable tradition—one that we should not be
ashamed to call artistic, and one that survives in both
mainstream entertainment and niche-marketed indie cinema.
Bordwell traces the continuity of this tradition in a wide array
of films made since 1960, from romantic comedies like Jerry
Maguire and Love Actually to more imposing efforts like A
Beautiful Mind. He also draws upon testimony from writers,
directors, and editors who are acutely conscious of employing
proven principles of plot and visual style. Within the limits of
the "classical" approach, innovation can flourish. Bordwell
examines how imaginative filmmakers have pushed the
premises of the system in films such as JFK, Memento, and
Magnolia. He discusses generational, technological, and
economic factors leading to stability and change in Hollywood
cinema and includes close analyses of selected shots and
sequences. As it ranges across four decades, examining
classics like American Graffiti and The Godfather as well as
recent success like The Lord of the Rings: The Two Towers,
this book provides a vivid and engaging interpretation of how
Hollywood moviemakers have created a vigorous, resourceful
tradition of cinematic storytelling that continues to engage
audiences around the world.
Interactive Narratives and Transmedia Storytelling provides
media students and industry professionals with strategies for
creating innovative new media projects across a variety of
platforms. Synthesizing ideas from a range of theorists and
practitioners across visual, audio, and interactive media, Kelly
McErlean offers a practical reference guide and toolkit to best
practices, techniques, key historical and theoretical concepts,
and terminology that media storytellers and creatives need to
create compelling interactive and transmedia narratives.
McErlean takes a broad lens, exploring traditional narrative,
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virtual reality and augmented reality, audience interpretation,
sound design, montage, the business of transmedia
storytelling, and much more. Written for both experienced
media practitioners and those looking for a reference to help
bolster their creative toolkit or learn how to better craft
multiplatform stories, Interactive Narratives and Transmedia
Storytelling serves as a guide to navigating this evolving
world.
A comprehensive manual on the production of a movie
includes discussions of digital and film systems, sound
recording, lighting, editing, and the postproduction and
distribution processes.
New Hollywood extends from the radical gestures of the
'Hollywood Renaissance' of the late 1960s and early 1970s to
the current dominance of the corporate blockbuster. Geoff
King covers new Hollywood dynamically and accessibly in
this thoroughly modern introductory text. He discusses
diverse films as well as the film-makers and film companies,
focusing on the interactions between the film texts, their
social contexts and the industry producing them. Using
examples across Hollywood and its genres, King reveals how
the positions of studios within media conglomerates, together
with the impact of television, advertising and franchising on
the New Hollywood, shape the form and content of the films.
Bringing together twenty-five years of work on what he has
called the "historical poetics of cinema," David Bordwell
presents an extended analysis of a key question for film
studies: how are films made, in particular historical contexts,
in order to achieve certain effects? For Bordwell, films are
made things, existing within historical contexts, and aim to
create determinate effects. Beginning with this central thesis,
Bordwell works out a full understanding of how films channel
and recast cultural influences for their cinematic purposes.
With more than five hundred film stills, Poetics of Cinema is a
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must-have for any student of cinema.
Written by two of the leading scholars in film studies, Film
History: An Introduction 4e is a comprehensive, global survey
of the medium that covers the development of every genre in
film, from drama and comedy to documentary and
experimental. Concepts and events are illustrated with frame
enlargements taken from the original sources, giving students
more realistic points of reference.
Seminar paper from the year 2005 in the subject
Communications - Movies and Television, grade: 1,3,
University of Siegen (Forschungskolleg 615), course:
Narration and Film, 10 entries in the bibliography, language:
English, comment: Die Arbeit zeigt eine neue Art der
Erzahlstruktur in Hollywoodfilmen der spaten neunziger und
des neuen Jahrtausends. Hauptaugenmerke werden dabei
auf diegetische Bruche, Zeitschienen, Raumreprasentation
und Charakterprasentation gelegt. Neben Vanilla Sky werden
auch Beispiele aus Fight Club, Memento, The Sixth Sense
und Identity gebraucht., abstract: For a long time, most
Hollywood directors stuck to a certain kind of narrative
strategies to convey their view of the world to the recipient.
Movie-conventions were therefore set from the beginning of
profitable movie making and were fastened by the rise of big
movie studios. In recent modern movies however, some
directors have laid extreme interest on not sticking to the
conventions and established a kind of non-narrative
technique. As a result some of the most astonishing movies
of the 90ies and the new millennium were created. The
success of some of these movies can be explained by two
facts. First of all, the abolishing of movie conventions resulted
in the filmic reproduction of stories that had before been said
to be unfit for filmic expression. Secondly the movies created
drew their fascination from a non-understanding. With no
classical movie conventions aligned, these movies seemed
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disturbing and frightening but it is also this disturbance that
mesmerizes the viewer. In this essay I will try to outline in
which way narrative conventions are abolished in modern
productions and what effect this has on the spectator. To
reduce the amount of information and to exemplify certain
points I will stick to Cameron Crowe's movie Vanilla Sky
(2001) which is based on the motion picture Arbre los Ojos
(1997) by Alejandro Amenabar. The choice is justified by a
rather confusing structure"
Introduction: the way Hollywood told it -- The frenzy of five fat
years; Interlude: Spring 1940: lessons from our town
Tired of the all the digital filmmaking guidebooks that give you
only the nuts and bolts of how to use a camera? The third
edition of Video Shooter takes the how-to knowledge a step
further by showing you how to craft a story in your video.
Barry Braverman is an experienced shooter and filmmaker
whose is highly regarded in the field. This book covers
everything from framing a shot, to lighting, to the type of
camera (and tripod) you should use, and perhaps most
importantly--how to translate the use of all this equipment and
techniques into a story. The author is a veteran cinematic
storyteller, and he shares practiced film-style techniques for
use on your own DV cam. Humorous and opinionated, the
author provides anecdotes and full-color illustrations that help
you to learn the tricks of the trade. He gets right to the point
of what you need to know to get good shots-and on a budget.
New to this edition: * more up-to-date techniques involving
HD technology * more coverage on the multi-skillset required
of today's filmmakers (who are asked to act simultaneously
as Director, Director of Photography, Cinematographer,
Sound Recordists, etc.) *Website including craft tips,
equipment review/blogs, and a teacher's corner to support
use of the book in film studies/digital media class (includes
student work completed in class using the text)
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Film is an art form with a language and an aesthetic all its
own. Since 1979, David Bordwell and Kristin Thompson's
Film Art has been the best-selling and most widely respected
introduction to the analysis of cinema. Taking a skillscentered approach supported by examples from many
periods and countries, the authors help students develop a
core set of analytical skills that will enrich their understanding
of any film, in any genre. In-depth examples deepen students'
appreciation for how creative choices by filmmakers affect
what viewers experience and how they respond. Film Art is
generously illustrated with more than 1,000 frame
enlargements taken directly from completed films, providing
concrete illustrations of key concepts. Along with updated
examples and expanded coverage of digital filmmaking, the
tenth edition also offers Connect for Film Art, a digital solution
that includes multimedia tutorials along with web-based
assignment and assessment tools.
HARNESS THE POWER OF HOLLYWOOD
STORYTELLING MAGIC Renowned Hollywood story expert
Michael Hauge's Six Step Success Story formula gives your
potential clients and buyers the emotional experience of
success-and will move them to take action.
The power and importance of storytelling is now widely
accepted, but this book goes further to focus on storymaking.
CONNECTION brings together a former scientist, a story
consultant, and an improv actor to give you the critical
thinking of science combined with a century of Hollywood
knowledge in the creation and shaping of stories. The
material is relevant to lawyers, politicians, public health
workers, educators, activists-- everyone. In today's
"Twitterfied" world, CONNECTION provides the narrative
tools for effective communication.
"Peter Decherney tells the story of Hollywood, from its
nineteenth-century origins to the emergence of internet media
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empires. Using well-known movies, stars, and directors, the
book shows that the elements we take to be a natural part of
the Hollywood experience--stars, genre-driven storytelling,
blockbuster franchises, etc.--are the product of cultural,
political, and commercial forces"--

The narrative spell cast over politics and society
Politics is no longer the art of the possible, but of the
fictive. Its aim is not to change the world as it exists,
but to affect the way that it is perceived. In
Storytelling Christian Salmon looks at the twenty-firstcentury hijacking of creative imagination,
anatomizing the timeless human desire for narrative
form, and how this desire is abused by the marketing
mechanisms that bolster politicians and their
products: luxury brands trade on embellished
histories, managers tell stories to motivate
employees, soldiers in Iraq train on Hollywoodconceived computer games, and spin doctors
construct political lives as if they were a folk epic.
This “storytelling machine” is masterfully unveiled by
Salmon, and is shown to be more effective and
insidious as a means of oppression than anything
dreamed up by Orwell.
This unprecedented history of Black cinema
examines 100 years of Black movies—from Gone
with the Wind to Blaxploitation films to Black
Panther—using the struggles and triumphs of the
artists, and the films themselves, as a prism to
explore Black culture, civil rights, and racism in
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America. From the acclaimed author of The Butler
and Showdown. Beginning in 1915 with D. W.
Griffith's The Birth of a Nation—which glorified the Ku
Klux Klan and became Hollywood's first
blockbuster—Wil Haygood gives us an incisive,
fascinating, little-known history, spanning more than
a century, of Black artists in the film business, onscreen and behind the scenes. He makes clear the
effects of changing social realities and events on the
business of making movies and on what was
represented on the screen: from Jim Crow and
segregation to white flight and interracial
relationships, from the assassination of Malcolm X,
to the O. J. Simpson trial, to the Black Lives Matter
movement. He considers the films
themselves—including Imitation of Life, Gone with the
Wind, Porgy and Bess, the Blaxploitation films of the
seventies, Do The Right Thing, 12 Years a Slave,
and Black Panther. And he brings to new light the
careers and significance of a wide range of historic
and contemporary figures: Hattie McDaniel, Sidney
Poitier, Berry Gordy, Alex Haley, Spike Lee, Billy
Dee Willliams, Richard Pryor, Halle Berry, Ava
DuVernay, and Jordan Peele, among many others.
An important, timely book, Colorization gives us both
an unprecedented history of Black cinema and a
groundbreaking perspective on racism in modern
America.
From mainstream blockbusters to art house cinema,
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narrative and narration are the driving forces that
organize a film. Yet attempts to explain these forces
are often mired in notoriously complex terminology
and dense theory. Warren Buckland provides a clear
and accessible introduction that explains how
narrative and narration work using straightforward
language. Narrative and Narration distills the basic
components of cinematic storytelling into a set of
core concepts: narrative structure, processes of
narration, and narrative agents. The book opens with
a discussion of the emergence of narrative and
narration in early cinema and proceeds to illustrate
key ideas through numerous case studies. Each
chapter guides readers through different methods
that they can use to analyze cinematic storytelling.
Buckland also discusses how departures from
traditional modes, such as feminist narratives, art
cinema, and unreliable narrators, can complicate
and corroborate the book’s understanding of
narrative and narration. Examples include
mainstream films, both classic and contemporary; art
house films of every stripe; and two relatively new
styles of cinematic storytelling: the puzzle film and
those driven by a narrative logic derived from video
games. Narrative and Narration is a concise
introduction that provides readers with fundamental
tools to understand cinematic storytelling.
A contributing editor at Wired examines the way
entertainment has shifted in the face of new media
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and discusses the way that people such as Will
Wright, James Cameron and Damon Lindelof are
changing how we play, relax and think. Reprint.
An entertainment and tech insider—YouTube’s chief
business officer—delivers the first detailed account of
the rise of YouTube, the creative minds who have
capitalized on it to become pop culture stars, and
how streaming video is revolutionizing the media
world. In the past ten years, the internet video
platform YouTube has changed media and
entertainment as profoundly as the invention of film,
radio, and television did, more than six decades
earlier. Streampunks is a firsthand account of this
upstart company, examining how it evolved and
where it will take us next. Sharing behind-the-scenes
stories of YouTube’s most influential
stars—Streampunks like Tyler Oakley, Lilly Singh,
and Casey Neistat—and the dealmakers brokering
the future of entertainment like Scooter Braun and
Shane Smith, Robert Kyncl uses his experiences at
three of the most innovative media companies, HBO,
Netflix, and YouTube, to tell the story of streaming
video and this modern pop culture juggernaut.
Collaborating with Google speechwriter Maany
Peyvan, Kyncl explains how the new rules of
entertainment are being written and how and why
the media landscape is radically changing, while
giving aspiring Streampunks some necessary advice
to launch their own new media careers. Kyncl
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persuasively argues that, despite concerns about
technology impoverishing artists or undermining
artistic quality, the new media revolution is actually
fueling a creative boom and leading to more
compelling, diverse, and immersive content.
Enlightening, surprising, and thoroughly entertaining,
Streampunks is a revelatory ride through the new
media rebellion that is reshaping our world.
Storytelling in the New HollywoodUnderstanding
Classical Narrative TechniqueHarvard University
Press
Film is an art form with a language and an aesthetic
all its own. Since 1979, David Bordwell, Kristin
Thompson and now, Co-Author, Jeff Smith's Film Art
has been the best-selling and most widely respected
introduction to the analysis of cinema. Taking a skillscentered approach supported by examples from
many periods and countries, the authors help
students develop a core set of analytical skills that
will enrich their understanding of any film, in any
genre. In-depth examples deepen students'
appreciation for how creative choices by filmmakers
affect what viewers experience and how they
respond. Film Art is generously illustrated with more
than 1,000 frame enlargements taken directly from
completed films, providing concrete illustrations of
key concepts. Along with updated examples and
expanded coverage of digital filmmaking, the twelfth
edition of Film Art delivers SmartBook, first and only
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adaptive reading experience currently available,
designed to help students stay focused, maximize
study time and retain basic concepts.
In a book as entertaining as it is enlightening, Kristin
Thompson offers the first in-depth analysis of
Hollywood's storytelling techniques and how they are
used to make complex, easily comprehensible,
entertaining films. She also takes on the myth that
modern Hollywood films are based on a narrative
system radically different from the one in use during
the Golden Age of the studio system. Drawing on a
wide range of films from the 1920s to the
1990s--from Keaton's Our Hospitality to Casablanca
to Terminator 2--Thompson explains such staples of
narrative as the goal-oriented protagonist, the double
plot-line, and dialogue hooks. She domonstrates that
the "three-act structure," a concept widely used by
practitioners and media commentators, fails to
explain how Hollywood stories are put together.
Thompson then demonstrates in detail how classical
narrative techniques work in ten box-office and
critical successes made since the New Hollywood
began in the 1970s: Tootsie, Back to the Future, The
Silence of the Lambs, Groundhog Day, Desperately
Seeking Susan, Amadeus, The Hunt for Red
October, Parenthood, Alien, and Hannah and Her
Sisters. In passing, she suggests reasons for the
apparent slump in quality in Hollywood films of the
1990s. The results will be of interest to movie fans,
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scholars, and film practitioners alike.
Throughout the centuries Aristotle's Poetics remained
something of a mystery. What was the great philosopher
trying to say about the nature of drama and storytelling? What
did he mean by pity, fear and catharsis? In this book, Ari
Hiltunen explains the mystery of the 'proper pleasure', which,
according to Aristotle, is the goal of drama and can be
brought about by using certain storytelling strategies. Hiltunen
develops Aristotle's thesis to demonstrate how the world's
best-loved fairy tales, Shakespeare's success, and empirical
studies on the enjoyment of drama and brain physiology, all
give support to the idea of a universal 'proper pleasure'
through storytelling. Examining the key concepts and logic of
Poetics, Hiltunen offers a unique insight to anyone who wants
to know the secret of successful storytelling, both in the past
and in today's multi-billion dollar entertainment industry. Ari
Hiltunen concludes that Aristotle's ideas and insights are as
valid today as they were over 2000 years ago. This book will
be of interest to all those working and studying in the fields of
communication, media and writing.
At the end of World War II, Hollywood basked in
unprecedented prosperity. Since then, numerous challenges
and crises have changed the American film industry in ways
beyond imagination in 1945. Nonetheless, at the start of a
new century Hollywood's worldwide dominance is intact indeed, in today's global economy the products of the
American entertainment industry (of which movies are now
only one part) are more ubiquitous than ever. How does
today's &quote;Hollywood&quote; - absorbed into
transnational media conglomerates like NewsCorp., Sony,
and Viacom - differ from the legendary studios of Hollywood's
Golden Age? What are the dominant frameworks and
conventions, the historical contexts and the governing
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attitudes through which films are made, marketed and
consumed today? How have these changed across the last
seven decades? And how have these evolving contexts
helped shape the form, the style and the content of
Hollywood movies, from Singin' in the Rain to Pirates of the
Caribbean? Barry Langford explains and interrogates the
concept of &quote;post-classical&quote; Hollywood cinema its coherence, its historical justification and how it can help or
hinder our understanding of Hollywood from the forties to the
present. Integrating film history, discussion of movies' social
and political dimensions, and analysis of Hollywood's
distinctive methods of storytelling, Post-Classical Hollywood
charts key critical debates alongside the histories they
interpret, while offering its own account of the &quote;postclassical.&quote; Wide-ranging yet concise, challenging and
insightful, Post-Classical Hollywood offers a new perspective
on the most enduringly fascinating artform of our age.
The Best Story Wins provides fresh perspectives on the
principles of Pixar-style storytelling, adapted by one of the
studio’s top creatives to meet the needs of entrepreneurs,
marketers, and business-minded storytellers of all stripes.
Pixar movies have transfixed viewers around the world and
stirred a hunger in creative and corporate realms to adopt
new and more impactful ways of telling stories. Former Pixar
and The Simpsons Animator and Story Artist Matthew Luhn
translates his two and half decades of storytelling techniques
and concepts to the CEOs, advertisers, marketers, and
creatives in the business world and beyond. A combination of
Luhn’s personal stories and storytelling insights, The Best
Story Wins retells the “Hero’s Journey” story building
methods through the lens of the Pixar films to help business
minds embrace the power of storytelling for themselves!
Archival Storytelling is an essential, pragmatic guide to one of
the most challenging issues facing filmmakers today: the use
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of images and music that belong to someone else. Where do
producers go for affordable stills and footage? How do
filmmakers evaluate the historical value of archival materials?
What do vérité producers need to know when documenting a
world filled with rights-protected images and sounds? How do
filmmakers protect their own creative efforts from
infringement? Filled with advice and insight from filmmakers,
archivists, film researchers, music supervisors, intellectual
property experts, insurance executives and others, Archival
Storytelling defines key terms-copyright, fair use, public
domain, orphan works and more-and challenges filmmakers
to become not only archival users but also archival and
copyright activists, ensuring their ongoing ability as creators
to draw on the cultural materials that surround them. Features
conversations with industry leaders including Patricia
Aufderheide, Hubert Best, Peter Jaszi, Jan Krawitz, Lawrence
Lessig, Stanley Nelson, Rick Prelinger, Geoffrey C. Ward and
many others.
How digital visual effects in film can be used to support
storytelling: a guide for scriptwriters and students. Computergenerated effects are often blamed for bad Hollywood
movies. Yet when a critic complains that "technology swamps
storytelling" (in a review of Van Helsing, calling it "an example
of everything that is wrong with Hollywood computergenerated effects movies"), it says more about the weakness
of the story than the strength of the technology. In Digital
Storytelling, Shilo McClean shows how digital visual effects
can be a tool of storytelling in film, adding narrative power as
do sound, color, and "experimental" camera angles—other
innovative film technologies that were once criticized for being
distractions from the story. It is time, she says, to rethink the
function of digital visual effects. Effects artists say—contrary to
the critics—that effects always derive from story. Digital effects
are a part of production, not post-production; they are
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becoming part of the story development process. Digital
Storytelling is grounded in filmmaking, the scriptwriting
process in particular. McClean considers crucial questions
about digital visual effects—whether they undermine classical
storytelling structure, if they always call attention to
themselves, whether their use is limited to certain genres—and
looks at contemporary films (including a chapter-long analysis
of Steven Spielberg's use of computer-generated effects) and
contemporary film theory to find the answers. McClean
argues that to consider digital visual effects as simply
contributing the "wow" factor underestimates them. They are,
she writes, the legitimate inheritors of film storycraft.
Drawing on a wide range of films from the 1920s to the
1990s--from Keaton's Our Hospitality to Casablanca to
Terminator 2, Kristin Thompson offers the first in-depth
analysis of Hollywood's storytelling techniques and how they
are used to make complex, easily comprehensible,
entertaining films.
This book introduce the history of film as it is presently
conceived, written, and taught by its most accomplished
scholars. However, this book is not a distillation of everything
that is known about film history.
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