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A step-by-step guide to successful mobile marketing
strategies Go from zero to sixty with this practical
book that helps you craft and deploy mobile
marketing strategies for everything from brand
building to lead generation and sales. As part of the
popular do-it-yourself, Hour A Day series, this new
book is full of advice, practical tips, and step-by-step
tactics you can put to use right away. Start
leveraging location-based marketing via Foursquare
and Yelp, see how to set up and manage mobile
commerce, and try such technologies as QR codes,
ambient communication (RFID and Bluetooth),
mobile broadcasting, and more. Take action now
and mobile-loving customers will soon find you,
thanks to these successful ideas and strategies from
expert mobile marketers, Rachel Pasqua and Noah
Elkin. Shows you step by step how to develop,
implement, and measure a successful mobile
marketing strategy Pares down a complex process
into approachable, bite-sized tasks you can tackle in
an hour a day Covers vital mobile marketing
weapons like messaging, mobile websites, apps,
and mobile advertising to help you achieve your
goals Gets you up to speed on location-based
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marketing via Foursquare and Yelp, using mobile
commerce, and leveraging technologies such as as
QR codes, ambient communication (RFID and
Bluetooth), and mobile broadcasting Mobile
Marketing: An Hour A Day is a must-have resource
for marketers and advertisers who want a compelling
mobile presence.
Whether you're just starting out or already a Fortune
500 giant, App Secrets is for you. App Secrets will
show you how to: - Turn Your App Idea into a MillionDollar Reality - Build Your App Business from the
Ground Up and Love What You Do - Escape Your
9-to-5 Job and Live the Life of Your Dreams - Impact
the Lives of Millions Across the World - And Lots
More... All of the most successful apps, including
Candy Crush, Instagram, Airbnb, Uber, and
Snapchat incorporate the same fundamental traits.
These elements are made easy to understand in
what Sean Casto calls "App Secrets," to drive
breakout success and achieve explosive growth.
App Secrets uncovers how you can use these same
strategies that today's fastest growing apps use to
create your own Million Dollar or even a Billion Dollar
app. You'll discover why some die and others
succeed so you can avoid big mistakes and develop
big winners. You will learn, step-by-step, highly
successful methodologies, including: "Skyrocket
Downloads Method" - Discover how apps DOUBLE,
TRIPLE, or even 10X downloads through strategic
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organic marketing initiatives. This same method
mastered by Flyp and TagFi can turn an app into a
global phenomenon. "Viral App Blueprint"- Learn the
specific blueprint of how today's smartest apps like
Pokemon Go and Uber go viral and become instantly
adopted by Millions. "Addiction Framework" Discover the framework championed by Candy
Crush and Snapchat to get people addicted to using
your app every day, and making it indispensable.
THE ULTIMATE GUIDE TO BUILDING AN APPBASED BUSINESS - NOW REVISED AND
UPDATED FOR 2017 'A must read for anyone who
wants to start a mobile app business' Riccardo
Zacconi, founder and CEO King Digital (maker of
Candy Crush Saga) 'A fascinating deep dive into the
world of billion-dollar apps. Essential reading for
anyone trying to build the next must-have app'
Michael Acton Smith, Founder and CEO, Mind
Candy Apps have changed the way we
communicate, shop, play, interact and travel and
their phenomenal popularity has presented possibly
the biggest business opportunity in history. In How to
Build a Billion Dollar App, serial tech entrepreneur
George Berkowski gives you exclusive access to the
secrets behind the success of the select group of
apps that have achieved billion-dollar success.
Berkowski draws exclusively on the inside stories of
the billion-dollar app club members, including
Instagram, Whatsapp, Snapchat, Candy Crush and
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Uber to provide all the information you need to
create your own spectacularly successful mobile
business. He guides you through each step, from an
idea scribbled on the back of an envelope, through
to finding a cofounder, building a team, attracting
(and keeping) millions of users, all the way through
to juggling the pressures of being CEO of a billiondollar company (and still staying ahead of the
competition). If you've ever dreamed of quitting your
nine to five job to launch your own company, you're
a gifted developer, seasoned entrepreneur or just
intrigued by mobile technology, How to Build a Billion
Dollar App will show you what it really takes to
create your own billion-dollar, mobile business.
Expert advice on how to succeed in the mobile
market! Experts estimate that mobile app revenues
will nearly quadruple over the next few years, but for
many business owners and entrepreneurs, figuring
out how to affordably create and market an app is a
daunting challenge. But it doesn't have to be! With
The Everything Guide to Mobile Apps, you'll learn all
you need to know about creating a mobile app
without breaking the bank account. In this book,
you'll discover: What to consider when developing an
app Which format best fits your needs and budget
How to stand out in the app market The benefits of
including apps in a marketing strategy How creating
an app can improve business revenue From the
development stage to marketing and beyond, The
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Everything Guide to Mobile Apps will help you
develop an app that attracts more customers and
boosts your business's revenue.
Famed for making dreams come true, the Disney
Imagineers are world renowned for their
incomparable creativity and their ability to turn
fanciful ideas into reality. How do they do this? By
approaching all projects, problems, and questions
with the knowledge that they will undoubtedly
accomplish the task set before them.
This book is dedicated to Aristid Lindenmayer on the
occasion of his 60th birthday on November 17, 1985.
Contributions range from mathematics and
theoretical computer science to biology. Aristid
Lindenmayer introduced language-theoretic models
for developmental biology in 1968. Since then the
models have been cus tomarily referred to as L
systems. Lindenmayer's invention turned out to be
one of the most beautiful examples of
interdisciplinary science: work in one area
(developmental biology) induces most fruitful ideas
in other areas (theory of formal languages and
automata, and formal power series). As evident from
the articles and references in this book, the in terest
in L systems is continuously growing. For
newcomers the first contact with L systems usually
happens via the most basic class of L systems,
namely, DOL systems. Here "0" stands for zero
context between developing cells. It has been a
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major typographical problem that printers are unable
to distinguish between 0 (zero) and 0 (oh). Thus,
DOL was almost always printed with "oh" rather than
"zero", and also pronounced that way. However, this
misunderstanding turned out to be very fortunate.
The wrong spelling "DOL" of "DOL" could be read in
the suggestive way: DO L Indeed, hundreds of
researchers have followed this suggestion. Some of
them appear as contributors to this book. Of the
many who could not contribute, we in particular
regret the absence of A. Ehrenfeucht, G. Herman
and H.A. Maurer whose influence in the theory of L
systems has been most significant.
“A great no-BS resource where you are guaranteed
to pick up useful tips and approaches, whether
you’re an email pro or just starting out.” – Andrus
Purde, Founder & CEO, Outfunnel - - No matter how
great your product is, it’s very likely that 40–60% of
free trials never see your product a second time.
This means that you stand to lose up to 60% of your
hard-earned signups. Do you just let them go? Email
marketing is one of the highest leverage activities in
a SaaS business. It can help: • increase onboarding
and trial conversions; • reduce churn; and • grow
monthly recurring revenue (MRR). By introducing a
single campaign today, you could significantly
increase your conversions, and get the benefits of
that increase predictably and repeatedly, week after
week. That’s the beauty of automation. It’s also
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how we created an upsell program at LANDR that
was generating up to 42% of weekly subscription
conversions. When I joined LANDR, we were only
sending 3 automated emails (and only 1 of those
was performing). By focusing on sending the right
email to the right user at the right time, performance
jumped up, with increases in: • product onboarding
completion; • engagement; • sales; and • upgrades
to annual subscriptions. We made a lot of mistakes
along the way (including sending 85,000 emails to
the wrong users). It took a lot of trial and error, long
hours, and exhaustive internet searches, but the
results were obvious. Email was more effective at
generating revenue than: • Investing in more ads; •
Building new features hoping they’ll drive
engagement; • Redesigning at the cost of trial and
error. You can learn SaaS email marketing the way
we did (through hard work), or jump to the front of
the line. The SaaS Email Marketing Playbook
includes everything I would have loved to know
about email before I got started at LANDR: • how
and when to create new emails or In-App messages
to influence your users’ behaviors and purchase
decisions; • how to double, triple, or quadruple the
performance of every single email you send; • how
to stand out in an increasingly more crowded inbox;
and • how to create processes and structure to
systematically grow the performance of an email
marketing program. The book also includes seven
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deep dives to help you implement your onboarding,
upsell, retention, referral, and behavioral sequences,
among others. You don’t need to be a master
copywriter (or have one on your team) to send
effective emails. You just need the right processes
and knowledge to start growing your business with
email. The SaaS Email Marketing Playbook contains
everything you need to plan, build, and optimize your
email marketing program. - - The SaaS Email
Marketing Playbook was written for businesses with
clear signs of Product-Market Fit, that are: • selling
to consumers or businesses; • charging monthly or
yearly subscription fees; • generating more than $2k
MRR; and • adding at least 200 email signups per
week.
A software survival guide for non-technical
entrepreneurs entering the tech space who want to
reduce the uncertainty associated to starting their
business, and for seed startups who require support
and ideas when dealing with the daily realities of
managing the software development process and
getting a quality software application built and
launched.
Attract, engage, and delight customers online Inbound
Marketing, Revised and Updated: Attract, Engage, and
Delight Customers Online is a comprehensive guide to
increasing online visibility and engagement. Written by top
marketing and startup bloggers, the book contains the latest
information about customer behavior and preferred digital
experiences. From the latest insights on lead nurturing and
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visual marketing to advice on producing remarkable content
by building tools, readers will gain the information they need
to transform their marketing online. With outbound marketing
methods becoming less effective, the time to embrace
inbound marketing is now. Cold calling, e-mail blasts, and
direct mail are turning consumers off to an ever-greater
extent, so consumers are increasingly doing research online
to choose companies and products that meet their needs.
Inbound Marketing recognizes these behavioral changes as
opportunities, and explains how marketers can make the
most of this shift online. This not only addresses turning
strangers into website visitors, but explains how best to
convert those visitors to leads, and to nurture those leads to
the point of becoming delighted customers. Gain the insight
that can increase marketing value with topics like: Inbound
marketing – strategy, reputation, and tracking progress
Visibility – getting found, and why content matters Converting
customers – turning prospects into leads and leads into
customers Better decisions – picking people, agencies, and
campaigns The book also contains essential tools and
resources that help build an effective marketing strategy, and
tips for organizations of all sizes looking to build a reputation.
When consumer behaviors change, marketing must change
with them. The fully revised and updated edition of Inbound
Marketing is a complete guide to attracting, engaging, and
delighting customers online.
Of the roughly 6.97 billion people on Earth today,
approximately 2 billion of them are under 20 years old.
Millennials have a lot of reputations these days, but powerful,
smart, and affective are not usually the adjectives used to
describe them. Jared Kleinert and Stacey Ferreira want to
change that and empower these young people to follow their
dreams, set goals, and achieve success. Both young
successful entrepreneurs themselves, they believe in
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breaking down age barriers to make a difference. Jared, bestknown as the Founder and CEO of Synergist, and Stacey,
best-known as the Co-Founder of MySocialCloud.com met in
2012 at the Under 20 Thiel Fellowship Summit. After
speaking with their equally impressive peers, they realized
that these 2 billion young voices have inspiring stories to
share with the world and they wanted to bring them to life
through2 Billion Under 20. Jared and Stacey also decided to
start an online community, www.2BillionUnder20.com where
young people could help each other grow and develop their
dreams into reality. They've curated an anthology of amazing
stories from their peers. Contributors like Paige McKenzie
who started her own YouTube channel at the age of 16 that
now has more than 55 million views and Jack Andraka who
created an early detection Pancreatic cancer test at age 14
have joined forces to show the world that age is just a
number.
This C# book has been a favorite of developers ever since
the 1st edition came out in 2004. So you can be sure that this
latest edition will deliver the professional skills youre looking
for today. In fact, it will teach you the C# essentials more
easily than ever, as it shows you how to take advantage of
the most recent releases of C#, .NET, and Visual Studio. Its a
self-paced book that shows you how to use Visual Studio, C#,
and the .NET classes to develop Windows Forms
applicationswhether youre new to programming or not. Its an
object-oriented book that shows you how to use business
classes, inheritance, and interfaces the way theyre used in
the real world. Its a database programming book that shows
you how to create professional database applications using
Entity Framework and LINQ or ADO.NET. When youre done,
youll be able to develop 3-tiered, object-oriented, Windows
Forms applications the way the best professionals do. And
youll have the essential skills that you need to develop any
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C# applicationwhether for the desktop, the web, or mobile
devices.
Your game has been on the store for almost more than a
week, may be a month or may be even more than that but still
you just can't manage to cross 100 downloads on your game.
All your efforts and time you invested in your beloved game
now seems like a grand waste of time. You feel as if you
would have been better off doing something else. Well, worry
not my friend. By the end of this book you will have found the
answer to how to get your game noticed which will in turn
help you boost your downloads.Or may be you are a
developer who has had his game on the store for quite a
while and initially the game performed well. Perhaps it even
crossed 10,000 downloads in the first week but something
went wrong after that. Somehow after that initial push of
downloads things stalled. You are totally confused about what
could have possibly gone wrong. All these questions and
some more will be answered by the end of this book. This
book covers legit ways to boost your game's downloads and
engagement through 100% legal ways. One thing I personally
promise you as the author of this book is that you won't be
misled by being encouraged you to get fake downloads. That
is just temporary fizz and would hurt your game in the long
term. If someone tells you to boost your game's downloads
using fake downloads and reviews then simply listen, smile,
agree and then ignore their advice. Fake users are the worst
thing that you can do to your game. The whole point of this
book is to give your game that extra advantage in the market
and showcase it in a way that will actually get audience
excited for your game. Now, don't get misguided here. In
order for all this marketing to work your game actually has to
be good as well. Of course, this book will definitely help you
boost your downloads and get your game noticed but if your
game is bad then instead of focusing on marketing you
Page 11/25

File Type PDF The Appreneur Playbook Game
Changing Le App Marketing Advice From The
Pros
should focus on improving it first. Don't worry, this book will
help you out with that as well. Consider this book as your
handy go to guide, it will serve you as a checklist and provide
you with a roadmap to make your game successful.With that
in mind I hope you have a wonderful time reading this book. I
will try to keep the language as easy as possible and break
down all the complex marketing things into easy examples
that you can implement immediately as soon as you read a
specific chapter.This book will primarily focus on Google Play
Store as a platform for promoting your android games.
However, if you understand the basic principles talked about
in this book you may also utilise the same to market your
games on any other platforms as well.
Description Currently about 2 percent of all app developers
can claim about 55 percent of all the revenue generated by
apps each year. If you are looking for a way to break into this
elite group, then App Marketing: Top Mobile App
Monetization and Promotion Strategies is the book that you
have been waiting for. While the early days of the app
business meant a gold mine of innovative software and cheap
apps that made money hand over fist, today's environment is
very different than it was a decade ago. That doesn't mean
there isn't still money to be made, however, as the app
industry is expected to rake in nearly 78 billion dollars by the
end of 2017. Today's market is the most competitive the app
game has ever been which means in order to help your app
rise to the top you are going to need to aggressively market it
using every trick in the book. Luckily, this is the book and the
tricks range from choosing the right business model to
knowing the right types of platform specific strategies to take
full advantage of the operating system you are releasing your
app on. You will also learn tips and tricks related to finding
the best ways of promoting your app and how to maximize
your monetization options so that once you get your app out
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among the people you stand the greatest chance of turning a
profit as possible. While the market may have changed since
Apple first introduced the iPhone in 2007, the primary
monetization strategies that were established early on are still
in place. These are paid downloads, free downloads that are
supported by ads and free downloads that are supported via
in app purchases. Inside you will find strategies tailored to
each of these business models that will allow you take on the
competition head on and come out ahead in the bargain. All it
takes to make it big in the app marketplace is one really good
idea. If you have that idea then all you need is the right
marketing and you're on your way. So, what are you waiting
for? Take control of your financial future and buy this book
today! Inside you will find A detailed breakdown of every
viable app business model and how to build a marketing plan
around it. Tips for maximizing ASO and social media
marketing. Half a dozen viable monetization strategies that
will work with any type of business model or type of app.
Specialized promotion tips for the most profitable types of
apps. Pros and cons for both the iOS and Android market as
well as how to successfully market your app in each market.
And more...
Lisa Cartwright contributes to feminist film theory by
developing a new psychoanalytic theory of spectatorship and
human subjectivity.
Your nonconscious mind will filter out more than 99 percent of
marketing you
Explains how to design, create, and market a successful
application across any mobile platform, including iPhone,
iPad, Android, and BlackBerry.
This edition, written for readers who have an adequate
background in chemistry, continues the emphasis of the
scientific aspects of the study of foods. Drawing upon the
basic sciences of chemistry, physics, microbiology, and
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physiology, it provides readers with an understanding of the
complex nature of food and the changes that occur when it is
prepared, processed and stored, whether at home, in the
industrial kitchen, or in industry. The book integrates the
theoretical and practical aspects involved in the production
and handling of foods.
Learn how to design needed apps, have them developed,
and market them to the public.
This book is structured as a business plan template that can
be used to write a business plan. The book also explains
what should be written in each section of the business plan,
and how to ultimately have a great business plan.
Good conversation is at the heart of networking, meetings,
interviews, negotiations and raising your profile. It can ease
your way in work, enabling you to build alliances, create
strong relationships with staff, bosses and clients, succeed at
interviews, motivate and inspire. But conversation is
something most of us were never taught! We learn to speak
as babies, but how conversation actually works is something
most of us pick up only haphazardly, and many have yet to
learn. Why is it some of us are stuck for words, but others
blabber or can’t stop? What is it that some people have
naturally which enables them to converse comfortably and
easily, to engage people and build better relationships? The
Art of Conversation will show you step by step how to
converse skillfully and enjoyably with other people, at home,
at work, on the phone and in the street- even if you’re
daunted now, discover the difference good conversation can
make in every aspect of your life. Learn to: -Overcome the
most common block to good conversation- fear; find out how
to break the silence and keep the conversation going Understand the different types of conversation and how they
work- which topics and language are suitable for the occasion
- Learn simple methods for being heard and understood,
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including speaking clearly and audibly, listening well and
using non-verbal communication - Find out how to hold a
conversation in tricky situations, including how to disagree,
how to speak to those in authority and people you find difficult
-Use conversation to form relationships, improve friendships,
make the sale, chat people up, to learn, influence and
persuade.
Editors of such historical and literary documents as
correspondence, journals, diaries, financial records,
professional papers, and unpublished manuscripts will find
this book an indispensable companion.
This Festschrift volume, published in celebration of the 25th
Anniversary of Model Checking, features papers based on
talks at the symposium "25 Years of Model Checking", 25MC,
which was part of the 18th International Conference on
Computer Aided Verification.
With 75 percent of screen time being spent on connected
devices, digital strategies have moved front and center of
most marketing plans. But what if that’s not enough? How
often does consumer engagement actually go further than the
“like” button? With the average American receiving close to
50 phone notifications a day, do the company messages get
read or just tossed aside? The truth is, a sobering reality is
beginning to hit marketers: Technology hasn’t just reshaped
mass media; it’s altering behavior as well. Truly getting a
message through to customers, and not just in front of their
eyes for a split second before being fed to the trash bin, will
take some radical rethinking.Disruptive Marketing challenges
you to toss the linear plan, strip away conventions, and open
your mind as it takes you on a provocative, fast-paced tour of
our changing world, where you’ll find that:• Selling is dead,
but ongoing conversation thrives• Consumers generate the
best content about brands• People tune out noise and listen
to feelings• Curiosity leads the marketing team• Growth
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depends on merging analytics with boundless
creativityPacked with trends, predictions, interviews with bigthink marketers, and stories from a career spent pushing
boundaries, Disruptive Marketing is the solution you’ve been
looking for to boost your brand into new territory!
Pro .NET Best Practices is a practical reference to the best
practices that you can apply to your .NET projects today. You
will learn standards, techniques, and conventions that are
sharply focused, realistic and helpful for achieving results,
steering clear of unproven, idealistic, and impractical
recommendations. Pro .NET Best Practices covers a broad
range of practices and principles that development experts
agree are the right ways to develop software, which includes
continuous integration, automated testing, automated
deployment, and code analysis. Whether the solution is from
a free and open source or a commercial offering, you will
learn how to get a continuous integration server running and
executing builds every time code changes. You will write
clearer and more maintainable automated testing code that
focuses on prevention and helping your .NET project
succeed. By learning and following the .NET best practices in
this book, you will avoid making the same mistakes once.
With this book at your side, you'll get: Real-world, nononsense approaches to continuous integration, automated
testing, automated deployment, and code analysis Tips and
tricks you'll need to clear hurdles that keep others from
putting these common sense ideas into common practice
Guidance from the minimal, essential approach all the way to
what's necessary to deliver at the highest levels of quality and
effectiveness Benefit immediately, even before finishing it,
from the knowledge, workable advice, and experience found
in Pro .NET Best Practices.

From FSGO x Logic: a revealing examination of digital
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advertising and the internet's precarious foundation In
Subprime Attention Crisis, Tim Hwang investigates the
way big tech financializes attention. In the process, he
shows us how digital advertising—the beating heart of the
internet—is at risk of collapsing, and that its potential
demise bears an uncanny resemblance to the housing
crisis of 2008. From the unreliability of advertising
numbers and the unregulated automation of advertising
bidding wars, to the simple fact that online ads mostly fail
to work, Hwang demonstrates that while consumers’
attention has never been more prized, the true value of
that attention itself—much like subprime mortgages—is
wildly misrepresented. And if online advertising goes
belly-up, the internet—and its free services—will suddenly
be accessible only to those who can afford it. Deeply
researched, convincing, and alarming, Subprime
Attention Crisis will change the way you look at the
internet, and its precarious future. FSG Originals × Logic
dissects the way technology functions in everyday lives.
The titans of Silicon Valley, for all their utopian
imaginings, never really had our best interests at heart:
recent threats to democracy, truth, privacy, and safety,
as a result of tech’s reckless pursuit of progress, have
shown as much. We present an alternate story, one that
delights in capturing technology in all its contradictions
and innovation, across borders and socioeconomic
divisions, from history through the future, beyond
platitudes and PR hype, and past doom and gloom. Our
collaboration features four brief but provocative forays
into the tech industry’s many worlds, and aspires to
incite fresh conversations about technology focused on
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nuanced and accessible explorations of the emerging
tools that reorganize and redefine life today.
In 2006, Dylan Evans set out to answer these questions.
He left his job in a high-tech robotics lab, moved to the
Scottish Highlands and founded a community called The
Utopia Experiment. There, together with an eclectic
assortment of volunteers, he tried to live out a scenario
of global collapse, free from modern technology and
comforts. Within a year, Evans found himself detained in
a psychiatric hospital, shattered and depressed, trying to
figure out what had gone wrong. In The Utopia
Experiment he tells his own extraordinary story: his
frenzied early enthusiasm for this unusual project, the
many challenges of post-apocalyptic living, his descent
into madness and his gradual recovery. In the process,
he learns some hard lessons about himself and about
life, and comes to see the modern world he abandoned
in a new light.
Q&A Company Law offers a lifeline to students revising
for exams. It provides clear guidance from experienced
examiners on how best to tackle exam questions, and
gives students the opportunity to practise their exam
technique and assess their progress.
Business wisdom from more than seventy-five food
industry experts, specialty food buyers, and
entrepreneurs to help you start and run a small culinary
concern. For those ready to follow their foodie dreams
(or at least start thinking about it) Good Food, Great
Business is the place to get organized and decide
whether creating a specialty food business is really
possible. Whether the goal is selling a single product
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online or developing a line of gourmet foods to be sold in
grocery chains, this working handbook helps readers
become food entrepreneurs—from concept to production
to sales to marketing. Using real life examples from more
than seventy-five individuals and businesses that have
already joined the ranks of successful enterprises, the
book walks readers through the good, the bad, and the
ugly of starting a food business. In these pages, you’ll
learn . . . Personal habits and business fundamentals
that will help you in every walk of life How to choose the
business idea or ideas that best fit you and your
personality How to determine the viability of those ideas
Concrete steps you need to take to make your business
a reality
Follows the wild life and times of Pogues co-founder and
legendary partyer Shane MacGowan, exploring his
childhood, music, friends and family, and religious views.
A digital textbook on the subject of Mobile Marketing.
Written and updated by Michael Becker, Paul Berney,
Michael Hanley and Mary Beth McCabe. Brought to you
by Stukent Inc.
Dramatically restructured, more than double in size, the
second edition of the Food Properties Handbook has
been expanded from seven to 24 chapters. In the more
than ten years since the publication of the internationally
acclaimed and bestselling first edition, many changes
have taken place in the approaches used to solve
problems in food preservation, processing, storage,
marketing, consumption, and even after consumption.
Incorporating changes too numerous to list, this updated
edition provides new measurement techniques, basic
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data compiled for diversified food groups, worked-out
examples, and detailed graphs and illustrations. Explores
Empirical and Theoretical Prediction Models The book
clearly defines the terminology and elucidates the theory
behind the measurement techniques, including
applications and limitations of each method. It includes
data on sources of error in measurement techniques and
experimental data from the literature in graphical or
tabular form. The volume also elucidates empirical and
theoretical prediction models for different foods with
processing conditions, descriptions of the applications of
the properties, and coverage of where and how to use
the data and models in food processing. User-Friendly
Format Puts the Latest Information within Easy Reach
Still under the aegis of Shafir Rahman, the new edition is
now an edited volume, benefitting from the input and
expertise of numerous contributors spanning both the
globe and the many disciplines that influence the field.
Presented in a user-friendly format, the second edition
remains the definitive, and arguably the only, source for
data on physical, thermal, thermodynamic, structural,
and acoustic properties of foods.
Do you have an idea for a mobile app that you want to
bring to life? From Bobby Gill and Jordan Gurrieri, the
creators of the popular app entrepreneurship blog 'Idea
To Appster', comes 'Appsters: A Beginner's Guide to
App Entrepreneurship'. You don't need to be a
programmer or technical wizard to create a successful
app business, Appsters will show you how. Using their
first hand experience launching multiple successful
mobile apps, along with interviews conducted with other
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successful app entrepreneurs, Bobby and Jordan give
you an easy-to-understand and comprehensive look at
everything you need to know to take your idea and turn it
into a successful app business. Written for a nontechnical audience, Appsters breaks through the
technical jargon to give you a plain-spoken, entertaining
and end-to-end understanding of app entrepreneurship.
From designing engaging user experiences, to choosing
the right mobile platform, to effective marketing and
promotion, follow along as Bobby and Jordan go step-bystep through the entire process of designing, building
and releasing a mobile app for the iPhone from scratch.
Appsters is a must have guide for the aspiring app
entrepreneur. With Appsters you'll learn: What separates
the great money making apps from the rest of the pack.
How to design beautiful apps that users will love to use
and tell their friends about. How to use paid-downloads,
'freemium' functionality and advertising to monetize your
app from day 1. How to manage the app development
process from managing off-shore development teams to
finding the right engineers to work on your app. The
secrets to marketing your app. Learn how successful app
entrepreneurs use press releases, web sites, and social
media to help their apps go viral and get thousands of
downloads within a few weeks.
I am an independent mobile app entrepreneur just like
you, and I wrote this book to teach you all my strategies
for how to: - Get 100,000s of downloads from mobile app
store marketing - Save money by doing your own ASO
(search engine optimization SEO for Android and the
Apple App stores) better than most consultants you
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might consider hiring - Create an app marketing strategy
outside the app stores by getting press coverage and
learning how to promote an app using social media and
social sharing - Make money with effective app store
monetization to help you maximize your app revenue
with subscriptions, in-app purchases, publishing effective
ads, selling affiliate products and other strategies used
by successful mobile app businesses - Create a
successful mobile app business I wrote this book with all
my heart and soul. The book draws on my own years of
experience building top apps in my niche, promoting
apps, making money with my apps, and then coaching
other app entrepreneurs on how they can make turn their
mobile apps into successful businesses. So you, my
dear reader, are hopefully getting the best of all worlds.
First, I have very deep hands on experience building and
growing apps. Second, I have a wealth of experience
coaching and observing other app entrepreneurs whose
experiences and aspirations are probably very similar to
yours. I share all that in this book. This is a very to the
point book with many actionable tips and strategies for
how to promote your mobile app (iPhone or Android),
make money from your smartphone applications, and
generally treat it as a real business. All suggestions in
this book are based on my own experiences promoting
my own problemio.com business apps which at the point
of publication of this book have cumulative 500,000+
downloads, and helping over 100 other app
entrepreneurs. I am an independent mobile application
developer and mobile application entrepreneur just like
you. I am not a multi-million dollar app development
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studio or a big company. If you are an independent app
developer just like me, you can use the mobile
application marketing strategies that I outline in this short
book. Many of the strategies are simple and effective,
and you can begin working on them as early as today.
There are a total of over 20 strategies to promote your
apps in the book. They all worked for my apps. Since all
apps are different, you will have to see which of the
strategies will work well for you. Most of the strategies
should be effective for you. Get the book now, and
become a pro at app store marketing (app store SEO
which is otherwise known as ASO), and start increasing
the downloads for your app as early as today!
This is the 4th edition of Murach's classic Java book
that's trained thousands of developers in the last 10
years. Now fully updated to take advantage of the
NetBeans IDE, this book helps any programmer learn
Java faster and better than ever before. It's the one Java
book that presents object-oriented features like
inheritance, interfaces, and polymorphism in a way that's
both understandable and useful in the real world. It
moves at the professional pace that's expected on the
job. It is full of practical coding examples that enhance
training and that work as time-saving models for new
applications. And it's all done in the distinctive Murach
style that has been training professional programmers for
more than 37 years.
Learn the art of making Android games and turn your
game development dreams into reality About This Book
Leverage the latest features of Android N to create realworld 2D games Architect a 2D game from scratch and
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level up your Android game development skill Transition
from developing simple 2D games to 3D games using
basic Java code Who This Book Is For If you are a
mobile developer who has basic Java programming
knowledge, then this book is ideal for you. Previous
Android development experience is not needed;
however, basic mobile development knowledge is
essential. What You Will Learn Understand the nuts and
bolts of developing highly interactive and interesting
games for Android N Link the interface to the code used
in games through simple methods Interact with the
images on the screen and also learn to animate them
Set and save the game state and save high scores, hit
points, and so on for your games Get a grasp of various
collision techniques and implement the bounding box
technique Convert your 2D games to 3D games using
Android N Get an understanding of the process of UI
creation using Android Studio In Detail In this book, we'll
start with installing Android studio and its components,
and setting it up ready for Android N. We teach you how
to take inputs from users, create images and interact
with them, and work with sprites to create animations.
You'll then explore the various collision detection
methods and use sprites to create an explosion. Moving
on, you'll go through the process of UI creation and see
how to create buttons as well as display the score and
other parameters on screen. By the end of the book, you
will have a working example and an understanding of a
2D platform game like Super Mario and know how to
convert your 2D games to 3D games. Style and
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by-step approach to building games, and contains plenty
of graphical examples for you to follow and grasp
quickly, giving you the chance to implement the concepts
practically.
"Exploring the six factors that will help you break through
the overwhelming wall of information density to win at
marketing now ... beyond content, beyond social media,
beyond web traffic and Search Engine Optimization. The
Content Code starts where your current marketing plan
ends, and provides the launch code for next-level
success. The book dives deeply into the true value of
social media marketing and the steps companies need to
enable to achieve measurable results. A pioneering book
that explores the psychology of sharing, it is also highly
practical, offering hundreds of ideas that can be used by
organizations of any size and any budget. Book
highlights include in-depth explorations on the
connection between brand and content transmission, a
focus on audiences that will move content, practical
steps to build shareability into all your content, and the
new role of promotion, distribution and SEO in a very
competitive, digital world"--Publisher's description.
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