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Strategic Sport Communication
The Routledge Handbook of Sport Communication is the only book to offer a fully
comprehensive and in-depth survey of the contemporary discipline of sport
communication. It explores communication within, through, and for sport in all its
theoretical, conceptual, cultural, behavioral, practical and managerial aspects,
tracing the contours of this expansive, transdisciplinary and international
discipline and demonstrating that there are few aspects of contemporary sport
that don’t rely on effective communications. Including contributions from leading
sport media and communications scholars and professionals from around the
world, the book examines emerging (new and social) media, traditional (print,
broadcast and screen) media, sociological themes in communication in sport,
and management issues, at every level, from the interpersonal to communication
within and between sport organisations and global institutions. Taking stock of
current research, new ideas and key issues, this book is an essential reference
for any advanced student, researcher or practitioner with an interest in sport
communication, sport business, sport management, sport marketing,
communication theory, journalism, or media studies.
Authors Coombs and Harker provide step-by-step guidance on how the strategic
communication process—an integration of marketing communication, public
relations, and advertising—can be applied to sports communication for individual
athletes, teams, and leagues. The book is founded on the premise that the
strategic communication process in sport communication is grounded in
understanding the fans and sources of revenue. Looking at sports globally, it
offers readers the traditional multi-step, linear approach to strategic
communication message development along with the transmedia narrative
transportation method, a non-linear approach that centers on narratives to
engage target audiences and urge them to contribute their own material to
messaging. With case studies and practical examples, it also highlights additional
issues such as race and gender, social media, ethics, and athlete health. It is an
ideal text for undergraduate and graduate courses in public relations or strategic
communication and sport communication. An online instructor’s manual
accompanies the text, including lecture slides; a sample strategic sports
communication plan; a test bank; links to key web sites that discuss sports and
sports communication concerns; links to case studies with class discussion
prompts; sample assignments; a sample course syllabus; and suggestions for
further reading.
Designed to support the paradigm shift in media and communication, this book
presents the basic tenets of strategic communication and its foundational
disciplines of advertising, public relations, and marketing communications.
Drawing on the latest research in the field, the text introduces students to the
theories of strategic communication while at the same time outlining how to apply
them to everyday practice. To facilitate learning and tie concepts to practice,
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each chapter includes introductory focus questions, a contemporary global case
study, a career profile of a current practitioner, end-of-chapter discussion
questions, and features that highlight how research methods can be applied to
strategic communication practice. Principles of Strategic Communication is ideal
as a core text for undergraduate students in strategic communication courses
within media, communication, marketing, and advertising programs. The
accompanying online support material features chapter summaries, useful links
to examples of strategic communication in action, suggested further reading, and
practice test questions. Instructors will find an instructor’s resource manual that
includes sample syllabi, class activities, lecture topics, and a test bank. Please
visit www.routledge.com/9780367426316.
The hosting of sports events – whether large international events, or smaller
niche events – can have a significant and long-lasting impact on the local
environment, economy and society. Strategic Sports Event Management
provides students and event managers with an insight into the strategic
management of sports events of all scales and types, from international megaevents to school sports. Combining a unique conceptual framework with a
practical, step-by-step guide to planning, organising, managing and evaluating
events, the book explains the importance of adopting a strategic approach,
showing how to implement strategies that lead to successful outcomes over the
short and long-term. This fully revised and updated third edition uses
international case studies in every chapter, from the NBA and NFL to Formula
One and the English Premier League, offering real-world insight into both larger
and smaller events. In addition, woven throughout the book are a series of indepth studies of the London Olympic Games, the ultimate sporting event and an
important point of reference for all practising and aspiring event managers. The
book covers every key aspect of the sports event management process,
including sports organizations, such as the IOC, FIFA and IAAF, and their
interactions with event partners, the media and promoters short-term and longterm benefits of the planning process event impact and legacy operational
functions including finance, ticketing, transport, venues, IT, human resources,
and security marketing and communications, including social networking and new
media the bidding process research and evaluation. Strategic Sports Event
Management is the leading sports event management textbook and is now
accompanied by a companion website containing a range of additional teaching
and learning features. The book is important reading for all students of sport
management or event management, and all practising event managers looking to
develop their professional skills..
"This book explores the multifaceted segment of sport communication. This text
presents a standard framework that introduces readers to the many ways in
which individuals, media outlets, and sport organizations work to create,
disseminate, and manage messages to their constituents"-Keeping pace with the rapidly evolving field of sport management, Contemporary
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Sport Management, the authoritative introductory text in the field, returns with a
thoroughly updated seventh edition. Over 50 contributors with a diverse array of
cultural and educational backgrounds deliver a complete and contemporary
overview of the field, presented in full color for a visually engaging read. With a
simplified structure to reflect current demands of the profession and addressing
all the Common Professional Component topics outlined by the Commission on
Sport Management Accreditation (COSMA), Contemporary Sport Management,
Seventh Edition With HKPropel Access, is organized into three parts. Part I,
Introduction to Sport Management, provides an overview of the field and
leadership concepts associated with it. Part II, Sport Management Sites, details
the major settings in which many sport management careers are carried out,
including new content on sport participation across the life span. In part III, Sport
Management Functions, readers will learn about the key functional areas of sport
management, including sport marketing, sport communication, sport facility and
event management, and more, with new content on sales as a career path. New
and updated content throughout this edition allows students to stay on the
leading edge of the field: Discussion of the evolution of esports, fantasy sports,
and sport betting Content covering emerging technologies in sport management,
including streaming, artificial intelligence (AI), augmented reality (AR), and virtual
reality (VR) New case study sidebars with short-answer questions
Recommended Case Studies in Sport Management journal articles for each
chapter, designed to promote critical thinking and demonstrate understanding of
chapter content Related student learning activities and recommended articles are
now delivered through HKPropel. These supplemental materials are designed to
increase student engagement and enhance understanding of chapter content.
With more than 200 activities, including comprehension activities, web activities,
and Day in the Life activities tied to professional profiles, students will be
challenged to think critically about sport management as both a field of study and
a vibrant professional environment with a variety of career paths, and they will
develop insight into issues they will encounter in their careers. Chapter quizzes
are also included and can be assigned by instructors. Contemporary Sport
Management, Seventh Edition, will broaden students’ understanding of sport
management issues, emphasizing critical thinking, ethics, and diversity while
providing students with an introduction to all the aspects of the field they need to
know as they prepare to enter the profession. Note: A code for accessing
HKPropel is not included with this ebook but may be purchased separately.
Sports figures, events and organisations affect our society in vast, varied and
sometimes unexpected ways. This title tackles some of the most compelling
connections between the sports world and public policy. It begins by examining
issues related to professional sports. It also explores amateur sports and public
health.
Sport is a global business. Now more than ever, sport communication
professionals need to understand sport’s global reach in order to develop their
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full potential. This is the first textbook to introduce the fundamental principles and
practice of sport communication from an international perspective. Combining
business strategies with insights into social issues such as gender, disability and
national identity, this is an accessible, practical and engaging guide to the
essentials of sport communication. Aimed to enhance learning at both
undergraduate and postgraduate levels, each chapter contains special features
tailored to meet the needs of students and instructors. These include learning
objectives, chapter summaries, activities, reflections, discussion questions,
recommended resource lists and original cross-cultural case studies that
demonstrate sport communication theories put into practice. Its twenty chapters
explore communication in sport across all levels, from interpersonal
communication and team building to strategic communications, and in all forms of
media, from print and broadcast to social media. Sport Communication: An
International Approach is an essential text for any course on sport
communication, sport business or sport management.
Leadership, Ethics, and Project Execution provides a masterclass in the project and
people management skills that set apart the most accomplished design and
construction professionals. This textbook for graduate and advanced undergraduate
students distils the insights gleaned over the authors’ decades of experience in
academia and industry into actionable principles for success in a notoriously
demanding field. Combining real life case studies with original research, Leadership,
Ethics, and Project Execution points the way from the classroom to the jobsite.
Interactive exercises allow readers to take the role of junior project managers and other
emerging professionals and reason through the ethical dilemmas surrounding building
projects from the initial bid to completion. Chapters on stakeholder alignment,
productivity, and project success ensure that aspiring leaders’ business decisions are
as economically sound as they are ethically correct. From its accessible, conversational
tone to the lifetime’s worth of construction wisdom it shares, Leadership, Ethics, and
Project Execution offers an extended mentoring session with three giants of the building
industry.
What is internal communication? What role does it play in contemporary organizations?
What are the consequences of malfunctioning internal communication? There are many
aspects of internal communication – work related, social, formal, informal, vertical,
horizontal, between coworkers, between coworkers and managers, communication
before and under organizational changes, internal crisis communications and so forth.
We think of different forms of communication channels such as intranet, staff
magazines, electronic billboards and internal television. This book interconnects these
different parts and emphasizes the strategic value and importance of internal
communication. We understand internal communication as an unused capital with a
large potential for organizational success. Further, we understand internal
communication as a basic prerequisite of organizations that is performed by all
members of an organization – managers, coworkers and communication professionals.
Traditionally, there has been too much emphasis on the work and function of
communication professionals when internal communication is discussed, but most of
the communication value is actually produced by managers and coworkers. However,
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communication professionals are the communication experts in organizations that
strategically facilitate the organization. This book is based on a cooperation between
Susanne Dahlman, senior communication consultant, and Mats Heide, Professor in
Strategic Communication at Lund University. Hence, this book has a unique approach
that covers both practical and academic aspects of internal communication. This book
is a response to the demand for a book that covers the strategic aspects of internal
communication in practice, and as such is ideal reading for both practitioners and
advanced students.
This book draws on interdisciplinary research and mixed methods to investigate the
extent to which Twitter is a useful tool for enhancing the relationship between sport
teams and fans.
Strategic communication comprises different forms of goal-oriented communication
inside and between organizations, their stakeholders and the society. Strategic
communication is an emerging practice and research field integrating established
disciplines such as public relations, organizational communication and marketing
communication into a holistic framework. The field is based on an awareness of the
fundamental importance of communication for the existence and performance of all
organizations. This textbook offers a broad insight into the field of strategic
communication. The main aim of the book is to give a general overview of theories,
concepts and methods in strategic communication. The book also aims to develop an
understanding of different perspectives and the consequences each one has for
practice. After reading the book the student or reader will be able to define and reflect
upon strategic communication as an academic field and professional practice, describe
relevant theories and apply these to communication problems. The authors apply a
reflective and practice-oriented approach meaning earlier research or theories are not
only described, but also discussed from different critical perspectives. A practiceoriented approach means, in this book, that the authors strongly emphasize the role of
contexts and situations—where strategic communication actually happens. This book will
help business and communications students to not only define and understand a variety
of strategic communications theories, but to use those theories to generate
communication strategy and solutions.
Sport is one of the world's major businesses but it is also entertainment, celebrity,
fandom and social cohesion, forming a central aspect of culture and communication.
Public relations is part of the process at all levels, whether handling major sponsorship
and media rights deals, events, promoting stars or increasing participation. This book: •
explains how PR issues arise for sport and sports business and how PR approaches
and thinking may be used to solve them • shows how and when the sports industry
needs PR experts • explores the connection between strategy and communication, as
they apply to sport and PR • teaches students strategic and critical thinking essential
for PR work. Sports Public Relations is an essential guide for students in PR, sport
studies, sport marketing and sport communication.
This beautifully illustrated storybook and workbook set has been created to support
learners who, after acquiring the basics of reading and writing, have struggled to
organically grasp the rules that govern spelling in the English language. The colourful
storybook tells the story of the ‘Super Spelling School for Letters’, and the teacher
who helps all the students come together to make words. Twenty-two of the most
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important spelling rules are explored and given meaning through the engaging story,
each followed by a ‘quick quiz’ to help solidify the rule in the long-term memory. In the
fully photocopiable workbook, activity pages for each rule develop reading, spelling and
writing skills, allowing the child to put the rules into practice. Key features include: An
engaging story that connects the spelling rules together and gives them meaning,
making them easier to remember Quirky and colourful illustrations, allowing children to
visualise the spelling rules and the way they work in the English language A practical
workbook filled with activities and quizzes Developed with feedback from teachers and
students, this is an invaluable resource for teachers and parents looking to support
learners who find spelling a challenge, or who are learning English as an additional
language.
Case Studies in Sport Communication: You Make the Call goes beyond the box scores
by offering readers the opportunity to evaluate popular and diverse issues in
sport¿including management, crisis, health, ethics, gender, race, and social media.
Each chapter incorporates theory and communication principles as well as topical
background information, and concludes with discussion questions and engaging
assignments. This volume presents real-life, provocative sports cases that bring
contemporary headlines into perspective and inspire critical thinking. Each chapter
features scholarly evidence that will keep the conversation lively, thoughtful, and
informative. Students are encouraged to challenge the ethical implications of what they
have read and to ¿make the call.¿ This is an invaluable resource for upper-level
undergraduate and graduate students of sport communication and sport management.
Sport management is a rapidly developing industry which continues to grow in size and
scope on an international scale. This comprehensive and engaging textbook offers a
complete introduction to core principles and best practice in contemporary sport
management. Adopting an issues-based approach and drawing on the very latest
research, it demonstrates how theory translates into practice across all the key
functional areas of sport management, from governance and leadership to tourism and
events. Written by a team of experts from across the globe, the book explores sport
management from a truly international perspective and looks at all levels from
professional, high-performance sport to non-profit and grassroots. With extended realworld case studies and an array of helpful features in every chapter, it addresses
crucial topics such as: managing organisational performance communication and social
media sponsorship and marketing the impact of sport on society future directions for
sport management. Complemented by a companion website full of additional teaching
and learning resources for students and instructors, this is an essential textbook for any
degree-level sport management course.

Strategic Sport Communication, Second Edition, presents a standard framework
that introduces readers to the many ways in which individuals, media outlets, and
sport organizations work to create, disseminate, and manage messages to their
constituents.
Defining Sport Communication is a comprehensive resource addressing core
topics and issues, including humanistic, organizational, relational, and mediated
approaches to the study of sport communication. It provides foundational work in
sport communication for students and scholars, reflecting the abundance of
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research published in recent years and the ever-increasing interest in this area of
study. Bringing together scholars from various epistemological viewpoints within
communication, this volume provides a unique opportunity for defining the
breadth and depth of sport communication research. It will serve as a seminal
reference for existing scholarship while also providing an agenda for future
research.
Research Methods and Design in Sport Management, Second Edition, explains
research design, implementation, and assessment criteria with a focus on
procedures unique to the discipline of sport management.
A provocative, must-read investigation that both appreciates the importance
of—and punctures the hype around—big-time contemporary American athletics In
an increasingly secular, fragmented, and distracted culture, nothing brings
Americans together quite like sports. On Sundays in September, more families
worship at the altar of the NFL than at any church. This appeal, which cuts
across all demographic and ideological lines, makes sports perhaps the last
unifying mass ritual of our era, with huge numbers of people all focused on the
same thing at the same moment. That timeless, live quality—impervious to DVR,
evoking ancient religious rites—makes sports very powerful, and very lucrative.
And the media spectacle around them is only getting bigger, brighter, and
noisier—from hot take journalism formats to the creeping infestation of advertising
to social media celebrity schemes. More importantly, sports are sold as an oasis
of community to a nation deeply divided: They are escapist, apolitical, the only tie
that binds. In fact, precisely because they appear allegedly “above politics,”
sports are able to smuggle potent messages about inequality, patriotism, labor,
and race to massive audiences. And as the wider culture works through shifting
gender roles and masculine power, those anxieties are also found in the
experiences of female sports journalists, athletes, and fans, and through the
coverage of violence by and against male bodies. Sports, rather than being the
one thing everyone can agree on, perfectly encapsulate the roiling tensions of
modern American life. Michael Serazio maps and critiques the cultural production
of today’s lucrative, ubiquitous sports landscape. Through dozens of in-depth
interviews with leaders in sports media and journalism, as well as in the business
and marketing of sports, The Power of Sports goes behind the scenes and tells a
story of technological disruption, commercial greed, economic disparity, military
hawkishness, and ideals of manhood. In the end, despite what our myths of
escapism suggest, Serazio holds up a mirror to sports and reveals the lived
realities of the nation staring back at us.
This book enables students to grasp the holistic enterprise of social media as it
pertains to social, legal, marketing, and management issues. The book also
helps students better understand the research process in social media
scholarship and make connections with academic research and applied practice
in sport studies.
Media, Culture, and Debate in Korean provides a roadmap for an advanced-level
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Korean course centered around media and culture and includes access to an
archive of virtual media resources such as film, documentary, shows, newspaper,
drama, music, and advertising. The book is designed to help students enhance
their language skills and to deepen their knowledge and understanding of
contemporary Korean society and culture through the analysis of authentic
Korean media resources and debate. It addresses the cultural issues permeating
Korean society that are rapidly transforming people’s perspectives, language,
and lifestyle. These societal issues are discussed in the context of historical and
psychological background, the struggle between tradition and changing values,
positive and negative impact of the phenomenon, neologism, and potential
solutions. This book can serve as a main textbook as well as a resource for an
online class setting and can also be used in a traditional face-to-face class
setting.
"Authors Coombs and Harker provide step-by-step guidance on how the strategic
communication process-an integration of marketing communication, public
relations, and advertising-can be applied to sports communication for individual
athletes, teams, and leagues. The book is founded on the premise that the
strategic communication process in sport communication is grounded in
understanding the fans and sources of revenue. Looking at sports globally, it
offers readers the traditional multi-step, linear approach to strategic
communication message development along with the Transmedia Narrative
Transportation method, a non-linear approach that centers on narratives to
engage target audiences and urge them to contribute their own material to
messaging. With case studies and practical examples, it also highlights additional
issues such as race and gender, social media, ethics, and athlete health. It is an
ideal text for undergraduate and graduate courses in public relations or strategic
communication and sport communication. An online instructor's manual
accompanies the text, including lecture slides; a sample strategic sports
communication plan; a test bank; links to key web sites that discuss sports and
sports communication concerns; links to case studies with class discussion
prompts; sample assignments; a sample course syllabus, and suggestions for
further reading"-The Rowman & Littlefield Handbook of Media Management and Business
connects research and industry practice to offer a strategic guide for aspiring and
current media professionals in convergent environments. As a comprehensive
one-stop reference for understanding business issues that drive the production
and distribution of content that informs, entertains, and persuades audiences,
aims to inspire and inform forward-thinking media management leaders. The
handbook examines media management and business through a convergent
media approach, rather than focusing on medium-specific strategies. By
reflecting media management issues in the information, entertainment, sports,
gaming industries, contributed chapters explore the unique opportunities and
challenges brought by media convergence, while highlighting the fundamental
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philosophy, concepts, and practices unchanged in such a dynamic environment.
this handbook examines media management through a global perspective, and
encourages readers to connect their own diverse development to a broader
global context. It is an important addition to the growing literature in media
management, with a focus on new media technologies, business management,
and internationalization.
The focus of this book is Strategic Communication. Communication can be
defined as strategic if its development and/or dissemination is driven by an
expected outcome. These outcomes can be attitudinal, behavioral, persuasive or
knowledge-related; they can lead to change or engagement, or they can miss
their mark entirely. In looking at strategic communication, one is not limited to a
specific context or discipline. Many of the scholars in the volume are generating
research that covers strategic communication in ways that are meaningful across
fields. This volume collects the work and idea of scholars who cover the
spectrum of strategic communication from source to message to audience to
channel to effects. Strategic Communication offers news perspectives across
contexts and is rooted firmly in the rich research traditions of persuasion and
media effects. Spanning multiple disciplines and written to appeal to a large
audience, this book will be found in the hands of researchers, graduate students,
and students doing interdisciplinary coursework.
The Routledge Handbook of Strategic Communication provides a comprehensive
review of research in the strategic communication domain and offers educators
and graduate-level students a compilation of approaches to and studies of
varying aspects of the field. The volume provides insights into ongoing
discussions that build an emerging body of knowledge. Focusing on the
metatheoretical, philosophical, and applied aspects of strategic communication,
the parts of the volume cover: • Conceptual foundations, • Institutional and
organizational dimensions, • Implementing strategic communication, and •
Domains of practice An international set of authors contributes to this volume,
illustrating the broad arena in which this work is taking place. A timely volume
surveying the current state of scholarship, this Handbook is essential reading for
scholars in strategic communication at all levels of experience.
The Second Edition of Communication and Sport: Surveying the Field offers the
most comprehensive and diverse approach to the study of communication and
sport available at the undergraduate level. Newly expanded to incorporate the
latest topics and perspectives in the field, the New Edition examines a wide array
of topics to help readers understand important issues such as sports media,
rhetoric, culture, and organizations from both micro- and macro- perspectives.
Everything from youth to amateur to professional sports is addressed in terms of
mythology, community, and identity; issues such as fan cultures, racial identity
and gender in sports media, politics and nationality in sports, and sports and
religion are explored in depth, and provide useful, applied insight for readers.
Practical and relevant, epistemologically diverse, and theoretically grounded, the
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Second Edition of Billings, Butterworth, and Turman’s text keeps readers on the
cutting-edge.
Sports Marketing takes a strategic business perspective, keeping pace with the
ever-changing environment of the sports world. Organized around a framework of
the strategic marketing process that can be applied to the sports industry, it
provides an appreciation for the growing popularity of women's sports and the
globalization of sport. This edition concentrates on the rising costs, escalating
salaries, the price of new stadiums and arenas, and sports ethics versus the
incredible appetite of consumers for sports. Extensive treatment is given to
understanding consumers as spectators and participants; in addition to planning
the sports marketing mix (product, price, promotion, and place), it examines the
execution and evaluation of the planning process. An excellent source of
information for directors of sports marketing, directors of sports promotion,
athletic directors, directors of community/public relations, directors of ticket sales,
directors of sponsorship sales, sports marketing coordinators, sports promotion
coordinators, and recreation/borough sports directors.
Meyer's Geometry and Its Applications, Second Edition, combines traditional
geometry with current ideas to present a modern approach that is grounded in
real-world applications. It balances the deductive approach with discovery
learning, and introduces axiomatic, Euclidean geometry, non-Euclidean
geometry, and transformational geometry. The text integrates applications and
examples throughout and includes historical notes in many chapters. The Second
Edition of Geometry and Its Applications is a significant text for any college or
university that focuses on geometry's usefulness in other disciplines. It is
especially appropriate for engineering and science majors, as well as future
mathematics teachers. Realistic applications integrated throughout the text,
including (but not limited to): Symmetries of artistic patterns Physics Robotics
Computer vision Computer graphics Stability of architectural structures Molecular
biology Medicine Pattern recognition Historical notes included in many chapters
Strategic Sport Communication, 2EHuman Kinetics
What role can strategic thinking play in contemporary sport management? It can
be the difference between leading or languishing – it’s that important! Covering
sport at all levels, from community-based sport to elite sport, this is the first
textbook to focus on strategic management in a sport context. The book
introduces the fundamentals of strategic planning, environmental analyses,
strategic direction and leadership, strategy formulation and selection,
implementation, strategic control, and change management. Designed to
encourage students to develop a strategic mindset, as well as critical thinking
and problem-solving skills, the book unpacks key concepts such as leadership,
governance, organizational change, and the multiple layers of strategy in sport.
Full of real-world case studies from diverse, international sport business
environments, and useful pedagogical features such as review questions and
guides to online resources, this is an essential text for any sport management
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course and an invaluable resource for sport development, recreation
management, or events management courses.
This concise text provides an accessible introduction to Artificial Intelligence and
Intelligent User Interfaces (IUIs) and how they are at the heart of a
communication revolution for strategic communications and public relations.
Intelligent user interfaces are where users and technology meet - via computers,
phones, robots, public displays etc. They use AI and machine learning methods
to control how those systems interact, exchange data, learn from and develop
relations with users. The authors explore research and developments that are
already changing human/machine engagement in a wide range of areas from
consumer goods, healthcare and entertainment to community relations, crisis
management and activism. They also explore the implications for public relations
of how technologies developing hyper-personalized persuasion could be used to
make choices for us, navigating the controversial space between influence,
nudging, and controlling. This readable overview of the applications and
implications of AI and IUIs will be welcomed by researchers, students and
practitioners in all areas of strategic communication, public relations and
communications studies.
The third edition of Governance and Policy in Sport Organizations introduces
readers to the power and politics of sport organizations. It explores the
managerial activities essential to governance and policy development, and it
looks at the structure and function of organizations like those with which readers
will interact in the workplace. It also demonstrates where the power lies in an
organization or industry segment and how individual sport organizations fit in to
the greater industry. Current policy issues and the ethical questions they raise
are also addressed. Real-world case studies demonstrate the types of dilemmas
that sport managers face every day. In addition, professional administrators from
a wide variety of sport organizations contribute their perspectives, giving readers
a glimpse into the real concerns of sport professionals and the impact of
governance and policy on their jobs. The book's practical foundations, readability,
and logical organization all help readers to understand the big picture of the sport
industry and their place in it as future sport managers. New to the third edition is
a chapter on individual professional sport, which explores how this industry
segment differs from professional sport leagues. In addition, contributions from
Thierry Zintz, from the Universite catholique de Louvain, offer insights into
European sport organizations.
Sport Public Relations, Third Edition With HKPropel Access, offers a
comprehensive examination of the value and practice of public relations in sport.
Extensively updated and substantially reorganized, this third edition reflects the
evolution of the field with modern applications across a wide range of media
channels. The book’s topics align with the Common Professional Component
topics outlined by the Commission on Sport Management Accreditation
(COSMA). The author team brings together significant professional and
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educational backgrounds in sport public relations to offer an engaging look at the
full range of public relations functions. Readers will learn the importance of
consistent brand communication and how to manage organizational
relationships, both internal and external, to attain key strategic goals. The
thorough coverage of the field is built around three common themes: Public
relations is a managerial function focused on advancing the brand and engaging
key stakeholders. The communications environment is continuously evolving.
Community relations, employee relations, and donor relations are as critical as
media relations within the sport industry. Woven throughout these themes are
public relations theories applied in sport-specific contexts to help students further
understand the complexity of the sport communication ecosystem. Throughout
the book, there is guidance for practical application, including samples of public
relations materials such as news releases and employee newsletters. Be Your
Own Media sidebars highlight how sport organizations are proactively telling their
stories across various media platforms. New to this edition, case studies and
discussion questions serve as a foundation for additional learning. Other updates
include the following: Discussion of engaging key publics through social media
and other forms of digital media—such as blogs, podcasts, virtual fan
communities, and video—as well as approaches to developing content, metrics for
measuring success, and skills for managing media in sport An examination of
customer experience (CX) and how to enhance those relationships by defining
customer touch points and mapping the customer journey Considerations for
social media usage during crisis communication, with modern examples of
effective and ineffective ways prominent sport entities have managed recent
crises Also new to the third edition are related online learning aids delivered
through HKPropel and designed to generate discussion and highlight the
opportunities and challenges that exist in sport public relations. Commentary on
current topics is accompanied by links to associated content, discussion
questions, and applied learning activities to promote engaged student learning. A
live Twitter feed for specific hashtags within HKPropel ensures regular updates.
With Sport Public Relations, Third Edition, students will better understand the
various demands of the field and learn to successfully and proactively develop
consistent communication and stronger relationships between sport
organizations and their key publics. Note: A code for accessing HKPropel is not
included with this ebook but may be purchased separately.
Communication and relationships sit at the centre of our hyper-connected lives,
and their effective management is a strategic necessity for all organisations
today. As the communication and public relations industries continue to grow
globally, they offer a dynamic career for those with the right skills and knowledge.
Jane Johnston and Leanne Glenny show how strategic communication and
public relations plug into the social, economic and political world, creating crucial
links between organisations and people. They explain how communication
professionals build partnerships, motivate and engage stakeholders, manage
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content, media and planning, develop reputations, and troubleshoot crisis
communication. Strategic Communication is a complete introduction to the
fundamentals of communication and public relations for the next decade. It
presents innovative and creative approaches to deliver 100 tools and tactics,
over 30 theories and models, and three levels of strategy that underpin
successful communication. The authors include examples from around the world,
from private sector, public sector and not for profit organisations.
Sport now has to compete for the consumer dollar with a vast array of leisure
activities online as well as offline. Successful sport marketing is the result of
carefully structured planning, creativity and perseverance. Integrating the unique
characteristics of sport with traditional marketing theory, Strategic Sport
Marketing presents a framework of strategic decision-making. The authors
outline the diverse markets for sport: participants, sponsors, spectators and fans.
International case studies and 'sportviews' selected from a wide range of sports
and media illustrate the unique features of sport marketing. Strategic Sport
Marketing is a practical tool and theoretical guide to sport marketing
internationally. The fourth edition of this widely used text is fully revised and
updated. It includes new material on sports promotion, customer service and
social media, as well as new case studies. 'A sport marketing text at the
undergraduate level needs to engage both student and teacher. . . I believe
Strategic Sport Marketing does this rather well.' - Sport Management Review '. . .
a comprehensive illustration of the integration of sport marketing theory with sport
marketing practice.' - Journal of Sport Management
This book examines the state of strategic communication as a discipline and how
it has emerged as a unique area of scholarship in the beginning of the 21st
century. Strategic communication encompasses all communication that is
substantial for the survival and sustained success of entities like corporations,
governments, non-profits, social movements, and celebrities. A major aspect of
the field is the purposeful use of communication by an organization to engage in
conversations of strategic significance to its goals. The contributions in this book
provide unique insights, make compelling arguments, and highlight promising
areas of scholarship in strategic communication. Presented in four parts, the
chapters explore the emergence of strategic communication, its conceptual
foundations, its expanding body of knowledge, and the foundation for further
development and new directions in the field. Of interest to those studying
communication from the perspectives of communication science, management
theory, organizational studies, or business administration, this volume will also be
useful for readers who are new to strategic communication, and who are
interested in the field for its new avenues of research. This book was originally
published as a special issue of the International Journal of Strategic
Communication.
An increasingly important element of sport business is the management of the
myriad of relationships in which sport entities are involved. It is the relationship
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management aspect of sport which is the unique focus of this book. Sport Public
Relations and Communication discusses and reformulates the principles of public
relations and communications by demonstrating how they can be successfully
applied in practice within a sports context. Features include: discussion
customized to apply directly to sports management, thoroughly exploring the
nuances of the field case studies used throughout the book to illustrate the
practical application of theory discussion questions to help formulate and
articulate defensible arguments in relation to public relations and communications
strategies, forging strong links between theory and practice examples used to
draw from the authors’ extensive experience in North America, the United
Kingdom, Europe and Australia and New Zealand, providing a well rounded and
global understanding of the field. This is the first book to explore public relations
and communications in the sports industry in a global context. It brings together
applicable strategies for the sport management or marketing student, and
provides a concise guide to how public relations and communications strategies
and principles can be applied to sport management and marketing issues.
Engaging Employees through Strategic Communication provides a detailed
overview of employee communication and its evolution as a tool to drive
employee engagement and successful change management. Approaching the
subject with the philosophy that internal audiences are essential to the success of
any strategic communication plan and business strategy—particularly as they
relate to driving change—Mark Dollins and Jon Stemmle give readers a working
knowledge of employee communication strategies, skills, and tactics in ways that
prepare students for careers in this rapidly expanding field. Providing the tools
necessary to evaluate the impact of successful employee communication
campaigns, they put theory and cutting-edge research into action with practical
examples and case studies sourced from award-winning entries judged as bestin-class by the International Association of Business Communicators (IABC), the
Public Relations Society of America (PRSA), PRWeek, and PRNews. The book
is ideal for undergraduate and graduate students in internal, corporate, or
employee communication courses and will be a useful reference for practitioners
who want to understand how to carry out effective employee communication
engagement and change-management campaigns.
Social Media and Sports provides a holistic view of the impact of social media on
sports communication, teaching conceptual understanding and creative skills for
social media strategy, content creation, and execution. Develop practical
knowledge and digital marketing skills that can be applied to sport marketing.
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