Get Free Style Guide Contents

Style Guide Contents
George Orwell set out ‘to make political writing into an art’, and to a wide extent this
aim shaped the future of English literature – his descriptions of authoritarian regimes
helped to form a new vocabulary that is fundamental to understanding totalitarianism.
While 1984 and Animal Farm are amongst the most popular classic novels in the
English language, this new series of Orwell’s essays seeks to bring a wider selection of
his writing on politics and literature to a new readership. In Politics and the English
Language, the second in the Orwell’s Essays series, Orwell takes aim at the language
used in politics, which, he says, ‘is designed to make lies sound truthful and murder
respectable, and to give an appearance of solidity to pure wind’. In an age where the
language used in politics is constantly under the microscope, Orwell’s Politics and the
English Language is just as relevant today, and gives the reader a vital understanding
of the tactics at play. 'A writer who can – and must – be rediscovered with every age.' —
Irish Times
Now in its second edition, the MHRA Style Guide is an indispensable tool for authors
and editors of scholarly books, contributors to academic publications, and students
preparing theses. The Style Guide succeeds the best-selling MHRA Style Book, five
editions of which were published from 1971 to 1996. Though originally designed for use
in connection with the publications of the Modern Humanities Research Association, the
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Style Book became a standard book of reference, particularly in the humanities, and
has been adopted by many other authors, editors, and publishers. This new edition of
the Style Guide has been revised and updated by a subcommittee of the MHRA. It
provides comprehensive guidance on the preparation of copy for publication and gives
clear and concise advice on such matters as spelling (including the spelling of proper
names and the transliteration of Slavonic names), abbreviations, punctuation, the use
of capitals and italics, dates and numbers, quotations, notes, and references. Chapters
on indexing, the preparation of theses and dissertations, and proof correcting are also
included
The NASA Graphics Standards Manual, by Richard Danne and Bruce Blackburn, is a
futuristic vision for an agency at the cutting edge of science and exploration. Housed in
a special anti-static package, the book features a foreword by Richard Danne, an essay
by Christopher Bonanos, scans of the original manual (from Danne's personal copy),
reproductions of the original NASA 35mm slide presentation, and scans of the
Managers Guide, a follow-up booklet distributed by NASA.
A little more than seventy-five years ago, Kate L. Turabian drafted a set of guidelines to
help students understand how to write, cite, and formally submit research writing.
Seven editions and more than nine million copies later, the name Turabian has become
synonymous with best practices in research writing and style. Her Manual for Writers
continues to be the gold standard for generations of college and graduate students in
Page 2/24

Get Free Style Guide Contents
virtually all academic disciplines. Now in its eighth edition, A Manual for Writers of
Research Papers, Theses, and Dissertations has been fully revised to meet the needs
of today’s writers and researchers. The Manual retains its familiar three-part structure,
beginning with an overview of the steps in the research and writing process, including
formulating questions, reading critically, building arguments, and revising drafts. Part II
provides an overview of citation practices with detailed information on the two main
scholarly citation styles (notes-bibliography and author-date), an array of source types
with contemporary examples, and detailed guidance on citing online resources. The
final section treats all matters of editorial style, with advice on punctuation,
capitalization, spelling, abbreviations, table formatting, and the use of quotations. Style
and citation recommendations have been revised throughout to reflect the sixteenth
edition of The Chicago Manual of Style. With an appendix on paper format and
submission that has been vetted by dissertation officials from across the country and a
bibliography with the most up-to-date listing of critical resources available, A Manual for
Writers remains the essential resource for students and their teachers.
The revolutionary guide that challenged businesses around the world to stop selling to
their buyers and start answering their questions to get results; revised and updated to
address new technology, trends, the continuous evolution of the digital consumer, and
much more In today’s digital age, the traditional sales funnel—marketing at the top,
sales in the middle, customer service at the bottom—is no longer effective. To be
Page 3/24

Get Free Style Guide Contents
successful, businesses must obsess over the questions, concerns, and problems their
buyers have, and address them as honestly and as thoroughly as possible. Every day,
buyers turn to search engines to ask billions of questions. Having the answers they
need can attract thousands of potential buyers to your company—but only if your content
strategy puts your answers at the top of those search results. It’s a simple and
powerful equation that produces growth and success: They Ask, You Answer. Using
these principles, author Marcus Sheridan led his struggling pool company from the
bleak depths of the housing crash of 2008 to become one of the largest pool installers
in the United States. Discover how his proven strategy can work for your business and
master the principles of inbound and content marketing that have empowered
thousands of companies to achieve exceptional growth. They Ask, You Answer is a
straightforward guide filled with practical tactics and insights for transforming your
marketing strategy. This new edition has been fully revised and updated to reflect the
evolution of content marketing and the increasing demands of today’s internet-savvy
buyers. New chapters explore the impact of technology, conversational marketing, the
essential elements every business website should possess, the rise of video, and new
stories from companies that have achieved remarkable results with They Ask, You
Answer. Upon reading this book, you will know: How to build trust with buyers through
content and video. How to turn your web presence into a magnet for qualified buyers.
What works and what doesn’t through new case studies, featuring real-world results
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from companies that have embraced these principles. Why you need to think of your
business as a media company, instead of relying on more traditional (and ineffective)
ways of advertising and marketing. How to achieve buy-in at your company and truly
embrace a culture of content and video. How to transform your current customer base
into loyal brand advocates for your company. They Ask, You Answer is a must-have
resource for companies that want a fresh approach to marketing and sales that is
proven to generate more traffic, leads, and sales.
WWW may be an acronym for the World Wide Web, but no one could fault you for
thinking it stands for wild, wild West. The rapid growth of the Web has meant having to
rely on style guides intended for print publishing, but these guides do not address the
new challenges of communicating online. Enter The Yahoo! Style Guide. From Yahoo!,
a leader in online content and one of the most visited Internet destinations in the world,
comes the definitive reference on the essential elements of Web style for writers,
editors, bloggers, and students. With topics that range from the basics of grammar and
punctuation to Web-specific ways to improve your writing, this comprehensive resource
will help you: - Shape your text for online reading - Construct clear and compelling copy
- Write eye-catching and effective headings - Develop your site's unique voice Streamline text for mobile users - Optimize webpages to boost your chances of
appearing in search results - Create better blogs and newsletters - Learn easy fixes for
your writing mistakes - Write clear user-interface text This essential sourcebook—based
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on internal editorial practices that have helped Yahoo! writers and editors for the last
fifteen years—is now at your fingertips.
This detailed, example-driven guide illustrates how much technical communicators can
do to make written texts more suitable for a global audience. You'll find dozens of
guidelines that you won't find in any other source, along with thorough explanations of
why each guideline is useful.
”Demystifies object-oriented programming, and lays out how to use it to design truly
secure and performant applications.” —Charles Soetan, Plum.io Key Features Dozens
of techniques for writing object-oriented code that’s easy to read, reuse, and maintain
Write code that other programmers will instantly understand Design rules for
constructing objects, changing and exposing state, and more Examples written in an
instantly familiar pseudocode that’s easy to apply to Java, Python, C#, and any objectoriented language Purchase of the print book includes a free eBook in PDF, Kindle, and
ePub formats from Manning Publications. About The Book Well-written object-oriented
code is easy to read, modify, and debug. Elevate your coding style by mastering the
universal best practices for object design presented in this book. These clearly
presented rules, which apply to any OO language, maximize the clarity and durability of
your codebase and increase productivity for you and your team. In Object Design Style
Guide, veteran developer Matthias Noback lays out design rules for constructing
objects, defining methods, and much more. All examples use instantly familiar
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pseudocode, so you can follow along in the language you prefer. You’ll go case by
case through important scenarios and challenges for object design and then walk
through a simple web application that demonstrates how different types of objects can
work together effectively. What You Will Learn Universal design rules for a wide range
of objects Best practices for testing objects A catalog of common object types Changing
and exposing state Test your object design skills with exercises This Book Is Written
For For readers familiar with an object-oriented language and basic application
architecture. About the Author Matthias Noback is a professional web developer with
nearly two decades of experience. He runs his own web development, training, and
consultancy company called “Noback’s Office.” Table of Contents: 1 ¦ Programming
with objects: A primer 2 ¦ Creating services 3 ¦ Creating other objects 4 ¦ Manipulating
objects 5 ¦ Using objects 6 ¦ Retrieving information 7 ¦ Performing tasks 8 ¦ Dividing
responsibilities 9 ¦ Changing the behavior of services 10 ¦ A field guide to objects 11 ¦
Epilogue

"Pinker has a lot of ideas and sometimes controversial opinions about writing and
in this entertaining and instructive book he rethinks the usage guide for the 21st
century. Don't blame the internet, he says, good writing has always been hard. It
requires imagination, taking pleasure in reading, overcoming the difficult we all
have in imaging what it's like to not know something we do know."--Publisher
information.
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Make the most of your messages on Twitter, Facebook, and other social
networking sites The advent of Twitter and other social networking sites, as well
as the popularity of text messaging, have made short-form communication an
everyday reality. But expressing yourself clearly in short bursts-particularly in the
140-character limit of Twitter-takes special writing skill. In 140 Characters, Twitter
co-creator Dom Sagolla covers all the basics of great short-form writing, including
the importance of communicating with simplicity, honesty, and humor. For
marketers and business owners, social media is an increasingly important
avenue for promoting a business-this is the first writing guide specifically
dedicated to communicating with the succinctness and clarity that the Internet
age demands. Covers basic grammar rules for short-form writing The equivalent
of Strunk and White's Elements of Style for today's social media-driven marketing
messages Helps you develop your own unique short-form writing style 140
Characters is a much-needed guide to the kind of communication that can make
or break a reputation online.
More people write for The Associated Press than for any newspaper in the world,
and writers-nearly two million of them-have bought more copies of The AP
Stylebook than of any other journalism reference. It provides facts and references
for reporters, and defines usage, spelling, and grammar for editors. There are
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separate sections for journalists specializing in sports and business, and
complete guidelines for how to write photo captions, file copy over the wire,
proofread text, handle copyrights, and avoid libel. This edition of The AP
Stylebook keeps pace with world events, common usage, and AP procedures.
A classic reference book on user interface design and graphic design for web
sites, updated to reflect a rapidly changing market Consistently praised as the
best volume on classic elements of web site design, Web Style Guide has sold
many thousands of copies and has been published around the world. This new
revised edition confirms Web Style Guide as the go-to authority in a rapidly
changing market. As web designers move from building sites from scratch to
using content management and aggregation tools, the book’s focus shifts away
from code samples and toward best practices, especially those involving mobile
experience, social media, and accessibility. An ideal reference for web site
designers in corporations, government, nonprofit organizations, and academic
institutions, the book explains established design principles and covers all
aspects of web design—from planning to production to maintenance. The guide
also shows how these principles apply in web design projects whose primary
concerns are information design, interface design, and efficient search and
navigation.
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Designed specifically for undergraduate writing, this easy-to-use pocket guide
provides complete guidance for new writers on effective, clear, and inclusive
scholarly communication and the essentials of formatting papers and other
course assignments.
Provides information on manuscript preparation, punctuation, spelling,
quotations, captions, tables, abbreviations, references, bibliographies, notes, and
indexes, with sections on journals and electronic media.
An essential tool for writers, editors, proofreaders, designers, copywriters,
production managers, and marketers too.The Christian Writer’s Manual of Style
is an essential tool not only for writers of religious materials, but for their editors,
proofreaders, designers, copywriters, production managers, and even marketers.
Rather than simply repeating style information commonly available in standard
references, this newly updated and expanded edition includes points of grammar,
punctuation, usage, book production and design, and written style that are often
overlooked in other manuals. It focuses on information relating to the unique
needs and demands of religious publications, such as discussions on how to
correctly quote the Bible, how to capitalize and use common religious terms, and
how to abbreviate the books of the Bible and other religious words. Also included
are rarely found items such as:• an author’s guide to obtaining permissions•
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guidelines for using American, British, and Mid-Atlantic styles• discussions of
inclusive language, profanity, and ethnic sensitivities• discussions of Internet and
computer-related language style• a list of problem words• style issues regarding
words from major world religions• a discussion of handling brand names in text•
a list of common interjections• issues of type design, paper, copy-fitThis edition
has been completely updated since the 1988 edition and contains more than
twice as much information as the previous edition. This is the most detailed and
comprehensive guide of its kind.
Finally a go-to guide to creating and publishing the kind of content that will make
your business thrive. Everybody Writes is a go-to guide to attracting and retaining
customers through stellar online communication, because in our content-driven
world, every one of us is, in fact, a writer. If you have a web site, you are a
publisher. If you are on social media, you are in marketing. And that means that
we are all relying on our words to carry our marketing messages. We are all
writers. Yeah, but who cares about writing anymore? In a time-challenged world
dominated by short and snappy, by click-bait headlines and Twitter streams and
Instagram feeds and gifs and video and Snapchat and YOLO and LOL and #tbt. .
. does the idea of focusing on writing seem pedantic and ordinary? Actually,
writing matters more now, not less. Our online words are our currency; they tell
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our customers who we are. Our writing can make us look smart or it can make us
look stupid. It can make us seem fun, or warm, or competent, or trustworthy. But
it can also make us seem humdrum or discombobulated or flat-out boring. That
means you've got to choose words well, and write with economy and the style
and honest empathy for your customers. And it means you put a new value on an
often-overlooked skill in content marketing: How to write, and how to tell a true
story really, really well. That's true whether you're writing a listicle or the words on
a Slideshare deck or the words you're reading right here, right now... And so
being able to communicate well in writing isn't just nice; it's necessity. And it's
also the oft-overlooked cornerstone of nearly all our content marketing. In
Everybody Writes, top marketing veteran Ann Handley gives expert guidance and
insight into the process and strategy of content creation, production and
publishing, with actionable how-to advice designed to get results. These lessons
and rules apply across all of your online assets — like web pages, home page,
landing pages, blogs, email, marketing offers, and on Facebook, Twitter,
LinkedIn, and other social media. Ann deconstructs the strategy and delivers a
practical approach to create ridiculously compelling and competent content. It's
designed to be the go-to guide for anyone creating or publishing any kind of
online content — whether you're a big brand or you're small and solo. Sections
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include: How to write better. (Or, for "adult-onset writers": How to hate writing
less.) Easy grammar and usage rules tailored for business in a fun, memorable
way. (Enough to keep you looking sharp, but not too much to overwhelm you.)
Giving your audience the gift of your true story, told well. Empathy and humanity
and inspiration are key here, so the book covers that, too. Best practices for
creating credible, trustworthy content steeped in some time-honored rules of solid
journalism. Because publishing content and talking directly to your customers is,
at its heart, a privilege. "Things Marketers Write": The fundamentals of 17
specific kinds of content that marketers are often tasked with crafting. Content
Tools: The sharpest tools you need to get the job done. Traditional marketing
techniques are no longer enough. Everybody Writes is a field guide for the
smartest businesses who know that great content is the key to thriving in this
digital world.
NEW YORK TIMES BESTSELLER • A sharp, funny grammar guide they’ll actually
want to read, from Random House’s longtime copy chief and one of Twitter’s leading
language gurus NAMED ONE OF THE BEST BOOKS OF THE YEAR BY O: The
Oprah Magazine • Paste • Shelf Awareness “Essential (and delightful!)”—People We all
write, all the time: books, blogs, emails. Lots and lots of emails. And we all want to write
better. Benjamin Dreyer is here to help. As Random House’s copy chief, Dreyer has
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upheld the standards of the legendary publisher for more than two decades. He is
beloved by authors and editors alike—not to mention his followers on social media—for
deconstructing the English language with playful erudition. Now he distills everything he
has learned from the myriad books he has copyedited and overseen into a useful guide
not just for writers but for everyone who wants to put their best prose foot forward. As
authoritative as it is amusing, Dreyer’s English offers lessons on punctuation, from the
underloved semicolon to the enigmatic en dash; the rules and nonrules of grammar,
including why it’s OK to begin a sentence with “And” or “But” and to confidently split
an infinitive; and why it’s best to avoid the doldrums of the Wan Intensifiers and Throat
Clearers, including “very,” “rather,” “of course,” and the dreaded “actually.” Dreyer
will let you know whether “alright” is all right (sometimes) and even help you brush up
on your spelling—though, as he notes, “The problem with mnemonic devices is that I
can never remember them.” And yes: “Only godless savages eschew the series
comma.” Chockful of advice, insider wisdom, and fun facts, this book will prove to be
invaluable to everyone who wants to shore up their writing skills, mandatory for people
who spend their time editing and shaping other people’s prose, and—perhaps best of
all—an utter treat for anyone who simply revels in language. Praise for Dreyer’s English
“Playful, smart, self-conscious, and personal . . . One encounters wisdom and good
sense on nearly every page of Dreyer’s English.”—The Wall Street Journal “Destined
to become a classic.”—The Millions “Dreyer can help you . . . with tips on punctuation
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and spelling. . . . Even better: He’ll entertain you while he’s at it.”—Newsday
Style guides come in many shapes and sizes, usually focused toward scientific or
academic use only. However, business writing is a space occupied by many individuals
that has not been given the attention it deserves. The Style Guide for Business Writing,
Second Edition, is designed specifically to assist business writers in both the public and
private sector, including those publishing with English as a second language; authors of
academic papers; business book authors; financial journalists; and writers of reports,
proposals or even just e-mail and memoranda. This book provides a comprehensive
guide to clear and precise writing that will help develop basic communication skills for
the beginner, and refresh the basics for the experienced business writer. Major topics
are arranged alphabetically and the cross references and index enable quick and easy
access to information. Michael C. Thomsett is a market expert, author, speaker, and
coach. His many books include Stock Market Math, Candlestick Charting, The
Mathematics of Options, and A Technical Approach to Trend Analysis.
Straight from IBM: complete, proven guidelines for writing consistent, clear, concise,
consumable, reusable, and easy to- translate content Brings together everything IBM
has learned about writing outstanding technical and business content.
FROM CONSTANT CRISIS TO SUSTAINABLE SUCCESS BETTER CONTENT
MEANS BETTER BUSINESS. Your content is a mess: the website redesigns didn’t
help, and the new CMS just made things worse. Or, maybe your content is full of
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potential: you know new revenue and cost-savings opportunities exist, but you’re not
sure where to start. How can you realize the value of content while planning for its longterm success? For organizations all over the world, Content Strategy for the Web is the
go-to content strategy handbook. Read it to: Understand content strategy and its
business value Discover the processes and people behind a successful content
strategy Make smarter, achievable decisions about what content to create and how
Find out how to build a business case for content strategy With all-new chapters,
updated material, case studies, and more, the second edition of Content Strategy for
the Web is an essential guide for anyone who works with content.
APSA's Style Manual for Political Science prepares authors for manuscript submission
with sections that include: preparation, writing (punctuation and style), parenthetical
citations, notes, tables and figures, and additional resources. The Manual acts as an
umbrella submission guide for APSA's four member-wide journals and many section
journals.
Revised and updated for the newest digital platforms—the classic guide to business
writing style and protocols While retaining all the valuable information that has made
The Business Style Handbook a modern classic, the second edition provides new
words, phrases and guidance to help you express yourself clearly, confidently and
correctly on any digital platform. New to this edition: Updated A-to-Z section with 250
new entries Best practices for email in a world of portable devices Insights from
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communications executives at global companies Praise for The Business Style
Handbook “This may be the handiest and clearest book of tips on basic business
writing I’ve read in a long time.” —Pam Robinson, cofounder, the American Copy
Editors Society “An excellent primer on how to communicate effectively in a business
setting.” —Michael Barry, vice president, media relations, Insurance Information Institute
“This book is especially helpful for people when English is their second language. I
recommend it to all my business classes.” —Elizabeth Xu, Ph.D., author, executive
mentor and leadership class instructor, Stanford University “You never want poor
writing to get in the way of what you’re saying. . . . This style guide is a valuable
resource to help ensure that the quality of your writing differentiates you.” —Bart
Mosley, principal and chief investment officer, Alprion Capital Management LP
A clear, accessible introduction for writers of all material on the principles of good
writing, guidelines on manuscript presentation, and an outline of publishing options.
Contains copious 'real' examples, an appendix of templates for standard forms and
letters, a glossary of publishing terms, a bibliography and an index.
College Algebra provides a comprehensive exploration of algebraic principles and
meets scope and sequence requirements for a typical introductory algebra course. The
modular approach and richness of content ensure that the book meets the needs of a
variety of courses. The text and images in this textbook are grayscale.
A fully revised and updated edition of the bible of the newspaper industry
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This third edition of the OECD Style Guide is designed to help draft and organise published
material so that readers can easily navigate, understand and access OECD analysis, statistics
and information.
New diversity style guide helps journalists write with authority and accuracy about a complex,
multicultural world A companion to the online resource of the same name, The Diversity Style
Guide raises the consciousness of journalists who strive to be accurate. Based on studies,
news reports and style guides, as well as interviews with more than 50 journalists and experts,
it offers the best, most up-to-date advice on writing about underrepresented and often
misrepresented groups. Addressing such thorny questions as whether the words Black and
White should be capitalized when referring to race and which pronouns to use for people who
don’t identify as male or female, the book helps readers navigate the minefield of names,
terms, labels and colloquialisms that come with living in a diverse society. The Diversity Style
Guide comes in two parts. Part One offers enlightening chapters on Why is Diversity So
Important; Implicit Bias; Black Americans; Native People; Hispanics and Latinos; Asian
Americans and Pacific Islanders; Arab Americans and Muslim Americans; Immigrants and
Immigration; Gender Identity and Sexual Orientation; People with Disabilities; Gender Equality
in the News Media; Mental Illness, Substance Abuse and Suicide; and Diversity and Inclusion
in a Changing Industry. Part Two includes Diversity and Inclusion Activities and an A-Z Guide
with more than 500 terms. This guide: Helps journalists, journalism students, and other media
writers better understand the context behind hot-button words so they can report with
confidence and sensitivity Explores the subtle and not-so-subtle ways that certain words can
alienate a source or infuriate a reader Provides writers with an understanding that diversity in
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journalism is about accuracy and truth, not “political correctness.” Brings together guidance
from more than 20 organizations and style guides into a single handy reference book The
Diversity Style Guide is first and foremost a guide for journalists, but it is also an important
resource for journalism and writing instructors, as well as other media professionals. In
addition, it will appeal to those in other fields looking to make informed choices in their word
usage and their personal interactions.
Expanded and updated from the Electronic Resources section, The APA style guide to
electronic resources outlines for students and writers the key elements with numerous
examples. Dissertations and theses; bibliographies; curriculum and course material; reference
materials, including Wiki; gray literature, such as conference hearings, presentation slides, and
policy briefs; general interest media and alternative presses such as audio podcasts; and
online communities, such as Weblog posts and video Weblog posts.
This book demonstrates the step-by-step process involved in designing a Web site. Readers
are assumed to be familiar with whatever Web publishing tool they are using. The guide gives
few technical details but instead focuses on the usability, layout, and attractiveness of a Web
site, with the goal being to make it as popular with the intended audience as possible.
Considerations such as graphics, typography, and multimedia enhancements are discussed.
Elements of Indigenous Style offers Indigenous writers and editors—and everyone creating
works about Indigenous Peoples—the first published guide to common questions and issues of
style and process. Everyone working in words or other media needs to read this important new
reference, and to keep it nearby while they’re working. This guide features: - Twenty-two
succinct style principles. - Advice on culturally appropriate publishing practices, including how
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to collaborate with Indigenous Peoples, when and how to seek the advice of Elders, and how
to respect Indigenous Oral Traditions and Traditional Knowledge. - Terminology to use and to
avoid. - Advice on specific editing issues, such as biased language, capitalization, and quoting
from historical sources and archives. - Case studies of projects that illustrate best practices.
Maximize the impact and precision of your message! Now in its fourth edition, the Microsoft
Manual of Style provides essential guidance to content creators, journalists, technical writers,
editors, and everyone else who writes about computer technology. Direct from the Editorial
Style Board at Microsoft—you get a comprehensive glossary of both general technology terms
and those specific to Microsoft; clear, concise usage and style guidelines with helpful examples
and alternatives; guidance on grammar, tone, and voice; and best practices for writing content
for the web, optimizing for accessibility, and communicating to a worldwide audience. Fully
updated and optimized for ease of use, the Microsoft Manual of Style is designed to help you
communicate clearly, consistently, and accurately about technical topics—across a range of
audiences and media.
The Internet is rapidly changing. Every day new programs are added and information is
updated. With that in mind, Engst has written a guide that is beneficial to Macintosh users of
the Internet, providing comprehensive coverage of a broad range of Internet topics. Also
includes an introduction and history of the Internet. The disk contains software needed to get
connected to the Internet.

An Essential Reference for Intermediate and Advanced R Programmers
Advanced R presents useful tools and techniques for attacking many types of R
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programming problems, helping you avoid mistakes and dead ends. With more
than ten years of experience programming in R, the author illustrates the
elegance, beauty, and flexibility at the heart of R. The book develops the
necessary skills to produce quality code that can be used in a variety of
circumstances. You will learn: The fundamentals of R, including standard data
types and functions Functional programming as a useful framework for solving
wide classes of problems The positives and negatives of metaprogramming How
to write fast, memory-efficient code This book not only helps current R users
become R programmers but also shows existing programmers what’s special
about R. Intermediate R programmers can dive deeper into R and learn new
strategies for solving diverse problems while programmers from other languages
can learn the details of R and understand why R works the way it does.
As quality becomes ever more critical in differentiating successful websites, the
need for a professional approach to your content is growing. The Web Content
Style Guideprovides a set of standards and rules to ensure consistent quality
content and a flawless service to your readers.
This expanded twelfth edition of the bestselling guide to style is based on the
Economist's own updated house style manual, and is an invaluable companion
for everyone who wants to communicate with the clarity, style and precision for
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which the Economist is renowned. As the introduction says, 'clarity of writing
usually follows clarity of thought.' The Economist Style Guide gives general
advice on writing, points out common errors and clichés, offers guidance on
consistent use of punctuation, abbreviations and capital letters, and contains an
exhaustive range of reference material - covering everything from accountancy
ratios and stock market indices to laws of nature and science. Some of the
numerous useful rules and common mistakes pointed out in the guide include:
*Which informs, that defines. This is the house that Jack built. But: This house,
which Jack built, is now falling down. Discreet means circumspect or prudent;
discrete means separate or distinct. Remember that "Questions are never
indiscreet. Answers sometimes are" (Oscar Wilde). Flaunt means display, flout
means disdain. If you flout this distinction you will flaunt your ignorance Forgo
means do without; forego means go before. Fortuitous means accidental, not
fortunate or well-timed. Times: Take care. Three times more than X is four times
as much as X. Full stops: Use plenty. They keep sentences short. This helps the
reader.
This book offers a comprehensive and detailed guide to accomplishing and
perfecting a photorealistic look in digital content across visual effects,
architectural and product visualization, and games. Emmy award-winning VFX
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supervisor Eran Dinur offers readers a deeper understanding of the complex
interplay of light, surfaces, atmospherics, and optical effects, and then discusses
techniques to achieve this complexity in the digital realm, covering both 3D and
2D methodologies. In addition, the book features artwork, case studies, and
interviews with leading artists in the fields of VFX, visualization, and games.
Exploring color, integration, light and surface behaviour, atmospherics, shading,
texturing, physically-based rendering, procedural modelling, compositing, matte
painting, lens/camera effects, and much more, Dinur offers a compelling, elegant
guide to achieving photorealism in digital media and creating imagery that is
seamless from real footage. Its broad perspective makes this detailed guide
suitable for VFX, visualization and game artists and students, as well as
directors, architects, designers, and anyone who strives to achieve convincing,
believable visuals in digital media.
Michael Showalter’s Guys Can Be Cat Ladies Too is the hilarious all-access
guide to help a man comprehend, appreciate, and bond with the felines in his life.
They say dogs are a man’s best friend. True! But what if that man’s
girlfriend/boyfriend, wife/husband, or mother-in-law has a cat? Is that the end for
him? Is he resigned to an eternity of estrangement from this furry creature with
which he shares his life partner, his favorite chair, and his sock drawer?
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Showalter offers hope for men everywhere in their quest to understand and love
cats. In this intimate portrait of one man’s love for cats, you will learn the
answers to burning questions such as: “Why are they all aloof and weird and
stuff?”; “They hate me, right?”; and “Is it true that they have nine lives?” Armed
with these and countless other valuable lessons, by the book’s end any guy can
be on the fast track to becoming a cat’s best friend. Praise for Guys Can Be Cat
Ladies Too: “Deep stuff is decorated by fabulously absurd humor.” —Catster.com
“So what have your cats taught you about loving yourself?” Michael Showalter:
“Not a lot, I’ll be honest.” —Esquire.com “Fabulously illustrated.” —Entertainment
Weekly
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