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The Artist Gallery Partnership A Practical Guide To
Consigning Art
The fourth edition of this eminently useful book includes new forms for hiring and firing
employees, agreements to arbitrate, promissory notes, and general releases. Also
included are a contract for the sale of an artwork, contract for a commission, delivery-ofart confirmation form, artist-gallery contract, contract for an exhibition loan, model
release, commercial lease, sublease, and lease assignment, and much more. Each
form includes step-by-step instructions, advice, and unique negotiation checklists for
making the best deal possible. A convenient CD-ROM lets buyers customize and print
their forms from any PC or Mac. Every fine artist needs a copy of this remarkable guide!
Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of books on
the visual and performing arts, with emphasis on the business of art. Our titles cover
subjects such as graphic design, theater, branding, fine art, photography, interior
design, writing, acting, film, how to start careers, business and legal forms, business
practices, and more. While we don't aspire to publish a New York Times bestseller or a
national bestseller, we are deeply committed to quality books that help creative
professionals succeed and thrive. We often publish in areas overlooked by other
publishers and welcome the author whose expertise can help our audience of readers.
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In this definitive guide to resources, aspiring artists and serious amateurs devoted to
their art will find scores of time-tested strategies to help them set up and work safely
from a home studio; learn where and how to acquire appropriate art materials; develop
their abilities with others as well as create art alone; explore opportunities for education
in a wide variety of forms; overcome mental blocks; mat, frame, pack, and ship works of
art; and much more. Artists looking to show and sell their work will find no-fail ideas for
marketing, exhibiting, and entering the world of galleries. Filled with entertaining
success stories, this is one volume for the bookshelf of every artist hoping to attain
satisfaction and pleasure though his or her art. Plus, dozens of well-known artists–as
well as those successful on their own terms–share their own success stories and
sources for artistic inspiration.
Public art commissions--how to find them, how to get them. * First-hand advice from
experienced public artists * Written by an artist for artists * Includes expert information
on public art law Learn how to find, apply for, compete for, and win a public art
commission. First-hand interviews with experienced public artists and arts
administrators provide in-the-trenches advice and insight, and a chapter on public art
law, written by Barbara Hoffman, the country's leading public art law attorney, answers
questions about this complex area. Packed with details on working with contracts,
conflict, controversy, communities, committees, and more, The Artist’s Guide to Public
Art shows artists the way to cut through the red tape and win commissions that are
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rewarding both financially and artistically.
With artists, craftspeople, art dealers and gallery and shop owners in mind,his book
discusses consignment contracts, aiming to clarify all the aspectsf this art world
relationship.
The one book every crafter-businessperson must have to make money in a tough
economy.
The art world is tough, the rules are a mystery, and only the lucky few make money' so how can galleries succeed? What makes a commercial art gallery successful? How
do galleries get their marketing right? Which potential customer group is the most
attractive? How best should galleries approach new markets while still serving their
existing audiences? Based on the results of an anonymous survey sent to 8,000 art
dealers in the US, UK, and Germany, Magnus Resch?s insightful examination of the
business of selling art is a compelling read that is both aspirational and practical in its
approach.
Updated to inspire a new generation of visual artists in their quest for creative growth,
this book shows artists how they can experience a new awakening of creativity and add
fresh meaning to their work by using simple techniques found in this inspirational guide.
A working artist who has coped successfully with the daily challenge of facing a blank
canvas shares her methods for overcoming creative blocks. Allworth Press, an imprint
of Skyhorse Publishing, publishes a broad range of books on the visual and performing
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arts, with emphasis on the business of art. Our titles cover subjects such as graphic
design, theater, branding, fine art, photography, interior design, writing, acting, film, how
to start careers, business and legal forms, business practices, and more. While we
don't aspire to publish a New York Times bestseller or a national bestseller, we are
deeply committed to quality books that help creative professionals succeed and thrive.
We often publish in areas overlooked by other publishers and welcome the author
whose expertise can help our audience of readers.
How today’s artists survive, exhibit, and earn money—without selling out! Careerminded artists, this is the book you have been waiting for! Making It in the Art World,
Second Edition, explains how to be a professional artist and shares new methods to
define and realize what success means. Whether you’re a beginner, a student, or a
career artist looking to be in the best museum shows, this book provides ways of
advancing your plans on any level. Author Brainard Carey, an artist himself with
prestigious exhibitions like the Whitney Biennial under his belt, draws on more than
twenty years of experience in the art world and from over 1,500 interviews with artists
and curators for Yale University Radio. Included is a thirteen-part workbook to help you
formulate and execute a winning career advancement strategy, a process that will
prepare you for navigating the art world successfully. Friendly chapters walk you
through it all with topics such as: Evaluating your work Submitting proposals to
museums and galleries Creating pop-up shows Presenting work to the public Doing it
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your way (DIY exhibits) Organizing events Writing press releases Finding collectors
online and connecting Using social media effectively Selling online Raising funds for
projects Getting international recognition Making It in the Art World, Second Edition, is
an invaluable resource for artists at every stage, offering readers a plethora of
strategies and helpful tips to plan and execute a successful artistic career.

A sophisticated examination of today’s contemporary art market from an art
dealer’s point of view, this new book focuses on recent changes in the quickly
evolving market. With an emphasis on how the market responded to the global
recession that began in 2008, gallery owner Edward Winkleman moves from an
examination of the factors beyond the individual dealer’s command to those that
the dealer can control. Sections cover: The rise of the art fair The rise of the
mega gallery New online competition Models of post–brick-and-mortar art dealing
Art dealers as art fair organizers Collaboration in a new era Coverage is also
given to the specifics of contracts contemporary art dealers may need, including
an examination of a variety of contracts for representation, consignment, and
new forms of contemporary art. Exhibiting a wide range of interviews with
international experts including dealers, collectors, art fair directors, journalists,
and online art entrepreneurs, Selling Contemporary Art is a must-read for gallery
owners, dealers, and artists affected by the rapid innovations in the art-dealing
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industry. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad
range of books on the visual and performing arts, with emphasis on the business
of art. Our titles cover subjects such as graphic design, theater, branding, fine art,
photography, interior design, writing, acting, film, how to start careers, business
and legal forms, business practices, and more. While we don't aspire to publish a
New York Times bestseller or a national bestseller, we are deeply committed to
quality books that help creative professionals succeed and thrive. We often
publish in areas overlooked by other publishers and welcome the author whose
expertise can help our audience of readers.
Do you desire to show your art in a gallery, yet do not know where to begin?
Gallery Ready shares best practices for visual artists, from emerging to
midcareer, so they can experience optimum results in making, showing and
selling their art. As an artist, you will learn what you can do to attract the attention
of a gallery director. Gallery Owner, Franceska Alexander shows artists: How to
make their art stand out from the crowd How to be fully prepared to meet with a
important gallery decision makers How to keep their artwork fresh and collectors
excited about the art Gallery Ready, A Creative Blueprint for Visual Artists,
clearly illustrates what artists can do to make their art, gallery ready!
This classic guide for artists is completely revised and updated to provide an inPage 6/25
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depth view of the legal issues facing the visual artist today and provides practical
legal guidance for any visual artist involved with creative work. Among the many
new topics covered in this comprehensive guide are: detailed coverage of the
myriad developments in copyright (including online copyright registration
procedures and use of art on the Internet); changes in laws protecting artists in
artist-gallery relationships are explained in depth; scope of First Amendment
protections for graffiti art and the sale of art in public spaces; detailed as well as
new cases dealing with art and privacy; and a model contract for Web site design
and much more. The book also covers copyrights, moral rights, contracts,
licensing, sales, special risks and protections for art and artists, book publishing,
video and multimedia works, leases, taxation, estate planning, museums,
collecting, grants, and how to find the best professional advisers and attorneys.
In addition, the book suggests basic strategies for negotiation, gives information
to help with further action, contains many sample legal forms and contracts, and
shows how to locate artists' groups and Volunteer Lawyers for the Arts
organizations. Allworth Press, an imprint of Skyhorse Publishing, publishes a
broad range of books on the visual and performing arts, with emphasis on the
business of art. Our titles cover subjects such as graphic design, theater,
branding, fine art, photography, interior design, writing, acting, film, how to start
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careers, business and legal forms, business practices, and more. While we don't
aspire to publish a New York Times bestseller or a national bestseller, we are
deeply committed to quality books that help creative professionals succeed and
thrive. We often publish in areas overlooked by other publishers and welcome the
author whose expertise can help our audience of readers.
“Not simply a how-to book, Selling Art without Galleries is a hands-on guidebook
to daily life in the complex and sometimes murky world of the art market.”
—Sculpture Magazine The days in which artists must get their work into galleries
in order to gain success and recognition are long over. With that in mind, Daniel
Grant gives readers advice on the multitude of options artists now have for
marketing their work as well as how to sell work in a host of nontraditional
venues, such as online, through open studio events, and in hospitals,
restaurants, and art fairs. In this updated and revised edition, Grant provides new
chapters on such topics as: Publicity and social media Public art loan programs
Meeting prospective buyers at museums “Handmade” and “Made in America”
Artists’ estates and private foundations The benefits of donating artwork In
addition, Grant includes tips on disaster preparedness, workspaces, housing and
residencies, emergency funds, and legal assistance. For any artist looking to
explore success outside of a gallery, Selling Art without Galleries is a
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comprehensive and invaluable guide.
How do dealers price contemporary art in a world where objective criteria seem
absent? Talking Prices is the first book to examine this question from a
sociological perspective. On the basis of a wide range of qualitative and
quantitative data, including interviews with art dealers in New York and
Amsterdam, Olav Velthuis shows how contemporary art galleries juggle the
contradictory logics of art and economics. In doing so, they rely on a highly
ritualized business repertoire. For instance, a sharp distinction between a
gallery's museumlike front space and its businesslike back space safeguards the
separation of art from commerce. Velthuis shows that prices, far from being
abstract numbers, convey rich meanings to trading partners that extend well
beyond the works of art. A high price may indicate not only the quality of a work
but also the identity of collectors who bought it before the artist's reputation was
established. Such meanings are far from unequivocal. For some, a high price
may be a symbol of status; for others, it is a symbol of fraud. Whereas
sociological thought has long viewed prices as reducing qualities to quantities,
this pathbreaking and engagingly written book reveals the rich world behind
these numerical values. Art dealers distinguish different types of prices and
attach moral significance to them. Thus the price mechanism constitutes a
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symbolic system akin to language.
Drawing upon profiles of established artisans and the helpful insights of smallbusiness entrepreneurs, this unique guide not only gives tactics for promoting
and marketing crafts, but also provides the necessary forms for getting a
business up and running. The book details how to network effectively and build a
customer base, listing organizations, business associations, and crafts
publications that offer further sources of information. Filled with easy-tounderstand examples and sample forms and contracts, this book provides the
essential tools for prospering in the crafts business, as well as the resources
needed to keep savvy as business grows.
Build a Successful Art Career! 2014 Artist's & Graphic Designer's Market is the
must-have reference guide for any artist who wants to establish or expand a
career in fine art, illustration or graphic design. Thousands of successful artists
have relied on us to help develop their careers and navigate the changing
business landscape. The 2014 Artist's & Graphic Designer's Market introduces a
whole host of new features and guarantees the most up-to-date, individually
verified market contacts possible. Expand your art business with these
resources: • A FREE 1-year subscription to ArtistsMarketOnline.com, where you
can find industry contacts, track your submissions, get the latest art and design
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news and much more. (PLEASE NOTE: Free subscriptions are NOT included
with the e-book edition of this title) • Complete, up-to-date contact information for
more than 1,700 art market resources, including galleries, magazines, book
publishers, greeting card companies, ad agencies, syndicates, art fairs and more.
• Articles on the business of freelancing--from basic copyright information to tips
on promoting your work. • Information on grants, residencies, organizations,
publications and websites that offer support and direction for visual artists of all
types. • NEW! Informative articles on social media and e-mail marketing, getting
the most from LinkedIn, and building better websites. • NEW! Special features on
insurance for artists, pricing artwork, printing giclees, sustainability practices,
packaging design, and studio sales. • NEW! Inspiring and informative interviews
with successful professionals including publisher and legal expert Tad Crawford
and artist Nancy Reyner. Check out ArtistsMarketOnline.com and
ArtistsNetwork.com for more helpful resources. PLEASE NOTE: Free
subscriptions are NOT included with the e-book edition of this title
This book is for art market researchers at all levels. A brief overview of the global
art market and its major stakeholders precedes an analysis of the various sales
venues (auction, commercial gallery, etc.). Library research skills are reviewed,
and advanced methods are explored in a chapter devoted to basic market
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research. Because the monetary value of artwork cannot be established without
reference to the aesthetic qualities and art historical significance of our subject
works, two substantial chapters detail the processes involved in researching and
documenting the fine and decorative arts, respectively, and provide annotated
bibliographies. Methods for assigning values for art objects are explored, and
sources of price data, both in print and online, are identified and described in
detail. In recent years, art historical scholarship increasingly has addressed
issues related to the history of art and its markets: a chapter on resources for the
historian of the art market offers a wide range of sources. Finally, provenance
and art law are discussed, with particular reference to their relevance to dealers,
collectors, artists and other art market stakeholders.
The ultimate self-help book for visual artists who want to create and sustain a successful
career.
An insider's guide to buying, collecting, and selling art from an insider of Christie's Grounded in
real-life stories, Art Collecting Today is the essential practical guide to today's art market. A
lightly regulated industry with more than sixty billion dollars of annual sales, the art market is
often opaque and confusing to even the most experienced collectors. But whether a seasoned
collector, an uninitiated newcomer, or an art-world insider, readers will learn within these pages
how the art marketplace works in practice and how to navigate it smartly. Those who may have
been put off by art-world practices will finally feel they have the knowledge needed to
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participate freely and fully, and collectors will be able to pursue their passion with more
confidence. Important topics covered include: How to evaluate, buy, and sell art while avoiding
costly mistakes and time-consuming roadblocks How the market works in practice for essential
artists like Ren? Magritte, Christopher Wool, Amedeo Modigliani, and Yayoi Kusama How
collectors can be taken advantage of, and the actions they should take to protect themselves
Why tax laws in the United States reward "art investors" yet penalize "art collectors" How
cultural property laws impact the market for works by such artists as Frida Kahlo and Andy
Warhol Advice for new and prospective collectors Informed by close to one hundred interviews
with collectors, lawyers, art advisors, gallerists, and auction specialists in the United States and
Europe, as well as by the author's own experiences, Art Collecting Today offers a lively and
thought-provoking analysis of the day-to-day workings at play today in the fine art marketplace.
The Artist-Gallery PartnershipA Practical Guide to Consigning ArtSimon and Schuster
Covers public relations, exhibitions, art dealers, rejection, grants, other sources of income,
insurance, resumes, and motivation
Framed in a lucid discussion of the intellectual issues surrounding the postmodern movement,
the essays in this book re-examine the course of twentieth-century art through the work of
twenty-five major sculptors. McEvilley masterfully traces the evolution of modern sculpture
from the readymades of Marcel Duchamp to the anti-painting statements of the 1960s to the
spiritualism and conceptualism of the 1980s and 1990s. This is a groundbreaking work in the
field of art criticism and a fundamental text for anyone interested in the history of current art
and culture. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of
books on the visual and performing arts, with emphasis on the business of art. Our titles cover
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subjects such as graphic design, theater, branding, fine art, photography, interior design,
writing, acting, film, how to start careers, business and legal forms, business practices, and
more. While we don't aspire to publish a New York Times bestseller or a national bestseller, we
are deeply committed to quality books that help creative professionals succeed and thrive. We
often publish in areas overlooked by other publishers and welcome the author whose expertise
can help our audience of readers.
Business and Legal Forms for Photographers, 4th Edition contains 34 forms for photographers,
each accompanied by step-by-step instructions, advice on standard contractual provisions, and
unique negotiation checklists to guide professionals to the best deal. Included are contracts for
wedding, portrait, and assignment photography; publishing, collaboration, and licensing
contracts; property and model releases; assignment estimate/confirmation/invoice; delivery
memo; stock photography invoice; stock agency agreement; permission form; copyright
registration and transfer forms; nondisclosure agreement; license of rights; license of electronic
rights; trademark application; employment application and agreement; and more Electronic
versions of each form are provided online on a supplemental website, with instructions in the
book on how to gain access. New to this edition are forms for leases, subleases, and lease
assignments, plus an update to cover changes in copyright registration. Allworth Press, an
imprint of Skyhorse Publishing, publishes a broad range of books on the visual and performing
arts, with emphasis on the business of art. Our titles cover subjects such as graphic design,
theater, branding, fine art, photography, interior design, writing, acting, film, how to start
careers, business and legal forms, business practices, and more. While we don't aspire to
publish a New York Times bestseller or a national bestseller, we are deeply committed to
Page 14/25

Acces PDF The Artist Gallery Partnership A Practical Guide To Consigning
Art
quality books that help creative professionals succeed and thrive. We often publish in areas
overlooked by other publishers and welcome the author whose expertise can help our
audience of readers.
This savvy resource helps artists and art professionals generate the publicity that keeps their
artwork and business in the public spotlight. Provided are practical tools for attracting the
media's attention and building bridges between artists, their galleries, and collectors, and
between museums and their audiences. This new edition provides the latest word on new art
markets; how to research the Internet, build a Website, and launch e-mail publicity campaigns.
Starting Your Career as an Artist is a comprehensive manual full of sound advice for artists
seeking to advance their professional careers. Veteran art career professionals Angie Wojak
and Stacy Miller show aspiring artists how to evaluate their goals, create a plan of action, and
use their talents to build a productive life in the art world. Chapters cover topics essential to the
emerging artist, such as building community through networking, collaborating, and finding
mentors; setting up a studio; health and safety for artists; artist’s resumes and CVs;
developing marketing plans; finding alternative exhibition venues; and refining career
aspirations. In addition, the book includes inspiring and insightful interviews with professional
artists and well-known players in the art scene. http://www.facebook.com/StartArtCareer

Taking Aim! The Business of Being an Artist Today is a practical, affordable resource
guide filled with invaluable advice for the emerging artist. The book is specially
designed to aid visual artists in furtheringtheir careers through unfiltered information
about the business practices and idiosyncrasies of the contemporary art world. It
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demystifies often daunting and opaque practices through first-hand testimonials,
interviews, and commentary from leading artists, curators, gallerists, collectors, critics,
art consultants, arts administrators, art fair directors, auction house experts, and other
art world luminaries. Published in celebration of the 30th anniversary of Artist in the
Marketplace (AIM)-the pioneering career development program at the Bronx Museum
of the Arts-Taking AIM! The Business of Being an Artist Today mirrors the structure and
topics featured in the AIM program's weekly workshops and discussions. Each chapter
focuses on the specific perspective of an art world insider-from the artist to the public
art program director to the blogger. Multiple viewpoints from a range of art professionals
provide emerging artists with candid, uncensored information and tools to help them
better understand this complex field and develop strategies for building and sustaining
successful careers as professional artists. The book ends with an annotated chronology
of the past three decades in the contemporary art field and a bibliography of
publications, magazine articles, online sources, funding sources, residency programs,
and other useful information for emerging artists.
Covers public relations, exhibitions, art dealers, rejection, grants, other sources of
income, insurance, resumes, and motivation.
“Michels explodes the romantic notion of the starving artist.” —The New York Times
“Michels is a tough but compassionate advocate, savvy in the ways of the world and
the demands on artists in this materialistic society.” —The Miami Herald Written for fine
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artists ready to launch their careers as well as experienced artists who wish to relaunch
their careers, How to Survive and Prosper as an Artist, Seventh Edition, an acclaimed
guide, empowers artists to take control of their careers to create a fulfilling life and earn
a decent income. In this newly revised edition, Caroll Michels continues to demystify the
inner workings of the art world and challenge the status quo. New chapters discuss
such topics as: New business models for artists: Going to the extreme The use of social
media and website development as marketing and publicity tools and what does and
doesn’t work The confusion between the “art-buying public” and the “general public”
and their differences New suggestions for establishing and calculating prices for
artwork Neighborhood gentrification and the growing challenges of securing a
reasonably priced live/work space How dealers find artists, how to negotiate with
dealers, and how to understand a dealer’s agenda Using her own experiences as an
artist as well as the experiences of her clients, Michels crafts a must-read guidebook for
anyone interested in embarking upon a successful career as an artist.
Combining 24 years of research and insight from her columns in Communication Arts
magazine, artist, educator, and writer Wendy Richmond challenges artists to investigate
their work through multiple lenses in her newest book, Art Without Compromise*. Her
commentaries, exercises, and wide-ranging references to contemporary thinkers will
inspire artists to change the way they think about their creative landscape, from
personal goals to cultural influences to technological realities. Her insights about major
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cultural figures, from Roland Barthes to Susan Sontag to Walker Evans, introduce their
philosophies into the context of contemporary art making. Like a Malcolm Gladwell for
artists, Richmond helps artists to look closely at what they see every day--in their own
art making and in the world around them. In the process, she helps artists to develop an
uncompromising commitment to finding and protecting their own unique process for
making their strongest and most relevant art. This thought-provoking and inspirational
book covers such topics as: developing a solid creative process through “Visual
Reflection Notebooks” and “Bring Play to Work”; understanding the artist’s unique
identity in relation to the larger culture; building systems of support and collaboration;
explaining how an artist’s needs and passions can lead to innovation and authenticity;
using language to inspire visual creativity; responding to the Internet and changing
concepts of what is public and private; and accepting digression as a creative
necessity. Through the exercises and techniques outlined in Art Without Compromise*,
the reader will develop new confidence to pursue individual goals and inspiration to
explore new paths, along with motivation to overcome creative blocks. With a revised
understanding of the relevance in their own work within the sphere of contemporary
culture, the artist will come away with a clearer perspective on his or her past and future
work and a critical eye for personal authenticity. Allworth Press, an imprint of Skyhorse
Publishing, publishes a broad range of books on the visual and performing arts, with
emphasis on the business of art. Our titles cover subjects such as graphic design,
Page 18/25

Acces PDF The Artist Gallery Partnership A Practical Guide To Consigning
Art
theater, branding, fine art, photography, interior design, writing, acting, film, how to start
careers, business and legal forms, business practices, and more. While we don't aspire
to publish a New York Times bestseller or a national bestseller, we are deeply
committed to quality books that help creative professionals succeed and thrive. We
often publish in areas overlooked by other publishers and welcome the author whose
expertise can help our audience of readers.
Veteran photographer’s rep Maria Piscopo turns theory into practical, easy-tounderstand advice about building a marketing plan that incorporates self-promotion,
advertising, direct marketing, public relations, and the Internet. This fifth edition has
been thoroughly revised to include the most up-to-date coverage of social media and
website development, and includes thirty-seven interviews with top photographers.
Readers will learn how to: Create a business plan Identify a marketing message Find
reps and agents Hire a marketing coordinator Deal with ethical issues Work with
commercial and consumer clients Plan a budget Create an effective portfolio Write
press releases The Photographer’s Guide to Marketing and Self-Promotion contains
unique information to help professional and aspiring photographers build satisfying,
lucrative careers. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad
range of books on the visual and performing arts, with emphasis on the business of art.
Our titles cover subjects such as graphic design, theater, branding, fine art,
photography, interior design, writing, acting, film, how to start careers, business and
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legal forms, business practices, and more. While we don't aspire to publish a New York
Times bestseller or a national bestseller, we are deeply committed to quality books that
help creative professionals succeed and thrive. We often publish in areas overlooked
by other publishers and welcome the author whose expertise can help our audience of
readers.
Artists, dealers, and gallery owners will welcome this clear explanation of the
consignment contracts that lie at the heart of the relationship between artists and
galleries. Updates include the latest developments in state laws and all of the current
statutes in the 32 states that have laws regarding consignment sales. A thorough
discussion of the Standard Consignment Agreement, covering agency, consignment,
warranties, transportation, insurance, pricing, gallery commissions, promotion, return of
art, and more, plus a ready-to-use contract, is included. Want a clear understanding of
art-consignment law? Get The Artist-Gallery Partnership.
"How to use your artistic skills to make money"--Provided by publisher.
Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of books on
the visual and performing arts, with emphasis on the business of art. Our titles cover
subjects such as graphic design, theater, branding, fine art, photography, interior
design, writing, acting, film, how to start careers, business and legal forms, business
practices, and more. While we don't aspire to publish a New York Times bestseller or a
national bestseller, we are deeply committed to quality books that help creative
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professionals succeed and thrive. We often publish in areas overlooked by other
publishers and welcome the author whose expertise can help our audience of readers.
An Essential Reference for Sellers of Arts and Crafts In The Law (in Plain English)® for
Galleries, Third Edition, Leonard DuBoff and Christopher Perea walk readers through
the legal intricacies of selling arts and crafts. This helpful guide provides clear
explanations and examples of real cases to furnish readers with a strong understanding
of their obligations and vulnerabilities. Updated to reflect recent changes in the market
and technology, this new edition is the go-to guide for all aspects of running a gallery.
Chapters cover a wide range of topics, including: Organizing a business Franchising
Working with employees and contractors Selling pieces Contracts Artists’ and
galleries’ rights Catalogs and online sales Copyright and trademark Customer relations
Product liability Filing taxes Estate planning Gallerists, artists, craftspeople, and anyone
else interested in the buying and selling of arts and crafts must have this book in their
libraries.
“A comprehensive guide.” —Artspace Aspiring and new art gallery owners can find
everything they need to plan and operate a successful art gallery with How to Start and
Run a Commercial Art Gallery. This new edition has been updated to mark the changes
in market and technology over the past decade. Edward Winkleman and Patton Hindle
draw on their years of experience to explain step by step how to start your new venture.
From finding the ideal locale and renovating the space to writing business plans and
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securing start-up capital, this helpful guide has it all. Chapters detail how to: Manage
cash flow Grow your new business Hire and manage staff Attract and retain artists and
clients Represent your artists Promote your gallery and artists online Select the right art
fair And more How to Start and Run a Commercial Art Gallery, Second Edition, also
includes sample forms, helpful tips from veteran collectors and dealers, a large section
on art fairs, and a directory of art dealer associations.
Offers advice for artists on using social media tools to connect with gallerists, curators,
and collectors; produce videos to promote work; create applications to increase visibility
online; and write an artist's statement.
A straightforward guide for creating a marketing package, getting a gallery, finding an
artist representative, and obtaining free or low-cost advertising.
Gallery director, artist, and lecturer Jackie Battenfield offers expert advice on how to
develop a sustained and rewarding career as a visual artist.
A successful art career at your fingertips! Do you want to establish or expand a career
for yourself in fine art, illustration, or design? Artist's Market 2018 is the must-have
reference guide you need. Thousands of successful artists have relied on us to help
develop their careers and navigate the changing business landscape. Artist's Market
2018 includes the most up-to-date, individually verified market contacts possible. Grow
your art business with these resources: • Up-to-date contact information for more than
1,800 art market resources, including galleries, magazines, book publishers, greeting
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card companies, ad agencies, syndicates, art fairs, and more • Articles on the business
of freelancing--from basic copyright information to tips on promoting your work •
Information on grants, residencies, organizations, publications, and websites that offer
support and direction for visual artists of all types • NEW! Articles on social media
marketing, monitoring your copyright, how to get your work into a gallery, what art
students need to know to prepare for a successful career, and a look at whether art
loan programs might be right for you. In addition, read great interviews with successful
artists Aaron Becker, Brianna Scharstein, and Katherine Chang Liu.
Build a Successful Art Career 2015 Artist's & Graphic Designer's Market is the musthave reference guide for any artist who wants to establish or expand a career in fine
art, illustration, or graphic design. Thousands of successful artists have relied on us to
help develop their careers and navigate the changing business landscape. The 2015
Artist's & Graphic Designer's Market introduces a whole host of new features and
guarantees the most up-to-date, individually verified market contacts possible. Expand
your art business with these resources: • A FREE 1-year subscription to
ArtistsMarketOnline.com, where you can find industry contacts, track your submissions,
get the latest art and design news, and much more (PLEASE NOTE: Free subscriptions
are NOT included with the e-book edition of this title) • Complete, up-to-date contact
information for more than 1,700 art market resources, including galleries, magazines,
book publishers, greeting card companies, ad agencies, syndicates, art fairs, and more
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• Articles on the business of freelancing--from basic copyright information to tips on
promoting your work • Information on grants, residencies, organizations, publications,
and websites that offer support and direction for visual artists of all types • NEW!
Informative articles on setting goals, getting organized, building a resume, and
mastering marketing and branding • NEW! Special features on defamation, alternative
art show venues, art rentals, art and wine workshops, and art fairs • NEW! Inspiring
and informative interviews with successful professionals including children's book
author-illustrator Tomie dePaola, graphic designer Mikey Burton, and fantasy illustrator
John Howe Check out ArtistsMarketOnline.com for more interviews, tips for selling your
work, and our easy-to-use searchable database of markets!
How did the United States become not only the leading contemporary art scene in the
world, but also the leading market for art? The answer has to do not only with the
talents of American artists or even the size of the American economy, but also--and
especially--the skills and entrepreneurship of American art dealers. Their story has not
been told...until now. Landscape with Figures is the first history of art dealing in the
United States, following the profession from eighteenth-century portrait and picture
salesmen in the colonies to the high-profile, jet-set gallery owners of today. Providing
anecdotal and carefully researched biographies of the prominent dealers from more
than two centuries of trade, author Malcolm Goldstein shows how magnanimous
personalities and social networking helped to shape the way Americans have bought
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and valued art. These dealers range from Michael Paff, whose enthusiasm often
overshadowed his expertise but nonetheless helped him sell faux Old Master paintings
to major collectors in the early nineteenth century; to the imperious Joseph Duveen,
dealer to magnates like Henry Clay Frick; to visionary Leo Castelli, who helped to usher
in a revolution in modern art during the 1960s by showing such avant-garde artists as
Jasper Johns, Robert Rauschenberg, and Andy Warhol. Goldstein also shows that the
American art trade, while male-dominated, has been galvanized by female dealers,
including the inimitable Edith Gregor Halpert, Peggy Guggenheim, and Mary Boone.
Their fascinating stories unfold in the context of world art history, the rise of major art
institutions like the Museum of Modern Art and the Whitney Museum, and the growing
zeal of art collectors who would eventually pay millions for individual works of art.
Unprecedented and critical to understanding today's art world, Landscape with Figures
is a must for artists, art history students, and art lovers.
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