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The winner of the UK's Business Book of the Year Award for 2021, Ash Ali & Hasan Kubba's The Unfair Advantage is a groundbreaking expose of the myths behind startup
success and a blueprint for harnessing the things that really matter...
A perfect complement to the hit storytelling guide Long Story Short, this useful and inspiring workbook contains all-new exercises and prompts that walk you through creating a
story from idea to performance. Includes lists and guided prompts for generating ideas, story templates for developing your stories, and bonus content geared toward
performance. Perfect for aspiring storytellers, including The Moth performers, comics, memoirists, and public speakers, as well as readers hoping to use the power of storytelling
for their brand or business.
The #1 internationally bestselling, gripping true story of a frontline trauma surgeon operating in the world’s most dangerous war zones For more than 25 years, surgeon David
Nott has volunteered in some of the world’s most dangerous conflict zones. From Sarajevo under siege in 1993 to clandestine hospitals in rebel-held eastern Aleppo, he has
carried out lifesaving operations in the most challenging conditions, and with none of the resources of a major metropolitan hospital. He is now widely acknowledged as the most
experienced trauma surgeon in the world. War Doctor is his extraordinary story, encompassing his surgeries in nearly every major conflict zone since the end of the Cold War, as
well as his struggles to return to a “normal” life and routine after each trip. Culminating in his recent trips to war-torn Syria—and the untold story of his efforts to help secure a
humanitarian corridor out of besieged Aleppo to evacuate some 50,000 people—War Doctor is a heart-stopping and moving blend of medical memoir, personal journey, and
nonfiction thriller that provides unforgettable, at times raw, insight into the human toll of war.
This modern classic teaches you to use the art of storytelling to persuade, motivate, and inspire in life and business Anyone seeking to influence others must first know their own
story, and how to tell it properly. Whether you're proposing a risky new venture, trying to close a deal, or leading a charge against injustice, you have a story to tell. Tell it well and
you will create a shared experience with your listeners that can have profound results. In this modern classic, Annette Simmons reminds us that the oldest tool of influence is also
the most powerful. Showcasing over a hundred examples of effective storytelling drawn from the front lines of business and government, as well as myths, fables, and parables
form around the world, Simmons illustrates how story can be used to persuade, motivate, and inspire in ways that cold facts, bullets points, and directives can't. These stories,
combined with practical storytelling techniques, show anyone how to become a more effective communicator and achieve their goals.
From the beginning of the Coronavirus crisis in March of 2020, the media and politicians engaged in myths, half-truths, and even flat-out lies to bring about obedience from the
populace. Charade tackles these myths one by one, laying bare the brazen power grab by governors, experts, and corporations all seeking to bend the American people to their
will. David Marcus combines his reporting on the Coronavirus crisis with a cultural deep dive into how those in power used the emergency to consolidate power and change the
very concept of American freedoms. Government, media, advertisers, and scientists all sought to set an agenda to strip Americans of their rights. From church attendance to
running a business, right down to how many people can be in a private home, few rights were left wholly unchecked. What’s worse is that any challenge to the holy laws of
lockdowns were criticized and censored as dangerous and deadly speech. The question that remains is whether Americans will ever allow this to happen again. Now the lies of
2020 can be revealed. No, Americans weren’t all in it together. It was not as simple as “trust the science.” Donald Trump was not a villain, Andrew Cuomo was not a hero, and
lockdowns did vastly more harm than good. As America awakens from the nightmare of the Coronavirus crisis, it must learn lessons from it—but the first step is an honest
accounting of all the rank dishonesty.
How do we rate work? It’s good, it’s bad or it’s brilliant. What response does your work usually get? Be honest. This book will help you make your work brilliant. You don’t have
to be brilliant to produce brilliant work. Many of the characters you will meet in this book failed at school, lacked natural talent, were not especially gifted or were repeatedly
sacked. But their methods produced brilliant work – and they will work for you, too. Make Brilliant Work is the essential book from Rod Judkins, author of the international
bestseller The Art of Creative Thinking. Whether you are a business or an individual, you might find it hard to produce something significant and important. The real-life heroes in
this book will show you how to make the transformation from ordinary to extraordinary. From Roald Dahl to Steven Spielberg, and star architect Zaha Hadid: the figures in Make
Brilliant Work will show you how to think for yourself, take risks and persevere to create brilliant work.
In early 1970s Riggold, Georgia, Catherine Grace Cline, the daughter of the local Baptist preacher, dreams of escaping her small town for Atlanta, but after her dream becomes
reality, a tragedy transforms her perspective.
The Mom Test is a quick, practical guide that will save you time, money, and heartbreak. They say you shouldn't ask your mom whether your business is a good idea, because
she loves you and will lie to you. This is technically true, but it misses the point. You shouldn't ask anyone if your business is a good idea. It's a bad question and everyone will lie
to you at least a little . As a matter of fact, it's not their responsibility to tell you the truth. It's your responsibility to find it and it's worth doing right . Talking to customers is one of
the foundational skills of both Customer Development and Lean Startup. We all know we're supposed to do it, but nobody seems willing to admit that it's easy to screw up and
hard to do right. This book is going to show you how customer conversations go wrong and how you can do better.
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After writing a successful memoir, Donald Miller's life stalled. During what should have been the height of his success, he found himself unwilling to get out of bed, avoiding responsibility, even questioning the
meaning of life. But when two movie producers proposed turning his memoir into a movie, he found himself launched into a new story filled with risk, possibility, beauty, and meaning. A Million Miles in a
Thousand Years chronicles Miller's rare opportunity to edit his life into a great story, to reinvent himself so nobody shrugs their shoulders when the credits roll. Through heart-wrenching honesty and hilarious
self-inspection, Donald Miller takes readers through the life that emerges when it turns from boring reality into meaningful narrative. Miller goes from sleeping all day to riding his bike across America, from
living in romantic daydreams to fearful encounters with love, from wasting his money to founding a nonprofit with a passionate cause. Guided by a host of outlandish but very real characters, Miller shows us
how to get a second chance at life the first time around. A Million Miles in a Thousand Years is a rare celebration of the beauty of life.
In this New York Times bestseller, two women in different eras face similar life-altering decisions, the politics of exclusion, the terrible choices we face in wartime, and the redemptive power of love. In 1945,
Elsie Schmidt is a naive teenager, as eager for her first sip of champagne as she is for her first kiss. She and her family have been protected from the worst of the terror and desperation overtaking her
country by a high-ranking Nazi who wishes to marry her. So when an escaped Jewish boy arrives on Elsie’s doorstep on Christmas Eve, Elsie understands that opening the door would put all she loves in
danger. Sixty years later, in El Paso, Texas, Reba Adams is trying to file a feel-good Christmas piece for the local magazine, and she sits down with the owner of Elsie's German Bakery for what she expects
will be an easy interview. But Reba finds herself returning to the bakery again and again, anxious to find the heart of the story—a story that resonates with her own turbulent past. For Elsie, Reba’s questions
are a stinging reminder of that last bleak year of World War II. As the two women's lives become intertwined, both are forced to confront the uncomfortable truths of the past and seek out the courage to
forgive.
In an irresistible invitation to lighten up, look around, and live an unscripted life, a master of the art of improvisation explains how to adopt the attitudes and techniques used by generations of musicians and
actors. Let’s face it: Life is something we all make up as we go along. No matter how carefully we formulate a “script,” it is bound to change when we interact with people with scripts of their own. Improv
Wisdom shows how to apply the maxims of improvisational theater to real-life challenges—whether it’s dealing with a demanding boss, a tired child, or one of life’s never-ending surprises. Patricia Madson
distills thirty years of experience into thirteen simple strategies, including “Say Yes,” “Start Anywhere,” “Face the Facts,” and “Make Mistakes, Please,” helping readers to loosen up, think on their feet, and
take on everything life has to offer with skill, chutzpah, and a sense of humor.
Inheriting her best friend's diaries after a tragic accident, Kate learns unknown aspects of her late friend's life, from her deeply troubled childhood to her feelings of powerlessness as a wife and parent.
People forget facts, but they never forget a good story. Unfortunately it’s never that simple, though. Because for most, there’s nothing easy about crafting a memorable story, let alone linking it to
professional goals. But material for stories and anecdotes that can be used for your professional success surround you! Let the Story Do the Work shows you how to mine your experience for simple
narratives that will achieve your goals. You can learn to:• Capture attention• Engage your audience• Change minds• Inspire action• Pitch persuasively• And more!When you find the perfect hook, structure
your story according to its strengths, and deliver it at the right time in the right way, you’ll see firsthand how easy it is to turn everyday communications into opportunities to connect, gain buy-in, and build
lasting relationships.
Presents a groundbreaking investigation into the origins of morality at the core of religion and politics, offering scholarly insight into the motivations behind cultural clashes that are polarizing America.
In this rigorous and supremely honest book Alain de Botton helps us navigate the intimate and exciting – yet often confusing and difficult – experience that is sex. Few of us tend to feel we’re entirely normal
when it comes to sex, and what we’re supposed to be feeling rarely matches up with the reality. This book argues that 21st-century sex is ultimately fated to be a balancing act between love and desire, and
adventure and commitment. Covering topics that include lust, fetishism, adultery and pornography, Alain de Botton frankly articulates the dilemmas of modern sexuality, offering insights and consolation to
help us think more deeply and wisely about the sex we are, or aren’t, having. One in the new series of books from The School of Life, launched May 2012: How to Stay Sane by Philippa Perry How to Find
Fulfilling Work by Roman Krznaric How to Worry Less About Money by John Armstrong How to Change the World by John-Paul Flintoff How to Thrive in the Digital Age by Tom Chatfield How to Think More
About Sex by Alain de Botton
Imaginary friend Budo narrates this heartwarming story of love, loyalty, and the power of the imagination—the perfect read for anyone who has ever had a friend . . . real or otherwise Budo is lucky as
imaginary friends go. He's been alive for more than five years, which is positively ancient in the world of imaginary friends. But Budo feels his age, and thinks constantly of the day when eight-year-old Max
Delaney will stop believing in him. When that happens, Budo will disappear. Max is different from other children. Some people say that he has Asperger's Syndrome, but most just say he's "on the spectrum."
None of this matters to Budo, who loves Max and is charged with protecting him from the class bully, from awkward situations in the cafeteria, and even in the bathroom stalls. But he can't protect Max from
Mrs. Patterson, the woman who works with Max in the Learning Center and who believes that she alone is qualified to care for this young boy. When Mrs. Patterson does the unthinkable and kidnaps Max, it
is up to Budo and a team of imaginary friends to save him—and Budo must ultimately decide which is more important: Max's happiness or Budo's very existence. Narrated by Budo, a character with a unique
ability to have a foot in many worlds—imaginary, real, child, and adult— Memoirs of an Imaginary Friend touches on the truths of life, love, and friendship as it races to a heartwarming . . . and heartbreaking
conclusion.

Stumbling on a video confession detailing a decade-old missing-persons cold case, the neurotic Milo embarks on a madcap journey to solve the mystery, which enables
unexpected personal revelations. By the author of Something Missing. Original.
"The story of an obsessive-compulsive housebreaker whose every waking moment is jam-packed with finicky clockwork ritual--the kind of intense micro-planning that might have
made even Napoleon back off...Matthew Dicks has created an unforgettable character that will have you torn between wanting to throttle him--or adopt him." --Alan Bradley,
author of the New York Times bestselling Flavia de Luce novels A career criminal with OCD tendencies and a savant-like genius for bringing order to his crime scenes, Martin
considers himself one of the best. After all, he’s been able to steal from the same people for years on end—virtually undetected. Of course, this could also be because of his
unique business model—taking only items that will go unnoticed by the homeowner. After all, who would notice a missing roll of toilet paper here, a half-used bottle of maple syrup
there, or even a rarely used piece of china buried deep within a dusty cabinet? Even though he's never met these homeowners, spending hours in their houses, looking through
their photo albums and reading their journals, he feels like he knows them. So Martin decides to meddle more in their lives—playing the part of a rather odd guardian angel—even
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though it means breaking many of his neurotic rules. In this hilarious, suspenseful and often profound novel about a man used to planning every second of his life, Martin comes
to realize that life is much better lived on the edge (at least some of the time).
Storytelling Is One Of The Greatest Skills A Person Can Have, Yet Only Few People Know How To Really Tell A Story.This storytelling method is a proven-to-work method. You
can use it not only for presentations and speeches, but most importantly in everyday life situations to take your ability to make any story sound intriguing and completely capture
the listener's attention!You'll Soon Find Out:- The 10 Simple Steps To Making Any Story Powerful- How To Easily Talk To Anyone - The Secret Strategy That Master Storytellers
Use- How To Tell An Inspirational, Hilarious, or Scary Story That People Will Not Forget- How To Break the Ice With A Neighbor, Co-Worker, or Someone Your Attracted To- The
2 Best Ways To Begin A Story And Get The Listener Immediately Hooked!- And Much, Much More!Maximize Your Communication Skills And Learn How To Tell Powerful,
Inspirational and Unforgettable Stories Today!
The Sunday Times Bestseller 'Really brilliant and just crammed with wisdom and insight. It will genuinely make a difference to me and the way I think about myself.' Stephen Fry
___ Everyone says they want to be happy. But that's much more easily said than done. What does being happy actually mean? And how do you even know when you feel it? In
Happy Derren Brown explores changing concepts of happiness - from the surprisingly modern wisdom of the Stoics and Epicureans in classical times right up until today, when
the self-help industry has attempted to claim happiness as its own. He shows how many of self-help's suggested routes to happiness and success - such as positive thinking, selfbelief and setting goals - can be disastrous to follow and, indeed, actually cause anxiety. Happy aims to reclaim happiness and to enable us to appreciate the good things in life,
in all their transient glory. By taking control of the stories we tell ourselves, by remembering that 'everything's fine' even when it might not feel that way, we can allow ourselves to
flourish and to live more happily. ___ What readers are saying: ***** 'Immensely positive and life-affirming' ***** 'This is the blue print to a good life' ***** 'Thought provoking and
potentially life-changing.'
Viral marketing should not be a happy accident Aashish Chopra’s first viral video was shot with close to no budget and sparing equipment. Yet, today, his content has over 350
million views and industry masters universally agree that Aashish has cracked the viral code. In Fast, Cheap and Viral, the ace marketer shares the secrets behind his success –
all of them learnt and honed on his journey. This one-stop super-guide to viral video marketing gives you the low-down on: HOW TO GRAB EYEBALLS in a sea of content; HOW
TO DRIVE ENGAGEMENT (because views can be bought, but engagement is earned); WHY STORYTELLING BEATS PRODUCTION VALUE and behind-the-scenes tips and
tricks; HOW TO BUILD YOUR PERSONAL BRAND and kill job insecurity. For every student, entrepreneur, blogger, marketing manager or leader who dreams of reaching
millions on a shoestring budget, this book is the definitive manual on sustainable viral success
A five-time Moth GrandSLAM winner and bestselling novelist shows how to tell a great story — and why doing so matters. Whether we realize it or not, we are always telling
stories. On a first date or job interview, at a sales presentation or therapy appointment, with family or friends, we are constantly narrating events and interpreting emotions and
actions. In this compelling book, storyteller extraordinaire Matthew Dicks presents wonderfully straightforward and engaging tips and techniques for constructing, telling, and
polishing stories that will hold the attention of your audience (no matter how big or small). He shows that anyone can learn to be an appealing storyteller, that everyone has
something “storyworthy” to express, and, perhaps most important, that the act of creating and telling a tale is a powerful way of understanding and enhancing your own life.
StoryworthyEngage, Teach, Persuade, and Change Your Life through the Power of StorytellingNew World Library
"This is your field guide to getting yourself to want to do everything you always wanted to want to do"--Page [4] of cover.
From the beloved author of Memoirs of an Imaginary Friend comes a wonderful new novel about a struggling man, written entirely in lists. Daniel Mayrock's life is at a crossroads. He knows the following to be
true: 1. He loves his wife Jill... more than anything. 2. He only regrets quitting his job and opening a bookshop a little (maybe more than a little) 3. Jill is ready to have a baby. 4. The bookshop isn’t doing well.
Financial crisis is imminent. Dan doesn't know how to fix it. 5. Dan hasn’t told Jill about their financial trouble. 6. Then Jill gets pregnant. This heartfelt story is about the lengths one man will go to and the
risks he will take to save his family. But Dan doesn’t just want to save his failing bookstore and his family’s finances: 1. Dan wants to do something special. 2. He’s a man who is tired of feeling ordinary. 3.
He’s sick of feeling like a failure. 4. He doesn't want to live in the shadow of his wife’s deceased first husband. Dan is also an obsessive list maker; his story unfolds entirely in his lists, which are brimming
with Dan’s hilarious sense of humor, unique world-view, and deeply personal thoughts. When read in full, his lists paint a picture of a man struggling to be a man, a man who has reached a point where he’s
willing to do anything for the love (and soon-to-be new love) of his life.
You found the right place: this book is written for you if you make over $100,000 and want ways to reduce your taxes, save more money in general and make more. It's exactly the book I wish I had a few
years ago.When I made my first million dollars, I waited around for an award ceremony that never happened. At that point I started looking around for books, websites, podcasts, or videos to shed light on
what do "rich" people do to reduce their taxable income use their money to make even more, and how to save more money now that I'm earning a lot more.But I was shocked to find that there was nothing
around. There were a shit ton of stories about how to start a business, how to make $1,000 a month, seven habits for manifesting money-but what about the guys and girls who actually have a little bit?
Stumped, I bent over and paid my taxes like a good citizen.But I knew the super rich understood something I didn't. They had the "bible" of rich shit you do when you have bookoo bucks. I wanted in.Here are
a few examples of what they were doing: - Donald Trump has saved $100 million+ from doing land easements- Most yacht owners expense 50%+ or more from their boat by moving into a charter- Mitt
Romney used the IDGT to minimize his $100 million estate taxes.How do they do it? Answering that question became my mission: to uncover what super rich people are doing that us commoners don't know
about, so we can take power back for ourselves.But there wasn't a central repository of this knowledge. So many financial advisors were poor; they gave out information, but hardly any of them followed those
strategies themselves. Furthermore, when they did give me advice or when I found suggestions in blog posts, it was unclear how these things actually worked.So I kept asking around to find out what others
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they did, and took notes. I've interviewed lots of millionaires, wealth managers, and tax strategists to figure out what to do with my own money, and here I'm sharing it with you. Everything in this book is a
validated strategy for high earners that I've personally used or talked with someone directly who's done it for themself.
Like Stephen Krashen's important work in The Power of Reading, Story Proof collects and analyzes the research that validates the importance of story, story reading, and storytelling to the brain development
and education of children and adults. Accomplished researcher and storyteller Kendall Haven, establishes the need for understanding the research findings in neural psychology and brain development and
the value of a common definition of story if one is to fully grasp the importance and necessity of story to the development of the human mind. To support his case, he reviews a wealth of research from
storytellers, teachers, and others who have experienced the power of story firsthand. The author has collected anecdotal experiences from over 100 performing storytellers and from 1,800 story practitioners
(mostly teachers) who have made extensive use of stories. He has read more than 150 qualitative and quantitative research studies that discuss the effectiveness of stories and/or storytelling for one or more
specific applications (education, organizational management, knowledge management, medical and narrative therapy, etc.). Forty of these studies were literature reviews and comparative studies including
analysis of over 1,000 studies and descriptive articles. He has also gathered research evidence from his own story performances for total audiences of over 4 million and from conducting story writing
workshops with 200,000 students and 40,000 teachers.
A five-time Moth GrandSLAM winner and bestselling novelist shows how to tell a great story — and why doing so matters. Whether we realize it or not, we are always telling stories. On a first date or job
interview, at a sales presentation or therapy appointment, with family or friends, we are constantly narrating events and interpreting emotions and actions. In this compelling book, storyteller extraordinaire
Matthew Dicks presents wonderfully straightforward and engaging tips and techniques for constructing, telling, and polishing stories that will hold the attention of your audience (no matter how big or small).
He shows that anyone can learn to be an appealing storyteller, that everyone has something "story worthy" to express, and, perhaps most important, that the act of creating and telling a tale is a powerful way
of understanding and enhancing your own life.
The key to good and efficient writing lies in the intelligent organisation of ideas and notes. This book helps students, academics and nonfiction writers to get more done, write intelligent texts and learn for the
long run. It teaches you how to take smart notes and ensure they bring you and your projects forward. The Take Smart Notes principle is based on established psychological insight and draws from a tried and
tested note-taking-technique. This is the first comprehensive guide and description of this system in English, and not only does it explain how it works, but also why. It suits students and academics in the
social sciences and humanities, nonfiction writers and others who are in the business of reading, thinking and writing. Instead of wasting your time searching for notes, quotes or references, you can focus on
what really counts: thinking, understanding and developing new ideas in writing. It does not matter if you prefer taking notes with pen and paper or on a computer, be it Windows, Mac or Linux. And you can
start right away.
Human beings are primates, and primates are political animals. Our brains, therefore, are designed not just to hunt and gather, but also to help us get ahead socially, often via deception and self-deception.
But while we may be self-interested schemers, we benefit by pretending otherwise. The less we know about our own ugly motives, the better - and thus we don't like to talk or even think about the extent of
our selfishness. This is "the elephant in the brain." Such an introspective taboo makes it hard for us to think clearly about our nature and the explanations for our behavior. The aim of this book, then, is to
confront our hidden motives directly - to track down the darker, unexamined corners of our psyches and blast them with floodlights. Then, once everything is clearly visible, we can work to better understand
ourselves: Why do we laugh? Why are artists sexy? Why do we brag about travel? Why do we prefer to speak rather than listen? Our unconscious motives drive more than just our private behavior; they also
infect our venerated social institutions such as Art, School, Charity, Medicine, Politics, and Religion. In fact, these institutions are in many ways designed to accommodate our hidden motives, to serve covert
agendas alongside their "official" ones. The existence of big hidden motives can upend the usual political debates, leading one to question the legitimacy of these social institutions, and of standard policies
designed to favor or discourage them. You won't see yourself - or the world - the same after confronting the elephant in the brain.
In this book, Lisa Miller shows how to use digital stories to lead students through all phases of the writing process, from planning to revising and editing. She leads teachers step-by-step through the process
of creating a digital story in an accessible, instructional, and entertaining way.--[book cover]
Although communities feel magical, they don't come together by magic. Get Together is a guide to cultivating a community-people who come together over what they care about. Whether starting a run crew,
helping online streamers connect with fans, or sparking a movement of K-12 teachers, the secret to community-building is the same: don't fixate on what you can do for people (or what they can do for you).
Instead, focus on what you can do with them. In Get Together, the People & Company team provides stories, prompts, and principles for each stage of cultivating a passionate group of people. Every
organization holds the potential to build and sustain a thriving community. Get Together shows readers how companies and customers, artist and fans, or organizers and advocates, can join forces to
accomplish more together than they could have alone.

Re-focus your business plan and achieve the success your business deserves Business owners, and their teams, often lose their way in the midst of the day-to-day stress of generating sales
and profits. Whether your goal is selling millions of your product, expanding operations to a new location, or generating more profits, Start at the End offers a unique approach and action steps
for business owners and entrepreneurs to redevelop your business plan and achieve ultimate success. You'll learn how to re-create your long-term vision and then make continuous progress
in achieving that vision while continuing to hit your short-term goals. Start at the End offers inspiring stories of other entrepreneurs who have achieved significant success in this area, as well
as easy-to-follow exercises and next steps. Shows how to develop a realistic business and financial model based on market data Explains how to identify and pursue new opportunities, raise
capital, and build growth strategies Start at the End gives business owners a chance to take a step back, re-evaluate your business, and redesign your business plan to achieve the success
you dreamed of when you first launched your company.
In his New York Times bestseller Steal Like an Artist, Austin Kleon showed readers how to unlock their creativity by “stealing” from the community of other movers and shakers. Now, in an
even more forward-thinking and necessary book, he shows how to take that critical next step on a creative journey—getting known. Show Your Work! is about why generosity trumps genius.
It’s about getting findable, about using the network instead of wasting time “networking.” It’s not self-promotion, it’s self-discovery—let others into your process, then let them steal from you.
Filled with illustrations, quotes, stories, and examples, Show Your Work! offers ten transformative rules for being open, generous, brave, productive. In chapters such as You Don’t Have to Be
a Genius; Share Something Small Every Day; and Stick Around, Kleon creates a user’s manual for embracing the communal nature of creativity— what he calls the “ecology of talent.” From
broader life lessons about work (you can’t find your voice if you don’t use it) to the etiquette of sharing—and the dangers of oversharing—to the practicalities of Internet life (build a good domain
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name; give credit when credit is due), it’s an inspiring manifesto for succeeding as any kind of artist or entrepreneur in the digital age.
“An atmospheric and harrowing tale, richly literary in complexity but ripe with all the crazed undertones, confusions, and forebodings inherent in the gothic genre. Recommend this riveting, du
Maurier–like novel to fans of Jennifer McMahon.” — Booklist (starred review) From the author of the internationally bestselling The Lake of Dead Languages comes a gripping novel about
madness, motherhood, love, and trust. When Daphne Marist and her infant daughter, Chloe, pull up the gravel drive to the home of Daphne’s new employer, it feels like they’ve entered a
whole new world. Tucked in the Catskills, the stone mansion looks like something out of a fairy tale, its lush landscaping hiding the view of the mental asylum just beyond its border. Daphne
secured the live-in position using an assumed name and fake credentials, telling no one that she’s on the run from a controlling husband who has threatened to take her daughter away.
Daphne’s new life is a far cry from the one she had in Westchester where, just months before, she and her husband welcomed little Chloe. From the start, Daphne tries to be a good mother,
but she’s plagued by dark moods and intrusive thoughts that convince her she’s capable of harming her own daughter. When Daphne is diagnosed with Post Partum Mood Disorder, her
downward spiral feels unstoppable—until she meets Laurel Hobbes. Laurel, who also has a daughter named Chloe, is everything Daphne isn’t: charismatic, sophisticated, fearless. They
immediately form an intense friendship, revealing secrets to one another they thought they’d never share. Soon, they start to look alike, dress alike, and talk alike, their lives mirroring one
another in strange and disturbing ways. But Daphne realizes only too late that being friends with Laurel will come at a very shocking price—one that will ultimately lead her to that towering
mansion in the Catskills where terrifying, long-hidden truths will finally be revealed....
The world often misunderstands its greatest men while neglecting others entirely. Scipio Africanus, surely the greatest general that Rome produced, suffered both these fates. Today scholars
celebrate the importance of Hannibal, even though Scipio defeated the legendary general in the Second Punic War and was the central military figure of his time. In this scholarly and
heretofore unmatched military biography of the distinguished Roman soldier, Richard A. Gabriel establishes Scipio's rightful place in military history as the greater of the two generals. Before
Scipio, few Romans would have dreamed of empire, and Scipio himself would have regarded such an ambition as a danger to his beloved republic. And yet, paradoxically, Scipio's victories in
Spain and Africa enabled Rome to consolidate its hold over Italy and become the dominant power in the western Mediterranean, virtually ensuring a later confrontation with the GrecoMacedonian kingdoms to the east as well as the empire's expansion into North Africa and the Levant. The Roman imperium was being born, and it was Scipio who had sired it. Gabriel draws
upon ancient texts, including those from Livy, Polybius, Diodorus, Silius Italicus, and others, as primary sources and examines all additional material available to the modern scholar in French,
German, English, and Italian. His book offers a complete bibliography of all extant sources regarding Scipio's life. The result is a rich, detailed, and contextual treatment of the life and career of
Scipio Africanus, one of Rome's greatest generals, if not the greatest of them all.
A comedian and Moth veteran lays out useful tips and tricks for maximizing the impact of your stories—so you can nail it every time Do you ever wish you could tell a story that leaves others
spellbound? Comedian, Upright Citizens Brigade storytelling program founder, and Moth champion Margot Leitman will show you how in this practical guide to storytelling. Using a fun,
irreverent, and infographic approach, Long Story Short breaks a story into concrete components. From content and structure to emotional impact and delivery, Leitman guides you through the
entire storytelling process, providing personal anecdotes, relatable examples, and practical exercises along the way. Using a fun, irreverent, and infographic approach, Long Story Short
breaks a story into concrete components. From content and structure to emotional impact and delivery, Leitman guides you through the entire storytelling process, providing personal
anecdotes, relatable examples, and practical exercises along the way.
Caroline Jacobs has lost herself. She's a wife, mother (to a tattooed teenage daughter she avoids), Sears Portrait Studio photographer, and wimp. Asserting herself, taking the reins, or facing
life head-on are not in her repertoire. So when Caroline suddenly cracks and screams "Fuck you!" at the PTA president, she is shocked. So is her husband. So is the PTA president. So is
everyone. But Caroline soon realizes the true cause of her outburst can be traced back to something that happened to her as a teenager, a scarring betrayal by her best friend Emily. This act
changed Caroline's life forever. So, with a little bit of bravery flowing through her veins, Caroline decides to go back to her home town and confront Emily. She busts her daughter Polly out of
school, and the two set off to deliver the perfect comeback, which is twenty-five years in the making. But nothing goes as planned. Long buried secrets begin to rise to the surface, and
Caroline will have to face much more than one old, bad best friend. A heartwarming story told with Matthew Dicks' signature wit, The Perfect Comeback of Caroline Jacobs is a deceptively
simple novel about the ways in which our childhood experiences reverberate through our lives, and the bravery of one woman trying to change her life and finds true understanding of her
daughter, and herself, along the way.
Methods and Advice for Making the Most of Your Podcast—Pricing, Sponsors, Crowdfunding, and More Pick up any book on podcast monetization, and you will find 90 percent of it only covers
how to launch a podcast. If you already have a podcast, you have that information; you’re ready for the next step. Profit from Your Podcast provides top strategies and real-life examples of
podcast monetization. This book is more than what to do. It also tells you how to do it. Chapters cover such topics as: How to Grow Your Audience How to Set Your Pricing Understanding
Advertising Jargon How to Find Sponsors Best Strategies for Making Money as an Affiliate Master Strategies for Crowdfunding Harnessing the Power of Webinars and Events The Top Tools
to Make Your Job Easy Built on the author’s fifteen years of experience in podcasting, this action-packed guide will benefit new and veteran podcasters. Get clear on who your audience is
and what they want, deliver value, and build an engaged audience that wants to give you money. Leverage your relationships and the integrity you have built through your podcast to create
multiple streams of income. Profit from Your Podcast gives you the tools to do it all.
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