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Many organizations find supply chain management an essential prerequisite to building a sustainable competitive edge for their
services or products. While interest in SCM is enormous, lack of theoretical frameworks and real world applications often
characterizes research in the field, and effective management of the supply chain remains elusive. Supply Chain Sustainability and
Raw Material Management: Concepts and Processes is a comprehensive and up-to-date resource for operations researchers,
management scientists, industrial engineers, and other business practitioners and specialists looking for systemic and advanced
discussions of supply chain management. By presenting qualitative concepts, quantitative models, and case studies, this book is a
coherent guide to creating long-term and sustainable performance for organizations who want to compete in the global market.
Licensing Update 2012 is the definitive one-volume handbookcovering the year's most significant cases and developments in
licensing. It identifies critical trends that licensing professionals andpractitioners must understand thoroughly in this rapidly
evolving area.Up-to-date, incisive, analytical, and essential, this valuable manual helpsyou keep up with the explosive pace of
licensing with guidance fromlicensing experts in their area of specialty. You'll find in-depthinsights and valuable analysis on recent
developments and important trends oflicensing issues from leading practitioners who are experts in their field.Licensing Update
2012 is organized as a handy "quick reference"to help you save time in structuring stronger agreements to protect yourlicensing
interest. You'll get extensive coverage of developments in auditand accounting practices, tax considerations, antitrust concerns
and many ofthe bottom-line issues that you need to address to ensure day-to-dayprofitability of your license agreements .
Since the U.S. Department of Energy (as well as other Federal and International agencies) will stop granting contracts to
companies that fail to comply with 14000 standards, the search is on for any book that will make 14000 compliance easier. Tom
Welch, with more than 20 years experience in environmental engineering and project management, provides such a book! Moving
Beyond Environmental Compliance: A Handbook for Integrating Pollution Prevention with ISO 14000 is the first text to combine the
best aspects of Pollution Prevention (P2), Total Quality Management (TQM), and ISO 14000, into a comprehensive "how-to"
guidebook for achieving environmental compliance. The ever-increasing cost of environmental compliance as it is passed onto
consumers, cuts into the profit margin and reduces an organization's competitive edge. At the very least, compliance cuts into
operating budgets, and directs attention away from the primary business of an organization. This handbook demystifies the
implementation of effective environmental management systems as described in the ISO 14000, and clarifies the application of
effective pollution prevention methodologies that can drastically reduce this compliance burden.
It is vitally important for businesses to have a holistic understanding of the many issues surrounding and shaping sustainability,
from competitors to government and political factors, to economics and ecological science. This integrated textbook for MBA and
senior-level undergraduates offers a comprehensive overview of the issues of sustainability as they relate to business and
influence corporate strategy. It also features a wide range of cases and an extensive discussion of tools to incorporate
sustainability issues into strategic decision making, helping instructors and students to build and then apply a solid understanding
of sustainability in business.
This volume gathers selected peer-reviewed papers presented at the XXVI International Joint Conference on Industrial
Engineering and Operations Management (IJCIEOM), held on July 8-11, 2020 in Rio de Janeiro, Brazil. The respective chapters
address a range of timely topics in industrial engineering, including operations and process management, global operations,
managerial economics, data science and stochastic optimization, logistics and supply chain management, quality management,
product development, strategy and organizational engineering, knowledge and information management, work and human factors,
sustainability, production engineering education, healthcare operations management, disaster management, and more. These
topics broadly involve fields like operations, manufacturing, industrial and production engineering, and management. Given its
scope, the book offers a valuable resource for those engaged in optimization research, operations research, and practitioners
alike.
Corporate responsibility is considered an oxymoron by much of society. Corporations are among the least trusted of our
institutions; and the 2008 financial crisis, BP's oil spill in the Gulf of Mexico, and the collapse of the house of cards that was Enron
have only added to public skepticism. So, at a time when trust in corporations has reached an all-time low, why is interest in
corporate responsibility at an all-time high? A plausible explanation is that increasing numbers of stakeholders are demanding
responsibility from corporations. Hyper-transparency of corporate activities, fueled by disclosure laws and the Internet, has
increased awareness to the point where corporate behavior is under constant scrutiny. Smart business leaders are aware of this
scrutiny and of the high costs of a public scandal. They know that in the long run it is cheaper to act responsibly now than to dig
out from a PR disaster later. Tim Mohin is a veteran corporate responsibility practitioner who has led programs at Apple, Intel, and
AMD. In this book, Tim tells us why he believes he is making a difference where it counts and how others can do the same. His
book is a manual on how to steer the corporate supertanker toward doing good for people and our planet. Changing Business from
the Inside Out provides a fascinating roadmap to the corporate responsibility and sustainability field, from beginning a career, to
forming a program, to navigating the complicated politics of a corporation. Mohin likens the corporate treehugger role to "being the
designated driver at the corporate cocktail party". Throughout his book, he argues strongly that activists can accomplish more for
the planet and society by serving as a voice of responsibility within the corporation rather than protesting outside the factory gates.
Corporations are clearly the drivers of the world economy, and the corporate responsibility practitioner has an essential role in
bringing ethical and sustainable values to the C-suite and making sure that they are accomplished. Whether you are a practitioner
needing advice, a mid-career professional wanting to change course, or an MBA wondering how to incorporate responsibility into
your career, this book has the answers you need.
Sustainability is changing and changing rapidly. It is becoming more widespread as companies and customers uncover its power,
attractiveness, and sustainability, as well as receiving more attention in the press. Support for sustainability lies within new tools,
frameworks, and approaches. The authors capture these and other developments in this second volume of Developing
Sustainable Supply Chains. In the first volume, the authors assess major management opportunities; this second volume focuses
on implementation; when combined the result is a complete, action-oriented treatment of sustainability. Written by two of the
leading academic researchers in this area, this series introduces the reader, whether a student, manager, or experienced
sustainability advocate, to the various tools, frameworks, and approaches that work.
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Sustainable Operations and Supply Chain Management addresses the most relevant topics of operations and supply chain
management from the perspective of sustainability. The main focus is to provide a step by step guide for managerial decisions
made along the product life-cycle, following a path made up of the following steps: product design, sourcing, manufacturing,
packaging and physical distribution, reverses logistics and recovery.

This book provides the blueprint for implementation, breaking down barriers, and the steps required to integrate
sustainability successfully into any business. It is laid out in easily digestible chapters, with action steps backed up from
interviews with sustainability thought leaders, case studies, and the real life experience of the author, as well as over 40
interviews with CSR and Sustainability Directors at various companies on how to “get things done” based on their
successes and temporary setbacks. It provides the step-by-step roadmap for implementing sustainability successfully
and focuses on “how” companies can realize the benefits of sustainability by engaging the head, heart, and hands of
their employees. Also included is a checklist for implementation and tips on how to regain momentum or get “un-stuck”
at the end of each chapter as well as additional helpful resources and exercises to overcome the most common barriers
towards implementation.
Business Ethics: Best Practices for Designing and Managing Ethical Organizations, Second Edition focuses on how to
create organizations of high integrity and superior performance. Author Denis Collins shows how to design organizations
that reinforce ethical behavior and reduce ethical risks using his unique Optimal Ethics Systems Model that outlines how
to hire and train ethical employees, make ethical decisions, and create a trusting, productive work environment. Taking a
practical approach, this text is packed with tips, strategies, and real-world case studies that profile a wide variety of
businesses, industries, and issues. New to This Edition: Premium Ethical Dilemma videos located in the Interactive
eBook challenge students to practice their ethical reasoning and ethical decision-making skills. New case studies tackle
complex ethical issues through real-world companies such as the NFL, Wells Fargo, Exxon Mobil, and Volkswagen. New
chapter-opening ethical dilemmas based on real situations allow students to grapple with the grey areas of business
ethics. Optimal Ethics System Check-Up surveys summarize the best practices discussed in the chapter to allow
students to assess, benchmark, and continuously improve their own organization. Ethics in the News activities profile realworld events such as United Airlines’ removal of a passenger on an overbooked flight to challenge students to think
critically about how they would respond in a particular situation. Up for Debate features highlight contentious issues that
students encounter in real life (such as Facebook privacy).
The global sustainability challenge is urgent, tremendous and increasing. From an ecological perspective, the current
worldwide resource footprint requires approximately 1.5 planets to sustain existing life, and with current usage would
require two planets by 2030. The social impact of ever-growing resource use disproportionately affects the world’s poor
– the 3 billion people living on less than $2.50 a day, as they struggle to acquire what is needed to survive. The serious
ecological and social challenges we face in trying to establish global sustainable supply chains must not be
underestimated, yet so far research has largely ignored the social dimension in favour of the environmental and
economic. So how can we develop business strategies that move away from a primary economic focus and give equal
weight to people, planet and profit? How can we create sustainable supply chains that take a true triple-bottom-line
approach?Implementing Triple Bottom Line Sustainability into Global Supply Chains features innovative research,
highlighting new cases, approaches and concepts in how to successfully implement sustainability – covering economic,
ecological and social dimensions – into global supply chains. The four parts cover the rationale for sustainable global
supply chains, key enablers, case studies showing clear implementation steps, and directions for future research and
development.This book is a must-read for any academic researching in sustainable supply chain management,
procurement or business strategy, and for business leaders seeking cases that will inform a critical step forward for CSR
programmes.
We live in an increasingly global economy in which the effects of shrunken economies, broadened communication, and
widespread meteorological incidents associated with climate change are leaving virtually no one untouched. As a result,
a working knowledge of concepts such as the triple bottom line and sustainability, have become mandatory. Systemsthinking is foundational for grasping these concepts and is based on trans-disciplinary theories deriving in part from
biology, physics, economics, philosophy, computer science, engineering, geography, and other sciences. Specifically it is
the study of systems, including all life forms, climate phenomena, and even in human learning and organizational
processes, that regulate themselves through feedback. The media and the public have become savvy to corporate greenwashing, and government regulation, already pervasive in Europe, is imminent in the United States. Business practices
are a subsystem of human activity, which is itself a subsystem of the biosphere we all depend upon for services, such as
clean air and water, sufficient soils to produce food, and moderate weather. Corporate sustainability practices are in the
midst of becoming a required aspect of the social license to conduct business, and the use of a systems framework
provides a coherent and eminently sensible way to comprehend the structure and logic that underlies this transition.
Green business efforts and stakeholder initiatives undertaken by those without the requisite understanding of
sustainability and the trends related to it in the world of commerce risk adverse press, activist pressure, regulatory
constraint, added expense, reduced revenue, and lowered valuation. This book offers a practical, relevant, and easily
grasped overview of sustainability issues and the systems logic that informs them, supported by empirical research and
applied to corporate rationales, decision-making, and business processes. Intended for business professionals seeking
concise, reliable, and current knowledge and trends, it will support them in leading their organizations' corporate
sustainability, social responsibility, and citizenship efforts so they can remain competitive and successful.
Over 95% of today's textile and apparel products are globally sourced, making sourcing one of the most important
business functions in the industry. Global Sourcing in the Textile and Apparel Industry, 2nd Edition examines the crucial
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function of global sourcing in the textile and apparel industries, providing practical insight into both how and why global
sourcing is pursued. Chapters include step-by-step global sourcing procedures and explore the theoretical, political,
economic, social, and environmental implications of global sourcing decisions with an emphasis on sustainability.
Learning activities are based on the author's extensive industry experience and address current issues that sourcing
professionals face every day. New to this Edition - New cases studies at the end of each chapter offer real-life scenarios
that today's sourcers may face - Emphasis on sustainable implications of global sourcing integrated throughout - Current
trade data, agreements, and examples of industry trends throughout the book - Added coverage of trend analysis and
forecasting in sourcing (Chapter 5) - Significant updates to the future of global sourcing section, including technology,
UN's sustainable development goals, and on- or near-shoring trends (Chapter 12) - 25% new color images - New
glossary includes essential terms and definitions from the book Teaching Resources: Instructor's Guide, Test Bank, and
PowerPoint presentations available.
This book develops the law of political economy as a new field of scholarly enquiry. Bringing together an exceptional
group of scholars, it provides a novel conceptual framework for studying the role of law and legal instruments in political
economy contexts, with a focus on historical transformations and central challenges in both European and global
contexts. Its chapters reconstruct how the law of political economy plays out in diverse but central fields, ranging from
competition and consumer protection law to labour and environmental law, giving a comprehensive overview of the
central challenges of the law of political economy. It also provides a sophisticated and multifaceted framework for further
enquires while outlining the contours of new law of political economy.
Handbook of Sustainability Management.
This book covers the scope of supply chain and logistics, which has continued to grow with a rapid speed. The book
includes core aspects of supply chain and logistics philosophy and practice. The authors then cover the general
principles of supply chain and logistics that can be applied in countries throughout the world. Where concepts cannot be
generalized, they are based primarily on a European model. The authors have also added some international material
and examples from China, Pakistan, India, and the USA. The book is intended to help in the quest of supply chain and
logistics to reduce cost and improve service, as well as to keep up-to-date the different facets of supply chain and
logistics in a global market. In addition, this book helps candidates to who are undertaking examinations for universities
and professional institutes, and bachelor and master students who are studying for degrees in supply chain
management. In addition, the book covers technical terminologies, definitions, and a supply chain dictionary.
This book is appropriate for the following courses: Sustainable Enterprise Sustainable Business Practices Sustainability Marketing
Society Social Marketing Sustainable Enterprise: A Macromarketing Approach goes beyond the internal firm strategies of
micromarketing and the “four Ps” to take a broader perspective focused on the interconnectedness of markets, marketing, and
society. In a globalized society concerned with social and environmental sustainability, this book encourages students to think
critically about the opportunities and limitations of marketing, as well as its positive and potentially negative effects. Through the
presentation of key research findings and actual company cases, Peterson engages students with questions such as: How do
firms use sustainability concepts to navigate their firms in global business today? Why do markets change? How can firms conduct
business profitably with the environment in mind? How can firms conduct business profitably with poor consumers in mind? Based
on the premise that firms using holistic marketing strategies are better able to assess risks and identify opportunities, this text
explains how firms can approach the marketplace to benefit the company, key stakeholders, and society at large. The result is a
one-of-a-kind book that successfully explores macromarketing for sustainable enterprise.
In a dramatic departure from its voluntary origins, corporate social responsibility (CSR) is rapidly shifting to hold multinational
companies accountable for more than traditional shareholder performance. This CSR movement is embracing new environmental,
social and governance (ESG) frameworks that both promote global sustainability goals and enhance accountability for negative
impacts businesses can have on ‘planet and people’. This collection of essays by leading businesspeople, international civil
servants, legal practitioners, academics, and other experts offers a forward-looking and pragmatic perspective that illuminates the
major themes in this movement towards increasingly sustainable, transparent and accountable business practices. The collection
shows how CSR has evolved to account for societal pressures, environmental, climate change and human rights impacts,
international policy imperatives and the practical challenges of regulating commercial activity that transcends borders. The
chapters offer an in-depth examination of current issues including: international frameworks and multistakeholder initiatives
catalysing foundational change; the shifting emphasis on corporate imperatives to avoid harm to third parties; trends in CSR,
focused on assuring the planet's future sustainability and social stability; regulatory initiatives around the globe, including Europe,
North America, Asia and Africa; and extended accountability for activities of corporate group members and supply chains. The
pressure and business case for companies to incorporate CSR into corporate governance is intensifying with each quarter,
shareholder meeting, and regulatory agenda. The integration of CSR and new ESG frameworks into multinational corporate
strategy and operations is key to sustainable business models that can generate long-term value for the organization and all
stakeholders. Their acceptance as cornerstones of 21st century business practice appears inevitable. Taking full account of the
imperative for companies and their lawyers to grapple with the practical and legal challenges in this area, this volume is an
invaluable and pragmatic addition to the practitioners’ toolbox at this important juncture in an ever-more dynamic field.
This book provides an overview of the application of Corporate Social Responsibility in businesses and corporations around the
world. Primarily based on real cases, it focuses on different approaches to CSR from a global perspective. It provides a critique of
the “wrong” practices often employed even by multinational organizations, and highlights the resultant negative effects. On the
other hand the book demonstrates good examples that can help multinationals or even entire countries to achieve both a better
reputation and increased profitability. “CSR in the Global Business World” is a rich resource of illustrative cases, serving both as a
basis for ongoing research as well as for teaching purposes at the business school level.
An exciting vision of what we can aspire to when sustainability is integrated within strategic practices across enterprise functions,
systems, supply chains, and cities. The book will enable decision makers to recognize a new era of innovative value creation.
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This book offers a collection of studies on regional integration and the dynamic business environment in East Asia. The papers
included, originally presented at the 2014 Asia Pacific Business Conference on "Free Trade Agreements and Regional Integration
in East Asia," examine the challenges and dynamics in the increasingly integrated East Asian markets and outline a new paradigm
for doing international business in the region. The papers address diverse areas related to regional integration, financial markets,
investment, trade and capital flow, sustainability, accounting and auditing issues, exchange rates, strategies and the regional
business environment. The book provides a valuable resource for practitioners, policy-makers and students who are interested in
understanding the vibrant aspects of business in today’s East Asia.
Achieving the Sustainable Development Goals through Finance, Technology and Law Reform Achieving the SDGs requires a
fundamental rethink from businesses and governments across the globe. To make the ambitious goals a reality, trillions of dollars
need to be harnessed to mobilise finance and accelerate progress towards the SDGs. Bringing together leaders from the World
Bank, the financial and business sectors, the startup community and academia, this important, topically relevant volume explains
what the SDGs are, how they came about and how they can be accelerated. Real-world case studies and authoritative insights
address how to direct investment of existing financial resources and re-align the global financial system to reflect the SDGs. In
depth chapters discuss how financial institutions, such as UBS Wealth Management, Manulife Asset Management and Moody’s
Rating Agency are supporting the SDGs. The opportunities arising from Blockchain, Big Data, Digital Identity and cutting-edge
FinTech and RegTech applications are explored, whilst the relevance of sustainable and transparent global supply chains is
underscored. Significant attention is paid to law reform which can accelerate progress of the SDGs through SME Financing,
Crowdfunding, Peer-to-Peer Lending and tax restructuring. To achieve the ‘World We Want’, much needs to be done. The
recommendations contained within this book are critical for supporting a fundamental shift in thinking from business and
governments around the world, and for building a more just and prosperous future for all.
A brand new collection of cutting-edge sustainable supply chain solutions… 3 authoritative books, now in a convenient e-format, at
a great price! 3 authoritative eBooks deliver state-of-the-art guidance for leveraging supply chain sustainability to maximize
business value Organizations that prioritize sustainability are well positioned to increase profitability, reduce risk, and attract better
customers, talent, and investors. This unique 3 eBook package brings together all the techniques, best practices, and case studies
you need to make sustainability work throughout your supply chain. In The Lean Sustainable Supply Chain, Robert Palevich
illuminates the business benefits of combining "lean" and "green," offering start-to-finish guidance for redesigning company
infrastructure and technologies to achieve these benefits. Through a comprehensive case study, he shows how to manage
change, innovation, talent, execution, inventory, warehousing, and transportation; integrate supply chain sustainability into
business scorecards; make more effective use of 3PLs, information systems, and much more. He systematically addresses key
technical issues ranging from forecasting methodologies and supplier integration to carbon tracking and quantifying lean savings.
Next, in Creating a Sustainable Organization, Peter Soyka shows how to choose the right sustainability strategies, and then
manage and measure them well. Soyka's actionable guide bridges the disparate worlds of the EHS/sustainability professional and
the investor/analyst. Discover what the evidence says about linkages between sustainability and value… how to manage key
stakeholder relationships influencing corporate response to EHS and social equity issues… how to effectively manage sustainability
throughout the business… how to evaluate sustainability posture and performance from the standpoint of external investors and
internal management… how to maximize the influence of organizational actors focused on sustainability, and much more. Finally,
the Sustainability in Supply Chain Management Casebook is the firstcomprehensive collection of original case studies on building
sustainability into the supply chain. Steven Leon covers a wide spectrum of social, economic and environmental issues, as well as
new areas such as closed-loop supply chains. Topics include strategy, implementation, decision making, transportation, supplier
relationships, collaboration, lean, continuous improvement, finance/economics, worker safety and rights, procurement, production,
delivery, packaging, logistics, reverse logistics, and global supply chains. Each case study is supported with an authoritative
introduction, teaching notes, and Q-and-A sections. Whatever your role in the sustainable supply chain, this collection will help you
transform its promise into reality. From world-renowned sustainable supply chain experts Robert Palevich, Peter A. Soyka,
Stephen M. Leon
Written by a renowned sustainability expert, Greener Products: The Making and Marketing of Sustainable Brands, Second Edition
makes the case for why the people and the planet need products to be made in a different, more sustainable way. The growth of
the global middle class, with an additional 3 billion people expected to enter the consumer market by 2030, is putting an
unprecedented demand on resources and straining the global supply of raw materials, fossil fuels, food and water. This book
provides insights on how to raise the bar on product development and investigates the best practices for making and marketing
sustainable brands. Over 40 case studies are analyzed in this book and summarized for the reader to easily see what it is that
makes leading companies successful. Analysis on marketing campaigns and greener product development range from leading
companies like Apple, Nike, Samsung Electronics, BASF, GE, Johnson & Johnson, Unilever, and Method. New updated content in
this second edition includes: New developments like the United Nations Sustainable Development Goals with concepts of
biomimicry, circular economy, emerging issues management, and eco-innovation. Novel tools and examples for bringing
sustainable products to market. New chapter dedicated to natural capital. Analysis of current green marketing methods and market
trends. Best practices for making and marketing sustainable brands. For more information, visit the author's book website at
www.greenerproducts.biz.
Walmart provides a detailed assessment of the world's largest retailer that forever changed the face of retailing. The book examines
Walmart's successes, failures, and whether it can stay ahead for the next 50 years. Despite being a source for best practice in procurement,
logistics, systems and store format innovation, the retail giant is now facing several issues that affect its future development. Starting from its
inception in rural Arkansas in 1962, this objective analysis of Walmart's history addresses the rapid change of retail, including the rise of ecommerce and multi-channel retailing; Walmart International and its 'everyday low prices' philosophy; the saturation of the superstore format,
and much more. In a time of rapid change, will the world's largest retailer be able to reconfigure? Walmart provides the necessary insights for
retailers, advertisers, other business professionals and students to understand how Walmart became a retail giant, the lessons that can be
learned, and what is in store for the future.
Written by a practicing business attorney with startup experience in the environmental and technology sectors, this comprehensive handbook
assists entrepreneurs in tackling the wide variety of opportunities to go green. A one-stop resource for entrepreneurs, it helps readers
incorporate clean technology, environmental practices, and green business approaches into the work environment. The book discusses how
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to sell to utilities, explores fundraising outlets for green businesses, covers government incentives, presents key startup tools aimed at green
businesses, and addresses challenges of many new businesses, such as raising money and making sales. Additional resources are available
on the book's website.
The complete guide to improving business performance through sustainable practices: current knowledge, practical skills, real-world insight. *
*How sustainability impacts today's enterprise: stakeholders, investor issues, performance management/measurement, and more.
*Strengthening links between sustainability and shareholder value -- including updated coverage of Socially Responsible Investing (SRI). *For
every environmental, health, and safety professional and decision-maker who wants to drive more value from sustainability. Organizations
that prioritize environmental, health, and safety (EHS) issues are well placed to attract better customers, better talent, and today's growing
number of socially responsible investors. But, to gain these benefits, companies must choose the right sustainability strategies, and then
manage and measure them well. Now, leading business sustainability consultant Peter Soyka offers a complete and actionable guide to
driving greater value through sustainability. Soyka bridges the disparate worlds of the EHS/sustainability professional and the
investor/analyst, covering all this and more: * *What the evidence says about linkages between sustainability and value. *Key stakeholder
relationships influencing corporate behavior related to EHS and social equity. *Best practices for managing sustainability throughout the
business. *How sustainability posture and performance can be evaluated by investors, markets, and managers. *How to maximize the
influence of organizational actors focused on sustainability This book will be invaluable for all environmental, health, and safety
decisionmakers and professionals concerned with improving sustainability and value; for executives and strategists seeking competitive
advantage; for analysts evaluating investments; and for researchers and MBA candidates currently studying the techniques and potential of
corporate sustainability.
An extensive update and sequel to the successful title Renewables-Based Technology: Sustainability Assessment. Over the past decade, the
field of renewable resources has grown tremendously and sustainability assessment methods have undergone significant changes and
improvements. This book brings together the wide range of sustainability assessment methods in current use, together with case studies to
demonstrate their applications. The book is divided into four sections as follows: Part 1 - Introduction: Discusses the growing role of
renewables as resources and their applications, together with an introduction to the principles of sustainability assessment Part 2 Assessment Methods: Presents a wide variety of sustainability assessment methods and tools that are currently used. This includes land,
water-and material use analysis, energy and exergy use, carbon footprints, life cycle analysis, ecological footprints, life cycle costing, social
sustainability analysis, Prosuite methodology and Seebalance (the SocioEcoEfficiency Analysis developed by BASF. Part 3 - Case Studies:
Provides context buy demonstrating the application of these methods within the major industries benefiting from renewables. The case
studies apply sustainability assessment methods to the production of renewable energy (wind energy, solar energy and biofuels), bio-based
chemicals and bio-based materials. Part 4 - Conclusions
Open innovation enabled through crowdsourcing is one of the hottest topics in management strategy today. Particularly striking – and of vital
importance to the world – are the pioneering efforts to apply crowdsourcing technology and open innovation to solve social, environmental,
and economic sustainability challenges. CrowdRising sets out these challenges as context and then highlights the experiences of leaders and
early adopters, identifies implementation guidelines, critical success factors and lessons learned, and finally projects where the field is going
in the future. With a strong focus on the applications of crowdsourcing for innovation, engagement, and market intelligence, the book profiles
the initiatives of companies, NGOs, and technology providers using crowdsourcing to develop these solutions to global problems. It
addresses the key challenges impacting organizations: 1) identifying more sustainable ways to design, distribute, transport, recycle, and
repurpose products; and 2) discovering and implementing the systems needed to transform global economic growth, drive human prosperity,
and replenish the planet’s resources.
Lean, green supply chain management combines the efficiency that lean technologies deliver with the environmental and cost benefits of
sustainability. The Lean Sustainable Supply Chain illuminates the business benefits of combining "lean" and "green," and offers start-to-finish
guidance for redesigning company infrastructure and technologies to achieve these benefits. Palevich introduces the essential concepts of
lean green supply chain management, illuminating them with a comprehensive case study showing how to manage change, innovation,
talent, execution, inventory, warehousing, and transportation. He demonstrates how to integrate supply chain sustainability into business
scorecards; make more effective use of third-party providers (3PLs); drive more value from information; build a state-of-the-art forecasting
system and share it with suppliers; and much more. He then systematically addresses the full spectrum of technical issues, including
forecasting methodologies, the nitty-gritty of supplier integration; business intelligence in event-driven supply chains; carbon tracking;
quantifying lean savings; and much more. This book will be an invaluable resource for every business and technical manager, decisionmaker, technical specialist, and consultant concerned with lean and green supply chains.
Twenty years ago, environment and sustainable development issues were marginal concerns for businesses and public bodies, requiring a
relatively narrow range of personnel, knowledge and skills. Today, these issues are key operational concerns for all but the smallest
organizations and apply to all sectors - the private, public and voluntary sectors. Managing them requires a growing army of environmental
professionals to manage them with knowledge of a rapidly developing body of regulatory measures.Environmental Management in
Organizations provides the basic resource needed by organizations and the managers they employ on the issues and on the management
tools, performance measures and communication strategies available. Leading experts on each topic have provided focused explanations
and clear practical guidance, as well as setting out the context and the key environmental and management drivers.
This book offers 32 texts and case studies from across a wide range of business sectors around a managerial framework for Sustainable
Business. The case studies are developed for and tested in executive education programmes at leading business schools. The book is based
on the premise that the key for managing the sustainable business is finding the right balance over time between managing competitiveness
and profitability AND managing the context of the business with its political, social and ecological risks and opportunities. In that way, a
sustainable business is highly responsive to the demands and challenges from both markets and societies and managers embrace the
complexity, ambivalence and uncertainty that goes along with this approach. The book presents a framework that facilitates the adoption of
best business practice. This framework leads executives through a systematic approach of strategic analysis and business planning in risk
management, issues management, stakeholder management, sustainable business development and strategic differentiation, business
model innovation and developing dynamic capabilities. The approach helps broaden the understanding of what sustainable performance
means, by protecting business value against sustainability risks and creating business value from sustainability opportunities.
Over the last several years, manufacturers have expressed increasing interest in reducing their energy consumption and have begun to
search for opportunities to reduce their energy usage. In this book, the authors explore a variety of opportunities to reduce the energy
footprint of manufacturing. These opportunities cover the entire spatial scale of the manufacturing enterprise: from unit process-oriented
approaches to enterprise-level strategies. Each chapter examines some aspect of this spatial scale, and discusses and describes the
opportunities that exist at that level. Case studies demonstrate how the opportunity may be acted on with practical guidance on how to
respond to these opportunities.
This PhD thesis approaches the phenomenon of supply chain governance for social sustainability in the ready-made garment industry in
Bangladesh. This research is based on a study of eight large multinational corporations (e.g. clothing brands and retailers) and their readyPage 5/7
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made garment suppliers. The purpose of this research is to understand how supply chain governance mechanisms and governance
structures improve social sustainability performance when stakeholders are engaged. The study identifies four main governance systems,
namely, market-based, hierarchical controlbased, collaborative multi-stakeholder-based and relational cross-sectoral-based. These
governance systems are employed in the supply chain by the multinational corporations in combination with different stakeholders, such as
suppliers, multi-stakeholder-initiatives, and non-government organisations. The study focuses on the challenges faced by the multinational
corporations to ensure social sustainability, whilst at the same time, incorporating suppliers’ viewpoints on the consequences of different
governance systems for social sustainability. This research shows the choice of governance structures from market-based, hierarchy-based,
collaboration-based and relational-based depend on the cost of managing relationships with the stakeholders and potential risks of
governance in a given situation. An effective governance structure for a multinational corporation in a particular context is determined by how
well the structure supports governance mechanisms to reduce associated transaction risks that results from potential opportunistic behaviour
of the suppliers. In this research, it is argued that governance structure provides the platform for practicing a set of governance mechanisms.
The study claims that social sustainability governance incorporates three mechanisms with separate outcomes: one consists of buyer-driven
control-based mechanisms which include codes of conduct, supplier assessment and monitoring, and supplier training for regular social
compliance; the second consists of multi-stakeholder-based governance mechanisms for structural compliance when unexpected problems
occur, for example, building collapse, electrical and fire safety risks emerge; and the third comprises cross-sectoral governance mechanisms
when the multinational corporations involve with non-government organisations for social development of the garment workers and
community by facilitating drinking water, health-hygiene, education, and so on. This thesis contributes to the Sustainable Supply Chain
Management literature by expanding knowledge of supply chain governance through bringing an understanding of governance mechanisms,
governance structures and stakeholder engagements for social sustainability. As the demand for supply chain governance for social
sustainability are growing, this thesis can help responsible corporate sourcing managers to develop a deeper understanding of how supply
chain governance can affect social sustainability. Denna doktorsavhandling tar sig an fenomenet leverantörsstyrning för social hållbarhet i
klädindustrin i Bangladesh. Forskningen baseras på en studie av åtta stora multinationella företag, tillika återförsäljare av kläder och välkända
klädmärken. Syftet med studien är att förstå hur leverantörsstyrningsmekanismer och styrstrukturer kan förbättra socialt hållbarhetsarbete när
flera aktörer är engagerade och samverkar. Resultatet av studien indikerar att multinationella företag de facto engagerar sig med andra
aktörer för att förbättra sin förmåga att bedriva socialt hållbarhetsarbete. Studien identifierar fyra olika typer av leverantörsstyrsystem: ett
marknadsbaserat, ett hierarkiskt kontrollbaserat, ett kollaborativt multi-intressentbaserat samt ett relationellt sektorsövergripande system.
Dessa styrningssystem tillämpas i leverantörskedjan av de multinationella företagen i samarbete med andra aktörer såsom leverantörer,
‘multi-intressentinitiativ’ och icke-statliga organisationer. Studien fokuserar dels på de utmaningar som föreligger för de multinationella
företagen när det gäller att säkerställa social hållbarhet, dels på hur leverantörer uppfattar konsekvenserna av de olika styrningssystemen för
social hållbarhet. Denna forskning visar att valet av styrstruktur, från marknadsbaserad, hierarkibaserad, kollaborativ och relationell är
beroende dels av kostnaden för att hantera och upprätthålla relationer med de olika aktörerna, dels av de potentiella riskerna som föreligger i
en viss situation. Vad som utgör en effektiv styrstruktur för ett multinationellt företag i en viss given kontext avgörs av hur väl strukturen
stödjer styrningsmekanismer för att reducera transaktionsrisker som bottnar i ett potentiellt opportunistiskt beteende hos leverantörerna. I
denna forskning argumenteras det för att struktur ger en plattform för att tillämpa ett antal styrningsmekanismer. Studien visar att styrning av
social hållbarhet omfattar tre typer av mekanismer med olika utgång. En består av köparstyrda styrningsmekanismer som omfattar
uppförandekoder, leverantörskontroll och leverantörsutbildning. Den andra består av multi-initiativbaserade styrningsmekanismer av hur det
strukturella arbetet för att hantera oväntade problem (t.ex. bygg-, el- och brandsäkerhetsrisker) efterföljs. Det tredje omfattar
sektorsövergripande styrningsmekanismer där de multinationella företagen samverkar med lokala icke-statliga organisationer i projekt som
syftar till social utveckling (tillgång till rent vatten, hälso- & utbildningsinsatser, etc.) för fabriksarbetarna och det omgivande samhället. Denna
avhandling bidrar till Sustainable Supply Chain Management-litteraturen då den utvidgar kunskapen om leverantörsstyrning för social
hållbarhet genom en den ger en ökad förståelse för styrningsmekanismer, styrstrukturer och olika aktörers engagemang för social hållbarhet.
I takt med att behovet av leverantörsstyrning för social hållbarhet ökar kan denna avhandling hjälpa ansvariga ‘corporate sourcing
managers’ att utveckla en fördjupad förståelse för hur leverantörsstyrning kan påverka social hållbarhet.
Explains how to implement the best safety practices and why they work Reviews from the Third Edition "An excellent piece of work." —Safety
Health Practitioner (SHP) "A useful fountain of knowledge." —Quality World "This is a book to be read now for its educational value and also to
be kept on the shelf for easy future reference." —Chemistry International The Fourth Edition of On the Practice of Safety makes it possible for
readers to master all the core subjects and practices that today's safety professionals need to know in order to provide optimal protection for
their organizations' property and personnel. Like the previous editions, each chapter is a self-contained unit, making it easy for readers to
focus on select topics of interest. Thoroughly revised and updated, this Fourth Edition reflects the latest research and safety practice
standards. For example, author Fred Manuele has revised the design chapters to reflect the recently adopted American National Standard on
Prevention through Design. In addition, readers will find new chapters dedicated to: Management of change and pre-job planning Indirect-todirect accident cost ratios Leading and lagging indicators Opportunities for safety professionals to apply lean concepts Role of safety
professionals in implementing sustainability Financial management concepts and practices that safety professionals should know Many
chapters are highly thought-provoking, questioning long-accepted concepts in the interest of advancing and improving the professional
practice of safety. Acclaimed by both students and instructors, On the Practice of Safety is a core textbook for both undergraduate and
graduate degree programs in safety. Safety professionals should also refer to the text in order to update and improve their safety skills and
knowledge.
Since the first EcoDesign International Symposium held in 1999, this symposium has led the research and practices of environmentally
conscious design of products, services, manufacturing systems, supply chain, consumption, as well as economics and society. EcoDesign
2011 - the 7th International Symposium on Environmentally Conscious Design and Inverse Manufacturing - was successfully held in the
Japanese old capital city of Kyoto, on November 30th – December 2nd, 2011. The subtitle of EcoDesign 2011 is to “design for value
innovation towards sustainable society.” During this event, presenters discussed the way to achieve both drastic environmental
consciousness and value innovation in order to realise a sustainable society.
The changing manufacturing environment requires more responsive and adaptable manufacturing systems. The theme of the 4th
International Conference on Changeable, Agile, Reconfigurable and Virtual production (CARV2011) is “Enabling Manufacturing
Competitiveness and Economic Sustainability”. Leading edge research and best implementation practices and experiences, which address
these important issues and challenges, are presented. The proceedings include advances in manufacturing systems design, planning,
evaluation, control and evolving paradigms such as mass customization, personalization, changeability, re-configurability and flexibility. New
and important concepts such as the dynamic product families and platforms, co-evolution of products and systems, and methods for
enhancing manufacturing systems’ economic sustainability and prolonging their life to produce more than one product generation are
treated. Enablers of change in manufacturing systems, production volume and capability scalability and managing the volatility of markets,
competition among global enterprises and the increasing complexity of products, manufacturing systems and management strategies are
discussed. Industry challenges and future directions for research and development needed to help both practitioners and academicians are
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presented.
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