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This new edition balances the theoretical and the practical for advanced undergraduates, those specialising in financial services at
postgraduate level, individuals undertaking professional courses such as those offered by the IFS School of Finance, and employees working
within the financial services sector. Ennew & Waite draw from global business cases in both B2B and B2C marketing, taking a unique
approach in terms of structure by splitting discussion between marketing for acquisition and marketing for retention. This fully updated and
revised second edition features: A revised approach to the industry in the light of the global financial crisis, including ethical considerations,
consumer confidence issues, and new approaches to regulation New sections on e-commerce and its impact on customer relationships New
case studies and vignettes A new companion website to support teaching, including PowerPoint slides, test bank questions, additional cases
and cameo video mini-lectures. Financial Services Marketing 2e will help the student and the practitioner to develop a firm grounding in the
fundamentals of financial services strategy, customer acquisition and customer development. Reflecting the realities of financial services
marketing in an increasingly complex sector, it provides the most up-to-date, international and practical guide to the subject available.
4LTR Press solutions give students the option to choose the format that best suits their learning preferences. This option is perfect for those
students who focus on the textbook as their main course resource. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
This fully revised and updated fourth edition of International Business offers an action- focused, practical approach to the topic, helping
students understand the global business environment and its repercussions for executives. The book provides thorough coverage, delving
into fundamental concepts and theory; the cultural, political, and economic environment; international business strategies; and even
functional management areas. More comprehensive than competing books, this new edition of International Business includes: A new
chapter on the digitalization of the global economy and its implications for firm strategy and organizations. New examinations of the forces of
de- globalization, implications of rising trade protectionism, challenges of geopolitical conflicts, and a friction framework for understanding the
effects of cultural differences. Enriched and expanded discussions about potential reconfigurations of global value chains following the
COVID- 19 pandemic, changing perspectives on the role of the government with renewed attention to industrial policy, shifts in regional
integration with the emergence of such new trade blocks as CPTPP and RCEP, and fresh insights on factors influencing a country’s balance
of payments. Strengthened, expanded global cases, examples, and “industry” and “country” mini- cases that give students practical insight
into the ways companies actually behave within a competitive, global environment. Also featuring a companion website with a test bank,
PowerPoint slides, and instructor’s manual, this book is ideal for students and instructors of any international business course at
undergraduate or postgraduate level.
An introduction to e-commerce focusing on key concepts and the latest empirical and financial data. Hundreds of examples from companies
such as Facebook, Google, Twitter, and Amazon illustrate how e-commerce is altering business practices and driving shifts in the global
economy
The field of international business is dynamic, complex, and challenging, vulnerable to fast-breaking events such as economic shifts, political
turmoil, and natural disasters. This concise and affordable textbook will help future international business executives acquire the skills to
function effectively under these challenging conditions. "Basics of International Business" incorporates coverage of the ongoing turmoil in the
world financial markets. It's designed to familiarize students with the external environments that affect international businesses, to show them
how to recognize the processes in identifying potential foreign markets, and to help them understand the functional strategies that can be
developed to succeed in this highly competitive environment. The text focuses on 'must-know' core concepts in international business. The
concepts, theories, and techniques are organized around seven major topical areas: introduction and overview of international business;
environmental variables of culture, politics, and economics; entry strategies for new markets and countries; international trade and foreign
direct investments; integration of functional areas; specific functioning areas (marketing, finance, accounting, etc.); global outsourcing and its
role in international operations. The text is filled with helpful charts, chapter summaries, exercises, and applied cases. A detailed instructor's
manual including course outlines, classroom exercises, and a complete test bank is available to adopters on the MES website.
This book provides students with a balanced perspective on business in a global environment, exploring implications for multinational
companies in developed and emerging markets. This is the first text of its kind to emphasize strategic decision making as the cornerstone of
its approach while focusing on emerging markets. Traditional topics, like foreign exchange markets and global competition, are contrasted
with emerging operations, like Chinese market intervention and Islamic finance, to provide students with an understanding of successful
business strategy. Readers learn to develop and implement these strategies across cultures, and across economic, legal, and religious
institutions, in order to cope with competitive players in the global landscape. Application-based chapters open with reading goals and
conclude with case studies and discussion questions to encourage a practical understanding of strategy. With in-depth analyses and
recommended strategies, this edition provides students of international business with the skills they need for success on the global stage. A
companion website features an instructor’s manual, test bank, PowerPoint slides, and useful links for instructors as well as practice quizzes,
flashcards, and web resources for students.

The third edition of International Business offers an action-focused, practical approach to international business, helping students
understand the global business environment and its repercussions for executives. The book provides thorough coverage of the
field, delving into fundamental concepts and theory; the cultural, political, and economic environment; international business
strategies; and even functional management areas. More comprehensive than competing books, International Business includes:
Updated coverage of key trends that impact how international business functions, including the drivers of globalization, ecommerce and the impact of the internet, and international entrepreneurship New material on relevant international issues, such
as technology issues, the impact of the financial crisis, and problems in the EU Expanded discussion of the relevant skills and
strategies students need to succeed in today's international business environment, including dynamic capabilities, foreign direct
investment, and market entry strategies Strengthened, expanded global cases, examples, and 'industry' and 'country' mini-cases
that give students practical insight into the ways that domestic, foreign, and global companies actually behave within a competitive,
global environment Also featuring a companion website with a test bank, Powerpoint slides, and instructor's manual, this book is
ideal for undergraduate and graduate students and instructors of any international business course. International Business
combines broad and insightful coverage with practical application and global examples, providing students with a solid
understanding of the field, and the tools to succeed within it.
Global Corporate Finance, 2nd edition written by a son-father team introduces students and practitioners to those principles
essential to the understanding of global financial problems and the policies that global business managers contend with. The
objective of this book is to equip current and future business leaders with the tools they need to interpret the issues, to make
sound global financial decisions, and to manage the wide variety of risks that modern businesses face in a competitive global
environment. In line with its objective, the book stresses practical applications in a concise and straightforward manner, without a
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complex treatment of theoretical concepts. Instructors who want students to possess practical, job-oriented skills in international
finance will find this unique text ideal for their needs. Suitable for both undergraduate- and graduate-level courses in international
finances, this book is clearly the "go-to" book on one most important aspect of corporate finance. The revised, 2nd edition offers
updates to the chapters, answers to some end-of-chapter problems, and a number of practical case-studies. It also comes with a
complete set of online ancillary materials, including an Instructor's Manual, a test bank of 500 multiple-choice questions, two sets
of PowerPoint lecture slides, and separate, detailed lecture notes. The ancillary materials are available upon request for instructors
who adopt this book as a course text.
The accelerating cross-border flow of products, services, capital, ideas, technology and people is driving businesses--large and
small--to internationalise. International Business 2nd Australasian edition: the New Realities is a rigorous resource which prepares
future managers to operate successfully in multinational settings. Case studies from a wide variety of markets relevant to
Australasian business, including ASEAN countries as well as China, India, Japan, South Korea, Pakistan, Europe and the Middle
East, provide a real-world perspective to theories and examine the latest trends in international business. The second edition of
International Business features 10 new in-depth case studies specially created for this edition. For undergraduate students
majoring in international business or post-graduate courses in international business.
For introductory International Business courses with the need for a brief, accessible text. International Business 4/e places culture
and globalization front and center to motivate and enable students to grasp difficult conceptual material. This approach has made
it the fastest growing international business book available today.
NOTE: This edition features the same content as the traditional text in a convenient, three-hole-punched, loose-leaf version.
Student Value Editions also offer a great value; this format costs significantly less than a new textbook. Before purchasing, check
with your instructor or review your course syllabus to ensure that you select the correct ISBN. Several versions of MyLab™ and
Mastering™ platforms exist for each title, including customized versions for individual schools, and registrations are not
transferable. In addition, you may need a Course ID, provided by your instructor, to register for and use MyLab and Mastering
platforms. For courses in international business. This package includes MyLab Management . International business through
theory and practice Balancing authoritative theory and meaningful practice, International Business engages readers on the subject
of conducting business in international markets. The authors’ descriptions and ideas of international business are enhanced with
contemporary examples, scenarios, and cases that help readers effectively apply what they’ve learned. Now in its 16th Edition,
International Business remains one of the best-selling and most authoritative international business texts available. As rigorous
and practical as ever, this edition remains current through updated author-¿written cases, including seven entirely new cases,
streamlined writing, and expanded coverage of relevant global changes. Personalize learning with MyLab Management MyLab™
Management is an online homework, tutorial, and assessment program designed to work with this text to engage students and
improve results. Within its structured environment, students practice what they learn, test their understanding, and pursue a
personalized study plan that helps them better absorb course material and understand difficult concepts. 0134642295 /
9780134642291 International Business, Student Value Edition Plus MyLab Management with Pearson eText -- Access Card
Package Package consists of: 0134201647 / 9780134201641 International Business, Student Value Edition 0134253345 /
9780134253343 MyLab Management with Pearson eText -- Access Card -- for International Business
'This work is recommended for corporate libraries whose companies are involved in international business, and for academic
libraries affiliated with colleges of business.' - Kay M. Stebbins, Choice This project is distinctive in that it really is a 'Who's Who'
rather than a directory of all scholars engaged in international business education and research.

As the economies of many countries become more interrelated, international managers are facing huge challenges and
unique opportunities associated with their roles. Now in its fifth edition, Sweeney and McFarlin's International
Management embodies a balanced and integrated approach to the subject, emphasizing the strategic opportunities
available to firms on a global playing field, as well as exploring the challenges of managing an international workforce.
Integrating theory and practice across all chapter topics, this book helps students to learn, grasp, and apply the
underlying principles of successful international management: Understanding the broad context of international business,
including the critical trends impacting international management, the legal and political forces driving international
business, and the ethical and cultural dilemmas that can arise Mastering the essential elements of effective interaction in
the international arena, from cross-cultural understanding and communication to cross-border negotiation Recognizing
and taking advantage of strategic opportunities, such as entering and operating in foreign markets Building and leading
effective international teams, including personal and behavioral motivation, as well as taking an international perspective
on the hiring, training, and development of employees These principles are emphasized in the text with current examples
and practical applications, establishing a foundation for students to apply their understanding in the current global
business environment. With a companion website featuring an instructor’s manual, powerpoint slides, and a testbank,
International Management, 5e is a superb resource for instructors and students of international management.
Management Information Systems provides comprehensive and integrative coverage of essential new technologies,
information system applications, and their impact on business models and managerial decision-making in an exciting and
interactive manner. The twelfth edition focuses on the major changes that have been made in information technology
over the past two years, and includes new opening, closing, and Interactive Session cases.
International Marketing addresses global issues and describes concepts relevant to all international marketers,
regardless of their international involvement. Notwithstanding the extent of global perspective that firms may have, they
are affected by the competitive activity in the global marketplace. It is this perspective that the authors bring into this
edition of the text. The text focuses on the strategic implications of competition in different markets. The environmental
and cultural approach to international marketing permits a truly global orientation. Thus the reader’s horizon is not limited
to any specific nation but the text provides an approach and framework for identifying and analyzing the important cultural
and environmental uniqueness of any nation or global region. Salient Features: ? 10 Indian cases included in the book ?
New sections on negative impact of new communication tools, intellectual property rights in the international context,
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Brexit, inventive international negotiation etc. ? Thoroughly updated data, text, pictures and exhibits across the chapters
? More than 100 new academic articles and their findings integrated and cited across the chapters
For a first course in international business at the undergraduate or M.B.A. Level. Section 1 discusses the nature of
international business and the three environments in which an international businessperson works. Section II examines
the important international organizations, the international monetary system and their input in business. Section III
discesses the uncontrollable forces that make up the foreign environments and illustrates their effects on business
practices. The final section deals with the functions of management and shows how managers deal with the
uncontrollable forces. Trends and new directives of international companies are also treated.
Discover success in global business today with the most strategic approach to international business topics and unique
coverage not found in other books. Written by renowned international instructor and author Mike Peng, GLOBAL
BUSINESS is the first truly global business book to answer the big question, What determines the success and failure of
firms around the globe? This edition blends both an institutional-based view and resource-based view throughout every
chapter for an unparalleled continuity in the learning process. The book combines an inviting, conversational style with
the latest research and examples throughout every chapter. A comprehensive set of cases from Mike Peng and other
respected international experts examine how companies throughout the world have expanded globally. All-new video
cases, world maps, and unique global debate sections help readers view business challenges from a truly global
perspective. Available with InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
"The arrival of the COVID-19 pandemic throughout the globe at the end of 2019 turned global business upside down. It
forced the closure of many businesses, disrupted global supply chains, reduced travel across borders, and created fear
about face-to-face interactions. As the lockdowns in many countries created uncertainty about the future business
activities, global business leaders were scrambling to find new strategies to safely re-establish their business
relationships with their stakeholders. The existing historical economic, social, and racial injustice in the American society
toward Black, Indigenous, and People of Color was compounded by the COVID-19. This led the movements of the Black
Lives Matter to reenergize and become a global phenomenon. The horrific and sad death of George Floyd and many
others triggered huge global movements to demand respect for human rights and dignity for all. Additionally, climate
change and environmental degradation have caused unprecedented forests fires, more frequent and damaging
hurricanes, and migration demand a revived global business book. This third edition of Global Business: An Economic,
Social, and Environmental Perspective incorporates global business issues related to COVID-19, the economic and
social injustice of BIPOC, and environmental degradation where it is appropriate. The reader will understand the impact
of these critical global business issues discussed in the book through examples, case studies and thought-provoking
discussions. These challenges require businesses, governments, and the active engagement of citizens to succeed. The
aim of this book is to bring these issues for discussion and action by these stakeholders"-Leveraging their extensive background at multi-national corporations, co-authors Shad Morris and James Oldroyd created an International
Business course that is current, concise, and easy to implement. As instructors themselves, the authors focused on engaging pedagogy that
prepares students for the global marketplace and created interactive resources to deepen the learning experience. This second edition of
International Business includes extensive updates including coverage on important topics like COVID-19, Brexit and the US-China trade war.
Additionally, the WileyPLUS course provides just-in-time resources like chapter introductory videos, whiteboard animations, cases/case
application problems, adaptive practice, and more to help students apply their learning and think critically.
The arrival of the COVID-19 pandemic throughout the globe at the end of 2019 turned global business upside down. It forced the closure of
many businesses, disrupted global supply chains, reduced travel across borders, and created fear about face-to-face interactions. As the
lockdowns in many countries created uncertainty about the future business activities, global business leaders were scrambling to find new
strategies to safely re-establish their business relationships with their stakeholders. The existing historical economic, social, and racial
injustice in the American society toward Black, Indigenous, and People of Color was compounded by the COVID-19. This led the movements
of the Black Lives Matter to reenergize and become a global phenomenon. The horrific and sad death of George Floyd and many others
triggered huge global movements to demand respect for human rights and dignity for all. Additionally, climate change and environmental
degradation have caused unprecedented forests fires, more frequent and damaging hurricanes, and migration demand a revived global
business book. This third edition of Global Business: An Economic, Social, and Environmental Perspective incorporates global business
issues related to COVID-19, the economic and social injustice of BIPOC, and environmental degradation where it is appropriate. The reader
will understand the impact of these critical global business issues discussed in the book through examples, case studies and thoughtprovoking discussions. These challenges require businesses, governments, and the active engagement of citizens to succeed. The aim of
this book is to bring these issues for discussion and action by these stakeholders. Each chapter includes supplementary PowerPoint slides,
Test-Bank, and Teaching notes that are available for instructors only.
The complete body of knowledge for CIMA candidates and professionals The 2015 Certified Investment Management Analyst Body of
Knowledge + Test Bank will help any financial advisor prepare for and pass the CIMA exam, and includes key information and preparation for
those preparing to take the test. CIMA professionals integrate a complex body of investment knowledge, ethically contributing to prudent
investment decisions by providing objective advice and guidance to individual and institutional investors. The CIMA certification program is
the only credential designed specifically for financial professionals who want to attain a level of competency as an advanced investment
consultant. Having the CIMA designation has led to more satisfied careers, better compensation, and management of more assets for highernet-worth clients than other advisors. The book is laid out based on the six domains covered on the exam: I. Governance II. Fundamentals
(statistics, finance, economics) III. Portfolio Performance and Risk Measurements IV. Traditional and Alternative Investments V. Portfolio
Theory and Behavioral Finance VI. Investment Consulting Process
Charles Hill's Global Business Today, 3e (GBT) has become an established text in the International Business market for its excellent, but
concise coverage of the key global issues including the cultural context for global business, cross-border trade and investment, the global
monetary system and competition in the global environment. GBT's concise chapters give a general introduction to international business emphasizing the environmental factors, with less coverage of operations. Charles Hill is renowned for his attention to research trends and
that is evident in Global Business Today, 3e through a variety of real world examples and cases from small, medium, and large companies
throughout the world.
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The global business environment is rapidly changing because of shifts in geopolitical alliances, active roles of global institutions, and
advances in information technology. Gaspar et al. INTRODUCTION TO GLOBAL BUSINESS, 1e introduces the comprehensive foundational
and functional tools to better prepare students for a global business landscape. As part of the functional approach, the text flows smoothly
and clearly from concept to application, asking students to implement their learning into real-world personal and professional applications.
The specialized author team introduces globalization through unparalleled scholarship and a world-view presentation of the fundamental
pillars of the global landscape - culture, ethics, economic, and information technology. The purpose of this book is to introduce students to
these principles in an engaging, current, and relevant way in the hope that they may develop the knowledge for successful careers in a
globalized business landscape. Available with InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Charles Hill’s Global Business Today, 4e (GBT) has become an established text in the International Business market for its excellent but
concise coverage of the key global issues including the cultural context for global business, cross-border trade and investment, the global
monetary system and competition in the global environment. GBT’s concise chapters give a general introduction to international business emphasizing the environmental factors, with less coverage of operations. Charles Hill is renowned for his attention to research trends and
that is evident in Global Business Today, 4e through a variety of real world examples and cases from small, medium, and large companies
throughout the world

This eagerly awaited update of a popular text has been substantially revised and updated to incorporate developments in
the field of International Business. It continues to do so in Alan Sitkin's characteristically direct, lively and accessible style
which is ideal for introductory students. This new edition expands upon issues of growing importance to global
businesses, including corporate social responsibility, corporate citizenship and sustainability. It explores topics of great
importance to business at the start of the new decade, including digital transformation and digital business, and explores
the intersection of technology and pandemic-accelerated change to look to the future of business in a global setting.
Enriched with practitioner examples as well as new, colourful and illustrative cases, and ideally structured to make
navigation and learning straightforward, this textbook is an ideal introduction to international business. Tutors are
supported with a range of materials including an instructor manual, testbank, suggested assignment questions and
resources to offer their students, such as revision tips, additional cases and self-test multiple-choice questions.
Business to business markets are considerably more challenging than consumer markets and as such demand a more
specific skillset from marketers. Buyers, with a responsibility to their company and specialist product knowledge, are
more demanding than the average consumer. Given that the products themselves may be highly complex, this often
requires a sophisticated buyer to understand them. Increasingly, B2B relationships are conducted within a global context.
However all textbooks are region-specific despite this growing move towards global business relationships – except this
one. This textbook takes a global viewpoint, with the help of an international author team and cases from across the
globe. Other unique features of this insightful study include: placement of B2B in a strategic marketing setting; full
discussion of strategy in a global setting including hypercompetition; full chapter on ethics and CSR early in the text; and
detailed review of global B2B services marketing, trade shows, and market research. This new edition has been fully
revised and updated with a full set of brand new case studies and features expanded sections on digital issues, CRM,
and social media as well as personal selling. More selective, shorter, and easier to read than other B2B textbooks, this is
ideal for introduction to B2B and shorter courses. Yet, it is comprehensive enough to cover all the aspects of B2B
marketing any marketer needs, be they students or practitioners looking to improve their knowledge.
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