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An interdisciplinary study of the basic human activities of accessing and browsing. This book contends that accessing and browsing
information and communication are multidimensional and consequential aspects of the information user's entire experience and of general
human behavior. Problems in information creation, processing, transmittal, and use often arise from an incomplete conceptualization of the
"information seeking" process, where information seeking is viewed as the intentional finding of specific information. The process has
traditionally been considered to begin with some kind of search query and end with some kind of obtained information. That, however, may be
only the last, most easily observable--and perhaps not even primary--stage of a complex sequence of activities. This book reviews related
theory, research, practice, and implications from a wide range of disciplines. It also analyzes converging forms of information, including mass
media, online information services, the Internet and World Wide Web, libraries, public spaces, advertisements, and organizational
communication. Extensive case studies illustrate the theoretical material.
How do you make your way in a world that is changing at an unprecedented rate? Why do we have less and less time? Why are some people
unfaithful? How can our government act against threats before they happen? This book is about change - from the small and seemingly
insignificant transitions in our day-to-day lives, to the big and almost incomprehensible shifts in human history. Drawing on expert advice and
often complex theories, the authors of the bestselling The Decision Book present fifty simple and effective models to help us make sense of
change in our world. Change is happening all around us, in every sphere from the personal and political to economics and the environment.
In The Change Book you'll find models explaining the financial crisis, why biotechnology is the industry of the future and why cities are the
new nations. Whether you're buying a new car, deciding who to vote for, or making an investment, this little black book will offer surprisingly
simple explanations of our complicated world - and radically challenge some of your preconceived ideas.
An essential library of tests for self-knowledge and success, from the strategic thinking experts behind the international bestseller The
Decision Book. Are you clever? Can you self-motivate? Are you creative? How do you handle money? Can you lead others well? With their
trademark style and wit, best-selling authors Mikael Krogerus and Roman Tschäppeler present sixty-four tests spanning intelligence and
personality type; creativity and leadership skills; fitness and lifestyle; and knowledge and belief. From what you see in a Rorschach test to
comparing your workout against a Navy SEAL’s, from EQ to IQ and Myers-Briggs in between, The Test Book offers a panoply of ways to
assess yourself and decide what you need to succeed. As Krogerus and Tschäppeler highlight, you can only know whether you have the right
skills, the right job, or the right partner when you know where you stand right now. Small enough to fit in your pocket but packed with insight
and good humor, The Test Book delivers a quick, fun way to evaluate your life and happiness.
Mikael Krogerus and Roman Tschäppeler have tested the 44 most important communication theories and distilled them in book form,
alongside clear and entertaining illustrations.
The best leaders know how to communicate clearly and persuasively. How do you stack up?If you read nothing else on communicating
effectively, read these 10 articles. We’ve combed through hundreds of articles in the Harvard Business Review archive and selected the
most important ones to help you express your ideas with clarity and impact—no matter what the situation. Leading experts such as Deborah
Tannen, Jay Conger, and Nick Morgan provide the insights and advice you need to: Pitch your brilliant idea—successfully Connect with your
audience Establish credibility Inspire others to carry out your vision Adapt to stakeholders’ decision-making style Frame goals around
common interests Build consensus and win support
One of the most important requirements of leadership is effective communication. The idea that some people are natural leaders and that
others will never learn to show good leadership is now outdated. It has been replaced by the conviction that leadership and communication
skills can be learnt. This second edition of Communication in Organizations continues to give clear advice and guidance on communicating in
a range of different contexts in the workplace. From handling complaints and breaking bad news to negotiating deals and giving
presentations, it explores the building blocks to effective communication skills, nurturing the leadership qualities required in any organization.
By defining the abstract concepts of ‘organization’ and ‘communication’, it provides readers with the necessary skills to conduct any
conversation on a professional manner. Illustrated with concrete examples throughout, this new edition includes a new chapter on career
coaching, with exercises and ideas for role-play to enable the ideas to come alive. The three parts work seamlessly to expand the readers’
conversation skill-set as they progress through the book. Communication in Organizations is an invaluable resource for students of
management and business psychology, as well as those taking courses who are already in the workplace. The practical aspects compliment
both introductory and advanced courses in interpersonal communication, leadership and business and professional communication.
Communication is the absolutely indispensable leadership discipline. But, too often, leaders and professional communicators get mired in
tactics, and fail to influence public attitudes in the ways that would help them the most. This book builds on the U.S. Marine Corps' legendary
publication Warfighting, showing how to apply the Corps' proven leadership and strategy doctrine to all forms of public communication. The
author reveals how to orient on audiences, recognizing their centers of gravity and most critical concerns. He also teaches how to integrate
and succeed with all three levels of communication: strategic, operational, and tactical. He shows how to take the initiative and control the
agenda, respond to events with speed and focus, use the power of maneuver, prepare and plan, and put it all together, in order to become a
"habitually strategic" communicator.
All teamwork is grounded on effective communication. Project Communication enables project managers, leaders of project teams and team
members to get their ideas heard, facilitate effective teamwork, create a culture of openness and creative thinking--in short, a culture of
effective communication within their team. . The book opens with an orientation on what group dynamics and interpersonal communication
entail, particularly in terms of management teams. It then guides the reader on a personal journey whereby different theories and concepts in
group dynamics, communication and project team management are gradually introduced. Readers are encouraged to use the book to explore
and improve their personal communication style, with the aim of sustaining growth and development within project teams and their respective
organisations. Project Communication is an ideal companion to professionals, specialists, and project managers who are leading or working
in teams within all types of organisations, businesses, NGO ?s and governmental and transnational institutions. The book should be of
interest to all those who want to use psychological knowledge to improve their teams. It is also a practical guide that can be used as a training
course in interpersonal communication in general, with a special focus on project teams.
Public policy education is oriented around the development of innovative ideas for how to improve governance and make society better.
However, it undervalues a critical tool for translating policy ideas into action: the ability to communicate ideas broadly, strategically, and
effectively. Drawing on his past frustration with translating his research from academia to the public sphere, Justin Gest has written a primer
for public policy students, researchers, and policy professionals on how to turn analyses and memos into clear and persuasive campaigns.
This book outlines the principles, structure, and target audience for different media essential to policy communication. Including advice from
practitioners and illustrative examples, Gest explains the indispensability of pithiness to clear communication and how to achieve it.
When sixteen-year-old Rashad is mistakenly accused of stealing, classmate Quinn witnesses his brutal beating at the hands of a police
officer who happens to be the older brother of his best friend. Told through Rashad and Quinn's alternating viewpoints.
What's the secret to sales success? If you're like most business leaders, you'd say it's fundamentally about relationships-and you'd be wrong.
The best salespeople don't just build relationships with customers. They challenge them. The need to understand what top-performing reps
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are doing that their average performing colleagues are not drove Matthew Dixon, Brent Adamson, and their colleagues at Corporate
Executive Board to investigate the skills, behaviors, knowledge, and attitudes that matter most for high performance. And what they
discovered may be the biggest shock to conventional sales wisdom in decades. Based on an exhaustive study of thousands of sales reps
across multiple industries and geographies, The Challenger Sale argues that classic relationship building is a losing approach, especially
when it comes to selling complex, large-scale business-to-business solutions. The authors' study found that every sales rep in the world falls
into one of five distinct profiles, and while all of these types of reps can deliver average sales performance, only one-the Challenger- delivers
consistently high performance. Instead of bludgeoning customers with endless facts and features about their company and products,
Challengers approach customers with unique insights about how they can save or make money. They tailor their sales message to the
customer's specific needs and objectives. Rather than acquiescing to the customer's every demand or objection, they are assertive, pushing
back when necessary and taking control of the sale. The things that make Challengers unique are replicable and teachable to the average
sales rep. Once you understand how to identify the Challengers in your organization, you can model their approach and embed it throughout
your sales force. The authors explain how almost any average-performing rep, once equipped with the right tools, can successfully reframe
customers' expectations and deliver a distinctive purchase experience that drives higher levels of customer loyalty and, ultimately, greater
growth.
Make workplace conflict resolution a game that EVERYBODY wins! Recent studies show that typical managers devote more than a quarter of
their time to resolving coworker disputes. The Big Book of Conflict-Resolution Games offers a wealth of activities and exercises for groups of
any size that let you manage your business (instead of managing personalities). Part of the acclaimed, bestselling Big Books series, this
guide offers step-by-step directions and customizable tools that empower you to heal rifts arising from ineffective communication,
cultural/personality clashes, and other specific problem areas—before they affect your organization's bottom line. Let The Big Book of ConflictResolution Games help you to: Build trust Foster morale Improve processes Overcome diversity issues And more Dozens of physical and
verbal activities help create a safe environment for teams to explore several common forms of conflict—and their resolution. Inexpensive, easyto-implement, and proved effective at Fortune 500 corporations and mom-and-pop businesses alike, the exercises in The Big Book of ConflictResolution Games delivers everything you need to make your workplace more efficient, effective, and engaged.
This third edition of Exploring Internal Communication includes new chapters on the history of internal communication, the evolution of
employee engagement, the current state of practice, change communication, storytelling, research and measurement, an internal
communication measurement dashboard, intranet management and internal social media. It argues that internal communication practice is
about keeping employees informed and at the same time giving them a voice that is treated seriously. The book is both a companion for
internal communication courses and an exploration of key concepts for a strategic approach to practice that underpins employee
engagement.
Presents practical approaches for developing an effective presentation, covering such topics as creating diagrams, displaying data, arranging
elements, creating movement, and interacting with slides.
Mikael Krogerus and Roman Tschäppeler have tested the 44 most important communication theories and distilled them in book form,
alongside clear and entertaining illustrations. Want better conversations? Ask open-ended questions that have no right or wrong
answers—make your partner feel brilliant. Want better meetings? Ban smartphones, use a timer, and make everyone stand up. Want better
business deals? Focus on the thing, rather than the person; on similarities, rather than differences; and on good outcomes, rather than
perfect ones. Whether you want to present ideas more clearly, improve your small talk, or master the art of introspection, The Communication
Book delivers, fusing theoretical knowledge and practical advice in a small but mighty package. With sections on work, the self, relationships
and language, this book is indispensable for anyone who wants to improve what they say, and how they say it.
“As technology threatens to displace countless jobs and skills, the ability to communicate is becoming more important than ever. This book is
full of examples to help you get better at transporting your thoughts and emotions into the minds of other people.” —Adam Grant, New York
Times bestselling author of Give and Take, Originals, and Option B with Sheryl Sandberg How to master the art of persuasion—from the
bestselling author of Talk Like TED. Ideas don’t sell themselves. As the forces of globalization, automation, and artificial intelligence combine
to disrupt every field, having a good idea isn’t good enough. Mastering the ancient art of persuasion is the key to standing out, getting ahead,
and achieving greatness in the modern world. Communication is no longer a “soft” skill—it is the human edge that will make you unstoppable,
irresistible, and irreplaceable—earning you that perfect rating, that fifth star. In Five Stars, Carmine Gallo, bestselling author of Talk Like TED,
breaks down how to apply Aristotle’s formula of persuasion to inspire contemporary audiences. As the nature of work changes, and
technology carries things across the globe in a moment, communication skills become more valuable—not less. Gallo interviews
neuroscientists, economists, historians, billionaires, and business leaders of companies like Google, Nike, and Airbnb to show first-hand how
they use their words to captivate your imagination and ignite your dreams. In the knowledge age—the information economy—you are only as
valuable as your ideas. Five Stars is a book to help you bridge the gap between mediocrity and exceptionality, and gain your competitive
edge in the age of automation. In Five Stars, you will also learn: -The one skill billionaire Warren Buffett says will raise your value by 50
percent. -Why your job might fall into a category where 75 percent or more of your income relies on your ability to sell your idea. -How
Airbnb’s founders follow a classic 3-part formula shared by successful Hollywood movies. -Why you should speak in third-grade language to
persuade adult listeners. -The one brain hack Steve Jobs, Leonardo da Vinci, and Picasso used to unlock their best ideas.

The Communication Book: 44 Ideas for Better Conversations Every DayW. W. Norton & Company
We exist in a visual culture. The importance of reading and interpreting signs has become a rapidly increasing concern in recent
years. This book offers an intricate theoretical perspective regarding the study of visual communication and expands the academic
arena for debate concerning the visual.
The principal processes involved in language production and communication are explored in depth, and their effects on all main
social psychological phenomena revealed.
Many people assume that good communicators possess an intrinsic talent for speaking and listening to others, a gift that can't be
learned or improved. The reality is that communication skills are developed with deliberate effort and practice, and learning to
understand others and communicate your ideas more clearly will improve every facet of your life. Now in its third edition,
Messages has helped thousands of readers cultivate better relationships with friends, family members, coworkers, and partners.
You'll discover new skills to help you communicate your ideas more effectively and become a better listener. Learn how to: Read
body language Develop skills for couples communication Negotiate and resolve conflicts Communicate with family members
Handle group interactions Talk to children Master public speaking Prepare for job interviews If you can communicate effectively,
you can do just about anything. Arm yourself with the interpersonal skills needed to thrive.
A short, sharp guide to tackling life’s biggest challenges: understanding ourselves and making the right choices. Every day offers
moments of decision, from what to eat for lunch to how to settle a dispute with a colleague. Still larger questions loom: How can I
motivate my team? How can I work more efficiently? What is the long tail anyway? Whether you’re a newly minted MBA, a chronic
second-guesser, or just someone eager for a new vantage point, The Decision Book presents fifty models for better structuring,
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and subsequently understanding, life’s steady challenges. Interactive and thought-provoking, this illustrated workbook offers
succinct summaries of popular strategies, including the Rubber Band Model for dilemmas with many directions, the Personal
Performance Model to test whether to change jobs, and the Black Swan Model to illustrate why experience doesn’t guarantee
wisdom. Packed with familiar tools like the Pareto Principle, the Prisoner’s Dilemma, and an unusual exercise inspired by Warren
Buffet, The Decision Book is the ideal reference for flexible thinkers.
Learn the art of effective communication with skill-building strategies and tools Effective communication doesn't come naturally to
everyone, but the good news is you can get better at it with practice and the right tools. Big Talk, Small Talk (and Everything in
Between) is filled with strategies to help you build communication skills and put them into practice in everyday interactions with
friends, family, work colleagues, acquaintances, and even strangers. Communicating effectively can create opportunities in your
life, foster relationships that wouldn't have existed otherwise, and smooth over awkward or stressful interactions. Learn how to
make engaging small talk and incisive big talk, translate body language and facial expressions, and improve visual and written
skills. You'll find practical tips that help you get the most out of each strategy, scenarios that illustrate each technique in practice,
and more. This book for building effective communication skills includes: Communication 101--Learn about the social importance
of effective communication skills and the different ways we communicate. 46 Skill-building strategies--Discover a wide range of
tips and tools to help you establish communication skills for any social situation. Real-life scenarios--Explore a variety of common
situations where effective communication skills are important, like sparking up a conversation with a stranger or letting someone
know they hurt your feelings. Build strong communication skills with Big Talk, Small Talk (and Everything in Between).
Have fun presenting these activities and build your employees' communication skills in just minutes. Communication plays such a
big part in our lives today. Yet sometimes we get busy and forget just how important communication is to our success,
relationships and happiness. 50 Communication Activities, Icebreakers and Activities is a great way to: Increase participants'
awareness of how they communicate; Help them to build expertise in a variety of essential skills and competencies; Prepare them
to deal effectively with the many types of communication challenges they face every day. Each activity focuses on some facet of
communication and includes a description, time guideline, purpose, resources, presentation, debrief, difficulty rating and variations
to make implementation easy. Each individual activity takes only minutes to complete. Together this collection contains a wealth of
insight, tips and guidance to prepare employees to become confident communicators who enjoy stronger relationships and greater
success and satisfaction on the job.
Introduces inventions that revolutionized the communications industry, discussing each invention's creator, development process,
and impact.

A brief text with a strong focus on skill development Essentials of Human Communication shows how human
communication skills apply to the real-world and the workplace. The text presents the fundamental skills of interpersonal,
small group, and public communication while emphasizing human communication skills, cultural awareness, listening,
critical thinking, ethics, and social media communication. MyCommunicationLab is an integral part of the DeVito program.
Key learning applications include MediaShare, an eText, and a study plan. A better teaching and learning experience
This program will provide a better teaching and learning experience–for you and your students. Here’s how: Personalize
Learning— MyCommunicationLab is online learning. MyCommunicationLab engages students through personalized
learning and helps instructors from course preparation to delivery and assessment. Improve Critical Thinking— Critical
thinking principles are integrated into the text and in the marginal questions, self-tests, and boxes. Engage
Students—Real-world examples appear throughout the text. Apply Ethics—Real-life ethical issues are discussed. Support
Instructors— A full set of supplements, including MyCommunicationLab, provides instructors with all the resources and
support they need. Note: MyCommunicationLab does not come automatically packaged with this text. To purchase
MyCommunicationLab, please visit: www.mycommunicationlab.com or you can purchase a ValuePack of the text +
MyCommunicationLab (at no additional cost): ValuePack ISBN-10: 0205940889 / ValuePack ISBN-13: 9780205940882.
Get remote team members to interact as if they’re in the same room! Whether you’re videoconferencing with team
members across the world or e-mailing a colleague sitting ten feet away, the truth is evident: technology has permanently
altered the way we communicate. The virtual workplace can facilitate quicker decision making and reduced overhead.
But the lack of face-to-face interaction can also impede trust, innovation, and creativity among team members. The Big
Book of Virtual Team-Building Games is packed with games and activities for developing productive virtual teams across
all digital platforms, including e-mail, mobile devices, web-based conferencing tools, and social media sites such as
Facebook, Twitter, and Skype. The Big Book of Virtual Team-Building Games helps you: Build a greater sense of
community and reduce conflict Increase levels of engagement Get the most out of more-introverted team members Boost
team members’ productivity Make sure that the only thing separating your people is distance. The Big Book of Virtual
Team-Building Games is just the tool you need to develop trusting relationships, foster clear communication, and use
technology to enhance the team’s connections.
Presents a controversial history of violence which argues that today's world is the most peaceful time in human
existence, drawing on psychological insights into intrinsic values that are causing people to condemn violence as an
acceptable measure.
To date, most network research contains one or more of five major problems. First, it tends to be atheoretical, ignoring
the various social theories that contain network implications. Second, it explores single levels of analysis rather than the
multiple levels out of which most networks are comprised. Third, network analysis has employed very little the insights
from contemporary complex systems analysis and computer simulations. Foruth, it typically uses descriptive rather than
inferential statistics, thus robbing it of the ability to make claims about the larger universe of networks. Finally, almost all
the research is static and cross-sectional rather than dynamic. Theories of Communication Networks presents solutions
to all five problems. The authors develop a multitheoretical model that relates different social science theories with
different network properties. This model is multilevel, providing a network decomposition that applies the various social
theories to all network levels: individuals, dyads, triples, groups, and the entire network. The book then establishes a
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model from the perspective of complex adaptive systems and demonstrates how to use Blanche, an agent-based
network computer simulation environment, to generate and test network theories and hypotheses. It presents recent
developments in network statistical analysis, the p* family, which provides a basis for valid multilevel statistical inferences
regarding networks. Finally, it shows how to relate communication networks to other networks, thus providing the basis in
conjunction with computer simulations to study the emergence of dynamic organizational networks.
Can you imagine receiving a referral each and every day? Neither could real estate agent Rick Masters. (7L) The Seven
Levels of Communication tells the entertaining and educational story of Rick Masters, who is suffering from a down
economy when he meets a mortgage professional who has built a successful business without advertising or personal
promotion. Skeptical, he agrees to accompany her to a conference to learn more about her mysterious methods. Rick
soon learns that the rewards for implementing these strategies are far greater than he had ever imagined. In seeking
success, he finds significance. This heartwarming tale of Rick's trials and triumphs describes the exact strategies that
helped him evolve from the Ego Era to the Generosity Generation. This book is about so much more than referrals. This
is about building a business that not only feeds your family, but also feeds your soul.
LEARN THE TECHNIQUES YOU NEED TO COMMUNICATE BETTER AT WORK AND HOME 'Communication is a bit
like love - it's what makes the world go round, but nobody really knows how it works.' Struggle to find the words in
meetings? Know what you mean but not how to say it? From Aristotle's thoughts on presenting to the Harvard
Negotiation Project, internationally bestselling duo Mikael Krogerus and Roman Tschäppeler have 44 tried and tested
ideas to change that. Distilled into a single volume, their winning marriage of practicality and humour turns seemingly
difficult ideas into clear and entertaining diagrams that will help you: -Brush up on your listening skills and small talk -Run
better meetings -Improve the conversations in your head Whether you're a CEO, just starting out or want to improve your
relationships at home, this guide will improve your communication skills and help you form more meaningful connections.
Go beyond theory and start to master the essential communication skills and techniques you’ll need throughout all areas
of nursing practice. Communication in Nursing, 7th Edition uses a personal and empathetic approach, along with unique
artistic features, to help you develop a deeper understanding of the importance of communication. Comprehensive, stepby-step guidelines teach you how to establish patient relationships, and new QSEN-specific exercises help you learn to
connect more effectively with patients, co-workers, and managers for better clinical outcomes. Real-life clinical scenarios,
chapter exercises, and a new writing tutorial also offer endless opportunities to hone your skills. Moments of Connection
boxes highlight the outcomes and benefits of successful communication. Wit & Wisdom boxes provide a humorous,
personal approach to communication theory and application. Reflections On... boxes give you a specific task to help you
integrate chapter material into the broader scope of nursing practice. Exercises throughout the book help you master
chapter techniques and strengthen your communication skills. QSEN-specific exercises developed by a leading expert
highlight how safety and improved care can result from better communication. UNIQUE! Online writing tutorial on Evolve
helps you review and improve your technical writing skills. Case studies on Evolve give you practice using proper
communication skills in a variety of real-life case scenarios. The latest information on compassion fatigue, language use,
client preconceived ideas about health care, transcultural issues, technology, and the demands of electronic medical
record systems provide you with the most up-to-date and relevant information needed to excel in today’s nursing field.
A guide to putting cognitive diversity to work Ever wonder what it is that makes two people click or clash? Or why some
groups excel while others fumble? Or how you, as a leader, can make or break team potential? Business Chemistry
holds the answers. Based on extensive research and analytics, plus years of proven success in the field, the Business
Chemistry framework provides a simple yet powerful way to identify meaningful differences between people’s working
styles. Who seeks possibilities and who seeks stability? Who values challenge and who values connection? Business
Chemistry will help you grasp where others are coming from, appreciate the value they bring, and determine what they
need in order to excel. It offers practical ways to be more effective as an individual and as a leader. Imagine you had a
more in-depth understanding of yourself and why you thrive in some work environments and flounder in others. Suppose
you had a clearer view on what to do about it so that you could always perform at your best. Imagine you had more
insight into what makes people tick and what ticks them off, how some interactions unlock potential while others shut
people down. Suppose you could gain people’s trust, influence them, motivate them, and get the very most out of your
work relationships. Imagine you knew how to create a work environment where all types of people excel, even if they
have conflicting perspectives, preferences and needs. Suppose you could activate the potential benefits of diversity on
your teams and in your organizations, improving collaboration to achieve the group’s collective potential. Business
Chemistry offers all of this--you don’t have to leave it up to chance, and you shouldn’t. Let this book guide you in
creating great chemistry!
Zen master Thich Nhat Hanh, bestselling author of Peace is Every Step and one of the most respected and celebrated
religious leaders in the world, delivers a powerful path to happiness through mastering life's most important skill. How do
we say what we mean in a way that the other person can really hear? How can we listen with compassion and
understanding? Communication fuels the ties that bind, whether in relationships, business, or everyday interactions. Most
of us, however, have never been taught the fundamental skills of communication—or how to best represent our true
selves. Effective communication is as important to our well-being and happiness as the food we put into our bodies. It
can be either healthy (and nourishing) or toxic (and destructive). In this precise and practical guide, Zen master and
Buddhist monk Thich Nhat Hanh reveals how to listen mindfully and express your fullest and most authentic self. With
examples from his work with couples, families, and international conflicts, The Art of Communicating helps us move
beyond the perils and frustrations of misrepresentation and misunderstanding to learn the listening and speaking skills
that will forever change how we experience and impact the world.
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Effective risk communication is essential to the well-being of any organization and those people who depend on it.
Ineffective communication can cost lives, money and reputations. Communicating Risks and Benefits: An EvidenceBased User’s Guide provides the scientific foundations for effective communications. The book authoritatively
summarizes the relevant research, draws out its implications for communication design, and provides practical ways to
evaluate and improve communications for any decision involving risks and benefits. Topics include the communication of
quantitative information and warnings, the roles of emotion and the news media, the effects of age and literacy, and tests
of how well communications meet the organization’s goals. The guide will help users in any organization, with any
budget, to make the science of their communications as sound as the science that they are communicating.
A heartbreaking and powerful story about a black boy killed by a police officer, drawing connections through history, from
award-winning author Jewell Parker Rhodes. An instant New York Times bestsellerAn instant IndieBound bestsellerThe
#1 Kids' Indie Next PickA Walter Award winner Only the living can make the world better. Live and make it better. Twelveyear-old Jerome is shot by a police officer who mistakes his toy gun for a real threat. As a ghost, he observes the
devastation that's been unleashed on his family and community in the wake of what they see as an unjust and brutal
killing. Soon Jerome meets another ghost: Emmett Till, a boy from a very different time but similar circumstances.
Emmett helps Jerome process what has happened, on a journey towards recognizing how historical racism may have led
to the events that ended his life. Jerome also meets Sarah, the daughter of the police officer, who grapples with her
father's actions. Once again Jewell Parker Rhodes deftly weaves historical and socio-political layers into a gripping and
poignant story about how children and families face the complexities of today's world, and how one boy grows to
understand American blackness in the aftermath of his own death.
Complete Book Of Speech Communication is a Meriwether Publishing publication.
A practical guide to effective business model testing 7 out of 10 new products fail to deliver on expectations. Testing
Business Ideas aims to reverse that statistic. In the tradition of Alex Osterwalder’s global bestseller Business Model
Generation, this practical guide contains a library of hands-on techniques for rapidly testing new business ideas. Testing
Business Ideas explains how systematically testing business ideas dramatically reduces the risk and increases the
likelihood of success for any new venture or business project. It builds on the internationally popular Business Model
Canvas and Value Proposition Canvas by integrating Assumptions Mapping and other powerful lean startup-style
experiments. Testing Business Ideas uses an engaging 4-color format to: Increase the success of any venture and
decrease the risk of wasting time, money, and resources on bad ideas Close the knowledge gap between strategy and
experimentation/validation Identify and test your key business assumptions with the Business Model Canvas and Value
Proposition Canvas A definitive field guide to business model testing, this book features practical tips for making major
decisions that are not based on intuition and guesses. Testing Business Ideas shows leaders how to encourage an
experimentation mindset within their organization and make experimentation a continuous, repeatable process.
Strategic communication comprises different forms of goal-oriented communication inside and between organizations,
their stakeholders and the society. Strategic communication is an emerging practice and research field integrating
established disciplines such as public relations, organizational communication and marketing communication into a
holistic framework. The field is based on an awareness of the fundamental importance of communication for the
existence and performance of all organizations. This textbook offers a broad insight into the field of strategic
communication. The main aim of the book is to give a general overview of theories, concepts and methods in strategic
communication. The book also aims to develop an understanding of different perspectives and the consequences each
one has for practice. After reading the book the student or reader will be able to define and reflect upon strategic
communication as an academic field and professional practice, describe relevant theories and apply these to
communication problems. The authors apply a reflective and practice-oriented approach meaning earlier research or
theories are not only described, but also discussed from different critical perspectives. A practice-oriented approach
means, in this book, that the authors strongly emphasize the role of contexts and situations—where strategic
communication actually happens. This book will help business and communications students to not only define and
understand a variety of strategic communications theories, but to use those theories to generate communication strategy
and solutions.
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