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7 Secrets to 7 Figures reveals the seven specific
strategies that allowed Matt Morris to go from $30,000 in
debt, living out of his beat-up Honda Civic, bathing in gas
station bathrooms, and selling above-ground swimming
pools, to becoming a self-made millionaire at only 29
years of age. This book is dramatically different from
anything you've ever read because these strategies work
irrespective of the company you're involved in or the
product you're selling. This is a book not only of specific
strategies you can implement now into your business,
but more importantly, the thinking that allows you to
create the success you've been searching and striving
for. As you read through the pages in this book, you will
see, clear as day, why Matt has been able to crush it
every single year without fail for the past 18 years in a
row. These strategies have allowed him to build a direct
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dollar earners in his marketing
organizations. About Matt Morris Matt Morris began as a
serial entrepreneur at the age of 18. Since then, he has
generated over $2 billion through his sales organizations
totaling over one million customers worldwide. As a selfmade millionaire and one of the top Internet and Network
Marketing experts, he's been featured on international
radio, television, and spoken from platforms to audiences
in over 25 countries around the world. Praise for the
Author "Matt Morris really knows what he is doing. Not
only is he a bestselling author and an unbelievable
trainer in this industry, but he is also someone you want
to get with and learn from because I've learned a lot and
he's just so brilliant and such a smart dude."-Ray Higdon
"Matt Morris is someone I genuinely stalk on social
media. With all the countless hours of content I have
consumed, I have yet to come away not learning
something of pure gold. The fact that he is a servant
leader and an all-round incredible guy makes it
impossible not to love him!"-Frazer Brookes "Matt Morris
is one of the most knowledgable and talented network
marketers I have ever met in my 30-year career in this
profession. He gets it from the ground up. Not only is he
an amazing and hugely successful builder in the field,
but his stage presence is second to none."-Todd Falcone
"I'm a huge fan of Matt Morris. His story will make you
believe that your dreams can come true, and his training
will breathe life into your network marketing experience.
Matt was not an overnight success, and he has stories
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As an actuarial analyst for some of the largest
companies in the world and as a Certified Financial
PlannerTM Professional, Chris Jarvis gained critical
insights into the successful operations of hundreds, if not
thousands, of businesses and professional practices. He
has been solving complex business, investment, and
insurance concerns for his clients for more than twenty
years. In 6 Secrets to Leveraging Success, he shares
how to: · Avoid being overcharged and given inadequate
service by some of the biggest professional services
firms. · Smart ways to identify and avoid working with
financial institutions that have significant, and
undisclosed, conflicts of interest with you. · Turn
insurance expenses into valuable working assets for
your business or family. · Own your own insurance
company—so you can keep the profits for yourself and
lower the costs of agents and brokers. · Be Your Own
Bank—so you can access, leverage, and grow your
wealth without the red tape, regulations and fees of
traditional banking · Restructure your business so that
your #1 corporate expense—employees—act like owners.
Step by step guide to making money online. Discover
The Secrets To: 1) Quickly and Easily Creating Profitable
Content! 2) The Best FREE Advertising Channels! 3)
How To Outrank Your Competitors on Google and Get
To Page 1 Fast! 4) Proven Strategies To Accelerate
Your Online Income. Discover The Secrets To Quickly
and Easily Making Serious Profits Online...
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and makes scary-accurate predictions. It's the ultimate
secret to selling more while working less.Guided by
famed marketing consultant and best-selling author
Perry Marshall, sales and marketing professionals save
80 percent of their time and money by zeroing in on the
right 20 percent of their market - then apply 80/202 and
80/203 to gain 10X, even 100X the success. With a
powerful 80/20 software tool (online, included with the
book), sellers and marketers uncover how to slash timewasters; advertise to hyper-responsive buyers and avoid
tire-kickers; gain coveted positions on search engines;
differentiate themselves from competitors and gain
esteem in their marketplace. With the included tools
they'll see exactly how much money they're leaving on
the table, and how to put it back in their pockets. Sellers
will identify untapped markets, high-profit opportunities
and incremental improvements, gaining time and greater
profit potential. Supported by online tools from Marshall,
including The 80/20 Power Curve, a tool that helps you
see invisible money, and a Marketing DNA Test, a
personal assessment that zeroes in on one's natural
selling assets, this timeless guide promises to change
the game for seasoned and novice marketers and
sellers.
Invaluable advice on analyzing and measuring the
effects of social media Do you wish you could sit down
with an expert to figure out whether or not your social
media initiatives are working? With Social Media Metrics
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on how to analyze
and measure the effects of
social media and gauge the success of your initiatives.
He uses mini case studies to demonstrate how to
manage social operations with process and technology
by applying key performance indicators, and assessing
the business value of social media. Highlights how social
media can impact all aspects of your business and
transform the way you quantify successful interactions
with customers Shares innovative techniques for
managing the massive volume of social analytics data by
putting data to work in ways that contribute to your
organizational goals Details techniques for adopting a
Social Analytics Framework for understanding evolving
consumer behavior necessary to compete in a socially
networked future Written in a conversational tone, Social
Media Metrics Secrets goes behind the scenes to
present you with unbeatable advice and unparalleled
insight into social media metrics.
Faccebook for Business SuccessPeople are buying
more products/services online due to the
recommendations and promotions they come across on
Facebook. A trend that won't die down any time soon.To
market your business successfully on Facebook, you
need to understand Facebook's unique opportunities,
and how it differs from other media. Just as you wouldn't
run a radio jingle on television, you shouldn't market on
Facebook the way you'd market in a newspaper or on
your website.This book will help you do just that
Marketing Your Clinical Practice: Ethically, Effectively,
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and advanced techniques. This essential
resource provides readers with the plans and real examples
to market and grow a successful practice. This book is filled
with practical marketing tips and strategies based around five
components of a successful practice: retaining current
patients, attracting new patients, motivating staff, working with
managed care and other physicians, and utilizing the Internet
and consultants. Marketing Your Clinical Practice: Ethically,
Effectively, Economically, Fourth Edition is the perfect
resource for any physician in a single or group practice
looking to improve their business and medical students
learning how to develop a practice. New topics to the Fourth
Edition include: Dispensing Drugs, Disaster Preparedness,
Office Space Planning, Enhancing Patient Experience with
Architectural Guidance, Marketing to the Generations
The most researched, documented, and comprehensive
manifesto on experiential marketing. As customers take
control over what, when, why, and how they buy products and
services, brands face the complete breakdown and utter
failure of passive marketing strategies designed more than a
half-century ago. To connect with a new generation of
customers, companies must embrace and deploy a new
marketing mix, powered by a more effective discipline:
experiences. Experiential marketing, the use of live, face-toface engagements to connect with audiences, create
relationships and drive brand affinity, has become the fastestgrowing form of marketing in the world as the very companies
that built their brands on the old Madison Avenue
approach—including Coca-Cola, Nike, Microsoft, American
Express and others—open the next chapter of marketing. . . as
experiential brands. Using hundreds of case studies,
exclusive research, and interviews with more than 150 global
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on how companies are using
experiences as the anchor of reinvented marketing mixes.
You’ll learn: The history and fundamental principles of
experiential marketing How top brands have reset marketing
mixes as experience-driven portfolios The anatomy of a brand
experience The psychology of engagement and experience
design The 10 habits of highly experiential brands How to
measure the impact of experiential marketing How to combine
digital and social media in an experiential strategy The
experiential marketing vocabulary How to begin converting to
experiential marketing Marketers still torn between outdated
marketing models and the need to reinvent how they market
in today’s customer-controlled economy will find the clarity
they need to refine their marketing strategies, get a roadmap
for putting their brands on a winning path, and walk away
inspired to transition into experiential brands.
How to harness the awesome power of "word of mouth."
Rave reviews for Dentistry's Business Secrets! “Dentistry’s
Business Secrets by Dr. Ed Logan is a gift to dentistry. If you
are a struggling or brand new practice, this book just might be
the inspiration you need to help turn things around!” Howard
Farran DDS, MBA, MAGD Founder and CEO, DentalTown
Magazine and DentalTown.com “In a well written and easily
understood book, Dr. Ed Logan has answered in a practical
way many of the most important questions about dental
practice. The information in the book will be valuable to
practitioners of all ages.” Gordon Christensen, DDS, MSD,
PhD Founder and Director of Practical Clinical Courses
(PCC) “If you are a dentist who is ready to seriously grow
your practice, Dentistry’s Business Secrets will certainly help
you reach your goals! Written by a real dentist who has “been
there and done that,” we consider this book a MUST READ
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Creating Success
for Dentists since 1989! “Finally! A
book that gives step by step instructions for operating an
effective and efficient dental practice. Whether you are a
brand new dentist or a seasoned dental professional, the
systems outlined in this book will not only help you become
more profitable, but will actually make your chosen profession
more enjoyable. Don’t just read this book, but implement the
systems outlined in it and enjoy the success that follows. This
book is a must read for every dental professional!” Larry
Mathis, CFP® Author, Bridging the Financial Gap for Dentists
“Ed Logan is a great business person who happens to be a
dentist, and therein lies his value to us as his readers.
Dentistry’s Business Secrets is a game plan for turning your
dental practice into a thriving business. One of the best
practice development investments you will ever make!” Eric
Herrenkohl President of Herrenkohl Consulting Whether you
are a new dentist opening your first practice or an
experienced dentist looking to take your current practice to
the next level, Dr. Edward Logan's new book on dental
practice growth will help you achieve your goals. Written by a
dentist for dentists, Dentistry's Business Secrets reveals the
vital business truths Dr. Logan perfected while growing three
successful dental practices from scratch. If you desire to
maximize your practice value in the most efficient manner
possible, then Dentistry's Business Secrets is your A to Z
guide to success. Uncover the essential truths not taught in
dental school and watch your practice life become less
stressful, more predictable, more enjoyable and more
profitable!
Includes capsules of experiences marketing products in
addition to "writing the script, producing, directing, editing,
buying media, testing, back-end sales, dealing with knockoffs,
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gain access to the playbooks of 23 of
today’s most respected and well-known online marketers,
who reveal their most valuable online strategies and tactics
for capturing new customers and influencing ongoing
purchases from current ones. Each chapter is a coaching
session designed to help business owners avoid the pitfalls
and mistakes by the experts who have been there and done
that. Readers learn how to develop a personal media brand,
build a total online presence, and create a social media
strategy that increases traffic. They also discover how to
develop and use content that converts visitors into buyers
and ultimately loyal customers, succeed with SEO, pay-perclick, and linking strategies that get websites ranked. Also
included is information on leveraging social networking apps,
including Facebook, online video, and Instagram, and
avoiding the mistakes made by new online businesses.
Despite its long and profitable history, no one has assembled
a single collection of all the basic secrets (or rules) of direct
marketing. Until now. In these pages Denny Hatch and Don
Jackson blitz you with the secrets, rules, and wisdom of
nearly 200 of the great masters: from Claude Hopkins, David
Ogilvy, and Max Sackheim to such modern greats as Jay
Abraham, Dick Benson, Malcolm Decker, Bob Doscher, John
J. Fleider, Jerry Gould, Bob Hacker, Dick Hodgson, Cecil
Hoge, Sr., Bill Jayme, Ted Kikoler, Jim Kobs, Herschell
Gordon Lewis, Malcolm McCluskey, Don Nicholas, J.
Peterman, Max Ross, Jim Rutz, Emily Soell, Lew Smith, Bob
Stone, Joan Throckmorton, and John Yeck.

The second edition of this comprehensive guide
introduces new marketing, advertising, sales and
public relations techniques to the 1,500 proven ideas
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highly competitive global marketplace. Off- and
online resources have been updated and new
ones—including blogs and new websites—have been
added.
Marketing is all about ideas. And Marketing
Excellence is about good ideas made great. The
companies it features have been selected because
they are winners – both literally and commercially.
Literally in that they have received Marketing Society
Awards for their work in Britain; commercially in that
these efforts have resulted in measurable market
success. They come from a diverse range of
markets; it’s likely that some operate in yours.
Written by two marketing thought leaders and
featuring insights from a host of industry experts who
have judged the Awards in recent years, here is a
collection of brands and companies that are doing
things right. From ketchup to cosmetics, it offers
today’s most revealing, readable and above all
relevant lessons in Marketing Excellence.
Rich and Famous in Thirty Seconds is written by a
veteran of more than thirty years in show business
and is filled with inside secrets and helpful tips, many
not taught in university programs. It has in-depth
interviews with successful actors, teachers, agents,
and casting directors. Special chapters on
marketing, getting jobs, and actor’s tax deductions
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want to succeed in the fun and lucrative business of
TV commercials. This book will help you develop
highly marketable skills, maximize your potential,
avoid pitfalls, and profit in the process.
""Secrets of Social Media Marketing"" is a handbook
for marketers and business owners to use in
deciding how to employ the new social media for
online marketing. Social media has quickly moved
from the periphery of marketing into the forefront, but
this is a new and quickly-evolving field and there are
few established formulas for success. Building on
the lessons set out in Gillin's acclaimed and oftreviewed ""The New Influencers: A Marketer's Guide
to the New Social Media,"" this book provides
practical advice on strategy, tools, and tactics. It is a
hands-on manual that will educate marketers on how
to extend their brands, generate leads, and engage
customer communities using online tools.
If you want to create a successful business doing
something you love and be your own boss or you
have recently started a business and want to take it
to the next level, then this book is especially for you.
As you are making the challenging decision to start
your own business, knowing that the direction
towards success will be a bumpy road can be, an
overwhelming thought. Knowing the rules,
boundaries, limitations, abilities and where to stop
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Here’s the book to give you some important secrets,
You Blublockerr Sunglasses
tips and step-by-step guidance on how to get started
and provide you with an invaluable source of
information for the initial stage of your small
business journey. This fantastic reader is crammed
with high quality content, previously tested
information, business strategies and concepts with
colourful diagrams to help you understand the issues
better, outlining the best practices in business. This
book will ; Particularly help you to find out : •
Whether self-employment is for you • How to set
goals • How to measure your social media and
website success • How to manage your business
days And Answer questions such as : • What does it
mean to be your own boss? • What if your business
is new to the market? • What if you are frustrated
and feel like giving up? • What pitfalls should you
avoid while running your business? • How can you
create and expand your own business? Initially, the
path to success might be a lonely one, and you can
never assume that the road ahead is just like the
road behind. But never give up on your dreams.
‘Self-Employment – The Secret to Success’ is for
every business start-up/owner who aspires to
succeed. Pick up your e-copy TODAY and give
yourself the courage to finally prepare for your startup emotionally and financially… GOOD LUCK!
Win online by attracting the right customers and
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Impact answers the critical questions marketers
You Blublockerr Sunglasses
have about connecting with and influencing
consumers online. Written in an easy-to-read,
approachable format, this helpful guide presents
provocative content along with practical,
commonsense methods that can be followed by any
businessperson at companies of all sizes. The
discussion hones in on two keys to success: building
a performance measurement approach that will let
you get maximum impact out of your online
marketing and ad dollars, and creating magnetic
content that attracts customers and keeps them
engaged with your brand. Leverage trust and build
ROI in social media and mobile spaces Get
actionable data, best practices, cases studies,
anecdotes, practical coaching tips and strategic
insights Engage customers who typically resist
advertising messages Learn from authors who have
extensive experience across major industries and
accounts, giving them a wide business appeal
Whether your budget is corporate-sized or on a
shoestring, you'll want to achieve the measurable
bottom-line improvements that come with having
Digital Impact.
When Guerrilla Marketing was first published in
1983, Jay Levinson revolutionized marketing
strategies for the small-business owner with his takeno-prisoners approach to finding clients. Based on
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about market share and how to gain it. In this
completely updated and expanded fourth edition,
Levinson offers a new arsenal of weaponry for smallbusiness success including * strategies for marketing
on the Internet (explaining when and precisely how
to use it) * tips for using new technology, such as
podcasting and automated marketing * programs for
targeting prospects and cultivating repeat and
referral business * management lessons in the age
of telecommuting and freelance employees Guerrilla
Marketing is the entrepreneur’s marketing bible -and the book every small-business owner should
have on his or her shelf.
Standing out in the turmoil of today's Internet marketplace is a
major challenge. There are many books and courses on
Internet marketing; this is the only book that will provide you
with insider secrets. We asked the marketing experts who
make their living on the Internet every day -- and they talked.
Online Marketing Success Stories will give you real-life
examples of how successful businesses market their products
online. The information is so useful that you can read a page
and put the idea into action -- today! With e-commerce
expected to reach $40 billion and online businesses
anticipated to increase by 500 percent through 2010, your
business needs guidance from today's successful Internet
marketing veterans. Learn the most efficient ways to bring
consumers to your site, get visitors to purchase, how to upsell, oversights to avoid, and how to steer clear of years of
disappointment. We spent thousands of hours interviewing, ePage 14/21
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but is a compilation of their
secrets and proven successful ideas. If you are interested in
learning hundreds of hints, tricks, and secrets on how to
make money (or more money) with your Web site, then this
book is for you. Instruction is great, but advice from experts is
even better, and the experts chronicled in this book are
earning millions. This new exhaustively researched book will
provide you with a jam-packed assortment of innovative ideas
that you can put to use today. This book gives you the proven
strategies, innovative ideas, and actual case studies to help
you sell more with less time and effort.
Joseph Sugarman had a major impact on direct marketing &
received the highest honors in this field. Having created many
businesses in his successful 25-year career, Sugarman has
been credited with introducing everything from toll-free order
taking to the new wave of consumer electronics.
MARKETING SECRETS OF A MAIL ORDER MAVERICK is a
compilation of many of the techniques he created & the
results he experienced while selling thousands of different
products to millions of people. Lessons include how to find a
winning product, secrets for a successful layout, how to avoid
typefaces that hurt response, how to buy media for less,
testing a product's potential & hundreds of other insights that
will guide the reader to understanding what works & what
doesn't. The lessons are alternated with entertaining &
enlightening marketing stories from Sugarman's vast personal
experience. Sugarman's insights will be helpful to anybody in
business - from the advertising director of a large corporation
to the individual starting his or her own business. Cover
quotes from Vice President Albert Gore, Jack Canfield, &
national magazines.
Brian Kurtz is the bridge connecting the bedrock
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four decades to help readers build a business that maximizes
both revenue and relationships. Marketing isn't everything,
according to Brian Kurtz. It's the only thing. If you have a
vision or a mission in life, why not share it with millions
instead of dozens? And while you are sharing it with as many
people as possible and creating maximum impact, why not
measure everything and make all of your marketing
accountable? That's what this book is all about. In the world
of direct marketing, Brian Kurtz has seen it all and done it all
over almost four decades. And he lives by the philosophy,
"Those who did it have a responsibility to teach it." Here's a
small sample of what you'll learn: • The 4 Pillars of Being
Extraordinary • The 5 Principles of why "Original Source"
matters • The 7 Characteristics that are present in every
world class copywriter • Multiple ways to track the metrics
that matter in every campaign and every medium, online and
offline • Why customer service and fulfillment are marketing
functions • That the most important capital you own has
nothing to do with money • And much more Whether you're
new to marketing or a seasoned pro, this book gives you a
crystal-clear road map to grow your business, make more
money, maximize your impact in your market, and love what
you're doing while you're doing it. Kurtz takes you inside the
craft to help you use all the tools at your disposal--from the
intricate relationship between lists, offers, and copy, to
continuity and creating lifetime value, to the critical
importance of multichannel marketing and more--so you can
succeed wildly, exceed all your expectations, and overdeliver
every time.
Joseph Sugarman, recognized as one of the nation's top
direct marketers in catalogs & in print advertising, took his
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commercial
for BluBlocker(R) sunglasses became
a major success & he continued producing, directing &
appearing in 13 other commercials during the next seven
years. Television Secrets for Marketing Success tells the
story of his infomercial experience & how he soon became a
successful marketer on QVC, the home shopping channel.
The book has useful tips on applying the principles &
techniques of successful print advertising to make TV work
even more effectively as a marketing medium. He talks
candidly about his failures as well as his successes, how he
launched one of QVC's most successful promotions, how he
created & built BluBlocker(R) sunglasses into a nationally
recognized brand name, & how he effectively used TV
marketing to influence over 10 million customers to buy his
products. Insider tips & personal experiences highlight
Sugarman's successful career in television selling. Back
cover quotes by Doug Briggs, QVC President, the Wall Street
Journal & Forbes magazine.
Everything You Need to Start and Succeed in Your Own
Venture Trevor Blake built three successful startups and sold
them for more than $300 million. Now he's written a complete
instruction manual that covers everything the budding
entrepreneur or existing business owner needs to know to
build the career or business of their dreams. Unlike the many
theoretical guides out there, this is a practical handbook
based on Blake's wildly successful in-the-trenches
experience. It incorporates leading-edge strategies that cover
every aspect of running a business — including funding,
developing systems, and marketing. Blake presents in-depth
insight into managing effectively, maintaining cash flow, and
adapting to the changing needs of customers in volatile
economic times. One of his most innovative contributions is
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methods will give you the confidence to take the
entrepreneurial leap and turn your winning idea into an
efficient, profitable company.
Make Millions Selling on QVC is more than just a guide to
getting you and your products in front of millions of potential
customers; it’s an inside look at how the largest television
retailer in the world operates. The information and advice
found throughout these pages will give you a distinct edge in
this competitive business and allow you to exceed your
professional expectations and enjoy the success you
deserve.
Here comes the advertising person. They're going to pitch
their publication and won't leave until you give them a check.
The problem is - they can't guarantee you results. Yet time
and time again we cut them a check. See anything wrong
with mass advertising? Advertising needs to be done but if
you're going to spend the money make sure you create a
great message, promote an incredible offer and structure your
ad and tracking for success. If you want to know exactly what
to do, this book is for you! Topics Include: Advertising 101,
Headlines, Grabbers, Call-to-Action, Clinchers, Copy Writing,
Coupons, Mobile Marketing, Radio, Television, Internet TV &
Radio, Newspaper & Magazine, Press Releases, Article
Marketing, Public Relations, Placemat Advertising. All the
tips, concepts, setup steps and content are easy to
understand and supported by further information on
www.marketingforpetbusiness.com. Media and Advertising for
Pet Businesses is part of a 5 book series on the most popular
and profitable 89 marketing methods used by Pet
Businesses.
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Tom Peters says, Jon Spoelstra knows his stuff. Pat
Williams, founder of Orlando Magic says, I consider Jon
the top marketer in the world. The Wall Street Journal
says, Mr. Spoelstra is one of those guys who thinks 'out
of the box'. In this revised edition, Jon provides a realworld game plan for increasing your top line with
marketing and promotion ideas that break through the
clutter and get your customer's attention. His 17 Ground
Rules—tested and proven—in sports and business, show
how to differentiate yourself from your competitors. The
focus is on measurable results that impact your bottom
line—without big marketing and advertising budgets.
Going beyond marketing theory his approach
encourages you to push the outrageous envelope to gain
immediate sales. Not just for sales and marketing folks
—this book is for anyone who influences the course and
attitude of your company.
Janine Allis explains how she grew Boost Juice bars into
aglobal phenomenon. How do you turn a single juice bar
into a global company withmore than 6000 employees
and $160 million in global sales? AskJanine Allis. In The
Secrets of My Success,Australia’s hottest entrepreneur
tells the inside story ofthe growth of Boost Juice,
including her personal journey fromhousewife with no
formal business training to successfulentrepreneur.
Along the way, she discovered the 30 business
andleadership tips she calls her ‘recipes for
success’.The Secrets of My Success also explores how
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budding entrepreneurs to reject thetraditional wisdom
that the only way to succeed in business is witha
business degree An inside look at the successful
management and leadershipphilosophy of one of
Australia’s greatest entrepreneurs Includes a full-colour
photo insert section. For today’s entrepreneur looking
for non-traditional pathsto extreme success, The Secrets
of My Success offerspractical business and leadership
wisdom combined withAllis’s own compelling personal
story.
A complete course on the rules of marketing for
today’sclimate In this fast-paced, cluttered, and global
marketplace, newinfluences are constantly affecting your
business. Today'ssophisticated consumers are
searching for products that meet anemotional need, have
added value, and come with no purchase risk.They want
environmentally friendly products, and it’simportant that
they buy from businesses that share their corebeliefs.
Despite these demands, effective marketing still
comesdown to knowledge, empathy, and
communication. Kick Ass Businessand Marketing
Secrets offers a complete course on business
andmarketing, with simple, easily implemented rules for
marketingsuccess. The author, “Mr. Marketer” Bob
Pritchard, offersexpert guidance to help you thoroughly
research and understand yourproduct, market place, and
competitors. Delivers step-by-step advice on how to add
value to everypurchase Details various communication
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thinking
skills to push
you beyond yourcomfort level With
so many new sources of market pressure, there’s
noroom for poor marketing strategies. Get the new rules
formarketing, and stand out from the rest.
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