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A practical guide to philanthropy at all levels of giving that seeks to educate and
inspire A majority of American households give to charity in some form or
another--from local donations to food banks, religious organizations, or schools,
to contributions to prevent disease or protect basic freedoms. Whether you're in a
position to give $1 or $1 million, every giver needs to answer the same question:
How do I channel my giving effectively to make the greatest difference? In Giving
Done Right, Phil Buchanan, the president of the Center for Effective
Philanthropy, arms donors with what it takes to do more good more quickly and
to avoid predictable errors that lead too many astray. This crucial book will reveal
the secrets and lessons learned from some of the biggest givers, busting
commonly held myths and challenging the idea that "business thinking" holds the
answer to effective philanthropy. And it offers the intellectual frameworks, datadriven insights, tools, and practical examples to allow readers to understand
exactly what it takes to make a difference.
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Gold Medal Winner; Philanthropy, Charities, and Nonprofits; 2012 Axiom
Business Book Awards Giving 2.0 is the ultimate resource for anyone navigating
the seemingly infinite ways one can give. The future of philanthropy is far more
than just writing a check, and Giving 2.0 shows how individuals of every age and
income level can harness the power of technology, collaboration, innovation,
advocacy, and social entrepreneurship to take their giving to the next level and
beyond. Major gifts may dominate headlines, but the majority of giving still comes
from individual households—ordinary people with extraordinary generosity. Even
in 2009, at a time of deep recession, individual giving averaged almost $2,000
per household and drove 82% of the $300 billion donated that same year. Based
on her vast experience as a philanthropist, academic, volunteer, and social
innovator, Arrillaga-Andreessen shares the most effective techniques she herself
pilots and studies and a vast portfolio of lessons learned during her lifetime of
giving. Featuring dozens of stories on innovative and powerful methods of how
individuals give time, money, and expertise—whether volunteering and
fundraising, leveraging technology and social media, starting a giving circle, fund,
foundation, or advocacy group, or aspiring to create greater social impact—Giving
2.0 shows readers how they can renew, improve, and expand their giving and
reach their fullest potential. A practical, entertaining, and inspiring call to action,
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Giving 2.0 is an indispensable tool for anyone passionate about creating change
in our world.
How can you effectively stand up for your values when pressured by your boss,
customers, or shareholders to do the opposite? Drawing on actual business
experiences as well as on social science research, Babson College business
educator and consultant Mary Gentile challenges the assumptions about
business ethics at companies and business schools. She gives business leaders,
managers, and students the tools not just to recognize what is right, but also to
ensure that the right things happen. The book is inspired by a program Gentile
launched at the Aspen Institute with Yale School of Management, and now
housed at Babson College, with pilot programs in over one hundred schools and
organizations, including INSEAD and MIT Sloan School of Management. She
explains why past attempts at preparing business leaders to act ethically too
often failed, arguing that the issue isn’t distinguishing what is right or wrong, but
knowing how to act on your values despite opposing pressure. Through researchbased advice, practical exercises, and scripts for handling a wide range of ethical
dilemmas, Gentile empowers business leaders with the skills to voice and act on
their values, and align their professional path with their principles. Giving Voice to
Values is an engaging, innovative, and useful guide that is essential reading for
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anyone in business.
Answers to the 12 most common and critical questions about corporate giving In
this groundbreaking resource, Weeden shows how to strategically plan, manage
and evaluate corporate contributions. Questions include: Why Should We Give?;
How Much?; Who Decides?; Does a Company Need a Foundation?; How to Give
Products or Services?; How Do We Know What Works? The book covers a wide
range of topics including: The case for conditional corporate philanthropy;
increasing stewardship to give more; assigning responsibility for signature
programs; how CEOs leverage contributions programs for maximum benefit;
effectively staffing corporate contributions programs; the pros and cons of
corporate foundations; and more. Offers benchmarks for determining if a
business has a meaningful philanthropic program that fosters constructive
corporate citizenship Reveals how an effective philanthropic program and
commitment can be incorporated in any organization Contains a comprehensive
review of the information corporations need to make informed decisions about
giving The author offers a prescription for linking businesses with causes and the
nonprofits addressing critical issues in a way that will preserve or restore services
and activities essential to our quality of life.
With the changing expectations of consumers, employees and regulators, being
Page 4/28

Read Online The Business Of Giving The Theory And Practice Of
Philanthropy Grantmaking And Social Investment Cass Business Press
best in the world is no longer enough. Businesses are now also expected to be
best for the world: to be socially and environmentally responsible, sustainable
and ethical. Based on the idea that strategic CSR offers the most holistic and
effective approach to corporate social responsibility, the author presents the key
concepts, theories and philosophical approaches to CSR, along with the practical
tools needed to implement this knowledge in the real world. The book is split into
three parts; the first part provides the theoretical background of CSR, the second
part examines various CSR approaches and how they can be implemented, and
the third part discusses measuring and communicating CSR. Each chapter
contains questions for reflection & discussion, exercises, and case studies from
globally recognised brands such as Ben & Jerry’s, Nestle, Marks & Spencer,
TOMS Shoes, LEGO, Coca-Cola and McDonald’s. The book is complemented
by chapter specific lecturer PowerPoint slides, which can be found here. Suitable
reading for students on Corporate Social Responsibility modules.
Giving Back: Connecting You, Business,and Community More than ever before,
businesspeople are seeking new ways to get involved in their communities by
affiliating with charities and nonprofits in meaningful and deeply powerful ways.
This new mindset is one where doing good is not just positive public relations, but
essential to the way the company does business. Giving Back: Connecting You,
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Business, and Community is a revolutionary book about the new enlightenment
in business that is a direct result of the demographic, political, and social
changes in the nation today. Brimming with exclusive stories of leaders who have
been successful at making a difference in their own communities, this book
shows you how many successful businesspeople have made giving back a part
of their everyday lives. Giving Back also shows how your business's participation
in charitable activities can enhance its brand—and bottom line. Providing a wealth
of hands-on, practical experience, this insightful book covers essential topics,
including: Why doing good is smart business Leading by example A revolution in
retail Partnering with nonprofits A new spirit of volunteerism The venture
philanthropists The personal benefits of giving back When businesspeople focus
their energy, organ-izational talent, and personal connections on achieving a
social goal, they can be a powerful force for community good. Giving Back
provides you with the tools, facts, and know-how to build mutually beneficial
relationships where the sum of the two parts can be greater than either one
alone. There will never be a shortage of problems to be solved, but there will
always be a need for talented and passionate people to help solve them. Giving
Back will inspire you to give back to create a positive and long-lasting impact in
your community and in the world around you.
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Giving back to local communities is a growing expectation for businesses coming
from both outside and inside company walls. This book shows you how to create
all-win solutions that demonstrate your values, benefit the causes you care most
about, and boost your profitability.-The New York Times bestselling, groundbreaking investigation of how the global
elite's efforts to "change the world" preserve the status quo and obscure their role
in causing the problems they later seek to solve. An essential read for
understanding some of the egregious abuses of power that dominate today’s
news. Former New York Times columnist Anand Giridharadas takes us into the
inner sanctums of a new gilded age, where the rich and powerful fight for equality
and justice any way they can--except ways that threaten the social order and
their position atop it. We see how they rebrand themselves as saviors of the
poor; how they lavishly reward "thought leaders" who redefine "change" in winnerfriendly ways; and how they constantly seek to do more good, but never less
harm. We hear the limousine confessions of a celebrated foundation boss;
witness an American president hem and haw about his plutocratic benefactors;
and attend a cruise-ship conference where entrepreneurs celebrate their own selfinterested magnanimity. Giridharadas asks hard questions: Why, for example,
should our gravest problems be solved by the unelected upper crust instead of
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the public institutions it erodes by lobbying and dodging taxes? He also points
toward an answer: Rather than rely on scraps from the winners, we must take on
the grueling democratic work of building more robust, egalitarian institutions and
truly changing the world. A call to action for elites and everyday citizens alike.
Explains how to adapt and implement the metrics-based approach developed by
the Robin Hood Foundation for ensuring that money donations received by an
organization are used as effectively as possible.
Rich with inspiring stories and practical suggestions, I Like Giving will help you
create a lifestyle of generosity. Choosing to live a generous life can transform you
and the world around you. Something incredible happens when giving becomes
your own idea, not something you do out of duty or obligation. When you move
from awareness to action, miracles happen. As you make giving a lifestyle, you’ll
realize you’re not only loving life more, you’re also creating a more generous
world— a better world for all of us. Inside you’ll find tips about: • Thinking of
giving as something you get to do, not something you have to do. • How to raise
kids with a sensitivity to others’ needs. • Making a difference without being a
millionaire. • Practical ideas for ways to give to people around you every day. I
Like Giving shows you how to experience the joy of giving because we all have
something to give. Beyond money or things, giving can be a listening ear, a
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touch, or simply the gift of time. Giving is living.
The Business of Giving reviews current thinking and surveys the key techniques
any philanthropist or grantmaker should adopt. It also outlines a generic social
investment process that can be utilized for all philanthropic or grantmaking
programmes. Essential reading for all engaged in or with an interest in
philanthropy or civil society in general.
The concept of the social responsibility of business has roots in the Puritan
doctrine of stewardship as well as the nineteenth-century gospel of wealth, but
business leaders only began to consider community welfare as a whole in the
context of their corporate aspirations of the latter half of the twentieth century.
Originally appearing in 1970, The Social Responsibilities of Business surveys the
history of corporate actions in pursuit of social responsibility, and attempts to
assess likely developments. Reissued in 1988 by Transaction with a new
introduction by the author and now available in paperback, the volume provides
Morrel Heald the opportunity to evaluate his earlier predictions and identify
prospects for further development in the area of corporate social responsibility.
Some of Heald's predictions have not yet come to fruition, and he reflects upon
the reasons. No effective structure yet exists to permit an open exchange of
views and needs between business and representatives of its various
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constituencies. In addition, two of Heald's earlier suggestions have not taken root
in the way he anticipated--the company foundation, and the corporate social auditand he assesses why they have not, and what opportunities they still provide.
The Social Responsibilities of Business provides essential back ground for
understanding the developing social role of the corporation and for assessing its
future direction.
Praise for Can't Take It With You "Lewis Cullman is one of this nation's major and
most generous philanthropists. Here he combines a fascinating autobiography of
a life in finance with a powerful expose' of how the business of giving works,
including some tips for all of us on how to leverage our money to enlarge our
largesse." -Walter Cronkite "Lewis Cullman has woven a rich and seamless fabric
from the varied strands of his business, philanthropic, and personal life. Every
chapter is filled with wonderful insights and amusing anecdotes that illuminate a
life that has been very well lived. This book has been written with an honesty and
candor that should serve as a model for others." -David Rockefeller "Lewis
Cullman's memoir made me feel good. A vibrant, thoughtful, and gracious man
has written a wonderful tale about living a full life and giving back a lot to society."
-Arthur Levitt Former Chairman, Securities and Exchange Commission "I was so
enjoyably exhausted after reading the book-I can only imagine living the life! It
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seems there is no good cause that Lewis has not supported, no good business
opportunity that Lewis has missed, and no fun that Lewis has not had." -Agnes
Gund President Emerita, The Museum of Modern Art "Now I know that venture
capitalism and horse trading are almost as much fun as looking for new species
in the Amazon. This book is exceptionally well written. The prose is evocative,
vibrant, and inspirational." -Edward O. Wilson Professor Emeritus, Harvard
University Honorary Curator in Entomology, Harvard's Museum of Comparative
Zoology
New research shows that today, more than ever, employees want to contribute to
something greater than themselves. Learn the innovative strategies Microsoft
pioneered that created a virtuous cycle of giving and volunteerism that has
benefitted the company and fulfilled its employees while making the world a
better place. Early on in the Microsoft story, Bill Gates and other key executives
met to decide how they would incentivize employees to make a charitable impact.
The status quo at that time was to offer some small percentage of your paycheck
as a pretax deduction to a charity selected by your company. Microsoft decided
to so something revolutionary instead. The Purpose Mindset tells the inside story
behind how Microsoft built its culture of giving, including powerful stories from
Microsoft alumni who were in the room when these decisions were made or who
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went on to make powerful change in the world, emboldened by their time at
Microsoft. The Purpose Mindset also tells the story of how this culture of giving
that has been so successful at Microsoft in regard to job satisfaction, recruiting,
and employee retention can be duplicated in your own work life, whether you are
a business leader or you are seeking employment at a company that contributes
to something greater than themselves. Throughout these pages, charitablyengaged alumni such as author Akhtar Badshah, the head of Microsoft’s
Philanthropy program from 2004-2014, take readers through the first-of-its-kind
decisions that have empowered and incentivized employees: Hear the first-hand
accounts from interviews with Microsoft executives such as Jeff and Tricia
Raikes, Patrick Awuah, Paul Maritz, and many others. Learn how Microsoft’s
early decision to encourage employees to support causes personal to them was
a key impetus to multiplying the impact. Get insider accounts on the key
decisions Microsoft has made along its journey to make individual philanthropy a
core element of their culture. See how its culture of giving is one of the key
elements to Microsoft’s success in attracting and retaining top talent.
How the fear of malpractice affects mothers and reproductive choices Giving birth
is a monumental event, not only in the personal life of the woman giving birth, but
as a medical process and procedure. In The Business of Birth, Louise Marie Roth
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explores the process of giving birth, and the ways in which medicine and law
interact to shape maternity care. Focusing on the United States, Roth explores
how the law creates an environment where medical providers, malpractice
attorneys, and others limit women’s rights and choices during birth. She shows
how a fear of liability risk often drives the decision-making process of medical
providers, who prioritize hospital efficiency over patient safety, to the detriment of
mothers themselves. Ultimately, Roth advocates for an approach that protects
the reproductive rights of mothers. A comprehensive overview, The Business of
Birth provides valuable insight into the impact of the law on mothers, medical
providers, maternity care practices, and others in the United States.
For the first time in history, eradicating world poverty is within our reach. Yet
around the world, a billion people struggle to live each day on less than many of
us pay for bottled water. In The Life You Can Save, Peter Singer uses ethical
arguments, illuminating examples, and case studies of charitable giving to show
that our current response to world poverty is not only insufficient but morally
indefensible. The Life You Can Save teaches us to be a part of the solution,
helping others as we help ourselves.
NEW YORK TIMES BESTSELLER • The founder and co-CEO of Salesforce delivers an
inspiring vision for successful companies of the future—in which changing the world is
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everyone’s business. “The gold standard on how to use business as a platform for change at
this urgent time.”—Ray Dalio, founder of Bridgewater Associates and author of Principles: Life
and Work What’s the secret to business growth and innovation and a purpose-driven career in
a world that is becoming vastly more complicated by the day? According to Marc Benioff, the
answer is embracing a culture in which your values permeate everything you do. In Trailblazer,
Benioff gives readers a rare behind-the-scenes look at the inner workings of one of the world’s
most admired companies. He reveals how Salesforce’s core values—trust, customer success,
innovation, and equality—and commitment to giving back have become the company’s greatest
competitive advantage and the most powerful engine of its success. Because no matter what
business you’re in, Benioff says, values are the bedrock of a resilient company culture that
inspires all employees, at every level, to do the best work of their lives. Along the way, he
shares insights and best practices for anyone who wants to cultivate a company culture
positioned to thrive in the face of the inevitable disruption ahead. None of us in the business
world can afford to sit on the sidelines and ignore what’s going on outside the walls of our
workplaces. In the future, profits and progress will no longer be sustainable unless they serve
the greater good. Whether you run a company, lead a small team, or have just draped an ID
badge around your neck for the first time, Trailblazer reveals how anyone can become an
agent of change. Praise for Trailblazer “A guide for what every business and organization must
do to thrive in this period of profound political and economic change.”—Jamie Dimon, chairman
and CEO of JPMorgan Chase “In Trailblazer, Benioff explores how companies can nurture a
values-based culture to become powerful platforms for change.”—Susan Wojcicki, CEO of
YouTube
Page 14/28

Read Online The Business Of Giving The Theory And Practice Of
Philanthropy Grantmaking And Social Investment Cass Business Press
A "one size fits all" strategy is not effective when it comes to philanthropy and fundraising in
today's diversified environment. This book enables nonprofit leaders, board members, staff,
and volunteers of nonprofit organizations to better reach diverse populations and incorporate
perspectives that increase success by surveying the cultural context for philanthropic action. •
Brings together a breadth of information on the cultural effects on philanthropy and fundraising
in an approachable, practical, and readable manner—all in a single-volume resource • Provides
invaluable information for anyone seeking to be culturally proficient in his or her practice, such
as leaders of nongovernmental or nonprofit organizations, board members who grasp the
diversity of their client groups' relationship to the organizations, and fundraising professionals •
Includes vignettes provided by experts and professionals from several countries that diversify
the perspectives presented • Supplies sidebars in each chapter that contain more personal
opinions on philanthropy and fundraising that lend a real-life dimension to the book
This book is for the business people, owners and aspiring entrepreneurs who strive for more.
Giving Business is a book that brings a revolutionary perspective to business giving and
provides entirely new insights into what it really takes to maximize your impact in today's
meaning-driven world. Masami Sato takes you on a fascinating journey - one that leads you
back to the origins of business, to her unique Japanese heritage, and to the real reason why
you are in business.
How companies and individuals can grow their business and lives through giving back to the
community in which they work and live
The new world of results-driven aid that could put an end to extreme poverty Drawing on 2
decades covering global development as editor in chief of Devex, Raj Kumar explores how
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nontraditional models of philanthropy and aid are empowering the world’s poorest people to
make progress. Old aid was driven by good intentions and relied on big-budget projects from a
few government aid agencies, like the World Bank and USAID. Today, corporations, Silicon
Valley start-ups, and billionaire philanthropists are a disrupting force pushing global aid to be
data driven and results oriented. This $200 billion industry includes emerging and established
foundations like the Chan Zuckerberg Initiative and the Bill and Melinda Gates Foundation.
Entrepreneurial startups like Hello Tractor, which offers an Uber-like app for farmers in Nigeria,
and Give Directly, whose app allows individuals to send money straight to the phone of
someone in need, are also giving rise to this new culture of charity. The result is a more
sustainable philosophy of aid that elevates the voices of the world’s poor as neighbors,
partners, and customers. Refreshing and accessibly written, The Business of Changing the
World sets forth a bold vision for how we can use our vote, our voice, and our wallet to turn
well-intentioned charity into effective advocacy to transform the world for good.
Businesspeople, policymakers, entrepreneurs, nonprofit executives, philanthropists, and aid
workers around the world will all be influenced by this transformation.
40 proven strategies for raising big money with businesses There's a reason why nonprofits
are getting smaller checks from corporate giving programs. Companies are abandoning or
slashing giving budgets and instead focusing on win-win pacts that drive sales and change the
world. Nonprofits need guidance and practical know-how in this new age of mutually beneficial
nonprofit and business partnerships. Presenting forty practical fundraising strategies to help
small to medium-sized nonprofits raise more money from businesses, Fundraising with
Businesses breathes new life into nonprofit / for-profit relationships to begin a new era of doing
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good and well. Presents new and improved fundraising strategies for raising money from
businesses—from in-store register promotions and shopping fundraisers to online workplace
giving solutions and digital campaigns involving popular social networking sites. Written by an
experienced fundraiser and renowned blogger and speaker on business giving. Features case
examples of successful nonprofit/corporate partnerships that will be regularly updated via a link
with the online pin board Pinterest. The fundraising potential of working with businesses is
greater than ever. Read Fundraising with Businesses and discover the tools to turn existing
and new business relationships into successful—and lucrative—partnerships.
Understanding and appreciating the ethical dilemmas associated with business is an important
dimension of marketing strategy. Increasingly, matters of corporate social responsibility are
part of marketing's domain. Ethics in Marketing contains 20 cases that deal with a variety of
ethical issues such as questionable selling practices, exploitative advertising, counterfeiting,
product safety, apparent bribery and channel conflict that companies face across the world. A
hallmark of this book is its international dimension along with high-profile case studies that
represent situations in European, North American, Chinese, Indian and South American
companies. Well known multinationals like Caterpillar, Coca Cola, Cadbury and Facebook are
featured. The two introductory chapters cover initial and advanced perspectives on ethical and
socially responsible marketing, in order to provide students with the necessary theoretical
foundation to engage in ethical reasoning. A decision-making model is also presented, for use
in the case analyses. This unique case-book provides students with a global perspective on
ethics in marketing and can be used in a free standing course on marketing ethics or marketing
and society or it can be used as a supplement to the readings for other marketing classes.
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The troubling ethics and politics of philanthropy Is philanthropy, by its very nature, a threat to
today’s democracy? Though we may laud wealthy individuals who give away their money for
society’s benefit, Just Giving shows how such generosity not only isn’t the unassailable good
we think it to be but might also undermine democratic values. Big philanthropy is often an
exercise of power, the conversion of private assets into public influence. And it is a form of
power that is largely unaccountable and lavishly tax-advantaged. Philanthropy currently fails
democracy, but Rob Reich argues that it can be redeemed. Just Giving investigates the ethical
and political dimensions of philanthropy and considers how giving might better support
democratic values and promote justice.

Lysakowski, a philanthropic consultant since 1993, is one of fewer than 100
professionals worldwide to hold the Advanced Certified Fund Raising Executive
designation. In this guide, she explains the ins and outs of fundraising, based on her
research and practical experience.
A guide on how to honestly assess and determine one's individual relationship with
today's world of philanthropy provides step-by-step guidance for creating a business
plan for giving and offers practical ideas for determining the right plan for each
individual.
If you've ever felt too overwhelmed to make a difference, or just unsure of how to apply
your unique skills to a bigger purpose, this book is ready to unlock your potential. When
you feel that pull to be part of social change, where do you start? How can you ensure
that your good intentions create a positive impact? How do you focus your scattered
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efforts? And how do you sustain yourself throughout? Impact brings you the answers.
Drawing on their network and experience as founders of She's the First, Christen
Brandt and Tammy Tibbetts show you how to create your own impact strategy, one that
fits into your life and allows you to match what you have with what the world needs.
Their guidance, paired with interactive activities, will lead you to identify your North
Star, find the right partners, and plug into movements for long-term, systemic change.
Equally important, you'll learn how to address biases, practice allyship, and shift power
to become more inclusive and effective in your journey.
We often focus on how our gifts can help those in need. But the act of giving actually
improves our own lives as well. In The Giving Way to Happiness, Jenny Santi overturns
conventional thinking about what it takes to be happy by revealing how giving to others
- whether in the form of money, expertise, time, or love - has helped people from all
walks of life find purpose and joy. Drawing on the wisdom of great thinkers past and
present, as well as cutting-edge scientific research, Santi makes an eloquent and
passionate case that oftentimes the answers to the problems that haunt us, and the key
to the happiness that eludes us, lie in helping those around us. This book is filled with
inspiring stories told firsthand by Academy Award winner Goldie Hawn, Noble Peace
Prize winner Muhammad Yunus, supermodel Christy Turlington Burns, Teach for
America founder Wendy Kopp, philanthropist Richard Rockefeller, environmentalist
Philippe Cousteau, activist Ric O'Barry, bestselling author Isabel Allende, ALS survivor
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Augie Nieto, and many others from all over the world. Despite their diverse
backgrounds, they have all found unexpected happiness and fulfillment through giving.
This book tells us not just how they changed the world but also how their acts changed
their very own lives. In addition, Santi reveals- How altruism involves far more than
suppressing basic selfish urges. Rather, we are wired to give, as it activates the same
pleasure centers of the brain stimulated by food, sex, and drugs How helping others whether by walking a friend through a struggle that you've also experienced or by
supporting a cause to honor a loved one's memory - can be a healthy way to deal with
adversity and process grief The unexpected reasons why those who 'gave it all up' to
make a difference, and who face the direst situations, are nevertheless some of the
happiest, most fulfilled, and least angst-ridden people you'll ever meet. Practical,
universally applicable lessons on what kind of giving makes people happy and what
doesn't. How do you discover giving that is unique to you and makes you feel good? In
this inspiring book, Santi turns conventional wisdom upside down about what it takes to
be happy and reveals the surprising reasons that have led so many people to live lives
full of meaning, purpose and happiness. 'The Giving Way to Happiness is full of
interesting insights from big-ticket philanthropists and prominent personalities, but it is
also about something bigger- how we can all find happiness through helping others. If
done right, giving may well be the greatest gift you can give yourself.' Adam Grant,
professor, The Wharton School, University of Pennsylvania, and New York TimesPage 20/28
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bestselling author of Give and Take'This thoughtful look at philanthropy honestly
examines the self-interest often involved in it and suggests that a self-focused approach
to giving may in fact be entirely appropriate.' Publishers Weekly'Well done! A wonderful
and timely contribution.' Christy Turlington Burns, founder of Every Mother Counts'The
Giving Way to Happinesswill change the way you approach giving, shifting the focus
from charity to empathy, from a one-way transfer to a mutually beneficial act, from guilt
and obligation to pleasure and happiness. Jenny Santi, through her well-researched,
eloquent, and insightful book, teaches us how we can help ourselves by helping others.'
Carl Liederman, former CEO of One Young World, and founder & CEO of Liedership
Give for Good: A How-to Guide for Business Giving, leads readers through a process
so that their business can give back more effectively, with more impact in the
community.
Details a practical, 10-step plan that can create exciting new relationships between
businesses and nonprofits Weeden's plan could generate an additional $3 billion a year
in corporate support for vital causes, improving quality of life for millions, while at the
same time bolstering corporate profits Offers essential advice for businesses planning
their corporate social investing strategies and nonprofits seeking corporate support
Corporate philanthropy is on its way out. A new concept called "corporate social
investing"-which requires that every commitment of money and/or
product/equipment/land which a company makes must have a significant business
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reason-is taking its place. The transition has implications to every business and
nonprofit organization in America. This book provides the strategic plan for making the
transition to corporate social investing. By following the practical steps described here,
businesses and nonprofits can forge creative alliances that can boost corporate profits
while at the same time providing added resources for schools, colleges, cultural
organizations, civic groups, and other important charities. Weeden's breakthrough plan,
based on his innovative concept of corporate social investing, has the potential to
dramatically change the way businesses and nonprofits interact. If widely implemented,
it could substantially increase corporate support for nonprofits, turning the tide against
cutbacks, offering profound benefits to businesses, and revitalizing the essential
services nonprofits provide.
This newest edition of the classic book shows how anyone can align and integrate
values, passions, and dreams for their communities and families into their plans.
Inspired Philanthropy explains how to make a difference by creating giving and legacy
plans, tells what questions to ask nonprofits, and spells out how to help partner with
advisors and nonprofit leaders for inspired outcomes. In addition to overall updates to
statistics, the new edition includes a discussion of the implications of the Buffett gift to
the Gates Foundation; new legacy planning tools; expanded resources on youth, giving
circles, and communities of color; key questions for advisors and donors; and
worksheets and resources available on the enclosed CD.
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Giving Kids the Business exposes the ways in which corporate America is turning
schools into profit centers, the curriculum into an advertising vehicle, and children into a
cash crop. Learn how market-oriented school reforms take money out of your pocket
and lower the quality of public education. This book sounds the alarm over schools
being used by marketers to pitch their products to our nations children. }The
commercialization of public education is upon us. With much fanfare and plenty of
controversy, plans to cash in on our public schools are popping up all over the country.
Educator and social commentator Alex Molnar has written the first book to both
document the commercial invasion of public education and explain its alarming
consequences.Imagine that your son is given a Gushers fruit snack, told to burst it
between his teeth, and asked by his teacher to compare the sensation to a geothermic
eruption (compliments of General Mills). Imagine your daughter being taught a lesson
about self-esteem by being asked to think about good hair days and bad hair days
(compliments of Revlon.) Imagine that to cap off a day of world class learning, your
childs teacher shows a videotape that explains that the Valdez oil spill wasnt so bad
after all (compliments of Exxon). Giving Kids the Business explains why hot-button
proposals like Channel One, an advertising-riddled television program for schools; forprofit public schools run by companies such as the Edison Project and Education
Alternatives, Inc.; taxpayer-financed vouchers for private schools; and the relentless
interference of corporations in the school curriculum spell trouble for Americas future.
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Anyone curious about how schools are being turned into marketing vehicles, how
education is being recast as a commercial transaction, and how children are being
cultivated as a cash crop will want to read Giving Kids the Business. } The
commercialization of public education is upon us. With much fanfare and plenty of
controversy, plans to cash in on our public schools are popping up all over the country.
Educator and social commentator Alex Molnar has written the first book to both
document the commercial invasion of public education and explain its alarming
consequences.Imagine that your son is given a Gushers fruit snack, told to burst it
between his teeth, and asked by his teacher to compare the sensation to a geothermic
eruption (compliments of General Mills). Imagine your daughter being taught a lesson
about self-esteem by being asked to think about good hair days and bad hair days
(compliments of Revlon.) Imagine that to cap off a day of world class learning, your
childs teacher shows a videotape that explains that the Valdez oil spill wasnt so bad
after all (compliments of Exxon). Giving Kids the Business explains why hot-button
proposals like Channel One, an advertising-riddled television program for schools; forprofit public schools run by companies such as the Edison Project and Education
Alternatives, Inc. ; taxpayer-financed vouchers for private schools; and the relentless
interference of corporations in the school curriculum spell trouble for Americas
children.With political races, legislative issues, and judicial challenges regarding
education reform from Massachusetts to California, this book will explain whats behind
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the headlines in every state.
Author and consultant Jennifer Garvey Berger has worked with all types of
leaders—from top executives at Google to nonprofit directors who are trying to make a
dent in social change. She hears a version of the same plea from every client in nearly
every sector around the world: "I know that complexity and uncertainty are testing my
instincts, but I don't know which to trust. Is there some way to know what to do when I
can't know what's next?" Her newest work is an answer to this plea. Using her
background in adult development, complexity theories, and leadership consultancy,
Garvey Berger discerns five pernicious and pervasive "mind traps" to frame the book.
These are: the desire for simple stories, our sense that we are right, our desire to get
along with others in our group, our fixation with control, and our constant quest to
protect and defend our egos. In addition to understanding why these natural impulses
steer us wrong in a fast-moving world, leaders will get powerful questions and
approaches that help them escape these patterns.
Get fifty years of industry-defining expertise in a single volume John Bogle on Investing
is a compilation of the best speeches ever delivered by one of the 20th century's
towering financial giants. Individually, each of these speeches delivers a powerful
lesson in investing; taken together, Bogle's lifelong themes ring loud and clear. His
investing philosophy has remained more or less constant throughout his illustrious
career, and this book lays it out so you can learn from the very best. You'll learn what
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makes a successful investment strategy, consider the productive economics of longterm investing, and how emotional investment in financial markets is often
counterproductive enough to forfeit success. Bogle discusses the "fiscal drag" of
investing, and shows you how to cut down on sales charges, management fees,
turnover costs, and opportunity costs, as he unravels a lifetime's worth of expertise to
give you deep insight into the mind of a master at work. John C. Bogle founded
Vanguard in 1974, then in the space of a few years, introduced the index mutual fund,
pioneered the no-load mutual fund, and redefined bond fund management. This book
wraps up the essence of his half-century of knowledge to deepen your understanding
and enhance your investment success. Learn why simple strategies are best Discover
how emotions can ruin the best investment plan Examine the universality of indexing in
the financial markets Minimize the costs — financial and otherwise — associated with
investing John Bogle is still in there fighting, still pushing the industry onward and
upward. Take this rare opportunity to have industry-shaping expertise at your fingertips
with John Bogle on Investing.
Runaway climate change and rampant inequality are ravaging the world and costing a
fortune. Who will help lead us to a better future? Business. These massive dual
challenges—and other profound shifts, such as pandemics, resource pressures, and
shrinking biodiversity—threaten our very existence. Other megatrends, such as the push
for a clean economy and the unprecedented focus on diversity and inclusion, offer
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exciting new opportunities to heal the world, and prosper by doing so. Government
cannot do this alone. Business must step up. In this seminal book, former Unilever CEO
Paul Polman and sustainable business guru Andrew Winston explode fifty years of
corporate dogma. They reveal, for the first time, key lessons from Unilever and other
pioneering companies around the world about how you can profit by fixing the world's
problems instead of creating them. To thrive today and tomorrow, they argue,
companies must become "net positive"—giving more to the world than they take. A net
positive company: Improves the lives of everyone it touches, from customers and
suppliers to employees and communities, greatly increasing long-term shareholder
returns in the process. Takes ownership of all the social and environmental impacts its
business model creates. This in turn provides opportunities for innovation, savings, and
building a more humane, connected, and purpose-driven culture. Partners with
competitors, civil society, and governments to drive transformative change that no
single group or enterprise could deliver alone. This is no utopian fantasy. Courageous
leaders are already making it real—and the stakes couldn't be higher. With bold vision
and compelling stories, Net Positive sets out the principles and practices that will
deliver the scale of change and transformation the world so desperately needs. Join the
movement now at netpositive.world
This work is now well established as the leading text on tort law in the region, and this
fourth edition incorporates the most recent developments in the law including new
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cases concerning defamation, privacy and vicarious liability. The chapters on
employer's liability and damages have been extensively revised to take account of
changes to the law, while throughout the book extracts of key cases have been more
thoroughly integrated into the text in order to help students grasp the salient points.
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