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In the modern age of authenticity and transparency, consumers are no longer content with
brands that are dismissive of, or even apathetic to, sustainability. Brands are now expected to
convey understanding and concern when it comes to matters such as climate change, carbon
footprints and employee welfare. Most importantly of all, they must be genuinely committed to
these standpoints – remaining consistent and proactive in their principles. With the rise of more
conscious consumers and the belief-driven buyer, organizations ignore sustainability and the
spirit of 'doing good' at their own peril. From three marketing experts with decades of
experience between them, Sustainable Marketing delivers the new benchmark for modern
marketing. This book clarifies the importance of the sustainable approach before providing a
comprehensive guide to implementing, driving and maintaining these practices in any
organization. A must-read for any business leader or marketing executive, this is a unique and
fascinating blend of academic research and practical case studies that will kick-start and
inspire sustainable initiatives.
Recently, an interest in our understanding of well-being within the context of competition and
cooperation has re-emerged within the biological and neural sciences. Given that we are social
animals, our well-being is tightly linked to interactions with others. Pro-social behavior
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establishes and sustains human contact, contributing to well-being. Adaptation and Well-Being
is about the evolution and biological importance of social contact. Social sensibility is an
essential feature of our central nervous systems, and what have evolved are elaborate
behavioral ways in which to sustain and maintain the physiological and endocrine systems that
underlie behavioral adaptations. Writing for his fellow academics, and with chapters on
evolutionary aspects, chemical messengers and social neuroendocrinology among others, Jay
Schulkin explores this fascinating field of behavioral neuroscience.
This book covers the latest development of bioprocess technology including theoretical,
numerical, and experimental approaches in biotechnology as well as green technology that
bridge conventional practices and Industry 4.0. Bioprocessing is one of the key factors in
several emerging industries of biofuels, used in the production of biogas, bioethanol, and
biodiesel; industrial enzymes; waste management through biotechnology; new vaccines; and
many more. It is hoped that the novel bioprocess and green biotechnologies presented in this
book are useful in assisting the global community in working towards fulfilling the Sustainable
Development Goals (SDG) of the United Nations.
Where do the origins of the rabbinic movement lie, and how might evidence from the early
rabbinic literature be made to reveal those origins? In order to shed light on the early social
formation of the rabbinic guild of masters, Lightstone brings the theoretical and methodological
insights of socio-rhetorical analysis to examine Mishnah, the first document authored by the
early rabbinic movement and its principal object of study for several centuries. He argues that
the enshrinement of Mishnah served to model, via its pervasive rhetoric, the principal
authoritative guild expertise that qualified and marked one as a member of the rabbinic guild.
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Furthermore, he establishes the social and historical venue in late second- and early thirdcentury Galilee. The author concludes that the social formation of the early rabbinic guild
coalesced around the institution of the Jewish Patriarchy, for which the early rabbis served as
bureaucratic-scribal retainers. He further suggests that the development of both the Patriarchy
in the Land of Israel and the social formation of the rabbinic guild may have been spurred by
the imposition of Roman-style urbanization in the region over the course of the latter half of the
second and beginning of the third century. Lightstone’s approach is informed by the insights
and methods of several cognate disciplines, encompassing literary analysis, sociology and
anthropology, and history (including, in the last chapter, the history of material culture). The
book will be of interest to advanced students in the history of Judaism, rabbinic literature,
biblical studies, early Christianity, and the history of religion and culture in the late Roman Near
East.
Introvert's Guide to Being Social, written by Stefan Cain who's a self-professed introvert is an
easy-to-read, practical guide on how introverts can learn to better understand themselves and
improve their communication and networking skills. Beginning with an analysis of what it
actually means to be an introvert or extrovert (from a scientific, psychological perspective),
Stefan Cain explains what makes someone an introvert or extrovert and how that particular
trait manifests itself in everyday life. The second half of the book is devoted to laying out a
game plan for introverts in regards to social situations, focusing particularly on those that occur
within the workplace or professional sphere. Inside Introvert's Guide to Being Social, you'll
learn how to prepare yourself for social situations, as well as tips, tricks, strategies, exercises,
and information on effective communication. If you've ever found yourself frozen in
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conversation, sweating nervously at a party, dreading office events, and making up bizarre
excuses in order to get out of social occasions, then this book is for you.
The Business of Being Social is about more than the marketing and business elements of
social media. It looks at the bigger picture of how communication, culture and technology have
merged to influence the way organisations operate and interact with the world.Whether we are
involved in marketing, communications, HR, public policy or any other related field, we can all
benefit from gaining a better contextual understanding of social media as the most important
communications tool of our time. The Business of Being Social provides this through
accessible theory and practical examples, laying down a framework for organisations to
develop a flexible yet robust social media policy.
This book will help organizations evolve into a fully collaborative social business. It serves as a
step by step playbook to achieve organizational change, process efficiencies and technology
acumen: Proven solutions for the real people, process, and technology obstacles businesses
face in using social media behind the firewall. How to have the successful internal
conversations with stakeholders, partners and global teams that lead to successful external
conversations with the social customer Strategies for improving organizational dynamics,
collaboration, governance, training, engagement, policies, technology integration, workflows,
social CRM, and metrics Many organizations today have already evolved into social brands.
They may be active on Twitter and Facebook; they may have corporate blogs and communities
and they are trying hard to engage effectively with the social customer. However, behind the
firewall, chaos, anarchy, and conflict reign. In Smart Business, Social Business, leading
enterprise social business consultant shows how to build an internal framework based on
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change management that will lead to success with social media: one that will make external
engagement more effective, meaningful, and sustainable. Michael Brito systematically
identifies the internal culture, process and technology obstacles to long-term success with
social media, and offer best practice solutions. He discusses a wide spectrum of issues,
offering actionable intelligence and helping decision-makers build strategies and plans that
deliver value. Topics addressed include change management, organizational models and
dynamics, internal communications, collaboration, governance, metrics, training, employee
activation, policies, technology integration, workflows, social CRM, and much more. Drawing
on his own experience working for Silicon Valley companies, HP, Yahoo! and Intel, Brito
presents dozens of examples and case studies. Using this book, companies can begin to
transform their organizations from just a "social brand" to a fully collaborative and dynamic
"social business."
Modern academia is increasingly competitive yet the writing style of social scientists is
routinely poor and continues to deteriorate. Are social science postgraduates being taught to
write poorly? What conditions adversely affect the way they write? And which linguistic
features contribute towards this bad writing? Michael Billig's witty and entertaining book
analyses these questions in a quest to pinpoint exactly what is going wrong with the way social
scientists write. Using examples from diverse fields such as linguistics, sociology and
experimental social psychology, Billig shows how technical terminology is regularly less
precise than simpler language. He demonstrates that there are linguistic problems with the
noun-based terminology that social scientists habitually use - 'reification' or 'nominalization'
rather than the corresponding verbs 'reify' or 'nominalize'. According to Billig, social scientists
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not only use their terminology to exaggerate and to conceal, but also to promote themselves
and their work.
Mace Evans is single at thirty-eight. When her much unloved older sister, Shannon, declares
that Mace is anti-social, she embarks on a journey to understand her condition; whether she
was born that way or if it is the accumulation of thirty-eight years of unfortunate encounters
with other humans and dogs. For reasons unbeknown to Mace, she has an affair with a work
colleague, which brings an unexpected end to her perfect marriage. And as if the self-imposed
torture and regret is not enough, Mace endures ongoing judgment from her older sister and
mother, which further exacerbates already tenuous relationships. With support from her four
best friends, merlot and pizza, and with guidance from her life coach and mentor, Oscar Wilde,
Mace recovers to a degree, but in her quest to understand her anti-social ways, she finds
herself wondering about the quality of the fabric that keeps her network of friends intact. When
Mace's mother is diagnosed with cancer, Mace searches for common ground on which to
connect before it is too late. Gold medal winner, 2012 Readers Favorite book awards (Chick
Lit)
Business leaders' audiences - their customers, competitors and employees alike - live and
breathe social media. In our hyperconnected culture, social media is the glue that allows us to
stay connected to communities, products and brands. If your customers are on social media,
along with your competition, then shouldn't you be there too? Get Social untangles the social
media folklore and gets to the point of how business leaders and aspiring leaders can
personally use social media to get real business results. Leaders who use social media
platforms right have been shown to be more connected to their customers and employees,
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they gather major market research advantage by being part of the social conversation and they
embody their brand message thus connecting with people on an authentic level. Get Social
guides you through what you need to know about social media, and how it connects to your
wider business strategy and the bottom line. Michelle Carvill helps you to identify how you can
find your voice through all the different platforms and consistently be the leader you want to be.
Along with a social CEO health check, Get Social offers invaluable templates, content plans
and profiles of successful social media savvy CEOs. This book will give you all the tools you
need to successfully launch yourself in the social conversation and see immediate results for
your career and business.
UnAwesome is UnAcceptable. The Book of Business Awesome is designed as two shortbooks
put together—one read from the front and the other readfrom the back when flipped over.
Covering key business conceptsrelated to marketing, branding, human resources, public
relations,social media, and customer service, The Book of BusinessAwesome includes case
studies of successful businesses thatgained exposure through being awesome and effective.
This bookprovides actionable tools enabling readers to apply the conceptsimmediately to their
own businesses. The flip side of the book,The Book of Business UnAwesome, shares the trainwreckstories of unsuccessful businesses and showcases what not todo. Key concepts include
the power of peripheral referrals and howto create content for your "third circle" Explains how
to re-recruiting your employees and re-court yourcustomers Ensure that your business remains
awesome, instead of unawesome,and apply these awesomely effective strategies to your
businesstoday.
Drawing on hundreds of examples from progressive companies, an international survey of 426
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managers, and economic trends, author William Halal shows how enterprises and democracy
are moving inside of business and government to transform institutions for the Information Age.
/fontWhat is social media? Have you got a facebook page but are unsure how it can benefit
your company? Or do you want to monitor your social media activity to see its effectiveness?
Learn how to understand and utilize social media for business. font face="Verdana"
size="2"From the basics to the most complex issues The Business of Being Social breaks
down every aspect of social media and explains step-by-step how you can create a strategy for
success. Social media exploded onto our screens but most businesses use traditional
marketing methods and are confused how to harness the benefits. Make sure you’re using
social media to its full potential. Whether you’re a business owner or need social media for
marketing to set up new social media channels such as Pinterest or YouTube, build your
community or find out how to use keywords and SEO, The Business of Being Social covers all
these aspects and more. From helping you to build your brand and promote communication
between yourself and your customers, to driving customers to your website and learning from
companies who have made their social media campaigns a success, The Business of Being
Social is your one-stop guide to the ins and outs of social media. Learn how to: Create a viable
social media strategy Build and use channels such as Twitter, Facebook and LinkedIn Create
customised apps, communities and use keywords Monitor any activity such as paid-for
advertising Understand your audience and what content they want Integrate your social media
activity into your marketing strategies font face = "Verdana" size="2"Discover the secrets to
social media for your business. "As a business owner, how can you ensure that your
company's voice and message is heard loud and clear. Thankfully, online visibility experts,
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Michelle Carvill and David Taylor, have put their heads together and published The Business
of Being Social." The Good Web Guide "Up-to-date, thorough, very interesting and informative,
well-written, engaging, and highly practical. Michelle and David clearly know their stuff and
they've done a great job of combining and presenting their expert knowledge in this book."
Birds on the Blog
A concrete framework for engaging today's buyer and building relationships Social Selling
Mastery provides a key resource for sales and marketing professionals seeking a better way to
connect with today's customer. Author Jamie Shanks has personally built Social Selling
solutions in nearly every industry, and in this book, he shows you how to capture the
mindshare of business leadership and turn relationships into sales. The key is to reach the
buyer where they're conducting due diligence—online. The challenge is then to strike the right
balance, and be seen as a helpful resource that can guide the buyer toward their ideal solution.
This book presents a concrete Social Selling curriculum that teaches you everything you need
to know in order to leverage the new business environment into top sales figures. Beginning
with the big picture and gradually honing the focus, you'll learn the techniques that will change
your entire approach to the buyer. Social Selling is not social media marketing. It's a different
approach, more one-to-one rather than one-to-many. It's these personal relationships that build
revenue, and this book helps you master the methods today's business demands. Reach and
engage customers online Provide value and insight into the buying process Learn more
effective Social Selling tactics Develop the relationships that lead to sales Today's buyers are
engaging sales professionals much later in the buying process, but 74 percent of deals go to
the sales professional who was first to engage the buyer and provide helpful insight. The sales
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community has realized the need for change—top performers have already leveraged Social
Selling as a means of engagement, but many more are stuck doing "random acts of social,"
unsure of how to proceed. Social Selling Mastery provides a bridge across the skills gap, with
essential guidance on selling to the modern buyer.
We are profoundly social creatures--more than we know. In Social, renowned psychologist
Matthew Lieberman explores groundbreaking research in social neuroscience revealing that
our need to connect with other people is even more fundamental, more basic, than our need
for food or shelter. Because of this, our brain uses its spare time to learn about the social
world--other people and our relation to them. It is believed that we must commit 10,000 hours
to master a skill. According to Lieberman, each of us has spent 10,000 hours learning to make
sense of people and groups by the time we are ten. Social argues that our need to reach out to
and connect with others is a primary driver behind our behavior. We believe that pain and
pleasure alone guide our actions. Yet, new research using fMRI--including a great deal of
original research conducted by Lieberman and his UCLA lab--shows that our brains react to
social pain and pleasure in much the same way as they do to physical pain and pleasure.
Fortunately, the brain has evolved sophisticated mechanisms for securing our place in the
social world. We have a unique ability to read other people’s minds, to figure out their hopes,
fears, and motivations, allowing us to effectively coordinate our lives with one another. And our
most private sense of who we are is intimately linked to the important people and groups in our
lives. This wiring often leads us to restrain our selfish impulses for the greater good. These
mechanisms lead to behavior that might seem irrational, but is really just the result of our deep
social wiring and necessary for our success as a species. Based on the latest cutting edge
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research, the findings in Social have important real-world implications. Our schools and
businesses, for example, attempt to minimalize social distractions. But this is exactly the wrong
thing to do to encourage engagement and learning, and literally shuts down the social brain,
leaving powerful neuro-cognitive resources untapped. The insights revealed in this pioneering
book suggest ways to improve learning in schools, make the workplace more productive, and
improve our overall well-being.
“Irresistible is a fascinating and much needed exploration of one of the most troubling
phenomena of modern times.” —Malcolm Gladwell, author of New York Times bestsellers
David and Goliath and Outliers “One of the most mesmerizing and important books I’ve read
in quite some time. Alter brilliantly illuminates the new obsessions that are controlling our lives
and offers the tools we need to rescue our businesses, our families, and our sanity.” —Adam
Grant, New York Times bestselling author of Originals and Give and Take Welcome to the age
of behavioral addiction—an age in which half of the American population is addicted to at least
one behavior. We obsess over our emails, Instagram likes, and Facebook feeds; we binge on
TV episodes and YouTube videos; we work longer hours each year; and we spend an average
of three hours each day using our smartphones. Half of us would rather suffer a broken bone
than a broken phone, and Millennial kids spend so much time in front of screens that they
struggle to interact with real, live humans. In this revolutionary book, Adam Alter, a professor of
psychology and marketing at NYU, tracks the rise of behavioral addiction, and explains why so
many of today's products are irresistible. Though these miraculous products melt the miles that
separate people across the globe, their extraordinary and sometimes damaging magnetism is
no accident. The companies that design these products tweak them over time until they
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become almost impossible to resist. By reverse engineering behavioral addiction, Alter
explains how we can harness addictive products for the good—to improve how we
communicate with each other, spend and save our money, and set boundaries between work
and play—and how we can mitigate their most damaging effects on our well-being, and the
health and happiness of our children. Adam Alter's previous book, Drunk Tank Pink: And Other
Unexpected Forces that Shape How We Think, Feel, and Behave is available in paperback
from Penguin.
How can we facilitate more effective, efficient, equitable andsustainable solutions to the
problems that confound our communitiesand world? Social marketing guru R. Craig LeFebvre
weaves togethermulti-level theories of change, research and case studies toexplain and
illustrate the development of social marketing toaddress some of society’s most vexing
problems. The result isa people-centered approach that relies on insight and empathy asmuch
as on data for the inspiration, design and management ofprograms that strive for changes for
good. This text is ideal forstudents and professionals in health, nonprofit, business,
socialservices, and other areas. “This is it -- the comprehensive, brainy road map fortackling
wicked social problems. It’s all right here: how tocreate and innovate, build and implement,
manage and measure, scaleup and sustain programs that go well beyond influencing
individualbehaviors, all the way to broad social change in a world that needsthe help.”—Bill
Novelli, Professor, McDonough Schoolof Business, Georgetown University, former CEO,
AARP and founder,Porter Novelli and the Campaign for Tobacco-Free Kids “I’m unaware of a
more substantive treatise onsocial marketing and social change. Theoretically
based;pedagogically focused; transdisciplinary; innovative; and actionoriented: this book is
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right for our time, our purpose, and ourfuture thinking and action.”—Robert Gold, MS,
PhD,Professor of Public Health and Former Dean of the School of PublicHealth at the
University of Maryland, College Park “This book -- like its author -- is innovative andforwardlooking, yet also well-grounded in the full range ofimportant social marketing
fundamentals.”—EdwardMaibach, MPH, PhD, University Professor and Director, Center
forClimate Change Communication, George Mason University
If you dream of being published, this book will teach you the nuts and bolts of what it means to
be an author. In a friendly, informative and practical way, Georgia Richter and Deborah Hunn
share all you need to know about inspiration and research, preparing to submit to a publisher,
creating an author brand, legal, ethical and moral considerations, pitching, effective social
media and much more. Practical advice and top tips from Liz Byrski, Alan Carter, Nandi
Chinna, Tim Coronel, Amanda Curtin, Daniel de Lorne, Deb Fitzpatrick, James Foley, Alecia
Hancock, Stephen Kinnane, Ambelin Kwaymullina, Natasha Lester, Brigid Lowry, Caitlin
Maling, Meg McKinlay, Claire Miller, Brendan Ritchie, Rachel Robertson, Holden Sheppard,
Sasha Wasley, David Whish-Wilson and Anne-Louise Willoughby.
You're a small business owner or you're thinking about starting one. Maybe you're a life coach
or a web developer. You may just feel frustrated with your Pampered Chef party results. There
are hundreds of books that you can buy which will promise you the gold at the end of the
rainbow. This book is different. There are two things required of you to be successful online: a
correct mindset and the willingness to do the work. Effective use of social media is more about
mindset than tactics. Marketers talk about strategy and tactics. They're not wrong. I'm also a
marketer. But that is sometimes overwhelming to creators like yourself. Let's look at behavior
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instead. What do you want people to do? What is your goal? Do you want them to like your
brand? Do you want to sell them your thing? Your service? If your mindset isn't right, social
media won't work. It's that simple. This book teaches you the qualities and benefits of a social
mindset. You'll gain the mentality for your small business to succeed on social media by being
a real person. It is this mindset that has afforded my clients -- franchises, software companies,
contractors -- success on social for over ten years! You can do it, too.
The social role of sport enterprises is being increasingly recognized at both local and global
levels. Sport has the ability to influence community cohesion, physical and mental health,
social inclusivity, and provides positive role models across society. More businesses in sport
are incorporating these social aspects into their plans as a way of differentiating themselves
from their competitors. This, in turn, has led to more social innovation in sport. Recently, there
has been more emphasis on social entrepreneurship in sport due to the growing need to
capture its societal impact. This book explores the non-profit role sport plays in society, and
demonstrates how social enterprises can both address some of the negative social outcomes
of sport and support businesses as they develop their social objectives. The over-arching aim
of the book is to focus on how social entrepreneurship in sport is important in developing a
better global society.
Great is no longer good enough. Beyond Great delivers a powerful new playbook of 9 core
strategies to thrive in a post-COVID world where all the rules of the game are being re-written.
Beyond Great answers to two fundamental questions which face business leaders today in a
world shaped by daunting and disruptive technological, economic, and social change. First,
what is outstanding performance in this new volatile era? Second, how do we build competitive
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advantage in a world with new and often uncertain rules? Supported by years of research and
hands-on consulting practice, this book presents a comprehensive framework for building a
high performing, resilient, adaptive, and socially responsible global company. The book begins
by taking an incisive look at these disruptive forces transforming globalization, including
economic nationalism; the boom in data flows and digital commerce; the rise of China;
heightened public concerns about capitalism and the environment; and the emergence of
borderless communities of digitally connected consumers. Distilled from the study of hundreds
of companies and interviews with dozens of business leaders, the authors have distilled nine
core strategies – the new winning playbook of the 21st century. Beyond Great argues that
business leaders today must lead with a new kind of openness, flexibility and light-footedness,
constantly layering in new strategies and operational norms atop existing ones to allow for
"always-on" transformation. Leaders must master a whole new set of rules about what it takes
to be "global," becoming shapeshifters adept at handling contradiction, multiplicity, and
nuance. This book will show them how.
The people we surround ourselves with may impact our lives more than any other factor, and
yet most people leave their social lives to chance. What would happen if you treated social
skills as though they were indeed skills, and became proactive about your social
life?Superhuman Social Skills is a transformative book which analyzes and explains how to be
likeable, how to converse, how to tell stories, how to make friends, and how to combine those
friends to create an incredible social circle.If you ever feel socially awkward, don't know what to
say, or wish you had more or better friends, Superhuman Social Skills is for you.
Renew and Sustain is an innovative, profitable, socially and environmental conscious approach
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towards a sustainable future. The book discusses this method, what sustainability is and why it
makes sense to implement these solutions. This is accomplished via dialog with specific case
studies about sustainability and the value of being more sustainable.
The nature of time is one of the continuing mysteries of human life. This is of particular
relevance to archaeology with its unique focus on the social development of the human
species from its origins to the present. Christopher Gosden probes the way in which the
rhythms of social life derive from our involvement in the world, particularly as those rhythms
unfold over many thousands of years. The author argues that time is created through the social
use of material things such as landscapes, settlements and monuments, and illustrates this
with case studies drawn from Europe and the Pacific. The book provides a theory of social
change and social being as the basis for understanding social formations over long periods of
time. In developing this theory the author surveys ideas on human action and time as these
have evolved over the last two centuries. Although the theory is designed and presented here
to be of practical use in interpreting archaeological data - exemplified here in case studies - the
broad scope of the book will ensure its interest to all concerned with the interactions between
people and the material world.

One of the most important steps in launching or expanding a venture is the
creation of a business plan. The absence of a written business plan can lead to
failure for new businesses, and inhibit growth and development. Based on
methodology developed at Cranfield School of Management, The Business Plan
Workbook takes a practical approach to the topic of business planning. Perfect
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for those growing businesses, as well as a range of academic and professional
courses, this title takes the reader step-by-step through each phase of the
development of a business plan, from creating a competitive business strategy to
its writing and presentation. With 29 corresponding assignments that each
includes case studies such as Hotmail, Cobra Beer, IKEA and Amazon, actively
engaging questions and worksheets, it will enable you to validate your business
idea, brand your business, research your market, and raise finance. This new
edition includes an additional assignment covering online content, key words,
SEO, Social Media, traffic tracking, affiliate marketing and online advertising.
With a range of fresh case studies including BrewDog, Chilango and Honest
Burgers, this fully updated ninth edition of The Business Plan Workbook is an
invaluable and comprehensive guide to all aspects of business planning. Online
supporting resources for this book include lecture slides, test questions and
answers, and a new guide to online courses, lectures and case studies.
A visual, easy to use model developed to guide assessment and intervention
across severity levels and age groups for individuals with Autism Spectrum
Disorder (ASD).
A closer look at genealogy, incorporating how biological, anthropological, and
technical factors can influence human lives We are at a pivotal moment in
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understanding our remote ancestry and its implications for how we live today.
The barriers to what we can know about our distant relatives have been falling as
a result of scientific advance, such as decoding the genomes of humans and
Neanderthals, and bringing together different perspectives to answer common
questions. These collaborations have brought new knowledge and suggested
fresh concepts to examine. The results have shaken the old certainties. The
results are profound; not just for the study of the past but for appreciating why we
conduct our social lives in ways, and at scales, that are familiar to all of us. But
such basic familiarity raises a dilemma. When surrounded by the myriad
technical and cultural innovations that support our global, urbanized lifestyles we
can lose sight of the small social worlds we actually inhabit and that can be
traced deep into our ancestry. So why do we need art, religion, music, kinship,
myths, and all the other facets of our over-active imaginations if the reality of our
effective social worlds is set by a limit of some one hundred and fifty partners
(Dunbar’s number) made of family, friends, and useful acquaintances? How
could such a social community lead to a city the size of London or a country as
large as China? Do we really carry our hominin past into our human present? It is
these small worlds, and the link they allow to the study of the past that forms the
central point in this book.
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Everyone knows that social media is free, millennials are all adept social media
experts, that businesses always have to be available 24/7 and ultimately none of
it really matters, as the digital space is full of fake news and online messaging is
seen as inauthentic. Don't they? The use of social media as a business tool is
dominated by falsehoods, fictions and fabrications. In Myths of Social Media,
digital consultant Michelle Carvill and workplace psychologist Ian MacRae
dismiss many of the most keenly-held misconceptions and instead, present the
reality of social media best practice. Using helpful and instructive, sometimes
entertaining and occasionally eye-watering examples of what you should and
should not do, Myths of Social Media debunks the most commonly held myths
and shows you how to use social media effectively for work and at work.
This proceedings volume explores the concept of civil society as an engine for
economic and social well-being. Featuring contributions from the 2017 Griffiths
School of Management and IT Annual Conference on Business,
Entrepreneurship and Ethics (GMSAC) held in Oradea, Romania, this volume
provides different perspectives, emerging studies and trends that are crucial to
the further understanding of the interconnection of civil society, economic
development and social stability. The enclosed contributions address key topics
such as a) the ways in which national, regional and local governments are best
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equipped to support economic and social development, b) how government,
business and non-profit sectors can support economic and social stability and c)
the ways in which growing economies’ active societies can strengthen civil
society. Research and practice have proven that there is a great potential for civil
society organizations to support socio-economic well-being, both directly and
indirectly. As a result, the interplay between civil society, economics and social
well-being is highly relevant to current business and economic research and is a
topic of discussion by academics and practitioners in the government, business
and non-profit sectors. This volume showcases some of the current research,
cases and discussions in this area from an interdisciplinary, global perspective.
Featuring contributions exploring timely subjects such as consumer behavior, the
hospitality industry, education, corporate social responsibility (CSR), banking,
health care, and semiotics, this book is appropriate for researchers, academics
and policy makers in economic and social development, business ethics and
sustainability.
Enable students to critically engage with the new content and assessment
requirements with this fully updated edition of the market-leading Student's Book
for CCEA GCSE Learning for Life and Work - Provides complete coverage of the
new content and assessment requirements with support at every stage from
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experienced teachers and subject experts David McVeigh, Michaella McAllister
and Amanda McAleer - Prepares students for assessment with skills-building
activities, practice questions and structured guidance on how to approach
questions successfully - Helps engage students through accessible diagrams,
research activities and a bank of up-to-date case study material - Develops
subject knowledge through clear and detailed coverage of the key content
structured around the specification
Writers talk about their work in many ways: as an art, as a calling, as a lifestyle.
Too often missing from these conversations is the fact that writing is also a
business. The reality is, those who want to make a full- or part-time job out of
writing are going to have a more positive and productive career if they
understand the basic business principles underlying the industry. The Business
of Being a Writer offers the business education writers need but so rarely receive.
It is meant for early-career writers looking to develop a realistic set of
expectations about making money from their work or for working writers who
want a better understanding of the industry. Writers will gain a comprehensive
picture of how the publishing world works—from queries and agents to blogging
and advertising—and will learn how they can best position themselves for success
over the long term. Jane Friedman has more than twenty years of experience in
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the publishing industry, with an emphasis on digital media strategy for authors
and publishers. She is encouraging without sugarcoating, blending years of
research with practical advice that will help writers market themselves and
maximize their writing-related income. It will leave them empowered, confident,
and ready to turn their craft into a career.
What people get out of social media—and how businesses can get more out of it
Almost no one had heard of social media a decade ago, but today websites such
as Facebook, Twitter, and LinkedIn have more than 1 billion users and account
for almost 25 percent of Internet use. Practically overnight, social media seems
indispensable to our lives—from friendship and dating to news and business.
What makes social media so different from traditional media? Answering that
question is the key to making social media work for any business, argues Miko?aj
Piskorski, one of the world's leading experts on the business of social media. In A
Social Strategy, he provides the most convincing answer yet, one backed by
original research, data, and case studies from companies such as Nike and
American Express. Drawing on his analysis of proprietary data from social media
sites, Piskorski argues that the secret of successful ones is that they allow people
to fulfill social needs that either can’t be met offline or can be met only at much
greater cost. This insight provides the key to how companies can leverage social
Page 22/27

Access Free The Business Of Being Social A Practical Guide To Harnessing
The Power Of Facebook Twitter Linkedin Youtube For All Businesses
platforms to create a sustainable competitive advantage. Companies need to
help people interact with each other before they will promote products to their
friends or help companies in other ways. Done right, a company’s social media
should benefit customers and the firm. Piskorski calls this "a social strategy," and
he describes how companies such as Yelp and Zynga have done it.
Groundbreaking and important, A Social Strategy provides not only a story- and
data-driven explanation for the explosion of social media but also an invaluable,
concrete road map for any company that wants to tap the marketing potential of
this remarkable phenomenon.
In the face of limited progress toward meeting Millennium Development Goals or
addressing climate change and resource degradation, increasing attention turns to
harnessing the entrepreneurial, innovative, managerial and financial capacities of
business for improved social and environmental outcomes. A more proactive role for
business in sustainable development is especially pertinent in sub-Saharan Africa,
which has been plagued by conflict and poverty but shows signs of a brighter future as
the world’s second-fastest-growing region. The book considers how the socioeconomic context influences the objectives of social innovation and even our definition
of what we mean by social innovation. Secondly, the book aims to show how social
innovation initiatives emerge and fare in context of the limited ability of many African
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countries to provide public goods and services.
Subjective Well-Being and Social Media shows how, by exploiting the unprecedented
amount of information provided by the social networking sites, it is possible to build new
composite indicators of subjective well-being. These new social media indicators are
complementary to official statistics and surveys, whose data are collected at very low
temporary and geographical resolution. The book also explains in full details how to
solve the problem of selection bias coming from social media data. Mixing textual
analysis, machine learning and time series analysis, the book also shows how to
extract both the structural and the temporary components of subjective well-being.
Cross-country analysis confirms that well-being is a complex phenomenon that is
governed by macroeconomic and health factors, ageing, temporary shocks and cultural
and psychological aspects. As an example, the last part of the book focuses on the
impact of the prolonged stress due to the COVID-19 pandemic on subjective well-being
in both Japan and Italy. Through a data science approach, the results show that a
consistent and persistent drop occurred throughout 2020 in the overall level of wellbeing in both countries. The methodology presented in this book: enables social
scientists and policy makers to know what people think about the quality of their own
life, minimizing the bias induced by the interaction between the researcher and the
observed individuals; being language-free, it allows for comparing the well-being
perceived in different linguistic and socio-cultural contexts, disentangling differences
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due to objective events and life conditions from dissimilarities related to social norms or
language specificities; provides a solution to the problem of selection bias in social
media data through a systematic approach based on time-space small area estimation
models. The book comes also with replication R scripts and data. Stefano M. Iacus is
full professor of Statistics at the University of Milan, on leave at the Joint Research
Centre of the European Commission. Former R-core member (1999-2017) and R
Foundation Member. Giuseppe Porro is full professor of Economic Policy at the
University of Insubria. An earlier version of this project was awarded the Italian Institute
of Statistics-Google prize for "official statistics and big data".
The new world of results-driven aid that could put an end to extreme poverty Drawing
on 2 decades covering global development as editor in chief of Devex, Raj Kumar
explores how nontraditional models of philanthropy and aid are empowering the
world’s poorest people to make progress. Old aid was driven by good intentions and
relied on big-budget projects from a few government aid agencies, like the World Bank
and USAID. Today, corporations, Silicon Valley start-ups, and billionaire philanthropists
are a disrupting force pushing global aid to be data driven and results oriented. This
$200 billion industry includes emerging and established foundations like the Chan
Zuckerberg Initiative and the Bill and Melinda Gates Foundation. Entrepreneurial
startups like Hello Tractor, which offers an Uber-like app for farmers in Nigeria, and
Give Directly, whose app allows individuals to send money straight to the phone of
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someone in need, are also giving rise to this new culture of charity. The result is a more
sustainable philosophy of aid that elevates the voices of the world’s poor as neighbors,
partners, and customers. Refreshing and accessibly written, The Business of Changing
the World sets forth a bold vision for how we can use our vote, our voice, and our wallet
to turn well-intentioned charity into effective advocacy to transform the world for good.
Businesspeople, policymakers, entrepreneurs, nonprofit executives, philanthropists,
and aid workers around the world will all be influenced by this transformation.
The key to Social Media Success is developing your brand, creating a strategy,
awesome content and daily engagement. In this book you will learn to create a
successful social media strategy, what content to post to get engagement and how to
limit engagement to 15 minutes a day. Engagement in 15 Minutes A Day The strategy
is built for people that understand the value, impact and power of social media on their
business and yet struggle to get clients online. This book is for you if you Want a clear,
concise plan to get results Want to attract the right people Are ready to take action now
Are ready to use social media to increase traffic, leads and sales Develop Your Brand
Package Learn to market yourself; not a fabricated version you may think the world
wants to see, but the real you. Use your personality to build a following, an Awesome
Nation, by building real relationships. Create Your Social Media Itinerary Too many
businesses randomly throw money at different tools, people and ideas when online
marketing and wondering why they fail. In order for social media to work you must have
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a strategy. By having a plan to achieve all your social media objectives you will be able
to measure, track, and monitor your success. Prepare Your Content If you are not
putting out unique and awesome content in your social media you are doomed to fail.
This book will show you time saving strategies to create and publish valuable content
your Awesome Nation will love. Bring Your Luggage and Connect with the Locals This
book shows you what tools you need and how to engage on Facebook, Twitter,
LinkedIn, Google+, Pinterest, Instagram and Youtube in 15 minutes a day. By being
prepared with a plan you can stop wasting time on social media and start engaging and
building relationships in 15 minutes a day. Stay Connected and Don't Forget to Checkin "Social Media is a marathon, not a sprint." By embarking on this social media journey
you are in it for the long haul. You can't set it and forget it. Social Media success is
about being social. You need to spend time interacting with others, connecting with
people and building relationships daily and this book will show you how."
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